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Non-Programed Meets to 
Determine Radio s Future 



Confessions and 
Politics Are 
Confab Hi-Lifes 

Merchandising Plus 
Chatrr^n Walker 
Get To*. Billing 

CHICAGO. March 31.— Antici- 
pated highlights of the regular 
agenda of the 30th Annual Con- 
vention of the National Associa- 
tion of Radio and Television 
Broadcasters are: the talk of new 
chairman of the Federal Com- 
munications Commission. Paul A. 
Walker: the Confession Session of 
"veteran" television broadcasters: 
the Politics and Broadcasting. '52 
meeting, and the Merchandising 
Workshop session. 

Glaringly obvious to observers 
was the absence of any panels 
on radio programing or research. 
(See editorial this issue.) 

Broadcasters were hopeful that 
FCC Chairman Walker would 
throw some light on the TV 
freeze. Latest date for thawing at 
present is April 15 (see separate 
story). Unusual interest attaches 
to Walker's talk because this is 
his first address to the broad- 
f Continued on page 41 
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Broadcasters 7 Convention 
Great Shot-in-Arm for UHF 



Carnival Union 
Reaction Noted 



CHICAGO, March 31.— Ultra 
high frequency (UHF> television 
will get its greatest concentrated 
promotion to date at the 30th 
Annual Convention of the 
National Association of Radio 
and Television Broadcasters 
which opened here this morning. 
Virtually all major producers of 
TV transmitting equipment are 
putting heavy emphasis in their 
exhibits on new UHF features, 
equipment and gimmicks. Addi- 
tionally, the NARTB Engineering 
Conference on Wednesday (2) 
will hold a special panel discus- 
sion on UHF. 



ST. LOUIS. March 29.— Mixed 
reactions were expressed Friday 
(28) by railroad carnival owners 
to a drive now under way to or- 
ganize show workers-concession- 
aires as well as ride and show 
personnel. 

The campaign, directed by 
Harry Karsh. representing the re- 
cently chartered Carnival and 
Amusement Workers' Union, In- 
ternational Jewelry Workers* Un- 
ion. No. 450 (AFL), this city, -i- ■ C 
been pushed quietly for almost; I elemeter tO bend 
(Continued on poi;c 71) ' 



antenna sells for $55,000. Asso- 
ciated equipment required to 
telecast network programs and 
local films, however, would cost 
an additional $38,000. 

Allen B. Du Mont Laboratories, 
Inc., is pushing a three-way pro- 
motion embracing services and 
facilities of three Du Mont oper- 
ating divisions: transmitter, re- 
ceiver sales and the Du Mont TV 
network. Transmitter section is 
pitching a minimum studio with 



General Electric Company has 
on display the first production 
model of a low-cost low -power 
UHF transmitter designed es- 
pecially for small-town opera- 
tions. This transmitter and 



Want to Make 
DOUGHnuts? . . . 

Ytai r \ i with Ih* «tainl*M «ieH aulo- 
<n*< <!>>u«hnui machine advertised by 
W*«- «o fiairv Product* in our Outdoor 
Market Plice cUntfled accilen Mill 



Ar><i y»<i ran make plenty of DOfCH — 
th- f.tMtrtc kind— If you will uac and 
rea* the Outdoor, Muair. Record and 
Ci>in Machine Market Place pates as 
welt i . the regular elaasffied ad« in the 
HVrr-hjmltae department every week in 
The nilluooird. They're all packed with 
bargain nffrrinc«. Big opport unit tea for 
making BIG DOIT.H. whether sou read 
Utr arlx or ptaee me! 

WHAT DO YOU WANT TO 
BUY OR SELL? 

we i* K. TS, 89. 107. 



Palm Springs TV 

HOLLYWOOD, March 29.— Palm 
Springs (Calif.) City Council this 
week granted a 50*year franchise 
to Telemeter Corporation to pipe 
TV shows into the resort desert 
town. 

Telemeter will immediately start 
construction on its $250,000 master 
antenna on a Western mountain 
peak near Palm Springs which 
would pull in shows from the seven 
Los Angeles channels. Programs 
then would be made available to 
Telemeter -equipped homes via co- 
ax cable. 



NO SHELF FOR 
BILL—BRYSON 

WASHINGTON. March 29. 
— Rep. Joseph Bryson, chair- 
man of the House Judiciary 
Subcommittee on Copyrights, 
Patents and Trademarks, 
warned this week that the 
original Bryson-Kefauver Bill 
has not been "shelved" even 
tho the subcommittee was di- 
recting its attention currently 
to alternative suggestions at its 
latest hearings. 

Bryson, co-sponsor of the 
Juke Box Royalty Bill with 
Sen. Estes Kefauver, issued the 
announcement at the outset of 
Wednesday's (26) hearing ses- 
sion. He asserted that "some 
reports" have been given "that 
we had shelved the bill and 
were giving no further con- 
sideration to it." He added 
vehemently, "That is a mis- 
statement." 

A complete report on hear- 
ings of the ASCAP-juke box 
royally bill, held in Washington 
this week, starts on page 32 of 
this issue. 



a monochrome scanner and single 
camera, studio equipment. 5-kw. 
UHF transmitter, antenna and 
transmitter antenna and trans- 
mission line for about $140,000. 

The network offers programing 
assistance, and the receiver divi- 
sion will have a complete line of 
UHF converters and adapters on 
the market before UHF stations 
go on the air. Early in 1953 the 
company expects to market a 
continuous tuning U H F - V H F 
receiver. 

RCA is showing a complete line 
of commercial UHF equipment, 
including transmitters, antennas 
and UHF tuners for home 
receiving sets. 

Top engineering personnel will 
participate in the afore-mentioned 
UHF panel. 



Affil Group 
Blasts Webs, 
Researchers 

Closed Door Net 
Station Sessions 
Of Major Import 

Br JOE CS1DA 
CHICAGO, March 31. — While 
the National Association of Radio 
and Television Broadcasters' 
30th Annual Convention, which 
opened here this morning, will 
explore almost every problem 
facing broadcasting (AM, FM or 
Television), probably the most 
important of the three-day meet- 
ings will be of one, not on the 
official program. This is the All 
Industry Affiliates' Committee 
session taking place this after- 
noon. 

The committee, born of a Co- 
lumbia Broadcasting System ra- 
dio rate cut on the eve of the 1951 
convention, will make another 
effort to get at the heart o' the 
major issue facing radio today: 
To find the means to prevent a 
ruinous devaluation of the me- 
dium. At this meeting, and in the 
closed meetings of the American 
Broadcasting Company, the Co- 
fConfimied on pape A) 



Loew's Continues 
Pic Theater Jazz 

NEW YORK. March 29 .^Jazz 
concerts at Loew*s Kings and 
Valencia theaters last week were 
so successful that the circuit will 
continue with the policy in these 
two houses and add others. Only 
change in the policy will be to 
run future jam sessions exclu- 
sively on Fridays and at mid- 
night, rather than the 7 p.m. 
starting time of the experimental 
show. 

Kings concert, in poor weather, 
drew 1,700 payees and the Valen- 
cia showing, some 3.000. Among 
other houses being considered is 
the Paradise in the Bronx. 



BMI Pacts Gain 
Europe Toehold 



IN PAUL ACKERMAN 

NEW YORK, March 2!).— 
Broadcast Music Inc. during the 
past year has quietly gained a 
foothold on the European con- 
tinent. Reciprocal "understand- 
ings and agreements" have been 
concluded with the French per- 
forming rights society, SACEM; 
the Belgian performing rights so- 
ciety, SAB AM; the Spanish so- 
ciety, SGAE, and the Austrian 
society, AKM. The most recently 
concluded arrangement is that 
(Continued on pope 30) 
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Billboard Backstage 



-By JOE CS1DA- 



If you've ever had the oppor- 
tunity of watching a big corpora- 
tion president do his job over any 
reasonably extended period of 
time, you'll agree that one of the 
prime requisites for the task is a 
sense of humor. Lacking same, 
the head of a multi-million dollar 
business enterprise in these diffi- 
cult days, is a cinch for an ulcer, 
a heart attack or the booby hatch. 
One gent who has no difficulty 
whatsoever appreciating a funny, 
even when he and his company 
take a little knuckle rapping in 
the process, is Frank Folsom, 
president of Radio Corporation of 
America. 

He sent over the following let- 
ter this week, which to me con- 
stitutes ample evidence: 

"mister r c a 

"dear sires i take my pin in 
hand to tell you i am will and 
hope you are the same 

"i am sorry i dont know yore 
name jus yore letters nigh onto 
over a year, ago my ole man and 
me had some money and we bot a 
tv set like you make and we bin 
sorry ever sinse 



"we could a tuck the money 
and bot a good herford bull wed 
bin a wantin and make our cows 
happie but aint nobody happie 
now 

"cant git no pitcher an no 
musick and my ole man jus looses 
his riligon a turning them nobs 
and a gittin nuthin we tole the 
man and toll him and he come 
out an we done spint a needy 
hnuderd dollars more on hit 

"the las won thet come out 
tawked my ole man out of 29.95 
and didnt do nothin but giv us a 
purty pease of paper hit say 
FACTORY SERVICE CON- 
TRACT but we stil cant git no tv 

"he sed this was made rong and 
you was gonna sind some new 
intrals or peases to put in hit free 
and thet was last munth on the 14 
day hits got Mister Cahill name 
on hit so you give this letter to 
him plese 

"we got frins thet bot sets but 
whin they seed ours they bot 
somother kin plese rite me 
sumpin to do 

"my ole man had a heart spell 
at daylit this mornin and he 



would injoy seeing this tv he is 
nigh on to 70 and im jus 56. 

"i do all the ritin fer him hopin 
this finds you and your family 
will i am as ever 

MI ST RES ETHEL 
CRABTREE 

"P S sinse writin this leter sit- 
in by my winder ole elenor my 
best cow we named her after 
mistress dropped a little bull caf 

"P S iunor we cant have no 
fire in the firplace cause they put 
some wire doun the chimlie 

"P S 3 my ole mans name is 
FOY and we live rural route 
HIGHLAND PARK CHATTA- 
NOOGA TENN 

"my frin sed fer me to back this 
letter to Mister Cahill hisself so 
Mister r c a wont have to pass hit 
on to him" 

The lady from Tennessee didn't 
know how right she was in ad- 
dressing Folsom as Mr. R. C. A. 
And as long as guys like Frank 
retain the capacity to chuckle at 
their own expense, and don't take 
themselves too seriously, every- 
thing may yet be all right. 



Washington Once-Over 



-By DEN KiUkSm 



WASHINGTON. March 29.— At 
hearings on Ihe "Voice of Amer- 
ica" budget, Chairman John J. 
Rooney (D., N. Y.), of the House 
appropriations subcommittee on 
State, justice, commerce and the 
judiciary, listened patiently as 
Dr. Wilson Compton, new head of 
the State Department's informa- 
tion set-up, explained his agency's 
reorganization. Rooney then asked 
the State Department official if 
the reorganization will produce 
"a substantial reduction in the 
staff of the assistant secretary for 
public affairs." When Dr. Comp- 
ton answered, "I presume so," 
Congressman Rooney asked: 
"What are the facts?" Charlisle 
H. Humelsine, deputy under sec- 
retary of state, volunteered, 
'There will be a very substantial 
reduction." Rooney, aware of an 
old Potomac practice of hiring 
back two people for every one 
fired "on paper," said crisply: "Do 
live bodies Jeave the department, 
or do they still stay in the de- 
partment?" 

teller Talks Disappearance 
Of Records— and Bottles . . . 

Luckily nobody was color blind 
when Chairman Emanuel Celler 
(D., N. Y.), of the House Judiciary 
Commi'tee, asked witnesses from 
major disk manufacturing com- 
panies to identify the hues of sev- 
ere) oisks which Celler submitted 



as exhibits at this week's hearing 
on the Bry son-Kef auver copyright 
bill. For several minutes every- 
body watched spellbound as Celler 
tossed disks like<a juggler, asking 
the witness each time: "What col- 
or is that?" One witness stam- 
mered in confusion that a red 
record was blue, but quickly cor- 
rected himself. Celler laughingly 
said, "As a matter of fact, it's 
cerise." 

After submitting the disks as 
exhibits, Celler told an anecdote 
about presiding over a hearing 
some years ago when a dozen bot- 
tles or liquor had been submitted 
as exhibits. "By the time 1 re- 
cessed the hearing that day," said 
Celler, "every bottle of liquor was 
gone." Glancing slyly at the disks, 
Celler added, "I hope that won't 
happen to these records." 

Raine, of Columbia Records, 
Goes lo "The Right Places". . . . 

When Kenneth Raine, of Co- 
lumbia Records, during testimony 
at this week's hearing on the Bry- 
son-Kefauver Bill credited juke 
boxes with stimulating retail sales 
of disks, Congressman Celler in- 
terposed, "I never go to places 
where they have juke boxes and 
I never played one, but I know 
that I buy lots of records, bought 
because of juke boxes." 

Raine said, "And I do, too. Mr. 
Celler." 



Subcommittee Chairman Joseph 
B r y s o n, a teetotaler, quipped, 
"You both, apparently, do not go 
out much." 

Celler declared amid laughter, 
"We go to the right places." 

Juitke Dept. Probe 

Gets Hearing Room . . . 

"Some fast scene-shifting took 
place on Capitol Hill when the 
House judiciary subcommittee on 
copyrights staged its wind-up 
open hearing on the Bryson- 
Kefauver Bill. Wednesday morn- 
ing's session was crowded out of 
the House Judiciary Committee's 
big hearing chamber where pre- 
vious proceedings on the bill had 
been held. The big chamber, 
decked out with TV and newsreel 
cameras, grabbed the spotlight for 
Atty. Gen. J. Howard McGrath's 
appearance before a subcommit- 
tee investigating the Justice De- 
partment. The Bryson subcommit- 
tee had to shift to a small near-' 
by room where testimony was 
placed on record amid the com- 
ings and goings of office help and 
the clacking of a gum-chew 
ing stenographer. Subcommittee 
Chairman Bryson apologized to 
witnesses for lack of enough 
chairs to seat them. That after- 
noon the hearing shifted back to 
the big chamber, but less than a 
dozen, people were on hand. 



Picture Business 



-Br LEE ZHITO- 



HOLLYWOOD, March 29.— "All 
I want is a simple answer to a sim- 
ple question: Are you going to 
strike or aren't you?" 

No' man to beat around the bush, 
KKO Picture* bossman, Howard 
Hughes, asked the Screen Writers' 
Guild just that and wanted to have 
the answer as soon as possible. The 
whole squabble arose as a result of 
SWG going to bat for Paul Jar- 
rico after RKO refused to give 
Jarrico screen credit on "Las Vegas 
Story" or pay him for his part in 
the scripting after Jarrico refused 
to tell the House Un-American Ac- 
tivities Committee whether he was 
a Commie. 

We surely don't know whether 
KKO had the legal right to bounce 
Jarrico from a picture on these 
grounds, nor do we know how far 
SWG can and will go in attempting 
to support Jarrico. Without get- 
ting involved in the legal ramifi- 
cations of the matter and at the risk 
of sounding as if we're taking 
sides, Hug' es* brass-tacks ap- 
proach to the problem is high 1 ;' 
commendable 

The guy is fighting for a prin- 
ciple. Hughes could easily pay off 
Jarrico just to get the whole mess 
out of his hair (he can spare the 
dough), but he'll risk a legal bat- 
tle with Jarrico, throwing his 
whole studio into a strike and an 
expenditure of many times what 
Jarrico asks in legal costs by fight- 
ing for what he believes to be 
right 



Cloud ol Uncertainty 
At Studios ol RKO . . . 

As you read Hughes' letter lo the 
Guild you can't help feeling that i 
had Hollywood held its ground sol 
firmly a few years ago, the industry: 
today would not be the target of ' 
anti-movie charges by congres- 
sional committees, protest picket- 
ing by the American Legion and 
similar groups. Here's his letter: 
"Gentlemen: 

"For some time now RKO has 
been operating under a cloud of 
uncertainty created by lack of 
knowledge as to what action you 
intend to take in behalf of Paul 
Jarrico. 

"Various rumors have reached 
me, the last of which was that you 
intend to make this an all-out 
fight — that your president, Mary 
McCall, and your board of direc- 
tors intend to uphold Paul Jarrico 
to the last ditch. 

"I have been told that it is the 
firm intention of Miss McCall and 
your directors to force RKO to sub- 
mit to the demands of Jarrico. 

"If these rumors are accurate 
and if Miss McCall speaks for the 
majority of your Guild, then 1 
suppose in the final analysis this 
means a strike, because that is the 
most powerful action any Guild 
can bring lo bear upon a studio. 

"I do not know whether your 
members want to strike or not. 
However, I am sufficiently trusting 
to believe lhat if they do want to 
resort to this measure, they would 
just as soon get on with it. 



"I cannot believe that a majority 
of your members want to impose a 
strategy of uncertainty, or a cold 
war, upon the personnel of RKO 
or any other studio. 

"So in the interest of all con- 
cerned, I would like to cut away 
the red tape and formalities and 
bring this matter to a head. 

"I want to place you in a posi- 
tion where you can take action if 
you desire. 

"The contract between RKO and 
the Screen Writers' Guild provides 
certain steps of conciliation and ar- 
bitration to be followed in disputes 
of this nature. 

"I am not opposed to concilia- 
tion and arbitration in general 
labor relations. 

Sees Disputes as Net One 
Of Labor Relations . . . 

"However, the controversy be- 
tween RKO and Jarrico is not one 
of labor relations. It involves his 
refusal to answer a question put 
to him by governmental authority. 

"The question was whether or 
not he was a member of the Com- 
munist party. He refused to an- 
swer on the grounds that his an- 
swer might tend to incriminate 
him. 

"My determination that I will 
not yield to Jarrico or anyone else 
guilty of this conduct is based on 
principle, belief and conscience. 
These are forces which are not 
subject to arbitration. 

"My conscience cannot be 
(Continued on page 67) 



New Formula 
Hikes CAPAC 
Fees by 100% 



By HARRY A U.E.N JR. 

TORONTO, March 29. — The 
Copyright Appeal Board an- 
nounced this week a new formula 
for fixing the copyright fees to be 
paid by Canadian radio stations 
to the Composers, Authors and 
Publishers Association of Canada. 
The change will mean that pri- 
vately-owned stations will pay 
possibly twice in fees what they 
paid a year ago. The amount paid 
by the CBC will also be higher. 
Members of the Canadian Associ- 
ation of Broadcasters were called 
for an emergency session. 

In the case of private stations, 
the fees paid for the use of music 
in the CAPAC repertoire will be 
based on their gross revenue. In 
the case of the publicly-owned 
CBC, the fees will be based on 
population and on gross revenue. 
The board's ruling is retroactive 
to January 1, 1952. 

Private stations will pay Hi 
per cent of their gross revenue 
which it reports to the transport 
department. The CBC, which 
(Continued on page 30) 



Rome 
Round-Up 



London 
Dispatch 



B> LEIGH VANCE- 



By SYD STOCEL- 



(Thls column appears once each 
month.) 

ROME, March 29.— Michael Tor, 
American actor who was fired 
from the male lead in the million- 
buck Italian technicolor epic, "The 
Golden Carriage/' which Jean 
Renoir is directing with Anna 
Magnani as the star, has filed a 
$150,000 damage suit against the 
producers, Panaria Films, who re- 
fuse to make any statement about 
the affair. According to inside 
sources. Tor's first starring role 
went to his head and many com- 
plaints were made against him 
during the two months of shoot- 
ing. The pay-off supposedly came 
when he noticed the fern star's 
chair was marked "Miss Mag- 
nani" and his said "actor." Tor 
reportedly dashed into his dress- 
ing room and refused to continue 
the scene. When Renoir went in 
to smooth his ruffled feathers, the 
actor berated him and ordered 
the director to get out of his 
sight. The next day Tor got the 
heave-ho, being replaced by 
British actor Duncan Lamont. 

Music News Filled Willi 
Boos and Braves . . . 

The big surprise of the current 
musical season was the dismal 
flop of Argentine composer Juan 
Jose Castro's opera, "Proserpina 
and the Stranger," which was 
booed off the stage of Milan's 
Sea la Theater recently. The opera 
had won the Verdi Memorial 
Prize last year, and now critics 
are tossing angry barbs at the 
committee. On. the other hand, 
Italian music critics had nothing 
but praise for Jane Stuart Smith, 
who scored orchids at Palermo's 
Massimo Theater where she sang 
the title role in "Turandot." The 
daughter of R. H. Smith, prexy 
of the Norfolk & Western Rail- 
road, Miss Smith now goes to 
Reggio Emilio to sing in "La 
Gioconda." . . Italy *s Frank 
Sinatra, Luciano Tajoli, is mak- 
ing a three-month U. S. tour for 
a crippled children's fund. Ta- 
joli holds undisputed reign as 
this country's top singer of popu- 
lar songs. . . . The top tune in 
Italy today, by the way, is a 
zippy piece called "Poppies and 
Goslings," which won the San 
Remo prize last month as the 
year's best song. . . . Excelsa 
Films has just . bought the film 
rights for a flick starring Walter 
Chiari. 

DOXA Polb Public for 
Top Pic Favorites . . . 

DOXA, the Italian version of 
the Gallup Poll, announced re- 
sults of a survey of the Italian 
film public. Most popular fern 
flick stars, picked by both men 
and women, were Ingrid Berg- 
man, Alida Valli and Rita Hay- 
worth. According to the ladies. 
Gregory Peck is their No. 1 ac- 
tor, while the men prefer Gary 
(Conf.iued on payc 70) 



LONDON, March 29. — West 
End theater managers have been 
very reluctant to allow TV ex- 
cerpts of current hits; so Michael 
Barry, head of TV's drama de- 
partment, has side-stepped the 
local managers ring and has gone 
out into the provinces. This week 
he announced a tie-up with reper- 
tory theaters thruout the country. 
Most of these local theaters have 
resident companies putting on a 
new show every week. Barry 
plans to have them bring the best 
of their repertoire to the TV stu- 
dios for a peak viewing hour on 
Sunday nights. Where it is im- 
possible to transport the cast to 
London, he will make long-range 
relays from the theater concerned. 
This is the best news viewers and 
little-known actors have had for a 
long while. These actors will . 
have a chance to shine before the 
(average) 4,000,000 audience. And 
you can bet your boots most of 
the local managers will be look- 
ing in too. So we may see a few 
TV stars zoom into the headlines 
overnight. We could certainly do 
with them. As it is, the list of 
middle-aged stars in the theater 
grows longer and longer, but few 
managements are far-sighted 
| enough to groom youngsters to 
' take their places. It seems most 
managers are happy enough if 
they can balance today's budget. 
They never seem to think of that 
bleak period ahead when all their 
middle-aged names will suddenly 
die and there are no replacements. 
Take the case of a young actress 
called Heather Stannard. who 
bloomed into stardom with Lau- 
rence . Olivier in "Venus Ob- 
served." She nearly stole the no- 
tices from him. In the few parts 
she has had since then — and they 
have all been in local repertory 
companies — she has ved again 
she is an actress of : .dt ability. 
But now she is out of work, with 
no prospects and no offers. She is 
just one of a raft of young people 
in the same plight. Managements 
(Continued on paoe 70) 



Paris 
Peek 



_ By ANNE MICHAELS — 

PARIS, March 29.— Paris opened 
up wilh some first class enter- 
tainment, especially in the musi- 
cal-cabaret line. The Follies Ber- 
gere's latest extravaganza has 
Yvonne Menard stealing critic 
raves, and the show should be one 
of the big tourist draws of the sea- 
son. . . . Suzy Delair opened as 
star of another musical revue, 
"Fire Works." . . . Lena Home is 
at the Lido for an eight-day stint. 
. . . Yves Robert, who stars in 
"Head of the Others," and Rosy 
Vilady, the Milady of the present 
production of "Three Musketeers." 
'do a late night act at the newly 
1 remodeled Rose Rouge cabaret, 
j along with" panlomimist Marcel 
: Marceau. ... At the La Lune 
Rousee are Jean Rigeaux and Jean 
Marsac. . . . Patachou re-opened 
her cabaret with a new discovery, 
singer-guitarist-composer Georges 
Brassins. . . . Linda Bapliste and 
Josephine Primice head a new 
revue at Carrols in a show titled 
"Carnival in Rio." . . . The Thea- 
ter A. B. C. offers a revue by 
Pierre Dac, Francis Blanche and 
Roger Pierre, starring Henri Sal- 
vador, Annette Poivie. Raymond 
Bussieres, Pierre Dac, the Ameri- 
can Cynda Glenn, Fortunia, Eddy 
R-asima, Joan Daniell, Michele 
Marconi, and has a supporting cast 
of 30. 

Paris Revues,. Stars 
Line-Up Season . . . 

The Theater Bouffes Parisian 
has a Swiss-French revue in re- 
hearsal. "All for Her," with equal 
participation of performers and 
writers from each country. Alfred 
Willemetz and Marius Berthes 
have turned out the book and 
lyrics, with Henri Bourtayre and 
Louis Rey responsible for the mu- 
sic. . . . Marta Eggerth and Jan 
Kiepura reunited for * European 
tour ending in Paris of !hc oper- 
etta "Tsa rev itch." . . . The Com- 
pagnons de la Chanson, back from 
the States, start a series of radio 
(Continued Ot puye 70) 
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CATHOLICS EYE TV, MUSIC 

Church Units Move to 
Help Good, Slap Bad 



NEW YORK, March 29.— The 
Catholic Church this week ap- 
peared to be moving toward the 
taking of an official position on 
what it deems acceptable in the 
way of recordings and TV shows. 
An official diocesan newspaper in 
Rhode Island now features a rec- 
ord review column which plugs 
"new releases in line with our 
policy" while condemning tunes 
which it regards as indecent or 
suggestive. 

Meanwhile. Milton Work, ex- 
ecutive secretary of the National 
Council of Catholic Men, this 
week urged that TV should view 
the American home as a "church 
in miniature" rather than as "a 
nightclub with a cheap floor show 
featuring scantily - clad dancers 
and off - color slapstick come- 
dians." 

The record column, tagged 
"Diskussions," appears in the 
Providence, R. I. "Visitor," and 
announced it is waging a war 
against "juke box owners, radio 
disk jockeys and record shops 
that sell, play or allow to be 
played records with indecent or 
suggestive lyrics." The paper's 
pet platter peeves are "Don't Stop 
Now" and "I Get Ideas." 

"While Seal" — for Purity 

Reviewer Barbara C. Jencks 
awards the "white (for purity) 
seal of approval" to such records 
as 'The Little White Cloud," 
"Slow Poke." "Cry" and "Trust 
in Me," along with more obvious 
choices like Fred Waring's "One 
Little Candle," and "May the 
Good Lord Bless and Keep You." 
Guided by The Billboard, says 
Miss Jencks. she lines up "decent 
and danceable" disks each week, 
with "suggested pleas" for dedi- 
cations with "religious twists" 
by local deejays. Latter include: 
"Shrimp Boats" (a favorite for 
every day, but especially for Fri- 
day's music menu), "I Ran All 
the Way," ("I ran all the way to 
Confession just to tell Him that 
Tm sorry"); "Whistle While You 
Work" ("that is if you can't 
pray"); "Someday My Prince Will 
Come" ("Every day the Prince of 
Peace Comes at Mass"), and 
"Here's to My Lady" ("Our Lady 
is the all-time sweetheart and 
neither Gambella nor Charmaine 
can squeeze her off my kind of a 
record"). 

Miss Jencks says she is anxious 
to contact the record companies 
on "new releases in line with our 
policy," pointing out that the Vis- 
itor's circulation is 70,000 and that 
80 per cent of the State is Cath- 
olic. "When we see a good tune," 
she promises, "we'll plug it to 
death." Also on the paper's "Hon- 
orable Roll of Hits" are "Down 
Yonder," "All in the Game," "Be 
My Life's Companion," "Turn 
Back the Hands of Time," "Un- 
forgettable," "Tell Me Why," 
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"Anytime" and "Garden In the 
Rain." 

Statement by Work 

The statements regarding TV 
were made by Work before a 
Family Life conference' in Colum- 
bus, O., where he said: "If the 
home is as sacred as the church, 
dramas will not justify suicide, 
divorce of convenience, drunk- 
enness, lust and violence." Work 
voiced the view however, that the 
television industry was making 
"a sincere and honest effort" to 
control and restrain itself. 

He called upon Catholics to 
give the industry "a fair trial," 
declaring, "if we find the industry 
is able to police itself with the 
assistance of an alert public opin- 
ion, the problem will be solved." 

Work said that the TV industry, 
realizing that public criticism is 
mounting against immoral dra- 
matic plots, indecency and sug- 
gestive actions, vulgarity and vio- 
lence, has adopted a code of con- 
duct. At the same time. Work 
praised television for bringing 
into American homes many hours 
of "innocent, healthful entertain- 
ment." He mentioned particularly 
great actors and singers, great 
plays and music, world news, pub- 
lic figures and public events. 

Work said television also is de- 
voting an increased amount of 
time to religion. The National 
Council of Catholic Men produces 
three network radio programs. 



Durante, Still the Phenom, Makes 
Like Old Times to Sell-Out Copa 



Br BILL SMITH 

With Jimmy Durante tearing up] mond, bus boys, the line and the 
the room it seemed like old times band. Durante went thru more 



were back at the Copacabana, 
New York. Preem night biz was 
so big that the management 
stopped taking reservations late 
afternoon (27) and later that day 
refused reservations for the fol- 
lowing few days. 

Durante is the phenomenon of 
showbiz, particularly in cafes. His 
remarkable vitality is so overpow- 
ering that he exhausts an audi 



than an hour of madness that for 
sheer frenzy has no equal among 
cafe attractions. It apparently 
makes no difference what the 
Shnozz does. It's how he does it. 
An audience, already receptive, is 
kept in a constant ferment at 
Durante's studied sabotage of 
piano, sheet music and band per- 
sonnel. Durante is wonderful in 
any medium. But he reaches his 
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Capital Gains 
Tax Nixed for 
Sinatra, GAC 

WASHINGTON, March 29.— 
The Federal Tax Court has in- 
formed Frank Sinatra and his 
former agent, General Artists 
Corporation, that they cannot 
pay long-term capital gains taxes 
on money which GAC received 
for "selling" Sinatra to another 
agent. 

Altho five judges dissented, the 
court held this week that GAC 
realized ordinary income from the 
proceeds it received in connection 
with the transfer of an agency 
contract it had with Sinatra to 
Music Corporation of America. 
Thus GAC must pay regular in- 
come taxes on any money re- 
ceived in connection with the 
Sinatra agreement. 

The booking agency main 
tained that its contract with 
Sinatra was a capital asset. But 
the majority of the court con- 
sidered the proceeds from the 
transfer as compensation and not 
as receipts for the sale of capital 
assets. GAC had received 10 per 
cent of Sinatra's earnings for 
serving as his agent. MCA agreed 
to take 5 per cent and turn the 
other 5 per cent over to GAC. 

Partial text of the opinion 
follows: 

"The relationship, if any, 
between the petitioner and MCA 
assignee-agent, their motives in 
entering into the contract of De- 
cember 10, 1943, and the purposes 
which they intended to accom- 
plish thereby, and those of 
Sinatra in agreeing to the change, 
are not adequately disclosed by 
the record. MCA was to receive 
as its own a fee of only 5 per cent 
for performing the same services 
for Sinatra in the future for 
which the petitioner had charged 
10 per cent, while the petitioner 
gave up 5 per cent on valuable 
contracts on which it had already 
done its part. But whatever the 
explanations for their actions 
may have been, nevertheless, the 
petitioner did not actually sell its 
agency contracts with Sinatra to 
MCA under the agreement of De- 
(Continucd on page 13) 



ence half his age while he seems! height in cafes where he can run 
* amuck unbridled by time factors 
or script limitations. Despite his 
studied ferociousness, there's evi- 
dence that Durante is a gentle 
guy; he seldom takes a bow by 



to be fresh as ever. Working with 
Eddie Jackson, Jack Roth. Jules 
Buffano and Candy Candido, lat- 
ter a recent cafe addition, plus 
bits by captain of waiters, Ray- 



himself. The audience made up of 
many picture names, howled and 
howled, and Jimmy went on and 
on. In fact he was on so long that 
the midnight show ran right into 
the 2:15 show. 

The rest of the bill had Rosette 
Shaw and the Mayo Brothers as 
the supporting acts. Miss Shaw 
belted out a series of songs in an 
Ethel Merman-ish kind of voice 
that at times seemed overpower- 
ing. Opening with "You're the 
Tops" she followed with a dra- 
matic, "Masquerade is Over" 
which hushed them up. Gal 
worked each song with too dis- 
turbing an energy. Working on 
(Continued on page 28) 



TELEVISION 



Fern Sportscaster Invades Male 
Domain; Maiden Try Inconclusive 



There once was a time when a 
man who wanted to escape from 
it all could find anonymity in one 
of two places: the neighborhood 
saloon or the baseball park. Those 
days, of course, are long since 
gone, as the taverns and ball 
parks have become shrill with the 
babble of female voices. It may 
be that it was while pondering 
on this evolutionary turn in our 
society that the Art Flynn Asso- 
ciates developed the format of this 
series. 

With the near onset of another 
baseball season, this show will be 
devoted to scores and chatter of 
the pastime. But instead of the 



By SAM CHASE 

resonant, masculine tones of the 
usual sportscaster. one session 
weekly of this strip will be in 
the manicured hands of a gal by 
the name of Joan Crosby. Whether 
this will turn out to be a stroke 
of genius or a case of rank heresy 
remains to be seen. The producers, 
playing it half safe, will have an 
old-fashioned male gabber. Sam 
Aro. handling the other editions 
of the strip. 

Tee-Off Intros 
On the tee-off edition both Aro 
and Miss Crosby appeared and 
divided the brief chores between 
them. The program itself was 



quite simple both in format and 
presentation, with little unusual 
other than the appearance of Miss 
Crosby herself. A few grapefruit 
league scores and an introduction 
to the sportscastress as the hos- 
tess of the Monday session was 
about all there was time for, 
apart from a plug lor N. Y. Giant- 
owned Mayfair Inn in Sanford, 
Fla., where viewers were assured 
(Continued on page 11) 



"Giant Joltings." reviewed 
Monday. March 24. 10:50-10:55 
p.m.. EST. via WPIX. New 
York. 



VAUDEVILLE 



Eager, Friendly Frankie Gets Smash 
Reception Heading Click Para Bill 
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A mellow and friendly Frank 
Sinatra is a smash hit here, with 
the singer featured both on the 
stage and in the flick. Perhaps 
he's not The Voice any longer, as 
time has diminished the hypnotic 
effect of the Sinatra vocals, but 
this is more than offset by his 
personality, poise and selling 
ability, plus his genuine desire to 
give out with the songs. There 
were not many teen-agers in the 
crowded house at the show 
caught, nor any squeals as in the 
old days, but the enthusiastic au- 
dience, including showbiz names, 
gave the singer a , tremendous 
hand. 

From his opener to the closing 
"When You're Smiling," Sinatra 
clicked all the way. He sang, 
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By BOB ROLONTZ 

kidded and chatted, just as on his 
TV show, and he let the crowd 
have almost as many songs as it 
desired. His best were "That Old 
Black Magic" and "I Hear a Rhap- 
sody," his latest record click. He 
also did a cute parody on Johnnie 
Rav which ended with the line 
"When I think of Ava, then I no 
longer cry." At the end of his act 
Sinatra called up Jackie Gleason 
and Jack E. Leonard. All three 
proceeded to fracture the crowd 
with their antics. Dagmar also 
came up and smothered the singer 
with kisses but Sinatra emerged 
smiling. This audience got more 
than its money's worth. It is a 
show for Sinatra fans, for be- 
tween the stageshow and the 
movie there are over 15 Sinatra 



vocals. If the singer continues to 
act as warm as he does on this 
bill he could soon win back his 
once great following. 

Frank Fontaine, who appears 
with Sinatra on TV, drew a lot of 
belly laughs with his John C. 
Savoney routine, especially the 
gestures and sounds that have 
become a trademark of the act 
He also kept the crowd chuckling 
with his takeoffs on singers from 
Godfrey to Como. 

June Hutton received a great 
hand for her first-rate delivery of 
(Continued on page 28) 



Frank Sinatra, reviewed at 
the Paramount Theater. New 
York. Wednesday. March 26. 



LEGITIMATE 



As Fantastic Meller, "Grass Harp" 
Twangs Baffling, Bewildering Tune 



This reporter has not read Tru- 
man Capote's "The Grass Harp." 
He is advised, however, by one 
who did, that the novel is pitched 
to the point of view of a 15-year- 
old boy— a fantasy of human re- 
lations from an adolescent view- 
point. If this is so, it could ex- 
plain a lot about what Capote is 
trying to say on the stage at the 
Martin Beck. Likewise, this re- 
porter's informant says the 
"Harp" appears to be largely 
autobiographical — that the lad 
grew up with three such ladies of 
its story, an elderly, dominating 
spinster; a nit - wit, slightly 
younger ditto; and a caustic, 



Br BOB FRAIHCIS 

somewhat practical, fern Negro 
servant. In fact, he says it is quite 
a book. 

Bookwise, it may be so, but 
stage wise. Capote has turned it 
into a fantasy combining touches 
of Saroyan and Tennessee Wil- 
liams with overtones of "The 
Madwoman of Chaillot." The boy 
is definitely in the picture, but he 
has become a cog in an incipient 
fantastic melodrama, which gets 
nowhere beyond mild confusion. 

Roughly, Capote has stated that 
"Harp" means that you can't 
escape from realities by going to 
live in a tree or an ivory tower. 
So far as this reporter is con- 



cerned, no one but a ninnyham- 
mer has ever said that you can. 
So "Harp" twangs out no shatter- 
ing truths. 

In Capote's stage version a 
faded, rebellious virgin takes ref- 
uge in a tree house, with a 
nephew and garrulous servant, 
because a haughty sister is put- 
ting on the heat to force her to 
disclose the recipe for a mystical 
dropsy cure. The gal won't tell, 
(Confirmed on yage 66) 



"The Grass Harp," reviewed 
at the Martin Beck Theater. 
New Yorlc Thursday. March 
27. 
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AFFILIATES' COMMITTEE 
BLASTS RADIO NETWORKS 



Researchers Also Take Shellacking; 
Morency to Bow Out as Chairman 
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lumbia Broadcasting System, the 
Du Mont Network, the Mutual 
Broadcasting System and the Na- 
tional Broadcasting Company, as 
well as in sessions between web 
officials and key station affiliates, 
much of the immediate, and some 
of the long range future of radio 
and television will be decided. 

And eventual negotiations be- 
tween the networks and affili- 
ates in many cases will be deter- 
mined by the degree to which the 
Affiliates' Committee, at their 
session today, are able to alert 
and brief the individual broad- 
casters as to present dangers. 

This task lies substantially in 
the hands of Paul (Fritz) Morency, 
WTIC, Hartford, who has been 
chairman of the committee for 
the past year, and who today will 
recap the committee's past ac- 
tivities, and probably make rec- 
ommendations for future action 
necessary to the continued wel- 
fare of broadcasters as the com- 
mittee sees it. 

While no advance copies of 
Morency's talk, or the commit- 
tee's findings and recommenda- 
tions have been made available, 
keen trade observers had little 
difficulty, on the basis of the 
committee's activities of the past 
year, "guessing" what form 
Morency's findings and recom- 
mendations would take. 

The committee, for example, 
made no secret of its dissatisfac- 
tion with the research standards 
and the tying - radio - to - TV as- 
pects of the NBC Economic Study 
Plan, when that proposal was 
originally introduced last Fall. 
The committee, indeed, charac- 
terized the Plan (and any others 
like it) as leading to "the destruc- 
tion of radio." 

Similarly the Committee de- 
nounced the CBS effort (which 
continues to date) to re-negotiate 
its affiliate contracts so that the 
network-affiliate split of monies 
paid for network shows be ex- 
pressed in percentage rather than 
dollar terms. The committee in- 
terpreted this as meaning that the 
stations would thus be leaving 
the matter of determining true 
radio rates entirely in the hands 
of the networks. 

Thus it is expected that Morency 
will loose another blast at both 
the major webs, and possibly de- 
nounce the under-the-table deals 
made by several networks. It is 
also likely that Morency will 
point to the continuing efforts of 
advertisers (the Procter 



cut nighttime rates to daytime 
levels was rumored to be nearly 
resolved at press time) to chop 
away at radio rates, a™* call for 
the networks to recognize their 
responsibilities to their affiliates 
in fighting off such bankroller 
efforts. 

Too, the committee has kicked 
around, since its very inception, 
the inadequacy and shortcomings 
of much of today's research and 
statistics. It is known that the 
committee was highly displeased 
that NBC failed to consult any of 
its stations, or at least the affili- 
ates' committee representatives, 
before the web made its recent 
deal with A. C. Nielsen for exten- 
sive new research on a market- 
by-market basis. The committee 
had indicated previously that it 
considers Nielsen's sample inade- 
quate, and questions many of the 
findings of his regular radio and 
TV studies. Thus, it is probable 
that the committee may loose an 
attack on Nielsen and several 
other researchers. 

Late last week several com- 
mittee members had received a 
copy of a confidential bulletin 
to station subscribers sent out by 
C. E. Hooper, which, among other 
things stated: ". . . we are cur- 
rently in a position to observe, 
again in many cities, the com- 
parative sets-in-use stability of 
TV, as compared to radio, from 
period to period, and report to 
report. This stability is currently 

greater with TV than radio " 

On the basis of this report, and 
others, the Morency Committee 
may also throw a hard right at 
Hooper. 

The committee has increas- 



ingly recognized that research 
and statistics is so rampant these 
days that to a large degree, na- 
tional advertisers are laughing it 
all off. Many key committee 
members have been yelling for a 
return to the days of radio's 
greatest expansion, when radio 
men sold the medium on the basis 
of results produced per dollar 
spent, and stressed the number of 
people listening, rather than the 
number of homes reached. 

In short, however, it is a fore- 
gone conclusion that research 
will come in for a major share 
of the committee's attention and 
Morency's speech. 

More than 300 broadcasters (the 
meeting is being restricted to 
those broadcasters who have con- 
tributed to the committee's ac- 
tivities) are expected to be pres- 
ent at the meeting. But the results 
of the meeting will be felt thruout 
the convention, and indeed thru- 
out the upcoming radio-TV year. 

While the question of whether 
the committee should continue 
will be put to the assembled 
group, it is anticipated that there 
will be more than adequate sta- 
tion support for its continuance. 
At least at this writing all signs 
point in that direction. Morency 
will also state his decision to re- 
tire as the committee's chairman, 
and will urge the election of 
a new chairman. (See separate 
story.) 

Otherwise the NARTB Conven- 
tion, one of the most ably organ- 
ized and executed trade meets in 
show business will intelligently 
explore virtually every facet 
of broadcasting operations. (See 
separate story this issue.) 



EDITORIAL 



A Bow to Fritz 

It is a pretty safe guess that at the All Industry Affiliates* 
Committee meeting, which begins in Chicago a few hours 
after this issue of The Billboard is in circulation in that city, 
Paul (Fritz) Morency, chairman of the committee will receive 
a standing ovation and a vote of thanks from those present. If 
the ovation shakes the walls of the meeting room it will still 
be far short of what Morency deserves. 

Few tasks in the history of the radio business have en- 
tailed more work, more grief, more spoken and unspoken abuse 
with less personal return than that performed by Fritz 
Morency as head of the Affiliates' Committee. This is not to 
minimize the notable contributions Morency received from the 
dozen or more working members of his committee. But the 
fact remains that a major portion of the work and abuse con- 
centrated itself on the chairman. 

We wish to add The Billboard's applause to that of 
Morency's fellow broadcasters as he steps down from the 
chairmanship. 

And we hope that Morency's successor will display the 
same guts which the Connecticut radio executive demon- . 
strated in his leadership. We hope, too. that Morency's suc- 
cessor will be a broadcaster who is presently in television, as 
well as radio. The reasons for that hope, of course, are some- 
what too obvious to need detailing here. 

In the meantime, nice work, Fritz. 



Problem: Who'll 
Succeed Morency? 



McCollough, Swezey, Damm Considered 
Possibilities for Affil Chairmanship 

radio rate adjustment projects. 
That the new chairman will be 
faced with the prospect of similar 
disfavor is considered a cinch. 



CHICAGO, March 31. — 
Question of who will succeed 
Paul (Fritz) Morency as chairman 
of the AH Industry Affiliates' 
Committee loomed as one of 
radio's most important problems 
today as the committee met to 
recap its activities of the past 
year and set forth recommenda- 
tions for future action. 

In the main, Morency's job has 
been a thankless one, with the 
chairman winning little favor 
with certain network officials, ad- 
vertisers, agency men and others 
who have disagreed with the 
committee's stance on various 



TV Confessions, Politics, 
Merchandising Highlights 



> Continued from page 1 



casters since he took over, follow- 
ing Wayne Coy's resignation. 

The reasons for the high in- 
terest in the Politics session is 
rather obvious in this election 
year, with both radio and tele- 
vision scheduled to perform the 
greatest job of political con- 
vention and election coverage 
in broadcasting's history. The 
Workshop confab will be chaired 
by Clair McCullough of the Stein- 
man Stations, one of the ablest 
broadcasters in the business, and 
no mean pro politician himself 



& Gamble effort to get CBS -to around his home state, Pcnnsyl- 



EDITORIAL 

Big Hit, Two Errors 

Far be it from us to slap the wrist of anybody connected 
with putting together so complex a proposition as the agenda 
for the convention of the National Association of Radio and 
Television Broadcasters. Overall this confab program, year in 
and year out, is one of the best put on by any trade 
association. 

Nevertheless, it seems to us symptomatic of the possibly 
serious brush-off treatment, intentional or otherwise, which 
radio these days finds itself receiving at the hands of some of 
broadcasting's ablest brains, that there is not a single Work- 
shop or other session devoted to two of radio's most serious 
current problems. These, of course, are radio programing, 
and radio research. 

The radio networks, with too few exceptions, have long 
since given up the idea of turning out exciting, new, different, 
listener-getting radio shows. And local stations, by and large, 
have done equally poorly in creating new shows which are 
calculated to hold old listeners and win new ones. That the 
NARTB progTam failed to provide a forum for this important 
phase of operations is a sad commentary on the manner in 
which broadcasters are preoccupied with TV. 

And the lack of a research session is possibly even more 
lamentable. Research today is in such a state of confusion, in 
many instances in such disrepute, that unless some intelligent 
plan for determining what single type of research is most 
needed and wanted, and unless that type is developed and 
nurtured, radio may find all of its expensive efforts to prove its 
case laughed right out of usage by advertisers. It's undoubt- 
edly too late to do anything about the omission of these two 
subjects from consideration at the present convention, but we 
hope broadcasters will singly and collectively pay them some 
serious attention in the weeks i 



•> and months to come. 



vania. On the panel with McCul- 
lough will be Kenneth Fry, radio- 
TV director of the Democratic 
National Committee; Edward 
Ingle, radio-TV director of the 
Republican National Committee; 
Sig Mickelson, chairman of the 
TV Pool Committee; and William 
McAndrew, chairman of the Ra- 
dio Pool committee. Ralph Hardv 
and Bob Richards of the NARTB 
will be panel staff representa- 
tives. 

In the Confession Session on 
TV broadcasters who have op- 
erated video stations will tell how 
they got into television, what it 
costs to build and operate a sta- 
tion, problems of programing, 
selling and promotion. NARTB 
President Harold Fellows will in- 
troduce this session. Harry Bann- 
ister, NBC's new veepee in charge 
of station relations, will make the 
keynote pitch and panelists will 
be Walter Compton, W T T G, 
Washington; Walter Damm, 
WTMJ-TV, Milwaukee; Thad 
Holt, WAFM-TV, Birmingham; 
Harold Hough, WBAP-TV, Fort 
Worth; Gaines Kelley, WFMY- 
TV, Greensboro, N. C. ; Klaus 
Landsbcrg, KTLA, Los Angeles; 
Robert Lemon, WTTV, Blooming- 
ton, Ind. ; Glenn Marshall, Jr., 
WMBR - TV, Jacksonville, Fla., 
and Lee B. Wailes, Fort Industry 
Company, Detroit. 

The tremendous acceleration of 
merchandising activity in the past 
year on the part of local stations 
as well as networks gives the 
workshop session on that facet of 
operations outstanding interest. 
There has been concern expressed 
on the part of many broadcasters 
that radio is heading overboard 
on giving away too much in mer- 
chandising assistance to advertis- 
ers. Nevertheless the Merchand- 
ising Workshop panel will treat 
the subject mainly from the posi- 
tive viewpoint that more mer- 
chandising is necessary, and go 
into ways and means in which 
a well as large stations 



may give sponsors merchandising 
help. 

Dick Shafto, WIS, Columbia, 
S. C, one of the ablest all-around 
broadcasters in the industry, will 
chair the Merchandising session, 
with a panel consisting of Les 
Lindow, WFDF, Flint, Mich.; 
F. C. Sowell, WLAC, Nashville, 
and Jack Zinselmcier, WLW and 
WLW-T, Cincinnati. 

Convention opened at 10 a.m. 
this morning with an introduction 
by Judge Justin Miller, chairman 
of the board of NARTB, and re- 
marks by Bob Swezey, WDSU- 
TV, New Orleans, chairman of the 
NARTB Television Board. Mon- 
day morning, new TV board 
members were elected and an 
FM business session was held. 

Jim Shouse, Crosley Broadcast- 
ing Corp., and chairman of 
the 1952 Convention Committee, 
called the convention to order at 
1:45 p.m. today, and Harold Fel- 
lows, NARTB prexy, made the 
keynote speech. The Broadcast 
Advertising Bureau session, fea- 
turing new radio sales gimmicks, 
kicked off at 2 p.m. 

Tomorrow (Tuesday, April 1) a 
general business session on the 
theme, "Signs of the Times" will 
be held. This will take up "What's 
Ahead in Business," and "What's 
Ahead in Critical Materials." 
Tuesday afternoon the Workshop 
sessions get under way with Mer- 
chandising at 2:30, Politics at 2:30, 
a Management session at 4, an 
Audience Promotion session at 4. 

Wednesday morning at 9:30 a 
TV Management session gets un- 
der way, followed at 10:30 by the 
Confession Session. At 2:30 Tues- 
day afternoon there will be a TV 
Code session, at 3:30 a debate 
on "Should radio and television 
broadcasting o f Congressional 
hearings and judicial proceedings 
be permitted?" 

Special luncheon, banquets, 
shindigs, etc. are scheduled thru- 
out the three days of the confab. 



Best guesses, as of this morn- 
ing, as to Morency's possible suc- 
cessor were: Clair McCollough, 
general manager of the Steinman 
Stations; Bob Swezev, head of 
WDSU and WDSU-TV, New Or- 
leans, and Walter Damm. general 
manager of WTMJ and 
WTMJ-TV, Milwaukee. 



Major Changes 
Blueprinted for 
NBC "All Star" 

NEW YORK, March 29. — 
Wholesale changes this week were 
being blueprinted for the National 
Broadcasting Company's "All Star 
Revue" TV series. Almost certain 
of being dropped next season were 
Ed Wynn, Olsen and Johnson and 
Jack Carson, according to reports. 
The latter is going into "Of Thee I 
Sing" shortly and will be unavail- 
able for TV should the musical 
click on Broadway. 

The three principal personali- 
ties who are expected to rotate 
next season on the TV comedy 
program are Jimmy Durante, 
Danny Thomas and Martha Raye, 
all of whom have scored continu- 
ally on video. It is believed that 
by limiting the comics, the stanza 
will become a more solid kind of 
operation. The web is said to feel 
that viewers more probably will 
stay with three top performers 
than with six whose over-all work 
is not considered as satisfying. 



3d Howard Seg 
Bows Via CBS 
This Summer 

HOLLYWOOD, March 29 — Co- 
lumbia Broadcasting System will 
bow a third Cy Howard property, 
"That's My Boy," this summer. 
Series will be based on characters 
created in the film of the same 
name which co-starred Dean Mar- 
tin and Jerry Lewis. 

Other Howard packages now 
carried by CBS include "My 
Friend Irma" and "The Life of 
Luigi." "That's My Boy" radio 
series marks a unique turnabout 
for Howard. Originally, "117™" 
was created for radio and then 
adapted to the screen. In the 
"Boy" series, radio show will ex- 
tend characters originally intro- 
duced on the screen. 
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EDITORIAL 

Radio Fights Back! 

Caught in the whirlpool of the evolution caused by the 
rapid expansion of television and unsettled domestic and inter- 
national events, radio, since the National Association of Radio 
and Television Broadcasters' convention of a year ago, has come 
thru a critical twelve-month period. Actually radio did not 
really begin to fight back against those who were consciously 
or unintentionally attempting to devaluate the medium, until 
right'after last year's confab. 

The highlights of that fight in the past year are presented 
on this page. A reading of these few highlights makes one fact 
glaringly obvious: that the fight badly needs co-ordination. 
The efforts of individual stations, the networks, various broad- 
casters' groups have all been laudable, and no doubt have had 
an effect in withstanding the onslaught against the medium. 
That these efforts would have been considerably more effec- 
tive if they had been co-ordinated to a greater degree cannot 
be questioned. 

It must be admitted that effective co-ordination of these 
far-flung efforts, many stemming from operators with many 
conflicting interests (as between networks and individual sta- 
tions, for example) is difficult to achieve. Nevertheless, it is 
essential that every consideration be given to methods for 
such increased co-ordination. 

From where we sit only one presently constituted group 
seems to be in a position to take the first faltering steps 
toward a real consolidation of radio's efforts to sell itself at its 
true value. That group is the All-Industry Affiliates' Commit- 
tee. We urge its continuance and development on every 
broadcaster interested in preserving a great medium at its 
full strength. 

Radio must continue to fight back, and somebody must 
pull together all its weapons, from every level of the industry 
to make that fight ultimately successful. 



RADIO FIGHTS BACK 



Everywhere You Go 
Promotion & M'dising 



NEW YORK, March 29 — The 
need was clear from the outset. 
Following the National Associa- 
tion of Radio & Television 
Broadcasters' convention in Chi- 
cago in April, 1951, the cry went 
up from all sides to promote ra- 
dio, promote its strength as an 
advertising medium, promote its 
values as an entertainment and 
public service medium, promote 
it as it had never been promoted 
before. 

In the year since the last con- 
vention, responses to the call 
have been made by stations, 
groups of stations, regional asso- 
ciations national organizations 
and networks. The promotion of 
the medium, of radio as a whole, 
in the past year has more than 
anything marked the phenom- 
enal resurgence of radio in that 
time. 

The Billboard, as part of its 
14th Annual Radio and Tele- 
vision Promotion Competition, 
created a division especially for 
this type of effort. The number 
of entries that have come in 
from all segments of the industry 
for this division of the competi- 
tion has been remarkable. The 
judging of the competition takes 
place on April 8, and the results 
will be announced in the April 
19 issue of The Billboard. 

The Broadcast Advertising 
Bureau, which became an inde- 
pendent entity April 1 of last 
year, was one of the first and 
foremost in promoting radio. 
From the outset, BAB planned 
presentations snowing radio's 
values, took steps to act as a 
clearing house for radio success 
stories, and undertook basic re- 
search. During the summer, 
BAB set up a library to enable 
the org to answer questions on 
any facet of radio broadcasting 
whatsoever. Then, in the early 
fall. William Ryan, BAB topper, 
announced launching of the "Ra- 
dio United" campaign to spark 
co-operative promotional efforts 
by stations across the country. 
BAB asked stations to meet once 
a month with the other stations 
in their area to organize local re- 
search of a non-competitive na- 
ture, and to devote half of their 
promotional budgets to pushing 
the medium rather than the in- 
dividual station. 

The Radio United campaign 
was inspired by the joint "sell 
radio" campaigns that had been 
announced in Tulsa and Detroit. 
In August, seven stations in De- 
troit announced that they would 
confederate for the purpose of an 
AM promotion with the slogan 
"Wherever You Go — There's Ra- 
dio," which got under way Sep- 
tember 1. In Michigan and Tex- 
as, special tapes were pulled 
plugging the several values of 
the medium and aired by sta- 
tions thruout the two States. 

NARTB itself in the fall an- 
nounced that it would send to 
members monthly a 15-minute 
transcription featuring top names 
in entertainment, business and 
government, that would proclaim 



the advertising, news, entertain- 
ment and public service value of 
radio. This was to be the first 
step in a program to use radio 
to sell radio. 

One of the first regional groups 
to heed the call to plug the me- 
dium was the Southern Califor- 
nia Broadcasters' Association. 
Beginning last spring, this group 
set to work on a series of re- 
search efforts to bring out the 
buying characteristics of the 
markets, to show the selling ef- 
fectiveness of radio there, and to 
gauge the amount of out-of- 
home and auto listening done 
there. In July, SCBA started its 
promotional drive to sell radio 
to both audience and advertisers. 

The national radio networks 
(•Continued on page 27) 



RADIO FIGHTS BACK 



Round-Up of All Industry 
Affiliates' Great Job 



NEW YORK, March 29.— Since 
the 1951 convention of the Na- 
tional Association of Radio Be 
Television Broadcasters, the 
radio business has gone thru 
what was probably its single 
most turbulent and critical year 
since its emergence 30 years ago. 
On the very eve of last year's 
convention the Columbia Broad- 
casting System announced a 
straight 10 per cent reduction on 
its rate card, and the other throe 
national networks quickly fol- 
lowed with rate cuts of their 
own. But the pressure on the 
profits of stations had only be- 
gun. In September the Associa- 
tion of National Advertisers is- 
sued its third report on the im- 
pact of television on radio. And 
In October the National Broad- 
casting Company released its 
Economic Study Plan, calling for 
extensive rate adjustments, in- 
creases in some markets, but as 
much as a 20 per cent cut in some 
others. The Study also called 
for additional network option 
time, which would deprive stat- 
tions of the greater return avail- 
able from local sponsorships. 
And thru the rest of the year 
other revised network plans 
were brought out to appease 
those national advertisers . who 
were doubtful that radio was as 
solid a buy as it was before the 
television era. 

Thruout all these pressures 
the radio stations have not stood 
still. They have fought back hard 
so that now, a year after the 
round of rate cuts, the industry 
is in a vpry strong position in- 
deed. 

Spearheading the stations' 
counterattack has been the All- 
Industry Affiliates Committee. 
Chairmaned by Paul CFritz) Mor- 
ency. of WTIC, Hartford. Conn., 
the committee was formed by a 
snontaneous meeting of about 
700 radio men at last year's 
NARTB convention. Its ex- 
pressed purpose was to deal with 
the whole problem of radio rate 
structure. Altho the committee 
may have no specific accomplish- 
ments to record at this date, it is 
doubtful that without its con- 
stant vigilence the radio industry 
would be in as strong a position 
as it is . 



On November 7 and 8, 1951, 
shortly after NBC had distrib- 
uted the full prospectus of its 
Economic Study Plan to its af- 
filiates, the Affiliates Commit- 
tee met and issued a firm de- 
nunciation of the plan "or any 
similar plan which might be pro- 
posed" as leading "to the de- 
struction of radio." In a seven- 
point statement, the committee 
declared that station rates should 
be based on actual set circula- 
tion and that adjustments should 
not be based on the growth of 
TV set circulation since the ef- 
fect of TV is not the same in 
all markets. The committee fur- 
ther stated that networks should 
continue to give national cover- 
age based on 13-week cycles and 
should not devise sales plans that 
take spot-sales revenue away 
from the station and give it to 
the network. And in consultation 
with Robert Elder, former re- 
search director for Lever Bros., 
the committee called for re- 
search that would indicate the 
cumulative impact of programs, 
give the real circulation of radio 
at the local level and enable ad- 
vertisers to compare their radio 
buy with other media. 

In an answer the next week, 
NBC defended the intentions of 
the Economic Study Plan against 



the AC's charges and said that 
AC's contentions indicated some 
misunderstanding. 

In the final days of 1951 three 
AC toppers met with NBC Prexy 
Joe McConnell in a further at- 
tempt to block effectuation of 
the Economic Study Plan. Mc- 
Connell at that time affirmed 
that the plan would have to be 
accepted, even if it took another 
year. But he told them that a 
letter was soon to go to all NBC 
affiliates stating that rate ad- 
justments would not necessarily 
be based on TV impact in all 
cases. 

At the NBC affiliates conven- 
tion in Boca Raton, Fla., last 
November, the affiliates in the 
carefully worded resolution, 
passed 72 to 22, rejected most of 
the important proposals of the 
ESP. Despite that, as the months 
went by NBC announced that 
more and more affiliates had 
given the nod on their own re- 
alignment. However, at this 
date the ESP is still not a reality. 
And with the appointment of 
Harry Bannister, manager of 
WWJ, Detroit, to a high stations 
relations post with NBC, chances 
are that the whole theory of the 
ESP is in for alteration before 
it is pressed any further. 



RADIO FIGHTS BACK 



Year Features Many 
New Sales Techniques 



NEW YORK, March 29.— 
Thruout the year extensive de- 
velopments took place affecting 
the sales structure of radio. The 
trend was toward both expan- 
sion and greater flexibility with 
the aim of making radio an ever 
more attractive advertising buy. 

The first step along these lines 
was taken by CBS late last sum- 
mer, when it offered the "Red 
Skelton" Wednesday night show 
to advertisers on a one-shot 
basis. Takers appeared on the 
scene instantaneously, to such an 
extent that when, late in Octo- 



RADIO FIGHTS BACK 



Industry Research on Every 
Level Shows Continued Strength 



NEW YORK. March 29— In 
recent years the character of the 
radio business has changed ex- 
tensively. In effect, the wheel 
has turned and the child has be- 
come a man. Superficial observ- 
ers, not seeing the child about 
have claimed he is dead. Others, 
finding the child matured, have 
tried to kill him. 

But the radio medium is still 
very much alive. Various studies 
issued in the past year have 
showr that, despite the many 
changes wrought principally by 
the advent of television but also 
by several conditions of the post- 
war era, there is still a very large 
and active radio audience. 

One of the most spectacular 
studies of the condition of radio 
listening in major television 
markets was made by a joint 
effort of the Pulse and The Bill- 
board in January of this year. 
The study showed that whereas 
radio usage dipped when tele- 
vision first become entrenched 
in those markets, it experienced 
a resurgence after television was 
in a couple of years. The pro- 
portion of homes using radio in 
1951 was in many cases as great, 
in some cases greater, than in 
certain pre-TV years. In Boston, 
for instance, during the first two 
months of 1947, when the city 
had no television stations in op- 
eration, 23.1 per cent of the radio 
homes used radio during the av- 
erage quarter hour from 6 a.m. 
to midnight. In the first two 
months of 1951, when Boston had 
three television stations and a 
TV set circulation of over 642,000, 
radio usage was the same 23.1 
per cent. 

In New York, radio usage in 
January and February of 1944 
was 23.3 per cent during the av- 
erage quarter hour per day. In 



January and February of 1951 it 
was 23.7 per cent. 

Most of the losses in radio lis- 
tening occurred in the evening 
period, the study showed. Morn- 
ing listening, on the other hand, 
underwent a marked upswing in 
many cases. In New York, morn- 
ing radio usage in the first two 
months of 1951 was greater than 
in any previous year thru 1944. 
In Philadelphia, radio listening 
6 a.m. to noon during January 
and February of 1951 was great- 
er than any previous year thru 
1946. Studies of years before 
that were not made by Pulse. 

In some segments, of course, 
the study showed that the per- 
centage of homes using radio was 
down in 1951. But the decreases 
were usually nowhere as great as 
had been assumed by many. 
Moreover, a drop in percentage 
did not necessarily mean a drop 
in icttlfi] number, since the total 
number of radio homes was 
known to be increasing. 

In February, the Joint Radio 
Network Committee, represent- 
ing the research facilities of the 
four national raaio networks, is- 
sued their estimate of radio set 
circulation as of January 1. 
Their statistics showed that the 
number of radio sets in the U. S. 
had increased over the year by 
nearly 10,000,000. They showed 
that there were 42,800,000 radio 
homes in the U. S. on January 1, 
as against 41,900,000 the year be- 
fore. There were 34,000,000 sec- 
ondary and portable receivers in 
homes, compared with 30,000,000 
in 1951. They estimated that 95.6 
per cent of all homes had at least 
one radio. Their totals meant 
that there was one set for every 
voting citizen in the U. S. 

Over the year, various stations 
thruout the country sponsored 



studies that showed that radio 
listening, while characteristically 
different from previous years, 
was still strong. In January, 
WNEW, New York, published 
the results of a Pulse study that 
showed there was more listening 
to radio in New York radio-TV 
homes than there was in 1948, 
with a 47 per cent increase in 
afternoons and an evening in- 
creases of 28 per cent. WNEW 
itself enjoyed an increase of 83 
per cent in afternoon listening, 
and 78 per cent in evening listen- 
ing. Evening listening in all New 
York homes was down from 
1947, the report pointed out. with 
76 homes listening in 1952 as 
compared to 100 in 1947. The 
survey further showed that "a 
radio-TV home is the very one 
whieh uses more than the aver- 
age number of radios." 

Right on the heels of the 
WNEW study. Station WOR, 
New York, issued the results of a 
Pulse survey comparing quarter- 
hour figures for 1951 and 1946. 
It showed that the New York 
radio audience had expanded 43 
per cent during the morning, 15 
per cent during the afternoon 
and has dropped off by 17 per 
cent during the nighttime. The 
evening decline was less than 3 
per cent during the early eve- 
ning, 6-8 p.m. 

In January, WWJ, Detroit, re- 
leased a 24-page brochure re- 
vealing that there were 207,000 
more radio homes in that area 
than in 1946, and a 10-year in- 
crease in primary area popula- 
tion coverage of almost a million. 

One significant fact that the 
various studies pointed up again 
and again was that when televi- 
sion comes into an area or a 
home, radio does not quietly ex- 
(Coutinucd on page 27) 



ber, the Pontiac Division of Gen- 
eral Motors set out to buy one- 
shots on all the networks as a 
saturation campaign for its new 
models, the Skelton show was 
already bought out until Janu- 
ary. But CBS threw open all its 
sustainers to Pontiac on a one- 
shot basis. 

CBS carried this trend toward 
greater network sales flexibility 
a step further in December when 
it brought out its Selective Fa- 
cilities Plan, enabling adver- 
tisers to select any combination 
of network stations on a 13-week 
cycle, providing they make the 
program available to other sta- 
tions in the web, either sustain- 
ing or with local sponsor- 
ship. The Colgate-Palmolive-Peet 
Company was the first to take 
advantage of this plan when, in 
January, it dropped sponsorship 
of "Mr. and Mrs. North" in six 
television markets, while keen- 
ing it on the rest of the network. 
It was revealed that Colgate's 
desire to realign its sponsorship 
of this show had inspired the 
Selective Facilities Plan in the 
first place. 

On its part, NBC in November 
brought out its "Guaranteed Ad- 
vertising Attention Plan." which 
guaranteed that any advertiser 
buying part of the three pro- 
grams on its tandem plan would 
get at least 5.300.000 listeners a 
week over 13 weeks based on 
Nielsen surveys. Smaller listen- 
ership than the guaranteed 
minimum would elicit a pro- 
rated refund after the 13 weeks. 

In answer to advertisers' 
claims regarding the effect on 
radio of the increasing television 
set circulation, the four net- 
works during 1951 steadily in- 
creased the number of their af- 
filiates, signing up mostly 250- 
watt stations in smaller non-TV 
markets. At the same time the 
station, in an endeavor to recoup 
losses they'd felt they'd sus- 
tained from network rate cuts 
and from various network sales 
plans, began boosting their day- 
time rates, dozens of stations 
taking the step during just one 
week in November. Along the 
same line, some stations re- 
adjusted time classifications, 
turning certain Class C periods 
into Class B time. 

Various independent stations 
brought out their own special 
sales plans late in 1951. Station 
WQXR, New York, and 11 other 
stations thruout the country that 
specialize in classical music 
formed the "Good Music Broad- 
casters" late in 1951, offering ad- 
vertisers special discounts for 
taking the whole or part of the 
dozen-station block. Zenith and 
General Electric were the first 
to buy. At about the same time, 
(Continued on page 27) 
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Report Benny Stays on CBS 
Tonic to Net's Sunday Plans 



Seen Hastening Crosby, Skelton, 
Bergen Decisions for 1952-1953 



NEW YORK, March 29. — A 
reported decision this week by 
Jack Benny to remain on radio 
next season was viewed by the 
Columbia Broadcasting System 
as firming up its powerhouse 
Sunday night line-up of comedy. 
Several other top attractions, in- 
cluding Bing Crosby, Red Skelton 
and Edgar Bergen are also mov- 
ing toward a resolution of their 
radio status for the season of 
1952-53 at CBS, and the Benny 
decision is seen as a hopeful 
augury. 

CBS and Benny's sponsor, 
Lucky Strike cigarettes, have col- 
laborated on a plan which would 
pay the com e-d i a n sufficient 
dough to make him forego the 
hazards of a regularly scheduled 
TV slot. Benny, however, prob- 
ably will continue making his 
occasional appearances on video 
in the Sunday night 7:30-8 p.m. 
slot on CBS-TV, as in the past. 

Since CBS feels that as Benny 
goes so goes the Sunday night 
line-up, the web is considerably 
relieved. The network had felt 
that without Benny as anchor- 
man, its important Sunday night 
comedy line-up might crumble. 
Should Benny continue next sea- 
son, the likelihood of "Amos V 
Andy" being retained by Rexall 
is considerably bettered. 

But whether Edgar Bergen re- 
mains with CBS on radio and on 
TV is, so far, an unanswered 
question. Bergen has been con- 
ducting talks with several net- 
works and interested clients to 
see whether they will pay enough 
to make radio worth his effort. 
No decision is yet forthcoming, 
but the National Broadcasting 
Company is known to be willing 
to take the wraps off its bankroll 
to get the ventriloquist. Coca- 
Cola, Bergen's current sponsor, 
has bowed ov.t of his AM future. 

This season, however, is likely 
to be the last for Bing Crosby on 
the CBS radio web. Chesterfield 



FORD F' DAT ION 
PREPS TV SEG 

NEW YORK, March 29.— 
The Ford Foundation is 
readying a series of Sunday 
afternoon TV shows with a 
cultural theme. Format of 
the project is still top-secret, 
but the Foundation will re- 
portedly provide a king-sized 
budget for the programs. 



has decided the crooner's AM ra- 
tings do not justify the outlay for 
which the cigarette sponsor could 
buy another TV show. Since 
Crosby can get all the work he 
wishes in other media, he is likely 
to move off radio. More possible 
and more productive of heavy 
loot would be Crosby's appear- 
ance on video next season on 
an occasionally - scheduled basis, 



probably for Chesterfield- 
Red Skelton's lack of AM spon- 
sorship sell-out on CBS makes 
his return to that web next season 
dubious. The comic is doing ex- 
ceptionally well on TV for Proc- 
ter & Gamble via NBC-TV and 
may be able to tape a radio ver- 
sion of it for the same client at 
cut rate prices on the NBC radio 
web. 



Sees Night-TV Costs 
Cut 72% Since 1949 



SELL 'EM LAUGHING 



NBC Sales Pic Stars 
Summer V.-P." Allen 



NEW YORK, March 29.— Radio 
salesmen of the National Broad- 
casting Company arc sure to ring 
up a record number of laughs 
with the web's new presentation, 
"Summer Radio: 1952," and the 
potent and unusual pitch should 
ring up its share of sales as well. 
A combination sound-slide color 
film that uses regular AM broad- 
casting techniques to tell the 
story features Fred Allen as 
NBC's veepee in charge of sum- 
mer, rounding up the hot-weather 
sales story. Supporting Allen are 
Portland Hoffa, Bill Gargan, 
Frank Gallop and such real vee- 
pees as Jack Herbert and Bud 
Barry. 

Conceived and executed by 
Jake Evans, manager of the NBC 
radio advertising and promotion 
department, and Harold Shepard, 
supervisor of radio sales promo- 
tion, the presentation utilizes 222 
color illustrations, backed by a 



swiftly paced and usually hilar- 
ious taped comedy, running about 
30 minutes in length. It rates as 
Allen's best effort of the season, 
on or off the air. 

The pitch stresses increased 
sales enjoyed by many types of 
products during the summer, 
such as soaps, beverages, dry 
cereals, refrigerators, ranges, cos- 
metics, tobacco products, gas- j all markets thruout the country, 
oline, oil, automobiles and many j Another vital fact, the account 
others. Total national retail sales i exec claimed, is that TV during 



NEW YORK, March 29.— Much 
of the scare talk about the high 
cost of TV is hysteria, Edward 
Shurick, an account exec at the 
Columbia Broadcasting System's 
TV network claimed in a speech 
Tuesday (25) before the Chesa- 
peake chapter of the American 
Association of Advertising Agen- 
cies in Baltimore. Shurick stated 
that nighttime video costs have 
declined from $8.68 per thousand 
in 1949 to $2.40 per thousand, a 
cut of 72 per cent. 

Shurick pointed to a letter sent 
to ad agencies by CBS-TV sales 
veepee Fred Thrower. The letter 
notes that altho the average pro- 
gram and time costs for Novem- 
ber, 1951, were 50 per cent higher 
than in November, 1950, the aver- 
age number of homes reached in 
1951 was 92 per cent higher. The 
result, according to Thrower, is 
that the average cost per thou- 
sand homes reached in November, 
1951, was 23 per cent lower than 
the previous year. 

Shurick said that TV today has 
a circulation greater than the 
combined circulation of the top 
three national magazines. He 
pointed ouj. that TV, between 8 
and 12 at night, has now passed 
radio in total homes reached na- 
tionally. Thus, there now are 
more families using TV within its 
markets than radio attracts in 



during June, July and August are 
only 2.6 per cent below the entire 
year's levels for all business, so 
NBC's conclusion is that there is 
no real summer slump, and the 
advertiser would do well to con- 
tinue plugging his product. 



these hours has increased its sets- 
in-use 41 per cent over January of 
last year. 

Shurick cited a daytime TV 
program which reached 38 per 
cent more homes on behalf of its 
sponsor in January, 1952, than it 



Radio itself continues to be did in May, 1951. The program's 
very much a factor during the j cost per thousand homes reached 



summer, it was shown, with 24 
out of 25 people at home during 
any average summer week, and 
{Continued on page 13) 



now approximately one-third 
less than it was a year ago, he 
said. The exec pointed out that 
the higher time costs for this show 



NEWS CAPSULES— COAST TO COAST 



ABC Sets Multi-Mil Centers; 
Arkansas Min. Men Cover Blow 



NEW YORK, March 29— The 
first American Broadcasting Com- 
pany radio program from its new 
$3,000,000 plant on West 66th 
Street starts Monday (31) at 6 
a.m. All ABC network radio pro- 
grams from New York, as well as 



IT'S CONFUSIN' 



Sponsor Cantor Seeks Better 
Buy Than Cantor, the Actor 



HOLLYWOOD, March 29.— 
When an actor is the sponsor 
there's bound to be confusion. Ed- 
die Cantor, major stockholder in 
Welch's, originally thought his 
weekly disked radio show would 
be an ideal vehicle to peddle 
Welch's wines. Plan then was that 
National Broadcasting Company 
would carry show sustaining after 
its present sponsor, Philip Morris, 
goes off April 8. Welch s would 
pick up show in late summer. 

While Cantor, the sponsor, feels 
that Cantor, the actor, is okay, 
Cantor, the sponsor, feels he can 
get a better ad buy than Cantor, 
the actor. Therefore, Welch's will 



retain its present ad program on 
TV without adding radio. Further- 
more, a guy on for himself would 
be like taking money out of one 
pocket and putting it into the 
other. 

Chief reason for Cantor's desire 
not to be bankrolled by Welch's, 
according to present indications, is 
strong interest in the disk show 
from other sponsors. Cantor indi- 
cated new bankroller would be 
announced soon. Half-hour show 
features Cantor relating showbiz 
lore in addition to collector item 
disks drawn from his 12,000 plat- 
ter library. 



Your Top TV Sales Opportunity 



those of its metropolitan flagship, 
WJZ, will emanate from its new 
radio operation. On Tuesday (1), 
the new $1,250,000 ABC radio cen- 
ter in Los Angeles inaugurates its 
broadcasting career. And another 
imposing array of ABC's coast-to- 
coast radio facilities swings into 
operation Monday (21) in Chicago 
when the web's new $50,000 AM 
studios there get under way. 

Arkansas Stations Air 
Tornado Disaster . . . 

LITTLE ROCK— Arkansas ra- 
dio stations spearheaded the news 
and public service fronts here 
Friday (21) as a series of torna- 
does slashed their way catastroph- 
ically across the state. KARK, 
here, was on the air with a bulle- 
tin 15 minutes after the twister 
hit Dirks, in the southwestern 
part of the state. The same sta- 
tion carried a flash 30 minutes 
after the tornado hit England, 25 
miles from here. Meanwhile, sev- 
eral stations sent tape crews into 
the disaster areas and came out 
with material which was pre- 
sented the same day the initial 
tornado hit. 

New Santa Barbara Corp. 
Chaired by Colman . . . 

SANTA BARBARA— With Ron- 
ald Colman acting as chairman of 
the board, the Santa Barbara 
Broadcasting and Telecasting 
Corporation hag been formed here 
to apply to tmf Federal Commu- 
nications Commission for a TV 
station license and construction 
permit for this city. Others in the 
corporation are Colin McRae 
Selph, Cecil Smith, Alvin C. 
Weingand, C. H. Jackson and Ar- , 
thur Marquette of the Sherman- 
Marquette advertising agency. 

5 Colleges to Divide 
WBIK Air Time . . . 

CHICAGO — Programing of 
WBIK, here, the FM station 
owned by Balaban & Katz, will 
be turned over to five Chicago 
area colleges, beginning April 14. 
They are the University of Illi- 
nois, Roosevelt College, Loyola 
University, Illinois Institute of 



Technology and Lake Forest Col- 
lege. Each station will take one 
day a week, WBIK is supplying 
the air time at a weekly cost of 
$300. Schools stand the cost of 
programing. 

$100 Fine on Reproducing 
Lectures, Sermons . . . 

WASHINGTON— The House of 
Representatives this week ap- 
proved a bill which would slap a 
$100 fine on anyone who repro- 
duces a lecture, sermon or ad- 
dress without possession of the 
copyright. The measure, in the 
form of an amendment to the 
(Continued on page 13) 



are offset by an almost 3 to 1 
increased TV circulation. Statis- 
tically, therefore, he alleges, costs 
have gone up only 15.5 per cent 
while circulation is up 40.3 per 
cent. 

According to Shurick, agencies 
and clients must do research at 
the "cash register" without letting 
ratings become a kangaroo court 
for programs. Shurick took the 
experience of Schick Electric 
Razor Company as an example of 
what the medium could produce 
for an advertiser. In spite of the 
top sales year in its history in 
1950 as a result of scare buying 
and the introduction of its new 
model, Schick bettered this sales 
record during 1951 by 10 per cent 
in areas where it used TV. But 
in areas where the sponsor did 
not use video there was a 47 per 
cent decline in sales, Shurick said* 
He also claimed that a coffee ad- 
vertiser recently created $260,000 
worth of retail activity as the re- 
sult of a coupon offer on a mod- 
estly priced daytime TV show. 

Shurick stated that daytime-TV 
is rapidy finding favor with 
clients. In January, 1950, 10 per 
cent of the time between 10 a.m. 
and 5 p.m. on CBS-TV was spon- 
sored, but in January, 1951, the 
figure increased to 13 per cent, 
and by January of this year 31 
per cent of the time was commer- 
cial. 



Shriner May 
Replace Nagel 

NEW FORK, March 29.— Good- 
rich Tires this week was dickering 
with Herb Shriner to take over as 
emsee of its "Celebrity Time." 
The panel show will be shifted into 
a variety format for which Conrad 
Nagel, its present emsee, is deemed 
unsuitable. 

The change is being made to see 
whether "Celebrity Time" can 
more satisfactorily meet the chal- 
lenge of Red Skelton. Program is 
on the Columbia Broadcasting 
System's TV web Sundav nights, 
10-10:30 p.m. 



Ford Renews 
WNEW Pact 

NEW YORK, March 29.— Deejay 
Art Ford this week signed a new 
three-year renewal pact with local 
indie WNEW, thereby squelching 
rumors that he would move to an- 
other Manhattan station next 
month. 

Under the new pact, WNEW 
Manager Bernice Judis retains 
control of all Ford's radio and TV 
activities. Ford has been the 
station's all-night platter spinner 
on "Milkman's Matinee" for nine 
years, and is considered one of 
the top 10 deejays of the country. 
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ABC Merger Easier 
Than Buying Singly 

UPT's Goldenson Says Para Outlet Idea 
Pre-Dates Plan; Van Volkenburg Heard 



WASHINGTON, March 29. — 
Leonard Goldenson, president of 
the United Paramount Theaters, 
Inc., told Federal Communica- 
tions Commission Examiner Leo 
Resniek yesterday (28) that his 
organization was convinced it was 
more advantageous to take over a 
radio network than to try to buy 
independent radio stations one at 
a time. He was answering ques- 
tions posed by FCC's broadcast 
hearing bureau chief, Frederick 
Ford, who is continuing his probe 
of the proposed Paramount- 
American Broadcasting Company 
merger on an individual basis for 
the next two weeks, during which 
public hearings will be recessed. 

Goldenson said that Paramount 
already was looking into the pos- 
sibility of buying individual ra- 
dio-TV stations when ABC made 
its merger proposal. Altho Gold- 
denson will be questioned further 
next week, Ford said he plans to 
talk with company officials in- 
volved in the proposed merger 
individually before calling any 
more witnesses before open hear- 
ings. He is looking into the direc- 
torship pattern to determine 
whether the proposed merger 
would conform to the Commis- 
sion's "common ownership" rules. 
Radio Competition 

Goldenson admitted, under 
Ford's questioning, that he had 
said radio will _ have to operate 
under keener competitive condi- 
tions. But he expressed the firm 
belief that radio still fills a great 



NBC's "Today" 
Still Gaining 

NEW YORK, March 29. — The 
early morning TV show of the 
National Broadcasting Company, 
"Today," continued to show con 
sistent gains in ratings and audi 
ence. with the latest reports indi- 
cating it has increased its audi- 
ence size by 53 per cent in the 
seven weeks it has been airing. 
The figure's are derived from the 
March 1-7 report of American 
Research Bureau, which give the 
7 to 9 a.m. stanza a 7.6 national 
rating. 

In terms of cost per 1,000 view- 
ers also the show has more than 
fulfilled the expectations of the 
web, with the level now down to 
$1.35 per 1,000 for the 1,728,000 
average viewers reached. This 
sum is based on a gross time 
cost of $2,073 for the 31 stations 
now available (including WPTZ, 
Philadelphia, which begins show- 
ing "Today" next week), and a 
gross program cost of $259 per 
participation. Total cost for one 
participation, then, is $2,332. The 
total number of viewers reached 
does not include any which WPTZ 
will deliver, altho that station's 
cost is included in the estimate. 

Steady growth over four rating 
periods may be observed from the 
following figures: January 13-20, 

5.3 rating, 538,000 homes reached, 
J, 130, 000 viewers reached. Febru- 
ary 1-7. 5.3 rating, 558,000 homes, 
1,172,000 viewers. Februarv 8-14, 

5.4 rating, 568,000 homes, 1,193,- 
000 viewers. March 1-7, 7.6 rating, 
823,000 homes, 1,728,000 viewers. 



NBC Expands 
Coast Video 

HOLLYWOOD, March 29.— Na- 
tional Broadcasting Company's 
TV coverage of news, sports and 
special events here is being ex- 
panded. Roy Neal this week was 
named net's TV news dir?ctor for 
the Coast. TV news camera staff is 
being enlarged to supply NBC 
viewers with more coverage of 
events here. 

Staff will service five network 
NBC shows: "Camel News Cara- 
van," "Today," "Gillette Sports 
Reel," NBC's daily syndicated reel 
(printed in "Washington) and the 
"Weekly News Review." They also 
will cover news, sports and spe- 
cial events for telecast on KNBH, 
NBC's Hollywood outlet. 



need which, television cannot 
touch. "Radio has news and mu- 
sic," he said. "Television requires 
greater concentration, and some- 
times when people are tired, they 
just want to turn on their radio 
and listen to some soothing 
music." 

FCC examiners also heard Jack 
L. Van Volkenburg, president of 
the TV and radio division, ex- 
plain why his network wanted to 
incorporate Chicago radio station 
WBKB. Van Volkenburg claimed 
network operations by themselves 
were not profitable and that the 
network needed to own a full 
complement of stations to operate 
effectively. When asked by Ford, 
however, he was unable to pro- 
duce figures showing the lack of 
profit in network operations. 
WBKB would be sold for $6,000,- 
000. It has a background value of 
$500,000, but its income for the 
first nine months of 1951 stood 
at $1,200,000. 



Regent Cigs Switching Agencies; 
Lucky Strike May Follow Suit 



NEW YORK, March 29.— The 
highly competitive cigarette in- 
dustry this week began showing 
signs of the strain, as one ac- 
count shifted agencies, and one 
of the giants gave every indica- 
tion that it was considering a like 
move. Regent cigarettes (Riggio 
Tobacco) decided to move its esti- 
mated $1,500,000 billings from 
Brooke, Smith, French & Dor- 
rance. Inc., to Hilton & Riggio, 
effective April 1 5. Of greater 
interest to the trade, however, is 
the fate of the $15,000,000 Lucky 
Strike account, now housed at 
Batten, Barton, Durstine & 
Osborn. 

Sales of American Tobacco 
Company are reported off in 
recent months, despite extremely 
heavy ad allocations, particularly 
in TV. 

Reports have it that the door 
to Lucky topper Paul Hahn's of- 
fice has been open to agency men 
anxious to prove that they can 
better the job being done by 
BBD&O. The billings plum is one 
of the juiciest in the business, 
but also is regarded as one of 
the most difficult and unstable 
accounts to maintain. 



At least four agencies, accord- 
ing to trade reports, have made, 
or are in the process of making, 
a bid for the billings. These in- 
clude J. Walter Thompson, Ruth- 
rauff & Ryan, N. W. Ayer, and 
McCann-Eriekson, with the latter 
regarded as having a slight edge 
at this point, should the account 
decide in favor of a switch. 
Young & Rubicam had been in- 
terested, but is stymied by having 
recently added the new Lorillard 
brand, Kent. 

Tradesters recall that Luckies 
unceremoniously dropped Foote, 
Cone & Belding a few years ago. 
This occurred after the account 
voiced an interest in getting into 
TV, and FC&B counseled strong- 
ly against it. The N. W. Ayer 
agency moved in quickly and 
secured the video billings for 
a short while, until BBD&O 
wrapped up the entire account. 
This was done, it is remembered, 
when BBD&O chief Ben Duffy 
sold American Tobacco then- 
chief Vincent Riggio with the 
barest kind of presentation over 
a couple of beers in a New Jersey 
roadside rest. The question now 
is whether the Duffy charm can 



save the account at this point. 

The Regent shift was made on 
the heels of the firm's decision to 
drop its alternate week sponsor- 
ship of "Cameo Theater" on the 
National Broadcasting Company 
TV web. The new agency is un- 
derstood to be planning a deal 
for three participations weekly in 
NBC's early TV show, "Today," 
for which a two-week one-plug 
deal already had been set. 
BSF&D had run into trouble re- 
cently when it used a daily news- 
paper ad to try to peddle alter- 
nate weeks on "Cameo," which 
Regent then had on a weekly 
basis. 

Meanwhile, another cigarette 
account. Old Gold, was due to 
make a decision next week on 
whether to renew its weekly half- 
hour TV sponsorship of "Stop the 
Music" on the American Broad- 
casting Company. Lennen & 
Mitchell agency execs were due 
to get a personal pitch from ABC 
president Bob Kintner, and, for 
their part, were expected to seek 
a better time-talent deal on the 
basis of a study of ratings and 
costs. 
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NBC Deals for Three English 
Shows: Variety, Panel, Meller 



NEW YORK, March 29.— In a 
move to create and develop a 
new source for network radio 
programs, Charles C. (Bud) Bar- 
ry, AM program veepee at the 
National Broadcasting Company, 
this week was reaching across the 
Atlantic for at least three new 
stanzas. Two of the shows would 
be taped in London for airing 
here, while the third would be a 
local product based upon a series 
now being broadcast in England. 

Latter is a witty panel show 
titled "One Minute, Please," in 
which four quick-thinking panel- 
ists compete with each other in 
extemporaneous 60 - second ha- 
rangues about a variety of amus- 
ing subjects. Two panelists al- 



WNBC's New 
Ail-Night DJ 
Show in Black 

NEW YORK, March 29. — Bul- 
ova Watch Company, this week 
signed to pick up the tab for all 
time signals on WNBC's classical 
record show "Music Thru the 
Night," midnight-to-6 a.m. across- 
the-board. Sale puts station's all- 
night operation in the black, be- 
ginning April 7. 

Bui ova's decision to take a 
chance on the still-experimental 
airer is in line with its history of 
pioneering in many new develop- 
ments in the radio spot field. In 
addition to the Bulova package, 
WNBC this week sold a 12:05 a.m. 
spot strip on the series to Pomo- 
tex, Inc. 



ready unde.- consideration are 
Emily Kimbrough and John 
Mason Brown. An audition will 
be cut shortly. 

Already bought is an adventure 
series, "Scarlet Pimpernel," 
which will be taped in London 
for NBC by Harry Towers, with 
scripts by Joel Murcott. Barry 
is considering three prominent 
thesps for the titular role. They 
are Alec Guiness, Robert Donat 
and Emlvn Williams. Series will 
kick off by fall. 

Third and most elaborate 
stanza is a star-laden variety re- 
vue titled "London Palladium," 
which is still in the negotiating 
stage with Towers. This show 
would feature leading variety art- 
ists, Continental and American, 



appearing at the Palladium, and 
would have Ben Lyon as emsee. 
British impresario Val Parnell 
stages a Sunday show featuring 
these stars for an actors' benefit 
group, and the plan is to tape 30 
minutes of this for the NBC 
series. A trial summer run is in 
the offing, prior to regular fall 
slotting. 

Besides affording American 
radio with a new source for fresh 
airers, these deals will continue 
the NBC policy of bringing in 
important names at low cost. 
Most expensive of the shows is 
the "Palladium" airer, which 
would come in at about $4,000. 
"Scarlet Pimpernel" will cost 
$3,500 gross, including agency 
commission. 



Official Signs Hollywood 
Names for TV Pilots 



NEW YORK, March 29.— Six 
top Hollywood names were 
signed this week by Official Films 
to make pilot films for TV, with a 
view to developing them into reg- 
ular series. William R. Goodheart 
Jr., Official's president, pacted 
Charles Boyer, Rosalind Russell, 
Dick Powell, Joel McCrea and 
Robert Cummings as thesps, and 
Douglas Fairbanks Jr. as pro- 
ducer. Four separate 30-minute 
films are involved, with each of 
the actors getting a piece of the 
opus in which he is participating 
and the producers getting a cut 
varying from 25 to 50 per cent. 

Boyer, Russell, Powell and 



McCrea will rotate in "Four Star 
Theater," produced by Don 
Sharpe, with the first pilot, star- 
ring Boyer, to be ready by April 
4. Sharpe also is producer 
of "Impulse," psychological dra- 
matic series which already has 
its initial stanza in the can, and 
of the Robert Cummings show, 
in which Cummings teams with 
Julie Bishop in a comedy-mystery 
series. First effort of this series 
will be completed April 7. Fair- 
banks is producing the "Terry 
and the Pirates" series, which is 
being played as adult adventure. 
Shooting on this pilot wound up 
two weeks ago. 



Several TV Toppers Lean to Film 
For Flexibility and Dollar Potential 



NEW YORK, March 29. — A 
number of top personalities this 
week indicated their intention to 
stress film in their future TV 
work. These include Lloyd No- 
lan, Eddie Cantor, Burns and 
Allen and William Bendix. New 
examples of the flexibility and 
dollar potential of film arc not 
lost on these and other personali- 
ties, who are anxious to emulate 
success already being scored by 
such shows as "I Love Lucy" and 
"Amos 'n* Andy." 

Special interest is being shown 
in a deal now being negotiated 
on the Coast, whereby Savinni 
Films would distribute for show- 
ings in British theaters a feature 
made by tying together three or 
four of their U. S. TV film stan- 
zas, with South American distri- 
bution probably to follow. The 
TV show's sound track also is 
being considered for ■ use as 



an AM series by the Columbia 
Broadcasting System. 

In the wake of these deals, 
several personalities have stated 
flatly that they plan their TV 
futures around film, while others 
say they will move to switch 
from their current live outings if 
possible. Nolan, for example, will 
move out of his featured role on 
"Martin Kane" on the National 
Broadcasting Company's radio 
and TV web to film his own 
whodunit series. He notified his 
sponsor, the United States To- 
bacco Company, that he was 
losing out on picture work by 
staying in New York and, further- 
more, claimed film would give 
the show a higher quality. The 
client rejected the pitch, so Nolan 
will move to Hollywood. It is 
undecided whether U. S. Tobacco 
will get a replacement for Nolan 
or cancel. 



Burns & Allen, meanwhile, will 
have their future series editions 
filmed by CBS. The team, it is 
believed, got a commitment from 
CBS to film their series a few 
months ago, so the agreement is 
not contrary to the web's new 
policy of not filming its proper- 
ties. 

Cantor is about to huddle here 
with NBC-TV execs. His intent is 
to persuade them to film his stints 
for Colgate "Comedy Hour." He 
feels other talent would move 
into TV more readily if they 
were able to air via film. 

Bendix has just been set for a 
new AM and TV "Life of Riley" 
series for next season by NBC- 
TV. He has reached a compro- 
mise agreement with the web, 
whereby part of his shows will be 
filmed so as to accommodate his 
motion picture commitments. 



We're Sitting Up All Night 

to Make 
TELEVISION HISTORY 

Pittsburgh's Pioneer TV Station Is Now on the Air 24 Hours 
Daily on a Regular Weekly Schedule 
Featuring 

*"THE SWING SHIFT THEATRE" 

(I A.M. to 7 A.M.. Monday Through Friday) 

The more than 200,000 workers in the Tri-State District, 
who finish work at midnight, wanted entertainment while 
they relaxed after their labors. We're giving them fine shows 
throughout the night — the FIRST regular round-the-clock 
COMMERCIAL TV operation in the nation. 



DuMont 



WDTV 



Channel 3 



Harold C. Lund, Gen. Mgr. 

Chamber of Commerce Bldg. Pittsburgh 19, Pa. 
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• Top 25 TV Shows 



NATIONALLY - - 

• . . According fo American Research Bureau 



TUM ratings below are based on countrywide, county by county, urban and 
rural sampllni covering all «3 TV markets. Thev are obtained from dlarlea 
placed Tor the week In 2.2O0 TV homes. Comple-.elv new samples are used lor 
each set of ratines The ratine for a particular show Is based only on the 
sample In those areas where that show can be seen When viewing for.riri 
minutes or more Is reported, credit for the quarter hour Is given. Half-hour 
and hour ratings are averages or the quarter hours. Also shown below are the 
percentages of men, women and children under 18 in the audience and the 
average number of viewers per set. All time given Is New York time. 

ARB Homes % % % 

Rating (000's) Cities Men Women Kids 

1. TALENT SCOUTS 52.1 5,080 23 31 48 21 

CBS, Monday, 8:30-9 

2. I LOVE LUCY 50.6 8,260 62 33 47 20 

CBS, Monday, 9-9:30 

3. RED SKELTOM 50.5 7,800 58 39 45 16 

MBC, Svndsy, 10-10:30 

4. YOU BET YOUR LIFE 41.6 7,960 62 34 45 21 

NBC, Thursday 8-1:30 

5. TEXACO STAR THEATER 47.9 7.890 61 32 44 24 

NBC Tuerday. 8-9 

6. YOUR SHOW Of SHOWS 4S.S 7,730 56 33 48 19 

NBC, Saturday, 9-10:30 

7. PABST BLUE RIBBON BOUTS 41.0 5,690 44 57 38 5 

(La-Motts vs. H.iir-ston) , 
CBS, Wednesday, 10- 

8. COLGATE COMEDY HOUR (O'Connor) .39.9 6,370 59 35 39 26 

NBC, Sunday, 8-9 - 

9. CAVALCADE Of SPORTS 39.6 5,770 45 50 41 9 

(Young vs. Durando) 
NBC, Friday, 10- 

10. GODFREY AND FRIENDS 39.1 5,920 52 32 48 20 

CBS, Weeneaday, 8-9 > 

It. MAMA 38.6 5,430 39 27 44 29 

CBS, Friday, 8-8:30 

12. FIRESIDE THEATER 38.4 6.130 57 36 50 14 

NBC, Tuesday, 9-9:30 

13. TELEVISION PLAYHOUSE 38.1 5,980 58 41 48 II 

NBC, Sunday, 9-10 

14. TOAST OF THE TOWN 38.0 4.630 35 40 47 13 

CBS, Sunday, 8-9 

15. KEN MURRAY 36.5 5,380 50 36 45 19 

CBS, Saturday. 6-9 

16. KRAFT TV THEATER 35.2 4.680 43 37 53 10 

NBC, Wednesday, 9-10 

17. GREATEST FIGHTS OF THE CENTURY. .33.2 4,390 36 54 38 8 

NBC Friday, 10:50-11:05 

18. WHAT'S MY LINE? 33.0 4.460 37 41 49 10 

CBS, Sunday. 10:30-11 

19. SPORTS SPOT 32.6 2,360 19 53 42 5 

CBS, Wednesday, 10:45-11 

20. PLAYHOUSE OF STARS 32.5 5.000 56 32 53 15 

CBS, Friday, 9-10 

21. RACKET SQUAD 31.9 4.600 49 40 52 8 

CBS, Thursday. 10-10:30 

22. THIS IS SHOW BUSINESS 31.5 4.550 52 39 45 16 

CBS, Sunday. 7:30-8 

23. LUX VIDEO THEATER 31.3 4.07O 35 31 53 16 

CBS. Monday, 8-8:30 

23. BIG TOWN 31.3 3,970 31 36 48 16 

CBS, Thursday, 9:30-10 

25. YOUR HIT PARADE 31.2 5,000 56 37 49 14 

NBC Saturday, 10:30-11 
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House to Act on 



'52 'Voice 7 Budget 



WASHINGTON, March 29.— 
The House is slated to act next 
week on a $133 million appropria- 
tion for State Department's in- 
formation program, which in- 
cludes the Voice of America. The 
appropriation was recommended 
Friday (28) by the House Ap- 
propriations Committee on recom- 
mendation of the subcommittee on 
State, justice, commerce and 
judiciary appropriations, headed 
by Rep. John J. Rooney (D., 
N. Y.). The outlay is $22 million 
less than the State Department 
had requested for the operation, 
but it represents an increase of 



$24 million above the current 
year's outlay. 

Included in the over-all State 
information outlay is $27.5 mil- 
lion for the Voice of America, 
which runs radio broadcast activi- 
ties. The Voice fund is $26 mil- 
lion less than State had re- 
quested, but it is nearly $6 mil- 
lion more than the current year's 
appropriation. In addition, under 
the new bill, the Voice will get 
$20.5 million to build several 
short-wave broadcast projects, in- 
cluding two roving short-wave 
transmitter- equipped ships. The 
(Continued on page 26) 
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Capital Gains 
Tax Nixed for 
Sinatra, GAC 

• Continued from page 3 



cember 10, 1943, despite the fact 
that the parties described their 
transactions as a sale. Those con- 
tracts were to be cancelled im- 
mediately under the agreement 
dated December 10. 1943, and 
thereupon MCA was to enter into 
new agency contracts with 
Sinatra. Thus, even if the sub- 
ject matter of the agreement of 
December 10. 1943, had been 
salable property, nevertheless, 
it was not sold by the petitioner 
to MCA in the sense that there- 
after MCA continued to own it. 
The effect of the agreement was 
not to sell anything but to permit 
MCA and Sinatra to enter into 
new contracts under which MCA 
would be the exclusive agent of 
Sinatra instead of the petitioner. 
That is not a sale or exchange 
within the meaning of Section 
117. 

"Compensation, Not Proceeds" 

"A further effect of the agree- 
ment was that MCA henceforth 
would perform any new services 
for Sinatra which might be re- 
quired and the petitioner for per- 
mitting MCA to perform tjiose 
services and earn a part or >the 
fee, was to receive from MCA 
one half of the total commissions 
which MCA collected from Sinat- 
ra. That was compensation to the 
petitioner, not proceeds of a sale 
of a cc-ital asset. If one person 
originally employed to do work, 
has another do the work, with 
the consent of the employer, for 
a part of the charge, the entire 
amount received is still ordinary 
income. The amount received by 
the petitioner from Sinatra thru 
MCA was of that character and 
likewise ordinary income. . . • 

"Finally, and this of itself is 
fatal to the petitioner's case, it 
appears that a large part, perhaps 
all, of the amount which the 
petitioner received in the taxable 
year from MCA was commissions 
earned on contracts obtained for 
Sinatra by the petitioner or on 
extensions of such contracts. 

"The petitioner was entitled to 
that income as soon as Sinatra 
performed services and could not, 
by assigning the income, relieve 
itself of tax on that income which, 
so far as the petitioner was con- 
cerned, was earned when the 
petitioner obtained the contract 
of employment for Sinatra. , . ." 



BILLBOARD IS 
INFO SOURCE 
IN 'VOICE' PROBE 

WASHINGTON, March 29. 
— Chairman John J. Rooney 
(D., N. Y.), of the House 
appropriations subcommittee 
on State, Justice, Commerce 
and the Judiciary, credited 
The Billboard's news col- 
umns with having disclosed 
to the subcommittee some of 
Voice of America's malad- 
ministration and bungling 
which the Rooney subcom- 
mittee has been investigat- 
ing. Printed hearings of the 
Rooney subcommittee made 
public this week showed that 
Rooney in questioning State 
Department officials cited an 
article in The Billboard as 
source of information which 
led Rooney to probe one 
phase of the Voice's activi- 
ties. 

The article reported ex- 
amples, bared by Franklin J. 
Stout, an ex-State Depart- 
ment employee, of inept 
bungling and manpower 
waste in the Voice opera- 
tions. The Billboard last year 
published a lengthy series of 
articles on many aspects of 
the Voice, and was the first 
national publication to un- 
dertake an exhaustive review 
and evaluation of the Voice. 



// 



Rates Review 
For ''Casuals 



WASHINGTON, March 29. — 
The Wage Stabilization Board has 
■ announced that it will review any 
complaints regarding compensa- 
tion paid to so-called "casual" 
musicians, as contrasted to staff 
musicians. 

The board has reserved the 
right, however, to modify or re- 
voke its resolution at any time 
without prior notice. Staff musi- 
cians are defined as professional 
musicians who are employed on a 
permanent basis by broadcasting 
and television studios, motion 
picture companies, theaters, ho- 
tels, night clubs and regularly es- 
tablished bands and orchestras. 
They are not covered by the reso- 
lution which deals with those who 
perform irregular engagements. 
Staff musicians are subject to the 
general regulations of the board. 

Varied and unusual circum- 
stances pertaining to the employ- 
ment of "casual" musicians caused 
the board to adopt the special res- 
olution. It found the administra- 
tion of wage regulations covering 
"casual" musicians impractical. 



TV Tryout for 
Duffy's Tavern 

NEW YORK, March 29.— An 
hour version of "Duffy's Tavern' 
this week was skedded for a one 
shot tryout on the Colgate "Com- 
edy Hour" sometime late in the 
season. Ed Gardner will take his 
troupe to California where the 
program will be filmed. 

Should the stanza click, the Na- 
tional Broadcasting Company has 
plans to give it a regular TV spot 
next season. 



CAB Leader 
Blasts Canada 
Policy on TV 

TORONTO, Feb. 29.— The Ca- 
nadian government this week was 
called on to drop its restrictions 
against private commercial TV 
station construction, at the 28th 
annual conference of the Cana- 
dian Association of Broadcasters. 
D. Mf.lcolm Neil, conference 
chairman, said that present plans 
are "completely inadequate," with 
but two stations now under con- 
struction, one here and one in 
Montreal. 

"Several millions of dollars of 
tax money contributed by all Ca- 
nadians is being spent on these 
two stations, to provide the peo- 
ple of Montreal and Toronto 
alone with a nebulous TV serv- 
ice," he said. He called for the 
government to allow private 
broadcasting interests to provide 
TV to all parts of the country at 
no expense to the taxpayer. 



Family" Offers 
Stations Double 
Bill Pic Reruns 

HOLLYWOOD, March 29.— Tele 
stations are getting a double bill 
this Easter from the "Family 
Theater." being offered free re- 
runs of the Jerry Fairbanks-pro- 
duced "Hill Number One" and 
"That I May See." Films will re- 
ceive 142 showings on 86 stations, 
according to bookings set at press 
time. More are expected as the 
holiday nears. 

Original plans to make the 
shows available for sponsorship 
during the re-release have been 
canceled and the programs - now 
are being offered to outlets for 
sustaining presentation sans charge. 
Change was made, according to 
"Family Theater," because a 
survey of stations revealed that 
most TV toppers felt that religious 
programs of this type should not 
be sponsored. 

"Hill Number One," filmed by 
Fairbanks last Easter, features 
Ruth Hussey, Joan Leslie. Gene 
Lockhart, Jeanne Cagney. Leif 
Erickson, Regis Toomey and other 
well-known Hollywood players. 
"That I May See," filmed by the 
producer for Thanksgiving show- 
ings, feature- Jeffrey Lynn. Ruth 
Hussey. Raymond Burr. Regis 
Toomey, Mae Clark and a cast of 
240. Arthur Pierson directed both 
productions. 



Liberty Drops 
NY Sales Dept. 

NEW YORK, March 29.— In an 
economy move the Liberty Broad- 
casting System is discontinuing 
its sales department here and 
will henceforth handle all sales 
from the web's home office in 
Dallas. Pared down to a staff of 
about 10, Liberty's New York of- 
fice will concentrate on program 
ing and news exclusively. 

In a general denial of suspen 
sion of operation rumors (both for 
the New York office and the net- 
work itself) Liberty Prexy Gor 
don McLendon this week said 
"We are in the healthiest shape 
we have ever been; on a very 
sound basis." He said his decision 
to drop the New York sales de- 
partment was due to the high 
costs of operating here and the 
fact that Liberty makes 90 per 
cent of its national sales from 
Dallas. 

Liberty staffers axed in the re- 
trenchment include: Paul Mun- 
rbe, veepee of national sales; Ben 
Colman. Eastern sales manager, 
and researcher Cecil Graham. 



NEWS CAPSULES 



ABC Multi-Mil Centers 
Set in New York, L. A. 



• Continued from page 6 



McConnell Joins 
John Blair & Co. 

NEW YORK, March 29.— James 
V; McConnell this week was set 
as a vice-president with John 
Blair & Company, station reps, 
effective May t. Last week, 
McConnell resigned his post as 
director of nation spot sales at 
the National Broadcasting Com- 
pany, where he had been asso- 
ciated for two decades. 



Sell Em Laughing 

• Continued from page 6 



the 25th usually having radios 
available on vacations. This sum- 
mer, with the elections in the 
offing, should find additional ra- 
dio listening. 

The presentation stresses NBC's 
sales plans, including the mer- 
chandising "market basket." "su- 
per summer tandem" and "ton- 
nage" technique plans. The mer- 
chandising effort embraces 20,000 
stores, including 5,000 super- 
markets. Special point - of - sale 
promotions are available in these 
places to sponsors using the "mar- 
ket basket" plan, embracing par- 
ticipations at $15,200 weekly on 
"The Man Called X," "Screen 
Directors Playhouse" and "My 
Secret Story." Super Summer 
Tandem shows will be "$64 
Q u e s t i o n," "Mr. Keen" and 



Cavalier May 
Buy 'Irma' AM 

NEW YORK. March 29.— Cava- 
lier Cigarettes this week was close 
to buying "My Friend, Irma" on 
the Columbia Broadcasting Sys- 
tem's radio web. Cavalier already 
sponsors the situation comedy on 
CBS-TV. 

Ennds, the current client, is ex- 
pected to drop the program under 
the persuasion of the web, which 
naturally favors a single client for 
one radio and TV property. CBS. 
however, has hopes of selling an- 
other of its packages to Ennds, 
which will continue to use net- 
work radio. 



Liquor Ad 
Ban Killed 

WASHINGTON. March 29,— 
The Johnson-Case Bill to pro- 
hibit TV-radio advertising of liq- 
uor is dead, as the result of a 7 to 
6 rejection of the bill by the 
Senate Interstate and Foreign 
Commerce Committee this week. 
The bill, strongly espoused by 
Chairman ^Cdwin C. Johnson (D, 
Colo.) of the committee, will not 
be revived this session. 

He earlier had voiced deter- 
mination to get the bill to the 
Senate floor. 



copyright act, would affect radio 
and" TV broadcasts. It is now be- 
ing considered by the Senate Ju- 
diciary Committee. 

WGAR Prepares New FH 
Station Broadcasting . . . 

CLEVELAND— WGAR here is 
preparing to begin broadcasting 
over a new frequency modulation 
station following the approval of 
its FM construction permit by the 
FCC. The new FM station. 
WGAR-FM. will mark a reversal 
of a trend toward closing of FM 
stations here, two of which — 
WLAL and WCUO — suspended 
operations in the last three years. 

FCC Okays Sale of 
WWCO for 75G . . . 

WATERBURY— The FCC this 
week approved the sale of 
WWCO, here to William G. Well*. 
Marinus Koster and R. Sanford 
Guyer for $75,000. 

CBS to Audition New 
Fontaine Show . . ■ 

NEW YORK — The Columbia 
Broadcasting System's radio pro- 
graming department will audition 
its new Frank Fontaine show next 
week. Larry Berns will produce, 
Al Schwartz direct and Cy Rot* 
write. Lud Gluskin and his ork 
will provide the music. 

MrGraw to Play in TV 

Pix "Legion" Series ... 

NEW YORK — Charles McGraw 

has been signed by Douglas Fair- 
banks Jr. to enact the starring 
role of Le Tigre in "Foreign Le- 
gion." the new TV film series to 
be produced by the Dougfair Cor- 
poration for the National Broad- 
casting Company. 

Pantomime" to Replace 
Irma" for Summer . . . 

NEW YORK— The R. J. Rey- 
nolds Company will use "Panto- 
mime Quiz" as a summer replace- 
ment for "My Friend Irma," Fri- 
day nights 8:30-9 on the CBS-TV 
web. "Pantomime Quiz" recently 
was canceled as a regular series 
on the 1 National Broadcasting 
Company's video web by the 
same sponsor. 

Davis Pens 1st WN8F 
Station Break Song . . . 

NEW YORK— Phil Daris has 

penned TV's first singing station 
break for WNBT here. Call let- 
ters are warbled by a mixed vocal 
group. (E.G.. "Daytime is bigtime 
on Channel 4.") Davis, who heads 
his own Musical Enterprises firm, 
is in Cleveland this week to dis 
cuss a new 1952 musical commer- 
cial campaign for Carling's Black 
Label with Lang. Fisher & Stash- 
ower, Inc. He's also writing a 
musical commercial for the Cleve 
land Indians. 

Ohio U Education Confab 
Plans Tele Talk . . . 

COLUMBUS, O. — Television 
will be on the program agenda for 
the second year when the Ohio 
State University holds its Insti 
tute for Education by Radio-TV 
sessions at the Deshler-Wallick 
Hotel here, April 17-20. TV scs 
sions will deal with "Closed-Cir 
cuit Theater TV." "What the Ed- 
ucational Administratof ' Expects 
from TV," "The Improvement of 
Television Programing" and "The 
Cultural and Educational Possi- 
bilities of TV." Burr Tillslrom's 
dragon puppet of "Kukla, Fran 
and Ollie" vill handle the latter 
assignment. 

Other speakers will include 



Sinatra to Do 
3 NBC Stints 

NEW YORK, March 29.— The 
new contract that Frank Sinatra 
is expected to sign momentarily 
with the National Broadcasting 
Company will provide at least 
three assignments. Sinatra will 
get a multi-weekly 15-minute TV 
strip, an occasional spot on one of 
the web's big video hour extrav- 
aganzas and a half-hour weekly 
radio stint. 



"Screen Directors Playhouse. 
Participations will cost $13,500 
weekly. 



Robert H. O'Brien, veepee of 
United Paramount Theaters, New 
York; Ted Sherbourne Jr., TV co- 
ordinator for the Navy Special 
Devices Center at Port Washing- 
ton. N.Y., and Ralph Steetl*. ex- 
ecutive director for the joint com- 
mittee on education TV in Wash- 
ington. Institute discussion leader 
for the TV sessions will be Dean 
Kenneth G. Barilett, director of 
the radio-TV Center at Syracuse 
University. 

Beehive Network Starts 
Advertiser Services . . . 

SALT LAKE CITY— The Bee- 
hive Radio Network of five Co- 
lumbia Broadcasting System sta- 
tions begins service to advertisers 
Tuesday (1), with KSL here as 
key station. The web will be rep- 
resented nationally by CBS radio 
spot sales. The new network will 
offer advertisers special merchan- 
dising services, combining efforts 
of KSL's two-man staff with serv- 
ices of a merchandising man at 
each of the other four stations. 
Beehive quintet includes KSL, 
here; KSUB, Cedar City, Utah, 
and three Idaho outlets — KEEP, 
Twin Falls; KEYY, Pocatello, and 
KID, Idaho Falls. 

Restless People 

And the Revolving Door . . . 

George T. Duram, who has been 
account exec on Advertiser Sub- 
scribers to Hooperatings, has re- 
signed from C. E. Hooper. Inc., 

effective April 1 News editor 

George J. O'Connor succeeds C. A. 
Bengtson, as general manager of 
WINR. Binghamton, N. Y. The 
latter leaves, April 7, to join New 
York State Electric and Gas Cor- 
poration as assistant to the vice- 
president Robert F. Adams, 

formerly with the Raven Adver- 
tising Agency, has joined WABD, 
New York sales as an account 

exec Gordon G. Agnew was 

appointed radio-TV director of 
Ben Sackhein, Inc.. New York. . . . 
Jack Wilson, sales rep for Harry 
Solow Productions for past two 
years, was named sales manager 
of the newly formed Solo w- Stark 
Productions, a radio-TV packag- 
ing outfit Procter & Gamble 

Productions, Inc., has appointed 
George Giroux Jr. as its West 
Coast TV supervisor. . . . Donald 
A. Mackenzie joins NBC as man- 
ager of personnel, New York. . . . 
Charles E. Bell has resigned as 
director of TV for WBTV, Char- 
lotte, N. C, to become Southeast- 
ern sales manager for Du Mont 
TV broadcast equipment. . . . 
Henry Jaffe has accepted the 
chairmanship of the Joint Defense 
Appeal's radio and TV industry 

division Hank Sylvern signed 

as musical director for the "Give 

and Take" show on CBS-TV 

Two new network TV salesmen 
joined NBC this week — Thomas A. 
Wright Jr.. former AM-TV veepee 
at Dundee & Frank Agency, and 
Maurice E. McMurry, ex-CBS-TV 
staffer. . . . Siu Wilson joins the 
new Hollywood indie, KBIG, as 
producer manager and director of 
special events, when the station 
starts day-time operation May 1. 
Wilson will continue his TV and 
ABC radio chores. . . . Bob Laws 
has resigned as TV net sales man- 
ager for ABC on the West Coast 
to go into the TV consultant busi- 
ness with offices in Hollywood. . . . 
Richard M. Woollen, program di- 
rector for ABC's Central Division 
and WENR, Chicago, has resigned 

effective May 31 Dr. Paul A. 

Wagner, ex-prexy of Rollins Col- 
lege, appointed executive director 
of the Film Council of America. 




Detroit's Newest TV Star- 

DON BLASIOLA 

Pianist — Singer 
in "Basically Piano." WW J TV 
and Nightly at 

CLUB BURGUNDY, DETROIT 



COMEDY MATERIAL for Alt Branches of Theatricals 

MUV giasons FUN-MASTER 

The Original Show-Bit Gog file" <Th« Service of the Start' 
FIRST 13 fil*S for S7 00 ALL 3* 'SiUtS for S2S. 

Singly: Si. OS c* in itqurncti, beg.n with No 1 — NO SKIPPING. 

« 3 Bki. PARODIES, per Bk $10 • MINSTREL BUDGET SIS « 

• 4 BLACKOUT BOOKS, per Bk »15 e THE STAO CALL" iso m 

• "HOW TO MASTER THE CEREMONIES" — pet COPV H.00 

• "GIANT CLASSIFIED ENCYCLOPEDIA OF GAGS" S3M.M 

•Worth over a thoutind dollars*— No CCD's whatsoever. 

PAULA SMITH, 200 W. 54th St., N. Y. C. 19, N. Y. DEPT. BB. CIRCLE 71130 
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EDITORIAL 



The Chicago Picture 



This week the entire radio and television industry will be on camera in Chicago, 
just as it has been in past years when the National Association of Radio and Tele- 
vision Broadcasters convened their national convention. As a convention site for 
the industry, Chica'go traditionally ranks No. 1. Because of its geographic location, 
representatives from all parts of the country can come by plane or train in a matter 
of hours, transact their business and return to their home base. And before the 
convention winds up, Chicago will again retain its nighty regarded position as host 
extraordinary. 

Business- wise, Chicago TV can look forward to a ranking of third among the 
nation's video centers. Its facilities for telecasting are excellent, but nobody there 
claims they are better than those to be found in New York and California. It has 
originated some top network TV fare, and it has a deep well of talent to call upon 
for almost any type program required, but New York and Hollywood originate more 
network programs, and there are more names in both cities than Chicago will ever 
be able to offer. 

Even a cursory check will prove that in Chicago programs can be presented 
for less money than those of comparable stature in other cities. Primarily this is 
due to the fact that everyone connected with TV has been made acutely cost con- 
scious. To the average Chicago producer, the budget is a challenge rather than a 
harness with which his imagination and resourcefulness duel daily to produce 
high-grade entertainment at low cost. 

Too, Chicago can offer advertisers the finest in film production personnel and 
facilities both for making commercials or complete programs. But nobody in the 
Windy City lays claim to being able to offer better films than those produced on 
either coast. 

The strength of Chicago television lies in its ability to produce strong local 
programs which can do a selling job for the sponsor, and in its further ability to 
build low budget, yet entertaining programs for network presentation. It has demon- 
strated both qualities time and time again. It is ready to continue to do so whenever 
called upon. 

Those persons who make up the Chicago TV picture would be the last to suggest 
that their city is the nation's No. 1 television center. They would also be the last to 
accede their position as the country's third television city, or as the Midwest's most 
important spawning grounds for new ideas in both programing and production for 
the industry's future top shows. 
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THE CHICAGO PICTURE 



Note: Warm, Easy Pace Falls 
In Rush, But Still in Running 



BY STUDS TERKEL 



When some wry gibbon 
writes a history of TV, he may 
include a Chicago footnote. 

It was in the days before the 
big squeeze. Television was still 
an experiment. And the dough 
boys l iad not yet flexed their 
muscles. A variety show called 
"Garrmvay-at-Large" was gently 
probing, trying out new tech- 
niques in a new medium. A 
young genius named Tillstrom 
was unmolested. His puppets 
were warmly human, while in 
other meccas, the humans were 
coldly puppet. It was a happy 



time for the creative artist in 
this frontier city. 

The entrepreneurs — suede 
shoes, sincere ties and all — were 
restricted to quarters, the long 
bar. In the control room were 
only those whom the technique 
required. There was freedom 
from tension. In the world of 
high blood pressure and the 
ulcer, paradox was at work. 

Educators and parents kept 
their fingers crossed. A new 
medium was bringing warmth 
and tenderness into the Ameri- 
can home. And this was only 
the beginning. 



THE CHICAGO PICTURE 



"Super Circus" Epitomizes the 
Chi Hair— High Rate, Low Cost 



■ Y PHIL PATTON Producer, "Super Circui" 



Chicago Style television for 
me is wrapped up in one show, 
namely, the American Broad- 
casting Company's "Super Cir- 
cus." The show is now in its 
fourth year of continuous tele- 
casting, and it is more popular 
and more highly rated than ever 
before. In the first two years of 
TV we didn't receive the big 
publicity fanfare and acclaim 
from the press that was awarded 
many other Chicago shows. Dur- 
ing the last year there have been 
many changes in the Chicago 
line-up. but we are bigger and 
better than ever. Still we are not 
"pricing ourselves out of the 
market." "Super Circus" was 
listed in the top 25 in the March 
6 issue of The Billboard's index 
of ARB National Ratings, where 
we received a 32.3. We were the 
only daytime show to land in 
this select group, and we have 
done it on a very moderate bud- 
get. We are only a few tenths 
of a point behind nighttime 
variety shows which cost 10 
times as much to produce, and 
big dramatic shows which cost 
five times as much to produce. 
Right there is a point that should 



make every sponsor take a sec- 
ond-Hook at Chicago television 
before he buys. We can sell as 
well as shows from either coast, 
and at one-tenth to one-fifth the 
cost. That is true of many Chi- 
cago shows. This should prove 
that Chicago is the best buy. 
No "Stars" 
In "Super Circus," and many 
other Chicago shows, we do not 
have the expensive "star sys- 
tem." We bring results without 
it. Claude Kirchner, Mary Hart- 
line and Cliffy Soubier were all 
in radio when they were asked 
to try television on the new 
"Super Circus" show. They were 
in radio, but they certainly 
weren't stars. ABC said "These 
are the people to do the show." 
In the early days there would 
be rumblings of requested 
"changes," but we stuck with 
them, and in spite of some pretty 
fancy offers, they stuck with us. 
As a result, we've built star per- 
sonalities for our sponsors. 
Claude Kirchner and Mary Hart- 
line both have television shows 
of their own. Cliffy the Clown 
Soubier is so busy with other 
TV shows and his regular radio 



shows that he has to turn down 
some producers. He just doesn't 
have the time. And all this is 
still happening in Chicago. 
Nicky Francis, our tramp clown, 
and most recent addition (its 
been more than two years at 
that), is traveling all over the 
country making personal ap- 
pearances in the role he made 
famous on "Super Circus." 
Scampy Bardie Patton is backed 
up real steady at school, but he's 
had more calls than he could 
handle from Chicago producers, 
who want him in roles other 
than that of Scampy the Little 
Clown. So, here is another Chi- 
cago plus. You don't have to 
pay the terrific costs of the older 
established stars, but you get 
equal results with personalities 
that we build or you. 

Special Feeling 

I believe there is a certain 
good feeling that comes from 
shows that originate in Chicago. 
In our show, it's a feeling of 
friendliness among the five cast 
members. A feeling that they 
are real people, not just per- 
formers who are only reading 
lines. I believe that this comes 
over to the viewer very strong- 
ly. Read Wight. New York ad- 
vertising executive who bought 
"Super Circus" for Canada Dry, 
puts it this way: "Shows out of 
Chicago have a certain feeling 
of warmth that is a definite as- 
set. ... It was a factor in my 
buying "Super Circus." Look 
down the list of Chicago shows, 
and you'll find that the people 
are real, warm and friendly — 
the kind you'd like to meet. 
This kind of people brings more 
viewers and therefore, more 
customers for your products. 
And that's in Chicago. 

We have production know-how 
in Chicago that works just a 
little faster than anywhere else. 
With mounting studio costs, this 
is another saving for the spon- 
sor. Everyone on our show, 
from our director, Ed Skotch, 
on down the line, pitches in to 
make the show better. It's team- 
work all the way. the kind of 
teamwork that adds up to less 
hours of rehearsal time, but still 
produces a top show. 

That's Chicago television, us- 
ing "Super Circus" as the prime 
example. A top-rated show that 
will sell the product, but with 
reasonable costs; "personalities," 
but not expensive stars; a certain 
added good Chicago feeling, and 
top production in less time. 

OLD GRAD 

Some of the graduates of 
the Chicago school of tele- 
vision, all now working in 
New York, include Bob Ban- 
ner, Greg Garrison, Dave 
Garroway, Charlie Andrews, 
Norm Felton. Ted Mills, Cliff 
Norton and Bill Hobin. 
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Creative Talent Holds Future, 
And Its Pools Runs Deep in Chi 



BY BURR TILLSTROM 



During the 13 years I've been 
in television, I have shared the 
growing pains and the confusion 
of the industry. Rules have been 
made and broken hundreds of 
times. The only one that has 
stuck, one that is common to all 
show business, is that a show 
must entertain. 

This should be the rule for 
everyone connected with tele- 
vision; Writers, performers, ad- 
vertisers and networks. If tele- 
vision is to become a great in- 
fluence in people's lives, it must 



place above all else the value of 
good entertainment. 

To provide good entertain- 
ment, wc must have creative 
minds. New creative talent must 
be discovered and supported. 
In Chicago there seems to be 
an atmosphere which is con- 
ducive to the discovery and 
growth of creative talent. I 
found it here and many others 
have found it here too. 

There is a lot of creative 
talent still to be discovered and 
developed here. 



THE CHICAGO PICTURE 

Efficiency, Economy Pegs 
On Which to Hang TV Sales 

BY HERBERT S. LAUFMAN, Herbert S. L«itma« h Company 



Chicago shows can be sold 
only when the advertiser is con- 
vinced he saves money with Chi- 
cago originated programs. It's a 
matter of economic efficiency. 
No matter how sentimental one 
may feel toward Chicago as a 
production center, or to what 
degree Chicago's artistic honesty 
and unique form of creativeness 
are recognized and appreciated, 
the prime concern of the pro- 
gram buyer is to obtain the larg- 
est amount of his kind of audi- 
ence at the least possible cost. 

If Chicago can prove more ef- 
ficient economically, and I be- 
lieve in many cases it can, then 
program buyers, both agencies 
and advertisers, must be made 
aware of how and why it is to 
their advantage to buy Chicago 
shows. 

Full co-operation by the net- 
works is a necessity, because 
they, more than any other one 
factor, control Chicago's destiny 
as a production center. Since 
networks own most programs, 
and time is at a premium, they 
can dictate where a show must 
originate. Their tendency to cen- 
tralize operations in New York 
has caused most top shows to 
either move East or slowly de- 



teriorate into oblivion. Until 
more stations and networks are 
constructed, and premium TV 
time and facilities are no longer 
in the seller's advantage, selec- 
tion of point of origin can be 
largely influenced by the nets. 

Closer Control 

In most instances it is eco- 
nomically profitable to buy Chi- 
cago shows. Particularly in the 
case of Midwestern advertiseri 
and agencies, a Chicago origi- 
nated show permits the sponsor 
closer control of his program 
and commercials, thus saving 
costly man hours consumed in 
travel to New York. Talent, pro- 
duction personnel and staging 
services cost less in Chicago — in 
some cases 50 per cent less. 

How then can Chicago regain 
its position as a production cen- 
ter? 

1. Advertisers and agencies 
must be shown that a show pro- 
duced in Chicago is low in cost 
and high in quality, and will se- 
cure an equally large audience 
as one produced on eitber coast. 

2. Advertisers must be shown 
that production know-how and 
facilities are equal and in cer- 

( Continued on page 23} 
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Windy City Has Horn to Blow- 
Simple TV Via Light $ Touch 



BY LOUIS C. COWAN 



As a Chicagoan with partic- 
ularly warm feelings for my na- 
tive town, it may be only nat- 
ural to harbor a firm belief in 
Chicago television, and the most 
assured hopes for its future. 

But there are many more rea- 
sons why I am delighted to speak 
up for Chicago's growing place 
in the television picture. 

The vitality and flavor spark- 
ing Chicago's own distinctive 
"touch" have been important 
enough in our thinking to lead 
us to originate a number of our 
own network programs here. 
Before "Down You Go" was 
signed by its present sponsor, we 
turned down an earlier sale 
which would have required mov- 
ing the show to New York. Feel- 
ing that the wit and freshness 
of Bergen Evans and our own 
Chicago panelists were the qual- 
ities distinguishing the program, 
we resisted such a move. 

By the same token, it seems 
doubtful that the "Quiz Kids" 
and the "Pet Shop" would retain 
their present relaxed charm if 
the shows were originated any- 
where except Chicago. The de- 
lightful natural enthusiasm and 
modesty of the "Quiz Kids" are 
the characteristics of school chil- 
dren, rather than professionals. 
And these famous youngsters 
manage to remain unspoiled, and 
continue to feel and act like or- 
dinary children despite the pub- 
licity and attention paid them. 

Simplicity 

Simplicity characterizes Chi- 
cago style television. It seems 
logical that there will always be 
a wide market for the type of 
productions Chicagoans can do 
so well. 

While high budget variety and 
dramatic shows will probably 
continue to be produced in New 
York and Hollywood, Chicago 
has a good future in providing 
medium and low-budget pro- 
grams which can sell merchan- 
dise economically. Facilities are 
cheaper there, and yet in many 
cases excellent for originating 
network productions — as we 
have found in utilizing WGN's 
splendid studios and WBKB's 
Garrick Theater. 

Further cost advantages stem 
from the fact that Chicago pro- 
duction staffs are small and 
hard-working, with a knack for 
getting things done quickly. 
Much is accomplished simply 
and expeditiously by a few, 
without big time - consuming 
meetings and complicated or- 
ganizational set-ups. Little has 
been said about this sort of 
genius . . . there is much of it 
there, behind the scenes. 
Chi "Graduates" 

Former Chicagoans are doing 
some of the finest television 
work in New York. Three pres- 
ent top New York directors, for 



example, worked on the "Quiz 
Kids" show in Chicago while 
they learned the business: Norm 
Felton, now of the Robert Mont- 
gomery show; Bill Hobin, with 
"Show of Shows," and Bob Ban- 
ner, of the Fred Waring show. 



Another Chicagoan, serving for 
several years as our own New 
York production expert, is Sher- 
man Marks, who has done excel- 
lent work on "Stop the Music," 
"Cosmopolitan Theater," the 
"What's My Name" show with 
Paul Winchell-Jerry Mahoney, 
and others. 

Well equipped to continue pro- 
viding top television fare, Chi- 
cago is in an excellent position 
to go forward, expanding its op- 
erations. Our own Chicago office 
has more shows than ever before 
and we expect to add still more. 

Chicago is a pleasant place in 
which to do business, and it's 
with an especially soft spot in 
my heart that I look ahead to 
sharing in her television future. 
My own confident prediction is 
that this future is a bright one. 
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Future of 70% of Programing 
Lies in Film -A TV Panacea 

•Y FRED NILES, Vk.-Preiliknt. Kl.n, Slubioi. Inc. 
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Quality, Economy Are Main 
Features of City's TV Style 

■ Y MILTOM M. ■LINK, 



Just as Chicago set the pattern 
for classic jazz music, it has also 
established a special style for 
television. That had to do with 
making the most of comparative- 
ly limited facilities with a result 
that was at the same time eco- 
nomical and very entertaining. 
And what's wrong with a good 
show being economical? 

T\»)o perfect examples of the 
"Chicago Style" can be found 
right in our own shop— "Movie 
Quick Quiz" and Kling-United's 
"Old American Barn Dance." 
Here are two Chicago-produced 
film series which are completely 
unique in their respective fields. 
They compete in no way with 
the many drama anthologies. 
Westerns, mysteries, etc. By the 
inventive "Chicago Touch" they 
establish a new pattern which, 
at one stroke, defies competition 
and earns high ratings. And all 
at a cost that makes sense. 

This "Chicago Touch" is des- 
tined to be a guide for TV in the 
days to come. Already adver- 
tisers are arching eyebrows at 
swollen costs of super produc- 
tions that have dominated the 
big TV shows to date. 

Economy Trend 

Already there is a definite 
trend to economy without sacri- 
ficing quality in TV programs. 
Packard Motor Company, by the 
use of the film series, "Re- 
bound," led the way by creating 
its own "network" of markets 
on a spot basis. Lever Brothers 
has switched from live TV to 
film for its "Big Town" package. 
The use of quality TV film shows 
will solve many a budget head- 
ache. 

Because of its central location, 
Chicago is ideal as the headquar- 
ters for TV film distribution. 
UTP has been in existence as a 
major TV film distributor for 
little more than a year and in 
that time has achieved a certain 
enviable success in operating out 
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Birth of "Impact" Heralds Shows 
Of Net Caliber on ABC O&O's 

BY IAMCS S POLLACK. Profrjm Director. ABC-TV Network, C.ntr.l D.vUion 



Since coming to Chicago for 
ABC in September, I have often 
been questioned concerning the 
relative merits of New York ver- 
sus Chicago origination on net- 
work and local shows. Actually, 
I have always felt that a good 
show anywhere is a potential 
network show and, absurd as it 
may seem, the originating city 
need not be connected to the 
cable either. As an example, I 
would like to cite our "Impact" 
show. 

"Impact" was originally con-, 
ceived as a local Chicago living 
newspaper idea employing film, 
live remotes, and interviews 
with people who are important 
in the news. The Chicago Daily 
News offered to co-operate with 
ABC in doing this show. They 



appointed a representative to 
work with Con O'Dea, head of 
ABC News and Special Events 
Department in Chicago. These 
two men, working closely with 
me, were responsible for creat- 
ing a local show that now gives 
strong indication of being pro- 
duced on many of ABC's O & O 
Stations. Its local character and 
alliance with a local newspaper 
make it a natural for local op- 
' erations. 

Nevertheless, here is an idea 
born in Chicago that may soon 
be seen across the the country. 
It's a network show without a 
cable. One that proves -a good 
show, soundly conceived as a 
local production, can become a 
network program even without 
a network. 



of Chicago, abetted by offices in 
Hollywood and New York. 

I like to feel that UTP, too, 
exemplifies the "Chicago Touch." 
We have originated many in- 
novations, not only as a national 
distribution organization, but al- 
so as an agency that can readily 
ascertain programing needs and 
trends. This information is in- 
valuable to clients alert to spe- 
cific programing^ requirements. 

We have alw'ays maintained 
that the future of good TV pro- 
grams is on film. To that I 
might predict that the future of 
much successful TV film produc- 
tion and distribution is in Chi- 
cago. Geography, and UTP's 
sales record to date are two good 
proofs. 



Seventy per cent of all future 
television programing will be on 
motion picture film. This is the 
crux of a survey of advertising 
and television executives. With 
the average television station's 
radiated power in the neighbor- 
hood of 50 miles, an advertiser 
must buy many stations at a 
high cost. Distribution by film 
can save cable charges between 
these stations. 

Projecting our thinking for 
the future when we have several 
thousand stations, it will be es- 
sential for even the largest ad- 
vertisers to be selective in their 
market usage. Film can be spot- 
ted in the desired markets. 
Hence still another reason why 
film will become so important in 
television. 

Today's film, produced espe- 
cially for TV, permits greater 
program perfection, and renders 
faithful panchromatic response. 
Because of the highly technical 
problems of filming, the centers 
of motion picture production are 
Chicago, New York and Los An- 
geles. 

Study Firms 

Chicago, being one of the large 
industrial film producing centers 
in the country and being partic- 
ularly keyed to the problems and 
needs of the advertisers because 
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Education With Right Person, 
Formula Means Fun and Dough 

BY DON MEIER. Dir. (tor, Mr. Wls»d and 2h Pacda 



Two shows each week from 
Chicago, "Mr. Wizard" and "Zoo 
Parade," prove entertainment 
that makes sense can make 
money. Television programing 
that enters the field of education 
or information has generally 
been considered either dull or of 
limited audience appeal and, 
consequently, non - commercial. 
However, there are several basic 
concepts that convert educational 
and informative types of shows 
into entertainment, entertain- 
ment that makes sense by stim- 
ulating a universal desire to 
know more about the world in 
which we live. 

And how will it make money? 
The answer is well known— the 
audience must be large enough 
in relationship to the cost of the 
show to produce a cost per 1.000 
viewers favorable in comparison 
to shows devoted entirely to en- 
tertainment. 

The question then is: How to 
convert education into entertain- 
ment that will have an extensive 
appeal? The first prerequisite, 
as in all types of entertainment, 
is a personality, an honest per- 
sonality. Here is the first pitfall. 
The personality must be a pro- 
fessional man, not an actor. The 
personality must have the charm 
of a person you would personally 
like to know and invite into your 
own home. The personality must 
have your respect for the com- 
plete mastery he has of his pro- 
fession. It must be immediately 
apparent that the personality 
loves his work, is an expert 
without question and that no re- 
hearsal has been required as far 
as his explanations are con- 
cerned. Finally, the personality 
must be honest. 

Marlin Perkins ("Zoo Parade") 
and Don Herbert ("Mr. Wizard") 
are without question honest per- 
sonalities. Perkins has spent his 
entire life studying and working 
with animals. Don Herbert pre- 



pared himself to be -a science 
teacher. 

Show Formula 

The second prerequisite is 
show formula which again, 
above all, must be honest. Per- 
kins would not even consider 
faking of nature to create an ef- 
fect, nor would Herbert fake a 
scientific experiment or demon- 
stration just to attain" an effect. 
Both will spend hours in re- 
search to be sure they are cor- 
rect. 

The show formula for both 
shows follows this pattern: 

A. Attention stimulator (an 
honest one). 

B. Statement of premise to 
be developed, "Zoo Pa- 
rade" may develop the 
premise that animals 
contribute to the welfare 
of man. "Mr. Wizard" 
may develop the concept 
of what .makes a car go. 

C. Identification of all ele- 
ments used in develop- 
ment of premise. 

D. Constant surprises (this 
is not hard to do with 
animals. Scientific 
experiments sometimes 
give unexpected results). 

E. Development of premise. 

F. Climax, or height of in- 



G. Conclusion or summary. 

The third prerequisite is com- 
plete team work between pro- 
duction and engineering. The 
engineering crew must like and 
understand the show as well as 
develop a personal interest in 
the success of the show, for upon 
them rests a major responsibility 
for its success. 

AdLib 

Both "Mr. Wizard" and "Zoo 
Parade" are ad lib shows in- 
volving complicated technical 
set ups, creative and agile cam- 
era work and split second co- 
ordination of movements. 

The fourth and final prerequi- 
site is interpretive direction on 



of its nearness to the program 
buyers, is capable of moving in- 
to a strong position in the syndi- 
cated film field — particularly for 
an aggressive producing organi- 
zation that can establish produc- 
tion facilities on both coasts, as 
well as in Chicago. Thus, it is 
well that the television industry 
look to the activities of the film 
producers in each given area in 
talking about the future of the 
medium. During the past two 
years, there has been an increas- 
ing growth in television film pro- 
duction in Chicago, and a true 
style of Chicago filming has been 
developed — one that has the cre- 
ative imagination that has char- 
acterized Chicago's live televi- 
sion productions. 

Here at Kling's Chicago studio 
we have produced several pack- 
age shows — some carried only as 
far as the pilot film, others that 
are running successfully in many 
markets. For example,- the "Old 
American Barn Dance" repre- 
sents 26 half-hour "films in the 
can," showing currently in 28 
markets. Because a complete 
pattern of distribution, shooting 
schedule and production tech- 
nique has been accomplished, 
tHe encouraging results have 
made us make plans for bigger 
and i lore ambitious film under- 
takings to meet the ravenous de- 
mand of the medium for more 
and more entertainment ma- 
terial. 

Other Shows 

There are other film producers 
in the Chicago area who have 
material syndicated and avail- 
able for sale— films produced by 
Chicagoans — here in Chicago. 
Included in the list are the pro- 
ductions, "So the Story. Goes," 
"Movie Quick Quiz," "Russ Davis 
Wrestling Shows"— and the new 
"Brookfield Zoo Show." just get- 
ting under way. 

The other day we figured out 
how many hours of daily tele- 
vision fare we were furnishing 
the nation out of Kling's Chicago 
studios alone. This came to more 
than two-and-a-half hours a day 
of entertainment originating out 
of this one studio. Projecting 
this figure to two or three years 
hence, and magnifying this by 
the number of producers here in 
Chicago, film will became a large 
factor in television — Chicago 
style. 

— — * 

the part of the director. The di- 
rector must understand the per- 
sonality he is working with and 
what he is attempting to accom- 
plish: there must be a complete 
meeting of the minds. Because 
the show is ad lib — and it must 
be if it is to be honest— the direc- 
tor must be able to interpret the 
point of interest by his camera 
cutting. On both "Mr. Wizard" 
and "Zoo Parade" three cameras 
are used and a system of block- 
ing is developed which allows 
for a range of coverage from full 
shot thru medium shot to ex- 
treme close up of the point of 
interest. 

"Zoo Parade" and "Mr. Wiz- 
ard" have won numerous 
awards, have received the ac- 
claims of the critics and parents 
and the appreciation of parent- 
teacher associations and educa- 
tors. Both shows enjoy good 
ratings and network coverage. 
"Zoo Parade" is sponsored com- 
mercially on approximately 45 
stations. "Mr. Wizard" is shown 
on 54 stations. 

Each show proves that enter- 
tainment that makes sense can 
make money. There is reason to 
believe that all of the arts and 
sciences can enjoy the same suc- 
cess if properly approached. 
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Are Chi Network TV 




Originations Dying? 




BY |. HUGH E. DAVIS, Foot*, 


Cone Ct BeMinR ' ^j^Hf^iiM 



I am sure that question is 
very easily answered with a 
simple yes. Can they be re- 
vived? Maybe. 

True, the Chicago network tel- 
evision organization was never 
a large body compared to the 
giant of New York. But what I 
believe was a pretty powerful 
little Goliath is now pretty much 
without life except for a few 
wiggling toes. 

Unfortunately, I don't think 
that it even got ill. And it didn't 
succumb because of lack of prop- 
er attention. All but the toes 
were clubbed and beaten in- 
sensible by those New York pro- 
duction giants. And while the 
toes may still be wiggling, it 
would hardly surprise me if 
those same giants took a whack 
at them any day. 

Why have the giants given 
Chicago television this kind of 
treatment? I am not too sure. 
Perhaps they themselves may 
have had a number of reasons. 
And I think I have heard them 
all. And many of them have the 
quality of the proverbial sieve 
that won't hold water. 

The only one that I have not 
heard, and yet the only one that 
really makes sense to me, is 
that the production bosses in 
New York either wanted all the 
credit for themselves or by rea- 
son of self-mesmerization be- 
lieve their production genius to 
be better than Chicago's, even 
tho certain shows might have 
been, and still can be, produced 
cheaper and as well in Chicago. 

I want to emphasize that 
"cheaper and as well in Chi- 
cago." And I would like to re- 
turn to a discussion of it later. 
The networks have steered pro- 
duction to New York. They have 
even dropped successful pro- 
grams. They have not only even 
taken them off the air, but have 
refused to give decent time 
periods to properties they 
owned, even tho they had a 
customer for them. 

I would like to use the term 
networks broadly. But it would 
be unfair for me to do that. I 
am afraid I will have to be 
specific at the expense of mak- 
ing some of my friends unhappy. 

First, I will have to exclude 
Columbia Broadcasting System 
because they have never had 
any real production facilities of 
their own here, having origi- 
nally been affiliated with WGN- 
TV, then with WBKB. and now 
with both. 

I cannot point the finger at 
Du Mont because, while a few 
of their shows have originated 
here, they have never had a 
bank roll large enough to get 
into the big-time. 

I suppose one might say that 
American Broadcasting Com- 
pany could have done a better 
job in originating network 
shows from Chicago, because 
they have facilities — and very 

food ones. Yet their bank roll 
as not been too large. 
So I suppose that when we 
say Chicago production has been 
numbered by New York, we 
must majorly mean National 
Broadcasting Company. This is 
a tough accusation for me to 
make, because very good friends 
of mine are the bosses on the 
television side of the picture. 

But it is still NBC that moved 
"Saturday Night Review" out of 
Chicago, despite an exception- 
ally high rating 

Ransom Sherman was really 
never given a chance. 

And, of course, the famous 
case of "Garroway-At- Large," 
about which I perhaps know 
as much as anybody. The only 
time offered was one in which 
only nine live clearances could 
be had. This despite the fact 
that the network had not yet 
sold the Kate Smith show, the 
New York origination, and had 
also earmarked for "The Gold- 
bergs" the half hour which is 
yet to be sold. 

There are several other ex- 
amples, but let us not labor 
that point. I suppose that NBC 
and the other networks have a 
right to say that whether they 
originate the shows in New 
York or in Chicago is their busi- 
ness, just as they are trying to 
make it their business to have 



more and more network-owned- 
and-produced shows. 

But I think it is my business, 
too, because my business is get- 
ting the best buy I can for my 
clients. And the best buy might 
very well be a Chicago origi- 
nated show, where production 
costs are cheaper than in New 
York. 

Any network may on its own 
shows very well pay the costs of 
studio rentals, set storage, cart- 
age and the many other costs 
involved in production. But 
those costs are ultimately passed 



The nation's second largest 
market, a humming city brim- 
ming with activity, is a must 
for every advertiser whose prod- 
uct is distributed in the Chicago 
area. 

Four television stations, each 
of which maintains daily operat- 
ing schedules from early in the 
morning until midnight, are 
proving to a mighty list of ad- 
vertisers that they are able to 
perform most capably the job of 
selling a sponsor's product to 
Mr. and Mrs. Chicago. 

Let's take a look at some of 
the reasons why a sponsor should 
include this sprawling metropolis 
in his TV budget. 

Chicago is second only to New 
York in the number of television 
homes, with the latest estimate 
(February 1, 1952) setting the 
total of TV homes in the area 
at 1,093,000. This figure repre- 
sents the number of sets in a 
50-mile area of the city where 
the latest population count has 
been established at 5.783,000. In 
other words, nearly one person 
out of five owns a television set. 
TV Families 
Now a glance at the number 
of families in this same area. 

Latest available figures show 
that in this television territory 
served by the four Chicago sta- 
tions there are 1,703,100 families 
who maintain a buying income 
of $5,895. In 1950, the net ef- 
fective buying income of the 
average American family was 
$4,521, or nearly $1,400 below 
that established by families in 
the metropolitan Chicago vicin- 
ity. An advertiser must give at- 
tention to our city when he is 
establishing his advertising bud- 
gets. 

A further view of the high 
stature maintained by residents 
of 12 counties which comprise 
the metropolitan Chicago area 
(Lake and Porter, in Indiana, 
and Lake, Cook, DuPage, Will, 
Kankakee, Grundy, Kendall, De- 
Kalb, Kane and McHcnry, all in 
Illinois) reveal that the total re- 
tail sales (all 1950 figures) hit an 
all-time high of $6,414,113,000. 
A breakdown of this impacting 
buying power shows that food 
sales represented $1,335,698,000, 
general merchandise sales 
amounted to $1,212,380,000, auto- 
motive sales totaled $1,117,264,- 
000, and drug, appliance, and 
furniture sales were set at 
$478,137,000. 

Black and While 
Facts and figures are hard to 
refute. Advertisers and their 
agencies are conscious of the 
successful job being done for 
them by all four Chicago tele- 
vision stations. We have passed 
the questionable stage. Tele- 



on to my clients. 

I also suppose the networks 
could say that agencies and ad- 
vertisers are partly responsible 
for diminishing Chicago produc- 
tion. Maybe there is a degree of 
rightness in that, but not so far 
as any of the agencies I have 
talked with are concerned. 

Right here I should like to 
say I was somewhat disturbed at 
a "television forecast" editorial 
the other day regarding the lack 
of television originations in Chi- 
cago. They chose to place the 
major blame on advertising 



vision in our area is viewed by 
an alert and buying audience 
which is each and every day 
proving the effectiveness of the 



Chicago television has a good 

future. No one in the industry, 
and particularly not in Chicago, 
ever pictured the city as anything 
but a strong third to New York 
and Hollywood as a production 
center. It is that nov, and from 
all signs will continue to be. 

The term, Chicago style tele- 
vision is something of a freak. 
It was publicized nationally as 
applying to virtually everything 
that came out of a Chicago TV 
station, and yet only three shows 
usually we* mentioned specif- 
ically. They were "Garroway- 
at-Large," now defunct; "Kukla, 
Fran and Ollie," now cut to .15 
minutes, and 'Studs' Place," 
now off the network but thriving 
under local sponsorship. 

Disaster of varying forms over- 
took all three of these charmed 
shows. But the bulk of the net- 
work shows, which didn't get so 
much attention, are plugging right 
along, Chicago currently is feed- 
ing 17 shows a week to the nets. 
These include "Super Circus," 
one of the strongest commercial 
properties in television, which is 
the top rated of all daytime 
shows and the top rated of all 
American Broadcasting Company 
shows. There are "Down You 
Go," "Hawkins Falls," "Zoo Pa- 
rade," "Quiz Kids"; Wayne King, 
seen only in the Midwest with a 



agencies. They seemed to think 
that advertising agency person- 
nel are impressed t>y the glitter 
of New York both in the studios 
and in saloons. 

Maybe there are people in 
agencies at the lower level who 
are so impressed. But let's re- 
member that it is management 
of agencies that make decisions 
about such important purchases 
as television shows. 

Let us also remember that the 
management of agencies are in- 
terested in doing the best job 
for clients, which in turn means 
the best job for themselves. 

Me, I like to go to New York 
as infrequently as I can. 

You might say, "Why aren't 
you originating in Chicago? How 
can you defend your position?*' 
All I can say is: What can you 
do when you want to buy a seg- 
ment of Godfrey, and it is an 
established New York property? 

And the same goes for "Show 
of Shows" and "Stop the Music." 

Or you . want to buy a time 
slot in which CBS has a show 
called "Crime Photographer," 
and both go together. 

Or, if you will, in your own 



solid judgment of the adver- 
tiser's investment in television 
in Chicago, the nation's second 
largest market. 



strong rating; "Mr. Wizard," "Th l 
Is Music" and others. 

Low Cost and Simplicity 
Every one of these shows has 
one quality in common relatively 
low cost and simplicity of pro- 
duction. --Every producer, with 
little urging, will be happy to 
sit down and tell how his show 
can be done in Chicago for 10 to 
30 per cent less than it would 
cost on either coast 

One fact generally overlooked, 
probably everywhere but at Co- 
lumbia Broadcasting System, is 
that CBS has been a blank in 
Chicago in network originations. 
WBKB, the Balaban & Katz- 
owned local CBS outlet, has had 
neither the facilities nor the in- 
clination to produce network 
shows. CBS is ready to take over 
the WBKB channel when and if 
the United Paramount - ABC 
merger is approved, and at 
WBBM the talent has scrupu- 
lously kept clear of TV. Pre- 
sumably they're being hoarded 
for WBBM's plunge into TV, 
and it can be assumed network 
feeds are in the plans. 

Stations in Black 

The network shows get most of 
the attention, but naturally the 
local productions are the guts 
of the Chicago television. 
The city has only four stations, 
unlike New York and Los An- 



package where you want to use 
Sarah Churchill for certain rea- 
sons, and she is part of the New 
York scene. 

Yet, when able to, we have 
produced from Chicago. 

We had a participation show 
on ABC called "Fun For the 
Money." It was a successful one, 
too. At one-eighth the cost of 
the then "Ford Theater," its 
competition, we outrated it in its 
26th week — unfortunately, "Fun 
for the Money's" final one. This 
show was dropped, but not for 
any reasons of being a Chicago 
production. And under different 
circumstances, it might still be 
produced in Chicago today. 

I mentioned before the value 
of lower production costs in 
Chicago. I am not making idle 
guesses when I say this. 

About the first of July, last 
year, we decided to build for 
one of our clients what we then 
thought and still think would 
be an outstanding show. There 
is no secret about what it was. 
It's working title was "The Col- 
lege Show." The idea was sim- 
ply to do a show similar to God- 
frey's "Talent Scouts" — that is, 
four pieces of talent competing 
with one another. In this case 
the talent would be from four 
colleges. 

It so happened that the master 
of ceremonies would have been 
Tommy Dorsey. Incidentally, he 
was perfectly willing to come 
to Chicago. 

The best time available hap- 
pened to be on CBS, and un- 
fortunately they had no Chicago 
production facilities. Thus it was 
decided that the show would be 
produced in New York. But it 
was going to cost us $1,500 more 
per week than it would have 
cost in Chicago. And in my hum- 
ble opinion it would not have 
been one iota better. 

So maybe the networks would 
like to make the defense that 
agencies would prefer to pro- 
duce from New York. But, in 
answer, I say that for certain 
types of shows, my agency is 
one that would not. The plain 
fact is that the networks make 
it awfully hard for agencies to 
be able to produce from Chi- 
cago. 

Of course, I do not for one 
minute think that all types of 
shows can be produced from 
Chicago. I admit that the top- 
grade dramatic shows and the 
variety shows can best be done 
from the entertainment centers 
of New York and Hollywood. 
But plenty of other types can 
be done cheaper and as well 
from Chicago. I just don't think 
that the New York bosses of the 
networks, despite the fact that 
they can be done cheaper in 
Chicago, want the shows to come 
from here. 

First, let us forget shows in- 
(Continued on page 27) 



gelcs, and all four are in healthy 
condition. WBKB's profits be- 
fore taxes for 1951 will be near 
$2,000,000. WNBQ's commercial 
success approximates that of 
WBKB, with the added advantage 
of having accomplished it with- 
out using Charles Antell 30- 
minute commercials. WENR-TV 
suffered little in the recent ABC 
economy drive, largely because 
a surge in local business. 
WGN-TV hasn't shown the com- 
mercial strength of the others, 
but it has The Tribune millions 
behind it, and it also has a 
$600,000 piece of business in its 
exclusive wrap - up of the Cubs 
and White Sox home games this 
year. 

The bad business which is cur- 
rently rocking the networks is 
causing less gloom r.i Chicago 
than elsewhere. There's a preda- 
tory gleam in producers' eyes 
here, with the feeling that with 
a general tightening up, there's a 
good chance that the nets will 
again look to Chicago, as they 
did in 1949 and 1950, for some 
simple, inexpensive productions 
to fill the dead spots. That's 
what launched Garroway, "Zoo 
Parade," "Super Circus" and some 
others, and the Chicago stations 
are confident they can come thru 
again If asked. And it won't in- 
terfere with their making money 
on their hefty local operations. 



City Represents Sound 
Market for TV Sales 



BY JOHN H. NORTON JR., Vice-President in Charge of ABC's Central Division 




Facts and Figures 

1. Area Served — Approximately a 50-mile radius, including the 
counties of Lake and Porter in Indiana, and in Illinois, the 
counties of Lake, DuPage, Will, Kankakee, Grundy, Kendall, 
DeKalb, Kane and McHenry. Total population of this area 
is 5,783,000. Total families this area 1,703,100. 

2. Sets in Use— Latest TV estimate as of February, 1, 1952. is 
1,093,000. Chicago is third ranking television market. Po- 
tential TV audience day and night estimated at two and a 
half viewers per set. 

3. Per Capita Income — In 1950 the net effective buying income 
of the average family in Metropolitan Chicago was $5,895. 
In the same year the net effective buying income of the 
average U. S. family was $4,521. 

4. Store Sales— In 1950, total retail sales were $6,414,113,000. 
Making up the total retail sales were: 

Food Sales $1,335,698,000 

Gen. Mdse. Sales 1,212.380.000 

Furniture, House, Radio 309,166,000 

Automotive Sales 1,117,264,000 

Drug Sales 168,971,000 



Altho Running Third, 
Chi Has Tele Future 



By JACK MABLEY 
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Chicago, Chicago 
THAT WONDERFUL TOWN! 



where ingenuity and 
know-how combine to 
produce the greatest 
shows in radio 

and television! 




the most famous 
motility of them all 

The 

Silver 

Eagle 

now the 8th ranking evening multi- 
weekly show and still climbing! 
Tuesdays and Thursdays, 
7:30 to 8 p.m. (EST) 
ABC Network for WHEATIES 



The Backyard Kids 

the youngsters you've seen in your 
own neighborhood — as familiar as 
Tom Sawyer and Huck Finn! 
a film package for television. 




tense, absorbing, exciting drama 

a thrifty show to fit your advertising budget 
cast of only 4 characters — simple scenery 

by Jack LaFrandre, 

distinguished Chicago playwright-producer 




RADIO AND TELEVISION 
PRODUCTIONS OF CHICAGO 



185 NORTH WABASH AVENUE • PHONE Financial 6-4474 

CHICAGO, ILLINOIS 
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THE CHICAGO PICTURE 

You Get More for Your 
Money in Chicago 



TVA RATES FOR COMMERCIAL NETWORK TELEVISION 



BY NORMAN WEISER 



Chicago television has proven 
one important point — it can de- 
liver top TV entertainment at 
a lower cost than most com- 
parable programs can be aired 
in other leading video centers. 
At the present time it is sending 
some 17 programs out to the rest 
of the country — and while these 
shows cost anywhere from 10 
to 30 per cent less than similar 
shows from New York and Cali- 
fornia, they are more than hold- 
ing their own in ratings. 

Where are the savings in Chi- 
cago television? Producers of 
film and live package shows 
here can point out a dozen dif- 
ferent ways they have discov- 
ered to cut the price of top- 
grade shows, without sacrificing 
quality. Many of these dis- 
coveries have been in intangi- 
bles — yet when bids are made 
on national programs, Chicago 
packagers say they can easily 
under-bid their competitors by 
about 25 per cent. 

In the matter of props alone 
Chicagoans, working with low 
budgets to produce these 17 — 
sometimes the number has more 
than doubled — web shows, have 
found numerous ways to save 
the advertiser money. Sets used 
week after week can be stored 
"on the grounds" and the han- 
dling is cut to a minimum. 
Large Talent Pool 

There are no names in Chi- 
cago. But the talent pool is more 



than adequate to deliver any 
type program desired. "Super 
Circus," "Mr. Wizard," "Zoo Pa- 
rade," "Quiz Kids" and "Down 
You Go" are all well-known 
television programs which more 
than pay their freight for a 
sponsor — yet not one of these 
Chicago-born and bred programs 
has a high talent cost. 

Concrete example of the TV 
economy to be found in Chicago 
is Mort Jacobson, who initiated 
his "This Is the Story" series on 
radio a number of years from 
Chicago, and who started think- 
ing in terms of filming the pro- 
gram for television some months 
ago. Jacobson contacted film 
studios in California and New 
York, explained his program in 
detail, and asked for bids. He 
also looked into the Windy City 
picture. The results were typi- 
cal — for similar production, film 
treatment and technique, it was 
found the series could be ani- 
mated and filmed in Chicago, 
and the savings would run well 
over 30 per cent per show. 

On the local level, sponsors 
desiring to reach this, the second 
largest dollar market in the 
country, can do so and be as- 
sured that they will get results. 
Success Story 

Jim Moran in 1947 was just 
another Hudson dealer. In 1948 
he started using television — 
sponsoring the first theater-type 
film show in Chicago. Today he 
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is billed as "the world's largest 
Hudson dealer," and is one of 
the city's "most successful mer- 
chants. Hauser-Nash was a one- 
shop operation a few years ago. 
Today, after devoting the heavy 
majority of his advertising dol- 
lars to local TV, Mr. Hauser has 



four distributor points thruout 
Greater Chicago, and is selling 
as many cars as the biggest 
dealers in the country. 

The list of TV commercial 
success stories is a long one in 
Chicago — just as it is in New 
York and California. Bu*. by ac- 



tual dollars and cents surveys, 
the Chicago successes were 
chalked up at bargain rates — 
with the advertisers learning 
how to get their money's worth 
out of every TV dollar spent, 
whether for local, regional or 
national shows. 
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Directory of Chicago 
Film Producing Firms 




Academy Film Productions. Inc. 

133 W. Chestnut St., Chicago 10. 
m. Telephone: Michigan 2-0128 
and Superior 7-9413. 
Personnel: Bernard Howacd. pres- 
ident: William J. Dooley, sales 
manager Production facilities: 
Complete sound stage for record* 
lng and shooting studio produc- 
tions. Permanent kitchen set. 
Complete facilities for studio and 
location shooting Including sound 
cameras, recording units, lights, 
booms, editing equipment, etc. 
Single -and -double-system shooting. 
Slide film facilities; full and semi- 
animation facilities. Services: TV 
commercials and package shows; 
Industrial and educational films 
In black-and-white and color; 
complete script and commercial 
writing: editing service on film 
or tape; tape recording for radio 
spots 

Alexander Film Company 

1607 Tribune Tower. Chicago, 111 
Telephone Michigan 2-5636. 
Personnel: J. Don Alexander, pres- 
ident; M, J. Mclnaney, sales man- 
ager; D M Alexander, vice-pres- 
ident in charge of sales: E. C 
Corbett. Chicago special represent- 
ative: C. C. Alexander, general 
district manager. Production facili- 
ties: Colorado Springs studio in- 
clude largest motion picture stage 
{32 full size standing sets) between 
Coasts: complete animation; proc- 
ess screen, sound and laboratory 
facilities- Services: Complete films 
from scenario creation to delivery 
of final service prints: TV com- 
mercials: n ready-to-use film lib- 
rary of 5.000 syndicated 20-second 
spots for 50 lines of business. 

Atlas Film Corporation 

1111 South Boulevard. Oak Park, 
m. Telephone: Austin 7-8620 and 
Euclid 6-3100. 

Personnel: L. P. Momlnee. vice- 
president and general manager; 
Norman C. Lindqulst, vice-pres- 
ident and director of television: 
Albert S. Bradtsh. vice-president, 
production. Production facilities: 
All housed In one building for 
quality control from script to 
screen; cameras. 16 and 35mm 
RCA sound recording: art de- 
partment; time-lapse photography; 
two sound stages; laboratory; ani- 
mation; editing; creative staff. 
Services: TV commercials; 10 and 
35mm. public relations and train- 
ing films nnd slide films: color 
and sound: short subjects (35mm. 
Eastman and Ansco color). 

The Cartoonists 

100 E. Ohio St.. Chicago, HI. Tele- 
phone: Superior 7-2755. 
Personnel: Ross Wetzel, president: 
Roger Sloan, sales manager; staff 
of 18 each specializing in a phase 
of animated cartoon production. 
Production facilities: Equipped to 
handle the complete work from 
visualization and writing to the 
finished film. Services: TV films 
and commercials. 

Chicago Film Studios 

56 E. Superior St., Chicago. TXL 
Telephone: Whitehall 4-6971. 
Personnel: A. G. Dunlap, president: 
Robert D. Casterllne, sales man- 
ager; George Jarrett. Mike Dale. 
M. Manzoelllo. Howard Slcman. 
Howard Schuyler, Dick Carver, pro- 
duction staff. Production facili- 
ties: 2 sound stages; RCA 35mm. 
recording — 35mm. Mitchell cam- 
eras. Services : TV spot commer- 
cials; completely Integrated 16 and 
35mm. film production; optical 
effect?: art and animation: script 
planning and writing: cutting and 
editing: lab processing. 

Filmacfc Corporation 

1327 S. Wabash Ave.. Chicago. 111. 
Telephone: Harrison 7-3396. 
Personnel: Irving Mack, president; 
Don Mack, sales manager, TV de- 
partment. Production facilities: 
Typesetting, art department, ani- 
mation stands, sound studios pro- 
duction sets, complete 16mm. and 
35mm. laboratories, editing de- 
partment, projection room, etc. 
Services: TV spots and announce- 
ments, show openings, coming at- 
tractions for movies, live scene 
library, music library cleared for 
TV, stock art service. 

Fischer Photographic Laboratories 

1729 Iff, Mobile Ave.. Chicago 39. Ill 
Telephone: Merrlmac 7-5316. 
Personnel: Eugene J. Fischer, pres- 
ident: Ben W. Weisbach, sales 
manager: Joseph E. Fischer, Don- 
ald F. Fischer. Esther M. Fischer 
production staff. Production facili- 
ties: Complete 16mm. film labora- 
tory service: print processing 
(capacity— 200,000 ft. per week); 
negative processing: reversal proc- 
essing: sound track processing; 
dupe negatives; TV prints; editing, 
titles, sound recording, screening 
room. Services: Originals, dupe 
negatives and release prints for 
Teleplays, TV commercials. 

Ideal Pictures Corporation 

65 E. South Water St.. Chicago. Ill 
Telephone: Dearborn 2-7676. 
Personnel: A. L. Blinder, president; 



Paul R. Foght. general manager; 
Services: Film rented to TV sta- 
tions. 



Kling Studios, Inc. 

601 N. Fairbanks Court. Chicago, 
111. Telephone: Delaware 7-0400. 
Personnel: Robert Eirinberg, pres- 
ident; Fred Nlles, vice-president 
and director of motion pictures: 
Fred Freeland and Robert Longinl, 
directors; Jack Fenlmore, produc- 
tion manager; Norman Tolson. art 
director; Thorlund Thorson. chief 
of continuity; Robert LaVernway. 
head cutter; David Savltt, head 
cameraman. Production facilities: 
Block long studio; 35mm. and 
16mm. Mitchell cameras; 35 and 
16mm. recording facilities; magne- 
tic film: Houston Fearless crane 
and dollies. Services: TV films and 



commercials; complete facilities 
for all types of visual advertising 
and recording. 

Stanley Neal Advertising, Inc. 

435 N. Michigan Ave.. Chicago, til. 
Telephone Whitehall: 4-3300. 
Personnel: Stanley Neal, president: 
Donald J. Lane, vice-president In 
charge of sales: C. P. Goetz. Mid- 
west representative: B. J. Kohn, 
vice-president public relations; 
So bey Martin, production super- 
visor and director: Edith Martin, 
script director: Charles W. Cromer, 
creative department. Production 
facilities: Major studio equipment: 
mobile generator unit and equip- 
ment for location work; creative 
personnel and technical directors. 
Services: Training, public relations, 
sales training, consumers sales 
films; TV films specialized films 
in Kodochrome color. 

Philmex Laboratories 

549 West Washington Blvd.. Chi- 
cago 6, 111. Telephone: Central 
6-9297. 

Personnel: John W. Katz. pres- 
ident. Services: Make slides for all 
Chicago television stations; de- 
velop 16mm. film for use on TV 
shows. 

Picture House, Inc. 

1823 Lincoln Park West, Chicago, 
111. Telephone: Michigan 2-2746. 
Personnel: Harold Trudeau. pres- 
ident: Bill Graffls, sales manager; 
Jerry Joswick, Hugh Egan, John 



Taylor. Chuck Romine. Shirley 
Snyder, production personnel. Pro- 
duction facilities: Studio, record- 
ing system, cutting rooms, etc. 
Own staff of cameramen and 
writers. Service*: Sales training. 
Industrial and sales promotion 
films for commerce and Industry. 

Reid H. Ray Film Industries, Inc. 
208 S. LoSallc St., Chicago, 111. 
Telephone: Franklin 6-0897. 
Personnel: Reid H. Ray, president: 
Frank Balskln, sales manager; E. 
Polsfuss, production; J. Glbbs, 
editor; R. Berg and H. Johnson, 
animation; H. Cross and M. Schlat- 
ter, camera; R. West and G. Low, 
scenarios. Production facilities : 
Studio; RCA sound; 35 and 16mm. 
cameras: sound trucks; labora- 
tory; 10 and 35mm. black and 
white and color film. Services : 
Producers of television, industrial 
motion pictures and slide films, 
theater film advertising, film dis- 
tribution. 

Sauganash Sound Service 

5939 Forest Glen Ave.. Chicago. 111. 
Telephone: Spring 7-4505. 
Personnel: Donald C. Gels, pres- 
ident: R. C. Lohrengel, sales man- 
ager. Production facilities: A re- 
cording service studio, with 35 and 
16mm. photo film. 17',-imm. mag. 
film; tape, disc, and complete play- 
back facilities. 
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Society for Visual Education 

1345 W. Dlversey Parkway. Chi- 
cago, 111. Telephone: Lakeview 
5-1500. 

Personnel: W. H. Garvey Jr.. pres- 
ident; Paul Kohout, assistant to 
president. Services: TV films, 
slide and film strip production. 
Facilities: Production facilities for 
35mm. slides and ftlm strips; li- 
brary of educational and religious 
films. 

Triangle Continuous Daylight Motion 
Picture Protector Company 

5307 N. Ravenswood Ave., Chicago, 
m. Telephone: Long Beach 1-4696. 
Personnel: J. W. Small, partner: 
E. A. Ford, partner; Joseph T. 
Slok, factory manager. Services: 
A machine used to merchandise 
television film at point of sale. 

Vogue Wright Studios 

469 E. Ohio St.. Chicago. 111. Tele- 
phone: Mohawk 4-5600. 
Personnel: President, Albert W. 
Dungan; Sales Manager. Lloyd C. 
Nelson; Production, Jim Holmes, 
Jack Conrad, George Becker. Facili- 
ties: Mitchell cameras, sound stage, 
dolly, triplehead Moviola, full 
cutting equipment, complete light- 
ing, scripts. Services: Slide films, 
TV films, movies. 

(Continued on page 26) 




"THEY REALLY WATCH SARRA COMMERCIALS" 




New York: 200 East 56 Street 
Chicago: 16 East Ontario Street 

SPECIALISTS IN VISUAL SELLING 
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CHICAGO'S FAVORITE 

DOUBLE WINNER of TV FORECAST'S 
1951 AWARDS POLL 



• BEST MALE SINGER 

• BEST DAYTIME 



VARIETY SHOW 



Breakfast With the O'Neils' 



Direction: 

ASSOCIATED BOOKING CORP. 

203 N. Wabash Ave. 

Chicago, III. 
Phone: CEntral 6-9451 



Midwest Hub Contains 1 
Wealth of Facilities 

BY FRANK f>. SCHREIBER, Ceneril Manner, WCN. Inc. 1 





Chicago has everything to 
maintain it as a major and 
prominent television origination 
point. 

Chicago is the railroad hub of 
the nation, the convention city 
of the world, the communica- 
tions center of the country and 
the home of many major sports 
events in an area that produces 
champions. It embraces out- 
standing educational institu- 
tions, making it the scene of 
Midwest culture and common 
sense. 

Technically and facilities- 
wise, the Chicago television in- 
dustry is equal to the major 
role it is playing. We at WGN- 
TV have the latest and best 
equipment available. 

In the WGN building we have 
14 modern, fully equipped radio 
and television studios. In addi- 
tion, you will find permanent 
television studio installations in 
the Civic Theater, the Daily 
News Building. Merchandise 
Mart, the State and Lake Build- 
ing, and the Stude baker and 
Garrick theaters. 

Remote Originations 

Soldier Field, International 
Ampitheater, the Chicago Sta- 
dium, the Coliseum, Wrigley 
Field, Comiskey Park, Marigold 
Gardens and Rain bo Arena 
serve as origination points for 
events of nation-wide interest 
in the fields of public affairs, 
sports and music. We are also 
centrally located to make micro- 
wave relay pick-ups from such 
great institutions as the Univer- 
sity of Illinois at Champaign- 
Urbana, 111.; Notre Dame at 
South Bend, Ind., and North- 
western University in Evanston, 
111. 

The Chicago television indus- 
try cannot be stumped by dif- 
ficult assignments. This was 



demonstrated dramatically by 
the co-operative four-station 
handling of MacArthur Day in 
Chicago. Despite the complexi- 
ties of a morning airport 
arrival, an afternoon parade 
and a stadium demonstration in 
the evening, .the event was given 
effective and foolproof cover- 
age here. 

And this summer our televi- 
sion cameras will be the eyes 
of the nation at the Republican 
and Democratic conventions to 
be held at the International 
Ampitheater in July. 

Flexibility 

WGN-TV has three complete 
mobile units to handle remote 
pick-ups. The other stations 
each have one. Our station 
frequently has two remote 
crews in the field at the same 
time, each working on different 
assignments. Last fall and win- 
ter, one unit was used on Sun- 
days to pick up the professional 
football games for Du Mont 
(which WGN-TV couldn't carry) 
while another complete crew 
was engaged in a local station 
pick-up. A WGN-TV mobile 
truck and crew have traveled 
as far from home as Cleveland 
to make a network telecast. 

On a recent local assignment 
the problems were so extensive 
and complicated that WGN-TV 
utilized two complete mobile 
truck units controlling seven 
cameras. In two hours the cam- 
eras covered more than 20 ex- 
hibits on two floors of the In- 
ternational Amphitheater. 

In Chicago, we also have out- 
standing facilities for studio 
shows. Six of the 14 studios in 
the WGN Building are com- 
pletely equipped with perma- 
nent television installations. The 
main audience studio is 
i Couiimtvd on yiuje 23) 



Pinch of Chi Aids New 
TV Program Recipe 

BY JULES HERBUVEAUX 

Director of Tcicvii.on Operations, NBC, Chicago 




The so-called "Chicago Touch" 
is no such thing, unless you 
want to credit our town with 
having invested horse sense. 

Amid the resounding cries of 
"Ooh, what you said!" I would 
like to point out that whatever 
edge we may have in the TV 
programing marathon might 
just as well have come from 
Wild Sarth, Neb., or West More- 
land Heights, Tenn. Certainly 
we have no patent on it. 

Our claim to fame, if any, 
rests on the simple-minded idea 
that television is a new medium 
and maybe ought to be treated 
as such. It was as simple as 
figuring out that you don't need 
a whip socket to run an auto- 
mobile. There's nothing diffi- 
cult about that, anc nobody has 
a corner on that kind of think- 
ing. We happened to get there 
firstT possibly because of the 
fact that everybody else was so 
busy with the birth of TV that 
nobody had the time to tell us 
that we were wrong. 

New Recipe 

When TV was suddenly 
dumped in our laps, we took 
a look at it and came to the 
conclusion that it wasn't vaude- 
ville, it wasn't the movies, it 
wasn't theater and it wasn't 
radio. So we set out to find out 
what it was. As nearly as we 
could figure out, the thing had 
some of the characteristics of 
other show forms, but was big 
enough in its own parts to re- 
quire a new recipe. So, having 
no budget to speak of, and no 
place to put a studio audience, 
and no star names handy, we 
came up with a small-scale, in- 
timate kind of thing that had 
the quality of fresh-baked goods 
in the kitchen. And just to prove 



that we have no monopoly on 
that kind of thinking, KSD-TV, 
in St. Louis; WOW-TV, in 
Omaha; WKY-TV, in Oklahoma 
City; WWJ-TV, in Detroit, and 
a lot of other TV stations have 
come up with slick program 
ideas. Probably the main differ- 
ence between them and us was 
that we had a network to carry 
some of our stuff to other parts 
of the country. Hence, Chicago 
got something in the way of a 
national reputation. 

There are all kinds of places 
where people are willing to 
tackle a new idea and work it 
out. We have been particularly 
blessed with that kind of people 
here. They say there's no sub- 
stitute for experience, but by 
the same token a fellow's got no 
business assuming he knows all 
the answers either. In TV, parti- 
cularly, it doesn't pay to assume 
that all the answers are right 
there handy in a little green 
book. In many ways TV is un- 
like anything that ever hap- 
pened before, and the surest 
way of getting a stuffy result 
is to conclude that TV is some- 
thing that was invented by Aris- 
tophanes, Joe Miller and David 
Wark G-iffith. 

None of this says that we 
aren't going to continue turning 
out bright, new TV ideas. 
Around here we think that's 
part of our job. Chicago has 
been like that for a long time 
and will continue to be like 
that. We hear that advertisers 
are viewing rising TV costs with 
alarm. It would seem that the 
solution lies in shows that are 
modest in cost and long in ideas 
— in other words, the kind of 
shows we have been producing 
in Chicago. 
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History of a Pioneer... 
W9XBK Grows Strong 

BY JOHN H. MITCHELL 

Canaral Manage*, WBKB, Chicago 




During 1943 there were about 
12, television sets in the Chicago 
area, mostly in the hands of ex- 
perimenters. Today Chicago has 
1,100,000 sets. America has 107 
television stations operating on 
a regular schedule supplying 
programs to nearly 16 million 
set owners. The impact of tele- 
vision is felt everywhere — in 
schools, churches, business of- 
fices and homes. Television has 
become one of the nation's 
strongest social forces and again 
it releases tremendous impact" 
on the entertainment world and 
on the artists who comprise it. 
That is the television picture to- 
day, but the real story goes back 
to the beginning of World 
War EL 

Balaban & Katz had begun 
regular telecasts on its experi- 
mental station W9XBK. They 
soon offered the entire facilities 
of this operation, including per- 
sonnel, space and equipment, to 
the United States government 
for training of military person- 
nel. The offer was accepted by 
the U. S. Navy which took over 
the facilities as a Naval Training 
School. All key personnel of 
W9XBK enlisted in the Navy. 
This school was commanded and 
staffed by the original group of 
instructors who formerly op- 
erated W9XBK. 

In January, 1942, the first class 
of 100 began training at NTS 
(Radio Chicago) and completed 
training in April, 1942. 

Upon the termination of hos- 
tilities the Naval Training School 
(Radio Chicago) was quickly de- 
commissioned and W9XBK as- 



sumed the expense of reconvert- 
ing a complex naval training 
establishment to a television 
station. 

Granted CP 

A construction permit for the 
Balaban & Katz commercial 
television station, WBKB. was 
granted and the station began 
commercial operation in June, 
1946. Thus. Balaban & Katz, de- 
spite the complete utilization of 
its facilities for four and a half 
years, was one of the first sta- 
tions to begin commercial tele- 
casts after the war. At no time 
did the company atlcmpt to 
publicize or capitalize on its con- 
tribution to the war effort. 

Shortly after the war WBKB 
aided the infant television in- 
dustry by conducting special 
training courses for advertising 
agency personnel and for pro- 
gram and engineering executives 
of television stations not yet on 
the air. 

In 1948 all regular programs 
were canceled to give Chicago- 
ans a six-hour account of a ma- 
jor disaster in which three lives 
were lost. All daytime programs 
were canceled to give Chicago- 
ans an account of a major fire 
in 1951. 

WBKB has" offered its facili- 
ties to the medical profession on 
several occasions. In conj unc- 
tion with the University of 
Illinois, it presented a closed cir- 
cuit showing called "Occlusion 
in Periodontal Practice" to stu- 
dents and faculty' members of 
the university. Actual shots thru 
a microscope were taken for the 
first time as part of WBKB's 
television public service presen- 
tation. 

Community Service 
WBKB has the signal honor of 
performing one of the finest 



community services in the his- 
tory of television every Christ- 
mas. The solemn, pontifical mass 
preached by his eminence, Car- 
dinal Samuel Stritch, was tele- 
vised for the first time in 1948 
from Chicago's Holy Name Ca- 
thedral. The following letter was 
one of hundreds received by 
WBKB after the presentation. 

"The telecast of the midnight 
mass on Christmas Eve was one 
of the most enjoyable programs 
I've seen. It was a cultural" pres- 
entation which television is very 
much in need of besides being 
edifying from the religious 
standpoint not only to Catholics 
but to everyone. The camera and 
lighting were excellent. 

"Thank you for the privilege 
of being able to see this." 

During 1950-'51 the cerebral 
palsy telethon over WBKB 
raised approximately $400,000 
for thousands of c.p. victims who 
will benefit without any strings 
attached from this campaign. In 
1950 WBKB gave to the Cerebral 
Palsy Foundation of Illinois 
16% hours of continuous tele- 
vising; in 1951, 18 hours. 

WBKB currently devotes 30 
minutes per day to a military 
service program, presented by all 
branches of the service in co- 
operation with the Department 
of Defense. This program. "As- 
sembly," not only brings special 
film interviews of Chicago serv- 
icemen, but once each week a 
phone call is made direct to 
Tokyo between a serviceman 
and his parents in Chicago. 

WBKB is forging ahead again 
thru other public service pro- 
grams. Foremost of these sus- 
taining features is an armed 
forces show directed to the 
young men who are about to go 
into service and to the veterans 
interested in news about the 
branch of service to which they 
were attached. Unique about 
"Assembly" is that a serviceman 
is in the driver's seat for this 
show and steers it thru some of 
the most interesting half hours 
that can be seen anywhere on 
television. 

WBKB strives to reserve ap- 
proximately 15 per cent of its 
total air time for public service 
live programs and film shows. 
No recognized cause or campaign 
is refused time. An average of 
150 courtesy announcements per 
month are used for recognized 
public service causes. 



Chicago Has Facilities 

• Continued from i*aae 22 

off the net, cut down to size or 
altogether liquidated. 

And yet, a most singular 
event was taking place. 

While Chicago executives, of 
network and agency, sat it out, 
licking wounds administered by 
v.-p.'s, the talent of the town 
— performers, writers, directors 
— were having conclaves. Pur- 
pose: The preservation of Chi- 
cago as a TV center. For job, 
for home, for life. (You live 
longer in Chicago than as a dash 
man in the Manhattan or Holly- 
wood race.) 

They were armed with David's 
slingshot. 

How they made out may be 
worth another footnote at a later 
date. 



equipped with a four-camera 
chain, two studios have three- 
camera chains and two have 
two-camera chains. 

Our production facilities de- 
partment includes a shop where 
we create all our own sets. The 
staff includes designers, artists, 
carpenters, painters and stage 
hands. 

Film Library 

The WGN-TV film library Is 
one of the finest in the country 
and offers clients the greatest 
selection of film availabilities 
to be found In any station. The 
library maintains two luxurious 
screening rooms where films 
may be viewed before they are 
purchased. This is a service that 
few stations offer. 

WGN-TV maintains a news- 
reel crew that covers events of 
local as well as national inter- 
est in Chicago. Newsreel film 
can be processed in less than 
90 minutes in our newsrooms. 

With all of this we still 
haven't touched on Chicago 
programing and production, for 
which there are many spokes- 
men. 

This should show, however, 
that we have the facilities, the 
technical equipment, the man- 
power and know-how to keep 
Chicago up front as a television 
center. 

That's just it. It was onty the 
beginning. 

Came the era of conformity. 

Ratings were now good and 
in the hub of culture, Wally Cox 
was but spottily employed, 
while big plans were in mind 
for Dagmar. 

Naturally, in this important 
scheme of things, Chicago did 
not fit — its originations bounced 



Efficiency, Economy 

• Confirmed froTn page 15- 

tain cases superior to New York 
and Hollywood. 

3. Sponsors and agencies 
should control program packages 
rather than allow the nets to do 
so. They must encourage pack- 
age producers — firms that exe- 
cute all phases of production 
from the inception of the origi- 
nal idea thru final production on 
the air — thus saving the agency- 
hours of worry and many dol- 
lars, since the services of a pack- 
age producer cost far less than 
hiring personnel to produce and 
stage each of their TV shows. 

4. If the advertisers and 
agencies are persuasive enough, 
the networks will be willing to 
co-operate in fostering Chicago 
originations. 

The entire Chicago story is a 
matter of economics, not senti- 
mentality. It is profitable to buy 
Chicago shows, and that's the 
story that must be told and sold. 
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, FEATURE PRODUCTIONS . 

228 N. La Salle St., Chicago, III. 
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IN CHICAGO 



It's 



K L I N G studies 
foremost producers 
off filmed TV package shows 
and advertising commercials 



OLD AMERICAN 
BARN DANCE 

PRODUCED IN CHICA60 
NOW SHOWING IN 28 MARKETS 
THROUGHOUT THE NATION 



for package shews, 
TV commercials and industrial filn 
with outstanding showmanship 

give Kling a ring! 



Chicago • 60' north fairbanks cevrf 



kling studios 

Delaware 7 0400 



THE HUBBARDS 



EDDIE AND JACKIE 



^CHICAGO'S FAVORITE 
MR. AND MRS. SHOW 



* 



RADIO 



WEN R ABC 

Monday thru Friday. 
From the exotic 
Shangri-La 
Restaurant 

WIND 
Eddie Hubbard Show 

TELEVISION 




^ Currently Starring 
WENR-TV . 
ABC-TV 

X - 

"yX Thanks to off our Sponsors, our Sfotions ond off the wonderful 
people who make up Chicago Radio and TV, ond especially to 
Max Hoffman ond frahkia Harmon for launching vs. 



I TV IS ALL OF SHOWBUSINESS 
I ONLY THE BILLBOARD COVERS ALL OF SffOWBUSIMESS! 



TV Program Producers 
In Chicago 



CHICAGO 
B 



American National Video Produc- 
tions, Inc. 

17 N. Wabash Ave., Chicago, 111. 
Telephone: Financial 6-2255. 
Personnel: Thomas J. O'Brien Jr., 
president and sales manager; Jean 
Qendon, John Bettenbender, Wen- 
dell Anderson, production staff. 
Production facilities: Complete TV 
production services, scripts, con- 
sultation, direction. Services: Live 
TV program packages: Live TV 
commercials. 

Associated Booking Corporation 

303 N. Wabash Ave.. Chicago. 111. 
Telephone: Central 6-t>451. 
Personnel: Fred C. Williamson. 
Chicago office manager and vice- 
president. Services: Handle local 
names 'or guest spots In TV. 



Barlit Productions, Inc. 

225 N Michigan Ave.. Chicago. 111. 
Telephone: Randolph 6-0040. 
Personnel: Mlchell Barkas. pres- 
ident: Merlll mow. sales manager: 
Sidney Goltz. Stan Louis, produc- 
tion staff. Production facilities: 
Cameras, sound equipment, edit- 
ing, conforming, art, writing, di- 
rection, production, etc. Services: 
TV live and film package shows; 
commerlcal; radio, TV and film 
narrative scripts; art for all needs. 

CNC Productions 

20 N. Wacker Drive. Chicago 6, 111. 
Telephone: Andover 3-0398. 
Personnel: Ray Chan, partner: 
William Newton, partner: Johnny 
Coons, partner; Jack Brown sales 
representative: Ray Chan, scripts; 
William Newton art direction; 
Johnny Coons, casting. Produc- 
tion facilities: scripts: continuity; 
story outlines; art work; sets; lay- 
outs; cartoons: animation; props; 
casting: direction; productions. 
Services: Complete package shows 
with kid shows a specialty; com- 
mercials; industrial and TV films; 
records. 

Louis W. Cohan, Inc. 

203 N. Wabash Ave., Chicago, 111. 
Telephone: Dearborn 2*4766. 
Personnel: Louis W. Cohan, pres- 
ident. Services: Complete facili- 
ties for package shows including 
booking and handling talent. 

Stu Dawson Productions 

612 N, Michigan Ave., Chicago, 111. 
Telephone: Michigan 2-S231. 
Production facilities: Complete 
facilities for live or film package 
TV shows Including "tailored 
Ideas." scripts, music, set design, 
etc. Services: Complete program 
and production service: consul- 
tant; program and talent screen- 
ing. 

David E. Durston Productions 

205 N. Wacker Drive. Chicago. HI. 
Telephone: Franklin 2-6948-B and 
Davis 8-4264. 

Personnel: David E. Durston, 
president; Lawrence Cuneo Crowe, 
sales manager: Patricia Stockdale, 
Dennis King Jr., Edward O'Neill, 
Carl Bellis, production staff; Ger- 
rltt Beverwyk, art. Production 
facilities; scripts — dramatic, musi- 
cal or documentary; complete 
production Including casting, set 
designs, and costuming; direction; 
film cutting and editing; free 
lance producing; directing; writing. 
Services: TV package shows com- 
plete as well as commercials. 

General Artists Corporation 

360 N. Michigan Ave.. Chicago. 111. 
Telephone: State 2-6266. 
Personnel: Pat Lombard, in charge 
of Chicago office: Chuck Suber, 
comptroller; Russ FaccLne. radio 
and television. Services: TV pro- 
grams, talent for TV shows. 

Harold R. Gingerich Productions 

333 N. Michigan Ave.. Chicago, Til. 
Telephone: Franklin 2-1022. 
Production facilities: transcrip- 
tions, scripts. Services: Live 
■ shows; TV commercials; show Ideas 
and collaboration. 



Frank |. Hogan Agency 

203 N. Wabash Ave.. Chicago. 111. 
Telephone: Andover 3-6910. 
Personnel: Frank J. Hogan. pres- 
ident; Jack Lau. Jack Brown, 
production staff. Services: Package 
show including talent. 

Howard Radio-TV Productions. 

123 W. Chestnut St.. Chicago, Hi. 
Telephone: Michigan 2-0128. 
Personnel: Bernard Howard, owner. 
Services: Complete writing 
planning and production of TV 
and radio shows both live and 
film; TV-radio-film consultant. 



IWF. Inc. (International Wrestling 
Films, Inc. I 

9 S. Clinton St., Chicago, HI. Tele- 
phone: Andover 3-6337. 
Personnel: Russ Davis, president; 
John Guenther. sales manager; 
John Olbney, chief editor; Grant 
Evans, chief cameraman. Produc- 
tion faculties: Three 16mm. 
Mitchell cameras; one 36mm. 
Mitchell NC; two 36mm. Mitchell 
BNC's; Mauer six -track 16mm. 
sound head; Western Electric or 
RCA 35mm. sound heads. Serv- 
ices: Complete series of TV pack- 
age shows; complete series of TV 
spot commercials; IWF's patented 
system of sync shooting Is the 
only one available Bast of Holly- 
wood; organization specializes In 
"longtake" events of all types and 
locations. 

Jewell Radio t> Television 
Productions 

185 N. Wabash Ave., Chicago 1, 111. 
Telephone: Financial 6-4474. 
Personnel: James E. Jewell, presi- 
dent. Services: Complete pro- 
duction facilities and service for 
package programs. commercial 
spot announcements, scripts, live 
and film programs. 

Jo Keith School and Agency 

228 S. Wabash Ave., Chicago, 111. 
Telephone: Webster 9-6272. 
Personnel: Jo Keith, president; 
B. K. Ray, sales manager. Produc- 
tion facilities: 15 rooms; equip- 
ment for radio, stage, theater. 
Services: TV children's programs; 
school and agency for TV and 
theatrical arts for children and 
adults; and studios for rent for 
TV rehearsals. 

Herbert S. Laufman & Company 

624 S. Michigan Ave.. Chicago 6. 
111. Telephone: Webster 9-2302. 
Personnel : Herbert S. Laufman , 
partner and sales manager; Jules 
Pewowar. partner and production 
manager; James W. Green, execu- 
tive producer; Joan White, asso- 
ciate producer, and Joan Steen, as- 
sociate producer. Production facili- 
ties: Can provide all facilities nec- 
essary for production of live pro- 
grams. Services: Create, sell and 
produce package shows, and pro- 
duce agency and station-owned 
programs and commercials. 

Leroy Bros. Stage & Screen and TV 
Marionettes 

5009 Sheridan Rd., Room 718, 
Chicago, Til. Telephone Long- 
beach 1-0700. 

Personnel. LeRoy Benjamin, pres- 
ident and sales manager: Earl 
Perkins, Etta Benjamin, production 
staff. Production facilities: Mar- 
ionettes and puppets for every 
type of animation; complete props; 
manipulators and voices. Services: 
Complete package shows. 

McConkey Artists Corporation 

127 N. Dearborn. Chicago. HI. 
Telephone; State 2-7332. 
Personnel : Dick Shelton, man- 
ager; Bill Black; Arnie Prager: Phil 
Field. Services: TV film produc- 
tion, package shows, talent for 
TV programs. 

Ceorge Menard Productions 

WUmette. in Telephone ! Wil- 
mette 3184. 

Personnel: George Menard, pres- 
ident. Services: TV package pro- 
grams. 

William Morris Agency 

203 N. Wabash Ave.. Chicago. HI. 
Telephone: State 2-3632. 
Personnel: Stretch Adler. Midwest 
radio and television; Phil Lamp- 
kin, office manager; Sid Epstein, 
office comptroller. Services: 
Package programs; talent for 
TV and film programs. 

Music Corporation of America 

430 N. Michigan Ave., Chicago, HI. 
Telephone : Delaware 7-1 100. 
Services: Package programs; fea- 
ture films; talent. 

Mutual Entertainment Agency, Inc. 

203 N. Wabash Ave.. Chicago, HI. 
Telephone: Randolph 6-6990. 
Personnel: J. J. Levin, president; 
Mllo st t-it . sales manager; Al 
Morey, director of radio and tele- 
vision; Eddie Hall, Sid Moee, pro- 
duction staff. Services: Writing, 
production and talent for radio 
ft television shows and spot com- 
mercials. 

Sidney |. Page Television Productions 

203 N. Wabash Ave., Chicago, HL 
Telephone: State 2-7344. 
Personnel: Sidney J. Page, pres- 
ident; Jack J. Page, TV director; 



Services: Complete TV service In- 
cluding writing, producing, super- 
vising rehearsals, directing, cast- 
ing. Also supply complete In- 
formation on time availability, 
ratings on time segments, film 
and recording costs, prices and 
availability of radio and TV tal- 
ent. Firm has artists, legal staff, 
writers, producer-director, set de- 
signer and lighting expert. 

Personality Features, Inc. 

900 N. Michigan Ave.. Chicago, HL 
Telephone: Superior 7-3116. 
Personnel: Ivan Hill, president; 
J. V. Rlsolute, sales manager: Mary 
Tomory. production. Service*: 
Complete TV package shows and 
commercials. 

Sherwin Robert Rodger- &* Associates 

720 N. Michigan Ave.. Chicago. HI. 
Telephone: Superior 7-5706. 
Personnel: Sherwin R. Rodgers, 
president; L. Raclln, Leonard 
Primer and Tonl Rodgers, produc- 
tion. Services: Package pro- 
grams, commercials, production. 

Jack Russell t> Associates 

203 N. Wabash Ave., Chicago 1, 111. 
Telephone: State 2-2818. 
Personnel: Jack * Russell . president. 
Services: Package programs, scripts, 
writers, talent. 

Carl Schreiber TV Party Club 

4740 Madison St., Chicago 44. Hi. 
Telephones: Esterbrook 8-4500 and 
Ester brook 8-9262 and May wood 

333. 

Personnel: Carl Schreiber, sales 
manager; E. D. Lynn, Joseph 
Nemeth. Barbara Nemeth. produc- 
tion staff. Production facilities: 
6000 square feet, carpeted band 
shell, mezzanine for angle shots, 
centralized location for mobile 
unit telecasts: convention, special 
event and ballroom facilities for 
600 people. Services: Party Club 
locals; talent; original program 
Ideas; publicity promotion In 
package or separate segments. 

Walter Schwimmer Productions, Inc. 

75 E. Wacker Drive. Chicago, 111. 
Telephone: Franklin 2-4392. 
Personnel: Walter Schwimmer, 
president; George Guyan. vice- 
president and sales manager; 
Arthur E- Pickens Jr., program di- 
rector; Michael Brown, producer. 
Services: Complete facilities for 
creation, development and pro- 
duction of syndicated and network 
live TV shows; complete produc- 
tion facilities for producing short 
original dramatic movies; and 
complete awards division. 

Sterling Television * 

15 W. Lake St.. Chicago. HI. Tele- 
phone: Randolph 6-8210. 
Personnel: John Mitchell, pres- 
ident: Sterling Qulnlan. vice-pres- 
ident. Services: Programs: kine- 
scope recordings: TV consultants; 
multiscope manufacturers; TV pro- 
motions; new construction con- 
sultants. 

Hal Tate Productions 

831 S. Wabash Ave., Chicago, HI. 
Telephone: Harrison 7-3610. 
Personnel : Hal Tate, president; 
Philip Fischer, sales manager: Jean 
Blank. Elaine Stem. Lucille Schall. 
production. Services: Package pro- 
grams, commercials, TV consult- 
ant, publisher of "Tate's Chicago 
TV Directory." 

Tele- Radio Productions 

100 E. Ohio St., Chicago. HI, Tele- 
phone: Michigan 2-8718. 
Personnel: Jack F. Payne, pres- 
ident; Carleton Kamroann. sales 
manager: Linn Burton, Dale Har- 
rison. Arthur Hern. Paul Frump- 
kln. Dick "Two-Ton" Baker, pro- 
duction staff. Services : Scripts; 
commercials; talent; package 
shows. 

Television Airshows, Inc. 

612 N. Michigan Ave.. Chicago. 111. 
Telephone: Superior 7-0506. 
Personnel: W. Biggie Levin, pres- 
ident; James E. Anderson, sales 
manager; W. G. J. Hyer, executive 
producer; L. D. Jospllt Jr., produc- 
tion and sales. Production facili- 
ties: For live and film shows. Serv- 
ices: All package services offered. 

United Television Productions, Inc. 

360 N. Michigan Ave., Chicago. HL 
Telephone: Central 6-0041. 
Personnel: Gerald King, president; 
Milton M. Blink, executive direc- 
tor; Aaron Beckwlth, Bales man- 
ager; John Rohrs, Midwestern 
regional sales manager; Wynn 
Nathan. Western sales manager; 
R. Brlzzolara. advertising manager. 
Services: TV film distribution 
agency. 

Copyrighted m 
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Top 10 TV Shows 
Bach Day of the Week 
in CHICAGO 



rT.OT3.000 TV Sets,- Pone! Size 430) 

Based on February Videodex Report 



Sign-On to Siffn-Off 

NMM 

1. RED SKELTON NIC 9:00- 9:30. 

2. G000YEAR PLAYHOUSE HBC 8.00- 9:00. 

3. WHAT'S MY LINE CBS 9:30 10 00. 

4. CUUOU CBS 5:30- 6:00 

5. NT ROGERS NBC 5:00- 5:30. 

6. COMEDY HOW NBC 7:00- 8 00 

7. WILD BILL NICK0K (film) Non-Mat 1:30- 2:00. 

8. THE CISCO KID (film) Non-Nel 2:00- 2:30. 

9. Kir CARSON (film) Non-Nat 2:30- 3 00. 

10. SUPER CIRCUS ABC 4:00- 5:00 



1. TALENT SCOUTS CBS. 

2. I LOVE LUGf CBS. 

3. STUDIO ONE CBS. 

4. LUX VIDEO THEATER CBS. 

5. WBERT MONTGOMERY NBC. 

6. HOWDY DO0OY NBC. 

7. WINCHELL-MAHONEY SHOW NBC. 

8. ITS NEWS TO ME CBS. 

9. WEATHERMAN, DORSEY CONNORS. Non-Nel. 
10. PERRY COMO CBS. 



TUESDAY 

1. TEXACO STAR THEATER NBC 

2. FIRESIDE THEATER NBC 

3. CIRCLE THEATER NBC 

4. DANGER CBS 

5. MY FRIEND IRMA CBS 

6. CRIME SYNDICATED CBS 

6. ORIGINAL AMATEUR HOUR NBC 

8 HOWDY DOOOY NBC 

9. SUSPENSE CBS 



. 7:30- 8 00 

. 8 00 8:30 

. 9:00 10:00. 

. 7:00- 7:30. 

. 8:30- 9:30. 

. 4:30- 5:00. 

. 7:00- 7:30. 

. 8:30- 9:00. 
.10.00-10:15. 

. 6:30- 7:00. 



10. BOSTON BLACK IE (film) 



..Non-Nel... 



WEDNESDAY 

1. GODFREY AND FRIENDS CBS 

2. THE WEB CBS 

3. STRIKE IT RICH CBS 

4. PABST BLUE RIBBON BOUTS CBS 

5. KRAFT TV THEATER NBC 

6. CEUNESE THEATER ABC 

7. SPORTS QUIZ CBS 

8. SPACE CADET ABC 

9. KING CALICO Non Net 

10. HOWDY DOOOY NBC 

THURSDAY 

1. YOU BET YOUR LIFE HBC 

2. BIG TOWN CBS 

3. RACKET SQUAO CBS 

4. TREASURY MEN IN ACTION HBC 

5. AMOS N' ANDY CBS 

6. WAYNE KING NBC 

7. MYSTERY DRAMA NBC 

8. LONE RANGER ABC 

9. MARTIN KANE NBC 

10. WEATHERMAN, DORSEY CONNORS. Non-Nel. 

FRIDAY 

1. MAMA CBS 

2. MAN AGAINST CRIME CBS 

3. PLAYHOUSE OF STARS CBS 

4. THE BIG STORY NBC 

5. HOWDY DOOOY NBC 

6. BOXING NBC 

6. LIFE WITH LINKLETTER ABC 

8. STU ERWIN SHOW ABC 

9. CAVALCADE OF STARS DuM 

10. LIVE LIKE A MILLIONAIRE CBS 

SATURDAY 

1. YOUR SHOW OF SHOWS NBC 

2. KEN MURRAY SHOW CBS 

3. YOUR HIT PARADE NBC 

4. BEAT THE CLOCK CBS 

5. ALL STAR REVUE NBC 

6. THE BIG TOP CBS 

7. GRANO MARQUEE (Abroad With 

Tm Yanks) Non Net 

8. HAIL THE CHAMP ABC 

8. ONE MAN'S FAMILY NBC 

10. CRIME PHOTOGRAPHER (Klne) CBS 

•NBC eilimate for February. 1952. 



7:00 

8.00 

8 30 
9:00 

9 45 

8 00 

9 00 

4:30 
8:3^ 
9:30 



7 00 
830 

8 DO 

9 00 

8 00 

9 00 
9:45 
5:30 

5:4') 
4:30 



8:00. 
8:30. 

9:00. 

9:30 
10:00. 
8:30. 

9:45. 
5:00. 
9:00. 
10:00. 



8:00. 

9:00. 

8:30. 

9:45. 

9:00. 
10 00. 
10:00. 

5t45. 

6:00. 
5:00. 



. 7:00 

. 8:30 

. 9:00 

. 7:30 

. 7:30 

. 9:30 

. 8:00 

. 6:30 

. 9:00 
.10:00 



■ 7:30. 
' 9:00. 

9.30. 

- 8:00. 
I- 8:00. 

10:00. 

- 8:30. 
I- 7:00. 

■ 9:30. 
-10:15. 



7:00 
7:30 
8:00 
8:00 
4:30 
9:00 
6:30 
7:30 
9:00 
9:00 



'- 7:30. 
I 8:00. 
I- 9:00. 
- 8:30. 
<■ 5:00. 
'• 9:45. 
• 7:00. 

8:00. 
-10:00. 
9:30. 



8:00- 9:30 
7:00- 8:00. 
9:30 10:00. 
6:30- 7:00. 
7:00 8:00. 

11:00 Noon. 



10:00 Midnlghl. 

5:00 5:30... 

6:30 7 00 . 

9:00- 9:30... 



WNBO 51.0 

.WNBO 46.1 

W8K8 35.2 

.WBKB 31.7 

WNBQ 27.1 

WHBQ 25.0 

.WENR 24.5 

WENR 23.8 

WENR 22.7 

WENR 20.7 

WBKB 49.9 

WBKB 44.8 

WBKB 27.4 

.WBKB 21.1 

WNBQ 20.0 

WNBQ 19.5 

WNBQ 18.9 

WBKB 18.6 

WNBQ 15.0 

WBK8 14.5 

WNBQ 35.1 

.WNBQ 33.3 

.WNBQ 30.8 

WBKB 23.3 

WBKB 20.6 

.WBKB 19.5 

WNBQ 19.5 

.WNBQ 17.8 

WBKB 16.8 

.WON 16.2 

WBKB 45.8 

WBKB 31.1 

WBKB 28.5 

.WBKB 27.9 

.WNBO 23.6 

WENR 19.7 

.WBKB 18.3 

.WENR 15.0 

.WENR 14.0 

.WNBQ 13.8 

.WNBQ 41.2 

.WBKB 31.2 

WBKB 30.3 

.WNBQ 24.3 

WBKB 23.5 

WNBQ 23.0 

WNBO 20.9 

■ WENR 18.3 

WNBO 16.7 

WNBQ 12.9 

WBKB 29.2 

.WBKB 26.0 

WBKB 24.7 

.WNBQ 20.0 

.WNBQ 11.6 

.WNBQ 1t.| 

.WENR 11.1 

.WENR 17.3 

.WON 15.8 

.WBKB 15.6 

.WNBO 29.5 

WBKB 28 3 

WNBQ 27.9 

.WBKB 17.8 

.WNBQ 17.5 

.WBKB 15.7 

.WNBQ 14.6 

.WENR 13.0 

WNBQ 13.0 

WBKB 11.8 



* Share of Total 
Audience 
Radio vs. TV 

in CHICAGO 

... According fo Thm Pulsm 
Jan. -Feb., 1953 



7 P.M. to Midnight 



Day 

SUNDAY ... 
MONDAY .. 
TUESDAY .. 
WEDNESDAY 
THURSDAY . 
FRIDAY ... 
SATURDAY . 

7 P.M. lo Midnight 

MON.FRI 23.5.... 76.5. . 

6 A.M. lo Midnight 
ENTIRE WEEK . . 41 8 58.2. . 







Total 


Tak»iiion 


Radio 


Aud. 

SMS 


ol 


%0< 


In Uje 


TgUI 


Tout 


Radio 


And. 


And. 


*TV 


.63.5.. 


..36.5. 


. .42.6 


..59.6.. 


..40.4. 


..44.4 


.60.7.. 


..39.3. 


..45.1 


..60.0.. 


..40.0. 


..45.1 


.60.0.. 


.40.0. 


..43.6 


. .64.0 . . 


..36.0. 


..44.4 


.59.6.. 


..40.4. 


. .48.7 



.29.2 



.34.2 



AVG. QUARTER HOUR SETS IN USE 
ENTIRE WEEK. All HOMES 
7 P.M. TO MIDNIGHT 

TV RADIO 
29.6 18.3 



FOR FULL 
INFORMATION 



ibout all radio and television 
shows . . . ratings, audience 
composition and the many other 
factors which determine the 
success or failure of a program, 
subscribe to part of or the fult 
services of the research organiza- 
tions featured on these pages. 

For full details of the Pulse 
reports write to THE PULSE. 
INC.. 15 West 46th Street, 
New York. 

For full details of the Video- 
dex service write to JAY & 
GRAHAM RESEARCH, INC., 342 
Madison Avenue, New York. 

For the ARB service write to 
AMERICAN RESEARCH BU- 
REAU, National Presi Building, 
Washington. 



Top 5 Local TV Shows 
Bach Day of the Week 
in CHICAGO 



, Based on Videodex Report 



Sign-On to Sign-Off 
SUNDAY 

1. AMATEUR HOUR 7... 7 12:30- 1:30 PM WENR 14.1 

2. WHAT'S THE ANSWER! 3:00- 3:30 PM WENR 10.4 

3. WEATHERMAN. DORSEY CONNORS ..10:00 10:15 PM WNBO 9.6 

4. BOB ATCHER 5:30- 6:00 PM WBKB 8.9 

5. HOW DOES YOUR GARDEN GROW .... 1:00 1:30 PM WNBO 6.4 

MONDAY 

1. WEATHERMAN. DORSEY CONNORS , .. .10:0010:15 PM WNBQ 15.0 

2. KIDS KARNIVAL KWIZ 5:00 5:30 PM WBKB 8.6 

3. CLIFTON UTLEY 10:15-10:30 PM WNBO 8.0 

4. CACTUS JIM 5:00- 5:30 PM WNBQ 7.2 

5. ULMER TURNER 6:15- 6:30 PM WBKB 5.8 

TUESDAY 

1. WEATHERMAN, DORSEY C0NH0RS .... 10:00 10:15 PM WNBQ 14.5 

2. LET S LOOK AT SPORTS 10:30-10:45 PM WNBQ 8.5 

2. KIDS KARNIVAL KWIZ 5:00- 5:30 PM WBKB 8.S 

4. CLIFTON UTLEY 10:15-10:30 PM WHBQ 8.0 

5. IMPACT 10:00 10:30 PM WENR 7.3 

WEDNESDAY 

1. WEATHERMAN. DORSEY CONNORS ... 10:00 10:15 PM WNBO 12.8 

2. CLIFTON UTLEY 10:15-10:30 PM WNBQ 9.S 

3. KIDS KARNIVAL KWIZ 5:00- 5:30 PM WBKB 8.1 

4. ULMER TURNER 6:15- 6:30 PM WBKB 6.9 

5. NOONTIME COMICS 12:00-12:30 PM WHBQ 5.3 

5. LETS LOOK AT SPORTS 10:30-10:45 PM WNBQ 5.3 

THURSDAY 

1. WEATHERMAN. DORSEY CONNORS ...10:00 10:30 PM WNBQ 12.9 

2. KIDS KARNIVAL KWIZ 5:00- 5:30 PM WBKB 6.9 

3. CLIFTON UTLEY 10:15-10:30 PM WNBO 6.3 

4. DR. FIXUM 10:30-11:00 PM WENR 5.9 

5. INTRIGUE 8:30 9:00 PM WON 5.9 

FRIDAY 

1. COURTESY HOUR 10:00 11:00 PM WENR 11.8 

2. WEATHERMAN. DORSEY CONNORS . . .10 00 10 15 PM WNBQ 9.5 

3. KIDS KARNIVAL KWIZ 5:00- 5:30 PM WHBQ 8.1 

4. WEATHERMAN. DORSEY CONNORS .... 5:30- 5:45 PM WNBQ 6.9 

5. CLIFTON UTLEY 10:15 10:30 PM WHBQ 6.3 

SATURDAY 

1. WILLIE WHOPPER 5:30- 5:45 PM WENR 9.6 

2. LUCKY SEVEN RANCH 4:00- 5:00 PM WENR 9.0 

3. PANTOMIME PARTY Noon -12:30 PM WBKB 8.0 

4. BOB ATCHER 10:00-10:30 PM WBKB 5.3 

5. PORTRAITS OF THE WEST 3:00- 4:00 PM WON 5.2 



CHICAGO NETWORK TV ORIGINATIONS 

. . . With audience analyses from January Videodex Reports 



Audience Composition Audience Opinion 

(ayf. no. per home) («K> of home*) 

of PROCRAM Of COMMERCIAL 

Jin. No. of No. Homes 1:1 in 12 Excel- Inter- Neu- Irrl- 

ProaTam Rtc. Cities (OOO'si Men Women Years Under lent Good Felr estlna; tral tatlng 

CACTUS JIM 3.6 12 158 .28 .54 .(3 1.47 34 56 10 32 54 4 

(NBC. Sat.. 9:3O-10;3O a.m. CST. Kiddie- Western show, sponsored co-operatively.) 

CHICAGO SYMPHONY 4.1 3 81 1.00 .92 .15 .15 62 38 — 46 8 — 

< ABC, Tuea., 9:30-10 p.m. CST Music show, sustaining.) 

DOWN YOU GO 9.9 8 642 .97 1.19 .25 .52 65 30 5 36 49 10 

(Du Mont, Fri , 8-8:30 p,m CST. ttuti show, sponsored by P Lorillard thru Lennen A- Mitchell.) 

HAWKINS FALLS 9.0 34 1,003 73 .87 .17 1.21 38 54 7 31 57 4 

(NBC. Mon.-Pri., 4-4:15 p.m CST. Dramatic aerial, sponsored by Lever Bros, thru N W. Aver.) 

HAIL THE CHAMP 4.9 5 288 .61 .55 .14 1.52 48 48 4 39 59 — 

(ABC. Sal., 5-5:30 p.m. CST. Kiddle show, sponsored by Fred W. Amend thru Henri, Hunt a McDonald.) 

HOLLYWOOD JUNIOR CIRCUS . 5.9 26 583 .21 .44 .19 1.62 39 50 9 36 56 2 

(ABC, Sat., 9:30-10 a.m. CST. Kiddie-circus show, sponsored by Hollywood Candy Co. thru Rulhrallff At Ryan * 

KUKLA FRAN I OLLIE 9.3 34 996 .60 .92 .12 .92 55 36 8 51 43 1 

(NBC, Mon.-Frt.. tt-S:15 p.m CST. Puppel -how. sponsored two days by National Biscuit Co. thru McCann-Erickson, two day* 
by Radio Corp. of America thru J. Walter Thompson.) 

PET SHOP 4.4 2 165 .83 1.00 J3 1.00 44 56 — 17 22 — 

(Du Mont. Sat.. 6:30-7 p.m CST. Pet show, sustain Inc.) 

SUV KINO THEATER 7.5 21 784 .82 .88 .33 1.1* 27 56 16 32 53 7 

(NBC, Sun., 4:30-5 p.m, CST. Kiddie- Western show, eponaored by Derby Foods thru Needham, T - A Brorby.i 

SUPER CIRCUS 18.2 33 2,141 \ 

(ABC. Sun,. 4-4:30 p.m. CST, Kiddle-clrcua I 
show, sponsored by Canada Dry thru J. M. / 

SUPKCIKUS" 22.2 44 3.02. ,0 «* » U0 48 47 4 45 • 1 

(ABC, Sun., 4:30-5 p.m. CST. Kiddie- Western 1 
show, sponsored by Peter Shoes thru Henri, I 
Hurst & McDonald.) ' 

THEY STAND ACCUSED ....... 3.8 3 153 1.08 1.20 .04 .12 46 37 12 50 33 4 

(Du Mont, Sun,, 10-11 p.m. EST. Court drama, sponsored by Crawford Clothes thru Al Paul Lei ton t 

WAYNE KING SHOW 22.7 10 714 .92 1.20 Jl 32 66 3* 3 37 59 — 

<NBC. Tnurs., 9:30-10 p.m. CST. Music show apontored by Standard Oil at Indian, thru MrCann Erk-kaon.i 

WRESTLING 9.9 24 841 1.49 1.38 .1* J3 42 48 8 25 45 14 

(Du Mont, Sat., 9:30-11 p.m. CST. Sports show, sponvored co-operatively,) 

ZOO PARADE 16.2 39 1,964 1.03 1.22 25 JB9 69 28 2 47 47 1 

(NBC. Sun., 4-4:30 p.m. CST. Animal-educational show, sponsored by Quaker Oats thru Rulbrauff & Ryan. I 
Note: When a show Is on the air more than one day a week, the ratiiu, number of cities and number of homes Is for an .reran 
day. The tola! number of viewers the show had in the average home may be obtained by adding the figure* given under men 
women, adolescents and children of 12 years and under. When a show is susiaininji. the opinion of the commercial should be interpreted 
as ratings of the "service" beinf promoted. These measures of preference pertain to the "consensus'' of the audience and not to 
one particular individual. 
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t/nn Burton's STEAK HOUSE! 

(744 N. Rush St. — Chicago) 



Linn Burton. Chicago's, lop disk 
lookey and television star. U now 
operating the lainoui Steak 
House, 744 N. Rush Street, in 
Chicago. Peggy Sabel and Bert 
Wilson. Chicago Cub broadcaster, 
are Linn's partners. When you're 
fai town visit Linn and the gang 
to enjoy the only good thing you 
can't get on radio or television 
... a big. luicy steak or any ol 
a dozen other choices In line 
dinners. 



and his Musical Gems 



Featuring 

LOIS COSTELLO — BILL DARLOWE 

Bill Wayne — Dick Clerum 
Don Classer — Art Taylor 
The Three Jewels 

THE SAXOPHONE WITH THE 
G OLDEN TONE OF TED LE6 A 

April 3-;iO-Ricc Hold, llonslon 

Hay I3-Junc 29-Tiianon Ballroom, (hiiap 

July l-17-flaridge Hotel, Memphis 

July 24-Aug. 20-Roosevell Hotel, Slew Orleans 

Sept. 5-Od 9-Tcxas Hotel, Fort Worth 

For fnformotion on Fulur. Open Doles Contort 

McCONKEY ARTISTS CORP. 

127 N. Deorborn Sir..! Chicooo, Waob 

New York • Hollywood • Konwi City tl Cleveland « lompo 



Chicago TV Stations: 
Personnel— Facilities— Rates 



CHICAGO 
W 




WBKB 

Owned by United Paramount 
Theaters, Inc. (Balaban & Katz 
Corporation), 190 No. State 
Street, Chicago, 1, 111. Tele- 
phone: Randolph 6-8210. Chan- 
nel: 4. Power: Visual. 25.2 kw. 
Aural, 12.6 kw. Executive per- 
sonnel: President, Leonard Gold- 
enson; general manager, John 
H. Mitchell; program manager, 
S. C. Quinlan; Lee Salberg, 
publicity and promotion direc- 
tor; Milton D. Friedland. traffic 
manager; William P. Kusack,_ 
chief engineer; William Ryan, 
production manager; Matt Vie- 
racker, controller; Carl Russell, 
film buyer; George Rice, office 
manager. Network affiliation: 
CBS. Type of operation: Uses 
local live, network live, local 
film, network film, kinescopes. 
Studio facilities: Studio A (24 
by 26 feet); Studio C (8 by 10 
feet); Studio G (35 by 55); Gar- 
rick Television Center, 64 W. 
Randolph Street, fully equipped 



House to Act 

• Continued from page ft 



Voice had asktd $36.7 million for 
this. 

The committee's action culmi- 
nated a lengthy series of execu- 
tive hearings by the Rooney sub- 
committee which subjected Voice 
officials to vigorous questioning 
and at times produced some scath- 
ing criticism of the information 
set-up as wasteful and bungling. 
The information agency came un- 
der heavy attack of Congress last 
year when its funds were slashed 
by over $30 million. One of the 
areas of inquiry centered on the 
Voice's use of its - money in the 
current fiscal year. 

The Voice budget last year 
eame out unscathed in the con- 
gressional trimming, and the 
Rooney subcommittee demanded 
to know why the Voice, after get- 
ting all it had asked, transferred 
some of its radio broadcast money 
to other uses, including motion 
picture propaganda operations. 

"The inference which I now 
get," said Rooney to State De- 
partment witnesses at one stage 
of closed-door hearings on the 
funds, "is that the amount asked 
for the radio broadcasting pro- 
gram as of last year was too 
much: that it was padded, that it 
should have been cut." Rooney 
also noted that the information 
set-up, after asking the Bureau 
of the Budget for $255,898,874, 
apparently got cold feet in going 
before the Rooney subcommittee 
and trimmed its request by over 
65 million. The subcommittee un- 
earthed a shift of $5 million of 
funds, which was intended for 
radio broadcast operations to mo- 
tion pictures. 

Rep. Cliff Clevcnger (R.. O.) 
raised the question as to whether 
the State propaganda set-up s ob- 
jective has become so murky that 
there is now a need to "redefine 
it. get in on the target and have 
something that the people who 
have to support it can see as a 
concrete result." He said: "I feel 
this activity has always had more 
money than it could expend 
wisely all the time." 



studio with 609 seating capacity. 
Equipment: Film studio includes 
two iconoscope and one image 
orthicon cameras, 16 mm. and 
35 mm. film 'projectors, slide 
projector for 35 mm. film or 2x2- 
inch slides, multiscope 4x4-.inch 
card. Rates: Class A hour rate, 
$1,300 live, $1,500 film. Minute 
spot, $325. Participation per 
spot, ,60 to $150. Rehearsals, $50 
per half-hour for live studio; 
$60 per hour in excess of pre- 
broadcast run thru for film stu- 
dio (minimum $30). Network 
originations: "Quiz Kids." 

WENR 

Owned by American Broad- 
casting Company, Inc., 20 No. 
Wacker Drive, Chicago 6, 111. 
Telephone: A n d o v e r 3-0800. 
Channel: 7. Power: Visual, 28.3 
kw. Aural, 14 kw. Executive 
personnel: John H. Norton, Jr., 
executive vice-president in 
charge of ABC Central Division; 
Joseph Fisher, sales manager; 
Jack Brand, executive producer; 
Monte Fassnacht. Network af- 
filiation: ABC. Type of opera- 
tion: Use local live, network 
live, local film, network film, 
kinescopes. Studio facilities: 
Studio A (28x52x18 feet); Studio 
B ( 1 5x20x9 feet) ; Studio N 
(36x44x22 feet); Studio 6 
(34x47x11 feet); Penthouse Stu- 
dio (25x30x14) feet); Civic Thea- 
ter, seating capacity 800, stage, 
(32x70x60 feet). Equipment: 16 
studio cameras; two RCA icono- 
scope film cameras; two RCA 
16mm film projectors; two RCA 
35mm. film projectors; one mo- 
bile unit with three cameras; 
one GPL 16mm. film projector; 
one Gray Telopticon; two auto- 
matic slide projectors, four East- 
man slide projectors. Rates: 
Class A hour rate, $1,500. Min- 
ute spot, $300. Participations, 
$167.50 to $300 per spot. Re- 
hearsals, minimum charge for 
studio rehearsal is at the rate of 
one hour. Network origination: 
"Super Circus," "Chicago Sym- 
phony," "Hail the Champ." 
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F i n _ t Costume Reference Library 
anywhere help* you costume your 
show automatically. Consult With 
Us — Prices Reasonable. 

LESTER, LTD. 

H W. Lake St. Chicago, lit. 



WGN-TV • 

Owned by WGN, Inc. The 
WGN Building, 441 N. Michigan 
Avenue, Chicago, 111. Telephone: 
Superior 7-0100. Channel: 9. 
Power: Visual, 29 kw. Aural, 
14.5 kw. Personnel: Col. Robert 
R. McCormick, president; Frank 
P. Schreiber, manager; William 
A. McGuineas, commercial man- 
ager; Ted Weber, sales manager; 
J. E. Faraghan, program man- 
ager. Network affiliation: Du 
Mont and CBS. Type of opera- 
tion: Uses local live, network 
live, local film, network film, 
kinescopes. Studio facilities: 
Studio 1A, seating capacity 400, 
four-camera chain; Studio 5A 
(43x68 feet), three-camera chain; 
Studio 5B (31x25 feet), two- 
camera chain; Studio 6A (31x54 
feet, two cameras; one studio 
7A (32x60 feet), three-camera 
chain; Studio 7B <12xl6 feet), 
announcer studio camera with 
submaster control. Facilities: 
Three mobile trucks for remote 
originations; two screen viewing 
rooms; facilities for designing 
and making sets; newsreel film 
staff; facilities for developing 
footage; two 35mm. projectors; 
two 16mm. projectors; two Bal- 
Op slide projectors. Rates: Class 
A hour rate, $1,000 live; $850, 
film. Minute spot, $200. Partici- 
pations, $110-$120 per spot. Re- 
hearsals, $25 per half hour in 
excess of 1x1 ration for live 
studio. Network originations: 
"This Is Music," "Down You 
Go," Wrestling from Marigold 
Gardens," "Pet Shop," "They 
Stand Accused." 



WNBQ 



Owned by National Broad- 
casting Company, Merchandise 
Mart, Chicago 54, 111. Telephone: 
Superior 7-8300. Channel: 5. 
Power: Visual, 23.25 kw. Aural, 
12.29 kw. Personnel: Joseph Mc- 
Connel, president; Harry C. 
Kopf, general manager; Jutes 
Herbeuveaux, manager of TV 
operations; John J. McPartlin, 



sales manager; George Heine- 
mann, program manager. Net- 
work live, local film, network 
film, kinescopes. Studio facili- 
ties: One studio (43x68, feet), 
four cameras; one studio (17x39 
feet, two cameras; one studio 
(40x54 feet), three cameras; one 
studio theater, three cameras; 
one film studio, two cameras. 
Two 16mm. film projectors; two 
35mm. film projectors; two slide 
projectors; one mobile unit. 
Rates: Class A hour rate, $1,500; 
minute spot. $300. Participations, 
$300 per spot. Rehearsal, mini- 
mum charge for all program 
periods, providing one hour of 
rehearsal for programs 31-60 
minutes and half -hour of rehear- 
sal for programs 5-30 minutes, 
as follows: Live studio: $200 or 
$100. 



Chi Film Producers 
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United Broadcisring Compjny 

301 E. Erie St.. Chicago, 111. Tele- 
phone: Superior 7-9114. 
Personnel: William L. Klein, pres- 
ident: Egmont Sonderllng. Bales 
manager; Arthur Haugh, chief 
cameraman; Bryan Wright, chief 
engineer; William L. Klein, pro- 
ducer. Production facilities: 2 
large film stages for Mitchell 
camera: camera crane: mobile 
unit: Western Electric 35mm. film 
recorder: Westrex magnetic film 
recorder; 16mm. Maurer; lights, 
boom, dolly, etc. Services: TV 
films and commercials: specializing 
In 35mm. and 16mm. film record- 
ing; location camera and film re- 
cording. 

Wilding Pictures Productions, Inc. 

1345 Argyle St., Chicago 40. 111. 
Telephone: Longbeach 1-8410. 
Personnel: C. H. Bradfleld Jr.. 
president. Services: Produce film 
programs and commercial an- 
nouncements. 
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Are Chi Originations Dying? 
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volving stars of such a calibre 
that they can pretty much dic- 
tate from whence the shows 
originate. Even the networks 
cannot control that. If Hope or 
Benny or Skelton wants to origi- 
nate in Hollywood, that is where 
tbey originate. 

Now that the show "Mama" 
has great stature, if Peggy Wood 
wants to originate in New York, 
that is where it will originate. 

But believe me, if a hungry 
and ambitious performer is of- 
fered a contract that says "Chi- 
cago origination." he or she will 
originate from Chicago. 

I believe that certain of the 
situation comedies now on the 
air, with the same casts they 
now have, could originally have 
been done in Chicago. 

Certain of the panel shows, 
audience participation, certain 
of the mysteries and soap op- 
eras, and any kid show could 
and can be done in Chicago. 

On situation shows, let's take 
"One Man's Family" as an ex- 
ample. When that was originally 
being cast, I will bet anybody 
a large sum of dollars that the 
cast would have been very 
happy to originate in Chicago. 
There wouldn't be any major 
problem about originating it 
here, because the cast is more or 
less static and the bit parts 
could have been capably filled 
by Chicago talent. 

I think this also holds true of 
certain mysteries. Certainly not 
"Suspense," which is a new 
show every week and depends 
to a great extent upon name tal- 
ent. But surely the "Ellery 
Queen" show, with the same 
basic cast every week, could be 
done from Chicago. 

How about panel shows? Well, 
there is a pretty good panel 
show originating in Chicago 
right now, called "Down You 
Go" — a show, for my money, 
that has a broad appeal to 
America as a whole, so far as 
the personalities involved are 
concerned. Far more so than the 
New York originated panels 
conceived by the production 
geniuses who too often put on 
shows that reflect their knowl- 
edge of America's taste as being 
bounded on the west by New 
Jersey. 

For my money there is no ar- 
gument that the people com- 
posing the cast of "Down You 
Go" represent much more a va- 
riety of American types of peo- 
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pie than do the "Leave It To the 
Girls'* group of Metropolitan 
mesdames whose claim to fame 
rests on a certain degree of man- 
nerial magnificence, plus a 
group of acid tongues nurtured 
on the gossip of plush booze 
parlors. But in this case I don't 
even have to base it on my 
opinion. The ratings prove it. 

I don't think anybody can 
argue that any of the kid shows 
could be done just as well from 
Chicago. Nor do I know of any 
soap opera that could not. 
Yes, I think, and I am sure 



the network production people 
would agree, that many shows 
could be produced cheaper and 
as well in Chicago. 

Incidentally, just stop and 
think of the half dozen or more 
top producers and directors, now 
in New York, who were schooled 
in Chicago. 

If the two big boys want to 
continue to produce in New York, 
when to me it is obvious that cer- 
tain shows can be done as well 
and cheaper in Chicago, that may 
be their business. 

But you know a lot of people 
might not like it, and a lot of 
those people might decide to go 
where they can get the most for 
their money. One of them could 
even be me. 



Promotion & Merchandising 
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were not slow to get into the act. 
Columbia Broadcasting System 
sent out a presentation showing 
the selling job that radio has 
done for the small-sized, quick 
moving type of item like soap 
and cigarettes. National Broad- 
casting Company in October 
brought out its film-slide sales 
presentation, "This ... Is NBC," 
which demonstrated statistically 
that network radio was the best 
advertising buy in terms of cir- 
culation per dollar and that "out 
of every 25 passers-by" network 
radio reaches more than any of 
the other media. The presenta- 
tion unflinchingly blasted out at 
magazines, newspapers and tele- 
vision, including NBC-TV. 

Mutual Broadcasting System 
in early fall sent out a booklet 
of spot announcements tagged 
"Radio — It's Wonderful." It 
contained 15 spot announcements 
ranging from 15 to 40 seconds, 
plugging radio in general. BAB 
subsequently moved to tie in its 
medium promotion efforts with 
those of the networks. 

Merchandising tie-ins were ex- 
tensively instituted. WNBC, 
New York, launched its "Chain 
Lightning" operation, making 
co-operative deals with local 
chain stores and news dealers. 
NBC built a merchandising de- 
partment. CBS set a merchan- 



dising tie-up with the Atlantic 
& Pacific grocery chain. And 
Mutual stepped up merchandis- 
ing operations in the beginning 
of this year. 

Individual stations all over the 
country made pitches to promote 
the medium. One of the most 
interesting was recently carried 
out by WGY, Schenectady, N. Y. 
WGY sent neighboring stations 
a transcription dramatically de- 
scribing the response to a week- 
long "open house" it held in 
February to celebrate its 30th 
anniversary. Entitled "Radio 
1952." the disk starts out with 
a dialog between two despondent 
radio men. Then, a staff an- 
nouncer, with the aid of sound 
effects and voice montages, tells 
how more than 20,000 persons 
from 23 1 ci ties in six States 
packed the station's studios dur- 
ing that week, mostly in re- 
sponse to on-the-air invitations 
from the station's artists. The 
recording dramatized the type of 
enthusiasm these listeners had 
for radio generally and WGY in 
particular. 

A fuller story of what the in- 
dustry has done to promote itself 
in the past year will come out 
of the results of The Billboard's 
current Promotion Competition 
in two weeks. 
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Industry Research Strong 



pire. The pattern of listening 
changes, but it remains strong. 
In November, The Billboard 
published a Nielsen study com- 
paring radio usage in New York 
television homes in the fall of 
1951 with the same period of the 
previous year. In three choice 
time slots, radio listening had 
actually increased in those 
homes, 9-10 a.m., 1-3 p.m. and 
6-9 p.m. And even in those slots 
in which radio listening waned, 
it still held substantial listener- 
ship. Furthermore, New York 
television homes still used radio 
more than TV from 9 a.m. to 1 
p.m. A Nielsen study of April. 
1951, had shown that between 
9 a.m. and noon radio was used 
more in TV homes than in radio- 
only homes. 

Various studies emphasized 
the important extras in radio lis- 
tening. A Pulse survey of last 
summer revealed that almost 
half of the families in 15 major 
markets own auto radios. Tak- 
ing that a step further, a study 
recently completed by WJR, De- 
troit, indicates that radio's cap- 
tive audience in private automo- 
biles is about 15.000,000 spread 
across the country in peak hours. 

There was also the post-mid- 
night audience. The Pulse com- 
pleted a study for WNEW last 
spring on metropolitan New 
York listening from midnight to 
6 a.m. During the average day, 
the wee-hour audience totaled 
1,333,200 listeners in 803,200 
homes. Over a week, the cumu- 
lative late-hour audience was 
2,225,900 in 1,340,900 homes. 

Another phenomenon that has 
been quietly set forth in the 
pages of The Billboard week 
after week has appeared in the 
Pulse "Share of Total Audience" 
studies of the various television 
cities. Over the entire week, 
radio has consistently had the 
greater share. In the evenings, 
it has been a close fight every 
time. 

As the Affiliates Committee 
pointed out months ago, the 
great to do about rates over the 
past year has made ever so much 
more acute the need for radio 
circulation data on the local 
level. Last November, Howard 
Meighan, then president of the 
CBS Radio Network, pointed out 
that no less than 400 radio sta- 



tions had gone into business 
since the Broadcast Measurement 
Bureau survey of 1949, which is 
still the most up-to-date area 
circulation study. CBS has sub- 
scribed to Dr. Kenneth Baker's 
Standard Audit & Measurement 
Service county-by-county study, 
which, like BMB, is using the 
mailed ballot technique. And 
meanwhile, NBC has subscribed 
to the new Nielsen Coverage 
Service, which will rely on per- 
sonal interviews. 



Sales Techniques 
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three stations in Texas confed- 
erated into a similar type of 
sales block. 

Midst all the readjustments of 
sales formulas, radio time in the 
past year has been selling faster 
than free donuts in the depres- 
sion. From October to Novem 
ber, 1951, the Mutual Broadcast- 
ing System chalked up over $3,- 
500.000 in time sales More than 
$2,500,000 of that amount was in 
new business. CBS announced 
toward the end of last year total 
annual billings of $48,106,085. 
making that the biggest year in 
the history of any network. In 
February of this year. WCBS. 
New York, chalked up a 26 per 
cent increase in gross sales over 
February, 1951, and WNBC en- 
joyed its highest February gross 
in the station's history. At the 
end of January, the Broadcast 
Advertising Bureau released 9 
study showing that 55 per cent 
of the radio stations in six ma- 
jor television markets had in- 
creased billings in 1951. gains 
ranging as high as 45 per cent 
over the previous year. With 
only one exception, the station 
reported increased local busi- 
ness. 

As the 1952 convention of the 
NARTB gets underway, radio 
finds itself revitalized from the 
anxious days when the network 
rates were suddenly cut a year 
ago. Radio's resurgence sales- 
wise in the past year has re- 
trenched its position as an ad- 
vertising medium and as a factor 
in the life of the nation for years 
to come. 
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Radio City Music Hall, 
New York 

(Thursday, March 27) 



Capacity, 6,200. Price policy, 
80 cents-$2.40. Four shows daily. 
House booker - senior producer, 
Leon Leonidoff. Producer, Rus- 
sell Marker!; associate producer, 
Florence Rogge. 



Night Club-Vaude Reviews 



The big theater officially in- 
augurated Spring with its tradi- 
tional Easter show, for as moving 
a spectacle as it has had since it 
started it 20 years ago. Its annual 
"Glory of Easter" is always a 
solid box office draw; its accom- 
panying stage show, built on the 
Spring motif, utilized the elabo- 
rate mechanical house facilities 
for an equally big assist to its big 
flick, "Singin' in the Rain. 

The Easter show, a reprise of 
the seasonal shows bas the grilled 
altar piled high with lilies, stained 
glass windows above the altar,' 
choirs, acolytes, stage side choral 
groups with the entire production 
handled deftly and with dignity. 
It ended with white robed girls 
bearing lilies and forming a cross. 

The lighter portion of the stage 
show is a combo of charm, vari- 
ety, novelty acts and an elaborate 
fashion show set to an Easter 
parade. It opened with Little Bo- 
Peep who "lost her sheep" but 
later finds them as the ballet, 
featuring Patricia Drylie. Num- 
ber was very amusing, combining 
the conventional ballet positions 
with novelty terps. The fact that 
the ballet kids were costumed as 
sheep will make them more at- 
tractive to the youngsters who 
accompany their parents here 
Easter week. There was a little 
offstage singing by William Maun 
(Continued oh page 68) 



Bar of Music, 
Hollywood 

(Thursday, March 20) 



Capacity, 400. Price policy, $2 
minimum Saturdays; $1.50 Fri- 
days; no minimum otherwise. 
Shows continuous from 9. Opera- 
tors, Albert and Regina Villaudy. 
Manager, Jack Villaudy. Booking 
policy, non-exclusive. Publicity, 
Jerry Riley. Estimated budget 
this show, $2,200. Estimated 
budget last show, $1,900. 



Chicago, Chicago 

Capacity, 4,208. Price policy, 
46 to 98 cents daily. House book- 
er, Harry Levine. Shows played 
by Louis Basil's house band. 

Larry Storch, brought in as the 
bill topper on the strength of his 
TV ch ores, came a rm ed to the 
teeth with material new to this 
territory. With his flexible voice 
and rubbery gyrations, he sold 
himself so well that the audience 
wouldn't let him go. 

Starch's impressions were run 
off swiftly and smoothly. He 
sequed from his English fight an- 
nouncer bit into an Italian waiter, 
a Japanese learning to ride a 
horse, a Bathsheba bit and his 
witch doctor song number with 
ease. Each drew heavier than its 
predecessor. His closer — an im- 
pression of a woman drunk — 
could easily become another "Mrs. 
Murgatroyd." It stopped the show 
cold. 

Gracie Barrie, in No. 3, can 
still handle a tune with ease, and 
got a good response for her five 
songs. Her "Live 'Til I Die" 
with special lyrics, is better suited 
to a nitery than a theater, but her 
closer, "Sunday Kind of Love." 

(Continued on page 68) 



The Villaudy family has snared 
a pair of potent local box-office 
names in Elsa Lancaster, who has 
been working the Turnabout 
Theater here for nine years spas- 
modically, and Bobby Short, who 
became a fixture at the Club 
Gala. Miss Lancaster, in the 
anchor slot, is extremely sharp in 
both delivery and materials, thus 
limiting her performance to chi 
chi rooms. Her subtle nuances 
and innuendos require a rapt and 
intelligent audience. The titian- 
tressed movie actress is strictly 
British in her approach, using a 
minimum of overt showmanship. 
She lets a tiny smile and a lifted 
eyebrow carry the message rather 
than utilizing the normal exag- 
gerated mannerism. Her material 
is primarily based on simple sub- 
jects, but extremely well-written. 
Miss Lancaster, who is Mrs. 
Charles Laughton, got good re- 
ception to six songs. 

Short is a terrifically animated 
pianist-vocalist. He can take any 
tune and inject into it phrasing 
at the point where the lyrics need 
accent and just as deftly can play 
down the weak side of the song. 
He's equipped with some wonder- 
ful parody and burlesque choruses 
but often the material is so spiced 
that it might become offensive to 
the more conservative. His choice 
of material is tops, mixing every 
type of song to keep interest 
high. He walked off to the night's 
biggest mitting. 

Felix Decola, half of a two- 
piano team with Benno Rubini, 
which has become a fixture here, 
should do more comedy. His wry 
approach to humor done in Brit- 
ish accent is new and he deserves 
a comedy spot in which he'd do 
10 minutes. Johnny Sippel. 



Olympic, Miami 

(Wednesday, March 26) 



Capacity 2,170. Four shows 
daily. Price range, 62 cenis-Sl.03. 
House booker, Harry Levine. 
Show played by Les Rohde's 
house band. 



Alan Dale takes top honors in 
the new bill, highlighting his 
singing with a flock of impres- 
sions of other vocalists for a big 
hand. Guy has a pleasant line of 
chatter that went over well and 
undoubtedly will be booked into 
one of the few niteries still open 
in Greater Miami, or into one of 
the hotel rooms, following his 
theater stint. 

In the comedy spot, Paul Gray 
walked off to a large mitt. A 
"quiet type" gagster, he's a wel- 
come relief from the boys who 
keep punching every minute on 
stage. Gray looks like an under- 
taker's assistant, and his knack 
of slipping a punch line into what 
(Continued on pnfle 68) 
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Monte Carlo, Pittsburgh 

(Wednesday, March 26) 



Baybrook, West Haven, 
Connecticut 

(Sunday, March 23) 



Ciro's Hollywood 

(Tuesday, March 25) 



Capacity. 600. Price policy, $2- 
$3 minimum. Shows al 9 and 11. 
Operated by Lou Gherlone. Book- 
ing, non - exclusive. Estimated 
budget this show S3, 000. 



"After Hours" 

A new tableau musical 
comedy. Original lyrics by 
Malt Duby. Original music 
by Harold Carr. Dance de- 
velopment and choral ar- 
rangements by Dean Fuller. 
Choregraphy by Bever- 
lee Boseman and Jonathan 
Lucas. Production, Herbert 
Berger. Cast: Jessie Elliott, 
Beverlee Boseman, Sid Law- 
son, Lynne Lyons. Jimmy 
Alex, Marge Grady, Art Ham- 
mond and Bettina Edwards. 



Capacity, 460. Price policy, $1.50 
cover weekdays; $2 Saturdays. 
Shows at 9:30 and 12. Owner. Her- 
man Hover. Publicity. Jim Byron. 
Estimated budget this show, 
$3,500. Estimated budget last 
show, $4,000. 



Number One Bar, 
One Fifth Avenue Hotel, 
New York 

(Tuesday, March 251 



Capacity, 150. Price policy, no 
cover charge or minimum. Shows 
start at 10:30 p.m. Operator, One 
Fifth Avenue Hotel. Booker. Bob 
Downey. Publicity, Dreyfus- 
DeLynn. Estimated talent cost 
$750. 



Capacity, 200. Owner- operator. 
Allan F. Clark. Exclusive book- 
ing. George Claire. Policy, no 
cover, no minimum. Shows at 8:30. 
10:30 and 12:30. Estimated budget 
this show, $1,000. Estimated 
budget previous show, $800. 



Room has another of its neat 
little packages in songstress 
Nancy Reed and harpist Robert 
Maxwell. In her first appearance 
here in a year. Miss Reed showed 
a world of improvement; has de- 
veloped into one of the better 
song stylists around. She added 
to her turn with a neat job on the 
piano. Mitt was big, tho the 
crowd was small. 

In the closing spot, Robert 
Maxwell showed he was master 
of his instrument but was smart 
enough to inject enough commer- 
cial numbers to entertain both 
the music lovers and the regular 
nitery customers. Maxwell lights 
himself beautifully with a special 
panel at his feet and these add 
considerably to the mood he sets. 
He eschews his Mercury Record 
numbers where he uses multiple 
harp effects, but is now working 
a recording gimmick to make this 
possible. Ross Hall's ork (4) did 
their usual good job in cutting-the 
show and played excellently for 
dancing. Len Litman. 



While tabs are not new to cafes, I 
"After Hours" is different, fresh 
and completely entertaining. It 
is a zippy, smooth -running pack- 
age featuring an octet of talented 
youngsters who keep up a breath- 
less pace of song and dance. 

The story line is presented as a 
back-stage story, with the per- 
formers giving a party for them- 
selves and entertaining each other 
with their specialties, and while 
the book is very loose, it ties the 
package up neatly enough. 
Miss Elliot Stars 

Heading the troupe is comic 
fern, Jessie Elliot, who scores with 
two sock numbers, "Love Neve^r 
Enters the Conversation" and 
"Imagine." The latter is particu- 
larly hilarious. It is the only ri- 
bald number in the show, and 
Miss Elliott gives it the strong- 
est possible treatment. 

Beverlee Bozeman, in a spphis- 
ticated song and modern dance, 
brings top talent and personality 
to a production number, "Love Is 
a Four-Letter Word," that can 
very easily highlight the entire 
unit. 

With Sid Lawson's ballading on 
"You're What I Need" and Lynne 
Lyons' torching "Average Guy," 
the show does not lack for musi- 
cal variety. The music in general 
while not the show's strongest 
point, is still adequate and well 
spotted. 

The package is timed for 45 
minutes, but the almost breathless 
pace maintained by the young 
cast makes it run five minutes 
faster. The unit uses only mini- 
mum props — five wooden boxes 
and a chair. Costuming is rich 
and colorful. 

Lights Poor 

The unit was handicapped on 
its break-in by inadequate light- 
ing, and the necessity to restage 
because of the vastness on the 
Baybrook stage. However, this 
was offset by the many other 
Baybrook facilities that are made 
to order for productions. The 
Baybrook stage is almost twice 
the width of average floor space, 
with the band directly behind 
the performers and entrances 
both left and right stage. 

The entire production was en- 
thusiastically received. The addi- 
tion of a name to this unit would 
make "After Hours" a socko 
package for any club in the 
country. 

Moe's Main Street, 
Cleveland 

(Wednesday, March 19) 



Pearl Bailey, who's shown pos- 
sibilities of becoming a full- 
fledged headliner, finally blos- 
somed with this showing. Gal, 
whose inconsistent throwaways 
drew yocks in the past, has taken 
her muttering style and expanded 
it into full talking comedy rou- 
tines. It's these bits, running from 
three to six minutes, that weld her 
standard novelty songs into head- 
line material. Her bit about a sal- 
ary hassle with Hover and the 
talk routine built around a resume 
of famed blues, immortalized by 
the late Bessie Smith and others, 
is top nitery material. With the 
addition of this laugh-producing 
talk, Miss Bailey has more time 
to think about ad libs, thus enrich- 
ing her whole program. Where 
her novelty songs done in her 
typical indolent fashion once were 
the draw, she's now a solid general 
comic. She worked almost 40 
minutes to enthusiastic response, 
except for a straight chirping of 
"Birth of the Blues," which should 
be dropped because it slows down 
the terrific comedy pace she 
builds. 

Dick Stabile is back fronting the 
house band, which did an excel- 
lent back-up job. 

Johnny Sippel. 



Deauville Supper Club, 
Hollywood 

(Wednesday, March 27) 



Capacity, 130. Price policy, no 
cover or minimum. Owner, John 
Walsh. Publicity, King Kennedy. 
Booking policy, non - exclusive. 
Estimated budget this show, 
$1,250. Estimated budget last 
show, $2,000. 



The new show here is a 
pleasant and intimate one. Co- 
medienne Louise Howard, back 
from eight months in London, 
had the audience with her all the 
way. Mixing song and chatter 
nicely, Miss Howard showed five 
skits, each built within a song 
parody framework. Using simple 
props effectively thruout, she 
opened fast with a sketch of her 
European visit, to the theme of 
"I Want to Say Hello," and fol- 
lowed with flashbacks of old 
vaude acts built around "Give Me 
That Old Soft Shoe." Sock song 
of show was "Everybody Wants 
to Go to Heaven but Nobody 
Wants to Die" around a revival- 
meeting sketch. A prohibition 
skit and a series of take-offs of 
pic goodbye scenes wrapped up 
her act. Tho somewhat long. Miss 
Howard's performance demon- 
strated a good sense of timing 
and sock salesmanship. 

Show opened with baritone 
Mitchell Gregg, who exhibited a 
relaxed and easy delivery, well 
suited for the intimacy of the 
room. Repertoire was made up 
o f show and foreign tunes, 
registering best on the latter. 

Bob D ow n e y and Harold 
Fonville, duo - piano fixtures at 
the spot, showed imagination in 
their styled arrangements and 
could do well with a longer stint. 
Piano interludes were capably 
handled by Hazel Webster. 

Nev Gehman. 



Mocambo, Hollywood 

(Tuesday, March 25) 



Blackhawk, Chicago 

(Wednesday, March 26) 



Capacity, 350. Price policy. $2 
cover charge. Shows at 8:30 and 
11:30 weekdays, 8:30, 11:30 and 
1:30 Saturdays. Operator, Don 
Roth. Publicity, Jack Thoma. Esti- 
mated budget this show, $3,000. 



This show is a rarity in show 
business, in which the owner- 
headwaiter, John Walsh, outdoes 
the talent, Diane Dearborn, on 
the stage. Walsh, an animated, 
gray-haired baritone, does 15 min- 
utes of top show tunes and stand- 
ards to top mitting. Walsh is a 
dramatist, wringing every ounce 
out of a good lyric. He won't 
travel because of his nitery obli- 
gations, but a motion picture firm, 
looking for a striking vocal job 
such as Dooley Wilson did in 
"Casablanca," should hear him. 

The luscious Miss Dearborn 
doesn't have the material to go 
with her physical charm. She does 
trite numbers, except for a torchy 
"Limehouse Blues" which she did 
in top style. Her moody rendition 
of this number shoved she has 
possibilities, but she should stick 
to dramatizing her lyrics, for her 
voice is weak. A couple of orig- 
inal story songs would help her 
act. Harriet Davidson gave her 
good piano backing and did nicely 
with a small dramatic insert in the 
"Blues" number. Jack Lattimer 
plays relaxed intermission piano. 
• Johnny Sippel. 



Capacity, 220. Price policy. $1.50 
cover. Shows at 9:30 and 12. Own- 
er - operator, Charlie Morrison. 
Publicity, Charlotte Rogers. Book- 
ing policy, non- exclusive. Esti- 
mated budget this show. $2,750. 
Estimated budget last show. 
$2,500. 



Capacity. 150. Price policy, $1 
week-days; $1.25 Saturday cover. 
Three shows nightly: 10:15, 12 and 
1:15. Operators. Josephine and 
Moo Nahas. Booking agent, Tony 
Sennes. Booking policy, exclusive. 
Estimated budget, $2,000. 



Continuing his act policy for 
another two weeks before bring- 
ing in a new musical, "Six on a 
Honeymoon," Don Roth followed 
chanter Bobby Wayne with Oli- 
vette Miller, swing harpist, and 
the Tim Herbert-Don Saxon team 
for another low budget but strong 
show. 

Miss Miller, an accomplished 
harpist who also handles a lyric 
(Confirmed on page 6$) 



Dolores Hawkins and the Four 
Lads, all Okeh label recorders, 
did a week's stand here to cus- 
tomers who kept shouting for 
more. The will-stacked Miss Haw- 
kins opened with "You Made Me 
Love You," encoring to big ap- 
plause for her "Oo Wee," one of 
her latest platter releases. 

The Four Lads were equally big 
here. They sang several numbers, 
including "My Blue Heaven," 
"American Beauty Rose," "Mock- 
ing Bird" and "Turn Back," to 
terrific mitts. With youth and 
vitality backing them, they make 
a fresh appearance. The lads sell 
well on stage and mix equally 
well out front. 

Jack Price and his ork played 
the show. Marjorie Rickards. 



Copacabana, New York 

(Thursday, March 27) 



Capacity. 610. Price policy, 
$3.50 $5 minimum. Shows al 8:30. 
12:15, 2:15. Operators. Jules Po- 
rt ell. Jack Enl ratter. Booking, 
non-exclusive. Publicity. George 
Evans Associates. Estimated tal- 
ent budget current show. $12,000. 
Estimated talent budget previous 
show, $7,500. 



i Continued from page 3 



a bill with Durante, a singer has 
to be loud to compete. Gal, well 
costumed, finally wound it up 
with "Skyscraper Blues" for a fine 
hand, and a good all around 
impression. 

The Mayo Brothers (two) did 
their standard table top tapology, 
mixing it up with amusing chal- 
lenge numbers and some small 
talk for solid reactions. 

The rest of the show remained 
basically the same. Production 
singers, Helen Carr and Harry 
Snow with some minor vocal as- 
sists by dancer Elaine Dunn, gave 
the Joan Edwards - Lyn Duddy 
music and lyrics, skillful interpre- 
tations. Elaine Dunn, dancer, was 
still as electric as when first 
caught. 

The excitement ended with 



From the opening to the bow- 
off mitt Dick Contino racked up 
heavy hands. Contino has lost 
considerable weight and he again 
has that youthful look. Altho visi- 
bly nervous, his program and 
showmanship were ultra commer- 
cial, as usual. He should sing 
more, for he has a deep baritone 
that Victor should record. 

Eddy Olvier's ork did a fine 
back-stopping job. 

Johnny Sippel. 



Paramount, New York 

(Wednesday, March 26) 



Capacity. 3,654 seats. Price 
range, 55 cents-Sl.60. Five shows 
daily. Chain booker. Harry La- 
vine. Show played by Buddy 
Rich ork. 



• Continued from page 3 



an imaginative and big-styled 
musical trip to the top shows in 
town via the ditty "Lullaby of 
Broadway." The thrush, a looker, 
also did well on a couple of 
standards. 

Buddy Rich put together a fine 
band for the show. Ork furnished 
outstanding backing to Sinatra 
and Miss Hutton. Rich, who used 
to be with the Dorsey 0T ^ when 
Sinatra was the vocalist, almost 
stopped the show with his superb 
drum solo on "Old Man River." 

This is one of the best shows 
the house has had in a long time. 
It is fast-paced, well produced, 
and one that ought to do real 
business. 

Pic, "Meet Danny Wilson." 



Durante prancing around the floor 
with the band playing and strut- 
ting behind him for a tumultuous 
exit parade. 



* Comedy-Singing Duo * 

BILL LAYNE & DON HINES 

"Those Jesters fit for a Ktitg" 



Phone 

3005 Paramount Thaatar Bids. 
Now York City LAckawanna «-•**• 
Earl* Thtiitr Bldf., Philadelphia, Pa. 
WA 3-4*77 and 3-31 TJ 



5 AGENT \ 

f .ExppfiVnftti; J 

4 Al liberty After April M . . . f 

T. Box 647, Hollywood 28, C.lif. #* 
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Top Talent Agencies 
Pruning Small Acts 
Against Summer Lull 

William Morris, MCA and GAC All 
Face Seasonal Problems, Cut Lists 



AGVA VS. MCA 

Row Over Pay 
For Canceled 
Bennett Acts 

NEW YORK, March 29. — A 
two-cornered battle over a can- 
cellation and who pays about 
$1,200 for a week's work has Tony 
Bennett, with his manager, Ray 
Muscarella, in one corner and Mu- 
sic Corporation of America in 
the other. 

Bennett was on stage at Loew's 
State, Cleveland, Monday (17) 
when the acts in the Bennett 
package, waiting in the wings, 
were handed wires which read, 
"Due to Tony Bennett getting 
laryngitis, we are compelled to 
cancel out the week of March 
21 at Loew's Perm, Pittsburgh. 
R. Muscarella." 

It developed that the acts, Lee 
Davis and Harris and Shore, had 
signed regulation American Guild 
of Variety Artists contracts with 
riders, initialled by the acts, that 
permitted cancellations in the 
event of Bennett's illness. 

The acts appealed to AGVA, 
which ruled the riders illegal and 
stated that Bennett should pay 
the dough for the canceled week. 

Muscarella said that MCA had 
drawn up the rider and assured 
him everything was in order. 
MCA officials said the difference 
was between Bennett and the two 
acts and they would have to 
settle it. 

Muscarella said Bennett had 
started getting sick in Philadel- 
phia. "But we wanted to keep 
going so we took the Cleveland 
date. But while we were there we 
saw that Bennett couldn't go on 
(Continued on page 68) 

Show Train to 
N.Y. Music Hall 

BRIDGEPORT, Conn., March 
29. — The once-a-month New 
Haven show train to New York 
City to a selected legitimate show 
will depart from its usual pro- 
cedure next month when the rail- 
road will run one to the Radio 
City Music Hall to see the tra- 
ditional Easter show. 

The date is Friday, April 25 
and the Music Hall has arranged 
to set aside 800 reserved seats for 
the railroad patrons. As is the 
procedure on legit ticket sales, 
purchasers of the show • train 
tickets will also buy their theater 
tickets at the same time. 

Martha Raye 
Booked in LQ 

NEW YORK. March 29— 
Martha Raye will open at the 
Latin Quarter August 31 for a 
four-week date. This will make 
her first appearance in town for a 
number of years. For the past 
two years she's been working at 
the Miami Beach Five o'Clock 
Club. 

Miss Raye will get about $30,- 
000 for the four-week period. 
She'll have a Ben Yost group 
with her as on previous jobs. 

Feb. Cafe Biz Up 
2% Over January 

WASHINGTON, March 29. — 
February sales in eating and 
drinking places were up from 2 to 
4 per cent over January figures, 
according to the Commerce De- 
partment. At the same time, sales 
in food places went down about 
the same per cent. 

Over-all dollar sales thruout 
the nation were up 2 per cent 
orer January* but were slightly 
under the sales level of last Feb- 
ruary. Sales in seasonally ad- 
justed eating and drinking places 
rose from $979 millions in Janu- 
ary to $1,015 millions in February. 
Sales in eat and drink places in 
February of 1951 hit only 940 
millions. 



Savoy in LA. 
Will Reopen; 
Steinman Op 

HOLLYWOOD, March 29.— 
Sunset Strip goes into high gear 
May 6 as a boite belt in the 8000 
block when Harry Steinman, 
hubby of singer Fran Warren; 
Milt Ebbins and his prize man- 
agement chattel. Billy Eckstine, 
open the Savoy under a new 
name. The Savoy, which the trio 
bought from op Nola Hahn, is lo- 
cated within a two-block radius 
of the Mocambo and Ciro's on the 
Strip. 

It's understood that Steinman 
will close the Savoy in two weeks 
and give the place a complete 
face-lifting. Eckstine will head- 
line the opening bill along with 
Joe Bushkin's combo. Steinman. 
former op of the Latin Casino, 
Philadelphia, and now running 
the 500 Club. Atlantic City, in- 
tends to run a straight show 
policy, with no dancing, 

Detroit Cold to 
"Spot" Shows 

DETROIT, March 29. — First 
week of a new spot show policy 
at the Broadway-Capitol Theater 
proved a heavy disappointment, 
with Tommy Dorsey drawing 
only $15.000 — or half the antici- 
pated gross, according to Saul 
Korman, operator of the house. 
Dorsey on a 50-50 split, took out 
about $7,500 as his share. 

Afternoon audiences were neg- 
ligible all week, tho evenings 
picked up. Korman blamed the 
poor grosses on the weather, gen- 
eral business conditions and 
Lent, not upon the attraction. 

Another factor accounting for 
poor business was the operation 
of the 3,400-seat house on an all- 
night policy. With this policy es- 
tablished for the past year, it 
proved difficult to build a new 
audience for a stage show, in the 
first week, even with a top name. 
Unusual aspect of the engage- 
ment was the switch of motion 
picture policy at midnight, from 
the first run single film which 
was run with the stage show, to 
the usual second run double bill 
with two entirely different pic- 
tures and a change of bill in mid- 
week. The known 24-hour policy 
of the spot undoubtedly made 
many potential patrons reluctant 
to attend the stage show. 

Korman plans to continue with 
stage shows, but with more em- 
phasis upon bop and hillbilly 
features. Pee Wee Hunt is tenta- 
tively set as the next attraction. 

Korman also is considering 
plans for putting in a new stage 
show policy at another of his 
downtown houses, the 900-seat 
Times Square, tho complete ren- 
ovation will first be necessary. 
The Times Square, once a bur- 
lesque house, has been running 
straight pictures for about 15 
years. 

1st Show Set 
By NY Warner 

NEW YORK, March 29.— The 
first show at the Warner (ex- 
Strand) will start April 7 and 
will have Harvey Stone, Ella Mae 
Morse, Gene Nelson and Louis 
Jordan. Headliner will be Nelson, 
with Jordan as extra added. 

This will mark the first theater 
date for Stone in New York in 
more than two years. It will .also 
be a new first in recent years* for 
Miss Morse. 

Flick for the opener will be 
Abbott and Costello's "Jack and 
the Beanstalk," which will have 
an accompanying lobby gimmick. 
Latter will consist of a "talking" 
harp. Between talks harp will 
have piped music going thru 
stressing Paul Winchell's first 
RCA Victor waxing of the title 
song from "Jack and the Bean- 
stalk." 



PRICE FREEZE 
AFFECTS CAFES 

WASHINGTON, March 29. 
— The Office of Price Stabiliza- 
tion has frozen prices on res- 
taurants at the levels charged 
during the week of February 
3-9, 1952. All r'.staurants are 
required to post these frozen 
prices, with permissible adjust- 
ments by operators who have 
been charging prices lower 
than permitted under the pres- 
ent restaurant regulations. 

The regulation becomes ef- 
fective April 7, 1952. OPS is 
sending out posters with spaces 
for 40 principal food and non- 
alcoholic beverage items cus- 
tomarily served by eating 
places. If an eating establish- 
ment also serves alcoholic bev- 
erages, a poster with spaces 
for listing ceiling prices for 20 
items must be displayed. The 
poster must be up by April 25. 

'Blacksmith' by 
Ella Morse Is 
Now No. 3 Disk 

HEW YORK, March 29.— Ella 
Mac Morse has parlayed her sec- 
ond Capitol disk in recent years, 
"Blacksmith Blues," into cale 
dates that have brought her from 
$400 five months ago to about 
$2,000 a week for current arid fu- 
ture dates. 

About five months ago Miss 
Morse was getting $400 a week 
at the Oasis in Los Angeles. She 
was then taken over by Goldfarb, 
Mirenburg & Vallon, lawyer-per- 
sonal managers. Then came her 
second Capitol record. "Black- 
smith Blues." It made The Bill- 
board best seller list and is cur- 
rently the No. 3 record nationally. 
Capitol claims it has sold 500,000 
platters in less than three months. 

Miss Morse's next date is at 
the Copa. Pittsburgh, followed by 
the Warner Theater date. Then 
comes the Showboat, Lorain. O.; 
Yankee Inn, Akron, and the Ren- 
dezvous, Philadelphia. 

Ten years ago Miss Morse's 
"Cow Cow Boogie" with Freddy 
Slack was one of the hottest plat- 
ters in the country. She married, 
left the business and had three 
babies. Her husband, a surgeon, 
was called to the U. S. Navy, and 
she returned to the business. 



New York 

Hazel Scott will open for Harry 
Altman's Town Casino, Buffalo, 
May 12. . . . Guy Raymond, now 
with GAC, got the part in the 
legit show, "Hook and Ladder". 
. . . Bill Miliar hasn't set his open- 
ing show; he's still trying to get 
Peter Lind Hayes and Mary 
Healy. Miller's Riviera will have 
the R«d Caps on the second show; 
Tony Martin is due about June 2 

and the Rilz Brothers follow 

Joey Bishop held over at LQ to 
May 10 Jack E. Leonard try- 
ing to switch agents. 

Compagnons de 1. Chansons 
open at the Waldorf in October for 
six weeks and follow with four 
weeks at the Palmer House, Chi- 
cago. One of the Compagnons 
has left; called back to serve in 
the French Army. 

Here and There 

"The Show of Shows" in Hilo, 
Hawaii, after a four-day run 
closed March 23. The cast had 
Zarate and Paquiia, musicians; 

St. Paul Revokes 
Flame's Licenses 

ST. PAUL, March 29. — City 
council here Tuesday (25) re- 
voked all licenses of the Flame 
Night Club, owned and managed 
by Harry Greene, as a result of a 
recent municipal court conviction 
for selling liquor to minors. 

Greene appealed the conviction 
to the State Supreme Court. The 
city council agreed to permit the 
pl-ace to operate until the high 
tribunal ruled on the case. 



NEW YORK, March 29.— Top 
talent agencies, William Morris, 
Music Corporation of America 
and General Artists Corporation, 
are looking forward to the sum- 
mer with mingled feelings. On 
one thing, however, they are in 
agreement and that is that their 
lists will have to be pruned 
sharply. 

The Morris office, which has 
upped its overhead sharply in the 
past year with its expanded tele- 
vision operations, is thinking not 
only of releasing acts now under 
contract but also reshuffling its 
personnel. Office expects a sharp 
drop in income when its big tele- 
vision shows go off for the sum- 
mer. To meet this decline it has 
already started by dropping some 
people and moving other people 
into other departments. 

The prime objective of all tal- 
ent agencies is to get properties 
that will develop into large com- 
mission earners. The Morris of- 
fice has probably some of the 
finest cafe names and television 
attractions now available. But in 
the process of selling these names 
it has fallen back in the develop- 
ment of new performers. 

MCA, with its big guns in vir- 
tually every field, doesn't have 
the Morris expansion problems to 
cope with. But it, too, is being 
more generous with releases than 
in the past. MCA also has per- 
sonnel shifts going on but in most 
cases they are not important. 

GAC is probably the office 
that is most solidly entrenched. 
Not being in television to any 
great extent except thru filmed 
shows, its expansion has been 
gradual if at all. Operating ex- 
penses have been controlled, 
and artist-agency problems have 
been kept at a minimum. But 
like their two competitors, GAC 
too is telling acts they can't do 
anything for them any longer. 

Where all this leaves acts under 
contract no one is prepared to say. 
One agency topper said, "Rather 
than keep them here we think 



The Ladd Sisters, singers; Dell 
O'Dell, magician; Charles Carrer, 
juggler, and The Ballaniines, har- 
monica players. 

The Andrews Sisters headlined 
the four-day show at McKinley 
Auditorium, Honolulu. Other 
members of the cast were the 
Eastman Trio, instrumentalists; 
John Molinari, accordionist; Joe 
Mole* bicycle rider, and Lois Ray. 
tapster. Hal Lewis was emsee, and 
music was by Ray Tanaka and 
His Esquires. Prices were pegged 
at $3, $2.40 and $1.50. 



Moreland, Harris 
New Detroit Team 

DETROIT, March 29. — A new 
comedy -musical team is being 
formed here by Mantan Moreland 
and Bud Harris. Moreland is 
starred in the "Charlie Chan" 
series of films, as well as on ra- 
dio and television. Harris is the 
Bill Jackson of the "Beulah" ra- 
dio show. 

Jerry Harris of Park Avenue 
Radio and Television Productions 
will do publicity for the new 
team. 

Gaylc and Winded 
Suits Total 225G 

BALTIMORE. March 29 — Suits 
totaling $225,000 for damages al- 
legedly received in an automo- 
bile accident. December 14, here, 
were filed Monday (24) in Su- 
perior Court by Terry Gayle and 
May Windell, cafe performers. 

Miss Gavle seeks $200,000 and 
Miss Windell $25,000 from Asso- 
ciated Transport, Inc.. 



they'd be better off with a small 
independent agent. We can't do 
anything for them any longer." 

Another office head said: 
"Carrying acts on our books that 
are not going anywhere is a waste 
of time and money." 

In effect this means that the 
small agent will get a better 
break at acts in the near future, 
but whether the act will work 
more or get more money is a 
moot point. 



Stem Hopes for 
Post-Lent Jump 

NEW YORK, March 29.— Lent 
gave the Stem combo houses a 
wallop and the hope is that the 
new shows will bring takes up 
again. 

Radio City Music Hall (5,945 
seats; average $103,250) finally 
ended its run of 11 weeks of the 
"Greatest Show on Earth" with 
$103,000, the same figure it pulled 
the previous week. Bill included 
a house stageshow and approxi- 
mated a record set in 1943. New 
show has "Singin' in the Rain" 
plus Beta Kremo and the Andrea 
Dancers. 

Roxy (5,880 seats; average $71,- 
000) slipped to $60,000 for Gloria 
DeHaven and "Deadline U.S.A." 
after an opener of $78,000. Last 
week's recap of the Roxy figures 
was mistakenly printed as less 
than that. 

Paramount (3,654 seats; average 
$52,000) closed its second week 
with $47,000 for "Boots Malone" 
plus Ella Fitzgerald, Richard 
Hayes, George DeWitt and Al 
Donohue's band. New show has 
Frank Sinatra, Buddy Rich band 
and "Meet Danny Wilson." 

Palace was dark last week. It 
will continue blacked out until 
April 12, when the Betty Hutton 
show comes in. 

Walters Hit 
By AGVA Fine 

NEW YORK, March 29.— Lou 
Walters, who last week closed his 
Miami Beach Latin Quarter with 
a bang, ended up with a $250 fine 
levied against him by proxy by 
the American Guild or Variety 
Artists. For his final night sev- 
eral performers, Ben Blue, Syd 
Slate, Blackburn Twins and Pam 
Cavan, went on for a short bit. 
Harry Richmond refused to go on, 
citing AGVA rules. 

All the performers were called 
in by AGVA and fined. They all 
said Walters had promised to pay 
their fine if any were levied. 
Walters en route to Las Vegas was 
unavailable for comment. 



FRIARS MAD AT 
BROTHER BERT 

NEW YORK, March 29.— 
The boyr sitting around the 
Friars Club all were still, faces 
rapt in reminiscenses as Milton 
Bcrle and Mickey Rooney de- 
picted two ambitious small 
time performers for Texaco on 
the TV screen. 

When Bert Hanlon, also a 
Friar, came on the screen as 
the agent, to tell the actors 
that none of the big bookers 
out front wanted them and 
the Palace was not for them, 
there wasn't a dry eye in the 
house. Most of the Friars re- 
membered when it happened 
to them. So when Hanlon 
came off the show and into the 
club everybody was mad at 
him. 
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BMI Gains Europe Foothold 
Via Pacts in Four Countries 



Helps Members Acquire Material 
For U. S.; British Society Unsigned 
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ivith SACEM, and this, of course, 
is the most important of the con- 
tinental societies. Negotiations 
now are under way for reciprocal 
agreements with PRS, the British 
society, and with executives of 
groups representing Scandinavian 
and other countries. 

Heretofore, agreements with 
the European societies had been 
tield exclusively by the American 
Society of Composers, Authors 
md Publishers. The Consent De- 
cree, however, prohibits the prin- 
ciple of exclusivity. The way 
was thereby left open for 
:he successful negotiation of the 
agreements aforementioned. 

BMI's arrangement with most 
)f the foreign societies provides 
for the following: (1) BMI will 
administer the performing rights 
■f all the works which BMI affil- 
iates will, or have, published or 
sub-published (the latter term re- 
fers to publication of arrange- 
ments or adaptations). (2) The 
Foreign societies will represent 
the rights of the BMI affiliates in 
their respective countries and ac- 
count to BMI for the rights of the 
SMI affiliates, publishers and 
authors. 

It is immediately apparent that 
the BMI-foreign agreements offer 
several advantages to BMI pub- 
lishers: (1) BMI publishers are 
low placed in a better competi- 
tive position — as against ASCAP 
publishers — in the matter of ac- 
quiring material for the United 
States. (2) BMI affiliates will 
now get as good an accounting 
>f revenues derived from foreign 
jources as that given by ASCAP 
to its publishers. 



Columbia to 
Release 7-ln. 
LP Pop Disks 

NEW YORK, March 29 — Co- 
lumbia Records has started to re- 
lease the seven-inch pop LP disks 
again. Diskery execs look upon the 
renewed interest in their 33 and 
1/3 minidisks as still In the "trial" 
stage. 

Only five new pop singles are 
being made available currently. 
Final sales results will determine 
Columbia's future moves in this 
field. 

Currently being released on the 
seven-inch LP's are "A Guy Is a 
Guy," "Hambone," "Gandy Danc- 
ers* Ball," "Pittsburgh, Pennsyl- 
vania" and "Ay-Round the Cor- 
ner." All the disks have been 
previously released on both the 
15 and 78 speeds. 



Defendants 
Respond in 
'Fortune' Suit 

NEW YORK, March 29.— Three 
of the defendants in the "Wheel 
:>f Fortune" infringement suit 
brought by Stan and Lee Russell 
filed answers in New York Su- 
preme Court this week. Capitol 
Records stated that they had re- 
ceived the recording rights from 
Laurel Music and had therefore 
violated no statutes. Their an- 
swer further charged that the 
(Continued on page 64) 
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There are several important 
factors to be borne in mind when 
evaluating the BMI- Continental 
agreements. The conclusion of 
these agreements is undoubtedly 
a major step for BMI and its affil- 
iates. It undoubtedly means that 
BMI now has a foothold abroad 
for the more extensive promotion 
and exploitation of its repertoire. 
This is of decided economic value 
and is doubly significant in view 
of BMI's aggressive merchandis- 
ing policies. On the other hand, 
it is to be remembered that as of 
now, PRS, the British Society, 
is still, figuratively speaking, an 
ASCAP stronghold. Too, PRS, 
according to estimates of trade- 
sters, is worth to the American 
music industry as much as the 
Continent and the remainder of 
the world combined. 

The close accord between PRS 
and ASCAP is an historic one. 
The close integration between the 
British music business and the 



American music business — with 
American firms having strong 
representation in Britain — is a 
factor in this traditional accord. 
The question causing much con- 
jecture now is whether BMI can 
crack PRS. 

Tho BMI has no deal with PRS, 
a BMI publisher can nevertheless 
collect money from British 
performances. The method is 
indirect, whereas the method 
whereby an ASCAP pubber col- 
lects is direct. In the case of a 
BMI pubber, the tune is handled 
abroad by a British firm, which 
divides the performance money 
50-50 with the American pubber. 

In addition to aforementioned 
deals with foreign societies, BMI 
has agreements with pubbers 
in Italy and Germany, and 
has agreements — directly or in- 
directly — with South American 
societies. 

The competition is now joined 
on an international level. 



CAPAC Fees Hiked 
To Twice Old Rate 

Copyright Board Announces New Radio 
Formula; Canadian Stations May Appeal 

• Continued from page 2 



does less commercial broadcast- 
ing than private stations, will pay 
\¥a per cent of its gross revenue 
plus 1 cent per capita of popula- 
tion. 

Fees in the past have been 
based on the number of radio re- 
ceiving sets in Canada. The charge 
was 14 cents a set with the CBC 
paying 7 cents. 

It was unofficially estimated 
that the private stations will pay 
$350,000 in fees this year com- 
pared with $152,420 in 1951. The 
CBC would pay approximately 
$175,000 compared with $152,421. 
The CBC will pay the percentage 
levy only on its gross revenue 
from commercial broadcasting. It 
will not pay fees based on the 
amounts which it receives in 
grant from Parliament or in li- 
cense fees. 

CAPAC will have the right to 
examine the books of radio sta- 
tions to verify their statements of 
gross revenue. 

The amount to be paid by both 



New Concert 
Package Tour 
In D. C. Area 

NEW YORK, March 29.— A new 
concert package featuring Woody 
Herman's ork, the Mills Brothers, 
Dinah Washington, Tommy Ed- 
wards and two other acts will 
play eight one-nighters in arenas 
and auditoriums around the Wash- 
ington area. Tour kicks off May 
18 in the capital. 

The shows performed by the 
unit will run about two hours and 
will be scaled at a $3.30 top. Abe 
Turchen, Herman's p. m., is man- 
aging and producing the package 
in association with Irving Field. 
If the unit draws, the promoters 
will work out a lengthy tour. The 
Woody Herman ork is set for the 
Hotel Statler here starting April 6. 



Goody to Offer 
3-Speed Phono 

NEW YORK, March 29.— Sam 
Goody, is readying a hi-fidelity 
phonograph which will be sold 
under the Goody label at a price 
of about $125. Tho the store has 
(Continued on page 64) 



private stations and the CBC will 
be less than those sought by 
CAPAC. CAPAC asked that pri- 
vate stations pay four-fifths of a 
cent per capita of population and 
2>,4 per cent of their commercial 
revenue. It also asked that CBC 
pay 1 cent per capita and 2\\ 
per cent of commercial revenue. 

Meantime, no statement has 
been made by the Canadian Asso- 
ciation of Broadcasters, but it is 
known that they are very cha- 
grined at the result. There is a 
possibility of court action being 
taken to appeal this decision. 



MAORI CHANT 
A MOTHER TUNE 

NEW YORK, March 29.— 
Southern Music's acquisition 
of a Maori folk tune is the 
latest example of the accel- 
erated search pubbers and 
diskeries are marking for new 
and unusual material and 
sounds. Tune entitled "Hoea 
Ra" was picked up by South- 
ern's Australian office and 
given the English lyric, "A 
Mo th er as Lo v el y as You. " 
RCA Victor has already waxed 
the melody by Jan Peerce and 
is rushing it to the market 
(March 31) as a Red Seal spe- 
cial In order to take full ad- 
vantage of Mother's Day disk 
business. 



Bands to Talk 
Cross-Plugging 
Biz Stimulus 



NEW YORK, March 29.— Sev- 
eral band leaders, their managers 
and booking agencies are prep- 
ping a meeting for the near future 
to consider a plan for cross-plug- 
ging between the orks, with the 
objective of stimulating interest 
in bands as a whole and helping 
revive the dance band business. 

Thus on a dance date Billy May 
would be expected to say nice 
things about Ray Anthony, Guy 
Lombardo and other orksters, and 
when Anthony, Lombardo, etc., 
played the spot they would make 
( Continued on page 64) 



Decca Spot to 
Trial TV Play 

NEW YORK, March 29.— Decca 
tries out a new merchandising gim- 
mick tomorrow when it follows 
up a TV show with a spot commer- 
cial pitching an album of a com- 
position played on the seg. Gordon 
Jenkins, music director of the 
NBC-TV show, "Royal Showcase," 
will perform his own "Manhattan 
Towers," waxed by the ork leader 
for the diskery. Time, tho, has 
been bought only on the local out- 
let, WNBT. 



ASCAP May Fill 
Gen. Mgr. Vacancy 



NEW YORK, March 29.— The 
advisability of a general man- 
ager's post for the American So- 
ciety of Composers, Authors and 
Publishers has again come to the 
fore, the subject having been 
considered at the ASCAP mem- 
bership meeting this week and in 
several recent and private dis- 
cussions among the Society's 
members. The fact that ASCAP 
will elect a new president and 
other officers next month has fur- 
ther rekindled interest in the pos- 
sibility of naming a general man- 
ager. 

Since the death of John Paine 
about five years ago, ASCAP has 
not filled the former post of gen- 
eral manager. It is felt in many 
quarters that the Society is in 
need of strong and expert aid in 
the solution of many of its prob- 
lems — TV, film and other unset- 
tled fronts. It's no secret that the 
ASCAP- ers thinking seriously of 
a general managership are think- 
ing of filling such a post with 
a Washingtonian, a politician 
and/or a national figure. Typical 
of the kind of name desired for 
the post are Beardsley Ruml, Eric 
Johnston, Jim Farley and John 
McCloy. 

For the most part the ASCAP 
writers are in favor of a general 
managership, while most of the 
old-guard publishers are opposed 
to the position. However, several 
of the top publisher members are 
now admitting that the appoint- 
ment of an important personage to 
the post would be good for 
ASCAP. 

Meanwhile ASCAP-ers are 
speculating on the final results 
of the election of officers. Elec- 



tion is expected to be held April 
24. There is a widespread feeling 
among both writers and publishers 
that Otto Harbach, Edgar Leslie, 
Oscar Hammerstein, Fred Ahlert 
and Gene Buck would be "un- 
available" for various reasons. 
Generally considered to be avail- 
able for the presidency are George 
Meyer, Deems Taylor, Jack Yel- 
len, Stanley Adams, Paul Cun- 
ningham, John Tasker Howard 
and Walter Kramer. 



ITOA Warns 
Of Levies on 
Lobby Music 

NEW YORK, March 29.— Execs 
of Independent Theater Owners 
Association this week advised 
member exhibs to be on the alert 
as to the type of music played in 
their theaters. ITOA execs, when 
queried, stated they were not try- 
ing to "sabotage" anyone. They 
pointed to the possibility, how- 
ever, that theaters which played 
music, live or recorded, in the 
lobby or between shows, might be 
liable to a levy from the Ameri- 
can Society of Composers, Au- 
thors and Publishers. 

Theater men contacted Broad- 
cast Music Inc., asking for listings 
of recorded music available and 
suitable for playing in lobbies 
etc., and not taxable. BMI dis- 
claimed any intention of getting 
into the theater business, and cer- 
tain BMI personnel advised the- 
aters they would be in the clear 
if they used public domain tunes. 

American Society is currently 
negotiating with film companies 
to cover blanket use of music 
since the Leibell decision. When 
these interim deals are concluded, 
regular blanket pacts will be ne- 
gotiated. ASCAP stated it had no 
knowledge of the ITOA admoni- 
tion to members. 



AFM Revokes 
Disk License 
Of Tennessee 

NEW YORK, March 29.— The 
recording license of Tennessee 
Records has been revoked by the 
American Federation of Musi- 
cians, with the union citing two 
counts for its action. 

The diskery, reported to have 
sold some 400,000 copies of the 
Del Wood hit, "Down Yonder," is 
said by AFM to have reneged on 
salary payments to musicians and 
to be long delinquent on royalty 
fees owed, the Music Performance 
Trust Fund. Reynold Bubis, head 
of Tennessee, also owns and op- 
erates the pubbery, Babb Music. 

Miss Wood now is in New York 
to set a recording pact with an- 
other company. She is expected 
to sign with Decca. 



Det. Edgewater 
Bonanza to GAC 



CHICAGO, March 29— General 
Artists Corporation hit a bonanza 
at the new Edgewater Park Ball- 
room, Detroit, this year, snaring 
all but two of the lucrative week- 
end bookings thru the summer. 
Only other office to squeeze into 
the picture was Associated Booking 
Corporation, which got two of the 
14 available dates for Frankie 
(Continued on page 64) 



Capitol in Concerted 
Push Into H. B. Field 



HOLLYWOOD, March 29.— 
With Glenn Wallichs, president of 
Capitol Records here, spearhead- 
ing the drive, Capitol is making 
a concerted pitch into the h. b. 
side of the country field. Wal- 
lichs, Hal Cook, v.-p. with Capitol 
in New York, and Ken Nelson 
visited WSM, Nashville, during 
the past 10 days, with Wallichs 
and Cook making other Southern 
stops with their distribbers. 

Biggest development in the past 
year for Cap has been the sighing 
of Martha Carson to a WSM pact. 
This marks the first time that 
Cap has had an artist getting fea- 
tured billing at WSM, which is 
considered the top country station. 
Miss Carson also has been inked 
to do the entire summer show at 
the Astor Roof, New York. The 
remainder . of the show will be 
Eddie Hill, Mercury recording 



artist, and a WSM band, together 
with leading record sellers from 
the WSM stable who will do two- 
week stays at the important 
Gotham boite. WSM has arranged 
to broadcast the first two net- 
work segs of the "Grand Ole 
Opry" from the Astor when the 
WSM revue takes over late in 
May. 

Lloyd Cook, who is doubling as 
country disk promotion chief in 
the South and regional distributor, 
has moved to Nashville, where he 
will head up the Kn ox vi He- Nash- 
ville area for Capitol. Cap has not 
had Nashville representation since 
Dee Kil patrick and the Hollywood 
firm split a year ago. 

Capitol intends to carefully 
prune its talent roster, with new 
additions expected from various 
portions of the South. Ken Nel- 
(Continued on page 64) 
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Week ending March 29 
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listed may actually be issued a few days prior to or following publication of this scoreboard- 



PUBtlSHER 



TUNE 



ARTIST ANO LABEL 



ACUFF-ROSE 4 Loveless Marriage Red Swine, MGM CO 

Pepper Pickin' Bud & Betty Bryant, M6M (f) 

Almost Sons of the Pioneers, RCA (f) 

Half as Much Rosemary Clooney, Col (p) 

ADAMS .Cherry Lips Al Trace, Her (p) 

AMERICAN .Love Song of the Waterfall. . , Jimmy Wakely, Cap (p) 

ARDM0RE BEECHW0OD, There Shall be Showers of Blessings Te* Rilter, Cap (f> 

The Letter Edijed in Black Tei Ritter, Cap (0 

BLAZER Heavtnly Father Dehxes Hawkins, Col (r) 

BOURNE, ABC MUSIC 

—BOURNE Funny Melody Blue Barron, MGM (pi 

Funny Melody Eddie Miller, RCA (pi 

Festival X. Cugat & Ray Cura, Mer (p) 

—ABC MUSIC Love, Where are You Now? The Peter King Singers, RCA (p) 

BERGMAN, VOCCO, 

CONN I Thought of You Last Night Lisa Kirk, RCA (o) 

It's a Sin to Tell • Lie Dick Hayman, Mer <p) 

CARNEGIE It Doesn't Matter Where I Go Ted Svaeter, MGM (p) 

CENTRAL Try ...Stan Freoenj, Can (p) 

Pass the Uddec, Udder Stan Freberg, Cap (p) 

Girl With a Past Jimmv Heap & Perk Wiliams, Cap <f) 

You're in Love With You Jimmy Heap & Perk Williams, Cap (f) 

CHAPPELL OE SYLVA BROWN & HENDERSON 

—CHAPPELL. It Must be Spring Dick Beavers, Cap tpl 

-DE SYLVA BROWN 

& HENDERSON September Song Liberace, Col (p) 

COMMODORE The Wild S'de of Life Burl Ives & Grady Martin, Dec (pi 

Wild Side of Life Tiny MM, Mer (p> 

CRE5TVIEW Won't You Surrender X. Cugat & Ray Cura, Mer (pi 

CRESTWOOD Happy Days... Paul Garten, Col Cr> 

CROMWELL, HOLLIS. LUDLOW 

—MOLLIS Buddy's Blues Buddy Dc Franco MGM (d) 

—LUDLOW My Girl Tommy Edwards, MGM (o) 

CRYSTAL Midnight Sun Lionel Hamoton Dee (p) 

DOT MUSIC Jt'd Sunwise You Red Sovine MGM tfl 

REDD EVAMS JEFFERSON 

— JEFFERSON Pigtails & Freckles Art Lund & Anita Gordon. MGM !p) 

GALL1C0 Poor Whip Poor Will Rosemary Clooney, Col (p) 

GENERAL These Things are Known Jan Peerce, RCA (p) 

GOLDEN GATE Home Don't Seem Like Home The Trufiweteerj, Col (r> 

Don't Miss That Train The Trumneteers. Col (rl 

GOLDSON Moonlight in Vermont Margaret Whiting, Cap (p) 

The Far Lands Voices of Walter Schumann, Cap (pi 

HILL & RANfiE. ALAMO, ST. LOUIS 

—HILL & RANGE The Heart of a Clown Mer* Griffin, RCA (pi 

—ALAMO It's So-Long and Goodbye to You Burl Ives & Grady Martin, Dec (p> 

—ST, LOUIS I Feel Like Crying , , Johnny Hartman, RCA (r) 

Black Shadows , Johnny Hanman, RCA (rl 

HUBERT Don't Send Me Home. Bill Hayes & Judy Johnson, MGM (p) 

JOHNSTONE-MONTEI.. . Diesel Smoke. Dangerous Curm Billy Strange, Cao (f> 

Diesel Smoke, Dangerous Curves Sons of the Pioneers, RCA (f) 

Everlovin' Rag Andrews Sisters, Dec tpl 

LAUREL. When You're in Love Wayne King, RCA (p> 

LEEDS, PICKWICK 

— 1EEDS PennywhlsUe Blues Buddy De Franco, MGM (p) 

It's Fun Learning Music Andrews Sisters Dec (pi 

I'd be Lying Dick Beavers, Cap (p) 

W"7 Worry Eddie Miller, RCA (p) 



Total Sides 

per Publisher per Lubel 
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January I, 1952, to Date 



PUBLISHER 



SIDES TOTAL NUMBER 
PER OF SIDES 
LABEL ALL LABELS 



ACUFF-ROSE, MILENE 

ACUFF-ROSE Cap 4p, 2f 44 

Col lp, 11 
Dec 2p. 2f 
Mer 6t 

MGM 4p 17!, lr 
RCA 4f 

MILENE Car 2p 8 

Col lp 
Dec lp 
MGM 2p, If 
RCA lp 

ADAMS Ok lp 2 

Mer lp 

ALTON, MIDWAY 

MIDWAY C» lp 7 

Dec 2p, If 
Mer lp. If 
MGM lp 

AMERICAN Cap So, If 7 

Dec lp 

ARDMORE, BEECHWOOO 
(Capitol Record!) 

ARDMORE Z*t> 7p 9 

Mer lp 
RCA lp 

BEECHWOOD Cap 2p, 41 7 

Dec If 

ARGYLE, ARMO 
(Mercury Record*) 

ARGYLE Mer lp. If, 4r 6 

ARMO Mer lp 1 



Lisa Kirk. RCA Cp) 

. .Jams Helton, RCA (p) 

Cindy Lord, MGM (p) 

Ken Griffin, Col (pi 

Tiny Hill. Mer (pi 

. . .Boo William, RCA (rl 

...Bob Williams, RCA (r) 

.James Melton. RCA Cp) 

..-.Bob Willi, MGM (f) 

Danny K.i,. Dec (p) 

Bill Monroe, Dec (p) 

Bill Monroe. Dec Cp) 

Waaler. Cap (p) 



Look Up (And Know I'm Loving You) 

Toothache In Mr Heel 

— PICKWICK Come Back 

UNCOtN ...Dipsy Doodle 

LYNN J„i Lookin' 

MALABAR Bib, You're Wrorra , 

I'm Yoara for Tonight 

•ELLIN, ALGONQUIN 

i — ALGONQUIN One Little Word 

MESA Hubbllf It 

MILLS Mademoiselle de Paree 

BILL MONROE MUSIC. . The First Wlpponeill 

I'm on Mr War to the Old Home 

MORRIS Goodbre Little Girl 

„ ■ Honar Ton. Melodr ' Al Trace.' In (pi 

E. H. MORRIS. MAYFAIR MUSIC 

MAYFAIR I'll Wall Alone Peter King S.ngen, RCA lp) 

MUSIC PUB. HOLDING CORP., REMICK. WITMARK, HARMS, ADVANCED 

REMICK Delicado Waldrr Alfredo, Dec lp) 

It Had to be You pick Hayman. Mer (pi 

~~ W f pi ' no ' 8a " and 0n " m Tommr Edwards. MGM (p) 

— HARMS All br Yourself in the Moonlkjht Blue Barron MGM (p) 

What is This Thing Called Lore Jerry Marad '. R. Marterie. Mer (pi 

ADVANCED .When I Dream <l Always Dream of You) Bill Hayes & Judy Johnson. MGM (p) 

NEW WORLD Oh, Lady be Good Erroll Garner Col (p) 

PARAMOUNT, FAMOUS 

—FAMOUS *» I i" I-"* De U ie Reynolds, MGM (pi 

My Ideal .. „ Margaret Whiting, Cap (p) 

Wing Ding Tonight Freddy Martin, RCA Cp) 

Am 1 in Love Freddy Martin, RCA (p) 

(Confirmed on page 62) 



Totul Sides for Week 
Released by Each Label 



Week ending March 29 



RHYTHM 
ft BLUES 



.10. 



CAPITOL 

COIUMBIA 9. 

DECCA 14 

MERCURY 10. 

MGM 17 

RCA 16. 



Total Number of Sides 
Re/eased by Each Label 



January I, 1952, to Date 



RHYTHM 
& BLUES 



CAPITOL 186 

COLUMBIA 89 

DECCA 208 

MERCURY 92 

MGM 133 

RCA 142 



46 - 

40 24 

38 26 

26 12 

42 6 

52 34 



(Tennessee Records) Cap If 6 

Dec If 
Mer 3f 
RCA lp 

BERLIN Cap lp 4 

MGM lp 
RCA 2p 

BIG "O" MUSIC Co) 2f 2 

BISHOP Cap lp 3 

Dec lp 

MGM lp 

BLAZON Col It, le 2 

MARTIN BLOCK Mer 2p f) 

MGM 3p 

RCA If 

BEN BLOOM Col lp 4 

Dec 2p 
RCA lp 

BOURNE. ABC 

BOURNE Cap lip S3 

Col 3p 
Dec °n 
Mer ]« 
MGM 3p 
RCA 4p 

ABC Cap lp 3 

Mer lp 
RCA lp 

BOX t COK Dec lp 3 

MGM lp 
RCA lp 

8REGMAN. VOCCO, CONN; L0M8ARO0, SUPREME, 
TRIANGLE 
BREGMAN, VOCCO, 

CONN Cap 3* .13 

Ok 3p 
Mer 2p 
MGM 3p 
RCA 2p 

L0MBAR0O Dee lp I 

SUPREME Dec 2p 2 

TRIANGLE MGM lp 1 

BROADCAST MUSIC ... .Cap 2p 10 

Col lp 

Dec 2p, lr 

MGM lp 

RCA 3p 

BULLEIT Cap 2f... 2 

BULL'S EYE Cap lp 4 

Dec lp 

MGM lp 

RCA lp 

BURKE-VAN HEUSEN, HILLSIDE, SIMON 

BURKE-VAN HEUSEN. RCA lp 1 

HILLSIOE Oec lp 2 

RCA lp 

SIMON Cap 2, , 

Dec lp 
RCA lp 

CAESAR Dec lp 2 

MGM lp 

CANADIAN MUSIC 

SALES RCA 31 3 

CARAVAN. PARK LANE 

CARAVAN Mer lp J 

PARK LANE RCA lr 1 

CENTRAL, CENTURY 
(Cliflie Stone) 

CENTRAL Cap 7p, 6f 

RCA lp 

CENTURY Cap It 

CHAPPELL, CRAWFORD; DE SYLVA, BROWN & 
HENDERSON; T. B. HARMS, MUTUAL, MARL0, 
WILLIAMSON 

CHAPPELL Cap 3p 13 

Col 2p 
Dec 2p 
Mer lp 
MGM 3p 
RCA 2p 

CRAWFORD Dec lp 5 

Mer lp 
MGM 2p 
RCA lp 

OE SYLVA, 8R0WN 

«. HENOERSON Cap lp 6 

Col 2p 
Dec 2p 
RCA lp 

T. B. HARMS MGM 2p 2 

MUTUAL Col lp 1 

MARL0 Mer lp 1 

CHERI0 Dec If 2 

Mer lp 

CHRISTOPHER, KENM0RE 
(Dennis Dar) 

CHRISTOPHER RCA lp 1 

KENM0RE RCA lp 1 

CLAIRB0RNE- DAVIS . . .RCA 4r 4 

COMMODORE Cap 2f 5 

Dec lp, It 
Mer lp 

COSMIC Cap lp 2 

(Dinah Shore) RCA lp 



PUBLISHER 



SIDES TOTAL NUMBER 
PER OF SIDES 
LABEL ALL LABELS 



CRESTVIEW Cap lp 

(Nat "Kirn)" Cole).... Mer lp 

CRESTWO0O Col 2r 

RCA 3r 

CROMWELL. DARTMOUTH, HOLLIS, ESSEX, 
LUDLOW 
(Howie Richmond) 

CROMWELL MGM lp 

RCA lp 

DARTMOUTH Col 3p 

Mer lp 
MGM lp 

ESSEX Cap lp 2 

Dec lp 

HOLLIS Cap lp 6 

Col lp 
Dec 2p 
MGM lp 
RCA lp 

LUDLOW Dec 3p 4 

MGM lp 

DISNEY Cap 4p 7 

Dec lp 
Mer lp 
RCA lp 

OORNIX Col lr 2 

(Lucky M. Hinder) Dec lr 
0ORSEV, EMBASSY 

CTommy Dorser) 

D0RSEY Cap lp 2 

Dec lp 

EMBASSY Cap lp 2 

MGM lp 

DRAKE Oec 2p, 5r 9 

Mer 2r 

DREYER, RALEIGH 
(Oave Dreyer) 

RALEIGH Col 3r 6 

Dec 3p 

REDD EVANS, JEFFERSON. VANGUARD 

REDD EVANS Cap lp 5 

Dec 3p 
RCA lp 

JEFFERSON Oec lp 2 

MGM lp 

VANGUARD Cap 2f 2 

FAIRWAY Cap lp, 6f 8 

RCA If 

FINBURGH Cap lp 2 

Dec lp 

FOLKWAYS Col lp 3 

(The Weavers, Howie Dec 2p 
Richmond! 

FORREST Oec 3p, lOf 13 

FORSTER, ADAMS-VEE- 
A880TT 

ADAMS-VEE-ASSOTT -Cot lp 1 

FORSTER Col 2p 4 

Mer lp 

RCA lp 

FOSTER Dec lp 2 

FOX, MOVIETONE 

FOX Dec lp. 2 

Mer lp 

MOVIETONE Oec lp 4 

Mer lr 
MGM 2p 

FRANK Dec lp J 

(Frank Lorsser) Mer lp, If 

CAIA Cap 2p 2 

GALE & GAYLES. ROCKAWAY, UNITED 

GALE & GAYLES Cap lp 1 

ROCKAWAY Col lr 2 

Dec lp 

UNITED Col lp 1 

GALLICO Cap lp 8 

Col lp, lr 
Dec 2p, lr 
RCA lp. If 

GENERAL, PARK AVE 

GENERAL RCA 4p, 3r 7 

PARK AVE D« lp 1 

GOOAY Cap lp 7 

Col 3r 
Dec lp. If 
MGM lr 

GOLDEN GATE Col 2r 2 

GOLDSON Cap 2p 2 

HALSEY Oec 3p 4 

RCA lr 

HARMAN. REGENT 
(Benny Goodman) 

HARMAN MGM lp 1 

REGENT Cap lp 

Dec lp, lr 

HENNINGS Mer lp, lr 3 

MGM lp 

HERBERT MGM lp 

RCA lp 

HILL & RANGE, ABERBACH ALAMO. RUMBA 
LERO, ST. LOUIS, E. TUBB 
HILL & RANGE Cap lOp 48 

Col 2p. 4f 

Dec 5p, 3f 

Mer lp 

MGM 3p, 4t 

RCA Op, 101 

ABERBACH MGM 2f 2 

ALAMO Cap 3d 9 

Col lp 

Mer lp , 

MGM If, lr 

Dec lp, If 

ST. LOUIS MGM If, 2r 8 

RCA 5r 

E. TUBB Cap II 4 

Col If 
Dec II 
MGM If 

HOWARO Dec lp 2 

RCA lp 

HUB Cap lp 3 

Oec lp 
RCA lp 

HUBERT Col lp 3 

Mer lp 
MGM lp 

INTERNATIONAL RCA 2r I 

JOHNSTONE-MONTEI ...Cap lp. If 8 

Oec 3p 

MGM lp 

RCA lp, li 

KASSNER, GOLDMARX, 
PICCADILLY 

KASStlER Cap lp 3 

Col lr 
MGM lp 



PUBLISHER 



SIDES TOTAL NUMBER 
PER OF SIDES 
LABEL ALL LABELS 



GOLDMARK 



Cap lp S 

D« lp 
RCA lr 

PICCADILLY Dk lp J 

RCA lp. If 

KELLY STOOL Cap lp » 

Mer lp 
MGM lp 



LAUREL, VALANDO 
(Laurel) 



15 



MERIDIAN 



Cap 2p 

Col lp, lr 
, Oec 3p, lr 

Mer 2p 
MGM lp 
RCA 3p. If 

VALANDO Oec lp 2 

RCA lp 

LEEDS, DUCHESS. MAURICE. PICKWICK, WABASH 

DUCHESS Oec 3p * 

Mer lp 
MGM lp 
RCA lp 

LEEDS Cap 5p 23 

Dec 8p 
Mer lr 
MGM 2p 
RCA 7p 

MAURICE Ok 2p I 

RCA lp 

PICKWICK Cap lp 8 

Ok 2p 
Mer lp 
Col lp 
MGM 2p 
RCA lp 

WABASH RCA 2r 2 

LYNN Mer lp 3 

MGM 2f 

MALABAR Cap 2p Ill 

RCA Br 

E. B. MARKS Cap lp 11 

Oec 2p 
Mer 3p 
MGM 2p 
RCA 3p 

MASSEV Dk 3p 4 

RCA lp 

M ELLIN, ALGONQUIN, SIGNET 
(R. Mellinl 

ALGONQUIN Cap lp 8 

Col lr 
Dec lp 
MGM 2p 
RCA 3p 

SIGNET Cap lp, If J 

Ok lp 

Cap 2p S 

Col lp 
Ok lp 
MGM lp 

808 MILLER RCA 3f 3 

MILLS, AMERICAN ACADEMY 
MILLS Cap Bp 38 

Col lp 

Oec 12p, lr 

Mer 4p, lr 

MGM II 

RCA 4p 

AMER. ACAD Col lp » 

Ok lp 
MGM II 

BILL MONROE Ok 2p 2 

MONTAUK OK lp 3 

MGM lp 
RCA lp 

E H. MORRIS, CHARLING, MAYFAIR, MELROSE 

E. H. MORRIS Cap lp. If W 

Col Sp 
DK 2p 
Mer 3p 
MGM 3p 
RCA 3p, If 

CHARLING MGM 2p 2 

MAYFAIR Cap lp 6 

Col lp 

Oec lp 

Mer lp 

MGM lp 

RCA lp 

MELROSE OK lp 1 

MUSIC PUBLISHERS HOLDING CORP. 
(Warner Brothers) 

ADVANCED Cap lp 12 

Col 2p, If 
Dk lp, 1/ 
MGM 4p 
RCA 2p 

HARMS Col lp 18 

Dk Bp 
Mer So 
MGM 3p 
RCA 3p 

M. P. H. C Oec lp 1 

REMICK Cap lp 14 

Col 4p 

D>c 2p 

Mer 2p 

MGM 2p 

RCA lp, 21 

SCHUBERT ....Cap lp 1 

WITMARK Col lp 8 

Dk 2p, lr 

MGM 3p 

RCA lp 

NORTHERN Oec 2p. Br 11 

RCA lp 

ODETTE Cap lp 6 

Col lp 
Dec lp 
Mer lp 
MGM lp 
RCA lp 



Cap lp 1 

It 



PARAMOUNT, FAMOUS 

PARAMOUNT 

FAMOUS Cap 2p 

Col lr 
Oec 5p, If 
Mer lp, lr 
MGM lp 
RCA 4p, 21 

PARLIAMENT Ok lp '4 

Mer 3p, If 
RCA lp 

PAXTON Cap lp « 

Col lp, If 
Dec 3p 
MGM 2p 
RCA lp 

(Continued on page 62) 
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Finkelstein Punches 
For Bill's Passage; 
Inequity, Not Money 

Insists Injustice Be Removed, Principle 
Of Public Performance Holds for All 



WASHINGTON, March 29. 
Herman Finkelstein, attorney for 
the American Society of Com- 
posers, Authors and Publishers, 
told a House judiciary subcom- 
mittee that passage of the Bryson- 
Kefauver bill to end juke box 
royalty exemption would correct 
a grave inequity. In a hard-hitting 
statement before the subcommit- 
tee on Copyrights, Patents and 
Trademarks, Finkelstein also ap- 
proved a proposal to make juke 
box operators pay higher prices 
for records than home users. 

Finkelstein insisted that ex- 
emption of the juke box industry 
was "an injustice" which he 
wanted removed. He flatly op- 
posed the suggestion that the law 
be amended to require payment 



Royalty Higher 
For Jukes 7 Use r 
Sez Wallenberg 

Fears Monopoly 
If 2c Mechanical 
Royalties Dropped 

WASHINGTON, March 29. — 
Songwriters would rather sec 
juke boxes paying royalties like 
anyone else than get more money 
themselves, Sidney Wattenberg, 
general counsel of the Music Pub- 
lishers Protective Association, 
told the House Judiciary Subcom- 
mittee on Copyrights, Patents and 
Trademarks. Wattenberg ex- 
pressed the belief that authors, 
composers and publishers would 
get more money if their royalties 
on records were increased from 
their present 2 to 4 cents per 
record. 

But he told Congressmen, "It 
isn't strictly for money reasons 
that we are down here. We are 
here to correct an unfair and anti- 
quated provision in the law and 
to make the person who is now 
using someone else's property for 
his own financial gain pay a rea- 
sonable fee." For this reason 
Wattenberg opposed the sug- 
gested amendment to the Bryson- 
Kefauver bill to increase royalties 
paid by record manufacturers. 

The MPPA spokesman favored 
only one of the three proposed 
amendments to the Bryson- 
(Continued on -page 34) 



Claims Radio 
Creates Hits 



WASHINGTON, March 29.— 
Herman Finkelstein general 
counsel for the American Society 
of Composers, Authors and Pub- 
lishers, crediting radio rather 
than juke boxes for the popular- 
ity of disks, placed the following 
data into the record of the House 
Judiciary Subcommittee*s hear- 
ing on the Bryson-Kefauver Bill 
this week. 

Taking songs from The Bill- 
board's popularity list, he tab- 
ulated their popularity gain for 
two comparable weeks, after be- 
ing played by disk jockeys and 
after being played on juke boxes. 
The survey, he said, covers lists 
for songs from The Billboard for 
the weeks of March 24, 1951, and 
December 2, 1950. Only one song 
appeared on juke box lists before 
being played by disk jockeys. For 
the week of December 2, 1950, 
one song reached disk jockey no- 
tice five weeks before juke box 
listing, one song was played on 
the radio three weeks before juke 
boxes, one song took two weeks 
(Continued on page 35) 
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of a bigger royalty per record 
by record manufacturing houses. 
"We are not here just asking for 
more money," he said. "We do 
not want a charge passed on to 
the public just as a means of 
getting more money." 

The ASCAP attorney told con- 
gressmen he saw only one issue, 
namely, "that everybody engaged 
in public performances for profit 
pays." He said, "that is the sys- 
tem of our copyright law. They 
pay in order that you may en- 
courage writers and so that the 
public, when they use it privately, 
may have it for a lesser price. To 
pervert that principle merely to 
increase royalties that may flow 
to authors immediately would be 
terribly unsound." 

Finkelstein told congressmen 
he considered the relative wealth 
of the composers and the juke box 
operators as immaterial. "If the 
principle of compensating a 
writer when his work is used in 
public for profit is sound, then 
everybody who uses that work 
for public performance for profit 
should pay," the attorney said, 
"whether they be a juke box 
operator or a good businessman 
or a poor businessman." 

Quotes Fisher 
The ASCAP attorney described 
the Register of Copyrights (pres- 
ent registrar of copyrights is 
Arthur Fisher) as having said: 
"Here are people with these fancy 
juke boxes who arc putting up 
something in a terribly fancy 
package and they keep on adding 
more ribbons and making them 
more fancy every year, and it 
costs more and more ' money to 
do it and the thing that they put 
into that package is this musical 
composition." Then, according to 
Finkelstein, the Register of Copy- 
rights went on to say that the 
juke box people finally declare, 
"If you make us pay for this thing 
that we are wrapping up, you 
will put us out of the wrapping 
business." 

"Now," said Finkelstein, "while 
this industry takes in $2,000,000 
or $3,000,000, why should it 
escape paying royalties for the 
use of that property just because 
in 1909 the situation was dif- 
ferent?" 

Rep. Edwin Willis interrupted 
at this point to declare that "all 
of this is what we have heard in 
the last few weeks." Rep. Shep- 
ard Crumpacker then asked Fin- 
kelstein to discuss his proposal 
which Would level higher royal- 
ties on records for juke box use 
than for home use. The ASCAP 
attorney declared, "I have no ob- 
jection to it," 

Why Privileged? 
Finkelstein objected to placing 
the juke box industry in the same 
tax-free category as religious, 
charitable and educational organi- 
(Continued on page 34) 



COURTESY OF 
DC STAFFERS 



Schulman In 
Favor of All 3 
Amendments 

Sez Writers Hold 
The Gag; Juke Ops 
Want Cheap Ride 



WASHINGTON, March 29. — 
John Schulman, general counsel 
of the Song Writers' Protective 
Association, came out this week 
in favor of all three suggested 
amendments to the Bryson- 
Kefauver bill to end juke box 
priority. In testimony before the 
House Judiciary Subcommittee on 
Copyrights, Patents and Trade- 
marks, Schulman voiced the view 
that mechanical royalties of 2 
cents a record should be dropped, 
but he said he would not object 
to raising the royalties to as much 
as 6 cents a record if mechanical 
royalties were not dropped alto- 
gether. Schulman did not oppose 
a third amendment which would 
set up separate prices for juke 
box and home-use records. 

Schulmuan told congressmen he 
favored the complete elimination 
of compulsory royalties because 
he believed this provision encour- 
aged rather than helped prevent 
monopoly. "One of the reasons 
you have so few record compa- 
nies of any size is the compulsory 
license," he said. "If I want to go 
into the record business tomor- 
row, I cannot get Bing Crosby, 
Guy Lombardo, the Andrews Sis- 
ters, Fred Waring, the Ames 
Brothers, Johnny Desmond and 
others. They are all tied up under 
exclusive contract with Decca." 

As for claims that the record 
companies cannot afford to pay 
more royalties, Schulman quoted 
figures showing that the Decca 
Records Company made $1,514,- 
119.47 last year on an invested 
capital of $388,325. Since 1936, he 
said, Decca has accumulated an 
earned surplus of $5,900,00 0. 
Schulman also quoted The Bill- 
board as reporting that Capitol 
Record Company's 1951 profit 
doubled its 1950 gain, with total 
sales of $13,385,548, an increase of 
$1,069,229 over the previous year. 

No License 

Schulman told the committee, 
"I think even the record compa- 
nies would be better off if that 
compulsory license feature were 
removed, because they would 
bring out more songs and not 
merely re-record something 
which somebody else has put out. 
I think what we need in this 
country is the publication and 
recording of more songs, not more 
copies of one song. I think that is 
healthy. This makes more writ- 
ers, makes more singers, and that 
is what competition is." 

At this point Rep. Edwin Willis 
told him, "This amendment was 
lightly touched on by the 
others, I must say I didn't realize 
(Continued on page 34) 



BRYSON-KEFAUVER 



RIAA, Decca, MGM 
Urge Take- It- Easy 

Execs Say Long, Careful Study Needed; 
Broad Subject of Bill Involves 4 Groups 



WASHINGTON, March 29. — 
Opposing suggested alternatives 
to the Bryson-Kefauver Juke Box 
Copyrights Bill as discriminatory, 
a take-it-easy attitude was urged 
upon the House Judiciary Sub- 
committee on Copyrights, Patents 
and Trademarks by three disk- 
maker witnesses: Frank Walker, 
general manager of MGM Rec- 
ords; Samuel Yaman, Secretary 
of Decca Records, and John Grif- 
fin, executive secretary of the 
Record Industry Association of 
America. 

Walker described the three sug- 
gested revisions as well as the 
Bryson-Kefauver Bill itself as 
dealing with "one specific group" 
rather than all the parties in- 
volved. "What I want to see is 
not some legislation which brings 
results to just one group out of 
this four," he said. "How about 
the artists? How about the musi- 
cians? How about the recording 
companies themselves who make 
that possible? There are four 
groups involved and that is what 
we ought to be talking about. But 
here we are talking about only 
one." 

Careful Study 

Declaring that the subject 
"needs a study and a long and 
careful study," Walker said he 
favored seeing the entire industry 
represented in talking over a pos- 
sible solution preparatory to any 
legislation or procedural steps. 
"It is a broad subject," he told 
the subcommittee, "and it is best 
to leave it alone until there is 
some study of the thing that can 



NOT TOO GRIM 



Walker's 
Cracks Pull 
Big Laughs 

WASHINGTON. March 29. 
Frank Walker, general manager of 
MGM Records, drew a laugh when 
he replied to a question put to him 
by Rep. Shephard Crumpacker Jr. 
at this week's . hearing on the 
Bryson-Kefauver Bill before the 
House Judiciary Subcommittee on 
copyrights. Crumpacker asked, "If 
it came down to your having to 
make a choice among the three 
suggested alternatives, choosing 
the lesser of the three evils, which 
of these three evils would you 
prefer?" 

Walker replied, "Well, that is 
very much like giving a man who 
is condemned to die the choice as 
to whether he prefers to die by 
hanging or gas or the electric 
chair." 

The MGM executive later drew 
another big laugh when he ended 
his testimony, saying he was cut- 
ting short his remarks to accom- 
modate witnesses yet to be heard, 
"but when this bill comes up again 
in maybe three years or so, I would 
like to have another chance." 



House Group Weighs Bill's Fate 
In Closed Session; Time Runs Short 



WASHINGTON, March 31. — 
The House Judiciary Subcommit- 
tee on Copyrights, Patents and 
Trademarks went into executive 
session today (31) to deliberate 
the fate of the controversial juke 
box royalties issue. General opin- 
ion was that, no matter what the 
outcome of the subcommittee's 
closed-door huddle may be, time 
has virtually run out for decisive 
floor action by Congress this ses- 
sion on the Bryson-Kefauver Bill 
either in its original form or in 
any amended version. The Con- 
gressional timetable calls for pri- 
ority to top legislation, including 
fiscal bills and defense measures, 
preparatory to an earlier-than- 
usual wind-up for this year's im- 
portant election campaigns. It ap- 
peared that the subcommittee is 
opposed to two of three proposed 
alternatives to the original Bry- 



son-Kefauver Bill — proposals to 
eliminate the present mechanical 
royalty fee or to hike it. As to a 
third suggested alternative — es- 
tablishing separate labels for 
disks would pay stiff royalties — 
the subcommittee was divided in 
sentiment as it went into session 
today. 

Round-Up So Far 

At last week's (26) wind-up 
public hearing on the proposed 
alternatives, two witnesses who 
supported the original Bryson- 
Kefauver bill went on record as 
indorsing adoption of the separate 
labels proposal along with the 
original bill itself, while a third 
pro-Bryson-Kefauver witness rec- 
ommended adoption of all three 
alternatives as well as the bill. 
Spokesmen for disk manufactur- 
ers vigorously opposed all three 
alternatives as well as the original 



bill. (See separate stories for de- 
tailed arguments pro and con.) 
Supporters of the legislation said 
it was the only way to correct an 
"inequity" under which juke 
boxes are exempted from paying 
royalties, but foes of the legisla- 
tion said the measures would im- 
pose an unfair and discriminatory 
burden and would discourage disk 
sales. Proponents of the legisla- 
tion insisted that the procedure 
would be workable and condu- 
cive to "more fair" returns to 
artists, composers and publishers, 
but the disk-maker spokesmen 
contended that the result would 
be chaos administratively, and 
two of them warned that separate 
labeling would probably result in 
disk makers refusing to manufac- 
ture juke *>ox labels, with a con- 
sequent loss of this source of rev- 
( Continued on page 34) 



be made of it." Asked how long 
he thought it would take to com- 
plete such a study, Walker said 
he didn't know. "I can only tell 
you that the copyright law has 
been in existence for 43 years, 
and I do not know if it will take 
another 43 years — it might take 
three months or a year or more, 
but I do not know." He declared 
that the bill and the three alter- 
natives to it fail to correct any- 
thing, adding "only confusion." 

Walker said the proposal to 
hike the statutory royalty on 
disks would force a rise in the 
price to consumers of around 10 
cents a disk for every 2-cents-a- 
side hike. 

Yaman, speaking for Decca 
Records, told the subcommittee 
that the present amount of pay- 
ment "is fair and equitable." He 
said, referring to one suggested 
alternative, "private royalty 
agreements would raise costs to 
the public and would undoubt- 
(Continued on page 34) 



Fowler Says 
Jukes Important 
Hit-Builders 

2d Only to Radio, 
Legislation Would 
Cramp Promotion 

WASHINGTON, March 29. — 
William H. Fowler, veepee of 
Capitol Records, Inc., opposing 
the Bryson-Kefauver Bill and 
three suggested alternatives to 
that bill, declared that "coin ma- 
chine operators are second in im- 
portance only to the radio disk 
jockeys in promoting or exploit- 
ing a new version or a revival of 
an old tune, so that it will reach 
the maximum in consumer sales 
on phonograph records. He said 
the proposed legislation would 
cripple this source of disk-sales 
promotion. He voiced belief that 
coin machine operators "work to 
the benefit of the composers and 
publishers and to the ultimate 
benefit of American Society of 
Composers, Authors and Publish- 
ers and the federal government 
itself." 

Paid Snoopers? 

Assailing a proposed alterna- 
tive to set up separate juke box- 
home use disks, he said this 
would give rise to a fantastic po- 
(Continued on page 34) 



Raine Smacks 
3 Alternatives 



WASHINGTON, March 29. — 
Kenneth E. Raine, Columbia Rec- 
ords, Inc.,. opposed as "compli- 
cated" and unfair the three sug- 
gested alternatives to the Bryson- 
Kefauver juke box bill. Testify- 
ing before the House Judiciary 
Subcommittee on Copyrights, Pat- 
ents and Trademarks, Raine de- 
clared that a proposed alternative 
to eliminate the entire compulsory 
license provision in the existing 
copyright act "would abolish care- 
fully thought out provisions against 
monopoly in the recording field 
adopted by Congress in 1909 after 
several years of study." 

Taking up alternative No. 2 to 
raise the 2-cents-a-side mechanical 
royalty on disks, Raine said this 
would hike the price of disks to 
all consumers, and*he declared that 
"there is no fairness or reason in 
throwing the burden upon buyers 
of records for home enjoyment." 
As for alternative No. 3 to es- 
tablish separate home-use and 
juke box-use labels whereby juke 
boxes would pay stiffer royalties, 
Raine said this would be imprac- 
tical (The Billboard, March 29). 

He voiced belief that the aim "is 
to assess the record manufacturer 
(Continued on page 34) 
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FORECAST 

THE BOOM SONG 

by 

Jane Turzy 

28062° 

TO BUILD SALES 



DECCA : DATA 



YOUR WEEKLY GUIDE 

ro 

AMERICA'S FASTEST SELLING RECORDS 




Published in fhe Interests of Decca Dealers and Music Operators (j^) TO BUILD PROFITS 



TOP SELLERS 

. . . based on this 
week's actual sales 



■tUl 
ON 
llll 



COUNTRY 



II 


WONDEtINC 44344' 
NIW lilVEt BELLS Worto 


41 


PE4CC IN IHI VilllY WW 
where Could 1 Go But To The lord lod Foley 


U 


TOO 010 70 CUT THE MUSTARD 44W 
I'M IN LOVE WITH MOLLY 

Emcit Twbb and Red Foley 


i: 


MISIINS IN ACTION 46389* 
A HEARTSICK SOLDIER ON HEARTBREAK RIDCE 
Crnott Tubs 


ii 


TOU KNOW I'M STILL IN LOVE WITH TOU 443B5' 
I'M GONNA SEE MY BABY Webb Here. 


41 


IUST A CLOSER WALK WITH THEE I450J- 
STEAL AWAY «•<■ '•'•* 


II 


ALABAMA JUBILEE 27410' 
Dixie Red Foley 


JI 


IT IS NO SECRET 145*6- 
Ha Bought My Soul At Calvary 

Andrcwi Sittert and Red Foley 


4 


SOMEOHE TO CARE »' 
1 WONT HAVE TO CROSS JORDAN ALONE 

Jimmia Davit 


IS 


I'M STEPflN' OUT OF THE PICTURE 46377* 
DRIFTWOOD ON THE RIVER imeil Tubb 


w sepia M 


4 


I'M C0NNA JUMP IN THE RIVER 

'TIL MY RAIY COMES BACK Ruddy Johnion 


! 


PEACE IN THE VALLEY 4BJ79- 
NEAR THE CROSS 
Sitter Ratetta Thorp- with Anita Kerr Singert 




•■HONEST AND TRULY *>■'*' 
1 FOUND A NEW LOVE 

little Donna Hlghlowor 


t 


A MAN AIN'T SUPPOSED TO CRY W\' 
1 DIDN'T SLEEP A WIHK LAST HICHT 

Arthur Pryteek 


5 


1 HEAR A RHAPSODY 
Am 1 To Blame Arthur Prytack 



"Alio Ota i libit in 4S IPU (odd pet Hi '*•' !• »<W 
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BEST BETS 

...the coming hits as indicated by actual sales. 
Stock these fast-moving Decca Records now. 

POPULAR 



5. 


1. 


: ■ — . , 

THE OAHDY OAHCERS' RALl 
AROUHD THE CORNER 


Tho Woavert and 
Gordon Jenkint 


28054* 




I. 


MY HERO 

SPRIHC IS A WONDERFUL THING 


Four Acos 


28073* 


A. 


3. 


I'll WALK ALONE 

THAT'S THE CHAKCE YOU TAKE 


Patty Andrews 


28038- 


II. 


4. 


THAT EVER IOVIN' RAG 
WHY WORRY? 


Andrews Sisters 


28042- 


?. 


S. 


A GUY IS A GUY 

That Old Feeling 


Ella Fitigerald 


28049- 


7. 


4. 


THE BLACKSMITH BLUES 
ANY TIME 


Sy Oliver with 
Trudy Richards 


27°72- 


1. 


7. 


HAMBOHE 

COME WHAT MAY 


Tommy Dorsey 


280S7- 


10. 


t. 


THE PENNY-WHISTLE SONG 
HORSE AND BUGGY 


Leroy Anderson 


28037- 




1. 


THERE ARE SUCH THINGS 
WHAT IS TIMET 


Tommy Dorsey with 
Gordon Jenkint 


28033- 




10. 


WILD SIDE OF LIFE 

IT'S SO-LONG AND GOOD-RYE TO YOU 


Burl Ives and 
Grady Martin 


28055- 


12. 


II. 


MISTAKES 

My Cottle In Spain (It A Shack in The Lan 


Al Morgan and 
Frankie Froba 


28040- 


14. 


11. 


1 Will NEVER CHANGE 

The Sweetheart Wolli 


Music by Camarata 
and Don Cherry 


27755- 


IS. 


13. 


LOHELY WINE 

ALONE AND FORSAKEN 


Bill Dornel 


27994- 




14. 


BE AHYTHIHG (But Re Mine) 
SINCERE 


Buddy Stark 


28039- 



COUNTRY 



1. 


1. 


HONEST AND TRULY 
Warmed Over lov. 


Roland Johnson 


46405- 


4. 


1. 


AH AHGEL IN DISGUISE 
I'M OLD KENTUCKY ROUND 


Charlie Monroe 


46406- 


S. 


3. 


I'M G0IHG BACK TO BIRMINGHAM 
DON'T TRADE YOUR LOVE FOR GOLD 


Orvat Prophet 


46404- 




4. 


THE FIRST WHIPP00RWILL 

I'M ON MY WAY TO THE OLD HOME 


Bill Monroe 


28045- 




S. 


MUSIC MAKIH' MAMA SECOHD HAND 4 
in OLD MOTHER HATURE HAVE HER WAY ±2"'""" 


28060- 


«. 


4. 


LET'S TAKE THE LONG WAY HOME 
1 HOPE YOMORROW NEVER COMES 


Autry Inmon 


46407- 


SEPIA 


3. 


1. 


SIT D0WH SERVANT 
DOES JESUS CARE 


Marie Knight 


48285- 


2. 


2. 


1 HEAR A RHAPSODY 

YOU PLAYED ON MY PIAHO 


Helen Humes 

with Gerald Wiggins 


49382' 


5 


3. 


IOST IH A FOG 
AMBER 


Coleman Hawkins 


27999- 


4. 


4. 


1 NEVER LOVED ANYOHC BUT TOU 
WORRIED OVER YOU 


Joe Medlin 


48283- 




J. 


BLOW-TOP BLUES 
MIDNIGHT SUN 


Lionel Hampton with 
Dinah Washington 
Lionel Hampton 


28059- 






■H 'Alit available le 4S BFM |o44 profit '! 


te rt(*r4 ilvatetr) iliBnllMtlE 





SINGLES 



Jeannine (I Dream Of Lilac Time) 

Louis Armstrong and Gordon Jenkins 
lr.rJ.on lovr Coll «»'e- 



That't All I'll Ever Atk Of You 
The Legend 01 Lady Luck 



Cliff Ayers 
2«0S2« 



,1.11 run 

ALBUMS 



TOP SELLERS 

• • i based on this 
week's actual sales 



WEEKS 
OH 
LIST 



POPULAR 



10 


BLUE TANGO 27B75- 
Belle Of The Ball Leroy Anderten 


I 


PERFIDIA 27987- 
YOU BROUGHT ME IOVE Pour Aces 


1 7 


TELL ME WHY 27B40" 
A GARDEN IN THE RAIN 'our Aces 


II 


RE MY LIFE'S COMPANION 27S89- 
Love Lies Milll Rrothert with Sy Oliver 


1 


WIMDWEH 2792B- 

Old Paint 

* The Weavert and Gordon Jaaklat 


1 


EASTER PARADE 23817* 
Alwayt Guy Lombardo 




1 'HONEST AND TRULY 27995- 
One Little Word Guy Lombardo 


" 'HONEST AHD TRULY 27996* 
All My Lifa Ink Spots 


3 


TULIPS AHD HEATHER 27964- 
You'll Never Walk Alone Fred Waring 


3 


BLUE TANGO 28031- 
AT LAST, AT IAST Guy Lombardo 


29 


A KISS TO BUILD A DREAM ON 27720* 
1 Get Ideot loult Armttrong 


4 


MILK BUCKET BOOGIE 27981- 
SALTY DOG RAG Rod Foley 


3 


EASTER PARADE 23819- 
I've Gat Plenty To Be Thonkfvl For 

Binf Crosby 


2 


YOU'RE NOT WORTH MY YEARS 28021 - 
High and Dry Mills Brothers 




' 'WHEEL OF FORTUNE 27967- 
'Til All The Start Fall In The Ocean 

Arthur Prysoek 



I 0©rTl Mind 



The Boom long 

Llltlt Train A-Chucgin 



•line Turzy 

i My Heart 



II Someone Had Told Mt Dolores Gray 

(From Warner Bros. Picture "About Face") 
To Be loved By You 2805l» 



Trudy Richards Featuring 
George Barnes At The GulUr 
I Never Loved Anyone lut You Trudy Richards 

28081' 

Anita Kerr Singers 
2S0M* 



Cod Hoi leen Good To Mo 
Tho Road Uo Aheod 



Mooit Jaw Rug 

Old Timey Waltl 



Herb Remington 
28053* 



Love, When Art Yow Now? 
Keel Row 



Tommy Dorsey 
28077* 



I Am A Heart 

And So I Wailed Around 



Dick Hayme! 

28087' 



RUSS MORGAN .and His Orchestra 

POLKAS / 

"In The Morgan Manner" * 

A-«.0-S4.1S « t-.3l7.Sl.7S . PI S4flfl-S3.X 
NOW AVAILABtE IN 45 RPM AND 33 ' i RPM 

CONGAS 

Played by 
EDDIE LE BARON and His Orchestra 

•-M7-H.7S • 0L S205-S3.M 
Alt* ■■ailabl* loi » J»Q-J4.,S 



/ 



Alio tvailofclt to 4$ IfH {*U prtfii "f-" le record *vmU<) 
"Ariel!.*. Ot(t« Itl' move. iv C*it Seller' M Ml 



NEW CHIIDREN-S SET 

CRADLE SONG 

(Brahms* Lullaby) 
and 

THAT SLY OLD GENTLEMAN 

(From Featherbed Lane) 
BING CROSBY 

with 

JOHN SCOTT TROTTER 

and His Orchestra 
K-S>t-SI.<» - i u;-ts« 



tDitiotttt-Unbrtal-eblt uniei ntrrnil « 



- 1 DON'T MIND d 
I NEVER LOVED ANYONE BUT YOU 



Decca 28084 (78 RPM- and 9-28084 (45 RPM- 
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House Group Weighs Bill 



• Continued from page 32 



enue and stimulation for retail 
sale of records. 

Rep. Joseph Bryson, chairman 
of the House Judiciary Subcom- 
mittee on Copyrights, Patents and 
Trademarks, voiced hope that leg- 
islation of some kind could be 
sent to the floor, and Chairman 
Emanuel Celler, of the House Ju- 
diciary Subcommittee, urged pas- 
sage not only of the original Bry- 
son-Kefauver Bill but also of the 
alternative to set up separate la- 
bels for home use disks and juke 
box disks. Rep. Edwin E. Willis, 
however, has been indicating 
coolness to action on any of the 
legislation without further study, 
particularly in view of the will- 
ingness voiced by several of the 
witnesses for a get-together con- 
fab. 

Willis asked several of the wit- 
nesses last week, one by one, 
whether they would be willing to 
sit down together and seek a solu- 
tion either by suggesting proper 
legislation or by establishing pro- 
cedure which would not require 
Congressional authorization. Wil- 
lis got favorable replies each time 
he posed the question. At one 
juncture, Willis asked Samuel 
Yaman of Decca Records, "Do 
you think there would be possi- 
bility of these different groups, 
the manufacturers who are group 
number one, let us say, and the 
composers and authors who are 
group number two, and the juke 
box operators who are group 
three, and the American Society 
of Composers, Authors and Pub- 
lishers who are group number 
four, is there a possibility of all of 
them getting into a room together 
and resolving this problem? Do 
you think that is practical? Let 
us put it this way. Representing 
your group, you would be willing 
to meet and undertake that? I do 
not say today or tomorrow." 
Industry Probe? 

When Yaman replied that he 
thought discussions of any prob- 
lems affecting the industry could 
properly be taken up by repre- 
sentatives of all segments in an 
industry-wide conference, Willis 
said, "Well, you say now in effect 
— and the previous witness (Wil- 
liam H. Fowler, veepee of Capitol 
Records, Inc.) said — that would 
be the real way to do it, to take it 
away from Congress and let you 



Schulman in Favor 

• Continued from page 32 



until hearing you that it had so 
much merit." 

If the mechanical royalty pro- 
vision remains in the bill, how- 
ever, Schulman advocated raising 
it to as much as 6 cents because 
no other prices in the world have 
remained at the 1909 rate. The 2- 
cent mechanical royalty rate on 
records was set under a 1909 law. 
"Songwriters are human. They 
have wives, they have children," 
Schulman declared. "Nobody 
gives them their rent at 1909 
prices. The butcher doesn't sell 
them meat at 1909 prices." 

"Consequently if the mechani- 
cal royalty provision is not re- 
pealed," he said, "even tho the 
Bryson bill is passed, I think the 
2 cents should be raised, because, 
if capital can double its profits in 
one year, it certainly isn't losing 
money on the writer." Schulman 
protested that, under the present 
law, the songwriter is the only 
one who can be bargained down 
and cannot be bargained up. 

Schulman compared the juke 
box operator to a man who wants 
to sit in a Pullman seat for the 
price of a coach ticket. "The fact 
that I pay for a coach seat doesn't 
entitle me to ride Pullman," he 
declared. "What the juke box 
people arc saying is that, because 
it only costs $8 to ride by coach, 
they should be entitled to ride 
Pullman for the same $8. It just 
doesn't make sense. It doesn't 
make sense because riding Pull- 
man is not merely a convenience 
for them; they make money out 
of that extra luxury." 

Schulman told the committee 
he did not object to the inclusion 
of a provision requiring juke box 
operators to pay more for their 
records than people who buy 
them for private use. "It is an 
alternative way of collecting the 
performing fee," he said, "because 
the Pullman privilege is the per- 
forming fee and you can either 
buy your ticket at the window, 
you can buy it from the hotel 
porter or you can pay the con- 
ductor on the train for it. The 
main thing is that the Pullman 
excess has to be paid." 



fellows get together and do it. 
Now when I asked whether you 
would be willing to do that, I 
mean to do it with a willingness 
to reach a reasonable solution." 

Yaman said, "We would cer- 
tainly go into such discussion in 
good faith and would endeavor to 
arrive at a reasonable solution." 

Sentiment of proponent wit- 
nesses for the legislation — John 
Schulman, Songwriters Protective 
Association; Herman Finkelstein, 
general counsel for American So- 
ciety of Composers, Authors and 
Publishers, and Sidney Watten- 
berg, Music Publishers' Protective 
Association — was not sounded out 
on the idea of an industry-wide 
confab, so they did not go on rec- 
ord on this subject. Rep. Shep- 
hard J. Crumpacker Jr., author of 
two of the three suggested alter- 
natives, sought repeatedly to get 
a counting of noses among the 
witnesses as to which of the alter- 
natives they would consider easi- 
est to live with. The disk-maker 
spokesmen were opposed to all of 
them, but the Bryson-Kefauver 
proponents were unanimously be- 
hind the separate jukes-home la- 
bels suggestion. The subcommit- 
tee today faced the alternatives of 
deliberating briefly and deciding 
to continue deliberations at some 
later date, shelving the legisla- 
tion, outrightly casting a defeat 
vote or voting adoption with or 
without recommendations. Only 
the latter step could send the leg- 
islation to the full committee. Ac- 
tion by the full committee would 
be necessary before any legisla- 
tion could get to the floor of the 
House. 



Royalty Higher for Jukes' Use 
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Finkelstein for It 

• Continued from page 32 



zations. "The juke boxes do not 
make any unique contribution to 
our national interest," he said. 
Finkelstein also could not see any 
reason why the House subcom- 
mittee should consider the plea 
that a requirement of royalties 
would complicate the juke box 
industry's methods of doing busi- 
ness. He indicated that the juke 
box industry could keep books as 
well as the next one. 

In answer to the argument that 
juke boxes help make songs pop- 
ular and thus make money for 
songwriters, Finkelstein placed 
in the committee record a na- 
tional song popularity survey 
based on hits from The Bill- 
board's lists. He said it showed 
most songs were popular on 
the radio before the juke boxes 
touched them. "In no case," said 
Finkelstein, "did a song become 
popular on the juke box before 
it became popular on the radio." 

The survey covered the last 
week of March, he pointed out, 
and thus was completely up to 
date. As for allowing juke boxes 
royalty exemptions because they 
help to make songs popular, 
Finkelstein said the same argu- 
ment could be used for radio and 
Broadway shows, which also help 
make songs popular. 



Kefauver bill; namely, the one to 
authorize higher royalty charges 
for juke box records than for rec- 
ords used privately. But he em- 
phasized that he would support 
the amendment only if "it were 
made a misdemeanor on the part 
of a juke box operator to play a 
record that had been manufac- 
tured for home use." 

Answering a claim of small 
juke box operators that they 
could not afford to pay royalties, 
Wattenberg declared, "I cannot 
help but feel that a person's lia- 
bility to pay for one piece of 
property belonging to another is 
no justification for giving him the 
right to use it freely. I cannot 
reconcile that concept in my own 
mind with our way of life." 

He said that fear of monopoly 
made him hesitate to support an- 
other proposal which would elim- 
inate the present mechanical roy- 
alty of 2 cents a record. He said 
some music publishers have told 
him they would like freedom to 
make their own royalty contracts, 
but he added, "We couldn't very 
well survive if the compulsory 
royalty provision were removed." 

"There would be a serious 
threat of monopoly if this section 
were deleted from the law," Wat- 
tenberg said, "because the record 
companies who have the right to 
make exclusive deals with artists, 
dictate the terms on which they 
will take music." 

"Very, very few people realize," 
Wattenberg continued, "that in 
the vast majority of cases the 
publisher doesn't get the full stat- 
utory fee of 2 cents. He is forced 
by economic pressure on the part 
of the record company to accept 
something less. It may be a cent 
and three-quarters, it may be a 
cent and a half. It has been as 



Take It Easy 
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with a payment to the owner of 
the performing right," and he said 
"only a special group of records is 
affected. " 

Under a cross-fire of questions 
from Chairman Emanuel Celler 
of the House Judiciary Committee 
and L. James Harris, subcommit- 
tee counsel, Raine voiced belief 
that "the composer has the greater 
opportunity to make money the 
way the law is now." He said, "He 
is going to have a dozen perform- 
ances, some of which are likely to 
be successful." And added, "If he 
is obliged to tie himself down to 
one that may not go at all, he is 
going to suffer." Raine said that 
the separate label idea would put 
the disk-makers "in a special busi- 
ness of manufacturing a separate 
line of records for juke boxes 
which is a little staggering, when 
you think of the manufacturing 
and the storing problems involved." 

Chairman Celler questioned 
Raine about the relationships of 
Columbia Records to Columbia 
Broadcasting System. Raine said 
CBS is a radio-TV network and 
also has a set-manufacturing inter- 
est, but he said that Columbia 
Reeords is "an entirely separate 
business." 



Fowler Says Jukes Important 



• Confirmed from page 32 



licing operation. "Who is to pre- 
vent the coin box operator from 
walking into any phonograph rec- 
ord store and buying any phono- 
graph record intended for home 
use, without the distinctive label, 
and playing such record on the 
coin - operated machine?" he 
asked. "What about the type of 
operation ■ where the customer 
puts his coin into a receptacle on 
the counter and the playing ma- 
chine is at some remote location? 
Many coin machines are placed in 
the basements or kitchens of res- 
taurants and night clubs to be out 
of the way. The sound still comes 
over a loudspeaker on the wall or 
in the booth. Will you have fed- 
eral men in ASCAP snooping 
around like gas meter readers 
with flashlights to examine mil- 
lions of records to see if they bear 
the distinctive label?" 

Fowler said "it is certainly con- 
ceivable that if the coin machine 
operators were to fail, the results 
could well be disastrous to all the 
interlocking facets of the music 
industry and that in turn, the fed- 
eral government could suffer a 
substantial loss in revenues from 
the federal excise tax on records 
and from the federal income taxes 
now paid by the hundreds of cor- 
porations and thousands of indi- 

I 



viduals engaged in the coin ma- 
chine and record industries." 

Describing the suggested alter- 
native of hiking the statutory roy- 
alty fee as one which would "play 
hob with the economics of the 
industry," Fowler reminded the 
subcommittee of a study by the 
disk industry showing that the 
five leading manufacturers paid 
to composers and their publishers 
over $28,500,000 in a five-year pe- 
riod beginning 1946, averaging 
more than $5,700,000 a year for 
records alone. 1 ' He asserted that 
in 1950 the amount was 6.9 per 
cent of the total net sales from 
disks and albums "and an amount 
equal to nearly 100 per cent of 
their net profits before taxes." He 
said, "Surely from these figures it 
can be realized that there is no fat 
in the record industry today and 
that any additional fee must come 
from some other source or 
sources." 

According to Fowler, the pro- 
posal to remove the statutory 
royalty entirely and leave the 
parties to private royalty agree- 
ments would "provide an ideal 
hotbed for the growth of monop- 
oly." Fowler told the subcommit- 
tee, however, "You gentlemen 
gave us the impression last Fri- 
day that perhaps you are not seri- 
ous about the first proposal." 



low as 1 cent, because, if a music 
publisher or an author or com- 
poser wants a Perry Como record, 
he can only go to RCA Victor and, 
since RCA Victor is in the driver's 
seat, they can say, 'Yes, we will 
record your song, but we cannot 
pay you 2 cents.' That happens 
very often." 

Wattenberg told the subcom- 
mittee that the 2-cent-a-record 
royalty is paid less than half the 
time. "Only in a comparatively 
few cases, where you have music 
by a composer of renown or a 
novelty song," he said, "can the 
publisher go to all record com- 
panies and say, 'I want this pub- 
lished,' and keep the 2-cent rate." 

Wattenberg said that the fear of 
monopoly which made Congress 
pass the mechanical 2-cent-a-rec- 
ord royalty law in 1909 could well 
be understood by music publish- 
ers today. Rep. Oren Harris asked 
him to amplify his statement that 
some music publishers feared 
elimination of the 2-cent royalty 
provisipn would put them out of 
business. 

"That is because of the fact that 
there are close to a thousand mu- 
sic publishers," Wattenberg re- 
plied, "while there are perhaps 8 
or 10 large record companies 
which dominate the industry." 



Raine Smacks 
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edly enable only one performance 
of many songs to be offered to the 
public, which would thus deprive 
the public of the opportunity that 
now exists to make a selection of 
a song produced by many differ- 
ent record companies." He said it 
would limit employment among 
artists and accompanists, as well 
as in recording studios and fac- 
tories. Asked by Representative 
Willis whether he thought an in- 
dustry-wide confab on the sub- 
ject might be advisable, Yaman 
said, "I think discussions of any 
problem affecting the industry 
are worth while, and I do not see 
how we could conscientiously ob- 
ject, nor would I object to getting 
a meeting and looking forward to 

the solution " 

Griffin, speaking for small disk 
manufacturers, said the proposed 
legislation would put the smaller 
manufacturers out of business. On 
the question of separate juke box 
and home use disk labels, Griffin 
said the practice would be impos- 
sible. He said manufacturers 
have little control over the sale of 
disks, and "any regulation you 
set up to control the point of sale 
is lost by reason of the fact that 
so many of these records are sold 
to the dealers." He said, "We 
have to get back to one funda- 
mental in the record business, 
that nobody knows that a record 
is going to be a hit before it is 
made. There are exceptions to 
that, very unusual of course, but 
we do not know whether a record 
is going to do well in a juke box 
or at retail or whether it is going 
to sell at all until you let it out 
actually into circulation." He said 
that this "goes for the large man- 
ufacturers as well as the small 
ones." 



BIZ BOOSTER 



DJ Promotes 
Disk Trade 
By New Plan 

• Continued from page 12 



velopment in neighborhood store 
promotion. 

The five top numbers of the 
check of store sales, are played on 
the Seymour show at 4:45 p.m. 
daily. 

The top 25 of the week are 
placed on a placard and distrib- 
uted to the stores for window 
display. 

Stores are identified via point- 
of-sale display and by air plugs 
as well, as the "Robin Seymour- 
Recommended Record Stores of 
Greater Detroit." The theme is 
reiterated on the air that "the 
music we play can be bought at 
your neighborhood record store." 
With cooperative sponsors lim- 
ited to twenty, in order to keep it 
within manageable limits, there is 
already a waiting list of would-be 
sponsors. First series of six weeks 
is ending, and Seymour succeed- 
ing in renewing all twenty for a 
second commitment of six weeks 
— an unusual record for a partici- 
pating show. 
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Both Sides Quote 
Data in Billboard 



WASHINGTON, March 29. — 
The Billboard was cited exclu- 
sively more than a score of times 
as source for data placed into the 
official hearing record by spokes- 
men for both sides on the contro- 
versial Bryson-Kefauver Copy- 
rights, Patents and Trademarks. 
The Billboard's columns were 
cited so frequently by pros and 
cons alike that one witness com- 
mented in an off-the-record aside 
that he was quoting "chapter and 
verse from the music industry's 
Bible." At one juncture, when 
John Schulman, general " counsel 
for the Sonwriters' Protective 
Association, was quoting from an 
article in the current issue dated 
March 29, he told the subcommit- 
tee that the issue "is one that 
shouldn't have been out yet, but 
it's Saturday's (29) Billboard, I 
think." Rep. Joseph Bryson, sub- 
committee chairman and a co- 
sponsor of the Bryson-Kefauver 
Juke, Box Royalties Bill, said 
smiling, "that must be a very 
alert newspaper to give news 
three days before it comes out." 
Cites Facts, Figures 

Schulman in his testimony drew 
on facts and figures on two differ- 
ent occasions from The Billboard, 
and the box-score by the day's 
end showed every witness having 
cited the publication as source for 
information an equal number of 
times of more. The Billboard was 
cited as authority for any tunes 
mentioned in the "honor roll" cat- 
egory. A subcommittee member, 
too, cited the publication. This 
occurred when Rep. Edwin E. 
Willis was questioning Kenneth 
Raine, Columbia Records, about 
the amount of statutory royalties 
paid by the diskmakers to authors 
and composers. Raine testified 
that Columbia alone paid SI, 250,- 
000 last year, and reference was 
made to a brief filed with the 



Spier, Bourne 
In Coin Tangle 

NEW YORK, March 29.— 
Attorneys and accounts for Saul 
Bourne and Larry Spier have 
been huddling the past week, try- 
ing to reach agreement on the 
final financial settlement of 
Spier's termination of employ- 
ment with Bourne. When Spier 
joined Bourne's ABC firm some- 
time ago, he brought in three 
tunes on which the contract called 
for Spier to split profits with 
Bourne 50-50, after all ABC ex- 
penses, overhead charges, etc. had 
been deducted. 

Spier's claim is that Bourne 
threw in about $25,000 worth of 
Bourne Music expenses on top of 
ABC expenses for the period dur- 
ing which the tunes were pushed. 
At week's end no final deal had 
been made. Spier, of course, is 
now operating three firms of his 
own. 



Masterworks 
Get TV Plug 

NEW YORK, March 29.— The 
Douglas Edwards CBS-TV news 
show, sponsored by Columbia Rec- 
ords, will spotlight the diskery's 
masterworks artists during com 
mercials beginning April 8. 

Tenor George London kicks off 
the first spot in a projected six 
to eight- week campaign on the 
two-a-week airer, to be followed 
April 10 by Eleanor Steber, so- 
prano. Artists will appear in per- 
son, plugging their latest release. 



Radio Creates 
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to reach juke boxes and five 
songs took one week. 

Of 14 songs reaching disk jock- 
eys before juke boxes during the 
week of March 24, 1951, one was 
five weeks earlier, one was four 
weeks earlier, three were three 
weeks earlier, one was two weeks 
earlier, and eight were one week 
earlier. Finkelstein also said that 
four songs were on juke box lists 
as soon as disk jockeys played 



office of Price Stabilization last 
June showing that five disk man- 
ufacturers paid almost $30,000,000 
in mechanical royalties during a 
5-year period. Willis commented 
that this would amount to $6,000,- 
000 paid by the five major com- 
panies per year. The Congress- 
man then mentioned that Howard 
Letts, RCA Victor Records, had 
cited The Billboard as source for 
a news item that the American 
Society of Composers, Authors 
and Publishers collected $14,000,- 
000 in public performance fees in 
1951. Willis said that since these 
were the highest figures of that 
kind in the record, they would 
stand as official unless challenged. 



Col. Records 
Ups Earl and 
Townshend 



NEW YORK. March 29, _ 
lumbia Records this week promoted 
Albert B. Earl to executive assist 
ant and director of consumer re 
search, and Irving Townshend to 
advertising manager Both execs 
have been with the company for 
some time. The promotions were 
made by Goddard Lieberson, ex- 
ecutive veepee. At the same time, 
the diskery moved Howard Scott 
from the engineering department 
to the masterworks division as as- 
sistant to David Oppenheim. 

Earl, who joined the company 
eight years ago. was named adver- 
tising manager in 1950. In his new 
post he will be in charge of spe- 
cial .projects, co-ordinate inter- 
departmental activities and act as 
liaison between the executive of- 
fices and other divisions of Co 
lumbia. He will report directly to 
Lieberspn and President Jim 
Conkling. 

Townshend joined the company 
as sales promotion manager in No- 
vember last year. He will continue 
to handle sales promotion duties 
in addition to those of his new 
position. 



8 DISKERS PAY 
53G IN FEES ON 
"MULE TRAIN" 

WASHINGTON, March 29. 
— Testimony before the House 
Judiciary Subcommittee on 
Copyrights, Patents and 
Trademarks was placed on 
record stating that eight rec- 
ord companies alone paid 
$53,182 in license fees to the 
composers and publishers of 
the tune "Mule Train." The 
figure was listed among oth- 
ers in a study reportedly 
made by a firm of certified 
public accountants. It showed 
the eight record companies 
also paid for: 
"Some Enchanted 

Evening" $51,200 

"Riders in the Sky" . . 50,023 
"The Third Man 

Theme" 47,571 

"How High the Moon". 35,991 
"Good Night Irene" . . 34,000 

Several of these tunes are 
revivals, that is, they returned 
fees to the composer and pub- 
lisher many years ago, ac- 
cording to the witness, Wil- 
liam H. Fowler, vice-presi- 
dent of the Capitol Records 
Company. Today, he pointed 
out, the tunes again are earn- 
ing their composers and pub- 
lishers great sums from many 
sources. 



Col. Records 
Has 3-Speed 
Disk Player 

NEW YORK, March 29.— Co- 
lumbia Records, Inc. is set to mar- 
ket a three-speed record playing 
attachment. This will be the first 
time the tiiskery, which previ- 
ously had merchandised an LP 
attachment, has made a player 
capable of handling all speeds 
available. It is reported that the 
attachment is being manufactured 
by the Symphonic Radio and 
Electric Corp. in Boston and will 
retail at $12.95. 



PALINDROME 



Video-DJ Film Biz 
Drawing Opposition 



NEW YORK, March 29— The 
growing but still infant television 
disk jockey film business is meet- 
ing with opposition from some 
publishers on the matter of clear- 
ing songs for use by the film pro- 
ducers. It is true there are pub- 
lishers who are perfectly willing 
to go along with the new industry. 
But basic questions which remain 
unsettled in the minds of the pub- 
lishers are: (1) Is the use of a re- 
corded song with a filmed back- 
ground to be considered a syn- 
chronization? (2) Is it a dramatic 
or production use? (3) Do pub- 
lishers own dramatic and/or pro- 
duction rights on all the songs in 
their catalogs? « 

The two major firms making 
TV disk jockey films. United Art- 
ists Tele-Discs and Columbia TV 
Toons, have thus far been able to 
clear many current pop items and 
a fair amount of standards. The 
film producers, of course, are 
seeking as many standards as pos- 
sible, while the pubbers are usu- 
ally reluctant to clear standards. 
Thus far the Broadcast Music 
firms have been most co-opera- 
tive, tho several American Society 
of Composers, Authors and Pub- 
lishers affiliates have gone along 
with the film producers. 

Some publishers believe that 
the use being made of their songs 
is a grand right in that the film 
combined with the phonograph 
record is in the nature of a dra- 
matic or production right. Not 
being sure of their position on this 
ground, these pubbers won't go 
along with the film firms. 

Harry Fox, agent and trustee 
for many publishers won't take 
any position on the problem at 
the moment, stating that it is up 
to the individual publisher to 
make a decision. 

Execs of both Tele-Discs and 
TV Toons agree that some pub- 
bers are completely unco-opera- 
tive and that most firms guard 
their standard songs zealously. 
Several have agreed to license 
standards if the film companies 
will take two or three new tunes 



at the same time. These pubbers 
consider the TV films a good ex- 
ploitation medium for the current 
plugs. Both film companies also 
point out they can circumvent 
pubbers objections as to what 
type of rights these are by the in- 
terpretation they give the songs 
on film. They claim to have done 
this in many instances. 

The TV firms are also known to 
make different types of films for 
ASCAP or BMI tunes. On several 
BMI songs, the film comes close 
to actual synchronization, while 
on ASCAP songs the film inter- 
pretation is much broader in con- 
cept. One production technique 
being used calls for such a broad 
interpretation on film that a half 
dozen different recorded songs 
can be used with the same film 
strip. 



Cry to Halt 
'Try' or Try 
Halt to 'Cry' 

NEW YORK, March 29.— Mel- 
low Music, owner of the hit tune, 
"Cry," yesterday called on Cen- 
tral Songs to "cease and desist 
from further steps in connection 
with the sale, distribution or pro- 
motion of the song, 'Try,' " tag- 
ting the effort a "direct infringe- 
ment" of the Mellow copyright. 

In a letter to the Hollywood 
pubbery, Frederick E. M. Ballon, 
attorney for Mellow, asked that all 
copies of Capitol's disking of 
"Try" be recalled, and rejected a 
purported offer by Cliffle Stone of 
25 per cent of the publisher's 
profits for authorization to con- 
tinue exploitation of the song. 

The letter, copies of which were 
sent to Capitol Records. Broadcast 
Music and the Columbia, National 
and Mbtual networks, reads in 
part: 

"Our attention is directed to the 
fact that there appears under your 
name on the Capitol record refer- 
ence to what purports to be a 
clearance by BMI. We are advised 
that the song, "Try," was rejected 
by BMI and therefore could not 
possibly be cleared thru them, and 
that your purported reference to 
such fact is false, misleading and 
wholly improper. 

"We are further authorized and 
: directed that you will be held 
strictly accountable for all rev- 
enue received by you in connec- 
tion with the song ... as well as 
damages sustained by our client. 

Capitol Inks , 
Franz Waxman 

HOLLYWOOD, March 29. — 
Franz Waxman. winner of the 
Academy Award for the past two 
years in the musical score division, 
this week inked a term pact with 
Capitol, with the local firm setting 
up his first session for May. Deal 
calls for a minimum of three al- 
bums per year. 

Waxman won the prized filmusi- 
cal award for best scoring of the 
dramatic opuses, "Sunset Boule- 
vard" in 1950 and "Place in the 
Sun" in 1951. Waxman will direct 
the Los Angeles Festival Orches- 
tra in a variety of material, which 
will feature vocalists and choral 
groups. 
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Set Sales Off 
In Dept. Stores 

WASHINGTON, March 29 — 
Department stores realized 33 per 
cent less from the sale of radios, 
phonographs and television sets 
last January than they took in 
during the same month the year 
before. Their inventories were 55 
per cent under those of last year, 
the Federal Reserve Board has 
reported. 

Likewise off were sales of rec- 
ords, sheet music and instruments 
which in January were 11 per 
cent under sales in the same 
month in 1951. Stocks in the latter 
category were 8 per cent less than 
the previous year. 



Cleffers May Settle 
Valando Case Amicably 



NEW YORK, March 29.— Tho a 
large group of songwriters held 
what was termed a "final" meet- 
ing yesterday (28), there was still 
a general belief that the cleffers 
would amicably settle their beef 
with pubber Tommy Valando 
over payment of moneys claimed 
to be overdue. Valando is said to 
owe about $38,600 to over 80 
writers — $13,000 of which alleg- 
edly owed to Bennie Benjamin 
and Georgie Weiss, who are con- 
tract writers. 

According to execs of the writer 
group, Valando's music pubberies 
are in a "liquid state." An audit 
of his books has shown that a 
combination of cash on hand and 
accounts receivable more than 
covers the amount of money 
claimed to be due the writers. 
The writers also claim that they 
do not intend to get involved in 
a major hassle with Valando or 



any other pubber but that they 
will insist on a better business 
relationship between writers and 
publishers. If the series of dis- 
cussions with Valando fail to 
reach an amicable settlement, the 
writers intend to withdraw their 
songs from Valando's catalogs. 

For several weeks past, Val- 
ando and his attorneys have met 
with individual writers, writers 
groups and representatives of the 
Songwriters Protective Associa- 
tion. It is reported that several 
other publishers may be faced 
with similar writer action on the 
matter of delayed payments to 
writers. 

SPA brass points out that writ- 
ers have no desire to "force pub- 
lishers against the wall." Writers, : 
they say, must have good pub- 
lisher relationships but will not | 
go to a pubber "with hat in hand." 
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GAC Into R.&B. Trade 
With Inking of Jordan 

HOLLYWOOD, March 29.— The I Coast from north to south for 
ever- increasing trade in name Associated. Aronson has a tour of 
r.&b. and jazz artists, which (nine one-nighters at no less than 

$1,000 per set in Northwestern 
Canada for the Shearing combo. 
Waller is consistently putting out 
tours of front two to six weeks 
on a number of leading indie 
label r.&b. artists. 



started here six months ago, has 
reached a peak, with GAC for 
the first time projected into the 
picture with the first tour of 
Louis Jordan's Tympany Five in 
four years in this territory to 
start May 30. 

The entrance of GAC makes 
a total of five agencies pitching 
attractions at the jump spots, with 
Cliff Aronson, of Milt Deutsch's 
office, repping Billy Shaw here; 
Ben Waller, local agent who has 
his own stable, plus fronting Uni- 
versal Attractions' stable here; 
Associated Booking Corporation 
and Reg Marshall. Agents are not 
only working on a Coast territory 
that runs from San Diego to Van- 
couver, B. C, but they are also 
getting a chance to pitch attrac- 
tions to the Hawaiian Islands, 
with both Eddie Sartan and 
Freddy Matsuo competing for 
good jazz packages for concert 
and location jobs on the Islands. 

Jordan is the third attraction 
set by Matsuo for Hawaii, with 
the Decca recorder set for a week 
there, opening June 13. Jordan is 
also set for the Clayton Club, 
Sacramento, opening July 9 for a 
week; the Say-When, San Fran- 
cisco, July 18-27, and the Tiffany, 
Los Angeles, July 28 for two 
weeks. Jordan is getting as high 
as $1,500 for one-nighters between 
location jobs. 

The San Francisco - Oakland 
area is still the jumpingest spot 
on the Coast, with the Blackhawk 
and the Say When competing for 
r.&b. and jazz names, while the 
Hangover remains the Dixieland 
citadel. Aronson has set some top 
jazz names, including Oscar 
Peterson and George Shearing for 
McClendon's, Portland, Ore., spot 
which is upping its budget. 

In addition; all the offices have 
consistenly sent one-nighter tours 
as far north as Vancouver with 
their top attractions. Louis Arm- 
strong's All Stars just skirted the 
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Little Hope for 
N. Y. Festival 



NEW YORK, March 29— Plans 
for a New York music festival, on 
the scale of a Berkshire or Bay- 
reuth, have all but been abandoned, 
an accidental victim of government 
investigations. The project has lost 
its most powerful supporter with 
the departure of Newbold Morris 
to Washington to take on the job 
of President Truman's special in- 
vestigator into official wrongdoing. 

Morris, ex-president of the city 
council, shared initial sponsorship 
of the planned festival with Hy 
Faine, executive secretary of the 
American Guild of Musical Artists, 
and was counted rfpon to whip 
municipal support behind the proj- 
ect. But reports from Washington 
indicate Morris has encountered 
enough to occupy his full attention. 

Faine indicated, however, that 
there is some hope the festival idea 
may be revived next year or the 
year after. First, however, sev- 
eral practical obstacles will have to 
be overcome. Hotels, which will 
have to accommodate the heavy 
influx of visitors attracted to a 
large-scale event, would like to see 
the festival skedded for mid- 
winter. Others say summer is the 
best time, pointing to the heavy 
schedule of musical events of all 
types each winter. 

Aside from practical considers 
tions, those interested in the project 
realize they will have to agree on 
some central theme to provide a 
rallying point around which 
nation-wide interest in yet an- 
other music festival can be aroused 
No such theme has yet been 
brought forth. 



GRIFFIN QUOTES 
GROSS EARNINGS 
OF DISK FIRMS 

WASHINGTON, March 29. 
— John, Griffin, executive sec- 
retary of the Record Industry 
Association of America, testi- 
fying at the House Judiciary 
Subcommittee hearings on the 
Bryson-Kefauver Bill, gave the 
following report on phono- 
graph record sales by record 
manufacturing companies dur- 
ing the last fiscal year: 

Disk Manufacturers 
4 Companies — M ore than 

$10,000,000 gross sales 
3 Companies — Between $2,- 

500,000 and $10,000,000 
1 Company — Between $750,- 

000 and $2,500,000 
6 Companies — Between $100,- 

000 and $750,000 
18 Companies — Less than 
$100,000 
Griffin also said th -.t these 
figures are for only the 32 
companies which are members 
of the RIAA. He believes that 
there are 40 or 50 companies 
in the whole disk industry 
getting $100,000 a year or less. 
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2d Merger Try 
By Coast AFM 

HOLLYWOOD, March 29 
movement toward amalgamation 
of the two locals of the American 
Federation of Musicians here, 47, 
white branch of the musickers' org, 
and 767, the Negro local, has struck 
a temporary snag, but the two 
groups intend to meet next week to 
see if the merger plan can't be 
resuscitated. 

The original meeting of groups 
from both locals February 7 drew 
a blank. Local 47 announced last 
week that preliminary plans for 
the welding of the two locals had 
failed (The Billboard, February 
16). At next week's meeting major 
talk will center around transfer 
of the assets of Local 767 into 
Local 47. Previous problems, such 
as transfer of membership and its 
resultant seniority, and initiation of 
members of Local 767 into the 
white local will also be discussed. 



Marilyn King 
Exits May Ork 

HOLLYWOOD, March 29 



Deutch Joins 
Robbins; Will 
Open Pubbery 

NEW YORK, March 29. — Irv 
Deutch leaves the Redd Evans pub- 
beries next week to take over as 
general professional manager of 
the J. J. Robbins firm. The deal 
also calls for Deutch to set up his 
own pubbery with the Robbins- 
Kassner combine. Charlie Ross, 
who headed all the firms, take over 
as general professional manager of 
the Kassner and Piccadilly cata- 
logs. Move was made to strengthen 
the pubberies while relieving Ross 
of a part of his work load. 

The new Deutch pubbery will 
be affiliated with Broadcast Music, 
Inc., and has taken over the tune 
'Kentucky" from BMI as its first 
plug. Ditty created a stir in Eng- 
land during World War II. Deutch 
will make his headquarters here, 
but is expected to visit the West 
Coast several times a year on cross 
country promotional tours, and is 
lining up new tunes for both the 
Robbins and Duetch catalogs. The 
Kassner firms will rep the Deutch 
catalog in England, Canada and on 
the Continent. 



ADVANCE DATA AND TRADE 
ACTION ON "SONGS FOR SALE" 

The April 5 "Songs for Sale" TV show will present the 
tunes which have been voted tops on the preceding six weeks' 
video programs. The winning song gets a guarantee of a re- 
cording, while the writer gets $750 in cash. Songs to be aired 
that night are "Under the Honeysuckle Vine" by Emma Duff, 
sung by the Mariners; "En-Thuz-E-Uz-E-Asm" by Don Kintz, 
sung by Eileen Barton; "Out of This World" by Beverly Ross, 
sung by Eileen Barton; "Never Come Monday," by Bemie Ben- 
nett, sung by Tex Beneke; "That's Ireland to Me," by Ted Mar- 
tin and Joe Peragine, sung by Danny O'Neill; "You May Be the 
Sweetheart of Somebody Else," by Harry Hewes Jr., sung by 
the Ink Spots, and "At a Gypsy Fortune Stand," by Del Nero 
and Johnny Cale, sung by the Ink Spots. The winning song 
or songs on the April 29 program will also be performed again 
next week. 

Panelists for the April 5 show are Barry Gray, Meyer 
Davis, Doug Arthur, Howard Dietz and Eleanor Steber. 

Most recent trade activity on songs presented on "Songs 
for Sale" is as follows: 

"At a Gypsy Fortune Stand," to be recorded by the Ink 
Spots, and "You May Be the Sweetheart of Somebody Else," 
to be recorded by the Ink Spots and published by Bill Kenny. 



4 Bob Merriil's latest Novelty 
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Grant Murray 
NCAC $2,193 

NEW YORK, March 29,-John 
Creighton Murray, concert vio- 
linist, was awarded »2,193 from a 
New York Supreme Court jury 
this week in his suit against the 
National Concert & Artists Corpo- 
™' 10n - Murray had sued for $100 - 
000 for. alleged breach of contract 
and wrecking of his career, plus 
J4.000 for money due him for per- 
formances. NCAC had countered 
with a suit in Municipal Court 
for $1,068 for money laid out for 
Murray while he was on tour an 
action which was later consolidated 
with Murray's suit. Justice Brisach 
dismissed Murray's $100,000 ac- 
tion, so that the amount awarded 
him in effect covers part of the 
money he claimed was due him 
for performances. 

Murray had charged that NCAC 
had violated its duty and trust 
when on June 1, 1949, it sent a 
memo to its field offices saying 
. remove Murray immediately 
he is no longer available for 
concerts." 
Murray had allegedly signed an 
Billy May, whose new ork breaks exclusive management agreement 
in on one-nighters, starting April witn NCAC in 1947. 
4 at Mission Beach, Calif, is hav- 
ing vocalist troubles. Marilyn 
King, kid sister of the King Sis- 
ters, the harmony team that hit 
the top with the old Alvino Rey 
band, gave notice 'unexpectedly 
this week. May, however, has 
succeeded in inking Willie Smith, 
formerly with Ellington. Smith 
will play lead alto and do novelty 
vocals. The May ork has been set 
for the Paramount, New York, 
May 28, for at least two weeks If 
the Paramount runs longer, May 
will have to cancel a two-weeker 
tentatively slated to open at the 
Meadowbrook, Cedar Grove, N. J., 
June 12. May is also set for the 
Thunderbird, Las Vegas, Nev., Au- 
gust 28, for three weeks. 

May, a prolific and versatile ar- 
ranger, is continuing his heavy 
sked of kidisk arrangements, 
which he does for Capitol's a.&r. 
chief, Alan Livingston. 



MENC Okays 
Diskery Unit 

NEW YORK, March 29.— The 
decision to set up a sub-committee 
of the Music Educators' National 
Convention, to continue working 
with the record industry in an ef- 
fort to better meet the disk re- 
quirements of schools, highlighted 
a panel discussion between edu- 
cators and diskery -representatives 
at the Music Educators' conven- 
tion which closed in Philadelphia 
March 26. 

In all probability this commit- 
tee will meet with a yet unformed 
subcommittee of the Record In- 
dustry Association of America 
rather than deal directly with 
each individual diskery. 



Capitol Sets 
Longhair Bow 

HOLLYWOOD, March 29 — Cap 
itol is debuting its contender in the 
high fidelity longhair market, the 
new full dimensional sound series, 
in mid-April, with the first release 
stressing three new albums by the 
recently acqr : red Pittsburgh Sym 
phony Orchestra under William 
Steinberg. The Pittsburgh Sym- 
phony's first release will be: Bee- 
thoven's "Sixth Symphony," and 
Schubert's "Sixth Symphony" and 
"The Unfinished Symphony." In 
addition, the FDS stamp will be 
carried on Leonard Pennario's 
"Gaspard De La Nuit" and "Mirois 
Suite for Piano"; Glazunov's "The 
Seasons," performed by Roger Des- 
miere and the Rench National Or- 
chestra; Arensky's "Variation on 
a Theme From Tschaikovsky" by 
Harold Byrnes and the Byrnes' 
Chamber Symphony, and Ravel's 
"Introduction and Allegro" by 
Anne Mason Stockton and the Hol- 
lywood String Quartet. Bob Myers, 
Cap's longhair chief here, said that 
the firm will release three albums 
per month thru the summer with 
a heavier release during the fall 

The FDS symbol will be applied 
to new Telefunken albums, coming 
from Telefunken's recording fa- 
cilities, which were recently moved 
from Berlin to Hamburg, Germany. 
Cap's engineers have exchanged 
information with Telefunken re- 
cording execs, so that the FDS 
sound will be achieved on the Eu- 
ropean masters. 

Capitol is preparing an extensive 
advertising campaign on FDS in 
leading consumer journals. In ad- 
dition, a counter display, which will 
be given to qualifying retailers, 
has been prepared. 

Capitol claims that its FDS se- 
ries, while stressing the extreme 
high and low registers, also em- 
phasizes a true balance of sound 
with proper emphasis on the mid- 
dle register. In the FDS series, 
Capitol claims to have achieved a 
natural balance of sound from the 
highest to the lowest register. 



ABC Inks Van, 
Fio Rito; McC 
Gets Herbeck 

HOLLYWOOD. March 29 — 
Three veteran batoneers were in- 
volved in important shifts here 
this week. Associated Booking 
Corporation inked both Garwood 
Van and Ted Fio Rito to manage- 
ment pacts. Both were previously 
with MCA. Van has had a band 
at the Statler Hotel, Washington, 
for the past 27 months but has 
returned to the Coast and will 
work from here when he starts 
with the Joe Glaser office. Fio 
Rito is continuing in a location 
job at the El Rancho Vegas, Las 
Vegas, which started almost three 
years ago. 

Ray Herbeck, who had a loca- 
tion band almost 20 years, has 
dropped the baton to take up 
agent's duties with McConkey 
Artists here. Herbeck will do lo- 
cation act and band booking and 
will also handle special events 
for the Coast MAC office. 




Vox Adds France, 
Germany Firms 
To England Office 

NEW YORK, March 29. — Vox 
Records has set up two more 
branches in Europe, making three 
foreign firms for the classical 
diskery. The English branch of 
Vox Records was started last 
year, and the new additions in- 
clude firms in France and in 
Germany. 

English Vox is handling disks 
for England and other sterling 
area countries, while the French 
firm handles the LP's for Italy, 
Belgium, and Greece. Vox disks 
are distributed in France and 
Switzerland by the EMI distrib- 
utors. 



Peggy Lee to 
Decca Stable 

NEW YORK, March 29.— Peggy 
Lee signed with Decca Records Fri- 
day (28). Her previous Capitol 
pact would have run until summer, 
but it was canceled by mutual 
consent of both parties. 

The thrush has been under con- 
tract to Capitol since she left the 
Benny Goodman ork to go out 
as a single. 
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Don Mossman Of Joliet 

Makes The Switch 
That Had To Be Made! 

Who it producing the million* of weapons our Armed Forces need to defend America? 

The answer is ... all kinds of companies . . . big and little ... in all sections of the country. 

There are, of course, companies like RCA, with fine laboratories, skilled engineering staffs and mass production facilities. 
But there are also thousands of little companies run with skill and courage by men like Don Mossman, who tackled 
and licked a mighty tough job for our Navy. 

Who is Don Mossman? 

Don Mossman has been a landlubber all his 43 year*. 

Born in Nebraska, he was educated in Missouri. He stuck to the land, even when it came time to go to war, joining the 
Army as a 2nd Lieutenant in 1942 and coming out as a Major in 1945. 

Now he manages D. P. Mossman, Inc., a small switch manufacturing plant employing only 45 people, that is located 
in Joliet, Illinois . . . which is just about as far as you can get from the sea in this country. 

Even though he proudly states that he makes more different types of push, turn and lever switches than any other com. 
pany in the world, it is probable that until recently the Navy knew as little about Don Mossman as he knew about the Navy. 

But because of the teamwork that exists between America's industrial firms, big and little, Don Mossman right now is 
making a major contribution to the effectiveness of every Navy task force and the safety of all the men in them. 



The Navy Needs Information Fast 

The Combat Information Center of major Navy ships is the very heart, 
brain and nerve center of a modern task force. Called the C.I.C. for 
short, it is the central point to which is funneled all vital battle informa- 
tion from radar, radio, telephone and other new, secret types of elec- 
tronic equipment. 

That information must be assembled and analyzed instantly and 
sent out with the utmost speed to every element of the task force . . . 
ships, aircraft and submarines. 

Even a few seconds delay in getting this information out can mean 
the difference between victory and disaster — and the loss of ships and 
American lives. 

Three years ago the Navy asked RCA to design and build a communi- 
cations console that could send out such information in exactly the time 
it takes to push a button. Our top engineers went to work on this and 
finally designed a model that would do the job. 

Their design, however, called for a very complicated switch that just 
didn't exist. 

The RCA purchasing department went to companies experienced 
in complex switching devices. Many of these companies said it was too 
complicated — it required up to 889 different parts. Others said it was 
impossible. And still others were too busy with defense work of their 
own to divert their skilled manpower to our switch. 

Only two firms expressed any interest in the switch at all. D. P. Moss- 
man, Inc., of Joliet, III., was one of them. 



Mossman's Switch Does The Job 

To Don Mossman our sketch presented a challenge. With the help of 
his father who had founded the company, he made up a rough sample 
and our engineers saw at once that he was at least a year ahead of the 
only other company willing to try. 

From that time on, Mr. Mossman and RCA engineers worked closely 
together. 

At least once a week for the next three months, Don Mossman came 
to our engineering headquarters in Camden, N. J., to coordinate the 
development work on the switch. 

To speed the work and get closer to RCA, he went up to Danbury, 
Conn., and made arrangements with the Capitol Machine Company of 
that city to produce the switches. Capitol itself is a small machine manu- 
tacturer and makes spray baking equipment for such things as fountain 
pen cases, lipstick holders, and clock parts. It had exactly the right kind 
of tools and skilled craftsmen needed to build the parts for the switch. 

Under Don Mossman's direction, 18 of Capitol's 25 employees worked 
in shifts for 60, 70 and 80 hours a week. 

Because of the Navy's urgent need for the new console, we assigned 
an expediter to the job, and he went all over the country in search of the 
necessary materials. 

After four weeks of this intensive effort, the first engineering model 
of the switch was completed at 3 a.m. on a Monday and delivered that 
same morning at 7 o'clock in Camden. By the next morning we had Navy 
approval, and production of the new CJ.C. console was started. 



119 Other Companies Are On The Team 

IHE combined skills of Mossman and Capitol and RCA ... in Joliet and Danbury and Camden . . . made the switch that had 
to be made. 

But, these companies are only three members of the team producing the new C.I.C. console for the Navy. 

In all, we have called on 1 19 other companies to supply us with parts or materials in connection with this order. 
_ 68 per cent of these suppliers, like Don Mossman, are classified by our government as "small business" firms. They 
receive 71 per cent of our purchase orders. 

These companies are located in all parts of the country, because no one region has a corner on production facilities, 
skilled management and skilled workmen needed to do the job. 

In all, there are more than 5,000 suppliers with whom we are working day in and day out producing quality products for 
both the Armed Forces and the nation's consumers. 

Many of these are very small companies. Actually, 70 per cent of all the companies who supply parts and materials to 
us are classified by the government as small businesses. About half of our suppliers employ less than 100 men and women. 

But no matter whether they are large or small ... no matter where they are located ... the members of this All- American 
industrial team pool their skills and their resources to get the job done. Together, in peace and war, we serve America! 
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HOnOR ROLL OF HITS 



MM 

wWlll SIR, THAT'S 




The Nations Top Tunes 

The nation'! 10-top tunes, THE HONOR ROLL OF HITS, ii determined by a 
scientific tabulation of various degrees of each song's popularity as measured ty survey 
features of The Billboard's Popularity Chart based on reports received March 36, 27 and 28. 



Hill 



1. I. Wheel of Fortune 



... By Benny Benjamin and George Weiss — Published by Laurel (ASCAP) 

RECORDS AVAILABLE: Bell Srsters-H. Rene, V 20-4520; Cardinals, Atlantk 

958; F. Carle, V 20-4540; A. Costello-W. Scott, Crescendo C-104; Four Flames, 

Specialty 423; J. Hartman, V 20-4349; H. Humes, Dec 48280; S. Kaye, Col 39667; 

E. Light Ork, Prom 1010;K. Mahr, Remington R-25024; S McDonald. Cap 1993; 

A. Prysock, Dec 27%7; J. Scott, Coral 60650; K. Starr, Cap 1964; T. Thompson, 

King 1051; D. Washington, Mercury 8267; B. Wayne, Mercury 5779; E. Wilcoi- 

S. Gale. Derby 787; B. Williams, MGM 11172. 

ELECTRICAL TRANSCRIPTION LIBRARIES: Dave Terry, Associated. 



I t Bloe Tango 



... By Leroy Anderson— Published by Mills Music (ASCAP) 

RECORDS AVAILABLE: L. Anderson, Dec 27875; L. Baxter, Cap 1966; F. 
Carle, V 20-4541; X. Cugat, Mercury 5817; D. Hayman, Mercury 5790; C Lot- 
bardo, Dec 28031; J. Thomas, Mercury 8268; H. Winterhalter, V 20-4518. 

ELECTRICAL TRANSCRIPTION LIBRARIES: Julian Gould, Lang-Worth; Dave 
Terry, Associated 



4. 3. An) Time 



o> Herbert Happy Lawson— Published by Hill & Range (BMI) 
RECORDS AVAILABLE: E, Arnold, V 2O-Z7O0; F. Carle, V 20-4539; C. Fisher 
ft H. Winterhalter, V 20-4359; A. Haley, Mercury 6099; D. Haymes, Dee 24506; 
Leo ft Trio, Intro 6006; H. O'Connell, Cap 1895; S. Oliver, 27972. 

ELECTRICAL TRANSCRIPTION LIBRARIES: Slim Bryant and Wild Cats, 
Thesaurus; Spade Cooley, Standard; Lenny Herman, Lang-Worth; Alan Holmes, 
Associated. 



2. 4. Cry 



. . By Churchill KcAlrnan— Published by Mellow (BM1) 

RECORDS AVAILABLE: E. Barton, Coral 60592; R. Casey, Cadillac 103; P. 
Chapman, Dec 27857; B. Farrell, MGM 11113; Four Knights, Cap 1875; S. 
Franklin, International 101; G. Glbbs, Mercury 5749; J. Gray, Dec 27966; (Little) 
D. Hightower, Dec 40254; A. Holmes, King 15145; Los Tres Dlamantes, V 23-5626; 
V. Lynn, London 1169; B. McLaurin, Derby 785; J. Ray, Okeh 6840; C. Singleton, 
Atlas 1003; C. Taylor, Mercury 8262; J. Valli & H. Winterhalter, V 20-4388; B. 
Williams, V 20-4406. 

ELECTRICAL TRANSCRIPTION LIBRARIES: Dolly Dawn, Thesaurus; Jerry Gray, 
Standard; Glenn Osser, Associated. 



5. 5. Tell Me Why 



. . . By Al Alberts and Marty Gold— Published by Signet Musk Co. (BMI) 

RECORDS AVAILABLE: H. Bailey, Coral 60625; F. Carte, V 20-4538; E. Fisher, 
& H Winterhalter, V 20-4444; Four Aces-A. Alberts, Dec 27860; Four Tunes, V 20- 
4427; T. Glenn, Royal Roost 543; N. Kaye, Cap 7779; R. Lee & G. Martin, Dec 
27926; R. Mnrterle, Mercury 5767; S. McDonald, Cap 1967; Swallows, King 4515; 
D. Washington, Mercury B267. 
ELECTRICAL TRANSCRIPTION LIBRARIES: George Siraw, Associated. 



9. 6. Blacksmith Blues 



... By Jack Holmes— Published by Hill ft Range (BMI) 

RECORDS AVAILABLE: E. Brltt, V 20-4532; B. Darnell, Dec 27968; T. 
Harper h. James Ork, Col 39671; L. McAuliffe, Col 20907; E. M. Morse, 
Cap 1922; A. Mooney, MGM 11171; S. Oliver Ork, Dec 27972. 

ELECTRICAL TRANSCRIPTION LIBRARIES: Julian Gould, Lang-Wortk. 



6. 7. Please, Mr. Sun 



. . By Ray Getio* and Sid Frank— Published by Weiss and Barry, Inc. (BMI) 
RECOROS AVAILABLE: G. Aultf, Coral 60647; L. Baiter, Cap 1966; F. Carle, 

V 20-4539; P. Como, V 20-4453; T. Edwards. MGM 11134; B. Kertnv, Dec 27946; 

E. Light Ork, Prom 1009; J. Ray, Col 39636; J. Raymond, Remington R- 25023. 
ELECTRICAL TRANSCRIPTION LIBRARIES: Chuck Foster, Lang-Worth; Jo Am 

Greer, Standard; George Slravo, Associated. 



7. 8. Little White Cloud That Cried 



... By Johnny Ray — Published by Larry Spier (ASCAP) 

RECORDS AVAILABLE: L. Dinning, Cap 1892; T. Glenn, Royal Roost 543; H. 
Lance, Mercury 5761; R. Lee, Dec 27693; J. Ray, Okeh 6840. 

ELECTRICAL TRANSCRIPTION LIBRARIES: George Bassman, Associated; Dolly 
Dawn, Thesaurus. 



S. 9. Slow Poke 



... By Pre Wee King, Redd Stewart and Shelton Price— Published by 
Ridgeway (BMI) 

RECORDS AVAILABLE: R. Flanagan, V 20-4373; A. Godfrey -Chordettes, Co- 
lumbia 39362; J. Gordy Sexeite-J. Shook, Bullet 1099; H. Hawkins, King 998; 
Tiny Hill, Mercury 5740; Pee Wee King, V 21-0489; R. Lee, Dec 27792; A. 
Mooney, MGM 11115; H. O'Connell, Cap 1837; J. Watson, Rich-R'-Tone 1025; 
B. Villa, Ideal 710; B. Villa ft Rosita & Laura, Ideal 696. 

ELECTRICAL TRANSCRIPTION LIBRARIES: Spade Cooley, Standard; Pee Wet 
King, Standard; Vincent Lopez Ork Thesaurus; Glenn Osser, Associated. 



- 10. Goy Is a Guy 



. By Oscar Brand— Published by Ludlow (BMI) 
RECORDS AVAILABLE: Doris Day, Col 39673; E. FiUgerald, Dec 28049. 



WARNING— The title "HONOR ROLL OF HITS" b a registered trade-mar* and the IliUm of 
the hits has been copyrighted by The Billboard. Use of either may not be made without 
The Billboard's consent- Simply write or wire Publisher, The Billboard, 1564 Broadway, New York, 
and permission will be immediately granted. 
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"YOU TOO CAN BE UNHAPPY IF YOU T-R-Y" 
STAN 





and just for laffs 

"PASS THE UDDER UDDER" 

Song of the cow with 27 spigots 
Record No. 2029 

..til i ofc* 




BEST SELLING POPULAR ALBUMS 

3 



Alus/c from the Great 

20th CENTURY-FOX 
MOTION PICTURE 

WITH A SONG 
IN MY HEART 

Sung by 

JANE FROMAN 

Performed with warmth and fervor, her glorious 
voice was never more beautiful ... a singing 
symbol of her resplendent life. 
Another Capitol Exclusive! 

BEST SELLING POPULAR ALBUMS 

[Based on Actual field Reports) 






45 


78 


33 1/3 


"WITH A SONG IN MY HEART" 

Jane Froman 309 








"LEGEND OF THE SUN VIRGIN" 

Ym.i Suniic 299 








"HOUSEPARTY HOP 

Ray Anthony 292 








"THE PALMS." "CHRIST THE LORD IS 

RISEN TODAY" The Voices of 

Walter Schumann 314 






X 


"TODAY'S TOP HITS, VOLUME IV 

7 Top Artists 9105 


X 


X 




BOB CROSBY AND HIS BOBCATS" 

Bob Crosby 293 




X 


"THE NEW SOUND! VOLUME II" 

Les Paul and Mary Ford 2B6 








"AN AMERICAN IN PARIS" 

Paul Wh-tenvm 301 




X 




"RHAPSODY IN BLUE" 

Paul Whiteman. Leonard Pennario 302 




X 




"RHAPSODY IN BLUE," "AN AMERICAN 

IN PARIS" Paul Whiteman, 

Leonard Pennario 303 


X 


X 




"VOICE OF THE XTABAY" 

Yma Sum k 244 








"HON K Y TON K PIANO" 

Marvin Ash, Lou Busch, Ray Turner 187 








"TODAY'S TOP HITS, VOLUME 1" 

8 Top Artists 9101 


X 


X 





ORDER BLANK 

FILL OUT AND MAIL TO YOUR 
NEAREST CAPITOL DISTRIBUTOR 

TOP SELLERS— POPULAR 





QUA 
7$ 


1TITY 
4S 




QUAI 
78 


4TITY 
45 




WHEEL OF FORTUNE," "1 WANNA 
LOVE YOU" Kay Starr 19«4 






"NEVER BEFORE," "SAILOR'S POLKA" 

Dean Martin 1901 






"THE BLACKSMITH BLUES," "LOVE ME 

OR LEAVE ME" Ella Mae Morse 1922 






"BE ANYTHINC," "RIGHT OR WRONG" 

Helen O'Connell 2011 






"AT LAST," "I'LL SEE YOU IN MY 
DREAMS" Ray Anthony 1912 






"WON'T YOU SURRENDER," "PRETTY 

AS A PICTURE" Dean Martin 2001 






"BLUE TANGO," "PLEASE, MR. SUN" 

Les Baxter 19«6 






"UNFORCETTABLE," "MY FIRST AND 

MY LAST LOVE" Nat "King" Cole 1808 






"HAMBONE," "THE CANDY DANCERS' 
BALL" Tennessee Ernie 2017 






"TRY ME ONE MORE TIME." "FOCCY 
RIVER" Margaret Whiting 1984 






"TtCER RAC." "IT'S A LONESOME OLD 
TOWN" Les Paul and Mary Ford 1920 






"SUGAR BLUES BOOCIE." "1 |UST LOVE 
AFFECTION" Clyde McCoy 1937 






"EASTER SUNDAY MORNINC," "SUMMER 

IS A COM IN IN" Nat "King" Cole 1994 






"1 HEAR A RHAPSODY," "FOR DANCERS 
ONLY" Ray Anthony 1973 






"WASHINGTON AND LEE SWING." 

"YES, SIR, THAT'S MY BABY" lev Shard 2021 






"1 COULD WRITE A BOOK," "I'LL 

WALK ALONE" Margaret Whiting 2000 






A i_ w AI j InlKt IS NO bKcAIlK 

LOVE" Billy May 1995 






"MISTAKES." "PERFIDIA" 

Ben Light 2023 






"NOODLIN' RAG." "YES! YES! YES! YES!" 

|oe "Fingers" Catr 2009 






"COD'S LITTLE CANDLES," 

"WONDERING" Jeanne Cayle 2018 






"LET OLD MOTHER NATURE HAVE HER 
WAY," "CIVE ME MORE. MORE. MORE" 

Margaret Whiting and |immy Wakely 1965 






"HERRING BOATS." "SIN" 

Mickey Katz 1961 






"WHEN 1 TAKE MY SUGAR TO TEA," 
"CHARM AINE" Billy May 1919 






"TRY," "PASS THE UDDER UDDER" 

Stan Freberg 2029 






utiuiAnrETTADir " "CIIUFD AMD 

COLD" Billy May '955 






"YOU WILL NEVER CROW OLD," "YOU 
WEREN'T THERE" Nat "King" Cole 196S 






"FESTIVAL," "INVITATION" 

Les Baxter 2005 






"MOONLICHT SAVINC TIME," "THERE 

ARE SUCH THINGS" Ray Anthony 2002 






"TENNESSEE SATURDAY NICHT," 
"SENSATIONAL" Ella Mae Morse 1903 






"YES." "MAMBO RHAPSODY" 

Stan Kenton 2020 






"EGCBERT, THE EASTER ECC," 
"BENNY THE BOB TAILED BUNNY" 

Cisele MacKenzic '997 






TOP COU 


NT 

74 


RY 

45 


and HILLBILLY 


78 


45 




"THE WILD SIDE OF LIFE." "CRY1N' IN 

THE DEEP BLUE SEA" Hank Thompson 1942 






"TEN TO ONE 1 LOVE YOU." "I'VE 

COT NEWS FOR YOU" Rod Morris 2022 






"SATISFIED," "HIDE ME. ROCK 

OF ACES" Martha Carson 1900 






"THEY LOCKED COD OUTSIDE THE IRON 
CURTAIN," "CALL OF THE MOUNTAINS" 

Wesley Tuttle 1992 






"KINFOLKS IN CAROLINA." "RAINY 

DAY FEELIN' " Merle Travis 2014 






"WHEEL OF FORTUNE." "THE LOVE 

THAT HURT ME SO" Skects McDonald 1993 






"WORDS," "I'M MISSIN' LOTS OF 

LOVIN' " Terry Preston 1024 






"ROADSIDE RAC." "CRACKER JACK" 
Speedy West 1991 






C-JAM BLUES," DID THE MAN IN 
THE MOON COME FROM TEXAS?" 

"Cle Rasmussen 2015 






"THERE'S A BLUE SKY WAY OUT 

YONDER." "COT MY HEART SET ON 

YOU" Ramblin' Jimmie Dolan 2006 






"VICIOUS LIES." "ALONE WITHOUT 

YOU" Carl Butler 1996 






"HONEY. HONEY, HONEY." "CRY 

BABY BLUES" Rod Norris 1946 






"IT'S OUR GOODBYE,'" "WOMEN. 
BEWARE" Jimmie Skinner 2007 






"TEARDROPS AND TEA LEAVES." "I'LL 

BE YOUR SWEETHEART" Hank Thompson 1870 






TflMOPROW'S HITS-TODAY 


78 


45 


NEW RELEASES 


78 


45 




"BE ANYTHINC." "RIGHT OR WRONG" 

Helen OConnell 2011 






'TATTLE TALE." "ANYTHINC THAT'S 
PART OF YOU" Bob Eberly 2036 






"THE LITTLE BROWN CAL," "WHATSA 
MALLA U" Dinning Sisters' 2004 






••GOODY GOODY," "IT'S BEEN SO LONG" 

Jeanne Cayle and Bob Crosby 2037 






"FESTIVAL," "INVITATION" 

B-tvt 2005 






"WON'T YOU SURRENDER?," "PRETTY 

AS A PICTURE" Dean Martin 2001 






"THAT'S HOW IT COES," "KEEPIN' OUT 

OF MISCHIEF NOW" Nellie Lutcher 203S 






"CENTLE HANDS." "THESE THINCS 

SHALL PASS" Cordon MacRae 2010 






"TATTLE TALE TEARS," "HAVE 1 

WAITED TOO LONC" Faron Young 2039 






"HOW CAN 1 LIE TO MY HEART," 

"TEARS IN YOUR EYES" lack Hunt 2003 






"NORTH," "CHINA BOY" 

Pete Daily 2041 






"COME WHAT MAY," "BABY. WE'RE 
REALLY IN LOVE" Helen 0 Cct-rcll 1944 






"EVERYBODY'S COT A CIRL BUT ME." 
"PUT YOUR ARMS AROUND ME" 

Tennessee Ernie 2042 






LOVE WHERE ARE YOU NOW?." 
"MY INTUITION" |an Gather 2012 






"COIN' ON A HAYRIDE." "EV'RYTIME" 

Peggy Lee 2025 






"LONESOME DOLLAR BILL," "CADILLAC 
BLUES" less Willard 2043 






"TEN TO ONE 1 LOVE YOU," "I'VE 

COT NEWS FOR YOU " Rod Morris 2022 







MAIL TO YOUR NEAREST 





DISTRIBUTOR 
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For Reticles and Ratings of Radio 
mnd TV Shorn See The Billboard 
For Review and Rating* of Radio 
Section). 



Records Most Played 
by Disk Jockeys 



. . Bused on imparls received March 26, 27 and 2ft 



Records lister! here In numerical order arc played over the greatest rajmber of record shewn. 
List is based on replies troai weekly survey among disk Jockeys thruout the country. Unless shown In this 
chart, other available records or tunes listed here will be found in the. Honor Roll of Hits, Musk 
Popularity Chart, Part 1. IF J Indicate time Is from a film; (M) indicates tune Is from a legit musical. 

POSITION 
Weeks | Last ! This 
lo aa'.e Werl.Week 



7 1 I. WHEEL OF FORTUNE K. Starr 



.CapC78/l%1; :«5>F-1%4- -ASCAP 



9 5 2. BLUE TANGO L. Anderson 

.... DK17BI27875; 145I127875— ASCAP 



9 3 3. AT LAST 

20 2 4. CRY J. Key 



R. Anthony 

C*p(78>1912; <«.5)F-1<)12— ASCAP 



. 0keh(78)6840; (d.5)4-b840- 6MI 



17 4 4. ANYTIME E. Fisher H. Winferhaller 

V178120-A359; C45M7-4359 -BMI 

8 6 6. BLACKSMITH BLUES E.M.Morse " 

Cap(78>l«2; I451F.1922-BMI 

7 9 7. WHEEL OF FORTUNE B. Wayne 

•Merc»ry(78l5771; (45)5779X45 — ASCAP 

4 8 8. BLUE TANGO H. Winferhaller 

V(78)20-4518; (45147-4518 — ASCAP 

3 15 9. GUY IS A GUY Doris Day-P. Weston 

...... Col(78>3%73; (45>4-3%73— SMI 

17 7 10. TELL ME WHY Four Aces A. Alberts 

Dec(78>27860; (45)9-27660 - BMI 



II 17 It. (Here Am I) BROKEN HEARTED. J. Ray 



.Cot(78I3%36; <45>4-3%3tV— A5CAP 



9 20 12. PLEASE. MR. SUN J.Ray 



, C«!78>3%3<>; (4514-39636 — BMI 



13 10 13. BERMUDA Bell Sisters 

V(76>20-4422; (45)47-4422 —BMI 

6 23 14. WHEEL OF FORTUNE Bell Sisters 

. . . .VI78I20-4520; (45)47 4520— ASCAP 

13 II 15. TELL ME WHY E. Fisher H. Winferhaller 

V178I20-4427; (45)47-4427— BMI 

I — 16. THAT'S THE CHANCE YOU TAKE E. Fisher -H. Winferhaller 

. . . .V(7B)20-4574; (45)47-4574 — ASCAP 

9 II 17. COME WHAT MAY P.Page 

Memiryt7B>5772; (45I5772X45-ASCAP 

4 20 18. HAMB0NE F. Laine-J. Stafford 

Col(7S)3%72; (4514-39672 — BMI 

3 22 18. PITTSBURGH, PENNSYLVANIA ..G. Mitchell-M. Miller 

....Col(7B)39e*3; (4514-39663 — ASCAP 

I — 20. BE ANYTHING (But Be Mine)... E.Howard 

. Merairy(7815815; (4515815X45 — ASCAP 

1 — 20. HAMB0NE R. Saunders Hambone Kids-'D. 

Hawkins 

0keh(78)6862; (45I4-6862-BM1 

2 26 22. I'LL WAJ.K ALONE D.Cornell 

..Coeal(78)60659; (45)9-60659— ASCAP 



4 16 23. BLUE TANGO I. Baxter . 



Cap(78)1966; (451F-1966 — ASCAP 



12 14 24. TIGER RAG L. Paul M. Ford 

Cap(78)1920; (45IF-1920— ASCAP 

2 - 24. I HEAR A RHAPSODY F.Sinatra 

Col(78)39652; (45)4-39652— BMI 

4 19 26. HAMBONE BeH Sisters P. Harris 

V(78)20-4584; (45)47-4584 — BMI 

7 30 26. WIMOWEH G. Jenkins Weavers 

D«!78)27928; (4519-27928 — BMI 

4 27 28. PERFID1A Four Aces A. Alberts 

.... Oec(781279B7; (4519-27987— ASCAP 

5 24 29. AY-ROUND THE CORNER J.Stafford •. 

. . . .Col(78)39653; (4514-39653 — ASCAP 

2 — 30. GANDY DANCERS' BALL F. Laine 

... .001(76)39665; (45)4-39665 — ASCAP 



VOX JOX 

By JUNE BUNDY— 
Cab Bag 

"Age of gimmicks appears to 
be waning. Leroy Anderson's 

'Blue Tango,' P«cy Faith's 
'Would You,' Ray Anthony's 

'At Last,' and several Eddie 
Fisher records are tops in Ak- 
ron. These are all single-dub, 
echo-chamberless and they all 
sound good!" — Clark Reid, 
WAKR, Akron "Sure won- 
der when the meek are going 
to inherit the earth. Starr cop- 
ies Wilcox. Laine and Staf- 
ford do likewise to Saunders. 
Bigger companies must be get- 
ting too lazy to hunt their own 
material — just steal the little 
guy's stuff." — Ken Scott, 

WCNT, Centralia, 111 "Why 

is it you never have any infor- 
mation on the composer of 
'Cry'?" Is the name Churchill 
Kohlman or Churchill and 
Kohlman?" — Ken Rowland, 

KSAL, Salina, Kans (Note: 

His name is Churchill Kohl- 
man and he's a non-pro tune- 
smith of Pittsburgh. "Cry" is 
his first hit.) . . . "In reference 
to a recent article concerning 
my switch from engineer to an- 
nouncer by way of a skit at a 
Christmas party, I should like 
to comment. First let me thank 
you for printing the article. 
However, my name was mis- 
spelled. I like to think of my- 
self as being well-read, but 
nevertheless my name is not 
'Book Cook* but Bob." — Rob- 
ert D. Cook, WAKR, Akron. 
... "I head a fan club for 
Hobin Seymour, WKMH, Dear- 
born, Mich. On February 2 he 
celebrated his fourth year as a 
disk jockey and the Bobbin 
with Robin fan club and the 
Happy Laines gave him a 
birthday party, with Tony 
Bennett and the Four Aces as 
special guests. We gave him 
another party March 8 and 
Betty Clooney was special 
guest. Please write about Rob- 
in Seymour and thinks for 
writing about Detroit disk 
jockeys." — Patrick Musio, De- 
troit. 

Gimmix 

Charles Roye, WDAE, Tam- 
pa, Fla., is running a contest 
(sponsored by the All-Sweet 
Margerine Co.) to find the old- 
est music box. "Amazing how 
good some of them still oper- 
ate," writes Charles. "The 
quality of some of the old steel 
disks is just about equal to 
some of the records being made 
today — in some cases, even 
better." . . . Leo McDevitt, 
WBSM, New Bedford, Mass., 
pulled almost $1,000 for the 
Greater New Bedford Heart 
Fund, recently, via an eight 
hour Heart- to -Heart Pledge 
Party last month on the air. 
. . . Joe Ryan, WALL, Middle- 
town, N. Y., has dug out Co- 
lumbia's "Hear It Now" al- 
bums and plays the 1948 segs 
to point up fact that this is an- 
other presidential year. He also 
plays such topical disks as 
"Wintergreen for President," 
"I Don't Wanna Be President," 
"They Like Ike," and "I'm Just 
Wild About Harry." Joe won- 
ders if "any other election-type 
songs have been recorded." . . . 
Don Larkin, WAAT, Newark, 
N. J., has received more than 
500 cards from listeners, on his 
contest for Columbia Records' 
new disk "Ten Swedes." Gim- 
mick is that dialers guess "how 
many handshakes did the ten 
Swedes make that night" (tag 
line of the song's chorus). Tune 
was penned by Mack Kay. a 
bank clerk at the Irving Trust 
Company's Wall Street branch, 
with Karl and Dan Zandt Trio. 
. . . When Dean Hudson guest- 
ed on Roger Clark's program 
over WNOR, Norfolk, Va., he 
brought along a couple of his 
side men, and they "took over 
mike, turntables, commercials, 
phone calls, et al." According to 
Clark, "Dean does great as rec- 
ord emsee. . . . Ross Smiiher* 
man, WHBS, Huntsville, Ala., 
taped interviews with Howard 
Duff and John Lund in Bir- 
mingham, March 20, in con- 
junction with showing there of 
the flicker stars new movie, 
"Steel City." 

(Continued on page 108) 
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Best Selling Sheet Music 



Bosed on reports received March 76, 27 and 36" 



Tores listed are live national best sheet rmrile sellers. List Is based en reports received each one* 
from all the nation's sheet music Jobbers. Sons* are listed according to Greatest number of tain; 
(F) Indicates tune H a film; (M) Indicates tune h In legit musical; (ft! Indicates tune Is available 
on records. 

POSITION 



WHEEL OF FORTUNE (R) laurel 

ANY TIME (R) Hill & Range 

PLEASE. MR. SUN (R) Weiss Barry 

LITTLE WHITE CLOUD THAT CRIED (R) Larry Spier 

SLOW POKE (R) Ridgeway 

CRY (R) Mellow 

BLACKSMITH BLUES ID) Hill & Range 

BE MY LIFE'S COMPANION (R) E. H. Morris 

TELL ME WHY (R) Signet 

PETER COTTONTAIL (R) Hill & Range 

BLUE TANGO (R) Mills 

GUY IS A GUY (R) Ludlow 

PITTSBURGH. PENNSYLVANIA Oxford 

TULIPS AND HEATHER (R) Shapiro Bernstein 

COME WHAT MAY (R) Shapiro Bernstein 



Weeks | Last 1 This 


to date|Week|Week 


6 


1 


1. 


12 


2 


2. 


8 


7 


3. 


IS 


3 


4. 


21 


6 


5. 


16 


4 


6. 


3 


10 


7. 


8 


8 


8. 


14 


5 


9. 


2 


14 


10. 


3 


14 


11. 


2 


9 


12. 


2 


II 


13. 


5 


13 


14. 


2 




15. 



• Song 5 With Greatest 
Radio Audiences (A CI) 



Tune, lilted have If* greatest .uitJ.frKci on programs heard on network stations in New York, 
Chicago and Los Artge'es. List It fwsed upon John G. Peatman's Audience Coverage Indei The Indei 
Is projected upon radio logs made available to Peatman's AC! by the Accurate Reporting Service in 
New York, Radfc Checking Service In Chicago, Radio Checking Service In Los Ange'es. LUlktjJ are the 
top 30 {mere in the case of ties) tunes alphabetically. This music checked Is O'ependeranl ly 
lover 60 per cent) alive. 

(F) Indicates tune from a film; <M) indicates tune Is from a legitimate musical; iR) indicates 
tune Is available on records. In each instance the licensing agency controlling performance rights on the 
tune Is Indicateo. 

The featt).e I* copyrighted 19*7 dj the Office of Research, Inc., S<70 Broadway, New Yo*k 31, 
H. Y. No reference may be m»c> to any of this material (Kept in trad* papery no o.her use ri 
permitted; no radio broadcast utilizing this information may be aired. Infringement wilt be p'Otecuted. 

After 1 Say I'm Sorry (R) Miller-ASCAP 

Any Time (R) Hill & Range— BMI 

A-Round the Corner (R) Frank MtM.c— ASCAP 

Be My Life's Companion (R> E. H. Morris — ASCAP 

Bermuda (R) today — BMI 

Blue Tango (R> Mills — ASCAP 

Brokenhearted (R) Oe Sylia, Brown, Henderson— ASCAP 

Come What May (R)... Shapiro-Bernstein — ASCAP 

Cry (R) Mellow — ASCAP 

Dance Me Lome (R) Ervrin Howard— ASCAP 

Did Anyone Call (H) Ha-nri— ASCAP 

Gaudy Dancers' Ball (R) '. Disney — ASCAP 

I Could Write a Book (R) , .T. B. Harms— ASCAP 

I Hear a Rhapsody (R) Broadcast Music— BMI 

I'll Walk Alone <R> Adaim-Vee & Abbott — BMI 

Life Is a Beautiful Thing (R) .- Famous- ASCAP 

Manhmallow Moon (R> Famous— ASCAP 

Noodlin' Rag (R) Bergman-Vocco-Cc-nn- - ASCAP 

Oops (R) Feist— ASCAP 

Perfidia («) Peer— BMI 

Peter Cottontail (ft) Hill & Range— BMI 

Play Me a Hurtln' Tune <R) Pickwick— ASCAP 

Please, Mr, Sun (R) Weiss-Barry — BMI 

Silly Dreamer CR) Witmark— ASCAP 

Singin' in the Rain (R) (F> Robbins— ASCAP 

Slowpoke IR) Ridgeway — BMI 

Tel) Me Why (R) Signet— BMI 

Trust In Me (R) Advanced— ASCAP 

Until (Anema-E-Core) <R> Leeds— ASCAP 

Wheel of Fortune (R) Laurel— ASCAP 

Wishin' (R) Midway— ASCAP 

Top Ten in Television 

Any TitnetR) t Hill & Range BMI 

Be Anyihitn (But be Mine) (R) Shapiro-Bernitein- ASCAP 

Cry (R> Mellow— ASCAP 

Dance Me Loose (R) Erwin Howard- ASCAP 

Festival (R) Bourne— ASCAP 

Please, Mr. Son (R) W«i«. Barry BMI 

Tell Me Why (R) Signet— BMI 

Undecided (R) Leeds — ASCAP 

Wheel of Fortune (RJ> Laurel — ASCAP 

When I Take My Sugar to Tea (R) Famous — ASCAP 



England's Top Twenty 



POSITION 
Weeks | Last| This 
to dale|Week|We*k 
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American 
. Bourne Music 



UNFORGETTABLE Bourne Music, 

THERE'S ALWAYS ROOM AT OUR HOUSE Campbell-Connelly JSantly-Joy 

LITTLE WHITE CLOUD THAT CRIED. . . .Larry Spier, Ltd Spier 

MISTAKES .Lawrence Wright .M.lls Music 

CRY /ranch Day Mellow 

SLOW COACH Sterling Ridgeway 

LOVELIEST NIGHT OF THE YEAR Francis Day Bobbins 

DOWN YONDER Jeldman .....La Salle 

DOMINO -Leeds Plckw-ck 

SATURDAY RAG John Fields * 

WHY WORRY v Macmelodies Leeds 

1 WANNA SAY HELLO ..Sterling Johnstone -Montel 

SOME ENCHANTED EVENING .Williamson Williamson 

AT THE END OF THE DAY Cnappell Ovappell 

LOVE'S ROUNDABOUT Clnephonlc • 

ONLY FOOLS .Sun • 

OODLES OF NOODLES Eihvard Cos J» 

BECAUSE OF YOU Dash Broadcast Musk 

ROLllM' STONE : JXassner Cromwell 

WE WON'T LIVE IN A CASTLE Campbell-Connelly Oxford Music 



r not available as The Billbcard goes to press. 
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1 



this week on 




COLUMBIA'S Mo. 1 

DORIS DAY 

A GUY IS A GUY 
WHO, WHO, WHO 

78 rpm 39613 
45 rpm 4-39613 




His First Big Columbia Release. 1 

LIBER ACE 



(pronounced Liber-AH-chee) 

playing 



"SEPTEMBER SONG 



ff 



from "Knickerbocker Holiday" 



I WANT MY MAMA" 

(Mama Yo Quiero) 

Orchestra under the direction of GEORGE LIBERACE 



78 rpm 39709 ★ 45 rpm 4-39709 




ROSEMARY CLOONEY 
with PERCY FAITH 

Half as Much 

Poor Whip-Poor-Will 

78 rpm 39710. 45 rpm 4-39710 

SARAH VAUCHAN 
with PERCY FAITH 

If Someone Had Told Me 
Corner to Corner 

78 rpm 39719, 45 rpm 4-39719 
KEN GRIFFIN 

Put Your Little Foot 
The Dipsy Doodle 

78 rpm 3971 I, 45 rpm 4-3971 1 



OTHER NEW RELEASES i 

DUKE ELLINGTON 

Bensonality 

Blues at Sundown 

78 rpm 39712. 45 rpm 4-39712 
ERROIL GARNER 

Jo-Da 

Oh, Lady Be Good 

78 rpm 39713, 45 rpm 4-39713 
THE STAMPS QUARTET 

I Know My Savior Is 
There 

I've Put My All in His 
Care 

78 rpm 20921. 45 rpm 4-20921 




NEW OKEH RELEASES 

DOLORES HAWKINS and THE FOUR LADS 

Heavenly Father 
Rocks in My Bed 

with the Bill Davis Trla 

78 rpm 6880. 45 rpm 4-6880 

PAUL GAYTEN AND HIS ORCHESTRA 

Give Me Liberty or Give 

Me Love 
Happy Days 

78 rpm 6870. 45 rpm 4-6870 
THE TRUMPETEERS 

Home Don't Seem Like 
Home 

Don't Miss That Train 

78 rpm 6871. 45 rpm 4-6871 



GUY MITCHELL 

Pittsburgh, Pennsylvania 
The Doll With the Sawdust 
Heart 

78 rpm 39663, 45 rpm 4-39663 

JOHNNIE RAY 

Please, Mr. Sun 
Broken Hearted 

78 rpm 39636. 45 rpm 4-39636 

JOHNNIE RAY 

Cry 

The Little White Cloud 
That Cried 

Okeh 78 rpm 6840, 45 rpm 4-6840 



your check list- COLUMBIA'S TOP TWELVE 




Based on actual sales reports 

LES COMPAGNONS DE LA 
CHANSON 

The Three Bells 
Whirlwind 

78 rpm 39657, 45 rpm 4-39657 

JO STAFFORD 

Ay-Round the Corner 
Heaven Drops Her 
Curtain Down 

78 rpm 39653. 45 rpm 4-39653 

ARTHUR GODFREY 

Dance Me Loose 
Slow Poke 

78 rpm 39632. 45 rpm 4-39632 



'or week ending March 29 

JO STAFFORD and 
FRANKIE LAINE 

Hambone 

Let's Have a Party 

78 rpm 39672, 45 rpm 4-39672 

LEFTY FRIZZELL 

Don't Stay Away 
You're Here, So Every- 
thing's All Right 

78 rpm 20911, 45 rpm 4-2091 I 

CHAMP BUTLER 

Be Anything (But Be Mine) 
When I Look Into Your 
Eyes 

78 rpm 39690. 45 rpm 4-39690 



POSSUM & WOLVERTON 

Sad Singin', Slow Ridin' 
Don't Cry, Baby 

78 rpm 20908. 45 rpm 4-20908 

ROSEMARY CLOONEY 

Did Anyone Call! 
Tenderly 

78 rpm 39648. 45 rpm 4-39648 

FRANKIE LAINE 

The Gandy Dancers' Ball 
When You're in Love 

78 rpm 39665. 45 rpm 4-39665 
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Best Selling Pop Singles 



Based on reports received March 26. 27 and 36 



Records listed Are thole selling best In the nation's top volume retail record stores. List Is based 
upon The Billboard's weekly survey among the l.aoo largest dealers, representing every Important 

narket ares. Survey returns are weighed according to site of market area. Records listed numerically 

according to greatest sales. The "B" side of each record Is also listed. 

POSITION • 
Weeks ) Last (This 
lo dale: Wet* Week 
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2 
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7 

10 
8 

13 
16 
19 
9 
21 
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14 
17 
20 
II 
23 
26 
23 



1. 

2. 

3. 

4. 

4. 

6. 

7. 

8. 

9. 
10. 
II. 
It. 

13. 
14. 
15. 
15. 
17. 
18. 
19. 
20. 
21. 
22. 
23. 
24 
25. 
25. 
27. 
28. 

28. 
30. 



WHEEl OF FORTUNE K. Slarr 

I Wanna Love You 



Cap(7B)19M; (45)F-19M_ ASC4P 



BLUE TANGO L Anderson 

Belle of the Ball ....0>cl78>27875; (45)9-27875— ASCAP 

BLACKSMITH BLUES E. M. Morse 

Love Me or Leave Me 

CRY 

Little White Cloud That Cried 



Cap(78U922; (45IF-1922— BMI 



.1. Ray 



Okeh(7B)b840; 14514-6840 BMI 

ANY TIME E. Fisher H. VYinfertialter 

Never Before VI78I20-4359; (45)47-4359 — BMI 

GUY IS A GUY Doris Day P. Weston 

Who, Who, Who Col(78>3%73; (45)4-39673 — BMI 

TELL ME WHY Four Aces A. Alberts 

Garden In the Rain Dec(78)27860; 14519 27Bf>0 BMI 

FORGIVE ME E. Fisher-H. Winterhalter 

That's the Chance You Take . V(78)20-4574; (45)47-4574— ASCAP 

PERFIDIA Four Aces-A. Alberts 

Yor Brought Me ewe 0rc(78)27987; (45)9-27987 — ASCAP 



PITTSBURGH, PENNSYLVANIA 

Doll With the Sawdust Heart 



. G. Milctiell-M. Miller 

.... COH78139663; (45)4-39663 — ASCAP 



I'LL WALK ALONE D.Cornell 

That's the Chance You Tate . .Coral(78)60659; (45)9-60659 — ASCAP 

COME WHAT MAY P.Page 

Retreat Mereory(78>5772; (45)5772X45 — ASCAP 

PLEASE, MR. SUN J. Ray 

(Here Am 1) Broken Hearted 



Col(7B)39636; 145)4-39636 — BMI 



WIM0WEH G. Jenkins-Weavers 

Old Paint L>ec(78)27928; (45)9-27928 — BMI 

TELL ME WHY ...,E. Fisher H. Winterhalter 

Trust In Me V(78>20-4444; (45)47-4444— BMI 

BLUE TANGO H. Winterhalter 

Gypsy Trail . . . .V(78>20-4518; (45)47-4518 — ASCAP 



(Here Am I) BROKEN HEARTED. I. Ray 



. Col(78)3%36; (45)4-39636 — ASCAP 



TULIPS AND HEATHER P. Como 

Please, Mr Sun . . . .V(78)20-4453; (45147-4453-ASCAP 

BERMUDA Bell Sisters H. Rene Ork 

Jane Night V(78)20-4422; (45147-4422-BMI 

WHEEL OF FORTUNE B. Wayne 

If I Had the Heart of a Clown Mercury(78)5779; 

GANDY DANCERS' BALL F. Laine 

When You're in Love . . . Col(7B)39665; (45)4-39665— ASCAP 

AT LAST R. Anthony 

I'll See You in My Dreams Cap(78)1912; (45)F-1912 — ASCAP 



(45)5779X45 — ASCAP 



AY-ROUND THE CORNER .... 

Heaven Drop, Her Curtain Down 



.I.Stafford 

Col(78)39653; 



(45)4-39653 — ASCAP 



HAMB0NE J. Stafford F. Laine 

Let's Have a Party Col(78)39672; (45)4-39672— BMI 

BE MY LIFE'S COMPANION Mills Brothers 

love Lies . . . . Drc<78)27889; (45)9 27889— ASCAP 



BE ANYTHING (But Be Mine). 

She Took 



WHISPERING WINDS 

Love, Where Are You No 



. E. Howard 

. .Mercury(78)5815; (45)5815X45 — ASCAP 



.P. Page 

Mercury(78)5816; (45)5816X45 — ASCAP 



.1. Ray 



LITTLE WHITE CLOUD THAT 
CRIED 

co- 
blue TANGO I. Baxter 

Please, Mr. Sun 



0keh(78)6840,' (45)45-6840 — ASCAP 



. Cap(78)1966; I451F-1966— ASCAP 



TRY S. Freberg 

Pass the Udder, Udder 



.Cap(78)2029; (451F-2029 



Best Selling Classical Albums 



This 
vViek 

L 



Best Selling 33 '/ 3 R.P.M. 

Debussy: La Mer; NBC Symphony Ork, A. Toseanint, conductor V(33)IM-1221 

Moussorgsky Picture! at the Eitiibition; Chicago Symphony Ork, Kubclik, 
conductor .Mereury(33>MG-50000 

Verdi: La Traviata (Complete Opera); L. Albanese, G. Cehanovsky, P. Dennis, 
J. {mil, R. Merrill, J. Moreland, J. Peerce, iff. Stellrnan, NBC Symphony 
Ork & Chorus, A. Toscanlnl, conductor; Wilhousky, director V(33)LM-40Q3 

Puccini: La Boheme; L. Albanese, J. Peerce, A. Toscanlnl, conductor V(33)LM-6006 

Caruso in Opera and Song; E, Caruso, Metropolitan Opera Chorus & Ork V(33)LCT-1034 



Best Selling 45 R.P.M. 



1. Strauss: Music of Johann Strauss; Minneapolis Symphony Ork, E. Ormandy, 

conductor V(45)WDM-262 

2. Rimsky-Korsakov: Scheheraiade; San Francisco Symphony Ork, P. Monica*, 

CCOthKtOr VI451WDM-920 

3. Tchaikovsky: Swan Lake Ballet; St. Louis Symphony Ork, V. Golschmann, 

autocue- Vt45.WDII.1028 

4. Tchaikovsky: Nutcracker Suite; E. 0rstua.fr, Philadelphia Ork VI451WDM-1020 

5 The Great Caruso: M lama, RCA Victor Ork, C. CaJIMcot, conductor . . . -VI45)WDM-1506 



DEALER 
DOINGS 



Trade Talk 

In reply to a recent letter 
from Crawford Priest Music 
Store in Shreveport, La., about 
Remington Records, we have a 
note from Leon Ferguson, of 
Ferguson's Record Shop, in 
Memphis, which praises Rem- 
ington and other low-priced 
LP's. Mr. Priest had stated that 
he did not want to sell inex- 
pensive LP's tho his reason as 
to why Remington Records 
were low-priced was erroneous. 
Remington Records, as do all 
other record companies, pay 
royalties to publishers on all 
copyrighted songs. Songs in 
Public Domain, of course, 
which include most of the older 
classical works, do not require 
royalties from any diskery. 
Here is an excerpt from Mr. 
Ferguson's letter: "I have han- 
dled inexpensive LP's for sev- 
eral years, and I believe that 
they have a place of their own 
in the record field without be- 
ing too competitive with the 
major labels. An all-round 
dealer would sell both high and 
low-priced lines just as a gro- 
cer sells margarine and butter. 
Last year when I visited a 
Hudson-Ross store, the clerk 
told me that low-priced LP's 
had a market of their own and 
did not hurt the major labels. 
I think there are many people, 
especially students and young 
people, who like classics but 
can't afford to buy many rec- 
ords, and these low-priced 
disks fill a real need in such 
cases." 

Price Cutting 

We are still getting letters in 
on the current price-war on 
LP's and 45 r.p.m. disks. Here 
is one from The Outlet Com- 
pany, Providence. "There are 
no tricks left in the book to 
compete with the cut-throat 
operation going on in New 
York, and gradually being 
adopted by other large cities. 
If the manufacturers do not 
want to see a lot of retailers 
close their doors, they had bet- 
ter start something drastic, and 
the sooner the better.". . . And 
V. Haiard Record Shop, Sara- 
toga Springs, N. Y., writes, 
"Beef — -Sam Goody in New 
York City sells records for what 
we buy them for. How can we 
compete? Why do the record 
manufacturers service him?". . . 
Bergenfield Music, Bergenfjeld, 
N. J., says, "I believe that 
price-cutting can be solved. 
With more and more dealers 
joining the ranks of the price- 
cutters, the "big boys" are be- 
ginning to feel the pinch. The 
largest price -cutter in New 
York was heard to say that he 
would gladly turn "Legitimate" 
if the industry was organized 
and controlled. My program 
for a healthier industry in- 
cludes a strong dealer organi- 
zation, with all members to sell 
records at list price, and a fine 
to be levied against those mem- 
bers of the dealer's association 
who sell records at less than 
list. 

Chatter 

Atlas Radio Company. Cleve- 
land, writes, "Congratulations 
and best wishes to Wade Whit- 
man on his recent promotion to 
branch manager of the Colum- 
bia-Cleveland set-up. He is a 
good record man, and oh broth- 
er, does that firm have the hits. 
This guy Milch Miller must be 
a magician and a fortune teller 
in one.". . . Andrews Music 
Store, Bangor, Me., informs us 
that deejay Cliff Reynolds of 
WTUY, in Bangor, was a guest 
on the Robert Q- Lewis' '"Wax- 
works" Show last Saturday (8) 
. . . Birnbaum Furniture Com- 
pany, New Britain, Conn., 
states that "we have been giv- 
ing away free to all our cus- 
tomers who ask for them, pic- 
tures of Johnnie Ray, Tony 
Bennett and all top Columbia 
artists. We get these pictures 
from our local Columbia dis- 
tributor for free. We have 
pulled in a lot of teen-age busi- 
ness with this picture give- 
away.' 



For Reriewi and Ratings of Radio 
and TV Shouts See The Billboard 
Radio - TV Show Charts (Radio 
Section), * 



Best Selling Children's Records 

. . • Bnscd on reports received March 26, 27 and 28 



Records listed are those selling best In the nation's retail record stores (dealors), accordion 
to The Billboard's weekly dealer survey. Records are listed according to greatest sales. 

POSITION 
Weeks I Last - This 
to datejWeek Week 

1. CINDERELLA (Two Records) 
I. Woods & Other V(78)Y-399; <45>VVY-399 

2. ALICE IN WONDERLAND (One Record) 
K. Beaumont- E. Wynn V(78)Y-437; (451WV-437; Q3H.V-1 

3. PETER COTTONTAIL (One Record) 
0. Airiry Col(78)MJV-68; (451MJV-4-6S; (33M-727 

4. -ONE RANGER VOL. 1 (He Becomes the Lone Ranger) [One Record) 
G TrtMIe , Dee(78IK-29; [45)1-152 

5. SNOW WHITE AND THE SEVEN DWARFS (Two Records) 
Dennis Day V(45)WY-33; (781Y-33 

5. HENERV HAWK (One Record) 

M. Blanc Cap(78)CAS-3098; (451CASF-3098 

7. BOZO ON THE FARM (Two Records) 
P. Cotvio-B. Ilia, Cap(78)D8X-3076; [45)CBXF-3076 

8. SORCERER'S APPRENTICE (Two Records) 
0. Wilson Cap(78)OBS-3094; (45)CBSF-3094 

8. EGBERT THE EASTER EGG (One Record) 

R Rogers V(78)20-4526; (45)47-4526 

8. HOPPY'S HAPPY BIRTHDAY (One Record) 

B. Boyd Cap(781CAS.3114; (45)CASF-3114 

11. TWEETY'S PUDDY TAT TWOUBLE (Two Records) 

M. Blanc Cap(78ID8X3102; [45>CBXF-3102 

11. HOWDY DOODY'S LAUGHING CIRCUS (Two Records) 

B. Smith VI7B1Y-414; (45VWY-414 

11. LITTLE WHITE DUCK (One Record) 

B. Ivrs-P. Faith Ork Co|(78)MJV<5; (451MJV-4-85; (33)4-709 

11. LITTLE ENGINE THAT COULD (Two Records) 

p. Win, V(78)Y-J84; (45)WY-384 

11. LITTLE TOOT (One Record) 

Don Wilson-The Slaughters Cap(78)DAS-80; (451CASF-3001; (33IHX-3065 
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Best Selling Pop Albums 

. . . Based on reports received March 24, 27 and 28 



Because all labels are not issued on all speeds it Is difficult to conduct a pop album survey that 
Is statistically accurate. Furthermore, separate inventory systems make It almost impossible lor the 
average larg. dealer to lilt out The Billboard s pop chart questionnaires so a comparison may be 
drawn between their 33 pop album sales and their 45 pop album sales. There'ore, The Billboard ta- 
na longer attempting to show comparative sales volume between as and 33 pop albums. 

Last This 
Week Week 



Best Selling 33 Va R.P.M. 



1 1. AN AMERICAN IN PARIS 

G Kelly-G. Guetary-J. Grew MGM(78)MGM.93; I33IE-93 

2 2. I'LL SEE YOU IN MY DREAMS 

Doris Day-Orkjlnal Cast .' Col(78)C-289; (33ICL-6198 

3 3 SHOW BOAT 

Original Cast-K. Grayson-A. Cardntr-H Keel MGM(78)MGM-84; (33IE-559 

4 TOP POPS 

F . carle V(78)P-324; I33ILPM-324 

5 5. LEGEND OF THE SUN VIRGIN 

Yrra Sumac M. Vi.anco Cap(78)0DN-299; (33)L-299 

4 6. GLENN MILLER CONCERT _ _ 

6 Miller V(78)P-25; (33)LPT-16 

8 6. H0NKY TONK PIANO „ 

F Ca,|, V(78)P-327; (33JLPM-26 

- 8 QUO VADIS 

Original Casl-M. Rosta MGM(78)MGM.103; (331E-103 

9 9. WITH A SONG IN MY HEART 

J. frewm Cap(78)D0N-3O9; (33)1-309 

- 10. HOUSEPARTY HOP 

r Anthony Cap(7B)0CM-292; (33IL-292 

Best Setting 45 R.P.M. 

1 1. I'LL SEE YOU IN MY DREAMS (Four Records) 

Oori* Day-Origlnal Cast Col(78)C-289; (45IB-289 

2 2. AN AMERICAN IN PARIS (Four Records) . 

G. Kelly-G. Goetary-J. Green MGM(76)MGM-93; (45IK-93 

3 3. SHOW BOAT (Four Records) 

Original Cast-K. Granon-A. Gardner-H. Kert MGM(78IMGM-84; (45)K-84 

4 4. GLENN MILLER CONCERT (Four Records) 

G. Miller V(78)P-25; (451WPT-25 

6 5. TOP POPS (Four Records) _ 

F. Carle V(78)P-3024; (45IWP3024 

- 6 OUO VADIS 

0'lglnal Cast 41. Rosia MGM(7B)MGM-103; (451K-103 

5 7. H0NKY TONK PIANO (Three RK ords. V( 78,P.327; I45.WP-327 

7 B TRIBUTE. TO GLENN MILLER IPC.. Records. r«„B,«.89B; (45r9-286 

- 9 LEGEND OF THE SUN VIRGIN (Four Records) 

Sumac-M. Vivar™ C*C78)DDNW <45>KDF-299 

9 10 WITH A SONG IN MY HEART (Four Records) 

J. Fromaiv . Cap(78)DDN-309; (45JKDF-309 



Classical Reviews 



90-100 TOPS 
80-89 EXCELLENT 
70-79 COOD 
40-69 SATISFACTORY 
0-39 POOR 



TCHAIKOVSKY: EUGEN 0NEGIN: LETTER 70 
SCENE AND V1LLA-L0B0S; BACHIANAS ■ 
BRAS1LEIRAS NO. 5 ALBUM— Lkil 
Albariese- Leopold Stokowski Ork (1-10") 
V (33) LM142 
Lkia Albaneie, currently among the itrotwjfst err- 
atic draws, il otiuiarrding in this set. And buyers 
wauling either of tbe contrasted works etched here 
will probably show preference foe this disk, altho 
both compositions are elsewhere available on LP. 
They will be richly rewarded for their choke. Per- 
formances by the singer, with Stokowskl leading 
the orchestra, are magnifkent. If anything. Miss 
Albwew shows lo greater advantage in the Eugen 
Onegin excerpU, where her voice has material of 
more dramatic content to deal with. She sings 
both works in the original Rirssian and Portuguese, 
respectively. 



75 



OPERATIC INTERMEZZI — The Philhar 
monk Ork of Undon-Wilhelm Schuechler, 
Cond. (1-10") 
MGM (33) E-131 
IntB^menl from: CaivaMeria Rmlkawv*; L'Amlce 
Fritz; I Quattro Rusteghi; Jewels of (he Madonna; 
1 PagllactI; Acts II and IV of Carmen. 
This it fine disking. The orchestra is first rate. 
Use recording is good and the programing idea is 
fresh and well done. The selection of operatk 
Interment are wisely chosen, as Overt are probably 
few opera lovers who art txfamiliar with the 
tears k. The outstanding selections art Use two 
from "Carmen/' but all of the others art glm 
top performances as well. This set should cer- 
tainly appeal to opera fans as well « those who 
like operatic nwsic— hot prefer H without the 
totals. 



INVITATION TO WALTZ— Radio Viwwuj d^O 
Grand Symphony -Man Sehoenherr, Cond. VO 
(1-10") 

Viennola VNLP 1003 
This disking contains eight well-known waltzes, 
including such favorites as waltzes from "Die 
Fledermaus," "Southern Roses" and "The Merry 
Widow Walties." They are comoet entry played 
and conducted by the Radio Vienna Symphony Ork, 
under Max Sehoenherr. This is one of the first re- 
leases from the Viennola line, one of the newest 
companies devoted to the production of (w-prked 
LP's, The program Is set in the form of a radio 
concert. Just as it would be performed by the ork 
over the Vienna airwaves. At the price that this 
set retails for, and the tact that it features 
favorite vhltzes, it should find a market among 
those Mho like the light classics and are not inter- 
tested in higher priced disks. 



ANTON BRUCKNER: FIRST SYMPHONY /"f" 
IN C-MIN0R ALBUM— Austria State U.J 
Symphony -Dr. Volkmar Andreae, Cond. 

(1-12") 
Masterseal (33) MW 40 

There Is a small coterie of Bruckner enthusiasts 
for whom the composer's massive symphonk efforts 
have no peer. That most other musk lovers find 
his approach pretentious and somewhat heavy- 
handed disturbs them no end. For this hard core, 
tho, the Masterseal set is a tundsome prize. Bruck- 
ner's First, perhaps his most widely performed, 
is given an authoritative reading by Andreae, who 
has championed the Bruckner cause since 1906. 
The plush album binding, excellent notes and de- 
tailed thematic analysis contribute plus values. 
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20-4640 — 47-4640 




This week's 

...on RCA Victor 

Reims- 52-14 
Ships Coasf fo Coast, Week of April 6 

POPULAR 

WAYNE KING and his Orchestra 

■tannine 

When Yon're In La re 30-4614— MT-ttH)* 

FREDDY MARTIN and his Orchestra 

Wlng-Dlnc Teniihl 

Ah I In L«ve? se.4640— (41-««>* 

EDDIE "PIANO" MILLER 

Why Worry 

rii.ui* Melody » 20-4611— <47-4641>* 

LISA KIRK 

I Thou (hi of Ton Lul Nifht 

Look U» 20-4043— (47-4645) • 

THE PETER KING SINGERS 



•A- |.: i ■_ , it ; : ■ 

MHV GRIFFIK with Orchestra conducted by 
Hugo Winterhalter 

The Ileftrt of ft Clown 

With No One to Love Tonlcbt 

■a itii '- c i t ftH>' 

COUNTRY-WESTERN 

HANK PENNY, Plain 01' Country Boy 

You're Bound to Look Like a Monkey 

Tases, Tuxes 59-4633— (47-4iW3>* 

BOY ROGERS (King of the Cowboys) 

There's a Cloud In My Valley of Sunshine 

A Fanr-Lei-jred Friend 30-4634— (47-46»4>* 

SONS OF THE PIONEERS 

Diesel Smoke 
Almost 

BLUES-RHYTHM 
BOB WILLIAMS 

Ruby, You're Wrong 
I'm Yours for Tonight 

JOHNNY HARTMAN 






20-1OS9— UV4639I' 



jo-new— <47-4esc>. 



•MMS— (47-MS71* 

SACRED 

HANK SNOW with The Rainbow Ranch Boys 

I Jnat Telephoned t'pstalrm S0-468S— (41-4«Stt* 

HANK SNOW and THE J0t7DANAIP.ES with 
The Rainbow Ranch Boys 

My Mother SO-4632— (47-463S)* 

SPIRITUAL 
MARY FRAZIER 

Coin" On With the Spirit 

Glory to Hta Nut to-4635— (47-4633) « 

RED SEAL SPECIAL 

JAN PEERCE with Orchestra conducted by 
Hugo Winterhalter 

A Mother Aj Lovely Aa You 

These Thing-, Are Known 10-38*2— (49-3802)* 

JAMES MELTON with Hugo Winterhalter's 
Orchestra and Chorus 

One Little Word 

Teothaehe In My Heel 1 0-3903— < 49-3*03 1- 

NEW ALBUMS 

PAUL WING; Musk composed and conducted 
by Norman ley den 

Olek Wbhtlngion and Hta Cat Rapamel 

Y-4M — ( WY-4M) * 

PAUL KINO; Music composed and conducted 

Lby Norman Leyden 
The I'fly Duckling 

Three Billy Goats Gruff y-i. < WY-445) - 



*** 

'^y^Z^^^^^^ Laaaananaaa^ianV «a^^ records 

/ /^^^Bk L w&r^^ WWW W'^S according to actual sales, are 

^Igkr recognised hits. The trade is 
urged to keep ample stock of these records 
on hand, or to reorder promptly when 
current stocks begin to approach the , 
'sold out" stage. 

© Lady Love/Idaho State Fair 

Vaughn Monroe 20-4611— (47-1611)* 

© That's the Chance You Take/Forgive Me 

Eddie Fisher 20-4574 — (47-1574)* 

O Easy on the Eyes/Anything That's Part of You 

Eddy Arnold 20-4569— (47-4569) * 

© *ny Time/Never Before 

Eddie Fisher 20-4359— (47-4359) * 

Q Tulips and Heather/ Please, Nr. Sun 

— ^ Perry Como 204453— (47-4453) * 

O Blue Tango/The Gypsy Trail 

_ Hu,o Winterhalter 20-4318 — (47-4S18)* 

9 Tell Me Why/Trust in Me 

_ Eddie Fisher 20-4444 — (47-4444)' 

0 The Gold Rush Is Over 

j_ L Hank Snow 20-4522 — (47-4522)* 

© llambone 

j1l Phil Harris and The Bell Sisters 20-4584 — (47-4584)* 

© Bermuda 

The Bell Sisters 20-4422 — (47-4422)* 

© Three Ways of Knowing/When You Want a Little Lovin' 

Johnnie « Jack 20-4555 — (47-4555) • 

© Slow Poke 

— .. ttJWtf Kin, 21-0489— (48-04B9)* 

© Poor Hhip-Poor Hill/Uheel of Fortune 

., , rhr Bell Sisters 20.1520 — (47-1520)* 

© Egbert The Easter Egg 

— Roy Rotters 45-5336— (47-0306) * 

© Down South 

Spike Jones 20-45*58— (47-4568) * 

^^p-4jj4fl^fl| LaKaaa^jaW aaaf^LaV indicates records whtcfi 

*y^^^^B wkm^jfw^ ^-aaW' Qgg initial consumer acceptance 

^^^^^/^KKMv^ww9f r F f^^^^^m anri stand an chance 

Y/MyJTj jKjL J k^mfk^m ,n0 the ( °P selling htt category The 

[ZA^dttftEmM& gP^V^ fa o*f ii advised to toatch thete records 

^X^>V carefully in order to maintain stock 
consistent with demand. 




BE ANYTHING 

Don Kates 20-4A7C— (47-«78)' " 

The Dlek Jockeys Pick, Bllboard, Uarcb 
29tb Issue. 



a EASY ON THE EYES 

eddy Arnold 20-4169- (47-4569i* 

The Country and Western Disk Jockey* 
Pick. Billboard. March 39th Issue. 



WING-DING TONIGHT/AM I IN LOVE. 



FREDDY MARTIN 
20-1640 — (17-4640) * 



"45 rpm eftl. aoa. 



this m&& 

MAII.BAG 



ONE LITTLE CANDLE 

Perry Como has recorded for 
RCA Victor a song entitled 
ONE LITTLE CANDLE, The 
lyrics convey the message of 
an ancient proverb: "It is bet- 
ter t ■ light one little candle 
than to cry out against the dark- 
ness." 

We in show business hear a lot 
of "crying out against the dark- 
ness," and the cries are only 
roo familiar: "It's not what you 
now; it's who you know." 
"That's not a new singer; 
that's a new disease." 
"His father's a music pub- 
lisher, and that makes him 
a composer." 
The above remarks don't light 
my candles: they just increase 
"he darkness. And we'll have to 
confess that we have done a 
Little darkness-increasing our- 
selves sometimes. Perhaps be- 
cause of our failings,' the mes- 
sage Perry Como conveys in his 
RCA Victor recording of ONE 
LITTLE CANDLE made a deep 
mpression on us. And, from the 
"eaction we've gotten from lead- 
ng disc Jockeys, we gather that 
we are not alone in our feelings 
So we thought we'd tell you 
about this record. And we 
thought we'd light one little 
candle of our own by thanking 
the composers of the song pub- 
licly for their fine work. J 
Maloy Roach and George Mysels 
•an take a bow. 

Thanks also to Mitchell Ayres 
and his Orchestra for their out- 
standing contribution to the 
record. And special thanks to 
the guy who is known through- 
ou' show business as a man who 
•s always ready to help a good 
cause with a good performance 
— our favorite candle tighter, 
Perry Como. 



The stars who make the hits 



RCA VICTOR Records 



RCA VICTOR DIVISION 



RAD'O CORPORATION OF AMERICA, CAMDEN, NEW JERSEY 



Car 
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TO AMERICA'S DISC JOCKEYS . . . 

If my latest Mercury Record pleased your 
listening audiences and justified your select- 
ing it for your record shows ... I'm happy! 




'WHISPERING 
WINDS' 



COUPLED WITH 



WHERE ARE- 
YOU NOW' 



MERCURY 5816«5816X45 
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MJCCIMY MCOMW. CHICAGO, 



MttCUtY WCOtDS G I CANAD* Llt>, TO*ONIO. CAMAOA 



For Review* and Rating* of Radio 
and TV Show* See The Billboard 
Radio-TV Show Charts (Radio 

Section)* 
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Best Selling Pops 
by Territories 



. Based on reports from hey dealer* tn each of these cities, 
secured via Western Union messenger service. 



NEW YORK 



- Capitol 



Each werv, The Billboard In co-operation with Western Union, secures last minute sales reports trom 
top dealer* in the nation's latfest retard markets. Altho the number ol stores queried in each market 
does not necessarily constitute a scientific survey sample, there are enough reports to avoid any 
possibility o' the over-all local picture being unduly Influenced by the report of a single store. 

PITTSBURGH 

1. BLUE TANGO — L. Anderson— Decca 

2. GUY IS A GUY— Doris Day -Columbia 

3. FORGIVE ME— E. Fisher-H. Winterhalter— 
Victor 

4. PITTSBURGH, PENNSYLVANIA — G. Mitchell. 
M. Miller — Columbia 

5. WHISPERING WINOS— P. Page - Mercury 

6. BLACKSMITH BLUES— E. M. Morsr- Capitol 

7. I'LL WALK ALONE — 0. Cornell- Coral 

8. WHEEL OF FORTUNE — K. Starr— Cap.tol 

9. TELL ME WHY— Four Aces-A. Alberts— Dettl 
10. THY— S. Frrtcrg— Capitol 



L WHEEL OF FORTUNE — I 

2. CRY — J. Ray— Okeh 

3. BLUE TANGO — -L. Anderson— Decca 

4. ANY TIME — E. Fisher-H. Winterhalter— VktOr 

5. TELL ME WHY— Four Am- A. Alberts — Decca 

6. GUY IS A GUY — Doris Day— Columbia 

7. PERFID1A — Four Aces-A. Alberts— Decca 

8. PLEASE, MR. SUN— J. Ray— Columbia 

9. (HERE AM 1) BROKEN HEARTED — J. Ray- 
Columbia 

10. TELL ME WHY-E. Fisher-H. Winterhalter- 

ViCtOT 



CHICAGO 



1. BLUE TANGO— L. Anderson— Decca 

2 BLACKSMITH BLUES — E. M. Morse— Capitol 

3 WHEEL OF FORTUNE— K. Starr— Capitol 

4. ANY TIME -E. Fisher-H. Wintertialter -Victor 

5. CRY— J. Ray— Okeh 

6. WHEEL OF FORTUNE— B, Wayne— Mercury 

7. WIMOWEH — G. Jeek ins- Weavers— Decca 

8. PERFID1A — Four Aces-A. Alberts— Deeca 

9. HAMBONE— R. SaumJf rs-D. Hawkins- Hambone 
Kids— Okeh 

10. THREE BELLS— Les Compagnons De La Chanson 
— Columbia 




LOS ANGELES 

BLUE TANGO— L. Anderson— Decca 
'. WHEEL OF FORTUNE— K. Starr— Capitol 
i. CRY— J. Ray— Okeh 

L BLACKSMITH BLUES— E. M. Morse— Capitol 
,. WIMOWEH— G. Jenkins- Weavers— Decca 

TRY— S. Frebero— Capitol 

TELL ME WHY— Four Aces-A. Alberts— Decca 
l. COME WHAT MAY — P. Page— Mercury 
i BLUE TANGO— L. Banter— Capitol 
{ PITTSBURGH, PENNSYLVANIA — G. Mitchell 

M. Miller— Columbia 



DETROIT 



WHEEL OF FORTUNE— K. Starr— Capitol 
BLUE TANGO— L. Baxter— Capitol 
BLUE TANGO— H. Winterhalter— Vlctor- 
PERFIDIA— Four Aces-A. Alberts— Decc* 
I'LL WALK ALONE— D. Cornell— Coral 
GUY IS A GUY — Doris Day— Columbia 
BLUE TANGO— L. Anderson— Decca 
. GANDY DANCERS' BALL— F. La.ne- Columbia 
I BLACKSMITH BLUES— E. M. Morse— Cap I toi 



BOSTON 

. BLUE TANGO — L. Anderson— Decca 

1 WHEEL OF FORTUNE— K. Starr— Capitol 

i GUY IS A GUY— Doris Day— Columbia 

, BLACKSMITH BLUES — E. M. Morse— Capitol 

i I'LL WALK ALONE- D. Cornell— Coral 

,'. AY-ROUND THE CORNER— J. Stafford— 

Columbia 
'. CRY— J. Ray— Okeh 
I. ANY TIME— E. Fisher-H. Wlntertialler— Victor 
I TENDERLY— R. Clooney— Columbia 
). WHISPERING WINDS-P. Pa$e— Mercury 



ST. LOUIS 

1. GUY IS A GUY— Doris Day—Columbia 

2. I'LL WALK ALONE— D. Cornell — Coral 

3. AT LAST— R. Anthony— Cap. tol 

4. BLUE TANGO — L. Anderson— Decca 

5. BLACKSMITH BLUES— E. M. Morw— Capitol 

6. KISS TO BUILD A DREAM ON— L. Armstrong 
— Oeeca 

7. FORGIVE ME— E. Fisher-H. Wintertialter— 
Victor 

8. DANCING WITH TEARS IN MY EYES— 
Manl ovarii — London 

<>. WHEEL OF FORTUNE— K. Slarr— Capitol 



WASHINGTON, D. C. 

L WHEEL OF FORTUNE— K. Starr-Capitol 

2. CRY— J. Ray— Okeh 

3. BLACKSMITH BLUES — E. M. Morse— Capitol 

4. BLUE TANGO— L. Anderson— Decca 

5. I'LL WALK ALONE— D. Cornell— Coral 

fc. FORGIVE ME— E. Fisher-H. Winierhalier— 
Victor 

7. THAT'S THE CHANCE YOU TAKE — E. Fisher- 
H. Wintertialter— Victor 

8. ANY TIME— E. Fisher-H. Winterha Her— Victor 
<}. PLEASE, MR. SUN— J. Ray— Columbia 

10. SLOW P0KE~Pee Wee King— Victor 



DENVER 

1. WHEEL OF FORTUNE— K. Starr— CapiloJ 

2. BLUE TANGO— L. Anderson— Decca 

3. ANY TIME — E. Fisher-H. Winterhalter— Victor 

4. PITTSBURGH, PE NNSYLVAN IA — G. Mitchell- 
M. Miller— Victor 

5- BLACKSMITH BLUES— E. M. Morse— Capitol 



ATLANTA 



L, WHEEL OF FORTUNE — K. Starr-Capitol 

2. ANY TIME — E. Fisher-H. Winterhalter— Vklor 

3. CRY— J. Ray— Okeh 

4. BLACKSMITH BLUES— E. M. Morse- Capitol 

5. TELL ME WHY — Four Aces-A. Alberts— Decca 

6. LAOY LOVE— V. Monroe— Victor 



DALLAS-FORT WORTH 

. BLACKSMITH BLUES — E. M. Morse— Capitol 

'. BLUE TANGO — L. Anderson— Decca 

I WHEEL OF FORTUNE— K. Starr— Capitol 

I. ANY TIME— E. Fisher-H. Winterhalter— Victor 

i. BERMUDA— Sell Sisters— Victor 

l HAMBONE— J. Stafford— F. La ine— Columbia 

'. TELL ME WHY— E, Fisher-H. Winterhalter— 

I. THAT'S THE CHANCE YOU TAKE — E. Fisher- 
H. Winterhalter— Victor i 



SEATTLE 



. ANY TIME — E. Fisher-H, Winterhalter— Victor 

. BLUE TANGO— L. Anderson— Decca 

, WHEEL OF FORTUNE— K. Starr— Capitol 

. BLACKSMITH BLUES — E. M. Morse— Capitol 

. WIMOWEH— G. Jenkins- Weavers— Decca 



PHILADELPHIA 

L GUY IS A GUY— Doris Day— Columbia 

2. WHEEL OF FORTUNE— K. Starr -Capitol 

3. (HERE AM I) BROKEN HEARTED — J. Ray- 
Columbia 

4. BLUE TANGO— L. Anderson— Dec ta 

5. CRY— J. Ray— Okeh 

6. FORGIVE ME— E. Fisher-H. Winterhalter— 
Victor 

7. BLACKSMITH BLUES— E. M. Morse- Capitol 

8. ANY TIME— E. Fisher-H. Winterhalter Victor 

9. IF I HAD THE HEART OF A CLOWN— B. 
Wayne — Mercury 



NEW ORLEANS 

L WHEEL OF FORTUNE — K. Starr— Capitol 

2. BLUE TANGO— L. Anderson— Decca 

3. ANY TIME— E. Fisher-H. Winterhalter— VictOf 

4. CRY — J. Ray— Okeh 

5. BERMUDA— Bell Sisters— Victor 

6. PLEASE, MR. SUN— J. Ray— Columbia 

7. TELL ME WHY— E. Fisher-H. Winterhalter— 
Victor 

B. FORGIVE ME— E. Fisher-H. Winterhalter— 
Victor 



HERE'S HOW 7*4*y'4 TOP TUNES 



Ihc lop 30 hines each week Irom the Billboard 

HELPS RECORD SALES 

"Our most successful advertising to date has boon 
o combination of TOOAY'5 TOP TUNES and * radio 
spot. On our daily spot wo invite people to request 
tones. We add their names to our mailing list 
which 1 1 1 1.111 TODAY'S TOP TUNES." 

HUGHES MUSIC 

Mary Hughes 

Burncy. Calif. 




The Billboard 921 
2160 Patterson St., Cincinnati 22. Ohio 

Please Imprint and ship 50 copies of TODAY'S 
TOP TUNES for which I enclose $1. 



| IMPRINT AS FOLLOWS: 

I 



SPECIAL 
TRIAL OFFER 

50 Copies Only $1 

TRY IT AND YOU'LL BUY IT 
EVERY WEEK. 



ADDRESS • 

| CITY AND STATE PHONE. 

Ordered by 

I 
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Fln», Fine.l, Fortmoil In IkwM kVnk 
Cii»lnotor of 331) LP Ktconfc fat UnlirtanvpM IMtnhtf Hhiw 



Tony RUSSO 
and the 
KAYDETS 



THE BILLBOARD M(jc/r 

Popularity Charts 



For Review and Rating! of Radio 
and TV Shorn See The Billboard 
Radio-TV Shoot Chart* (Radio 
Section). 



Most Played 
Juke Box Records 



. Ba$»tl on reports received March ?6, 27 and 26 



Records listed are those receiving the greatest play In the nation's juke bows. List h based 
on The Billboard's weekly survey among 3,558 operators In all sections of the country. Listed under 
the title of rati- of the most played records are other available recordings of the same tune. Unlet* 
shown In thts chart other available records of tunes listed here will be found In the Honor Roll of Hits 
Musk Popularity Chart, Part 1. 



POSITION 
■Ms | Last | This 
U stale IWeekiWeek 






7 


1 


1. 


WHEEL OF FORTUNE 


..K.Starr 








Capl78)1964; <45)F-1964— BMI 


19 


2 


2. 


CRY 


.J.Ray 






0ket.(78>6840; (45)4-6840 — BMI 


18 


3 


3. 


ANY TIME 


. . E. Fisher H. Winterhalter 






*..V(78)20-4359; (45)47-4359— OMI 


16 


4 


4. 


TRl ME WHY 


. . Four Ates-A. Alberts 






Dec(7e>27860; (45)9-27860 — BMI 


7 


5 


5. 


BLUE TANGO 








0ec(78)27675; (45)9-27875— ASCAP 


11 


6 


6. 


PLEASE, MR. SUN 










Col(78)39636; (45)4-39636 — BUI 


4 


9 


6. 


HAMBONE 


J Stafford F lain* 








Col(78l3%72; (45M-39672— BMI 

(P. Harris-Bell Sisters. Victor 20-4584; St. Saunders Ork, Okeh 6B62; T. Dorsey Ork 
Decca 28057) - 


18 


7 


8 


LITTLE WHITE CLOUD THAT 





CRIED 



.J. Ray 



8 8 

9 14 

6 10 

22 13 

3 16 



. 0keh(78*840; (45)4-6840 — ASCAP 

9. BLACKSMITH BLUES E. M. Morse 

Ca»(7S)1922; (45)F-1922 — BMI 

10. BE MY LIFE'S COMPANION . . . .Mills Brothers 

....Dec(78)278B9; (45N-27889-ASCAP 
(H. Hawkins, King 1039; M. Carswi-M. Griffin, Victor 20-4454; G. Glbbs, Mercury 
5758; P.. Clowier-P. Faith Ork, Columbia 39631; Art Lund, MGM 11133; 
5. McDonald, Capitol 1967) 

11. PERFIDIA Four Aces A. Alberts -.. 

....Dect76>27987; (45)9-27987 — ASCAP 
(J. August, Mercury 5589; O. Brtibfck Trio, Fantasy 513; G. Miller Ork, Victor 
27-0157; B. Sarage, Capitol 2019) 

11. SLOW POKE Pee Wee King 

V(78)21-0489; (45)48-0489 — BMI 

1 1 . FORGIVE ME E. Fisher-H. Winterhalter 

....V(78>20-4574; (45)47-4574 — ASCAP 
(T Edwards-L. Holmes Ork, MGM 11170) 



10 17 11. STOLEN LOVE E. Howard 

. .Mercury<78)5771, 



5 17 

3 21 
8 11 

2 26 

1 - 

4 — 

3 24 
13 19 

2 29 
8 11 

13 15 

1 - 

2 21 

2 24 

3 - 



(45)5771X45 — BMI 

(E. Hill, Mercury 6383; The Larks, Apollo 1190; G. Lombarrjo, Decca 27962; 
J. Llggint, Specially SP-427; Three Suns, Victor 20-4510) 

15. WHEEL OF FORTUNE B. Wayne 

.Mere»ry(78)5779; (45)5779X45 — ASCAP 

16. PITTSBURGH, PENNSYLVANIA . .G. Milehell-M. Miller 

Col(78)39663; (45)4-39663— ASCAP 

17. COME WHAT MAY P. Page 

.Memiry(78)5772; (45)5772X45 — ASCAP 
(H. O'Conrrell, Capitol 1944; J. Scott, Coral 60650; T. Dorsey Ork, Decca 28057) 

17. BLUE TANGO G. Lombardo 

.... Dec(78)28931; (45)9-28931— ASCAP 

17. I'll WALK ALONE D. Cornell 

. -Coral(7B>60659; (45)9-60659 — ASCAP 
(L. Holmes Ork, MGM 11198; M. Whiting. L. Busch Ork. Capitol 2000; P. Andreses, 
Decca 28038; B. Taylor-P. Fait* Ork, Columbia 39654; J. Froman, Cap '.ol 2044) 

20. WISHIN' E. Howard 

Jlercury(7B)5784; (4515784X45 — ASCAP 
(C. Hawkins, Decca 28056; E. Barton-P. Weston Ork, Coral 60651; R. Morgan Ork, 
Decca 27975; G. MacXerule, Capitol 1983; C. Lord, MGM 11173; T. Phillips Ork, 
Kiag 151561 

21 . WHEEL OF FORTUNE Bell Sisters 

....VI78120-4520; (45)47-4520 — ASCAP 



22. TELL ME WHY 



..E. Fisher-H. Winterhalter . 

V178120-4444; (45)47 



22. WHISPERING WINDS P. Page 

,.Mertiir ) (78)5ei6; (45)5816X45 — ASCAP 

24. (Here Am I) BROKEN HEARTED . . J. Ray 

....001178)39636; (45)4-39636 — ASCAP 
F. Diaon-E- Williams Trio, Swing Time 261; Alan Dale, Decca 27961; ft Anthony 
Ork, Capitol 1956; J. Raymond-). Hanson Ork, Remington R-25023; E. Light Ork, 
, Prom 1009) 

24. BERMUDA Bell Sisters 

VI78I20-4422; (45147-4422— BMI 

(R. Anthony Ork, Capitol 1956; R. Lee, Decca 27893) 

24. AY-ROUND THE CORNER J. Stafford 

COK78I39653; (45)4-39653— ASCAP 

(6. Newman, King 1957; The Weawrs-G. Jenkins, Decca 28054; X. Cugat Ork, 
Mercury 5813) 

27. GUY IS A GUY Doris Day 

Coil78139673; (45)4-39673 — BMI 

27. HAMBONE Bell Sisters-P. Harris s . . . 

V(78)20-4584; (45)47-4584, — BMI 

29. AT LAST R. Anthony 

Cap(78)1912; (45IF1912— ASCAP 

(G. Halliday, Regent 1044; B. Johnson Ork-A. Prysoek, Decca 27998; G. Miller Ork. 
R. Eberle, Victor 27-0137; T. Stricter Ork, MGM 11143; T. Martin, Victor 20- 
4477; R. Martin Ork, Abbey 15066; G. Lombardo Ork, Decca 28031) 



1 — 29. PLEASE, MR. SUN P. Como 



-V178120-4453; 145)47-4453— BMI 
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CORAL RECORDS 

America's Fastest Growing Record Company 

Vc= ^^ (A »m*»Ui*ry if PCCtA AMCOXM.MC} 



IN CANADA: Rogers Majestic Rod.o Corporation Ltd., Toronto-Montreal 



backed with 



Til Always Be Following You' 

with orch. directed by George Cafes 

Coral 606S8 (78 rpm) 
9-60658 (45 rpm) 
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"LOVE SONG OF THE WATERFALL" 

IMPERIAL RECORD NO. 8134—45-8134 

Breaking for a 
BIG HIT!!! 
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"LOVE SONG 



OF THE 
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IMPERIAL RECORD CO., INC. 

6425 HOLLYWOOD BLVD • HOLLYWOOD 28, CALIF. 
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AMERICAN MUSIC CO., INC. 

9109 SUNSET BLVD. • HOLLYWOOD, CALIF. 

LOVE SONG OF THE WATERFALL 

IMPERIAL RECORD NO. 8134 — 45-8134 
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Most Played Me Box Folk 
(Country & Western) Records 

. . . Based on reports received March 26, 27 and 28 



Record* listed are Country and Western records most pUyed in joke boxes according to The 
Billboard's srecial sreekly survey among a selected group of juke bsx operators vrhose locations reguirt 
Country and Western records. 

POSITION . 
Weeks | Last I This 
to datelWeek Week 

22 I 1. LET OLD MOTHER NATURE 

HAVE HER WAY CarlSmitti 

Coir78>20862; (45>4-20l)62-l>m 

14 2 2. GIVE ME MORE. MORE. MORE.. lefty Friuell 

01(78)20885; (45)4-20885 — BM1 

6 4 3. DON'T JUST STAND THERE Carl Smith 

Col(78>20893; (45)4-20893— 8MI 

28 3 4. SLOW POKE Pee Wee King 

V(78)21-0489; (45348-0489— BMI 

10 5 5. WONDERING W. Pierce 

Dtcl 78)46364; (45)9-46364 — BMI 

7 6 6. SILVER AND GOLD Pee Wee King 

VI78120-4458; (45)47-4458 — BMI 

9 7 7. BUNDLE OF SOUTHERN 

SUNSHINE E. Arnold 

....V(78>20-4413; (45)47-4413— »SCAP 

3 8 8. MILK BUCKET BOOGIE Red Foley 

0»c(78)27981; (45)9-27981— BMI 

2 8 8. SALTY DOG RAG \ Red Foley 

0ec(78)27981; (45)9-27981 — BMI 

6 10 10. HONKY TONK BLUES Hank Williams 

MCM(78ini60; (45))K-lll60 

Coming Up 

Records listed here In numerical order show signs of Increasing popularity according to a limited 
number of questionnaires from dealers (operators, disk Jockeys) but do not have strength to be listed 
in best selling (most played) category. 

I. WILD SIDE OF LIFE H. Thompson 



.Cap(78)1942; (451F-1942 



2. DON'T STAY AWAY Lefty Frizzell 



.001(78)20911; (45H-209U 



3. EASY ON THE EYES E. Arnold 



-V(78)20-4569; (45)47-4569 



£ufocritte Urn! 

52 BIG ISSUES, $10 

Including B Special Issues 



"A good display ol record adyerlisemenU 
from The Billboard la a great help lor increas- 
ing your tales." 

F. W. WOOLWOBTH CO. 
MIbs Haxel Smith 
124 Wesl Mum St. 
Durham, N. C. 



THE BILLBOARD 919 
2160 Patterson St., Cincinnati 22, Ohio 

Please enter my subscription to The Billboard 
for one year, for which I enclose $10. Foreign 
Countries [except Canada). (20. I understand 
thh will include at least 8 Special Issues. 



Billiroard 



The Amusemcnl Indultr/i 
Leading Newi.eekly 




j 1 ™ l^aLm'uUmL *-<■•» 



Mime 

Addresi . . . 

City 

Occupation 




STRIKE BACK 



Give to Conquer Canter! 



AMERICAN CANCER SOCIETY 



naterial 
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Popularity Charts 

For KuntWM and Rating* of Radio 
and TV .Snores See The Billboard 
Radio-TV Shorn Chans (Radio 
Section). 
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• Country & Western Records 
Most Played by Folk Disk Jockeys 



Based on reports received March 26, 27 and 28 



Records U.tei her* I" numerical order are those oljjed most bj l'ie nation's leading. Country and 
Western disk jockeys. List it bawd on replies from weekif wme/ among a select list of wer 400 
disk jockeys sueclaliilng in Country and Western tunes. , 

POSITION 
Weeks | las'; This 

to date Week Week i 



6 

14 
4 

15 
9 

13 
8 

t 
24 

I 



DON'T JUST STAND THERE 



.Carl Smith 

Col(78>20893; (45)4-20693 BMI 

WONDERING W. Piera 

0ec(7B>46364; (4519-46364-BMI 

WILD SIDE OF LIFE H. Thompson 

Cap(7Sll942, (451F-1942-BMI 

GIVE ME MORE. MORE. MORE. .Lefty Friaell 

Col(7a)208B5; (45)4-20885 — BMI 

5. MISSING IN ACTION E. Tubb 

Dec(78)46389; (45)9-46389— BMI 

6. BABY, WE'RE REALLY IN LOVE . Hank Williams 

....MGt.l(78>1110O; (45IK-11100— BMI 

7. BUNDLE OF SOUTHERN 

SUNSHINE E. Arnold 

. . . .V(78)20-4413; (45)47.4413— A.SCAP 

8. SILVER AND GOLD Pee Wee Kino. 

V(78i20-4458; (45147.4458-BMI 

9. LET OLD MOTHER NATURE 

HAVE HER WAY Carl Smith 

01178)20662; (45)4-20862 — BMI 

10. EASY ON THE EYES E. Arnold - 

. . . .V(78)20-4569. (45147-4569-ASCAP 




Half As Much" 



and 



HANK WILLIAMS 



LET'S TURN 
BACK THE 

YEARS" 



202 



Coming Ull 
I. GOLD RUSH IS OVER Hank Snow 



V(78120-4522; (45)47.4522 



2. DON'T STAY AWAY lefty Friuell 



3. MILK BUCKET BOOGIE Red Foley v 



Col!78)20911; (45)4-20911 



Oec(73)27981; (45)9-27981 



• Best Selling Retail Folk 
(Country & Western) Records 

. , . Based on reports received March 26, 27 and 28 

Record, ll'.led as Country and Western records thit sold best .n stores according to The Billboard's 
spee>aJ With survey among a selected group of retail stixes, U<e ma.-sr.ljjf of whose customers purchase 
Country an! Western recurOs. 

POSITION 
Weeks | Last 1 This 
to i.H - .v- -■ Week 

20 I I. LET OLD MOTHER NATURE 

HAVE HER WAY Carl Smith 

Me and Ml MM Heart Col(78)20862; (4514-20862-BMI 

27 2 2. SLOW POKE Pee Wee King 

Whisper Willi V(78)21-0489; (45)48-0489— BMI 

4 3 3. DON'T JUST STAND THERE Carl Smith 

liult Girl in My Home Tmm 6>I(7S)20893; (45)4-20893 — BMI 

9 4 4. MISSING IN ACTION E. Tubb 

Heartsick Sol4i«r on Heartbreak Ridge Oee(78>46389; (45)9-46389— BMI 

8 7 5. WONDERING W. Pierce 

New Silver Bells 0«(78)46364; (45)9-46364— BMI 

14 6 6. GIVE ME MORE MORE. MORE. Lefty Frizzell 

Hew Long Will II Take Col(78)20S85; (45)4-20885 — BMI 

7 5 7. SILVER AND GOLD Pee Wee King 

Ratline »nnie Lee V(T8l20-4458; (45)47-4458 — BMI 

5 9 7. HONKY TONK BLUES Hank Williams 

I'm Sorry for You, My Friend MGM(78I11160; (45IK-11160 

1 — 9. GOLD RUSH IS OVER Hank Snow 

Why Do Vou Punish Me! V(78)20-4522.- (45)47-4522 

I — 9. EASY ON THE EYES E. Arnold 

Arrrthing Dial's Part of Y«l ... V(78)20-4564; (45147-4569— »SCAP 

Coming t'|» 

Records liitefl here in numerical cder show signs of increasing popularity according to a limited 

number at gursi'Dnnaires from dea'c-s 'operators, disk jockeys) but do net na.e strength to be listed 
in best hriliAi (most played) category. 



I. SALTY DOG RAG , Red Foley 



2. MILK BUCKET BOOGIE Red Foley 



.Oec(78)27981; (45)4-27981 



Oec;73)27981; (45J4-279B1 



3. DON'T STAY AWAY lefty Frizzell 




Ordering and 
Let Us Be Your Erra: 
Running Around to lhe 

CET ALL THE LATE 

WE CAN SU 

We Ship in 24 Hours— Hi 
the Small Nominal F 
ord. You Will Ge 
You. 

TRY OU 



MS 
AVICI 

ing Problem. 
All the Hustling and 

YOU WANT THEM 
.U. SPEEDS 

No Back Orders. All ior 
plesale Price Per Rec- 
ne Else Can Offer 




Y OTHER 
ICE 




LET YOUR 
PENDULUM 
SWING 



P(/Bl/CAr/OAfS J 
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•Folk 

Record Releases 



Cry, Cry, Cry— Bool! Fare-Idaho Call (I'm) Cap 
2027 

Don't Slay Away (Til Love Grown Cold) — Grady 
Martin-Hit Slew Foot Five (Get) Dec 26074 

Four Bare Walts and a Ceiling— Cowboy Copa, (I) 
King 1046 

Fanny Book— Danny Dixco (Sweater) Abbott 112 

Geonjla— Norm Houge Orlr (Too) JE Ranch M1M431 

Get Up and Give— Grady Martin— His Slew Foot 
Five (Don't) Dec 28074 

God Has Taken My Flower — Jimmie Osborne (Mil- 
lion) King 1048 

I Am Slowly Dying of a Broken Heart — rlawksh?w 
Hawkins (Over) King 1047 

1 Can't Stop Loving You — Cowboy Copas (Four) 
King 1046 

Idaho State Fair— Rusty Keefer-Hillsiders (You) 
Coral 60679 

I'm Looking at a Darlin' Angel— Bob Davis (My) 
Abbott 114 

I'm Missin' Lots of Levin* — Terry Preston (Words) 
Cap 2024 

I'm S ink in' In a Hole — Boots Faye-ldaho Call 
(Cry) Cap 2027 

It Won't Be Long — Hodges Bros. (My) Trumpet 160 

I've Gat News for You — Rod Morris-His Mitsourians 
(Ten) Cap 2022 

Let Old Mother Nature Have Her Way, No. 2— 
Lome & Oscar (Music) Dec 28060 

Million People Have Died— Jimmie Osborne (God) 
King 1048 

Moose Jaw Rag — Kerb Remington- Ranch Hands 
(Old) Dec 28058 

Mask Makin' Mama Second Hand — Lonzo & Oscar 
(Let) Dec 28060 

My Gal Comes From Heaven — Bob Davis (I'm) 
Abbott 114 

My Darlin' LUa Lou— Hillbilly Barton (You) Abbott 
113 

My Heart Fell at Her Feet— Hodges Bros. (10 
Trumpet 160 

My Mother Must Have Been a Girl Like You— Ernest 
TuMt (Somebody's) Dec 28067 

Old Timey Wall/ — Herb Remington- Ranch Hands 
(Moose) Dec 28058 

Over the Hill— Hawksnaw Hawkins (1 Am) King 1047 

Somebody's Stolen My Honey — Ernest Tubb (My) 
Dec 28067 

Sweater Girl— Oanny Dixon (Funny) Abbott 112 

Ten to One I Love You — Rod Morris-His Missourians 
(I've) Cap 2022 

Too Old to Cut the Mustard— Norm Houge Ork 
(Georgia) JR Ranch ME-1431 

Words — Terry Preston (I'm) Cap 2024 

You Made Me Love You— Hillbilly Barton (My) 
Abbott 113 

You Will Never Grow Old— Rusty Keefer-Hillsiders 
(Idaho) Coral 60679 



now AVAILABLE! 
HENRY FORD'S 

ORIGINAL 
tarly American Records 



POPULAR 
DANCES 




for INFORMAJI ON— 



The Henry Ford Museum 

Dearborn, 
Michigan 



"SATISFIED" •« 

"JESUS FOR ME" 

RECORD NO. G-423 

THE BLUE RIDGE QUARTET 



RECORD CMP. 

161* Federal St. Phil. 46, Pa. 



Country & Western (Folk) 
Record Reviews 



Each of the records reviewed here expresses the opinion of 
the members of The Billboard music staff who reviewed 



the record. 


ARTIST 


TUNES 


LABEL AND NO. 


COMMENT 



ERNEST TUBB 

My Mother Must Have Been a Cirt Like You 

(Ernest Tubb Music— BMI) 

OECCA 26067 — Tubb does another of his distinctive Jobs on a slow 
ballad thai has all the Ingredients of being a big one. 
Somebody's Stolen My Honey 

(Tannen Mu:ie— BMI) 

Medium tempo ballad is Just right for Tubb's style. Should be another 
big wiiwr tor singer. 



86--87--85--87 



83--84-83--82 



HANK WILLIAMS 

Let's Turn Back the Years 

MGM 11202— This is another powerful Williams side. The chanter is, 
as usual, highly effective on another of his well-written ditties. This Is a 
first-rate walU Hem. 
Half as Much 

Williams lifts the tempo a bit here, but his terrific projection and 
emotion cut thru as usual. Looks like a strong two-sided platter. 



84. 



-84-84- 
-84-84- 



COWBOY COPAS 

Four Bare Walls and a Ceiling 82—82—82—82 

KI"iG 10-U. — Thrs I* one of Copas' best disks In a long time. The 
weeper material i* first rate and he reads the lyrics with authenticity. 
A fine platter. 

I Can't Stop Loving You 79—80—78—79 

Tho fie lyric idea Is quite ordinary, the use of a delayed beat gimmick 
adds Interest to the disk. Copas comes thru with his usual reading of a 
rhythm ditty. Whether this piece of r. and b. material will make it In 
the country field is yet to he discovered. 



JIMMIE OSBORNE 

Million People Have Died, A 81—90-75-80 

KING IC4Z — This one Is a must for deejay shows! Osborne and the 
group come thru with a first-rate weeper based on the terrible toll 
taken exh year in traffic accidents. 
Cod Has Taken My Flower 79-80-78-79 
Osborne comes up with a fine piece of material in an ode to a departed 
mother. A strong performance on a s'ick piece of material. 



MOON MULLICAN 

A Million Regrets 78—78—78—78 

KING 1043 — Weeper lyrics are chanted pleasantly by Mull lean. Ork 
backing is bouncy and pegged to a strong teat 
Shoot the Moon 76-76-76-76 

The brisk two-step is run thru energetically by the ork. Piano and 
string bass get featured spots in this good country instrumental. Can 
spin In Jukes, 



ROD MORRIS (His Missourians) 










I've oCt News for You 


74- 


-79- 


-76- 


-79 


CAPITCL 2022— Tune about a guy who finally decides that he's taken 










all he will from his gal is sold convincingly by Morris. 










Ten to One 1 Love You 


68- 


-68- 


-68- 


-68 


So-so lure is fwrnrflrd adequately by Morris. Good instrumentation helps. 










ERNIE LEE 










Don't Think It Ain't Been Fun, Dear, 'Cause It Ain't 


75- 


-77- 


-73- 


-75 


MERCURY" 6384— This Is sprightly novelty-type ditty which should get 










plenty o( spins. Lee handles it neatly. 










I'm Not Lonesome Anymore 


71- 


-73- 


-70- 


-71 


Lee turns in an agreeable vocal on an attractive country ballad. 











CENE McChee 

Honest and Truly 75-75-75-75 

MGM 11201 — The plug standard gets placid coverage by the chanter. 
Pace of the reading makes for relaxed waltzing. Good Item. 
Love Letters (From an Old Sweetheart of Mine) 70— 70--70--70 

Sentimental ditty Is sung pleasingly by McGhee. Organ and accordion 
back the chanter In okay style. 



HAWKSHAW HAWKINS-RUBY WRICHT 










Over the Hill 


74- 


-76- 


-71- 


-74 


KING 1047— Hawkins and the Wright gal team up on a folk-like verse- 










chorus ditty which is both pop and country material. Okay disking. 










1 Am Slowly Dying of a Broken Heart 


74- 


-78- 


-70- 


-73 


A typical Hawkins reading en a routine light weeper. 










RAMBLIN- |IMMIE DOLAN 










There's a Blue Sky 'Way Out Yonder 


74- 


-75- 


-73- 


-74 


CAPI T OL 2G0£j — Fine material and a typical Dolan chanting job add up 










to an above-average country item. 










Cot My Heart Set on You 


74- 


-75- 


-73- 


-74 


More of the same here. 











BILL MONROE (His Blue Crass Boys) 

First Whippoorwill, The 74— 75-73- 

DECCA 2BC45 — A weeper played in hoe-down style gets a strong go from 
the Singer and the Blue Grass Boys. Tine for back-oountry areas. 
I'm on My Way to the Old Home 72—72—72- 

Monroe does a good job with this fast-tempo country ditty played In a 

wild hoe-down ttyle by the ork. M.<jnl f fcr thr rn-.> rr..rl»t. 



ROY ACUFF (The Smoky Mr. Boys) 

Ten Little Numbers 73—73-73—73 

COLUMBIA 20912 — Aeuff gets an assist from the La Ooy Sisters on 
this fast novelty ditty. Fine harmonica work In the instrumentation. 
My Tears Don't Show 71—71—71—71 
Boy really r.n t\ : ty.ir! .nto this vtepfc. His mny fans troi.' ■'. I k- it 



TERRY PRESTON 

I'm Missin' Lots of Levin' 

CAPITCL 2024— P'eslon walls away at this novelty. Disk has a fine 
beat. 
Words 

Singer injects all the feeling at his command in this one. Ballad tells 
about the difference that words can make. 



73-- 



73-73- 
71-71 



-73 



CARSON ROBISON IPIsaiant Valley Boyll 

Store-Bought Teeth land Tatty Candy! 72—74—70—72 

MGM 11Z0O— Robinson don a dry recital of thli Btrt Williams Hjled 
story item- which tells about troubles with secondhand teeth. The 
quartet helps with the vocal. 
Lite Is a Beautiful (?) Thing 69 

s sung and told pleasantly by Rcbisci 



BOOTS FAYE-IDAHO CALL 








I'm Sinkin' in a Hole 


72- 


-73-71- 


-72 


CAPITOL 2027 — Duo socks across this weeper that's set to a fast tempo. 








For the back-country areas. 








Cry, Cry. Cry 


68- 


-69-67- 


-68 


Close harmony by duo on lively d'tty mi&ht get plays in rural nurketi. 








JIMMIE SKINNER 








It's Our Coodbye 


70- 


-72-68- 


-70 


CAPITCL 2007 — The chanter has a weeper ballad here, which he does in 








bis typical manner. 








Women Beware 


68- 


-70-66- 


-68 


Skinner's fans should go for th « <h>'.\i-\ ditty. 









JIMMY BOYD (Norman Luboff Choir) 

Cod's Little Candles 70—72—70—68 

COLUMBIA 3%% — Kid singer Jimmy Boyd, new to the label, does an 
adequate job on this w<u>ng of a pretty country tune. Youngster has a 
warn voice but Is hard to understand. Choir and ork support him well. 
Owl Lullaby 65—65-65-65 
New bill.'d is given a routine vocal by the young warbler, but again Is 
hard to hear or understand distinctly. 



FOLK TALENT AND TUNES 

Communication! In rare The Billboard, G0O0 Sunset Blvd., Bollywood 2S. 

By JOHNNY SIPPEL 



Artists' Activities 

Lule Williamson is taping 
interviews with the increasing 
number of artists hitting New 
England for his special Saturday 
morning show over WHYN, Holy- 
oke, Mass. . . . Charlie Walker, 
who recently cut his first sides for 
Imperial, is still plugging country 
wax at KMAC, San Antonio, in 
addition to promoting one-night- 
ers at his Barn, San Antonio. . . . 
Uncle Joe Allison has added a 
full hour to his daily sked at 
KXLA, Pasadena, Calif. . . . 
Jane Powell, librarian at WARL, 
Arlington, Va., reports that 
Hawkshaw Hawkins is now ap- 
pearing regularly at the Merry 
Lane Cafe, Washington, D. C. 
Connie B. Gay of that station 
goes overseas to tour Army in- 
stallations late in March. 

Marty Roberts, WCKY, Cincin- 
nati, reports that a new diskery. 
Kentucky, has signed Harry 
Adams, whose first release is 

Milk Bucket Boogie." . 
Warren Jaxvis. WNVA, Norton, 
Va., reports Carl Story did ca- 
pacity business in a recent ap- 
pearance at a local theater. Story 
is headed back to Charlotte, N. C. 
. . . Tex Davis, WLOW, Norfolk, 
wants tapes from artists for 
his shows. . . . Carl Shook, 
WKYW, Louisville, reports big 
early reaction to Hank Snow's 
"The Gold Rush Is Over." . . . 
Red Hutsell is now doing three 
hours daily over WIBK, Knox- 
ville, and is seeking new talent to 
promote via disks in his territory. 
. . . Dave Walshak. KCTI, Gon- 
zales, Tex., is seeking a copy of 
Tex Williams' "Happy Birthday 
Polka." His copy, which he uses 
to acknowledge birthdays of his 
listeners, is worn out. . . . Ray 
Read. KULP, El Campo, Tex., 
would like all the new Spike 
Jones' Country Cousins disks from 
Victor. . . . Dick Stuarl, KWEM, 
West Memphis, Ark., likes Bob 
Price's Chess recording of "How 
Can It Be." 

Claude Dugay, Maine country 
music promoter reports that a 
new country music ranch may 
start near Waterville, Me. . . . 
Georgia Mae and Tex and the 
Night Riders have their own sep- 
arate daily shows over WLAW, 
Lawrence, Mass. . . . Dunnvillc. 
Ont., has the first h.b. park in 
the entire province, operating 
week-ends and holidays only. It 
is operated by George L. Feather- 
stone. Featherstone plans to add 
an outside theater this season. He 
also leads the house band. . . . 
Dick Carter, leader of the Circle 
C Ranch Hands, does a two-hour 
daily d.j. shot over WRRF, Wash- 
ington, N. C, and also does a daily 
show with his band over the sta- 
tion. . . . The Mercer Brothers 
(Columbia) have started a Sunday 
morning all-hymn show on WIBB, 
Macon, Ga. . . . The Georgia 
Crackers, WHKC, Columbus, O., 
have completed 68 shows this sea- 
son for International Harvester. 
Bob Newman (King) of the group 
will probably spend next winter 
in Arizona, hoping to overcome a 
sinus condition. The Crackers in- 
tend to open their G-Bar-C 
Ranch, near Columbus, June 1 . 
They are booking names for the 
season. 

Ben Starr, attorney for Hill & 
Range Songs, inked a term pact 
with Lone Pine (Harold J. Breau) 
and his co- writer, Ray Coutre. 
The deal will go into effect Janu- 
ary 1, 1953, -when the Victor re- 
corder's pact with Canadian Mu- 
sic Sales Corporation, Toronto, 
expires. Lone Pine's frau, Betty, 
is also a writer, with the current 
Victor release, "Tom-Tom Yodel," 
carrying her name as writer. . . . 
Zeb Carver and his Country 
Cousins are in their 22d week at 
the Village Barn, New York. Car- 
ver and his group are also inked 
to World Transcription for a ser- 
ies. . . . Eddie Kirk, who signed 
recently with Arena Stars, the 
Ralph Wonders-Spike Jones man- 
agement firm, is bedded with flu. 
He is missing his daily d.j. shows 
at KXLA, Pasadena, which are 
being worked by Cousin Lou 
Stevens. 

Charley Wright, the Dallas 
agent, has set Jack Rowe and 
the Wichita Mountain Boys 
(Decca) at Bob Wills' Ranch- 
House, Dallas, for six weeks, . . . 



Hawkshaw Hawkins may play his 
first string of dates thru the 
Southwest soon. Hawkins has re- 
portedly left WWVA, Wheeling, 
W. Va., for a time to make per- 
sonals. Wright is also taking over 
personals on Leon Payne (Capi- 
tol), beginning March 31. . . . Till- 
man Franks has sold out his retail 
record shop to concentrate on 
promoting his new property, 
Webb Pierce. Pierce is set for the 
NBC "Grand Ole Opry" seg April 
19. . . . Jack Patton (Gold Tone) 
is now heard daily on KRKD, Los 
Angeles. . . . Carolina Cotton 
has given her name to a kiddie 
park owner for use in publicizing 
his establishment in Compton, 
Calif. The park will now be 
known as Carolina Cotton Tiny 
Town. She will work the park on 
Sundays when her schedule per- 
mits. Merchandise tie-ins will be 
worked out. This park was known 
as Dove O'Dell Tiny Town as 
late as the fall of 1951. 

Texas Bill Strength (Coral) is 
still working out of the Atlanta 
office of the CIO, doing songs at 
labor gatherings. . . . Jim Stan- 
ton, prexy of Rich-R-Tone label, 
reports that he has signed Bill 
Alford to a waxing pact. They are 
heard daily on WETB, . T ohnson 
City, Tenn. . . . Tex Ritter re- 
ports he did good business with 
his rodeo in Austin recently. It 
was the first rodeo in the Texas 
city in a long time. . . . Dee Kil- 
patrick reports that Lester Flatt 
and Earl Scruggs (Mercury and 
Columbia) have moved to WPTF, 
Raleigh, N. C. . . . Carl Story is 
also working in North Carolina, 
having moved from WCYB, Bris- 
tol, Tenn., to WAYS, Charlotte. 

WLS "National Barn Dance" 
(Continued on page 108) 



3 HITS! 
'5-10-15 




MiiMHmutissuumsiM«| , 

I FOR 3.'.'.' 

t race; hillbilly! 

and POP! 

\ "HEAVENLY FATHER" 
\ "I LOVE" YOU" 

' Edna AUGriM With Buddy tuem 
Orch. 
Jubilee 5073 
AVAILABLE ON 45 R.P.H. 



JUBILEE RECORD CO., Inc. 
315 W. 47th St., N. Y., N. Y. 



Sure hit . . Big Profits! 

V SAVOY $83S ^ 

-DIAMOND 
RING 



by Brownie McGhee 



\ 



SAVOY , 



RECORD CO., INC. 
58 Market St. Newark 1, N. J. 
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Most Played Juke Box 
Rhythm & Blues Records 

. . . Based on reports received March 26, 27 and 20 



Records listed are rhythm and blues records most played in Juke boxes according to The Billboard's 
special weekly survey 'among a selected group of juke box operators whose locations require rhythm 
and blues record;. 

POSITION 
Weeks | Last f Thb 
todate|Weefc Week 



6 

14 
4 

3 
4 



NIGHT TRAIN J. Forest . 

THREE O'CLOCK BLUES B. B. King 

GOT YOU ON MY MIND I. Greer . 

POUND OF BLUES J. Hodges 



.Unilrt(78)H0; (4SM5-110 

RPM 339^BMI 

,V(78)20-4348; (45)47-437B 



-M*reur,c73>B<»61; (45I8%1X45 

WHEEL OF FORTUNE D. Washington 

MeTOiry(78l«267; (43)8267X45 — ASCAP 

8-6. BOOTED R. Gordon 

Chess 14B7— 8MI 

t - 6 NO MORE DOGGIN' R. Gordon . '. ...... 

RPW 350— BM[ 

t - 6. BIG QUESTION P. M lyfield 

Specially 425 — BMI 

1 — 9. NEW B10WT0P BLUES D. Washington 

. M«raiiY(78)B2M; (45)8264X45 

2 6 10. COFFEE BLUES light™' Hopkins 

Slltln' In 635 

10 8 10. CRY J. Ray 

0krt(78)6840,' (45)4-6840 — BMI 

% Coming Up 

Records Mated Sere In numerical order show liom ol Increasing popularity according to a limited 
numoe- ol questionnaires trom dealers (operator!, dish jockeys) but do not haw strength to he listed 
in best selling iim»t played) category. 



1. LETS FALL IN LOVE L.Young . 

2. MR. SO AND SO k. Crudup ", 



Mercury 8963 

'.RCA Victor 20-4572 



Rhythm & Blues Record Reviews 



Each oi the records reviewed here expresses the opinion of 
the members of The Billboard music staii who reviewed 
the record. 



ARTIST 
LABEL AMD NO. 



TUNES 
COMMENT 



r=i r*i 



LITTLE RICHARD 

Get Rich Quick 83-84-80-84 

VICTO* Z0-4S82— Ork and chanter cut this raucous, carefree number 
solidly Backing is in ragtime style. Good juke wax. 
Ttiftikin' 'Bout My Mother 80— 80— 80—80 

The sentirrental warbling by Little Richard carries conviction in this 



FLO CARVIN 

Let Me Keep You Warm 82—82-82-82 

KING 4MB — In one of her own ditties, Flo Garvin offers affection with 
no holds barred. Backing is slinky and features some neat sal work. 
Ops should show interest. 
I'm on the Outside Looking In 80—80— 80--80 
ThruO, is showcased here in an expressive reading ot a torch Item. 



HADDA BROOKS 

All Night Long 82-82-82—82 

0KEK 68*5 — The intimate style set by the thrush Is very appropriate 
to the tense ol this blues ballad. Contribution by Teddy Burnt at 
the sail* adds plus values. Due for many spins. 
Time Wat When 78-78—78—78 
The SGL'h.stlcated blues opus Is sung appeallngly by Miss Brooks. 

ajL.i;^ : -Li, up tnn gal's effective style. 




Best Selling Retail 
Rhythm & Blues Records 



Based on reports received March 76, 27 and 2*9 



Forest . 
Gordon 



United(78,110; (45)45-110 



Records listed are rhythm arid blues records that sold best In Stores according to The Billboard's 
special weekly survey among a selected group of retail Stores, the majority of wflose customer's purchase 
rhythm and blues records. 

POSITION 
Weeks | Last i Thi: 
to date | Week f Wert 

6 1 1. NIGHT TRAIN J. 

Solo Blues 

9 2 2. BOOTED R. 

Love You 'Til the Day I Die 
Cold, Cold Winter 

14 3 3. THREE O'CLOCK BLUES B. 

That Ain't the Way to Do It 

2 6 4. TROUBLE IN MIND D. 

New Blowtop Blues 

5 4 5. WHEEL OF FORTUNE D. 

Tell Me Wily 

I - 5. HEAVENLY FATHER E. 

I Love You 

15 5 7. CRY J. 

Little White Cloud That Cried 

19 - 7. FLAMINGO E. 

I'm Getting Sentimental Over You 

8 7 9. WHEEL OF FORTUNE E. 

You Showed Me the Way 



• Rhythm & Blues 
Record Releases 



I — 9. DUST MY BROOM E. 



Catfish Blues 



.....Chess 1478 

RPM 344 — BMI 

B. King 

RPM 33*1 — BMI 

Washington 

Mercury(7B)8269; (45)8269X45 

Washington 

Mercury<7B>8267; (45)8267X45 — ASCAP 

McGriff 

J»bilee(78)5073; (45)45-5073 

Ray 

OkeW78)6840; (4514-6B40 — BMI 

Bostlt 

. . . . Klag(78>4475; (45)45-4475— ASCAP 

Wilcox S. Gale 

0erby(76)787; (45)45-787— ASCAP 

James 

Trumpet 146 



Coming Up 



Records listed here in numerical order show signs of increasing popularity according to a limited 
number of questionnaires from dealers (operators, disk jockeys) but do not have strength to be listed 
in best selling (most played) category. 

1. LET YOUR TEARS FALL BABY W. M. Thornton 

2. WHEN YOU SURRENDER I. Cummings . . . 



t 1587 
Decca 48281 



RHYTHM & BLUES NOTES 



' Br BOB ROLOIMTZ- 



Atlantic Records, which has 
mainly specialized in r.&b. records 
on its single disks, is starting a 
new gospel line which will be on 
the market in a few weeks. Re- 
leases will be issued with a newly 
designed label and called Atlantic 
Gospel Records. Artists set to 
record for the firm include the 
Roseilet, spiritual group who used 
to sing with Sister Roseiia Tharpe 
on Decca, and Billy Bunn and his 
Gospel Harmoneers, of Richmond, 
Va. Bunn has cut a number of 
sides for Victor. 

Atlantic is also releasing the 
first Odel Turner platter this week, 
"Alarm Clock Boogie," the ditty 
the thrush penned and performed 
at the Apollo Theater in New 
York. Session was arranged and 
conducted by Jesse Stone. . , . 
The Angelic Gospel Singers are 



still under contract to Gotham 
Records, tho they have cut two 
sides for the Okeh label. . . . 
Jo«n Shaw and Her Blues Express 
Ork have been pacted by the Gale 
agency. . . . MGM Records has 
added to its r.&b. stable with the 
signing of blues shouter Johnny 
King. The singer, a protege of 
Leonard Feather, worked with the 
Loumel Morgan ork at Snookie's 
in New York. The first MGM 
sides cut by King were backed by 
the Buddy Johnson ork. 

Nellie Lutcher just finished a 
week at Chubby's, Camden, N. J. 
. . . Willie Smith will tour with 
the Billy May ork when the band 
takes off with the package, "The 
Biggest Show of *52," in April. He 
will handle some vocals as well as 
his sax work. . . . The Lucky 
(Continued on page 108) 



Bermuda— Maurice King-His Wolverines (Wheel) 
Okeh 6868 

Birth of the Blues— Bill Osborne (Osborne) Jft 
Ranch ME 1424 

Blanket of Blue— Tab Smith 0* (Down) United 
1024 

Coffee Daddy Bluet— Danny (Run Joe) Taylor 
(Come) Coral 65082 

Come on Home, Baby — Oanny (Run Joel Taylor 
(Coffee) Coral 65082 

Oown Beat— Tab Smith Ork (Blanket) United 1024 
Heavenly Father— Edna McGriff -Buddy Lucas Ork 
(I) Jubilee 5073 

Honeymoon -Betsy Jones-Sandy Sandifer Ork R 
Love) Coronet 5001 

I Don't Mind— Streets imjers (Smofcin') Comet 5201 

I Love You — Betsy Jones -Sandy Sandifer Or* 

(Honeymoon) Coronet 5001 
I Love You— Edna McGriH-Buddy Lucas Ork 

(Heavenly) Jubilee 5073 
I'm Leavin' You— Betsy Jones-Sandy Sandifer Ork 

(Lmda) Coronet 5002 
Linda Brown — Betsy Jones-Sandy Sandifer Ork 

(I'm) Coronet 5002 
Osborne Booo.e— Bill Osborne (Birth) JR Rant* 

ME-1424 

Smokin' and Dream in'— St reeU ingerj U Don'O 
Comet 5201 

Wheel of Fortune— Maurice King-Hls Wolverine* 
(Bermuda) Okeh 6866 



LATEST RELEASES!! 



TWO TOP HITS ON IVIRT 
record 

45 RPM OH 71 RPM 

30c each 



Specify Speed Desired 
POPULAR 

315 — WHEEL OF FORTUNE— 
TICER RAC 

317— CRY — BE MY LIFE'S COM- 
PANION 

316 — TELL ME WHY — ANY TIME 

322 — BLUE TANCO — PERFIDIA 

323— THE BLACKSMITH BLUES- 
HAM BONE 

WESTERN 

321 — SILVER AND COLD — TOO OLD 

TO CUT THE MUSTARD 
320— WONDERING — BUNDLE OF 

SOUTHERN SUNSHINE 
315— MUSIC M AKIN' MAMA FROM 

MEMPHIS — 

ALABAMA JUBILEE 
314 — GIVE ME MORE, MORE. MORE 

—BABY, WE'RE REALLY IN 

LOVE 

3 1 1 — -SOMEBODY'S BEEN B EAT IN' 
MY TIMI — CRAZY HEART 
Vj with order. Balance C.O.D. 
MINIMUM ORDER $10.00. 

VEDEX COMPANY 



nf# 




GOLDEN HARP SINGERS 

Sing 

"WILL THERE BE ANY STARS 
IN MY CROWN!" 

Parts #1 and #2 
PEACOCK #1591 



Peacock 

SPIRITUALS— 
with 
plenty 
feeling 





NEW ★ 
RECORDING 
STAR BORN 



DIXIE HUMMING BIRDS 

2 — GREAT SPIRITUALS — 2 

"WADING THROUGH 
BLOOD AND WATER" 

"WHAT ARE THEY DOING 
IN HEAVEN TODAY?" 



MARIE ADAMS ^eacock #1594 78 & « rpm 



"MY SEARCH IS OVER" 
TM GONNA PLAY THE HONKY TONKS" 

PEACOCK #1583 — 78 & 45 RPM * 



HOTI 

HIT THE SPOTI 



PE4 



COC1 



GREAT! 

* EAL 

GREAT! 
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BLAZING! 

From Her Performance 
on Milton Berle's TV Show 

GEORGIA 
GIBBS 



Has a 

Smash Hit in 



'KISS OF 
FIRE' 

Mercury Records 5823 and 5823x45 
Immediate Delivery! 
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Record Reviews 



90-100 TOPS 
80-89 EXCELLENT 
70-79 GOOD 
40-69 SATISFACTORY 
0-39 POOR 



How latinos Are Determined fatri ,wjr "n- «> «w-»»r m « to their 

. value for disk Jockeys; (3) for mailer*, and (4) tor operators- 

Each rating is on the basil of nine key categories. Each category It assigned a maximum number 
points within which new release are rated H S indicates record Is not suitable lor » 
specific usaqe 

The Categories Following are the maximum points that may be earned by a record In each 
of the nine categories considered: Song caliber, 15; Interpretations, 15; arrange- 
ment, 15; name value, 15; record quality (surface, etc.), 5; music publisher's air performance potential 
10; exploitation (record adv'ts — promotion firm, feglt and other "plug" aids), 10; avirwfacturcr'i 
distribution power, 10; manufacturer's production efficiency, 5 

Each of the records reviewed here expresses the opinion of 
the members of The Billboard music staff who reviewed 
the record. 



ARTIST 


TUNES 


LABEL AND NO. 


COMMENT 



POPULAR 

JERRY SHARD 

Washington and Lec Swing 88 

CAPITOL 2021 — Lnolrs like thr- dttkery Has come Un with another 
big sound ie a la Les Paul. Here it's trombones, chimes, banjos, etc 
The arrangement conception, basic >dea and engineering skill are com- 
bined with some hoked up -usicianship to make tv a powerful wax 
Item. 

Yes Sir. That's My Baby 

More of the same on another familiar ditty- The trams, blocks, 
banjos, chimes and xlyopmne pound cut the second side of a Strong 
double-header. 



-88-88-88 



86--86--8G--86 



FOUR ACES (Al Albert.: 

My Hero 87-88-87-87 

DECCA 28073 — A surprisingly different Idea comes of as a powerful 
disk. Al Alberts leads the group all the way on the lovely "Chocolate 
Soldier" item Backed by a lush ork in a full-blown arrangement, the 
Aces build this to a powerful finish. 

Spring Is a Wonderful Thing 81—83—80—81 

The ballad, an attractive and lilting, new watu (almost a show tune), 
a a switch for the group Alberts sings lead all the way with the 
Aces getting only bits of their rhythmic style into the disk. It's still 

fine wax and should do well, considering the group's current stature. 



TONY BENNETT (Percy Faith Ork I 

Somewhere Along the Way 86—86—86— 86 

COLUMBIA 39695 — This Is one of the km lies? new ballads. Bennett 
sounds much more relaxed on this one than he has in many previous 
disks. His popularity and the song should be enough to make this a 
likely Hem. 

Sleepless 85-86-84—85 

More unusual material for Bennett. The chanter doe? n't gel much 
opportunity to sell his emotional style. Yet, the change-of-pace Item 
could be a smart move on which Bennett could break thru. 



JANF FROMAN (Sid Feller Ork) 
With a Song in My Heart 



CAPITOL 2014 — This is (he title song of the Froman film story which 
the singer herself does on the film's sound track. Drsk. however, was 
recorded specialty here. Odds are that the "Song in My Heart" album 
Will take some of the edge off this one, but there's still action due 
on this single. Miss Froman, ei course, i* a fine performer She 
does this with warmth. 
I'll Watk Alone 83 
Another standard from the same flick and the same kind of perform- 
ance. Comment, loo, Is the same. 



85-86-84-85 



-84-82-83 



AMES BROTHERS 

Sheik of Araby, The 85-86-83-85 

CORAL 60680 — The boys turn In a lively and exciting reading of the 
oldie, featuring their fine blend on a slkk rhythm* arrangement that 
punches Ihruout, Fine musical backing makes this an item that could 
take in a lot of coin. 

And So I Waited Around 80-82-78-80 

A pretty new ballad receives the smooth and relaxed Ames Brothers 
treatment A warm and moving performance by the boys over a good 
ork backing A good Item for the deejays. 



THE PAULETTE SISTERS (Larry Clinton Ork) 

Oh. Johnny. Oh Johnny, Oh! 83-85-80-84 

COLUMBIA 39697 — The Paulette Sisters sound fresh and cute as a 
button on this re- revival of the aMte. They sing and recite the lyrics 
brightly and cleverly using little girl vukes thruout. Ork backs the 
sals tartetulrr. Disk could be the Paulette Sisters' first big one, and Use 
fecks ought to give it spins. 
(That Is Where a Man Ho) Put the Foot Down 80—81-78—82 

The Spanish version of this folk ditty was a big seller In Mexico and 
border Slates. The gals do a line job with the English lyrics, with • 
slight Spanish accent, and the ork has kept the whining sound of Use 
original version. It may bust out in the Stales with enough plays and 

ip'w. 



BOB EBERLE (Dave Cavanaugh Ork) 

Tattle Tale 82-83-80-83 

CAPITOL 2036 — An Infectious and bubbling novelty item, slickly 
arranged, receives a tae-fltghl vocal from liberie, backed by the first- 
rate chorus and ork. Could caloh coin. 
Anything Thafs Part of You 8 1—83—80-80 

The warbler prefect* with feeling or this lovely rlem now stirring up 
action in the country field Chorus and Cavanaugh ork lend fine support. 

This waxing could break out, and could get ;pins. 



RUSS MORGAN ORK 

Nightingale Remembers, The 82—83-80-83 

DECCA 28063 — Morgan and the Gay Batten do a solid fob with this 
cute and humorous ditty which could step out as a big one. It is 
played In a near-polka style, with lots of pretty sounds A strong disk. 
There's a Cloud in My Valley of Sunshine 80-82—78-80 

The Morgan ork has a likely item in this rhythmic and happy semi- pop 
tune, whfch gently twits the country weepers. Morgan vocal Is good. 

Gay Sisters are fine with their vocals and yodels. Could get marry spins. 



TERESA BREWER (Ray Bloch Ork) 

Roll Them Roly Boly Eyes 82—84—78-84 

CORAL 60676 — Miss Brewer puts her best Gay 90's voice forward 
on this bouncy item with solid ork backing by Ray Bloch. Should get 

Gonna Get Along Without Ya Now 78-78-78-79 

Another bouncy tune that's jusl right for thrush's tonsils- Bloch ar- 
rangement is outstanding. 



81—83-80-81 



LOLA AM EC HE 
Copycat 

MERCURY 5812— This ft the ditty started by Cowboy Copas am mm 
daughter on the King label. Ameche gal delivers a well-projected 
reading In the first pep etching. Cculd create a stir with enough deejay 
spins. Ditty Is on the style of "Slow Poke." 
Walk Right In 79-80—76-81 
The chirp has r.&b. material here in a rlff-bullt hand-dapper which 
shs does with plenty of verve while the ork pounds out a hand-clapping 
background. 

(Continued on page 54) 

Copyrighted ma 



APRIL 5. 1952 



THE BILLBOARD 



MUSIC 53 




RECORDS 



54 



MUSIC 



THE BILLBOARD 



APRIL 5, 1952 



'? m »wi* 



;7 



IHE 



' 5 ^£7f* o.--.,^ . - -* Z - 



S6 



-81 



-85 



.81 



JO 



"7v ROUNO TH* jJ umb U> • Jj\ ot * e r o e Song- 
stress W 



STAFFORD 



THE BILLBOARD MUSIC 

Popularity Charts 



singing 




HEAVEN DROPS HER 
CURTAIN DOWN" 



78 rpm 39653 
45 rpm 4-39653 
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ARTIST 


TUNES 


LABEL AND NO. 


COMMENT 




POPULAR 

FRANK SINATRA (Axel Stordahl Ork) 

Feet of Clay 81-82-80-81 

COLUMBIA 39687— The Voke tings from the heart M th's moody Item 
about a woman who preferred gold to low. A my touching and simple 
ditty, Sinatra gives it a powerful reading with the aid of "dub-ins" 
for a choral effect. Could get a lot of spins. 
Don't Ever Be Afraid to Co Home 80-81— 78— 81 

Frank ie is relaxed and easy on this cute Item with good lyrics and its 
own moral. The voice sounds as fresh as he used to in the old days 
and the ork lends close support. A strong side. 



80-82-78-80 



JAN CAR8ER ORK 
Two Little Kisses 

CAPITOL 2033— This Is the ditty started on the "sleeper" road by the 
Four Aces on the Flash label. The Barber or* has added a vocal group 
essaying the Aces beat and sound. Result is some m-ghtiy fine coverage. 
Platter could get moving with the proper exploitation. 
Who's Excited? 72-75-70-72 
The Garber ork comes up with a fine dance Instrumental on the familiar 
riff-built opus. 

JEANNE CAYLE (Bob Crosby's Bobcats) 

Goody. Coody 79-80-78—80 

CAPITOL 2037— Another good chanting effort by the label's newest 
fern vocalist. Ditty was started on the Dot label by Jane Grant in 
a first-rate revival of the oldie. This version Is a bright Dixieland affair. 
It's Been So Long 77-78-75-77 
Miss Gayle continues to impress wth her first-rate rhythm singing. 
Ditty, of course. Is a well-known oldie. She and the ork turn in a fine 
reading. 



ANNE SHELTON (The All Stars) 

After You've Cone 79—79—77—81 

LONDON 861 — Miss Snellen reads the oldie sweet and tender like, then 
steps up the tempo with a hard-hitting vocal, A good performance aided 
and abetted by the All Stars. Jukes could use this one. , 
Some of These Days 77—78—76—77 

England's top canary wraps her tender tones around the old Sophie 
Tucker favorite and sells it In a big way. Ork send out some solid 
iazt. A good disk. 



ANDREWS SISTERS 

Why Worry? 79-80-77-80 

DECCA 28042 — The gals have a rag-time opus here which figures to 
draw plenty of coin in lots of locations. The hokey orking and 
singing is good for laughs and might catch on with exploitation. 
That Ever Lovin' Rag 76—77-74—77 
More of the same kind of material. Good two-sided Juke box item. 



TONY BAVAAR 

I'm Dancing With Tears in My Eyes 79—80—78—79 

VICTOR 20-4625 — Bavaar turn* in a strong and very creditable 
vocal on this newly revived oldie, which also features a lovely ork sound. 
With the Manlovani ork waxing getting plays this one could grab a 
share of the Iool 

I'll Sing to You 73-75-71-73 

The warbler is effective and intimate on this tender ballad over a 
good ork arrangement. 



RALPH FLANAGAN ORK 

Singin' in the Rain 78—80— 76— 78 

VICTOR 20-4613 — The oldie get* a full-blown and punching reading 
from the Flanagan ork, featuring a good gang vocal by the band. The 
disking could get plays. 

Baltimore Rag 76-77-74-77 

Lively ragtime ditty, with a catchy strain, gets a driving instrumental 
interpretation from the ork. The piano work and the big beat stand 
out. A good item. 



LAWRENCE WELK ORK (Roberta Linn) 

Candy Dancers' Ball, The 78—79—77—78 

CORAL 60677 — Fine coverage of the current Frantic laine click, tho 
possibly late to get big hunk of the coin. Roberta Linn and the 
Sparklers combine to give a lively performance. 
I.ory Rag 75-77-73-74 

Tune penned by Jack Elliott and Lou Busch gets a good ragtime play. 



78-80-75-78 



STAN KENTON ORK 
Yes 

CAPITOL 2O20 — Originally rhythm and blues material, th's comes off 
as an okay pop item via some June Christy-like chanting by the ork's 
new thr\ish, Jerri Winter* The Kenton ork reads it flanceabiy. 

Mambo Rhapsody 76-80-73-75 

This is the Kenton ork with a driving Latin-American rhythm section 
and Conte Candoli's trumpet leading the brass section thru a strong 
coverage on the mambo ditty Good instrumental item. 



JIMMY DORSEY ORK (Sandy Evans) 

(I Stood and Threw) Confetti 78—79—75—79 

COLUMBIA 39691 — The singer gives the new ballad a straight, warm 
reading that blends nicely with the fine ork arrangement. This disk 
Is neat and danceable and could get plays. 
No Other Love But Yours 75—76—72—77 

Evans is persuasive with his vocal on this pretty ba'lad backed 

by the Doney sax and smooth ork. Another good one for dancers. 



PECCY LEE 4 Sid Feller Ork) 

Ev'rytime 77-80-75-77 

CAPITOL 2025 — This Is Miss Lee In her warm, sexy Style. Her breathy 
interpretation of the attractive new ballad should get plenty of spins. 
This Is one of better recent wax efforts. 
Coin* on a Hayride 77—80—75—77 

Tune Is from the new Broadway legit hit "Three Wishes for Jamie." 
The Sid Feller arrangement does much to sell the ditty via a clip-clop 
beat. The thrush docs a fin* job with the lyric. Could get started 

with enough plays. 



JAN CARBER ORK 

Love, Where Are You Now? 

CAPITOL 2012— Roy Cordtll does nicely on tune which is beginning 
to rid* via Pattl Page recording. Typical Garber backing. Should 
pick up a chunk of the dough. 

My Intuition 

Cordell does what he can with somewhat disappointing material. Garter 
arrangement Is good. 



77-79-76-75 



70-70-70-70 



WINIFRED ATWELL-TED HEATH ORK 

Dinah Boogie 74-75-72-76 

LONDON 1167 — The gal round out a solid waxing of "Dinah" on the 68, 
backed by the driving beat of the ork. Fine for the jukea. 
Body and Soul 7 1-7 1 --70-72 

The Johnny Green evergreen is performed capably but rather unfeelingly 
by the pianist. The Heath ork arrangement is top-flight 

(Continued on page 56J 



Copyrighted material 



MUSIC 55 




Columbia m Records 

FOR MUSIC THAT SENDS THEM . . . TO YOU ! 

M« Mvti -CW»rtf»,- "UUOwnvkM." «t, 9 «»•• U. S. M 0». AW. «.»Wrod« 



Copy 



material 
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• Record Reviews 



90-100 TOPS 
80-89 EXCELLENT 
70-79 GOOD 
40-69 SATISFACTORY 
0-39 POOR 



Each of the records reviewed here expresses the opinion of 
the members of The Billboard music staff who reviewed 
the record. 



• Continued from page 54 



ARTIST 
LABEL AND NO. 



TUNES 
COMMENT 



POPULAR 



1INC CROSBY 

Rotalccn « 74- 

DECCA 2B0bl — The ercaner Is e'ecsnre and warm on this sweet dlllr 
about a crjleen from the Isle. Also a good d.i. Item. 

Don't Ever Be Afraid to Ge Home 73- 
8ir>Q urns in a good wal on this Inrelr item with Itt own 
moral. The Kingi Men and ihr orb back the warbler well. Deejays 
will spin. 



7S-73--74 
75— 71--7J 



ROBERT MERRILL-ROBERTA PETERS (Charles Sarsford Orkl 

Indian Love Call 74--7S--74-73 

VICTOR 10-3784 — Metopera star Merrill and his fiancee blend beautifully 
in this oldie from "Rose Marie." A good catalog Item. 
So In Love 73-74-73—72 
Much recorded Cole Porter lune from "Kiss Me Kate" was recorded 
by duo as result of sort performance on TV show. Another good disk. 



THE STREETSINCERS 
I Don't Mind 

COMET 5201 — The Streetsingers do a strong job with trill new ballad, 
singing *ith a big beat and a blend similar to the Atnet bVctherS- 
Lyries and melodj are good. An item for the jukes 
Smokin' and Drejmin' 72 
Smooth rendition of a slick new bal'ad by the Streetsingers, with 



74-75-71-75 



I:.,. . 



DOLLY DAWN (C-Notes-Buddy Lucas Ork 
You're Not Worth My Tears 

JUBILEE f.002 — M is Dawn, an old-timer in the business, comes thru 
here with an above-average cover version of the currently active ditty. 
Tho she has an attractive icund, her style may be a bit too glmmicked 
to make mjch noise against the heavy competition. 
Be Anything (But Be Mine) 



More tiood coveraoe- 



!he sam* comment. 



73--75-70-7S 



73--75--70-7S 



BILL HAYES (George Bassnsars Orkl 

April Sings 73-74-71—74 

MGM 11205 — New ballad about the spr.ngt mt is given an effective 
performance by the singer. 
Colden Haired Boy From the Valley. The 72-73-72-70 

A moving story ballad a'wn' a yfiith who wished to sing receives * b>g 

and tt.il reading from Hnvei, and a top ork performance. 



73-75-70-72 



CORDON MacRAE (Van Alexander Orkl 
Gentle Handt 

CAPITOL 2010— Th*j slow rel.giouS Hem has a 
Mact'ae injects Vst the right amount of feeling, 
some markets. 

Theie Things Shall Pan 70--73-70-67 

Another religious number, penned by folk artist Stuart Hamblen, gets a 

literal reading from WarPae'; tig bj'ilcne. 



PRIMO SCALA ORK (The Stargaze n) 

Where the Sweetheart Roses Crow 72—73—71—72 

LONDON 1160 — Lovely 'iminiscent tune is handled ably by Sulla and 
the Stargaiers. 

Standing Beneath the Clock 7 1 — 73--70--70 

Scala shows some accordion work on this side. Tune has a light toueh 

and the Stargai-ers come thru well. 



CURT MAS5EY- MARTHA TILTON 
What' Can I Do? 

CORAL b0675 — Masiey and Miss TiHcn u a give and take duet. 
Tune is a slow one with a light touch. 
Nightingale Remembers. The 

Massey and Miss TMtcn get an assist from the Cwaleets on this slow 
number Overall performance Is not too e»C : ting, 



72- 



74-71--71 
70-70—70 



72--73--70--70 



DICK JAMES 

It Would Break My Heart 

LONDON 1162— Warbler James does a good Job on this fast-tempo 
novelty, singing frith two voices v a "dub-ins." Lively ditty could catch 
coin. 9 

Pretending " 7 1 -71 —69—72 

Another "dub-in" disking has the singer accompanying himself On a cute 
and snappy novelty 'tern. Cci»'d get plays, w : :h its good ork backi's. 



CINNY STEPHENS 

! I II Still Have My Rainbow 69-70-68-69 

CAROLYN 100— An appealing »nd i 
sweet reading by the (hanler on Ihi 
chorus and organ. 

While the Candles Burn 62-62-62—62 

Miss Stephens does an effective Job on this rather slight piece of 



mple ditty Is given a warm and 
- new label, backed nicely by the 



ART FORD (AJ Lombardy Ork) 

Rock Island Line. The 68—72-65—69 

ESSEX £-302 — Deejey Art fora does a creo : tnble tob On tune mhlcb 
he learned from the late Leadbelly Lombardy ork g «s nice assist. 
World I Don't Know, A 65-65-65™ 65 

Working out of an echo chamber. Ford, given assist by the Al-Tones, 

does a convincing Job on a ten* he oenned himself. 



THE SATISFIERS (Rufus Smith Quintet) 

Rainbow Street 68-70-65—70 

RUDDER 100!— The bounce ditty is typically Tin Pan Alley writing. 
The group hands it a neat go. but there's nothing special in either 
the song or the Interpretation. The label, tho, makes art impresirva 
bow with this platter. 

Low Down Mama From New Orleans 65 — 68—62—66 

Material here is less effective commercially. The group and Smith combo, 

tho, are excellent. ..^^^^^^^^^^^.a..,,,,,,.^^^^^^^^^^^—^^^....— 



82-82-82—82 



SPIRITUAL 

THE DIXIE HUMMINC BIRDS 
I II Never Forget 

OKEH 68** — The tenor trad Is most persuasive in this disking as the 
rest of the vocal combo v : -ts harmonic body to the treatment. 
I'll Live Again 80-80—80- 
The group gives Ml with tome remarkable sounds In this waxing. 
Material and In; ■»• rotation are strong. 



THE COLDEN EAGLES 
Jezebel ■ 

FEDERAL 12050 — The boys teme thru with a •-•-:.<v 1 reading of a 
rhythmic jjbi.ee item about the Biblical Jeiebel, wtu:h shaws off their 
smooth blend. 
Lay Down Your Sout 

A spiritual with a solid beat receives a good run-thru from the group. 



78-79-77-NS 



74-75-73-NS 



Cop< 




and his 

Orchestra 
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Advance Record Releases 



POPULAR 



And So 1 Waited Around— Ames Bros. (Sheik) 
Coral 60680 

Baltimore Rao— Ralph Flanagan Ort (Sirtgln') V 20- 
4613 

Be Anything (Bui Be Mine) — Dolly Dawn-C-NotM- 
Buddy Lucas Ork (You're) Jubilee 6O02 

Copycat—Lola Ameche (Walk) Mer 5812 

Dirty Dokk — Tommy Dorsey- Clambake Seven 
(Trouble) Dec 28064 

Don't Ever Be Afraid to Go Home — ding Crcuby- 
King'j Hen (Rmaleen) Dec 28061 

Don't Ever Be Afraid lo Go Home — Frank Sinatra- 
Axel Stordahl Ork (Feet) Cot 39687 

Ev'rylime — Peggy Lee-Sid Feller Ork (Goin'J Cap 
2025 

Feet of Clay— Frank Sinatra-Axel Stordahl Ork 

(Don't) Col 39687 
Coin' on * Hayrlde— Peggy Lee-Sid Feller Ork 

(EtrTytime) Cap 2025 
Candy Dancers' Ball— Roberta Linn- Lawrence Welk 

Ofk (Ivory) Coral 60677 
Cod's Little Candles — Jimmy Boyd-Norman Luboff 

Choir (Owl) Col 3%96 
Gonna Get Along Without Ya Now— Teresa Brewer* 

Ray Blrxh Ork (Roll) Coral 60676 
Goody, Goody— Jeanne Gayle-Bob Crosby's Bobcats 

(It's) Cap 2037 
Green Lilac Hill — Gil Huston-George Barnes Ork 

(Ramblin'l Dec 28065 
If Somebody Had Told Me — Dolores Gray (To) Dec 

28051 

If You Wanna Lore Me, Low Me— Janlne-Ken 

Moore Ork (Hold) Lucky 1004 
I'll Sing (o You Tony Bavaar (I'm) V 20-4625 
It's Been So Long — Jeanne Gayle-Bob Crosby's 

Bobcats (Goody) Cap 2027 
I'll Walk Alone— Jane Froman-Sid Feller Ork 

(With) Cap 2044 
I'm Dancing With Tears In My Eyes — Tony Bavaar 

(I'll) V 20-4625 
(I Stood and Threw) Confetti— Jimmy Dorsey Ork 

(No) Col 39691 
It's Easter Time— Perry Como-Mitchell Ayres Ork 

(One) V 20-4631 
Iwxy Rag— Lawrence Welk Ork-Roberta Linn 

(Candy) Coral 60677 
Low Down Mama From New Orleans— Sat isfiers- 

Rufus Smith Quintet (Rainbow) Rudder 1002 
Mambo Rhapsody— S lan Kenton Ork (Yes) Cap 2020 
My Hero— Four Ates-Al Alberts (Spring) Dec 28073 
Nightingale Remembers — Russ Morgan Ork (There's) 

Dec 28063 

tdigMingale Rernembers— Curt Massey-Martha Tilton 

(What) Coral 60675 
No Other Low But Yours — Jimmy Oorsey Ork-Sandy 

Evans (I Stood) Col 39691 
One Little Candle— Perry Como-Mttchcll Ayr« Ork 

(It's) V 20-4631 
Owl Lullaby — Jimmy Boyd-Norman Luboff Choir 

(Cod's) Col 39696 



Rainbow Street— Sat isfiers-Ruf us Smith Quintet 

(Low) Rudder 1002 
Ramblin' Gamblin' Man — Gil Huston- George Barnes 

Ork (Green) Dec 28065 
Roll Them Roly Boly Eyes— Teresa Brewer-Ray 

Bloch Ork (Gonna) Coral 60676 
Rosaleen— Bing Crosby-King's Men (Don't) Dec 

28061 

Sheik of Araby— Ames Bros. (And) Coral 60680 

Singin' in the Rain— Ralph Flanagan Ork (Balti- 
more) V 20-4613 

Sleepless—Tony Bennett-Percy Faith Ork (Some- 
where) Col 39695 

Somewhere Along the Way — Tony Bennett- Percy 
Faith Ork (Sleepless) Col 39695 

Spring is a Wonderful Thing — Four Aces-AI Alberts 
(My) Dec 28073 

That Ever Lovin' Rag— Andrews Sisters (Why) 
Dec 28042 

There's a Cloud in My Valley of Sunshine— Russ 
Morgan Ork (Nightingale) Dec 28063 

To Be Loved by You— Dolores Gray (If) Dec 28051 

Trouble in Mind -Tommy Do rsey- Clam bake Seven 
(Dirty) Dec 28064 

Two Little Kisses— Jan Garber Ork (Who's) Cap 
2033 

Walk Right In— Lola Ameche (Copycat) Mer 5812 
Washington and Lee Swing — Jerry Shard Ork (Yes) 
Cap 2021 

What Can 1 Do?— Curt Massey-Martha Tilton 

(Nightingale) Coral 60675 
Who's Excited— Jan Garber Or* (Two) Cap 2033 
Why Worry?— Andrews Sisters (That) Oec 28042 
With a Song in My Heart— Jane Froman-Skl 

Feller Ork (I'll) Cap 2044 
Yes— Stan Kenton Ork CMambo) Cap 2020 
Yes Sir, That's My Baby— Jerry Shard Ork (Wash- 
ington) Cap 2021 
You're Not Worth My Tears— Dofly Dawn-C-Notes- 
Buddy Lucas Ork (Be) Jubilee 6002 



POPULAR ALBUMS 

Singin' in the Rain Album (1-10")— Gene Kelly- 
Donald O'Connor-Debbie Reynolds-MCM Studio Ork- 
Lennie Hayton, cood. — MGM (33) E-113 



HOT JAZZ ALBUMS 

Brubeck, Dave, Trio Album (1-10")— Dave Brubeck 
Trio — I Didn't Know What Time It Was; Too 
Marvelous for Words; How High the Moon; Heart 
and Soul; Squeeze Me; Avalon; Always — Fantasy 
(33) 3-4 



SPIRITUAL 

Come Unto Me— Sister Rosetta Tharpe-South Wind 

Singers (Let's) Dec 28075 
He's the.- One— Mahal ia Jackson (I'm) Apollo 258 
I'll Live Again— Dixie Humming Birds (I'll) Ofceb 

6864 

I'll Never Forget — Dixie Humming Birds (I'll) 
Okeh 6864 

I'm Getting Nearer My Home — Mahalia Jackson 
(He's) Apollo 258 

Let's Talk About Jesus — Sister Rosetta Tharpe- 
South W.nd Singers (Come) Dec 28075 



INTERNATIONAL 

Lawn Party-Ciardas — Frank Wojrurowski Ork (OM) 
Dana 3077 

Long John Polka -"Whoopoe" John Willahrt Ort 

(Stelrischer) Dec 28068 
Merry- Go- Round- -Walt Jawonki Ork (Railroad) 

V (45) 47-4554 
Monterosano — Nick Perito Ork (Pizza) Coral 60678 
Old Timer Polka— Frank Woinarowski Ork (Lawn) 

Dana 3077 

Pizza Polka — Nick Perito Ork (Monterosano) Coral 
60678 

Railroad Polka— Walt Jaworski Ork (Merry) V (45) 
47-4554 

Steirischer-Laendler— "Whoopee" John Wilfahrt Ork 
(Long) Dec 28068 



COSPEL SONCS 

Beautiful Life — Harmoneers Quartet (He) Bibktone 
8004 

Bound for the Kingdom - Statesmen Quartet- Hovie 
Lister (On) Cap 2016 

Cod Has Been Good to Me— Anita Kerr Singers 
(Road) Dec 28053 

Heavenly Parade— Harmoneers Quartet (Peace) 
Blbletone 8003 

He Bought My Soul at Calvary— Harmoneers Quar- 
tet (Beautiful) Bibletone 8004 

He Knows Just How Much You Can Bear— Le Fevre 
Trio (Mansions) Bibletone 7032 

I Just Rose to Tell You (What the Good Lord Done 
for Me)— Homeland Harmony Quartet (We) Bible- 
tor* 6023 

I Know He Loves Me — Homeland Harmony Quartet 

(Sing) Bibletone 6022 
Joy Bells— Le Fevre Trio aroubles) Bibletone 7031 
Mansions Over the Hilltop— Le Fevre Trio (He) 

Bibletone 7032 
On Revival Day— Statesmen Quartet-Hovie Lister 

(Bound) Cap 2016 
Peace Like a River — Harmoneers Quartet (Heavenly) 

Bibletone 8003 
Road Up Ahead— Anita Kerr Singers (God) Dec 

28053 



Sing Your Blues Away — Homeland Harmony Quartet 

(I Know) Bibletone 6022 
Troubles Goodbye — Le Fevre Trio (Joy) Bibletone 

7031 

We Shall Walk the Streets of Gold-Homeland 
Harmony Quartet (I Just) Bibletone 6023 



Baxter, Nero 
Set Orks After 
Disk Build-Up 



HOLLYWOOD, March 29 — 
Two new musical attractions, 
built on prestige received from 
disk sales, are forming bands 
here. Les Baxter, who has cut 
musical albums for Cap, getting 
his own billings as well as getting 
billed as musical conductor for 
Yma Sumac, is taking a one-night 
flier at the dance business with 
a 14-piece band and a five-piece 
choral group April 12 at Bakers- 
field, Calif., with the date booked 
by Associated Booking Corpora- 
tion. 

Baxter is treating the date 
merely as an experiment, but is 
concentrating on building a thea- 
ter-nitery package, in which he 
wants to produce a miniature 
legit musical around hit album 
and hit single sides for Capitol. 
MCA has set Baxter at the Thun- 
derbird, Las Vegas, opening May 
30. For this show, he is using 
a 12- voice choir, two Cuban 
drummers and two Cuban danc- 
ers, with the house band, with 
added strings, doing his musical 
arrangements from the album. 

Paul Nero, writer of the "Hot 
Canary," is also bowing a new 
band for Associated Booking in 
two week-ends at the Trianon 
Ballroom, San Diego, April 28 
; and May 4. Nero intends to use 
three saxes, trumpet, trombone, 
three rhythm and his fiddle. Nero, 
, who waxes for Capitol, intends 
! to build a hostelry type crew. 



A Routing, Swashbuckling 
Ht-MAN melody that makes the 
puis* quicken 

IOWA FIGHT SONG 

by Meredith Willion 

full concert orchestra 
under direction of JACK 5HAINDLIN 
New Official Univcnlry of Iowa Song. 

IOWA CHANT 

by Charles B. Righter 
sung a cappolta by 
University of Iowa Man's Chorus 
78 rpm— Vinylite — =1151 
DISTRIBUTORS and OPERATORS: 
Cot on this on* FAST! 
ORDER NOW! 

HAV RAY RECORDS, LTD. 

235 Kaitr Ave. low* C ry. low* 



A Boppo From 
BROTHER BONES 

CHARLESTON 
COQUETTE 

78 rpm PI68— 45 rpm P45168 



TEMPO 

RECORD CO. OF AMERI4 

1540 Sunset Blvd.. Hollywood 46. Californ 



USED 
JUKE BOX 
RECORDS 

UNASSORTED — 5c EA. 

In lots of 5,000 only. 
F.O.B. Detroit, ' j Deposit, Balance 
C.O.D., Including Freight. 

MUSIC SERVICE CO. 

2633 Woodward Detroit 1, Mkh. 



RECORD PRESSING 

Originators of the 

NON-M ll» FLEX 

'Pat Pending* . . 

Research Craft Co. 



Cant Be Anything but a Hit! 




APRIL 5, 1952 



THE BILLBOARD 



MUSIC 



59 



Just One Week , 

And A/ready Moving to the Topi 

f Kiss of Fire' 

MERCURY 5823 • 5823X45 

IT WILL CATCH ON FIRE FOR BIO SALES! 
IT'S EXCITINGUT SIZZLESI 

'order blank 

SAVES TIME! FASTER DELIVERY! 
FILL OUT AND MAIL AT ONCE TO 
YOUR MERCURY DISTRIBUTOR 

POPULAR 




QUANTITY 
78 45 



QUANTITY 
78 45 



"BE ANYTHING (BUT BE MINE i " "SHE 
TOOK" Eddy Howard 58 1 5 






"DIANE." "SEPTEMBER SONG" 

BtHv Daniels 5806 






"LOVE. WHERE ARE YOU NOW," 
"WHISPERING WINDS" Patti Pago 5816 






"BASIN STREET STOMP," 

"MA rc it" Basin Street Six 5809 






"WHEEL OF FORTUNE," "HEART Of 

A CLOWN" Bobby Wayne 5779 






"COPYCAT." "WALK RICHT IN" 

Lola Ameche 5812 






"KISS OF FIRE" 5823 






"MISTAKES." "THE LITTLE 80Y 1 

KNEW" Dick Thomas 5608 






"HOW COULD YOU (BLUE EYES* " 

■IUST BECAUSE" Rusty Draper 5820 






"YOU'RE NOT WORTH MY TEARS," 

"SHIP AHOY" Rose Marie 5811 




"COME WHAT MAY" 

"RETREAT" Parti Pace 57T2 






TOOT. TOOT. TOOTSIE. " "DA NC 1 N" 
SHOES" jimmy Palmer and Orchestra 5814 






"BABALU." "MORE THAN LOVE" 

Richard Hayes and Xavier Cugat 5780 






"EVERY BABY NEEDS A DA-DA-DADDY," 
"DON'T SEND ME HOME" 

Helen Crayco 5818 




"AY-ROUND THE CORNER," "CHIU 

CHIU" Xavier Cugat and Orchestra 5813 






"BLUE TANCO," "|UNCLE FLUTE" 

Xavier Cugat and Orchestra 5817 






"HOMING PIGEON." "AND SO 1 

WAITED AROUND" Kay Brown 5819 






■I LL WaLK aL6WE." "tATTLITALr 

R-chard Hayes 5821 






NEW RELEASES 


"SINCE MY LOVE HAS CONE," "WOULD 
YOU" Ray Cura 5783 






"JUST LOOKIN' " 

"THE WILD SIDE OF LIFE" 5830 






"STOLEN LOVE," "WISHIN' " 

'Eddy Howard 5784 






"WHO." "IT'S A LONESOME OLD 

TOWN" Jimmy Palmer and Orch. 5786 






"MOUNTAIN f AM" 

"BABY MY HEART" 6392 






"MILK BUCKET BOOCIE." "SILVER AND 
COLD" Tiny Hill and Orchestra 5789 






"THE ACAPULCO POLKA." THE 
HILLBILLY MAMBO" 

Xavier Cugat and Orchestra 5798 






"SAD NEWS FROM KOREA" 

"LET ME FLY YOUR KITE" 8274 






LOOKING FOR MY BABY," "BEGIN 
THE 8ECUINE" The Ravens 5800 






"LIMEHOUSE BLUES" 

"KOHALO" £393 






COUNTRY and WESTERN 


"TADPOLE," "JUNIOR^ A BIC BOY 

NOW" Sue Thompson 6390 


78 


45 


"LET'S TAKE THE LONC WAY HOME," 
"PORT OF LONELY HEARTS" Ken Marvin 6382 


78 


45 


"I'VE COT MY LOVE," "I'M LOSINC 
ACAIN" Ken Marvin 4391 






"WHEN THE PEARLY GATES SWINC OPEN." 

"MIGHTY CLOSE TO HEAVEN" Carl 

Story and His Ramblin' Mountaineers 6386 






"TOO OLD TO CUT THE MUSTARD." 

MY HAPPINESS BELONG TO SOME- 
ONE ELSr Carlisle Bros. 6348 






"THEN YOU'LL BE MINE. ALL MINE." 
"WHEN WINTER COMES" Roy King 6387 






"1 WOULD IF 1 COULD." "PATCH UP 
YOUR OLD LOVE AFFAIR" Carlisle Bros. 6371 






"TENNESSEE MEMORIES." "TRUE 

LOVE" Carlisle Eros. 6388 






"YOU'VE BEEN CHEATING ON ME. DAR- 
LING." "SPRING OF LOVE" Paul & Roy 6374 






"AY-ROUND THE CORNER," "WISHIN' " 

Lulu Belle ard Scotfy 6389 






RHYTHM and BLUES 


"NO MAIL BLUES," "CONNA NEED 

MY HELP SOME DAY" Memphis Slim 8266 


76 


45 


"BE ANYTHING — BE MINE," "HEAVEN 
KNOWS WHY" Wmi Brown 8270 


78 


45 


"TELL ME WHY," "WHEEL OP 

FORTUNE" Dinah Washington 8267 






"HEY. HEY." "WALKIN' THE LONESOME 
ROAD" Big Bitl Brooniy 8271 






"TROUBLE IN MIND," "NEW 

BLOWTOP BLUES" Dinah Washington B269 






"SEQUEL." "I'LL ALWAYS BE IN LOVE 

WITH YOU" Paul Quinichette 8272 







MAIL TO YOUR NEAREST 

CUST. ORDER NO. ] DATE 




DISTRIBUTOR 



NAME- 



ADDRESS- 
CITY 



-ZONE STATE. 



BS 



INTRODUCING TUB 
NEW SINGING STAR 

RUSTY 

DRAPER 




'Just Because' 

MERCURY 5820-582 0x45 

ThA Billboard Pitk 

JUST BECMISE R«l» 

Mercury 5820 

KjL»j^LssuiLySir5 t >'"•"• 
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BILLY ECKSTINE 

A ROOM WITH A VIEW 

and 

CARNIVAL 



ALAN DEAN 



BE ANYTHING (But Be Mine) 
ALL MY LIFE 



TOMMY EDWARDS 

FORGIVE ME 

and 

THE BRIDGE 



TEX BENEKE 

SINGIN' IN THE RAIN 

and 

THE WEDDING OF THE 
PAINTED DOLL 




Henry Jerome 
HONING PIGEON and 
1H HE DREAM 

MCM 11174 78 rpm — K11174 45 rpm 

Bill Farrell 
HEAVEN KNOWS WHY and 
SINCERE 

MCM 11193 78 rpm — K11193 45 nm 

Fran Warren 
I HEAR A RHAPSODY and 
MOTHER, MOTHER 

MCM 11190 78 rpm — K11190 45 rpm 

Tommy Tucker and His Orchestra 
BABY DOLL and 
WITH NO ONE TO LOVE TONIGHT 

MCM 11162 78 rpm — KU162 45 rpm 

Georges dietary 
I'LL BUILD A STAIRWAY TO PARADISE 

MCM 30400 78 rpm — K3040O 45 rpm 

Sarah Vaughan 

TENDERLY and 
I'LL WAIT AND PRAY 

MCM 10705 78 rpm — K10705 45 rpm 

Art Mooney and His Orchestra 
THE BLACKSMITH BLUES and 
YOU'RE NOT WORTH MY TEARS 

MCM 11171 78 rpm — Kl 1171 45 rpm 

Buddy DeFranco 
PENNYWHISTIE BLUES and 
BUDDY'S BLUES 

MCM I 1206 78 rpm ■ 

Billy Williams Quartet 
CONFETTI and 
DON'T GRIEVE, DON'T SORROW, DON'T CRY 

MCM 11184 78 rpm — K11184 45 rpm 

Barbara Ruick 
DON'T STOP NOW and 
MAMBO ON MY MIND 

MCM 11183 78 rpm — Kl 1163 45 rpm 

Danny Davis 
DEEP WATER and 
PLEASE BRING BACK THE SUNSHINE 

MCM 11175 78 rpm — K11175 45 rpm 



ALBUMS THAT MEAN SALES 




"SINGIN' IN THE RAIN" 

Gene Kelly, Donald O'Connor, 
Debbie Reynolds 

MCM 113 78 rpm — Kl 13 45 rpm— 
El 1 3 33 1/3 rpm 



ACADEMY AWARD WINNER! 

"AMERICAN IN PARIS" 



Recorded directly from the sound-track 
of the Academy Award winning film! 




I Sell The 
Original 

'AMERICAN IN PARIS" 



starring 

Gene Kelly, Georges Cuetary, 
Johnny Creen and His Orch. 

MCM 93 78rpm — K93 45 rpm— E93 33 1/3 rpm 




Keep M-G-Minded— It's Good for Your Business 



THE BILLBOARD MUSIC 

Popularity Charts 

For Review* and Ratingi of Radio 
and TV Shoxt See The Billboard 
Radio-TV Show < hurls (Radio 
Section). 
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• The Billboard Picks 

In the opinion of The Billboard music staff, records listed below are most likely to achieve 
popularity as determined by entry into best telling, most played or most heard features of the Chart 

I DON'T MIND Trudy Richards 

Decca 23084 

Miss Richards Is teamed with herself (via dubbing) and a driving George Barnes 
group for a rollicking* performance wh ch should step out. 

WHAT'S THE USE 

MOUNTAINS IN THE MOONLIGHT Johnnie Ray 

Columbia 39698 

Apparently the frenetic Mr. Ray has a way with a satirical piece of material, 
too. "What's the Use," is the Turkish-derived item replete with Middle East- 
ern instrumentation. Flip, "Mountains," is a Ray penned ballad which should 
please his oh-so-mony fans. 



The Disk Jockeys Pick 



PICKS that have appeared for three eonsecutve weeks or three times within a six-week period are 
not repealed below. Based on a weekly survey among them on what tune disk jockeys think tomorrow's 
will be- 

1. LADYLOVE ' Vaughn Monroe Ork Victor 20-4611 

LOVE, WHERE /.RE YOU NOW Patti Page Mercury 5816 

WHISPERING WINDS Patti Page Mercury 5816 

8E ANYTHING (BUT BE MINE) Helen O'Connell Capitol 2011 

D1PSY DOODLE Mcdernaires Coral 60658 



The Retailers Pick 



PICKS iKot have appeared lor three consecutive weeks or three times within a six-week period are 
not repeateJ below. Based on a weekly survey among them on what tune the record retailers think 
tomorrow's hits will be; 

1. MY HERO Four Aces-AI Alberts Decca 28073 

2. WHAT'S THE USE Johnnie Ray Columbia 39698 

3. I'LL WALK ALONE Jaw Fretilin Capitol 2044 

4. A -ROUND THE CORNER Gordon Jenkins Ork-Weavert Decta 28054 

5. LADY LOVE Vaughn Monroe Ork Victor 20-4611 



The Operators Pick 



PICKS that have appeared for three consecutive weeks or three times within a six-week period art 
not repeated below. Based on a weekly survey among them on what the juke box operators think 
tomorrow's hil< will be: 

1. THAT'S THE CHANCE YOU TAKE Eddie Fisher-Hugo Winleihaller Ork ... 

Victor 20-4574 



2. BE ANYTHING (BUT BE MINE). 

3. HONEST AND TRULY 

4. N0ODL1N' RAG 

5. WHEN YOU'RE IN LOVE 



.Eddy Howard Mercury 5815 

.Guy Lomiardo Or* Decca 27995 

.Perry Come- Victor 20-4542 

.Frankle Lalne Columbia 39665 



The Country and Western 
Disk Jockeys Pick 



PICKS that have appeared for three consecutive weeks or three times within a six-week period are 
not repeated below. Based on a weekly survey among them on what the Country & Western Disk 
Jockeys thin* tomorrow's hits will be, 

1. ALMOST George Morgan Columbia 20906 

2. DON'T STAY AWAY Wly Frinell Columbia 20911 

3. THE GOLD RUSH IS OVER Hank Snow. Victor (45)47-4522 

4. HALF AS MUCH Hank Williams MGM 11202 

5. THREE WAYS OF KNOWING Johnnie and Jack Victor 20-4555 



52 BIG ISSUES, $10 

Including 8 Special Issues 



"A good display ol record advorlisomenls 
from The Billboard Is a great help for Increatt- 
ing your sales." 

F. W. WOOLWORTH CO. 

Miss Hazel Smith 

124 West Main St 

Durham. N. C. 



THE BILLBOARD 918 
2160 Patterson St., Cincinnati 22, Ohio 

Please enter my subscription to The Billboard 
for one year, for which t enclose $10. Foreign 
Countries 'except Canada), $20. I understand 
this will include at least 8 Special Issues. 
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A WINNING COMBINATION ! 




OKEH 78 RPM 6880 
45 RPM 4-6880 



product of 

» Columbia @D Records, Inc. 

®. '«p V. S Off. Mortal i#( iradat 
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Sides Per Publisher, Label 

t Continued from page 31 



PUBLISHER 



SIDES 
PER 
LABEL 



TOTAL NUMBER 
OF SIDES 
ALL LABELS 



PUBLISHER 



SIDES 
PER 
LABEL 



TOTAL NUMBER 
OF SIOES I 
ALL LABELS 



PEER, INT., LA SALLE, C. K. HARRIS, SOUTHERN 

PEER dp 7p, 61 4* 

Col lp, 151 
Oct 2t, 5f 
Mer 2p, 21 

MGM lp. If ■ 

RCA 3p, « 

SOUTHERN Cap lp 9 

Col 2p 
Dec 2p 
Mer lp, If 
MCM If 
RCA lp 

PEMORA Col lp 4 

(X. C»«al> Mer 2p 

RCA lp 

PENNY RCA 2f 2 

P0R01E Mer lp 3 

MCM lp 

RCA If 

RFO Dec lr 2 

RCA If 

RED RIVER SONGS Col 2f 2 

REPUBLIC. WORLD 
(Sammy Kaye) 

REPUBLIC Dec lp. 3 

Mer lr 



Great 



PUBLISHER 






SIDES TOTAL NUM8ER 




PER OF SIDES 




PUBLISHER 


LABEL ALL LABELS 






RCA lp 








3 




Col 2o 




RIDCEWAV, BLUE 


RIVER, REDD STUART, PEE 


WEE KING 










7 




Col If 






Mer 2f 






RCA lp, 2f 




BLUE RIVER 


Dec lp, If 


3 




Mer lp 






RCA lp. If 






MGM lp 


1 


ROBBINS, FEIST, 


MILLER, LION (MGM) 




ROBBINS .... 


Cap Bp, If 


a 




Col Sp, If 




Dec ftp 






Mer 3p 






MGM lOp, lr 






RCA 6p, If, lr 












Col 2p, If 






Dec lip, 11, lr 






Mer 6p, If 






MGM 4p 






RCA 4p 





Sides in Current Release 



• Continued from page 31 



TUNE 



ARTIST AND LABEL 



MILLER Cap lp.. 

Mer lp 
MGM 4p 
RCA 2p 

LION Cap lp.. 

Col 2p 
Dec lp 
Mer lp 
MGM lp 

J. J. ROBBINS Dec 2p • 

MGM 2p 
RCA 2p 

R0B1S0N 

(Carson RoOison) MGM 21 f 

RONCOM Cap lp. 

(Perry Como) RCA lp 

RONSOH PRESS RCA 2p J! 

RUSH Cap lp * 

Col If 
Dec lp 
RCA lp 

SANTLV.JOV, HAWTHORNE, OXFORD 

SANTLV-JOY Cap 2p » 

Col 3p 
MCM 3p 

HAWTHORNE MGM lp } 

OXFORD Col 2p 4 

MGM 2p 

SHAPIRO-BERNSTEIN, MOOD, SKIOMORE 

SHAPIRO-BERNSTEIN. Cap 3p *3 

Col 2p 
Dec 2p, 2f 
Mer 3p, lr 
MGM 4p 
RCA 6p 

MOOD Cap lp 2 

Mer lp 

SKIOMORE MGM If 1 

SOPHISTICATE Dec 2p, lr 3 

5PITZER Col lp 3 

Dec lp 
MGM lp 

TANNEN, SPIN 

TANNEN Cap If, 

Col If 
Dec If 
Mer 2f 
RCA 2p, 4f 

Mer lp J 

Col 4p • 




^edenxd \ 



.u 



..Cap 2p. 
Dec lp 



There's a Claud in My Valley of Sunshlw Hoy Rogers, RCA (() 

A Four Legged Frier-J , Roy Rogers, RCA (f) 

Gin He Liberty or Give Me Love Pm. G-men, Col <r> 

PARK AVE Beer Bottle Symphony Georgie's Tavern Band, Dec (p) SPIN 

PWTON That's the Chance You Take -.Ted Slraeter, MGM (p) TEMPO -■ ■ 

PEfR SOUTHERN (Duke Ellington) Merlp 

PEER FreitMt Art Lund & Anila Gordon, MGM (p) > ™ M Jf 

SOUTHERN Almanac Song Billy Strange, Cap (p) WALDO ^ 

* You're for Me Mimf Danny Kaye, Dec (p) 

A Mother as Lovely as You Jan Peerce, RCA tp) WEDDIHGTOM 

Freneil >rry Murad & H Marterie, Mer (p) 

PENNY MUSIC You're Bound lo Look Like a Monkey Hank Penny, RCA <f> WEISS-BARRY r 7 . 

Taxes, Taxes r Hank Penny, RCA (0 JJ * 

REPUBLIC Blow-Top Blues Lionel Hampton, Dec (p) | uru% a 

ROBBINS, FEIST, MILLER ETt? 

ROBBINS BroaoVray Ballet Gene Keller 4 Lennie Hayton, MGM (p) , 

I Want My Mama Liberate, Col tp) BOB WJLLS MGM 2f 

Rocks in My Bed Deletes Hawkins, Col tr) 

FIEST Last Night Voices o( Walter Schumann, Cap (p) 

Ja-Da Erroll Gamer, Col (p) 

Jeannine (I Dream of Lilac Time Wayne King, RCA (p) 

MILLER What Good is a Gal (Without a Guy) Debbie Reynolds, MGM <p) 

With no One to Low Tonight Merv Griffin, RCA <p) 

SUCCESS Oh How My Heart is Yearning Georgie's Tavern Band, Dec (p) 

TAOAMERICA MUSIC 

LTD See N You Like It Waldyr Aievedo, Dec (p 

TANNEN ; Bullercirp Valley Bud & Betty Bryant, MGM (f) 

TEMPO Bensonality OuYt Ellington, Col tp) 

Blues at Sundown thike Ellington, Col (p) 

WEISS & BARRY Walkin' lo the Mailbont Cindy Lord, MGM (p) 

BOB WILLS, INC. ...I'll be Lucky Some Day Bob Wills, MGM tf) 



WIZELL Cap lp 2 

RCA lp 



YOV& 
TROUGHS 



/ 



ft 



7 1 




RCA VICTOR'S custom record service! 



RECORDING 



your material and production ideas . . . In the nation's best 
equipped studios 



PROCESSING 



"your order gets RCA's famous engineering know-how . . . latest 
and soundest duplicating techniques 



PRESSINC 



your records ere precision -pressed . . . carefully inspected 
insure uniform high quality 



SHIPPING b HANDLING 



, . delivered promptly 

Custom; 



your job is handled with care 

A COMPLETE SERVICE 
AT COMPETITIVE 
PRICES FOR ALL INDE- 
PENDENT LABELS 



RCAAlCTOR custom record sales 

RADIO CORPORATION OF AMERICA 

RCA VICTOR DIVISION 




SPA Members 
Number 1,900 

NEW YORK, March 29.— Mem- 
bership of the Songwriters' Pro- 
tective Association has passed the 
1,900 mark. Over 100 tunesmiths 
joined the organization since the 
first of the year. Among the re- 
cent additions to the membership 
roster are Bill Kenny, Wingy Ma- 
none, Morty Nevins and Stan 
Jones. 

Meanwhile, little progress has 
been made in settling the matter 
of auditing publisher books. The 
series of meetings between SPA 
and the Music Publishers' Pro- 
tective Association have been 
temporarily postponed because a 
number of key publishers are va- 
cationing, while SPA execs are 
involved in matters concerning 
the American Society of Compos- 
ers, Authors and Publishers. 



* TEDDY PHILLIPS 

I'M SORRY I COT IN THE 

DEEP, DEEP IN THE CELLAR 
15162 and 45-15162 
WISHIN' 

SUNSHINE b FLOWERS 

15156 and 45-15156 

* JACK RICHARDS 
and. The 
MARKSMEN 

THERE'S A BLUE SKY WAT 

OUT YONDER 
YOU'RE NOT WORTH MY 

TEARS 

15161 and 45-15161 

* MARY SMALL 
ROMANCE ME 
RIVER. CET A-ROLLIN' 

15157 and 45-15151 

* DICK BROWN 

I HEAR A RHAPSODY 
THE UNSEEN RIDER 

15159 and 45-15159 



FOLK-WESTERN 



* MOON MIXLICAN 

A MILLION RECRETS 
SHOOT THE MOON 

1043 and 45-1043 

* WAYNE RANEY 

REAL GOOD FEELIN' 
I'D FEEL LIKE A MIL- 
LIONAIRE 

1036 and 45-1036 

* BOB NEWMAN 

A ROUND THE CORNER 
LONESOME SAILOR'S DREAM 
1057 and 45-1057 

* HAWKSIIAW 
HAWKINS an* 
IllBY WRIGHT 

OVER THE HILL 
HAWKSHAW HAWKINS 

I'M SLOWLY DYINC OF A 
BROKEN HEART 

1047 and 45-1047 



s 

■ 

s 



SEPIA-BLUES 



? * SONNY THOMPSON ? 



"ASCAP" FINALE 
IS HYBRID TUNE 

NEW YORK. March 29 — 
American Society of Com- 
posers, Authors and Publish- 
ers' dinner at the Waldorf- 
Astoria Hotel this Tuesday 
(25) included a lengthy or- 
chestral concert of ASCAP- 
licensed hit songs of the past 
few decades. Dinner guests, 
as usual, paid close attention 
to the Jong list of tunes 
played by the orchestra. 

The last tune played in the 
"cavalcade of ASCAP hits" 
this week got the usual big 
finish arrangement from the 
ork. Tune was titled "The 
Loveliest Night of the Year." 
Many a tradester was cogni- 
zant of the fact that the mel- 
ody line for the song is fa- 
miliar also as "Over the 
Waves." 

"Over the Waves." of 
course, is public domain. 



NEW YORK 

A -at 

630 Slh Ava. 
JUdson 3-5011 



CHICAGO HOLLYWOOD 

A-40 A-40 

445 N. Lake Shora 1016 N. Sycamore 

Driva Ava. 

WHitehall 4-32IS Hlllaida 5171 



• • • For Sale • e • 

• WILL SACRIFICE 

• RECORD PRESSING 

PLANT 

• Four automatic hydraulic 
presses complete with dies. 

e 

e Anthony Galgano 

4142 W. Armitoge, Chicago, III. 
Phone: Dickens 2-7060 



MELLOW BLUES 
PARTS 1 6- 2 

4488 and 45-4488 

* EARL BOSTIO^' 
FLAMINCO 

I'M CETTINC SENTIMENTAL 
OVER YOU 

4475 and 45-4475 
LOVER. COME BACK TO ME 
THE MOON IS LOW 

4511 and 45-4511 

* WYONIE HARRIS 

MY PLAYFUL BABY'S CONE 
HERE COMES THE NICHT 

4S07 and 45-4507 



* THE ROYALS 

EVERY BEAT OF MT HEART 
ALL NICHT LONC 

12064 and 45-12064 

* THE DOMINOES 

WHEN THE SWALLOWS 
COME BACK TO CAPIS 
TRANO 

THAT'S WHAT YOU'RE 00- 
INC TO ME 

1059 and 45-1059 

* LITTLE ESTHER 

THE STORM 
SUMMERTIME 

12056 and 45-12056 
RINC-A-DINC-DOO 
THE CRYINC BLUES 

12055 and 45-1 2055 

DELUXE 

* ROY BROWN 

BROWN ANCEL 
I'VE COT THE LAST LAUCH 
NOW 

3323 and 45-3323 
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RECORDS^-*'! NC. 

CINCINNATI 7, OHIO 



PERNIO, Juc. 

M* RAVtNSWOOD AVtNUt 
CHICAGO 1* 'it 
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RAY 

ANTHONY 

Capitol 
Recording of 



Music as Written 



CAPITOL 1912 



Carpenter Dance Dales to 
MAC; Gordon Keeps AM, IV . . . 

Ike Carpenter, currently ap- 
pearing with his band at the Con- 
gress Hotel, Chicago, last week 
clarified the confusion which fol- 
lowed his signing for five years 
with the McConkey Artists Cor- 
poration. Under terms of the con- 
tract, Carpenter will be handled 
for one-niter and location dates by 
MAC, with Hal Gordon continu- 
ing to handle the band for radio 
and television. Ork, which was 
set in the Congress for two weeks 
with options, has been renewed 
indefinitely by the location, MAC 
said. 

Deco Opens New 
Baltimore Branch . . . 

Dacca Records last week held 
a formal opening celebration at 
its new distributing branch in 
Baltimore. Affair was attended 
by top Decca brass and local 
dealers, disk jockeys and distrib- 
utors. 

Benedce Ork to 
Guest on "Songs". . . 

Tex Beneke and his ork will 
guest on the "Songs For Sale" TV 
show on April 5. This marks the 
first time a name band has ap- 
peared on the program. 

New York 

Decca Records has signed Gene 
Ammons to a waxing pact. . . . 
Milch Miller is due back from his 
j vacation trip this week. . . . Trudy 
Richards just completed a tour of 
disk jockeys in Baltimore, Wash- 
ington and Philadelphia with Len 
Wolf of Decca. . . . Guy Lom- 
bardo's ork goes back into the 
Roosevelt Hotel here on Mav 5 
:for a two-month stay. . Jeri 
Southern plavs the Town and 
Country Club, Buffalo, from 
March 31 to April 6. . . . Tenor 
Clark Dennis waxed several sides 
j with Gordon Jenkins this week. 
... Four Aces goes into Moe's 
Main Street, Cleveland, on April 

4 General Artists Corporation 

; signed booking pacts with Danny 
Scholl and the Charioteers. . . . 
Marvin Cane, persona] manager 
for Vic Damone leaves for Stutt- 
gart, Germany, on the 31st for 
■confabs with the singer. Cane 
will also spend some time in Eng- 
land setting up a British affilia- 
tion for his pubbery. 

Charlie Kanter. Cincinnati coin 
op who heads Ace Sales, is in 
town. Accompanying Kanter are 
Waller Phillips, deejay, and his 
wife. 

Don Reed, of Abbey Records, 
is off to Europe today (29) for 
three weeks in England and 
France to arrange for LP disks 
for release here. . . . Roy Acuff 
was in town Wednesday for a 
guest shot on the Kale Smith 
show. . . . Presidents of the Art 
Lund Fan Clubs threw a surprise 
birthday party Saturday (29) for 
the MGM artist at the Beekman 
Towers. The clambake was at- 
tended by Ken Murray and his TV 
show cast. . . . Pee Wee King is 
here to guest on the Ken Murray 
TV show today (29). . . . Danny 
Davis opened at the Monte Carlo, 
Pittsburgh, Friday (28) for one 
week. . . . Jacque Plant French 
lyric writer and pubber, has 
formed a new French music firm 
with Gene Goodman called Re- 
gent France to exploit tunes from 
the Regent and Harmon pub- 
beries. 

Nal (King) Cole goes into the 
Earle Theater, Philadelphia, April 
18, for a week's engagement. Fol- 
lowing that the singer is due at 




PIGEONS TO SOW 
D-J GOOD WILL 

NEW YORK, March 29.— 
Look out below! The ex- 
ploitation on Henry Jerome's 
MGM disking of "Homing 
Pigeon" involves shipping the 
birds to deejays with a mes- 
sage about the record tucked 
in the tube on the pigeon's 
leg. As if this isn't dangerous 
enough, deejay Ted Husing 
and ork leader Henry Jerome 
will release flights of homing 
pigeons from the roof of Sta- 
tion WMGM and the Hotel 
Edison respectively on Satur- 
day (29). Gentlemen should 
wear hats. 



Loew's, Buffalo, April 25. On May 
14 Cole opens at the Paramount, 
New York. 

Harry Link, professional man- 
ager of E. B. Marks, left for Los 
Angeles last week for a two-week 
visit. . . . Mindy Carson opens a 
two-week engagement at the Mo- 
cambo, Hollywood, April 15. . . . 
Lefty Frizzell was in New York 
last week with Jack and Neva 
Slarnes. The Columbia folk artist 
did a guest shot on the Perry 
Como show and visited a number 
of deejays. . . . Artie Mogull, pro- 
fessional manager for the Dorsey 
brothers and Embassy music pub- 
beries, became a father Friday 
(14). The new daughter is named 
Andrea. 



Jerry Blaine's Jubilee label took 
over the Cadillac masters of "In 
Spite of All" and "Lonely," waxed 
by chanter Ruth Casey. . . . Allan 
Livingston, Capitol a.&r. chief, ar- 
rives in New York early in April. 
. . . F. M. Scott III, Capitol exec 
in charge of albums, is in town to 
record the original cast disking 
of "Three Wishes for Jamie," 
which opened at the Hellinger 
Theater here Friday (21). 

Billy May's ork will guest on 
Perry Como'c TV show April 9, 
and on April 11 will play its first 
Eastern date in Manhattan Center 
at the "Gandy Dancers' Ball." . . . 
It's a baby girl for the Carlos 
Gastels. 



Merc Hypes 
Foreign Net 

CHICAGO, March 29. — Erwin 
Steinberg. Mercury Records treas- 
urer, this week initiated the first 
in a series of moves designed to 
strengthen the foreign distribution 
network for the firm's disks. Ap- 
pointed to handle the label in 
Puerto Rico was the R & R Dis- 
tributing Company, and to dis- 
tribute all Mercury products in 
Guam, Steinberg appointed Trade 
Winds Music as the firm's rep in 
that area. Latter is headed by 
Mary Brady, who was in Chicago 
recently to complete the deal. 

On the domestic side. Mercury 
this week named the J. B. Furst 
Company to handle its line in 
Peoria, 111. This appointment be- 
comes effective April 1. 




sensuous 



startling 





sensational 



bjtncJoftlu 

. . . climbing to a top position 
in sales alongside her first 
record-breaking success, Voice 
of thcXtabmj. 




Moiscs Vivanco, talented and 
famous South American com- 
poser, has written inspired 
music that serves as an ideal 
vehicle for Miss Sumac's thrill- 
ing performance 



CAtKINS & HOtDEN 
Capitol Records, Inc. 
1/2 page UW 
Variety-April 2, 1952 
Billboard- April 5, 1952 
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SPECIAL RELEASES 



JACK HASKELL 

Coiil 60686° 

BE ANYTHING (Bui Be Mine) 
COME BACK (Review!). 

wingy "man one" " 

Coral 60687' 

AT LAST 
AWFUL WAFFLE HAN 



to 



NEW SINGLE RECORDS 



AMES BROTHERS 

Coral 60680' 
And So I Waited Around 
The Sheik or Arab, 

"tere"sa"brewer " 

Coral 60676* 
Roll Them Roly Boly Eyes 
Conna Cet Along Without You 
Now 

" *LA~WRENCE WEIR 

and Hit Champagne Music 

Coral 60677* 

The Cindy Dancers' Ball 
Ivory Rag 

"MARTH A ~T I LTON" Ind 
CURT MASSEY 

Coral 6067S' 
What Can I Do? 
The Nightingale Remembers 

nick" perTto 

and Hi* Orchestra 

Coral 60678* 

Pixta Polka 
Montcrosano 

RUSTY "REEFER 



Idaho State Fair 
You Will Never Crow Old 

MORRIS LANE 

Coral 60681* 
Midnight San 
I Don't Want to Set the World 
On Fire 

" ~M A RT Y"lTC K L I DER * ' 

Coral 64126* 

I Don't Want My Darlin' to Cry 

(Owr Me) 

Down By the Missouri River 

" "DAN NY* ' R 0 N~j OE 7 ' " * 
TAYLOR 

Coral 65082* 
Coffee Daddy Blues 
Come On Home Baby 

m7l"la"rk7n 

And thr X RAYS 
Coral 65083 • 
Walking in the Sunshine 
While We're Young 
c All available In 45 rpm. Add prefix 
'*•" to number shown. 



NEW ALBUMS 



FRITZ KREISLER MELODIES 

Played by 

SIDNEY TORCH 
and His Orchestra 
Selection* include: Caprice ViennoU 
— Schon Roimarln iFelr Rosemary) — 
The Old Refrain— La Citana— Liebes- 
Ireud — Liebetleid <Love'» Sorrow)— 
March Miniature Viennoise — Praelu- 
dium and Allegro. 

CORAL l*S RPM) 

CRL 56051 <Loncj Plavl 

Presenting 

LAURINDO ALMEIDA 

in a Cuitar Recital of Famous 
Serenade* 
Selections include: Serenade (Schu- 
bert) — Serenade i From Ballet "Lei 
Millions D'Ariequin"— Oriaov— Welti 
from "Serenade for Strinfl*" (Tehal- 
kovsky) — Serenade iTovelll. — Sere- 
nade Cspe«nole iBiiet) — Serenade 
iMowkowiki) — Serenad* (Romberf J 
— Serenade iDrdlai. 

CORAL *-W4t (43 RPM) 
CRL 56049 (Lon« Play) 



Detroit Edgewater 

• Continued jrom page 30 

Carle and Les Brown respectively. 
Original plan of the Edgewater 
'k management was to run the 
'.room on a full- week policy, 
this was changed to a three- 
week-end set-up a few weeks 
and "name" bands were se- 
ted to play the location in De- 
troit proper. 

Importance of the location in the 
band booking field is stressed by 
the fact that this is a new spot on 
the circuit, and that it is the first 
lime since 1949 that name orks 
have been booked in a Detroit spot. 
In 1949 the Eastwood Gardens ran 
a dance band policy, dropping out 
of the picture at the end of the 
season. 

Edgewater will op^n the week- 
end of May 30 with Carle, then 
follow with Stan Kenton, June 6; 
Woody Herman, June 13; Buddy 
Morrow, June 20; Clyde McCoy, 
June 27; Ray Anthony, July 3; Les 
Brown, July 11; Tony Pastor, July 
18; Ralph Marterie, July 25, and 
Ralph Flanagan, August 1. 

Jimmy Dorsey comes in August 
8, and the next two week-ends 
Will be filled by GAC bands yet 
to be named. The August 29 week- 
end, only four-day run, which is 
caused by the Labor Day holiday, 
will be played by Hal Mclntyre, 
with the season ending at the 
close of his run. 



Goody to Offer 

• Continued from yage 30 

carried LP attachments and three- 
speed players, this is the first time 
the shop has sold "private brand" 
phonographs. The unit will in- 
clude a three-speed changer with 
magnetic pick-up. amplifier, 
loudspeaker and cabinet. 

The shop also has introduced 
a new gimmick to sell diamond 
point phono needles, which re- 
tail for $25. The store has ar- 
ranged a time-payment plan, This 
merchandising idea, according to 
Goody, is that customers who use 
the diamond point return con- 
siderably fewer records. 

latest record - merchandising 
plan introduced by the store and 
set to start in April is the sale of 
one LP disk for $1 for each one 
(of a list of 45 to 50 disks) pur- 
chased at list price. The next 
record promotion by the store is a 
free three-speed phono attach- 
ment, plus one sapphire-tipped 
phono needle, with the purchase 
of any two LP's (of a selected 
list of 50) at list price. 



Defendents Speak 

• Continued from page 30 

Russells' complaint failed to state 
B cause of action. They added 
that the theme and lyric content 
Of the song were not new or orig- 
inal with the plaintiffs, having 
been used by others in the past. 

Laurel Music also filed an an- 
swer in which it, like Capitol, 
asked for a dismissal of the suit. 
They said that the Russells had 
not acquired any proprietory in- 
terest in "Wheel," that they were 
Dot the original or first composers 
i i I the song, that parts or all of it 
were copied from prior works. 

An answer along the same lines 
was also filed by Derby Records. 



Coral 60680 (78 RPM) 
and 9-60680 (45 RPM) 
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Capitol in Push 

• Contintied from page 30 

son, Cap a.&r. chief on the rustic 
side, will make more frequent 
junkets into the South, with his 
next sweep scheduled for May. 
Marvin Townsend recently joined 
Capitol's local home office, to take 
charge of country disk promotion 
Col the Coast. 

Nelson also has inked Carl 
Sauceman, Alabama warbler, who 
previously cut sides for Rich-R- 
Tone and Mercury. 



Bands to Talk 

► Continued jrom pflqe 30 



similar remarks about May. It is 
also hoped that when orksters do 
disk jockey interviews, they 
might talk about their fellow 
bandsmen and the business in 
general, rather than restrict their 
conversation to their own enter- 
prises. 
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Song Survey Reveals 
Value of Live Air Plug 



CHICAGO, March 29.— Value of 
personal contact with the "live" 
musical programs being aired in 
this market was pointed up this 
week when Radio Checking Serv- 
ice, aiter making its second over- 
all survey of tunes aired on net- 
work and local stations in Chi- 
cago, discovered that, with the 
exception of a few runaway disks, 
most of the top 25 songs on the 
list attained the rating thru a 
heavy preponderance of live per- 
formances. 

Further pointing up the impor- 
tance of contact activity is the 
"Silly Dreamer" performance in 
the two- week span covered by the 



report Song, without the benefit 
of one record plug, landed In a 
strong position in the top 25 — 
strictly on the work done by the 
local pubber representative. 

Benefit of artist promotion 
again was shown in the report, 
with Bobby Wayne in town dur- 
ing the check period for a run at 
the Blackhawk, pushing his 
"Wheel of Fortune" side well up 
near the top of the 10 most played 
disks thru his numerous appear- 
ances thruout the city during his 
stay. Johnny Desmond's "Festi- 
val" also shot up fast as a re 
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LATEST RELEASES 

OPERATORS; For just 15c p«r tune-have the latest recordings en your 
juke boxes. Order any quantities you wish) Immediate service. High 
Fidelity— Unbreakable— Quality Merchandise. 
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TWO NIT TUNES ON EACH RECORD!! 

M« nm it jusi • partial list of hundreds oi 

GALGANO'S latest releases. Sand for Mora than 150 
ir latest . . .... Standard 

tt Sellars "» complete list today! Number* 
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POPULAR 

A Garden in the Rain 
I'll See You In My 
Dreams 

Please. Mr. Sun 



Tiger Ra«j — Blue Tange 



The Beit Things Ir 
Are Free 

Cry— Green Sleevi 



n t 



MM1* M45H 



Bundle of Southern 
Sunshine 

Milk Bucket Boogie 

Hoitky Tank Blues 

I'm Sorry for You, Mv 
Friend 

Too Old to Cut the 
Mustard 

Let Old Mother Na- 
ture Have Her Way 

Give Me More. More. 
Mere 

Coll Her Veur 
Sweetheart 

Humming Bird 

Detour 



GALGANO DISTR. CO. 



4143 W. ARMITAGE AVE 



DEPT. SB-14 



CHICAGO 3», ILL. 
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To Order Tour Market Place Ad 

USE THIS HANDY FORM TODAY 



First, print or type your menage here, figurine, five words to the line. It 
t you want a "display-classified" Indicate in the margin what copy yeu want 
t displayed— 



22: 



Then check here for whether you 
Jwant it to be a "regular classified" 
or tee special, outstanding display ■ 
classified" advertisement that gives your 
message e*rra power and punch: 



Now check oft the classification 
you want your advertisement to 
appear under: 



□ Displsr-Cldsiified 

□ Reooldr ClaiiiHed 



3: 

□ Employer-Employee Heeling 
Place 

□ The Record Exchange 

□ Business Opportunities 

□ Distribulors-Agenls-Dealers 

□ Paris Products Services 



^And last — (omplri. ihli auHioriiatien blank and nish your adv.rtiiemant 
■.Into the vary next itiua of The Billboard: 



Gmtlafflen: Run this 
advertiiemenl In yrlur 
"Market Place" ai In- 
dicated below: 

□ Neil issue only 

□ Neil 3 issues 

□ Neil 52 issues 

I Papent 

enclosed 

□ till me 



Name 



Company. 
Address _ 
City 



. Zone 



. Slate 



Signed: 



ADVERTISING RATES 



O IKUUR-CLUSIFIED 



Usual want-ad style, one paragraph, no 
display. First line tet In 4 pt. bold, 
bounce t pt. light. 

Pgr word f M 

I or more consecutive or 3a 
Insertions, par word •• *ll 

II CONSICUTIVI Insertions, 

per word ,-rrr. nr. •■«* M 

Minimum W. 



DISPLAY CLASSIFIED 



Any advartiiement uslne, display make- 
up or white specs. Fieure space between 
cut-off 4 rules. 1 pt. rute borders permitted 
only on ads of 2B lines or more. 

Per agate line . . . .7. :: . . ft.tO 

1 or more consecutive or le 

Insertions, per epafe line .*S 

13 CONSECUTIVE iniertlons, 

per eeate lino ,M 

1 14 ouete lines) 



Send all orders and inquiries fo: THE MUSIC MARKET PLACE, IHE BILLBOARD, 
1564 BROADWAY, NEW YORK 36, N, Y. 

L_ .sc. j= j. I 



suit of the chanter's assist with 
disk jockeys. 

Report, which covered 1,300 sta- 
tion hours in the March 1-15 
period, listed the following top- 
pers in alphabetical rather than 
actual performance: 

Most played records: "A Guy Is 
a Guy," Doris Day; "Any Time," 
Eddie Fisher; "Be Anything," 
Eddy Howard; "Blue Tango," Le- 
roy Anderson; "Festival," Johnny 
Desmond; "I'll Walk Alone," Don 
Cornell; "Life Is a Beautiful 
Thing," Dinah Shore; "Perfidia," 
Four Aces; "Wheel of Fortune," 
Bobby Wayne and Kay Starr ver- 
sions. 

Most played artists in the period 
were Ray Anthony, Les Brown, 
Perry Como. Bing Crosby, Doris 
Day, Tommy Dorsey, Eddie 
Fisher, Eddy Howard, Dinah 
Shore and Frank Sinatra. 



Shaw Fall Tour 
Lists 65 Dates 



NEW YORK. March 29.— The 
Robert Shaw Chorale, which has 
developed into one of the hottest 
concert draws during the past four 
years, wound up a 26-date spring 
tour this week, with the packaged 
booker, James A. Davidson Man- 
agement, just about set on the 
company's fall junket. The fall 
tour kicks off the week of October 
6 and will comprise 65 perform- 
ances before the wind-up in mid- 
December. 

With the start of its new season, 
the price of the package advances 
a flat $2,700 a date, according to 
Walter Gould, who handles the at- 
traction for the Davidson agency. 
Added cosis. particularly a 10 per 
cent rise in musicians' minimums, 
account for the increase over the 
present S2.500, he said. Scale for 
the musicians is now $137.50 a 
week, against the earlier $125. The 
company of 50, including Shaw, 
f Cnntinifrt on flflfla 67 ) 



We are proud to present the 
most Sensational Album 
of all times 

"THE SECOND 
ELIZABETH" 



Narrated by 


1 m 

Since \ 
'Valnrrfav I 


DAVID \ll 1 \ 1 

ABBEY LP #4 J 


out i i Kit rr oiri 




Minnesota, North and .South Dakota, 


Iowa anil Western Wisconsin. 



Dealers wire or icrife 
for YOUR SUPPLY' TODAY . . . 

LEW BONN CO. 

1211 I-a Salle Ave. Minneapolis, Minn. 

Phone: Main 8281 Harold Lane, Sales Manager 

ATTENTION, D.J.** AND DEALERS: 

Wire or phone for details on gigantic Northwest Contest. $4,000.00 in prises. 
You are eligible to win one of the prists. 



THE MARK 

for the 

MUSIC-RECORD INDUSTRY 



GIVE TO DAMON RUNYON CANCER FUND 



Wdt -am Ik. hrlMul Eitkinge 
Iff Mulic Record 
ParonMl, Produtfj, 

SmliM j nd 
Opportunillti 




Business 
Opportunities 



CUSTOM RECORD PRESSINCS 

Specialists m Long Play Mcrogroeve, 45 end 
T8 ftPM prptsmras Materials include pure 
black and red vir.vlite, non- breakable ex- 
tended vinyls and break resistant. Complete 
servicing — dubbing from tape or instan- 
taneous master metal processing, labels, 
collating, wa'choujing. drop shipping, in- 
dividual mailing, art work, albums. 

AL LENTO WN RECORD CO.. INC. 

Atlentown. Pennsylvania Tel 3-7405 



PROMOTERS 

Cet on our Mailing List. Each week The 
Billboard receives inquiries asking for names 
of individuals who might underwrite and 
promote attraction* tor auditoriums and 
arenas, we can refer inquiries from your 
Territory to you. Please state the date and 
type of event or at least one event which you 
have promoted in the past; specify whether 
or not ycu were financially responsible or 
secured responsible underwriting. Write 
Arena- Auditorium Dept., The Billboard. 188 
W. Randolph St.. Chicago I, III. 



EXTRA PROFIT! 

If you have store space you 
can operate your own record 
department profitably. We 
supply "know how" and 
material. 

Box M-726 

I 564 Broadway. 
N. Y. 36. New York 



Distributors 
Agents— Dealers 



Mambot. rumba*, fangoi: distributer or dor* 

inquiries rnvited. Tico Distributing Corp., M3 
W. 4 1st St.. N.Y.C. 



WORLD'S LARGEST 
DISTRIBUTOR 

JEWISH — HEBREW 
ISRAELI 

Records 
Now Featuring 

CHILDREN'S PASSOVER 

Records 
Write for Free Catalog. 

DAUNTLESS INTERNATIONAL 
225 Lafayette St. New York 12, N. Y. 
Phcn«i CA 6-0203 



SQUARE AND ROUND 
DANCE RECORDS 

One ol rhe largest folk dance lines available 
Both with and without calls Instruction 
sheets with each record. This is a salable 
>ne. Dealer and distributor inquiries Invited. 
Complete listing upon request. 78 and 45 

'.p-ITi. 

OLD TIMER RECORD COMPANY 
i703 North Seventh St.. Phoenix. Arizona 



DISTRIBUTORS WANTED 

AC-DC TELEVISION 
new fine line 
most territories open 
write fully in applying 



CRC RECORDS 

The mcst widely advertised line o) pre- 
tested, age-grouped, unbreakable children's 
records. Create new customers for you daily. 
Address orders and inquiries Sales Manager. 

CHILDREN'S RECORD CUILD 
27 Thompson St. New York 13. N. Y. 

Note Distributors: Exclusive distributing ter- 
ritories still available 



Employer-Employee 
Meeting Place 



STENO SPEED 
DICTATION RECORDS 

The Steno Speed method enables stenog- 
raphers to learn to take taster, more 
accurate shorthand to quality for 

better, higher paying jobs. Many spe- 
cialties covered in these records. Quick 
selling upon demonstration. Gives the 
student poise, speed, accuracy, greater 
vocabulary and writing ease. Distributed 
by 

A. AND C. B. STORM 

Box M734. The Billboard 
1564 Broadway New York 36, N. v. 



Leam fo Type. Records that teach typing 

in the easy way — the rhythm way. Can be 
used In home or school. Simple to use Long 
history of successful use by educators. Cre- 
ated by the American Book Company, Box 
M735, The Billboard. 1564 Broadway. New 
York 36. N. Y. 

TOP DRAWER 
NECRO DISC JOCKEY 



BOX 746, The Billboard 
1564 Broadway New York 36, N. Y. 



Manufacturers! Looking for a salesman? — 

Someone to contact 9 500 record dealers a 
month at a reasonable cost Send for infor- 
mation today. Write "Salesman." care Box 
M-731. The Billboard. 1564 Broadway, N«w 
York 36. N Y 



Parts— Products 
Services 



Phonographs — For lowest prices and highest 

quality plus superb all around service and 
guarantee — all distributors, jobbers, dealers, 
write or call Dean Sales Co., 35 5th Ave., 
Brooklyn 17, N. Y. Att.: George H, Fass. 



NEED SOUND 
EFFECTS? 

Send for recorded sounds cf loco- 
motive, summer thunderstorm, etc. 
Also frequency and intermodula- 
t ion test record, thermal ( white) 
noise test record. Quality record- 
ings at low cost. Write now to 

THOMAS VALENTINO, Inc. 

Box M732. The Billboard 
I 564 Broadway, New York 36.N.Y. 



Record Pressings — Shellac, vlnylire, flex 

4", 7", 8". 10", 12"; 78 rpm, 45. 331/j LP; 
rigid inspection; rush orders. The oldest 
and largest pressing plant in the East Coast. 
Sun Plastics Corp.. 900 Passaic Ave.. £. New- 
ark, N. |. HUmboldt 2-6749. 



BLANK RECORDING 
DISCS 

High quality blank recording disks 
for home recording or office use. 
We have had long experience mak- 
ing quality disks. For your blank 
recording disk requirements write to 

PRESTO RECORDING 
Box M733, The Billboard 
1564 Broadway, New York 36.N.Y. 

The Record 
Exchange 



Operators, Dealers — If you need phonograph 

records in foreign languages, write to us. 
Wo arc the only record company tn the world 
specializing in language records Ask for our 
general catalog wlh records m 21 different 
nationalities, in 78, 45 and 33 Vj RPM. New 
releases every 6 weeks'. Standard Phono Co., 
163 West 23rd St., N. Y. C. 



We supply records — all labels — all speeds at 

wholesale cost, plus small service charge. No 
orders too small or too large. Guarantee 
speediest service and best prices. Also spe- 
cials on needles, accessories, etc. Town Hall 
Records. 188 Riverdale Ave., Brooklyn 12. 
N. Y. Dickens 6-2735. 
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Broadway Openings 




DARK LEGEND 

(Opened Monday, March 24) 

President Theater 

I drama by Helen Fraenkel. baaed on 
no?el by Dr. Frederic Wert ham. Staged 
by Morton Da Costa. Set and cob turn w 
by William Rlva General manager. 
Zelda Dorfman. Stage manager, Mae- 
Oregor G)l>». Press representatives, Ar- 
thur Cantor and John L. Toohey. Pre- 
by Da-id Heilweil. Robert N. Wln- 
and Darren McGavin. 

-;..Dino TerranoT* 

i Lorti Amy Freeman 

James Upton 

Olive Deering 

Leslie Vega 

Kathleen O'Reilly Helen Auerbach 

Rooco Alello James Daly 

Gabiiella Alello ...Penny Santon 

David Heilweil has been around 
the Stem engaged in various pro- 
ducing chores. Sometimes he has 
sponsored right good things. Now 
he has teamed up with Robert 
Winter-Berger and Darren Mc- 
Gavin in the management of the 
little President Theater for a 
skedded series of intimate produc- 
tions. So he is at least partially 
responsible for the trio's tee-off 
"Dark Legend." If "Legend" is a 
sample of what is to come at the 
President, Heilweil had better go 
back to theater- in-the-round, on 
which his judgment seemed 
sounder. 

"Legend" purports to be a first 
Broadway effort by Helene Fraen- 
kel, based on a novel by psychia- 
trist Dr. Frederic Wertham. Ac- 
cording to reports, Dr. Wertham's 
book, in turn, amounted to an ac- 
tual psycho-report of a case-his- 
tory of matricide with Hamlet- 
Orestes overtones. Not having 
read the book, a reporter cannot 
comment. Having ( however, seen 
Miss Fraenkel's play, he can report 
that it is a dreary, sordid business, 
And wonders again how young Mr. 
Heilweil permitted himself to get 
mixed up in its production. 
Thick Plot 

Miss Fraenkel's conceit (or it 
may be Dr. Wertham's) concerns 
the armoural peccadilloes of an 
Italian New England matron with 
a horrendously possessive son. 
Fortunately, under Morton Da 
Costa's subtle direction it becomes 
so esoterically Italian that only 
a spaghetti connoisseur could fol- 
low exactly what is going on. In 
any event, it appears that the lady 
found her aging baker husband 
bed-wise unsatisfactory. She takes 
on a younger gent, who may have 
helped her spouse to a demise via 
a hunting accident. She has off- 
spring by No. 2. She gets rid of 
him. And finally is about to hook 
up with a family friend (whom 
this reporter somehow figured to 
be the delegate of the bakers' 
union), when her brooding son ups 
and knifes her. Since all violence 
occurs off stage, it can't be proved, 
but it may be accepted that the 
lady is very dead. Anyway, 
Shakespeare and Aeschylus told 
the tale better and without Italian 
accent. 

Players Blameless 

Players shouldn't be blamed for 
a debacle of this kind, except for 
allowing themselves to get mixed 
up in it. James Daly probably 
comes off best. At least, he is 
forthright and rugged as the virile 
lad who awakens the lady's slum- 
bering passions. Olive Deering 
works hard and with occasional 
good results as the lady in ques- 
tion, and James Lipton has a 
helluva time for himself with the 
over-conscienced son. The rest 
of them do likewise to lesser de- 
grees. 

William Riva's setting of a living 
room behind a bakeshop is well 
designed for a small stage, and 
his costumes seem less obtrusive 
than the script. The best that can 
be said for "Legend" is that in 
Italio-New England dialect it is 
a popping disappointment. Maybe 
{his reporter would like it better 
in Yiddish. Bob Francis. 

Dramatic Routes 

Bell. Book and Candle (Oreat Northern) 
Chicago 

"- • Ring (Walnut) Philadelphia. 
Candida (Court Square* Springfield. Mass.. 

J; (Metropolitan) Providence, R. I., 3: 

(Memorial Aud.. Worcester, Mass., 4; 

(Buahnell Aud.i Hartford, Conn., 5. 
Chase, The (Locust) Philadelphia. 
Cocktail Partv (Gavety, Washington. 
Darknesa at Noon 'Metropolitan* Seattle. 
Guys and Dolls (Shubert) Chicago. 
Ha>i>py Time (Geary) Ban Francisco. 
Mr. Roberts (Auditorium) Sallna, Kan.. 3: 

(Auditorium) Topeka 3; (Music Hall) 

Kansas City. Mo.. 4-5. 
Moon la Blue (Harris) Chicago. 
Moon la Blue (Orpheum) Sioux City. la., 2: 

(Omaha i Omaha. 3-5. 
Re-mains to be Seen (Cass) Detroit. 
Rose Tattoo (Currant San Francisco. 
South pacific iRKo Palace Columbus, O.; 

fTaft Aud.) Cincinnati 7-19. 
Student Prince I Erlanger) Buffalo. 1-3 ; 



THE GRASS HARP 

(Opened Thursday. March 27) 

Martin Beck Theater 

A fantasy by Truman Capote. Staged by 
Robert Lewis- Settings and costumes by 
Cecil Beaton. Music by Virgil Thomson. 
General manager. Warren Munsell Jr. 
Stage manager, Ben Kranz. Press reprer 
sentatlves, George and Dorothy Ross, 
Madelln Blltisteln. Presented by Arnold 
Salnt-Subber. 

Catherine Creek Georgia Burke 

Collin Talbo Johnny Stewart 

Dolly Talbo Mildred Natwick 

Verena Talbo Ruth Nelson 

Dr. Morris Rita Jonathan Harris 

The Reverend's Wife Susan Steell 

The Reverend Ralph Herta 

The Barber Sterling Holloway 

The Baker's Wife Gertrude Flynn 

The Postmaster Jay Barney 

The Sheriff Val Dufour 

Judge Charlie Cool ........ .Russell Collins 

The Choir Mistress Jane Smith 

Big Eddie Stover Anthony McGrath 

Brophy Jules Racine 

Sam Larry Robinson 

Maude Rinrdan Lenka Peterson 

Miss Baby Love Dallas Alice Pearce 

• Continued from page 3 



and her attitude becomes a target 
for the town's displeasure. An ob- 
vious crook and others are in- 
volved. The wind-up, however, 
sounds as if the brothers Grimm 
had been eventually hypnotized 
by Hans Christian Andersen. 
Even if what goes on at the Mar- 
tin Beck were seen thru the eyes 
of a 15-year-old (which it isn't), 
the result would still be baffling. 

Pointing up the dramatic ef- 
forts of our newest lyric bright 
boy arc outstanding performances 
by Georgia Burke and Mildred 
Natwick as a protective Negro 
servant and a gentlewoman of 
considerable spinelessness, re- 
spectively. Johnny Stewart is 
good as the young lad, and Rus- 
sell Collins is excellent as a 
youth-seeking judge. Such play- 
ers as Sterling Holloway and 
Alice Pearce are wasted on parts 
that seem to mean less than noth- 
ing to the advancement of the 
proceedings. As a matter of fact, 
Capote seems content to make 
caricature's out of most all of his 
lesser people. There is little or no 
substance in any of them. 

In sum, beyond imaginative, 
handsome settings by Cecil Bea- 
ton and some intriguing inciden- 
tal music by Virgil Thomson, 
there must be more in "Harp" 
than meets the eye and ear. There 
are some sharp lines, some obvi- 
ously excellent writing, but its 
impact has to hack a way thru a 
souffle of bewilderment. 



Off-Broadway 
Review 



ASHES IN THE WIND 

(Opened Tuesday, March 35) 

Amaro Opera Theater 

A play by Robert Deardortf and Hal Peter- 
nori Staled by Robert Earle. Set by 
Barry Loughrane. Stage manager. Vir- 
ginia Marks. Produced by Stage Door. 

Sarah Ruth Marie cocho 

Jonathan Hal Peterson 

Andrew Roll Smith 

Lisa Barbara cooper 

Molly Dolores Ortffbth 

David t Barry Loughranr 

Tho those concerned with the 
Stage Door's presentation of 
Ashes in the Wind" obviously 
know very little about the thea- 
ter, there is no doubt that all, 
from playwrights Robert Dear- 
dorff and Hal Peterson on down, 
are absolutely sincere in their ef- 
forts. Without that sincerity, the 
group would have nothing to of- 
fer. The playwrights doubtless 
gave much to say about Miswest- 
crn Victorianism. There seems no 
question that the basis for their 
story actually happened, as the 
program says it did. But in bring- 
ing the little history to the stage, 
it loses much in translation. This 
is melodrama, which is neither 
written, directed or played as 
such. 

Pedestrian Pace 

Matters proceed at a pedestrian 
pace in the presentation of a sup- 
posedly-crippled son and his 
dominant, straight-laced mother 
who keeps him from the evils of 
the outside world. Even the in- 
troduction of a "wicked" off- 
spring of the mother's husband 
and her own sister doesn't create 
much stir. But suddenly towards 
the end, the son discovers he's no 
longer a cripple, takes to sleep 
walking and kills his mother. And 
after the slightest suggestion to 



SADLERS' KIDS 



Have Spirit, 
But Still to 
Come of Age 

NEW YORK, March 29. — It is 
always possible to expect too 
much. Where tulle and tights are 
concerned, the label "Sadlers 
Wells" has come to mean some- 
thing super-special in ballet. Its 
senior troupe has twice come over 
to show a brand of stepping 
which is absolutely tops in its 
field. Never has there been such 
critical hat-tossing for any dance 
group. 

Now comes the organization's 
junior troupe, if that is the right 
way to describe it, called the 
Sadlers Wells Theater Ballet. The 
young British balleteers have 
been touring the country and 
Canada to local acclaim and ar- 
rived this week for a two-week 
stay at the Warner Theater. The 
word was out that this group is 
something exceptional, and since 
they are the product of Sadlers 
Wells training by its outstanding 
teachers, expectation was high. 

However, it must be reported 
in all honesty, that judged on the 
basis of their opening night per- 
formance these Sadlerites are 
just fine, fresh, well-trained 
young dancers. They do not com- 
pare either individually or as a 
group to their senior aggregation, 
nor for that matter to our own 
home town City Centerites. There 
is some evident fine talent among 
them, which undoubtedly will 
make itself felt one of these days, 
but the over-all gives an impres- 
sion of youthful vigor and bounce 
which has not quite arrived at 
fulfillment. 

Everyone in View 

The opening night program ap- 
parently was designed to give as 
many of the troupe as possible an 
introductory show-casing. It 
started off rather slowly with 
Frederick Ashton's "Les Rendez- 
vous," whidt had three-quarters 
of the company classically on 
view. Followed a pas de deux 
literally lifted from the old fairy 
tale, "Beauty and the Beast," by 
John Cranko, expressively mimed 
and danced by Patricia Miller and 
David Poole. 

Matters picked up materially 
thereafter with Ashton's revised 
"Casse Noisette" (Act II of "The 
Nutcracker"). The troupe really 
went to town against Cecil Bea- 
ton's brilliant backgrounds and 
costumes. Elaine Fifield made a 
spritely Sugar Plum Fairy, and | 
David Blair, a most creditable 
Nutcracker Prince. There were 
also good contributions from Da- 
vid Gill, Maurice Metliss, Donald 
Britton, Stanley Holden, Donald 
McAlpine and Walter Trevor. 

The Highlight 

But the finale, "Pineapple Poll," 
was the top of the evening, an 
amusing bit of nonsense based on 
one of W. S. Gilbert's "Bab Bal- 
lads" to arrangements of Arthur 
Sullivan's music. It is full of vig- 
orous high spirits, and is evi- 
dently the sort of thing the young 
Britishers are particularly good 
at. Miss Fifield was splendid as 
the bumboat woman of the title 
role, and David Blair was like- 
wise as the bewhiskered captain 
who sets all fern hearts a : swoon- 
ing. David Poole added an out- 
standing stint as a lovelorn pot- 
boy of the local pub. Cranko's 
dance patterns for "Poll" are 
wickedly amusing, and every- 
body, including the dancers, 
seems to have a high old time out 
of it. 

If the group's advance build-up 
doesn't seem wholly justified, 
many of them most certainly 
have plenty on the ball. It will be 
interesting to watch them grow. 

Bob Francis. 



Shop Talk 



The St. Louis Municipal Opera 
has listed 11 musicals for its J54th 
season, which gets under way on 
June 5 with "Show Boat." The last 
show of the season will be "Annie 
Get Your Gun.". . . The Robert 
Brcen Blevins Davis production of 
"Porgy and Bess" will be the lead- 
off show of the six-production 
sked of the 1952 State Fair Musi- 
cals at Dallas. "Porgy" will run 
June 9 to 22. It will be cast in New 
York by May 6 and move to Dallas 
for final rehearsals before June 1. 
Other shows on the sked are "A 
Tree Grows in Brooklyn." "The 
Student Prince," "Carousel," "The 
Wizard of Oz" and "Call Me 
Madam." All will be staged in 
the air-conditioned State Fair 
Auditorium, which has a seating 
capacity of 4.301. . . . The Play- 
house, only legit house in Wilm- 
ington. Del., has a new manager, 
William Doerflinger. appointed by 
the Du Pont Company to succeed 

Francis Civanaugh. who Was pro- 
moted to another position in the 

company William De Lys has 

incorporated his proposed Amer- 
ican Commedia Theater as the 
De Lys Theater Corporation with 
capitalization of $102,000. The 
companv recently leased the 
Hudson Playhouse in Greenwich 
Village. 

Danburr Tent Planned; 
Double Bill for EIT . . . 

James Westerfield. currently 
appearing in "Venus Observed" 
in New York, is planning to run a 
12- week season of operettas under 
canvas beginning June 30. The 
tent, which will accommodate 
1,500 will be located on the 
grounds of the White Turkey Inn 
on Route 7, north of Danbury, 
Conn. . . . The Westport Country 
Playhouse will open its new sea- 
son, June 16. . . . Gen Genovese 
and Edward Woods plan to present 
a musical on the Stem next season 
with Billy Gilbert in the lead. 
Entitled "Buttrio Square," the 
show has a score by Arthur Jones 
and Fred Slamer. . . . The second 
show at the President Theater, 
following "Dark Legend," will be 
"The Victim," a new play by 
Leonard Lesley, adapted from a 
novel bv Saul Bellow. Peter Frye 
will stage it. . . . The Charles 
Horner-Henry Miles comedy hith- 
erto known as "Fire Sale" has 
had its title changed to "Hook 'n' 
Ladder," producer - director Al 
Moritz announced this week. . . . 
Lillian Gish and Edward Everett 
Horton have won the Stock Man- 
agers' Association Awards as "the 
stars who have contributed most 
to the 1951 season." The presen- 
tation will take place in the 
North Ballroom of the Hotel 
Astor on April 15 at 12:30 p.m. 



a Camera," Yul 



in "The 



the "wicked one" that he may be 
going batty, he obliges. Along 
the way a gardner says "Yes, 
um," and "No, um," and is 
promptly seen no more. And his 
daughter, full of life and yet not 
too loose, is seduced by the bas- 
tard son and very likely raped 
off-stage. She also is seen no 
more. It is not the purpose here 
to be facetious but to point out to 
the playwrights the absurdities in 
their script. 

Set Okay 

With such against them — be- 
sides complete misconception and 
plodding direction by Robert 



Announced al Waldorf . . . 

The Theater Wing's Sixth 
Annual Antoinette Perry Awards 
"for distinguished contributions 
to the current season" were an- 
nounced Sunday night (30) at a 
dinner at the Waldorf-Astoria. 
Jan De Hartog's "The Four- 
poster" received the 'Tony" in 
the Dramatic Play category, and 
"The King and I" won it in the 
Musical category. Julie Harris 
was voted the leading dramatic 
actress for her performance in "I 
Am a Camera." Jose Ferrer re- 
ceived an award in two cate- 
gories: Leading Actor and 
Director. The first stemmed from 
his ap p e a r a n c e in Joseph 
Kramm's "The Shrike," and the 
second for his staging of "The 
Shrike," "Stalag 17" and "The 
Fourposter." 

The leading musical stars voted 
by the Theater Wing board were 
Phil Silvers for 'Top Banana" 
and Gertrude Lawrence for "The 
King and I." Supporting per- 
formances that received acco- 
lades from the Wing were John 
Cromwell in "Point of No Re- 
turn," Marion Winters in "I Am 



E i j : 1 ( — no one in the cast manages 
very well. Barry Loughrane's set 
is okay on a modest scale, and 
that's about it. 

And it seems a shame, too. Evi- 
dently a lot of hard, sincere, hon- 
est work has gone into "Ashes." 
However. Bleecker Street is quite 
a trip from Times Square; so 
maybe no one will suffer too 
much — except perhaps the aud- 
Dennis McDonald. 



King and I" and Helen Gallagher 
in "Pal Joey." The set and cos- 
tume designs that were honored 
were both from "The King and L" 
credited to Jo Mielxiner and 
Irene Sharaff, respectively. 

Max Meth. musical conductor 
of "Pal Joey," and Robert Alton, 
choregrapher of the same show, 
each received a Tony in his cate- 
gory. The technician selected 
was Peter Feller, master car- 
penter in the crew of "Call Me 
Madam." 

Three special awards were 
given this year. They went to 
Edward Kook of Century Light- 
ing for important contributions 
to the theater in the realm of 
stage lighting and electronics, to 
Judy Garland for her part in the 
revival of vaudeville, and to 
Charles Boyer for his perform- 
ance in "Don Juan in Hell" and- 
for his part in bringing out a new 
form of theatrical presentation. 

The awards, which in past 
years have not been announced 
until Easter, were presented by 
Helen Hayes, president of the 
Wing. 

Pittsburgh "Call Me Madam" 
Casb Dann (or Easlham . . . 

Roger Dann succeeds Richard 
Eastham in the cast of "Call Me 
Madam" when the show opens in 
Pittsburgh on June 2. .■ . . 
Anthony Farrell has. commis- 
sioned Harvey Haislip to write 
the book of a musical based on 
one of his stories- of Navy life. 
. . . Chorus Equity membership 
last week elected six members 
to their nominating committee. 
They were John Schickling, Eve 
Herbert. Dean Campbell, Jack 
Dabdoub. Leo Kayworth and 
Geraldine Delaney. They will 
join the three members selected 
by the executive committee, John 
Dorrin. John Schmidt and Ray 
Cook, to draw up a slate of offi- 
cers to be voted on by the general 
membership of Chorus Equity in 
June. 



BROADWAY 
SHOWLOG 

Performance* Thru 
March 29, 1932 
DRAMAS 

Antony and Cleopatra 12-20, '51 55 

(Zlegfeld! 

Caesar and Cleopatra 12-19, '51 61 

(Ziegfeldl 

Flight Into Egypt 3-18, '52 15 

Music Boil 
Gig) 11-24, '51 147 

(Fulton) 

Coldfn Boy 3-12, '52 21 

(ANTA Playhouse! 
I Am a Camera 11-28, '51 141 

(Empire! 

Jane 2- 1. 52 68 

(Coronet) 

Mrs. MeTning 2-20, '52 45 

(Martin Beck) 
One Bright Day 3-19, '52 13 

(Royale) 

Paris, '90 3- 4, '52 31 

(Booth) 

Point o( No Return 12-13, '51 124 

(Alvinl 

Stalag 17 5- 8, '51 276 

(48th Street) 
The Constant Wile 12- 8. 'SI 130 

(National! 

Ihe Crass Harp... 3-27, '51 4 

(Martin Beck) 
rhe Fourposter 10-24, '51 183 

(Barrrmore) 

The Moon is Blue 3- B, '51 437 

(Henry Miller's) 
The Shrike 1-15. '52 88 

(Cortl 

demis Observer) 2-13, '52 51 

(Century! 

MUSICALS 

Call Me Madam 10-12, '50 607 

((mperial) 

Gtiyl and Dolls 10-12. '50 564 

(46111 Street) 
Paint You '"agon 11-12. '51 160 

(ShirberO 

Pal Joey 1- 3, '52 100 

(Broaditurst) 
South Pacific 4- 7, '49 1220 

(Majestic) 

The King and 1 3-19/51 420 

(St- James) 

Three Wishes for Jamie 3-21, '52 11 

(Hellinger) 

Top Banana 11. 1/51 172 

(Winter Garden) 

CLOSED 

Dark Legend 3-29/52 0 

(President) 

(Opened 3-24/52) 
The Long Watch 3-29/52 12 

(Lyceum) 

(Opened 3-20/52) 

COMING UP 
(Week of March 30) 
Dots Juan In Hell 3-30/52 
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NEWS NUGGETS 



Du Bief to leer; 
Detroit Expo Up 



NEW YORK, March 29— Entire 
production staff of "Ice Capades" 
here, is eagerly awaiting the 
Tuesday arrival of Jacqueline Du 
Bief, Parisian world figure-skat- 



Louisville Tabs 
6th New Record 
As Trotters Pull 



LOUISVILLE, March 29. 
Louisville Armory hung up the 
sixth new record of recent weeks 
when the Harlem Globetrotters 
drew 8,300 paid for a gross in ex 
cess of $13,000 Saturday (22). This 
was a 17 per cent hike over the 
best previous Globetrotters ap- 
pearance here. 

Armory Manager Herman J, 
Penn and Max Gallon, of the 
Globetrotters, aimed the promo- 
tional campaign at an all-reserved 
house, eliminating general admis- 
sion tickets. Advertising concen- 
trated on recommendations that 
tickets be picked up in advance, 
and Penn said that 98 per cent of 
the ducats were picked up before 
the day of the game. 

Armory is attempting to make 
the advance pick-up a general 
rule. Campaign also was carried 
out in that line for the recent ap- 
pearance of "Holiday on Ice" and 
several college basketball games. 
Pitch includes pointing out the 
advantage of avoiding congestion 



Picture Business 

• Continued from page 2 



changed by a committee of arbi- 
trators. 

"Any arbitration of this matter 
would be without meaning, be- 
cause, regardless of what the out- 
come of the arbitration might be, 
RKO will not yield to Jarrico's de- 
mands. 

"Under the terms of the contract 
between RKO and the Screen 
Writers' Guild, now that you are 
in receipt of this letter (contain- 
ing my refusal to be bound by any 
arbitration award in favor of Jar- 
rico) you are in a position to 
abandon the conciliation and arbi- 
tration proceedings and take what- 
ever action you desire. 

"I have spoken very frankly in 
this letter with the sincere desire 
that it will save time and trouble 
for everyone. 

"I hope you will be equally 
frank with me and answer this 
question: 

"Now that you have RKO's re- 
fusal to comply with Jarrico's de- 
mands, is it or is it not the in- 
tention of the Screen Writers' Guild 
to call a strike against RKO? 

In this letter I have carefully re- 
frained from making any accusa- 
tions or charges against your Guild. 
It is not my desire to start a de- 
bate. 

"You gentlemen are professional 
writers and I am not. I am sure 
that in any letter-ovriting contest 
with the Screen Writers' Guild I 
can only finish second best. 

"Therefore I hope this will not 
be the teeing-off point for a series 
of letters and name calling back 
and forth as so frequently occurs 
in Hollywood. 

"All I want is a simple answer 
to a simple question: 

"Are you going to strike or aren't 
you? 

"Sincerely, 
"Howard Hughes." 



SOMEWHERE IN THE WORLD . 

There** a buyer for your 
talent $ — service* — or 
merchandiae* 

Charters are you'll find Mm among 
UK 67,000 who read THE BILLBOARD 
classified columns every week. And find- 
tog him this quick, easy way can cost as 
little a- 53 — I 



ing" champ, at Idlewild Airport. 
Seems that altho the French dar- 
ling of ice, whom 'Tee Capades" 
execs are gambling will be the 
hottest skate sensation since Son- 
ja Henie, has already agreed to 
turn pro under their banner, she 
is holding on to her amateur sta- 
tus until a few moments before 
her overseas plane touches U. S. 
soil. The sentimental 19-year-old 
is determined to sign her first pro 
contract at the exact moment her 
plane flies over the Statue of Lib- 
erty, an earlier French gift to 
America. "Ice Capades" contract 
inking will be legally witnessed 
at that moment by plane captain 
and co-pilot. 

Dayton Attendance OH 
For Spike Jones . . . 

DAYTON, O.— Spike Jones drew 
one-quarter houses for two shows 
at 2,700-seat Memorial Hall here 
Sunday (23). It was the third 
time the revue has played Dayton 
and some observers believed there 
wasn't sufficient ballyhoo for 
changes in the show. 

Harfford Shrine Circus 
Set far Week in April . . . 

HARTFORD, Conn.— State Arm 
ory here will house the annual 
Shrine Circus during the week of 
April 21. As in past seasons, the 
circus unit will be produced by 
Frank Wirth. 

Detroit Travel-Sports 
Crowds Increase 34 Per Cent . . 

DETROIT — Attendance at the 
combined travel and sports show 
at State Fair Coliseum here was 
up 34 per cent, showing a ticket 
sale of 187,000 in the nine days 
(15-23). Promotional campaign 
utilized newspapers, radio and 
television. 

Rumors Strong on Sale 
Of Holyoke Arena . . . 

HOLYOKE. Mass.— Reports that 
the Valley Arena would be sold 
were rife here last week and 
with some foundation. Oreal Rain- 
ault. big boss of the boxing and 
wrestling plant, admitted that the 
deal might go thru at any minute. 

Representative from a Virginia 
syndicate was here in conference 
with Rainault, leading to the im- 
pression that the arena is about 
to change hands. The arena has 
been up for sale for several years, 
but the present negotiations have 
been going on only for a few 
weeks. 

The new interests would use 
the arena for televising boxing 
and wrestling bouts, filming them 
and showing them in other spots. 
The policy of weekly bouts, how- 
ever, would continue to promote 
the boxing shows, which are held 
Monday nights. 

Henie Refunding Starts; 
Revue Goes to Havana 

NEW YORK, March 29.— Sonja 
Henie representatives this week 
began refunding an estimated 
$100,000 to advance sale ticket 
holders. The 1952 Ice Revue, 
which was slated to open next 
week at Kingsbridge Armory, the 
Bronx, was canceled out when 
the producer failed to put up a 
$1,000,000 bond. No assurance 
that a license would be granted 
was included in the demand for 
the unusually high bond, it was 
said. 

Date was a costly one for the 
icer, with a reported $50,000 in- 
vested in advance advertising 
and publicity alone. Skating star 
and her troupe left here for a 
21 -day engagement at the Teatro 
Blanquita in Havana. The troupe 
was kept on full salary during the 
layoff, show officials said. 



Awaits, San Antonio 
In Tentative Pact 

SAN ANTONIO, March 29.— 
The city council here tentatively 
agreed to accept the bid of Roy 
and Velma Await for concessions 
at Municipal Auditorium, San 
Pedro Playhouse and another 
city auditorium. 

The Awaits bid of 35^ per cent 



Talent Cars 
Boost Crowds 
For Portland 

Lee Cosart Credits 
Names, New Models 
With Big Increase 

PORTLAND, Ore., March 29.— 
Big-name talent and displays of 
new cars were credited by Lee 
Cosart, prexy and general man- 
ager of the Pacific International 
Arena here, with multiplying the 
attendance at the Portland Motor 
Show. The event closed Sunday 
(23) with an attendance of 115,909 
at $1.20 each plus 5,000 at a pre- 
view. Last year's attendance was 
44,000. 

Talent package listed Henry 
Busse's orchestra; screen star Pres- 
ton Foster and his wife, Shiela 
D'Arcy; Moro and Yanconelli. 
comedy; Jack Marshall, emsee: 
Tucker Troupe, trampoline, and 
Hamid Arcut. Cast did 21 shows 
during the nine-day run, including 
six snows daily on week-ends. 
Foster termed the arena date an 
"experiment" and expressed high 
satisfaction with the results. Dis- 
plays and awards for several clas- 
sifications of cars, trucks and 
boats were made. 



"Hollywood" Icer 
To Repeat Detroit, 
Indianapolis Dates 

Toronto, Montreal Runs to Follow; 
Anticipate Closing Late in May 



CHICAGO. March 29. — Arthur 
M. Wirtz's "Hollywood Ice Revue" 
will play unprecedented repeat 
dates at Wirtz-controlled buildings 
in Detroit and Indianapolis. The 
show will play Toronto and Mon- 
treal immediately after the second 
date at Detroit. 

Both repeats were set because 
business prospects seemed better 
there than at any other available 
building, according to Bill Horst- 
man. of the Wirtz staff. He pointed 
out that the earlier runs at each 
city won good takes. Horstman 
spiked a report that there was any 
effort to "keep anyone out" of 
Indianapolis. 

It appeared likely that the icer 
would end its season late in May. 
After playing the Coliseum at 
Raleigh, N. C, it opens in Buffalo 
Memorial Auditorium Wednesday 
(2) for five days and lays off for 
Holy Week. The second Indianap- 
olis stand will be April 12-16 and 
the show reopens in Detroit's 



Barb Scott Appearance Marks 
Vancouver Aud-Arena Activity 



VANCOUVER. B. C, March 29. 
— Skater Barbara Ann Scott was 
paid a reported $2,000 by the Van- 
couyed Skating Club for her two 
appearances at the Forum here at 
the club's ice carnival. She flew 
here during a two-week layover 
of her regular show, Arthur 
Wirtz's "Hollywood Ice Revue," 
and was added to the bill in an 
effort to boost a sagging advance 
sale. 

Andra McLaughlin, co-star in 
the Wirtz show, and Michael Kir- 
by, Miss Scott's partner, also were 
featured in the local show. 

In other building activities here, 
Tommy Trinder, Enlish comic, 
closed a trans-Canada tour of his 
Music Hall Varieties with a five- 
day stand at the Auditorium, end- 
ing Saturday (22). Business built 
from a slow start to capacity for 
the final two nights. Tour was 



Allot $9 Mil. 
For Armories 

WASHINGTON, March 29. — 
U. S. Budget Bureau last week 
released $9,000,000 for construc- 
tion of 25 more armories thruout 
the country. New armories will 
be in addition to 44 built or pur- 
chased since the end of World 
War II and 13 already under con- 
struction. Armory construction, 
up to date, has been slower than 
Army Reserve officials had antic- 
ipated. Last fall $4,000,000 was 
released. And the present allot- 
ment is still part of the $16,000,000 
approved by Congress for the 1951 
fiscal year. The unexpended bal- 
ance is about $3,000,000. Budget 
for the new fiscal year (1953). 
which begins July 1, is believed 
to carry a request for about 
$12,000,000 for armory construc- 
tion. 

Plans announced last week con- 
template armory construction in 
the following cities: Mobile, Ala.; 
Fresno, Calif.; Hartford and New 
Haven, Conn.; Wilmington, Del.; 
South Bend and La Fayette, Ind.; 
Topeka, Kan.; Lawrence and 
Springfield, Mass.; Lansing, 
Mich.; St. Louis; Lincoln, Neb.; 
Raleigh, N. C; Camden and Tren- 
ton, N. J.; Albany and Buffalo, 
N. Y.; Johnstown, Pa.; Philadel- 
phia; Chattanooga; Huntington, 
W. Va.; Madison, Wis., and two 
for Milwaukee. 



of gross or $7,200 per year, which 
ever is higher, was the highest of 
the seven bids entered. The con- 
tract will be for five years and 
and the successful bidder will 
be required to post $10,000 surety 
bond. 



sponsored by the Toronto Variety 
Club. 

Coming attractions at the Audi- 
torium include de Paur's Infantry 
Chorus, Saturday (29); Whittmore 
and Lowe, pianists (4); Margaret 
Truman (9); Isaac Stern, violinist 
(17), and William Kapell, pianist. 
Spike Jones' revue will be at 
Kerrisdale Arena April 17. 



Shaw Fall lour 
Lists 65 Dates 



• Continued from page 65 



uses 30 singers and 19 instrumen- 
talists. 

Starting in the New York area, 
the fall itinerary carries the group 
to Orchestra Hall, Chicago, Oc 
tober 19 and 20. Following two 
weeks of Midwest coverage, closing 
at Kiel Auditorium, St. Louis, No- 
vember 4, the Chorale moves south 
and then west, with stop-offs in 
Memphis, November 5; New Or- 
leans, November 8 or 10, and San 
Antonio, November 15. Bookings in 
Texas will consume two weeks, 
with the attraction then filling 
dates in Louisiana, Mississippi and 
Alabama, reaching Florida by the 
end of November. The company 
then heads north along the East 
Coast, thru Georgia, the Carolinas 
and Virginia. Two chartered buses 
carry the group. 

Repertoire will follow previous 
patterns. A Bach cantata will make 
up the first half of the program, 
to be followed after intermission 
by pop standards, show tunes and 
spirituals. The same program will 
be repeated each night. 

Gould said he is also currently 
booking the package for a five- 
week season in the -pring of 1953. 



Arena Routes 

Send to 
2160 Patterson St. 
Cincinnati 22. O. 



Davenport, Orrin, Circus: Columbus, O., 
1-5. 

Holiday on Ice of 1952 (Coliseum) Baa An- 
tonio. Tex.. 1-8; (Blacxhetn Coliseum) La- 
fayette, La., 12-16. 

Ice Capades of 1952 iTbe Arena) Chicago. 
111.. 1-9; (Ak-Sar-Ben Coliseum) Omaha, 
Neb.. 10-16. 

Ice Follies of 1952 (The Arena) Minneapo- 
lis, Minn- 3-20. 

Jones, Spike, Rerue (High School Aud.) 
Appleton, Wis., 2; (Parkway) Madison 
3; <Mayo ClTlc) Rochester, Minn., 4.; 
(Prom Ballroom) St. Paul 5; (Armory) 
Duluth 6; (Auditorium Winnipeg. Can.. 8. 

Polack Bros.' Eastern Circus (Municipal 
Arena) Norfolk, Va.. 1-5. 

Polack Bros.* Western Circus (Mural Tem- 
ple) Indianapolis, Ind., 4-13. 



Olympia for four days on April 18. 

At Toronto, "Hollywood" will 
be at the Maple Leaf Garden April 
23-29. The Montreal Forum will 
be May 4-11. It is unlikely that 
more Canadian dates will be 
played, and a once -discussed tour 
of Europe apparently will not de- 
velop. Business at Springfield, 
Mass., which preceded a lay-off, 
and Raleigh was satisfactory. 

Horstman said no other cities 
would be repeated this season. 
The first engagement in Detroit 
brought a record gross of $583,313 
and the Indianapolis run which 
ended in December also was well 
above last year's gross, it was re- 
ported. 



Canada Sports 
Show Draws 
Top Crowds 

TORONTO, March 29.— Record- 
breaking crowds, expected to, 
reach 200.000 in the estimate of 
show officials, have been attend- 
ing the 1952 Canadian Sportsmen's 
Show at the Coliseum here this 
week. Sponsored by the local An- 
glers and Hunters' Association, the 
show was booked and produced by 
William Shilling, of New York. 

The tee-off crowd was "the 
largest we -have ever seen on any 
opening day," according to Loyal 
M. Kelly; general manager. Satur- 
day (22) attendance, Kelly stated, 
"was the largest that has ever 
been in the Coliseum for a show 
or event of any kind." 

TJ. S. Performers 

U. S. performers appearing at 
the show include the Cristianis, 
Phil Bennet and Jackie the Crow, 
Joan Salvato, Four Skating Macks, 
Jim Running Troupe, Willie Neck- 
er's retrievers, Vinson Twins, the 
Great Arturo and Sharkey the 
Seal. 

Managers of several U. S. sports- 
men's shows visiting to watch the 
show operation include Charles 
Collins, Milwaukee; Don Bryant, 
of Cleveland, and Clinton Smullen 
and George Smith, Philadelphia. 



Fern Ice Hockey 
For Arenas, TV 

HOLLYWOOD, March 29.— 
New TV and arena attraction, girl 
ice hockey teams, is now in the 
works, with ice show producer 
Margaret Williams importing fern 
hockey teams from Canada. Fair 
sex, according to Miss Williams, 
has long been playing hockey 
north of the border and teams 
will combine speed of the sport 
with glamour to bolster the gate 
and increase show's TV value. 

Miss Williams already has 
closed bookings for the fern hockey 
teams in Cincinnati (Cincinnati 
Gardens) March 29-30; Grand 
Rapids, Mich., April 10-12; India- 
napolis April 3-6, and Huntington, 
W. Va., April 17-19. Canadian 
group consists of 36 persons, in- 
cluding 32 gal bladeists. Terms 
on bookings include guaranteed 
advertising and a straight 68-40 
b.-o. split. Miss Williams said 
negotiations are under way with 
various TV outlets, but no agree- 
ments have been reached. 



Auditorium Managers: 

Help us build a Hat of promoter* who are 
capable of properly promoting and under- 
writing attractions in your building. The 
increased availability of large attractions 
and package shows hinges upon the number 
and quality of local promoters. That U why 
it will bo to your advantage to aid in the 
compilation of as complete a Hat of local 
sponsor- promoters in your area. Send us the 
names of the promoters in your territory. 
Write: Arena-Auditorium Department, The 
Billboard, Itts W. Randolph St., Chicago 1, 
Illinois. 
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They Come to 




New 
York 



from everywhere 



to enjoy the * 



Hocus- Pocus 



.By BILL SACHS. 



Value, Comfort and 
Convenience of the 



3ROADWAY at 55th STREET 
Ideal accommodations 
for 800 guests 
Private baths, showers 
and radio. Television ! 

FROM ^S^fLu^S'o^uiiiE 



ANOTHER fOX CRf AT I ON 

SLIM REPP STRIPE TIE 

S2.S0 Value Our Price $1.00 

Send a buck — We pay postage. 



SPECIAL: A new initialed lie clasp 
created by FOX for narrow ties. 
Only 75(1 Send tor yours today. 



FOX BROS. TAILORS 

712 W. ROOSEVELT WO. 
CHICAGO, ILL. 
We Still Have Hie Slim Knit Tie 
@ 2 for $1 .00. 
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b o y i • Top Curls 
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Hair Slyled PI act. 

Write ff*r 
FREE CATALOG 

Our Hair Good* 
are all expertly 
made of the fin- 
est first quality 
HUMAN H A 1 1! 
Write for our 
FREE CATALOG 
and WHOLE- 
SALE PRICE 
LIST on latest 
atyle Hair Piece* 

SELAN'S 

HAIRC00DSC0 
32 H. State St. 

Dept. 1 
Chicago 2. 111. 



ONLY 2( EACH FOR 
PHOTO POST CARDS 
in SMALL QUANTITIES 

1000 Kler Brilliantone Photo Pott Cards 
now only $20! Real Photos. Finest qual- 
ity. Satisfaction guaranteed. Immediate 
service. No fan photo ever packed more 
punch at so low a cost! Order quick 
before we change our mind' 

KIER PHOTO SERVICE 

1265 W. 2d St. Dept. B, Cleveland 13, O. 



Be n Booster for 

MILTON SCHUSTER 

WANTED 

IM ixotlci for Thtat.n, Club, ano 
carnival.. Contact 

Jnr-k Montgomery, Mgr. 



pDDIE JOSEPH, internationally 
known trixster. writes from 
his headquarters, 8 Reay House. 
Ormiston Road, Bombay L India, 
under date of March 19: "I read 
your reference to my being seri- 
ously ill with a heart ailment in 
your issue of March 8. I strained 
my heart muscles several months 
ago but am quite fit and well 
again. I was really never seriously 
ill, altho confined to bed for sev- 
eral weeks. I am looking forward 
ever so much to my coming trip 
to your wonderful country' in au- 
tumn." . . . Carl Carl wright. who 
has been working magic as a pro 
off and on for the last 12 years, 
says that he will spring soon with 
a brand new idea in magic, with 
Hon -Russell, of Allied Artist 
Agency, handling him thru the 
South. "I can't disclose just now 
what is new about the act, but I 
believe I have something definite- 
ly different in magic," Cartwright 
: pens from Atlanta. . . . Senor To- 
ritd.* (Tony Kardyro), of Provi- 
dence, after a week each at the 
! Ankara and Bill Green's, Pitts- 
burgh niteries, is working club 
| dates in the area for the Joe Hillar 
office. Working with him is his 
I wife, Faye. who does a bird act 
I with eight doves. Strongest effect 
! is still the opener from the old 
Kardyro turn — the production of a 
bird from a silk removed from the 
breast pocket. . . . Lady Frances 
(Frances R. Francis) is still in 
Manhattan working club dates. 

Leslie P. Guest was in Pitts- 
burgh March 20 for his lecture- 
demonstration of magic and show- 
ing of old-time magic films, large- 
ly of IBM conventions of the past, 
under combined sponsorship of the 
local International Brotherhood of 
Magicians, Society of American 
Magicians and Mystic 52 groups. 
Speaking of Guest's appearance 
there. Dr. A. L. Baldwin. IBM sec- 
retary, writes: "His material is 
well presented, with the demon- 
stration of standard magic effects 
between films and some interest- 
ing Guest originals. The films are 
getting old but yours truly was 
able to project them with only one 
major break. The Guest lecture 
rates well up with those of Judah 
and Bono and deserves considera- 
tion by any of the magic groups, 
especially IBM rings." Doc Bald- 
win is in Cincinnati this week for 
the Congress of Obstetrics and 
Gynecology and meeting of the 
American Academy of Obstetrics 
and Gynecology, of which he is a 
founding member. 

• • • 

RAY MUSE, past national presi- 
dent of the Society of. Ameri- 
can Magicians, produced, directed 
and emsced the memorial show 
staged by Assembly No. 22, SAM. 
Los Angeles, in Hollywood March 
17 in honor of the Great Leon, 
who passed away on that date a 
year ago. The show was opened 
with an overture by Al T er FT, 
musician, closely associated with 
the Great Leon many years. 
Others on the program included 
David Steward. Ray Muse. Bob 
Haskell. Carolyn and Victor Trask. 
Emmajean Hume, James Conley. 
Buddy Hughes and Butch, and 
Aubrey and Company. Fred Rick- 
ard and Millon Larsen handled the 
backstage duties, while George 
.Boston manipulated the spotlight. 



Dave and - Dorothy Steward do- 
nated a handsome souvenir pro- 
gram for the event. . . . Tom Tripp, 

with his wife and two daughters, 
made his third appearance on the 
Ina Ray Hulton TV show from 
the Coast March 18. Tripp is past 
president of Assembly No. 22, Los 
Angeles. . . . Buddy Hughes, after 
a 22-week road trek for Interna- 
tional Harvester, is back in Holly- 
wood for picture work. . . . Lock- 
man, of Alhambra, Calif., has an 
extensive cuff and padlock display 
at the hobby show being held in 
Los Angeles. . . . Frank Amand. 
old-time escapist of Detroit, is 
visiting in the Los Angeles area 
and has met up with many of the 
magic lads out that way. . . . Dan 
and Eva OT>ay are winding up a 
West Texas tour for the Minne- 
apolis Moline tractor people and 
this week-end are slated to re- 
turn to the Southern Mansion. 
Kansas City, Mo., nitery. ... Al- 
fred J. Battle, veteran magus who 
died in a Fresno, Calif., hospital 
March 21. was known profession- 
ally as Professor EUab and toured 
under that billing for more than 
25 years until ill health forced 
his retirement two years ago. 



Dane, Swede 
Spots Do Biz 

COPENHAGEN, March 29.— 
Local cabarets are netting good 
business due to mild weather and 
the fact that most of them are 
providing a good grade of talent. 
National-Scala and Lorry, big- 
gest spots in town, have both 
been packing them in. as have 
many of the other establishments. 

Among the spots offering good 
floor shows this month are the 
Ambassadeur, with Rob Murray, 
juggler; the Two Harrises, acro- 
bats, and Lily Bartell, dancer. At 
the Atlantic Palace are the Three 
Bragazzi, comics; Rostando, jug- 
gler; Borra, pickpocket; Rigmor 
Dall, dancer, and the Gottlieb vo- 
cal quintet. . 



Burlesque Bits 



Br UNO 



PLASH O'FARRELL, making 
* her first tour of the Hirst Cir- 
cuit as a featured strip, is a Dottie 
Flagg graduate from the parade 
girl ranks at the Gayety, Balti- 
more. . . . Jimmie Pinlo was forced 
to cut short his engagement at the 
Gayety, Toledo, due to the death 
of a brother. . . . Freddie Fulion, 
Jacqueline Joyce and Kay Jubon 
will celebrate their birthdays May 
10 at Fulton's Studio. New York. 
Ralph Cooper, platter spinner, will 
be guest of honor. . . . Fields and 
George open at the Gayety, Nor- 



Thompson, Jones 
Switch to Roberts 

CHICAGO, March 29.— James 
A. Roberts Agency here has ex- 
panded with the addition of James 
K. Thompson, who was associated 
with the Spalmer office for 14 
years, and Johnny Jones, for the 
past six years a member of Mu 
tual Entertainment Agency. 

In addition to Jim Roberts, 
head of the firm, which has been 
established for the past 20 years, 
and the two new members, staff 
includes Paul Wintenmeyer, who 
has been with Roberts for nine 
years, and Frank Bennett. 



Blackhawk, Chi 

• Continued from page 28 



AGVA Vs. MCA 

• Continued from page 29 



any longer so we canceled the 
Pittsburgh week." 

Based on precedent, AGVA re- 
fuses to waive an employment 
contract for supporting .acts in the 
event of the star's illness. It had 
a similar case when Judy Gar- 
land went into the Palace. RKO 
had asked AGVA for waivers on 
the acts in the Garland package if 
she were forced out by "acts of 
God." AGVA ruled that so long 
as the acts were ready and willing 
to work, they should be paid 
whether or not the star worked. 



Radio City, N. Y. 

i Confirmed jram page 2H 



with ease, is making her first ma- 
jor nitery appearance here, altho 
she has been seen in theaters and 
several hotel rooms in past years. 
Opening with "Tea for Two," she 
won her audience and held them 
thru Tve Got You Under My 
Skin," "Old Black Magic" and a 
boogie woogie bit. Closes strong 
with "No Business Like Show 
Business" done as a straight vocal 
sans harp. 

The Saxon-Herbert team, last in 
about six months ago when it 
played the Chicago Theater, was 
handicapped slightly by the 
room's physical make-up, espe- 
cially in the numbers where the 
by-play between the two demands 
full vision. Over-all, the lads' rou- 
tine is well suited to audiences 
frequenting this spot 

Opener, an airport bit. is a bit 
lengthy, but pulls good laughs 
Saxon's vocal on "I Hear Music" 
was well done, with Herbert 
clowning with a baton, then tak- 
ing over some "impressions, the 
strongest being a take-off on Billy 
Daniels, which could be even more 
salable if done straight. Closer, 
an old-time vaude bit, complete 
with straw hats and a soft-shoe 
number by Herbert, draws heavy 
mitts. 

Jerry Glidden's ork cut the 
show and played the dance sets 
Norman Weiser. 



OPERA STAGE HOSE & TIGHTS 

Mad* of the finest quality. Unconditionally 
guaranteed against breakage at teams. 

$400 



Shades: Black. 
Sun f >n, B j I I p ' 
Pink; White. 
Ltmthi: Short 
medium, lone 




Regular 

$5.00 value 



HOSE 

TIGHTS 

Special Offer: 5% discount In lore of 
1 doxen or more. Merchandise euer- 
anteed or money refunded. 

25 per cent deposit — tola 

ROGERS HOSIERY, INC 



We also fea- 
ture Children*s 
Opera Hose & 
Tights from 
ages 4 to 12. 
Hose . $3.00 
Tights . . 4.00 



C.O.D. 

Dept. 4B 



1330 SUtfi Ave. (Corner 53rd St.), New York 3*, N. Y. 




Minstrels' Costumes & Accessories < 

CIRCULARS FREE 

o„„<—C O S T U M E S-eiow«. 

For all other occasions. Get lei touch with 

THE CON II Ml K 

238 STATE ST. SCHENECTADY 5, N. T 



and Loretta Hamilton that was 
particularly effective to the scene. 

A fashion show which started 
as a man-in-the-street interview 
via portable mike on Easter Sun- 
day, became quite an elaborate 
fashion spectacle that should ap- 
peal to the ferns. A number of 
gals parade on the catwalk in 
front of the band as an announcer 
describes their get-up, crediting 
scores of well known designers. 
To give it some lift there's a few 
bathing suit models. 

The Andrea Dancers — two 
males, one fern — an adagio act, 
worked on the fashion parade set 
and did an outstanding job. They 
brought life back to a show which 
had started to become too static. 
The fact that the fern added some 
skillful aero bits to the adagio 
tosses was that much more of a 
plus, earning the act a solid 
walkoff mitt. 

The final scene was Rockefeller 
Plaza complete with the statue of 
Prometheus, spouting fountains 
against which the glee club did a 
series of show tunes in melodic 
fashion for good hands. Bela 
Kremo did his standard juggling- 
comedy routines, displaying skill 
as well as histrionics for appreci- 
ative applause. The Rockette pre- 
cision terps were as eye-filling 
and applause-winning as ever. 
The finale had everybody on for 
the "SinguV in the Rain" number 
to lighting effects which included 
"rain" plus a black light routine 
that segued into formations out of 
which came a flock of spring 
flowers, all in color. 

Bill Smith. 



folk, April 4, thru Lou Miller. 

Hudson, Union City, N. J., for 
week of April 6 is featuring Prin- 
cess LaHoma, Sing Lee and Gaby 
DcLys, strips, and Hank Henry 
and Sammy Price, comics. . . . 
Chuck Gregory has replaced Ivan 
Fennova as producer at the Rialto, 
Chicago. . . . Gloria Marlowe 
bowed at the Gayety, Cincinnati, 
March 28, the day the house was 
taken over by Jack Kane as an- 
other spoke to his Ohio wheel. . . 
Bobby Vail, comic, has begun re- 
hearsals with a summer opera 
company skedded to open April 
14 for six weeks at the Paper Mill 
Theater. Milburn. N. J. . . . Peggy 
O'Neil. former burly feature, is in 
her sixth year as emsee in the 
Rainbow Room of the Pot o'Gold 
nitery, Boston. 

e • * 

CHELLEY WAYNE Ls in her 
^ sixth week of a return engage- 
ment at the Havana-Madrid. Key 
West, Fla. . . . Three new units 
on the Midwest Circuit, out of the 
Schuster Chicago office, have in 
their personnel Jerry (Red) Mur- 
phy, Jimmy Pinto, Sherrie Layne. 
Claude Malhis. Claudeen and De- 
lores D«l Ray. opening at the 
Gayety, Toledo; Tommy Miller, 
Earl Root, Kavonne Dumont, Leah 
Lynn, Phil Seed. Linda Leslie. Don 
Cosiello and Arleite. Fox, In- 
dianapolis, and Joe DeRila, IrTing 
Benson. Wauneta Bates, Bob 
Goodman, Stanley Montfort, Carol 
Shannon, Donna Leslie. Ann Pern 
and Montmaxtre Kitty. Rialto. Chi- 
cago. Other recent Schuster place- 
ments include Margie OUara, 
Joan Merrick and Leeta Dorsey. 
Grand, St. Louis; Bonnie Blue, 
new feature with the Bob Fergu- 
son unit, and Ann Perri for the 
unit that started at the Casino. 
Boston, March 23. . . . Dianne Cyr, 
dancer, joined Bill Carter. Satchel 
Robertson and Lloyd and Barris 
at the Roxy. Montreal. March 22. 
, . . Evelyn Brooks, widow of 
Johnny Barry, is coming north 
from her home in Alexandria, Va.. 
to visit with Katherine and Jim 
Barton in New York. Miss Brooks 
recently entertained Sally Van, 
former principal in a number of 
Barry-Barton shows. ./. . Emmett 
Callahan is managing the road edi- 
tion of "Guys and Dolls." current 
at the Shubert, Chicago. . . . Dolly 
Dawson and Charles (Red) Mar- 
shall moved into the Rialto. Chi- 
cago, March 27. 



When in BOSTON 
It's the 

HOTEL AVERY 

Avery e> Washington Sts. 

The Home of Showfolk 



Chicaqo, Chicago 

• Continued from page 28 

also with some special treatment, 
sold strong. 

Nita and Peppi. aero team, have 
literally "grown-up" in showbiz, 
being equally at home in outdoor 
and indoor locations. Kids dis- 
play plenty of stage savvy on 
some fast turns which take them 
on to a table top, then off. then 
around the floor. It is a crowd 
pleaser. 

Lewis and Van. tap terp duo, 
opened the show with a number 
done in the main on miniature 
stairs, went into a second turn 
with each working solo bits, then 
closed to a good hand with an old 
soft shoe number. 

Louis Basil handled the orches- 
tra and emsee chores, both in his 
quiet, competent manner. 

Pic: 'The Wild North." 

Norman Weiser. 



Olympia, Miami 

• Continued from page 28 



appears as an ordinary conver- 
sation pleased the people. 

Pair of muscle men, Renald & 
Rudy, open the bill, and are fol- 
lowed by Elisa Jayne, acrobatic 
dancer. She did well with a rou- 
tine terp exhibition but finished 
better with an aero Bette Davis 
impresh for howls. The finish is 
marked by the Merry Mutes, a 
pair of record mimics who just 
closed at the Five o'Clock Club 
in Miami Beach. Got an okay 
hand for their zany record work- 
Herb Rau. 




»o' Countless, irttriiuine ef- 

.T*X^ facts can be attained 

e»l** S*»* V. Blecklfjht. 
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■tV"* L«rt\H*" theatre decorations, ad- 

■sYtS^Vset vertislne. disolavs, etc. 
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Dept. B-l, 35 W. 33d St., New York It 



COSTUMES 

Many used in Broadway shows. Avail- 
able tor REVUES. CAY OO's. MINSTRELS, 
etc. REASONABLE RENTAL RATES. 

MANHATTAN COSTUME CO. 

1115 Sixth Ave. New York 36, N. V. 
L0 5-9126 



Be Funny for Less Money 

■New comedy material: Punch Lines 
Gaefiles. 1 through 10 — fl per file; t 
Skits, $5; 1 Monoloai, »J; a Dietosji, SS. 
Free with your first order fen parodies, 
Send for our nrke list lust out. 

I^ugh.s Unlimited 

1M W. 45 St.. N. Y„ N. Y. JUdten 2-0373 



SPECIALTY AND 
STRIP-TEASE GIRLS 

WANTED 

PRESIDENT FOLLIES 

SAN FRANCISCO 



THEATER FOR LEASE 

Dayton, Ohio 

1000 seats. Modern, fully equipped. 

heart of city. Extra larre stake. 
Poe. 450.000; boom town business; 
Wright Field Air Force. 
Brokers Protected. 

P. L. BRADFORD 

It E Sth St. ADtml *4*1 Dayton, Ohio 
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Roadshow Rep 



¥ VERNE SLOUT. manager of 
" the Toby and Ora Slout Play- 
ers Tent Show, comes thru with 
the following from Vermontville l 
Mich., where the org is preping 
for the coming season: "On sev- 
eral occasions Tve noted in the 
column where some performer or 
show fan writes bemoaning the 
fact that there are no more tent- 
rep shows or they point out that 
poor business, radio, motion pic- 
tures, television or the new deal 
has killed off the American tent 
show. I admit that in these days 
one show doesn't have to wait to 
get onto a lot until the show 
there the week before moves off; 
I admit that the old-time pro- 
fessional tent show performer is 
getting scarce, but I do not admit 
that the shows are dieing out or 
that these isn't a place for them. 
Altho there are fewer shows than 



Drivin' Round 
The Drive-Ins 



T^HERE are about 77 drive-ins 
R listed in the Eastern Pennsyl- 
vania-Southern New Jersey-Dela- 
ware territory, with only five 
new ones to open for their first 
season. These are the Moonlight 
Open-Air, West Wyoming; Tri- 
angle, Halifax; Temple, Williams- 
town: Wysox, Wysox, and the Y, 
Wcllsboro, all in Pennsylvania. 
The Moonlight, owned by James 
Rixzo, will have a 43 2 -car 
pacity. Booking and buying will 
be done by Milgram Theaters, 
Inc., Philadelphia. The Triangle 
will be a 300-car spot, owned by 
Floyd Scheib and Leon Luizol. It 
will open soon. Booking and buy 
ing will be handled out of Phila- 
delphia by Allied Booking 8c Buy- 
ing Service. Tri-State Booking & 
Buying Service, Philadelphia, an- 
nounced that it has added the 
Brandonville Drive-in, Brandon 
ville. Pa.; Kerry Drive-in near 
Wilmington, Del., and the Pocono 
Drive-In, Bartonsville, Pa., to its 
books. . . The Bowl Outdoor 
Theater Corporation has started 
construction of a 400-car capacity 
drive-in theater in West Haven, 
Conn. Completion is slated for the 
spring. Pending in Superior Court 
is an appeal taken by Fishman 
Theaters from a decision made by 
(Confirmed on page 70) 



SOUTHERN SHOWMEN 

Write for new cata- 
log of greatest 16 MM 
attractions ever re- 
leased. 
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in other decades, those which are 
operating are all reliable, stand- 
ard, dependable name shows. 
Their equipment is better than 
they ever carried in the past. In 
most cases the plays are presented 
in a more thoro manner and I 
daresay that every operator now 
end- the season on the right side 
of the ledger. One never hears 
of actors waiting or not receiving 
salaries. This isn't because of 
Equity shows. Equity forgot about 
tent shows when the shows 
shrunk in number and a repre- 
sentative couldn't go out and 
collect enough dues to more than 
pay his salary and expenses much 
less leave something for Equity. 
Most shows, however, still carry 
on, using the main terms of the 
Equity contract. For proof that 
the public does want the tent 
show, here is a list of some of 
the major successful shows. In 
addition to our own, Toby and 
Ora Slout Players Tent Show, 
there are Bisbee's Comedians; 
Neil and Caroline Schaffner, with 
their Toby and Susie, and The 
Schaffner Players Tent Show; the 
Plunkett Family, Hugo Players, 
Chick Boyes, Dennis Players, Sun 
Comedians, Tilton Players, Man- 
hattan Players, Robcrson Play- 
ers, Jack Collier Players and 
Brooks Stock Company. There 
are others probably that I should 
have mentioned and wfll hear 
about, but at this writing the 
ones mentioned are the ones that 
come to mind. Before Hank 
Brunk sends me a collect wire to 
get him in with the rest, Bxunk's 
Comedians play Colorado, Texas, 
Oklahoma and New Mexico. The 
other two long-season shows are 
Bisbee's Comedians and the 
Plunketts. I think every show is 
motorized. Instead of transport- 
ing an outfit in a baggage car or 
cross country on farmer's wagons, 
they all have their own trucks, 
trailers and house cars. I don't 
know of any that carry a band 
but, they all have their own or- 
chestras, sound systems and bally 
trucks." 

• • • 

*p M- GORDON is readying a 
two - cast platform show 
which is slated to open in Hallock, 
Minn. Gordon has been playing 
school dates in Northern Min- 
nesota, but reports that the 
weather has been cold and 
stormy Huffier, hypnotist, 

has been working around Winni- 
peg, Ont., Can., playing dine and 
dance dates to successful returns. 

i Continued on page 70 ) 



Fund-Raising 
Skate Venture 
By N. Y. Blind 

NEW YORK, March 29— For 
the first tirrifv the Independent 
Blind Newsboys' Association, thru 
its Athletics for the Blind Divi- 
sion, will stage a skating affair 
with which it hopes to raise funds 
for the purchase of athletic equip- 
ment for the use of local blind 
youngsters, according to Sam 
Finkelstein, division director. 

The association is a non-profit 
organization, said Finkelstein, and 
this marks its first attempt at 
fund-raising. In the past directors 
and members (all of whom are 
blind) have chipped in necessary 
funds, but since most of them are 
newsdealers who barely manage 
to make a livelihood, the associa- 
tion is using a skating party to 
raise necessary funds. 

Admission price for the group's 
skating "festival," to be held April 
1 at Park Circle Roller Rink, 
Brooklyn, is $1.20, tax included. A 
number of stars of stage, radio, 
TV and the sporting world are 
expected to attend, along with 
Betty Clark, blind radio and TV 
singer: the Shannons, radio-TV 
singers; Don Heller, singer, and 
the Harmonitones. A regular skat- 
ing session will follow perform- 
ances by national roller skating 
champions. Roller Derby mem- 
bers, and a dance skating exhibi- 
tion by one of the association's 
blind members, Johnny Wahlen, 
and his partner, Jean Carlson 

Co-chairmen of the affair are 
David F. Sodon, Brooklyn philan- 
thropist, and Bob Haymes, TV 
and recording star. 



AD SPOTLIGHTS 
SKATE MESSAGE 

ATLANTIC CITY, March 
29. — Seven rOUer skating 
teachers, all members of the 
South Jersey Roller Skating 
Teachers' Society, joined ef- 
forts to center attention on 
the sport by participating in 
a joint newspaper advertise- 
ment offering roller skating 
instruction. The teachers, 
with their photographs car- 
ried in the advertisement 
published in The Press- 
Union, included Donald 
Gorman, Marian Patroni, Bill 
Gerner, Ed Young, Winifred 
Young, Alice Jones and Elea- 
nor Smith. 

The professionals offered 
lessons in plain, figure, dance 
and speed skating .during the 
day and evening at the At- 
lantic City Roller Rink. The 
advertising highlighted roller 
skating as developing skill, 
grace, rhythm, music appre- 
ciation, co - ordination and 
poise as a means of increas- 
ing one's popularity and 
keeping healthy, happy and 
trim. 



Reynolds Story 
Told in Journal 



16 mm. ROADSHOWMEN 

WE PAY YOU to shnw tpnnwrfrt film* 

top quality productions, accent on 
entertainment. Book your "big- audience" 
westerns, serial i, features from the 
world'* largest 16mm. library . and 
Set paid for showing* sponsored films. 
Write, phone or visit pour local Ideal 
dealer today) Or write to 

IDEAL PICTURES 

65 E. South Watsr St., Chicago I 

Ask for the FREE Community Theater 
Brochure 



16HM. SOUND FILMS FOR SUE 

Ovar ?M complete pictures tram (IS. 01 
to MO.M each. 

FILMS DENIED AT ONE LOW PRICE 

M OO 1 to 3 days M.SO per weak 
$13.00 per month 
Advertising paper leaned free. 

ACE CAMERA SUPPLY 

4*2 w, Ivans Street Florence, S, C. 



OPEN A DRIVE-IN THEATRE 

AT LOW COST 

New end guaranteed rebuilt equipment from 
$1595. Time payment available to respon- 
sible parties. Write, giving location and 
number ot cars, SPECIAL OFFER ! Tempered 
Mascnife • Marquee Letters. 4"*, 35<: 8". 
50f ; I0\ 60<. S. O. S. CINEMA SUPPLY 
CORP., Dept. L, 607 W. 52 St., New York 19. 



Lexington Benefit 
For Competitives 

PITTSBURGH, March 29 — H. 
D. Ruhlman's Lexington Skating 
Palace here has set April 18 as 
the night for a benefit skating 
party, proceeds of which will be 
used to send the rink's competi- 
tive skaters to RSROA Eastern re- 
gional championships in Norfolk 
in May and the July nationals in 
Denver. 

Enrollments are now being ac- 
cepted for the rink's various April 
dance classes. Classes have been 
established for adult beginners, 
teen-agers and children. The man- 
agement continues to push its 10- 
session skating ticket selling for 
$5.50. Such a ticket saves the 
purchaser $1, since the regular 
price for evening sessions is 65 
cents. The rink's price scale is 35 
cents for weekday matinees, ex- 
cept Mondays; Sunday and holi- 
day matinees, 50 cents; Saturday 
morning kiddie sessions, 20 cents, 
and weekday practice sessions, 
4:30 to 6:30 p.m.. 25 cents. 



Texas ARSA Meet 
Slated for Dallas 

DALLAS, March 29.— A State- 
wide roller skating meet will be 
held May 23-25 at Robinson's Rol- 
ler Rink, Fort Worth, E. L. Ham- 
blen, Southwestern representative 
for the U. S. Amateur Roller 
Skating Association, said here. 

The meet is sanctioned by the 
USARSA and will be open to all 
Texas amateurs registered with 
the association. There will be 
competition in dance, figure, free 
style and speed skating, Hamblen 
said. It will be a qualifying meet 
for the national championships, 
June 23-28, in Muskegon, Mich. 

The meet will be conducted by 
Robert Evans, pro at Robinson's 
Rink 



Gay's Skateland Named 
Site of Texas Tourney 

TEMPLE. Tex.. March 29.— A 
State roller skating championship 
tourney is scheduled to be held 
here at Gay's Skateland May 3 
and 4. 

A feature of the tournament 
will be a series of roller hockey 
games with men and women 
teams from various cities. 



Newman New Instructor 
At N. St. Mary Rollery 

SAN ANTONIO, March 29. — 
Johnny Newman has been named 
skating instructor at North St. 
Mary Roller Rink here, according 
to Joe Spillman. manager. 



Novice Team Hot 
In Buffalo Meet 

BUFFALO, March 29— Billy 
Cannon and Marcia Wroblewski 
were reported outstanding in lo- 
cal championships of the Roller 
Skating Rink Operators' Associa- 
tion, held March 16 in Mr. and 
Mrs. E. J. Scott's New Skateland. 

Cannon won the men's novice 
free-style skating title and teamed 
with Miss Wroblewski to take the 
novice dance contest. The Wro- 
blewski girl also captured the la- 
dies' novice free-style skating 
crown. Both will represent Buf- 
falo in the New York State cham- 
pionships, to be held April M-16 
in New York 



WANTED AT ONCE 

Hammond Organist for RSROA Rink. 
Present organist compelled to resign due 
to -lines* Contact 

GEO. C. <p I I I \ VS 

DELAWARE ROLLER RINK 
Telephone 2902 and 4574 
New CesHe. Del. 



LA FAYETTE, Ind., March 29. 
— Earle Reynolds, renowned 
speed and exhibition skater of 
another era, was the subject of a 
feature article by Leslie E..Aradt 
in the Saturday (15) magazine 
section of the La Fayette Journal 
and Courier. The article is the 
first of a series to be printed by 
the paper on Reynolds. 

Now 83 years old and living in 
Rensselaer, Ind., the article, 
"Skater Reynolds," recalls the 
fabulous days of Reynolds' career 
when he was winning racing ti- 
tles by the carload and later when 
he teamed with Nellie Donegan to 
become an outstanding attraction, 
along with Anna Held, in Ziegfeld 
shows. 

Reynolds i.nd Miss Donegan, his 
wife, did much to put Rensselaer 
on the skating map, the article 
reports. Aside from their own ac- 
complishments, they had twin 
daughters who later became skat- 
ing champions, and Patricia Le- 
Maire, a granddaughter, is cur- 
rently performing with "Holly- 
wood Ice Revue." 

In the article Arndt calls Rey- 
nolds the king of the world's ice 
and roller skaters at the turn of 
the century, and reports that 
when Reynolds and Donegan 
were appearing in Ziegfeld's 
"Parisian Models" they were one 
of the top salaried acts in show 
business. The vet skater is cred- 
ited with teaching Anna Held to 
skate and the introduction of the 
"Merry Widow Waltz" to Amer- 
ica. 

Reynolds started as a jockey 
in the 1880's, but when the roller 
skating craze swept Che country 
he ouickly mastered the rollers 
and became so proficient on them 
that from 1884 to 1889 he won 
646 races against all comers. In 
the roller skating seasons of 
1884-"86 he won 112 out of 120 
races in the United States and 
Canada, and in 1897 and 1898 
won 168 out of 168 races. Many 
of his ice skating record? still 
stand 



Mineola Wesf'n 
Night Awards 17 
Wrist Watches 

MINEOLA, N. Y, March 29.— 
Operators of Mineola Roller Rink 
put up 17 Bulova wrist watches 
as prizes at the rink's March 26 
second annual Western Night, 
featuring a "jail" erected in the 
center of the floor, adjoining 
judges' bench and sheriff's quar- 
ters, and "deputies" skating about 
the floor looking for likely pros- 
pects for lock-up in the hoose- 
gow. 

The prizes were awarded for 
the best dressed cowboy and cow- 
girl and the best dressed Indian 
boy and girl. Skaters were per- 
mitted to wear dungarees, only 
night of the year the manage- 
ment permits skaters to wear such 
garb. 

Rink officials also announced 
the addition to the professional ' 
staff of Ann Hoffmeister Gregg, 
former ampteur dance skating 
champion. 



MAKE MORE money. DRAW BIGGER CROWDS 
WITH 8EAUTy- GLAMOt/8- SHOWMANSHIP 



\ NO MIRRORS TO S*£A* 
WASH O* POLISH 

ClAMOPC-JS H'M CU m !EA n m.-ito; 

?!v ucmt wc units and uhjmkaida rrs 

LUiTEbrNT ir STIMULATES MOW lUSWOS AMD MVS 
I 195.25*" ,N »ALi*OOMS MATING PINKS. CIU15. 
I TAVUH lAJti AMUMXLN7 PARKS MOTn.5 HCSOHTS 
W«N fo. Ce-pltt. Fr». CWi, 

Hollywood Spots-Lite Co. 

D.pi 1 36H No. IM Si. 0«*k* '0. Ntfcu.L. 



MADAME REN EE'S 

SKAT| F Nc'*SKIRTS 
$24.00 a Pox. 

CASH IN ON THI FAMOUS 

Bonny Skating Tights 

(■ Aitort.d Colors) 

'or I CO StC.tlnfl, Roller SW.Tins onO 

■Oil Around. 

$10.50 a Doss. 

All merchandise fUlrinlwd. Writ* 
(or complete pi-re* lis*. 
1/3 down, balance C O D 

JACK ADAMS & SON, INC. 



WE BUY and SELL 




largest 

exclusive 
skate 
distributor 
in the country 



NEW and 
USED RINK 
ROLLER SKATES 

lowest prices 

B* Loving and »r)linf— 
rrjMiriiif and i. ■ . > 
M|;— *re pay lb« .iifbrtm 
— *«» for let*. Writ* 
for ^notation*. <>»« D«7 



Milford Skatery Sold 

MILFORD, Del., March 29.— 
Milford Roller Rink has been 
taken over by Lady Linda Covers. 
Inc.. for manufacturing use. 



JOHNNY JONES, JR. 

fo, CHICACO HOLIER SKATE CO 
51 CHATHAM ST., PITTSBURGH 19, PA. 



CURVECREST RINK-COTE 

Ttic skating iurfac« fo* wood and 
masonite floors. The ultimata in clean- 
liness and traction. 

PERRY B. CILES. Pre, 
Cunrecrest, Inc. Muskegon. Michigan 
We invita you to bring your skaters to 
Curvecrest and sea for yourself 



WANT RINK 

for amusement comer In Shrr-venon 
vicinity. Will furnish free rent and 
power and customers for 25 per cent of 
take. Contact 

PERRY SPARKE 



RINK MEN WHO 



SAVE ON IINK SUPPLIES 

Metal Skate Case?, ass't 

colon, dox. $34.08 

Pro-Tck-Toc Stops, dear. pr.. 7.60 
Crump Yoe Bumpers, doz. pr. 7.20 
Pa mi Poms— extra large, 

do*, pr S.75 

-Streamliner" Skate Cases, 

rounded comers, doz. . 36.48 
ahoe L»<e», all colon. 54". 

72". 8 1". doz. pr 1.40 

L. *, l. PRODUCTS 
;eif Olenwood St. Chteeeo 24, III. 
Oiitributors ot Richardion ikates and 
parti, Dustlet* Floor Powder, Heiser 
Products, Skating Rhythm Records 
Riwtan Books, R e a ■ c o Jumpers. 
Skaters Jewelry. Floor Brushes, 
Wheels, Skate Wheel Orinders. Royal 
Wheeii Laces, etc. 
rHW Write tor Price List tWWW 

USE CHICAGO SKATES— i 
ARE SUCCESSFUL 



There's a reason. Chicago* 
are strong, can take hard 
^ wear, low up- keep cost, 
f easy rolling, simple to replace 
worn parts after long wear, 
cheapest in the end. The 
most complete line from the smallest child's needs to the most proficient 
skaters' requirements, also 

|UMP BARS FOR THE JUMPERS 

CHICAGO ROLLER SKATE CO. 




4427 W. LAKE ST. 



CHICACO 24, ILL. 
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The Final Curtain 



MTTLE— Alfred James, .... 
73 maflclan known professionally M 
Profewor Bltab. March 14 In * J^uo. 
Cattf hospital. He was born In Eng- 
land, but came to the United States 
when a boy. Ho served In the Philippine 
Islands during the Spanish Ararncan 
War and was a member of the United 
Spanish War Veterans. Battle was In 
aerat-retlrement for the past two years. 
Previously he had been active in his pro- 
fession for about 35 years. Survived by 
a brother. Fred. Woilas'.on, Mass.. and a 
rrandd»u«hter. Barbara Wetltdge. with 
whom he lived in Fresno. Services March 
1» and burial In West Side Memorial 
Cemetery, Jaft. Calif. 

BIABT— Prof- Victor, 
It, musician and conductor, March M to 
Horwalk, Conn. 

BUTLER — Andrew S., _ 
7» president of McDouffall-BulIer Com- 
pany, Inc., Buffalo paint manufacturer 
March 25 at his home In tha* elty. At 
oae time commissioner of Buffalo Parks, 
h* in born to Cleveland and came to 
Buffalo In 19M. He had been president 
of McDougall -Butler since 1319. Sur- 
vived by two sons, two daughters and a 
sister. Requiem mass March 28 and 
burial In Mt. Olivet Cemetery. Tona 
wanda, H. T. 

DAVIS — Wayne Walton, 

». son of Mr. and Mrs. Ken Davis, con 
cesslonslrrs with the Hills Qreater Shows, 
recently of exposure after having been 
lost in a boat on the Mississippi Sound. 
His grandmother was Esther Davis, 
tired carnival concessionaire 
March 27 in Winter Park. Pla. 



Burial 



DUttNB- Maade. 

M, retired stage actress, whose profes- 
sional eareer covered a half century, 
March 25 of a heart ailment at her home 
Ik San PrancUeo. Surviving are a slater, 
a ttkee and two nephews. 

F.HKKNBERG — WUllaia, . _ 

S7 for many years manager of Warner 
movie houses In Philadelphia, March 21 
at his home In Philadelphia. He was 
manager of tht Vogue Theater at the 
tune of his death. A sister survives. 
Services March 25 and burial In Mount 
sin at Cemetery. Philadelphia. 

FT.EMMING— Claadc. 
M stage actor who made several u. 
tours and appeared In motion pictures, 
March 24 In Sydney, Australia. 

H ELG K RSON — M. T., 
widely known among rep-tent show per- 
formers as B. I. iBtondie) Dickson, at 
his home In Waupaea, Wis., recently. 
HU widow, Dorothy Mills Helgerson. and 
a son. Lieut. Robert Aulger. survive. 

OnSCn— Martin, „ _ , 

«T son-ln-law and associate of the late 
Mike Jaoobs and office manager of the 
Jacobs Theater Ticket Service, in Rlver- 
rtew Hospital, Red Bank, H. J.. March 
25. His widow, a son, a daughter and a 
brother survive. 

BOHSNTRANRR— Benry. w „ 

70 .outdoor show sign painter. March 31 
In oeueral Hospital, Los Angeles. He had 
been a member of the Pacific Coast 
Showmen's Association since 1944. 
loaves his widow and brother. Burial in 
Holy Cross Cemetery, that city. March 25, 

ISAT ALA— John, 
44, radio engineer for a number 
years at WKAR. Bast Lansing, Mich, 
Mfcrch 35 in Lansing of a cerebral 
hemorrhage. His widow and two children 
survive 

JRKNIGAIN— Mable, 

wife of W. P. (Rod) Jernlgaln, formerly 
of the Golden date, Smith Greater and 
Coastal Plain Shows. March 15 In Fay- 
ettevllle. H. C. Services and burial March 
It Is Cross Creek Cemetery, Payetteville. 



IN LOVING MEMORY 

Of My Seined Wire 

Elsie Murphy Brown 

Docoased April 1, 1951 

\V. S. BROWN 



feslonally as Chief Rain In the Pace. 
December 20. 1951, In Lafayette (La.> 
Charity Hoapllsil. It has lust been 
learned. Last year he closed his ninth 
season with John T. Hutchens" Modern 
Museum The Veterans' Administration 
handled burial details In Lafayette. 

KBAFT— Karl C. 

57 Indiana school music teacher and 
composer of the march. "Speedway." 
and numerous operettas, recently at his 
home in Frankfort. lad., of a heart at- 
tack. He was assistant band leader to 
the 325th Field Artllley Batalllon during 
World War I and formerly appeared In 
Lyceum and Chatauqua. In IBM and 
1951 he was connected with Purdue Uni- 
versity. At the time of his death he was 
teaching music In 11 schools. He was a 
member of the American Society of Com- 
posers. Authors and Publishers: American 
Legion. Veterans of Foreign Wars and 
Masonic order. Survived by his widow, 
Prances, and a sister, Anna. Burial to 
Bunnell Cemetery. Frankfort. 

K gl KN UUoo ,, arlS| k ' March 23 In the Little 
Sisters for the Poor Home for the Aged, 
New York. Burial March 26 No survivors. 

MeGOWAN— John P.. 

73, film writer, director and actor for 
more than 40 years, March 26 In Holly- 
wood. He was born to Australia, served 
In the Boer War and acted and directed 
films In many foreign countries. He went 
to Hollywood In 1912 and formed his 
own company. Previously he had dir-oNHJ 
In New York. In the early '2&9 Mc- 
Gowan played heavy film roles. 

HACON — TJaele Dave. . „ 

51. entertainer on the "Grand Ole Opry 
radio show. March 23 to Murfreesboro. 
Tenn. He was one of the first entertain- 
ers on the show originating In Nashville 
35 years ago. Macon had made numerous 
phonograph records and one Hollywood 
film. He was the author of many hill- 
billy sonars. Survived by seven sons, 
Services March 33 In Murfreesboro. 

MARTIN— Jeh a M . 

H, stagehand tor many years at the 
Oayety Theater. Detroit, In that city 
March 3. He was a member of old Local 
14 international Alliance of Theatrical 
Stage Employees, and a charter member 
of Detroit Local 31. serving for many 
rears as secretary and treasurer of the 
group. His widow. Marian, and * 
Michael J., survive. 



SS for 39 years a violinist with the Cin- 
cinnati Symphony Orchestra. March 23 
In St. Mary's Hospital. Cincinnati He 
became til in Houston March 13 while 
on tour with the orchestra. Pack formerly 
had played with the Cincinnati String 
quartet and the Culp Quartet and had 
taught violin at the Cincinnati College 
of Music. He Joined the Symphony In 
1913 after a brief period with the New 
York Philharmonic and 8t. Louis Sym- 
phony orchestras. He was born In Prague. 
Ciechoslovakia. and at one time was a 
member and concert master of the state 
Opera In Russia. Survived by his widow, 
Blanche, and his mother. M *l£ 
Pack who Uvea In Chechoslovakia. He 
was a member of the Masonic order. 
Services March 35 at the Cincinnati 
Crematory- 

niifL x Ramon, 

54 Part owner of radio Station W1AC. 
March 34 of a heart ailment in San Juan. 



Charles Church and burial In St. John 
Cemetery, St. Bernard, O. 

SC1TFIB— Mrs. Adelaide L. O., 

wife of Philip A. Schelb, a composer and 
musical director of Terrytoons. Inc.. 
March 34 In New Rochelle. N. Y. Surviv- 
ing beside her husband is a daughter. 

SFrSOLD— Mme. Amelia, 
92. opera and concert singer around 
1900 and more recently a voice teacher, 
March 23 at her home to New York. At 
the age of 18 she madtHtfr debut at the 
Royal Opera House In Berlin. In 1885 
she came to the U. S, to continue her 
career. 

SHIVE— Habert B. (Herb), 

55. veteran outdoor showman. (For de- 
talla see story In General Outdoors sec- 
tion.) 

SHUTTLE WORTH — Walter W.. 
69 a Broadway stage manager and ac- 
tor, March 25 in New York. He started 
his career to 1901 as a pianist in vaude- 
ville. In recent years he directed USO 
shows. A brother survives. 

TATLOB— John n 
75. vaude. legit, stock and rep per- 
Tormer, at his home in Lynn, Mass., 
after an illness of several months. Hi 
also directed and acted to amateur pro 
ductlons. His widow survives. 

YELLOW— PitUbargh, 

about 70, privilege man and booster 
handler with old-time shows, "In Chi- 
cago March 30. He had been In show 
business since his youth but was inac- 
tive for the past several seasons. His 
name was Charles H. Egolf. but he was 
known only by his nickname. Survived 
by a brother and two sisters. Burial In 
Chicago. 

VERDI— Francis M., 
72. actor and playwright. March 29 at 
his home in New York. He appeared 
on Broadway in many hit plays, and was 
author of the play. "The Inside Story.' 
which starred Louis Calhern In 1932. A 
brother survives. 

WOLFE— Archibald. 

veteran carnival worker In the Mari- 
time Province*. In his St. John, N. B.. 
home March M. 

WHITE— John W.. 

81. treasurer of Skouras Theaters Cor- 
poration. March 34 at his home in New 
Rochelle. N. Y. At an early age White 
became associated with the Federal Re- 
serve Bank of St. Louts, Mo., and became 
cashier. He resigned to Join the St. 
Loots Amusement Company, operated by 
the Skouras brothers. When the latter 
moved their Interests in theatrical enter- 
prises to New York White went along 
as treasurer. Surviving are bis widow, 
son and sisters. 



London 
Dispatch 

_ Br LEIGH VANCE — 

• Continued from page 2 
seem to be deliberately planning 
their own funerals. 

British Troops Cry for 
Lack of Stows . . . 

A row blew up this week about 
a lack of British artists for Korea. 
On an inspection tour out there 
Countess Mountbatten reported 
the troops' main concern was for 
some entertainment, pleaded for 
Grade Fields and others to be 
asked. Now comes the Army's 
reply. Head of Army Entertain- 
ments, Lt. Col. Hugh Fraser, ex- 
plained they had stopped winter 
shows because both artists and 
troops found it too cold to sit 
about in the primitive halls they 
could find. Despite this Larry 
Adler went out last December. 
Apparently the Army plans to 
spend $30,000 this summer send- 
ing out a show a month. Artists 
get fees of up to $130 a week, 
which means only top-liners 
would be losing by it. 

British Equity Works on 
Stales lor Foreigners . . . 

Equity here is working on a 
new scale of permit entry charges 
for foreign artists. They have is- 
sued figures of foreign actors and 
actresses (legit only) given cards 
during 1951. There were 62 from 
France, 20 from America, two 
from the Argentine and one from 
Israel. The largest foreign entry 
is for ballet. Last year there were 
191 visitors, including 57 from 
Spain and 29 from the States. 
Altogether 432 foreign artists 
came here for film or stage work. 



Paris 
Peek 



IN MEMORY 

Of a Dear Friend 

Elsie Murphy Brown 

Deceased April 1, 1951 
"Cone but not forgotten" 
MISS HIM IK HEED 



Puerto Rico. 

PHILLIPS— Andrew W.. 
75. on the staH of the Capitol Theater 
St John. H. B,. for 40 years, at his home 
in that city March 19. He tJLWVU asso- 
ciated with the York-Nickel Theater and 
Victoria Rink, St. John. His widow sur- 
vlTes. 

RENNEB — Mrs. Maria Sehats. 
89 Csech-born retired concert singer. 
March 27 in Pleasantvllle. N. Y- She 
came to the TJ. S. In 1808. appearing in 
concerts In many big cities and at the 
Mfiropolitan in New York, under the 
direction ol Leopold Damrosch, A aor 
survives. 

ROSTAND — Henri. . 
13. retired vaudeville "tor whose real 
name waa Harry Starr, March 27 In Still- 
water Okla. He had appeared as a ma- 
gician, daredevil and roller skater with 
■uch notables as Harry Houdlni John L 
Sullivan. W.-C. Fields and others, 
brother survives. 

SCHKNKE-Josestfc H.. • 

7» veteran Cincinnati singer. March 22 
■ at his home in that city. In W he 
toured Europe.with Mme. Ernestine Schu^ 
rn»nn-Helnk. Schenke also had appeared 
as soloist with the Cincinnati. St. Louts, 
St Paul and Minneapolis symphonies 
Survived by his widow and three daugh- 
ters. Requlm high mass March 25 at St 



ZINCK— Noah C. . _ 

75. formerly with Bill Lynch Shows. 
March 12 at his Martins River. H. S.. 
home. Hla widow. lour tons and two 
daughters survive. 

WENTZ— William H., 
SS pioneer In the film business In Eastern 
Pennsylvania. March 19 at his home in 
Catasaqua. He opened his first theater 
in Catasoqua in 1906. later building the 
Majestic Theater there, now known as 
the Savoy. 

WILLIAMS— George Elsaer. 

S3, one time aerlallst with the old Sparks 
Circus and Tutale-s Vaudeville and Tent 
Show. March 19 in Akron. Survived by 
his widow. Anna; two sons, Claude and 
Oeorge Edgar, and a daughter, Florence. 
Burial at Rimersburg, Pa. 
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broadcasts before taking off for 
their annual France-Europe tour 
which will run thru September 
when they return to New York 
and Bill Miller's Riviera. 

Gramonl Needs Manager; 
New Shows Arrive . . . 

Jean Mercure's "On Earth Like 
in Heaven" got far better than av- 
erage notices. . . . The Gramont 
Theater is without a manager. 
Two long-standing friends, Elvira 
Popesco, who wants the theater 
for her France Monde Produc- 
tions, and Simone Berriau, direc- 
tor of the Theater Antoine, are vy- 
ing for the house. . . . Michel 
Vitold will do "Resurrection of the 
Body," by the poet Loys Masson, 
at the Ceuvre Theater first week 
in April. . . . Jean-Bernard Luc's 
comedy based on the Kinsey re- 
port opens this week at the Made- 
line Theater under the title the 
"Leaves of the Vine." . . . Mau- 
rice Clavel's adaptation of "Elec- 
tra" opened at the Noctumbu!?s 
this week. . . . Robert Beauvais. 
radio producer, makes his debut ^s 
a legit writer with "Last Outrage" 
at the Theater Vieux Columbier in 
April. . . . The melodrama Bc- 
delia is to be brought into the 
Theater Sarah Bernhardt. . ■ 
Maria Caseres makes her debut 
in the Pirandello "Six Characters 
in Search of an Author" in April 
. Jean Anouilh's new play, 
again along the Une of the n<av 
within a play, is tentatively called 

Tonight, Macbeth." 



Roadshow Rep 
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Marriages 



FLETCTTEK-MILLEE— 

Alan R. Pletcher. staff announcer with 
WNHC-TV, Now Haven. Conn., and Olive 
Miller, non-pro, of Ansonla. Conn., March 
20 In Marmaroneck. N. Y. 

MILLER-ALLAN— 

Gilbert Miller, of the Chords, and Vivian 
Allan, of the Allan Sisters, recently. 

O* C URBAN - HCTTON— 
Charles O'Curran. Hollywood dance di- 
rector, and Betty Hutton. film actress, 
March 17 In Las Vegas. Nev. 

SEARS -TRELEASE— 
Lieut. Richard Sears, U. S. Army, and 
formerly In charge of producing commer- 
cials for the "Hit Parade" TV show, 
and Barbara Ann Trelease, "Hit Parade 
baUerina. March 19 In Bridgeport. Conn. 

SHAW-FIORE— 

Oeorge Shaw, night club ainger-emsec, 
and Tracy Flore, model. In Philadelphia 
March 29. 

TTJRNER-MOFFETT— 

Sfc. Robert E. Turner and Dolly Moffett. 
s'nger dancer, musician and comedienne 
with a hillbilly show. March 18 in Tupelo, 
Miss. 



He'll put all his time and atten- 
tion into his traveling solo show 
soon, however. . . . G. H. (Doc) 
Burns is in Liberty, Tex., fram- 
ing a small animal and museum 
show to tour established terri- 
tory in New Mexico, with open- 
ing slated for early April. . . 
Gorman's puppet show is in Cen- 
tral Wisconsin on the second lap 
of a coast-to-coast tour. 4 
. Frye Brothers .will have a 
puppet show at Eastern resort 
camps this summer. Show played 
Central Pennsylvania this winter. 
. . . S. S, Krupp reports that he 
has had a good season with re- 
ligious and feature film in West 
Texas. He's readying a summer 
platform show at El Paso. "Don't 
sell Texas down the river for 
small shows," Krupp says. "There 
are plenty of towns and acres 
of territory. Just bring along 
some smart talent and something 
with which you can get a few 
dollars on the merchandise end. 
I met Graham TerriU in El Paso 
and his solo show is a neat one." 
TerriU is an old-time 10-20-30 
performer and was with Harvey 
Players, Waite Stock Company 
and others. 



Rome 
Round-Up 

Br SVD STOGEI 
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Cooper. . . - Chaplin's latest. 
"Limelight," is eagerly awaited 
here and is getting loads of ad- 
vance publicity. One paper, 
the Rome Momento. has written 
an editorial calling on the direc- 
tors of the Venice Film Festival 
(which celebrates its 20th anni- 
versary this year) to use "every 
bit of pressure and prestige pos- 
sible to insure that "Limelight" 
is not entered in any other festi- 
val but Venice. 

Italian Commies have extended 
their anti-American propaganda 
campaign to include the field of 
pop music. . . The Reds now 
comolain that the Italian radio is 
"suffocating" Italian tunes with 
a boycott and that over 70 per 
cent of the songs broadcast are 
foreign pieces. . . . Altho Italy 
has not yet started regular tele- 
vision shows, over 2.500 TV sets 
have already been sold. . . . 
Latest gal to make good here is 
Lizabcth Pritchett, a mezzo- 
soprano from Dallas who culled 
warm notices for her supporting 
role in Wagner's "Die Walkurie, 
currently at the Rome Opera. 
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Births 



BARXE3 — . . 

A dsughter, Denlse Elaine. March lfi to 
Mr. and Mrs. Harold Barnes. Father is 
a tight wire performer. Mother la 
Elaine Myer, .ballerina. 

GLADSTONE— 
A son, John. March 19 to Mr. and Mrs. 
Henry Gla<l*tonB In Norlh Country Com- 
munity Hospital. Boslyn, N. Y. Father 
la a WOR newscaster in New York. 

WILSON— . „ 

A son. Gary, recently to Mr. and Mrs 
Glenn Wilson. Father Is a newsman lor 
WLW-TV and WLW. Cincinnati. 




Mary MarU from Harry (Slim) Mar- 
tin. Fvrrkl Wheel foreman on the W. a 
Wade Shows, recently In Ithaca, Mich, 
rABTFR-PRAOE«-r 
JanU Carter, actress, from Carl Prager. 
How York musical director, March J5 In 
Los Auk eles, 



T1ARRY AND LARRY HUGO, 

of Hugo Players, were among 
guests at a party staged by Harry 
Ewans and his Hayloft Party, of 
Station KRVN, Lexington, Neb., 
by Earl and Norah Ramsey at 
their home in Kearney, Neb., re- 
cently. Other guests included 
Kale and George Thorne, Chuck 
and Cathy Ellis. Beverly Case, 
Leo Lacey. Jimmie Reynolds and 
Buddy Manley. . . . Thomas 
Finch, widely known in rep and 
tent show circles, is operating a 
sign business and producing ama- 
teur minstrels around Allendale, 
111. His fifth annual Kiwanis 
Minstrel, to be held in Lawrence- 
ville, 111., April 16-18 is currently 
in rehearsal. For the past few 
years, Finch has designed and 
built fronts for the Johnny J. 
Jones Exposition, John R. Ward 
Shows and Independent Midway 
Operators, Inc. He'd like to know 
what has become of Harry and 
Dorothy MayhalL Jack and Vir- 
ginia Hamilton, Charles Rumble, 
Gladys Murdock and L«s May- 
halL Among the numerous shows 
Finch trouped with was the Roy 
Hughes and Billy Wehle "Honey- 
moon Express" when its cast in- 
cluded Waller Deering, Bobby 
Whelan, Joe Gray, Rex Dare, 
Walter Pruitt and Bobby O'Con- 
nor. 



Drivin' Round 
The Drive-Ins 



i Continued from page 69 



Col. Edward J. Hickey. State po- 
lice commissioner, in issuing a 
permit to Bowl Outdoor Theater 
Corporation to operate a film pro- 
jector in this new drive-in. 

see 

A BILL prohibiting the licens- 
ing of any more drive-in the- 
aters within 2,000 feet of churches, 
hospitals or schools in Massa- 
chusetts has been approved by 
the Massachusetts Housje. Another 
bill to put out of business those 
already licensed within this dis- 
tance of churches, hospitals and 
schools was defeated after Rep. 
Charles F. Holman protested that 
owners had spent thousands of 
dollars on the drive-in theaters. 
It was estimated that the 40 now 
licensed would have been out- 
lawed by the original bill-. . . . 
New Floriland Outdoor Theater 
at Tampa held its formal open- 
ing March H. J. M. Poindexter 
is manager. 
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Carnival Owners' 
Reactions Mixed 
On Union's Drive 

Strates Opposed, 
Scdlrnayr Says He 
Will "Go Along" 

• Continued from page 1 



two months and was brought into 
the open this week when all rail- 
road show owners were invited 
to attend a meeting called for 
April 1 at the Hotel Grady, At- 
lanta. 

Reached at his show's Tampa 
winter quarters, Carl J. Sedl- 
mayr, owner of Royal American 
Shows, the nation's largest carni- 
val, said that he "had consented 
to go along with the union." 

J. C. McCaffery, co-owner of 
the Amusement Company of 
America (the former Hennies 
Bros.' Shows) reached at his Mi- 
ami winter home, said he planned 
to attend the Atlanta meeting and 
indicated that he would "go along 
with Sedlmayr." 

Strates Opposed 

James E. Strates, owner of two 
railroad shows, the James E. 
Strates Shows and Strates Model 
(Cojitinued on page SG) 




Jersey Senate 
To Vote on 
Legal Bingo 

TRENTON. N. J., March 29 — 
The much-discussed Forbes Bill 
calling for a public referendum on 
legalizing bingo games for relig- 
ious, welfare and service organiza- 
tions' benefits was reported out 
last Monday (24), for action by 
the State Senate here. 

Bill, introduced by Senator Mal- 
com Forbes, Somerset Republican, 
was amended to allow municipali- 
ties to regulate bingo games as they 
saw fit; to increase the number of 
voters required to petition for a 
municipal referendum to permit 
such games, from 5 to 15 per cent, 
to prohibit games by an organiza- 
tion not at least five years old and 
to prohibit cash awards to winners 
and limiting merchandise and other 
prizes to a $25 top value. 

Informed observers predict Sen- 
ate Republicans can muster enough 
votes to pass the bill, which is ex- 
pected to come up for action early 
next week. 



Name Kendall 
Pepsi Veepee 

NEW YORK, March 29. — Don- 
ald M. Kendall, former assistant 
national sales manager of Pepsi- 
Cola Company, was named as- 
sistant vice-president for the com- 
pany, it was announced by Alfred 
N. Steele, president. 

Kendall is in charge of all 
bottle and sirup sales of Pepsi- 
Cola to circuses and carnivals, as 
well as grocery, drug and variety 
chains. 



Kedenburg Skeds 
L. I. Race Dates 

FREEPORT, L, I., N. Y., March 
29. — Long Island auto race season 
opens Sunday afternoon. April 6, 
at Dexter Park, Jake Kedenburg, 
local speedway promoter, an- 
nounced here this week. 

Islip Speedway opens Sunday 
afternoon, April 27, with Free- 
port's Municipal Stadium making 
its car 3ebut the following week." 
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E. K. FERNANDEZ (fourth from left in back row) sends the last 24 performers to Tokyo to appear in 
his All-American Circus, the first United States originated show to play Japan. The acts flew from Los Angeles 
Monday (24 I and will play Tokyo for 30 days, starting April 3. Fernandez will play other dates there and prob- 
ably Hong Kong, Okinawa, and Guam. 



Fernandez Troupe Flies to Japan; 
Circus to Open in Tokyo April 3 



LOS ANGELES, March 29.— 
Completing five weeks of arrange- 
ments, E. K. Fernandez left here 
Tuesday (25) for San Francisco 
and then Tokyo, where he opens 
his All-American Circus April 3. 
The last contingent of performers 
left Monday (24) by Pan American 
Airways for Japan, with a stop- 
over in Honolulu. Fernandez 
joined the troupe there Wednesday 
and continued his flight to the 
Orient after only four hours at 
home. 

Fernandez, who has presented 
shows in the Hawaiian Islands for 
45 years, is staging the first Ameri- 
can circus to be presented in 
Japan. The show will play 30 
days in Tokyo in the Kokukigan 
Arena and then another 30 days 
in Osaka. Following two weeks 
or more in Nagoya and a prob- 



able run on Okinawa, the show will 
play a return engagement in Tokyo 
under canvas. 

The show equipment and per- 
sonnel started moving westward 
March 12 when the animals were 
shipped from San Francisco. Ray- 
mond Aguilar, band leader, left 
March 17, and Eddie Camara, cal- 
liope player, followed. Aguilar 
will select musicians in Japan for 
the band. A shipment of Dolly 
Jacobs' three elephants and the 
van was made March 21. 

About 55 in Troupe 

Fernandez has sent nearly 55 per- 
sons to Japan at various times dur- 
ing the past few weeks. The per- 
formers were delayed in their de- 
parture until the showman re- 
turned from Washington, where he 
expedited the visas. All perform- 



HEAVE HOT POTATO 



CNE Told to Void 
Hamid Agreement 

TORONTO, March 29. — The for the early-evening, pre-spec- 



"hot potato" job of voiding a 
Canadian National Exhibition 
agreement to obtain acts from 
George A. Hamid, New York 
booker, and thus pave the way 
for the granting of such contract 
to a Canadian booker was tossed 
into the lap of Hiram McCullum, 
CNE assistant general manager, 
who is acting as general manager 
in the absence of vaeationing El- 
wood H. Hughes. 

The heave was made at a joint 
press conference called by George 
Taggart and Robert H. Saunders, 
acting CNE president, to cap the 
reverberations that set in this 
week when the CNE approved the 
contract award to Hamid, thus 
confirming a verbal commitment 
made in December. 

When the Hamid pact was ap- 
proved, two Canadian bookers 
raised the now familiar cry 
against the use of American book- 
ers or talent. The George Taggart 
organization and the Norman 
Harris Artists leveled the blast 
against the CNE, charging it with 
doing an about-face on an avowed 
policy to make the show an all- 
Canadian production this year. 

The two agencies also berated 
the CNE for allowing the contract 
to go to an agency not accredited 
with the American Guild of Vari- 
ety Artists. This referred to the 
announcement by the CNE that 
the acts would be booked by Len 
Humphries of Toronto thru 
Hamid in New York. 

"I will not support the Hum- 
phries appointment, Mayor Lam- 
port declared, if he's not accredited 
by AGVA. We will not deal with 
any agent who does not have a 
franchise. Nothing has been final- 
ized, and I intend to reopen the 
whole thing." 

The acts involved in the Hamid 
agreement arc for use in the 
afternoon grandstand show and 



tacle grandstand show. 

Jack Arthur, producer of the 
big night show, is having his own 
headaches over the all-Canadian 
talent angle. He himself was 
picked for the first time to pro- 
duce this year's show because he 
is a Canadian, replacing an 
American, Leon Leonidoff. But 
Arthur this week told a CNE 
committee that he is having dif- 
ficulties lining up a set designer 
because most of them are working 
on TV material. 



Keystone Pyro Firm 
Hit by 15G Fire 



ers were required to take nearly 
15 innoculations. Flying out Mon- 
day night were the last 24 per- 
formers. 

On the program are 22 displays 
including Riggs Brothers, comedy 
bars; the Hickmans, acrobats; 
Frank Phillips, pumas and tigers; 
Elaine Hendricks, riding act; Wal- 
(Contimted on page 86) 



Herb Shive Dies 
Of Heart Attack; 
Vet Show Agent 

KNOXVILLE. March 29.— Hu- 
bert B. (Herb) Shive, 55, veteran 
outdoor showman, died here late 
Thursday night (28; in St. Mary 
Hospital following a heart attack 
a few hours earlier. 

John Gallagan, well-known car- 
nival concessionaire, who makes 
his home in this city, rushed Shive 
to the hospital and was with him 
when he died. Shive had been in 
poor health for more than a year, 
during which time he was hospi- 
talized frequently. 

He was serving as general agent 
of the Cavalcade of Amusements 
(CoTitiimed on page 86) 



RB Gotham 
Advance Sales 
Way Ahead 

Top Gross Likely; 
21 Imports Listed 
In New Program 

NEW YORK, March 29.— A 
forecast record advance sale, de- 
spite the addition of 50 cents to a 
previous unprecedented high of 
$6 for choice seats, will greet the 
Ringling Bros, and Barnum & 
Bailey Circus when it opens at 
Madison Square Garden here next 
Friday night (4) in a plush bene- 
fit performance designed to aid 
the Heart Fund. 

Sale is surprising in view of 
the fact that the announcement 
of the opening was delayed be- 
cause of the uncertainty of the 
hockey schedule. This week the 
show's paper was still slugged 
"coming soon" and the prospec- 
tive patron was hard put to deter- 
mine just when the Big One 
would open until Roland Butler 
and his press agent crew broke 
initial stories in the dailies. 

While, it is also rumored that 
the Garden-circus moguls this 
year are counting on more seats 
in the highest brackets than ever 
before, besides raising the price, 
a hefty business could almost 
certainly result in the Big One 
piling up a record gross for its 
38-day run. To do this, the money 
bags will have to contain well 
over $2,000,000. 

Magazine Tie-In 

This year's production is likely 
to outshine all previous efforts 
in color as the result of a tie-in 
with Look magazine^ A deal, re- 
flected in a lavish spread in the 
(Continued on page 80) 



3 Units Active 
In Australia 



SYDNEY, March 29.— Easter is 
circus time here, with three of 
the leading big tops already in 
action. Bullen Bros. & Hagons 
is pitched at Alfred Park, a stand 
used by Wirth's fur many years, 
but which was taken over by 
BB&H when Wirth was in New 
DUNBAR, Pa., March 29.— Key- 1 Zealand, leaving the latter to 
stone Fireworks Company was 1 nunt a ncw 1(J t- Use of one park 
back in operation here this week I by Wirth's has already been re- 



following a fire that destroyed one 
of the firm's buildings. Loss was 
estimated at $15,000. 

The blaze was the second in re- 
cent months. In February the 
plant was hit by a $5,000 fire. Cause 
of the recent fire was given as 
spontaneous combustion, caused by 
wet powder drying too fast. 



fused by city council, 

Coles Bros.' business is steadily 
building during one-day suburban 
stands. All circuses are hopeful 
of red ones over the anticipated 
influx of" visitors to the Royal 
Easter Show, which is expected 
to draw a record crowd of over 
a million. 



Mich. State Fair Pares 
Coliseum Show 3 Days 



DETROIT, March 29. — Michigan 
State Fair this year will cut its 
Coliseum show to seven days in- 
stead of the usual 10, Peter Bu- 
back, chairman of the fair board's 
entertainment committee, an- 
nounced. 

The announcement was con- 
tained in an invitation to booking 
offices to attend a meeting of the 
entertainment group Thursday eve- 
ning (3) to submit shows for the 



big building. According to the let- 
ter, proposals are being sought for 
a show on August 29, 30, 31 and 
September I, and another on Sep- 
tember 5 thru 7. This will leave 
the building unoccupied on the 
three evenings following Labor 
Day. 

Name attractions at the '51 fair 
here included Bob Hope, Marilyn 
Maxwell and the Ink Spots, all sup- 
ported by variety acts. 



San Francisco 
Queen Contest 
Grosses 11G 

SAN FRANCISCO. March 29. 
— Art Craner conducted his 73d 
queen contest in his 50 years of 
promotional work and grossed 
over $11,000 in the second annual 
Moose "irl of the Golden West 
Queen competition here. 

The contest was plagued by 
storms and rain, and two trans- 
portation strikes. Despite the bad 
breaks, Craner said the gross ran 
20 per cent ahead of the last con- 
test in October. 1950. 

The competitions, commercial 
and based on sale of votes, named 
four of the five winners from 
local night spots and included 
Inez Torres, of the Club Sinaloa, 
who was named queen; Daisy 
Qui r.. Moonlight Room; Juanita 
La Chiquita, Cable Car Village; 
Florence Logue, the Blue and 
Gold Room, and Dorothy Don- 
ovan, an independent entry. The 
winner appeared on television 
here and in Hollywood and on 
"Queen for a Day." She was the 
guest of the San Bernardino 
Moose lodge at the National 
Orange Show. The Queen and 
her four attendants were feted 
during St. Patrick's week, March 
10-17. 

Craner, who has four other 
similar events scheduled for the 
summer, was assisted by Charles 
P. Teevin, former administrative 
assistan of all federal activities 
at the Golden Gale Exposition. 



Ocala, Fla., Lions 
Club Rodeo Draws 

OCALA, Fla., March 29. — 
Packed houses saw each of four 
performances of the recent 10th 
annual Southeastern Champion- 
ship Rodeo here under auspices of 
the Lions Club, reports T. L. Sims. 
L. S. Blackmon, Sayrc, Okla., pro- 
duced the RCA-approved show. 
He is now doing advance work 
for the Kiwanis Club Rodeo to be 
held in Gator Bowl, Jacksonville, 
Fla., April 4-5. proceeds of which 
go to underprivileged children. 

The local show was highlighted 
by a public wedding. Hub Hub- 
bell, trick shooter and announcer 
for Blackmon's Diamond B Rodeo, 
married Eunice Williams, Ocala. 

••Copyrtatttedmal 
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Ringling Plans 
Breakfast AM 
Spot Saturation 

NEW YORK. March 29.— Ring- 
ling Bros, and Barnum & Bailey 
Circus, always a heavy user of 
transcribed radio spots for the 
opener here, this year is switch- 
ing its spot campaign to an al- 
most 95 per cent concentration on 
the breakfast hour and is using it 
in an intense saturation campaign, 
timed to begin March 31, four 
days before actual opening, and 
ease up April 8, four days after 
the tee-off. The circus closes here, 
May 11. 

The new saturation tempo con- 
trasts with spot strategy of pre- 
vious years, when spots were 
scattered thruout the entire 38- 
day engagement, with no partic- 
ular concentration .point. Bill 
Antes, circus radio-tele chief, 
plans also to use the same sat- 
uration technique for the follow- 
ing Boston, Washington and Phil- 
adelphia dates, as well as all 
other long stands. The idea is to 
boost advance sales. No TV time 
is being bought. 

Breakfast Spots 
Antes' heavy buying of break- 
fast - time slots for his tran- 
scribed spots, plugging the "com- 
ing" and "now showing" themes, 
is based on his, and presumably 
top management's, conviction that 
the 7 to 8 a.m. period is the most 
effective in this strong TV area, 
as well as in similar other TV 
strongholds. This gives him a 
guaranteed family audience best 
suited for pitching kid circus ap- 
peal. The strong conviction on 
the use of the breakfast time was 
decided upon after due considera- 
tion on using time on the already- 
established afternoon kiddie radio 
shows. 

Spots themes, themselves, show 
little change from last year, being 
broken down into only two time 
lengths, a transcribed series of 
one-minute and 20-second chain- 
breaks, using a live announcer to 
plug lot location, downtown tick- 
et sale and show times, with cir- 
cus music to fill. Antes also car- 
ries six transcribed circus pro- 
grampopen-enders, with four run- 
ning 14 minutes and 30 seconds, 
and two running four minutes 
and 30 seconds. 

Gratis Harvest 
TV as well as radio promotion 
deals and tie-ups with circus this 
year, shape up to equal 1951's 
fabulous gratis-time harvest. Two 
weeks before the actual opener, 
Antes had alreadv cinched over 
75 deals. A full-hour Arthur 
Godfrey TV'er is skedded for April 
30, on which the irrepressible 
Arthur is expected to pull his 
most improbable stunt yet. God- 
frey promotion is a repeat of last 
year's ■ successful circus program. 
Last year's total of well-over 300 
TV and radio promotional appear- 
ances by the circus' talent at least 
be equalled, with the number on 
TV outweighing those on radio. 

Antes' five - year record of 
handling radio-tele for Ringling 
comes near smacking of the fab 
ulous, since it is strictly a one 
man operation, Contrary to out 
door show business gloom- 
spreaders of a few years back, 
gate grosses prove that TV is no 
threat to the Big One. To the 
contrary, video has opened one 
more avenue for big top flacks, 
who, after all, coined the very 
language and idea of pitching 
ballyhoo. 



Cisco Kid Org 
Preps '52 Tour 

CHICAGO. March 29.— Cisco Kid 
(Duncan Rcnaldo) and his TV- 
motion picture partner, Pancho 
(Leo Carillo), have been signed to 
a three-year contract by Western 
Shows, producers of the Cisco Kid 
Rodeo and Stampede. The produc- 
ing organization is made up of 
Chicago businessmen, including 
Leo Burlow and M. Davis, with Ar- 
thur Morse as its legal counsel. 

Present plans call for a bigger 
route this year, according to offi- 
cials. Last year the Western at- 
traction played several major 
league ball parks, including Wrig- 
ley Field here and Crosley Field, 
Cincinnati, but expects to increase 
this to a half dozen spots in '52. 
Jack Andrews, veteran rodeo ex- 
ecutive, is lining up the dates at 
present. 

In addition to the two male 
members, Armida, feminine attrac- 
tion of the act is also expected to 
be signed. Variety acts will be 
carried in addition to bucking horse 
and other rodeo events. 

Colonel Jim Eskew, veteran 
rodeo producer, will provide the 
stock for at least three of the pro- 
grams. 



Cincy Food Show 
Adds 20 Booths 
For Exhibitors 

I CINCINNATI, March 29. — An- 
ticipating new records for attend- 
ance and the number of exhibits 
at this year's Zoo Food and Home 
Show, J. F. Huesser, general man- 
ager of the sponsoring committee, 
this week made 20 more booths 
available to exhibitors planning to 
make the event. Dates are August 
11-24. Huesser said, however, 
that he has received so many ap- 
plications even at this early date 
that the space will be designated 
on a first come, first serve basis. 

Current plans call for over 
. 2,000,000 courtesy tickets to be 
distributed in Cincinnati, Ken- 
tucky, Indiana and in Ohio gen- 
erally for the event. Sponsors in- 
clude Cincinnati Electrical Asso- 
ciation, Greater Cincinnati Retail 
Meat Dealers' Association. The 
Cincinnati Times-Star and The 
Cincinnati Post. 

Last year's show drew a record- 
breaking 204.523 paid admissions. 
The $16,000 profit was given to 
zoo officials for the purchase of 
animals for the new carnivora and 
small mammal houses. 



Jacksonville, Fla., 
Sets 2-Day Rodeo 

JACKSONVILLE, Fla., March 

29. L. S. Blackmon's Diamond B 

Rodeo will come in for three shows 
at the Gator Bowl here, April 3-4, 
under auspices of the local Kiwanis 
clubs with two night performances 
and one matinee scheduled. 

A street parade Friday afternoon 
will precede the first contest that 
night with other shows set for Sat- 
urday afternoon and evening. Tal- 
ent will include Robert's clowns; 
Chet and Juanitta Howell, trick 
riding and rope spinning; Patsy 
and Nancy Blackmon, trick riding 
and Berl Jackson. 

Hub Hubbell is handling the ad- 
vance and will also take over the 
announcing chores. 




and it's portable, too.' 
Allan Herschell 

LITTLE DIPPER 



1 



Mermaid Festival 
Sets '52 Program 

NORTH WEBSTER, Ind., March 
29. — Mermaid Festival will be 
held here June 24-28 under aus- 
pices of the Lions Club, with 
Gooding Amusement Company 
providing the rides. George H. 
Prough. of East Mishawaka, Ind., 
is booking the concessions. 

One of the festival highlights 
is the Queen Coronation Contest, 
which attracted 32 participants in 
1951. 



Palmyra Cele 
Switches Dates 

PALMYRA, N. Y., March 29. — 
New date, June 25 and 26, was set 
for the Northern Central Volunteer 
Firemen's Association convention 
at an- executive board meeting 
here. Original dates, first an- 
nounced for earlier in June, were 
found to conflict with school ex- 
aminations. 

Convention will feature the first 
morning firemen's parade here 
since 1926, on Thursday, June 26. 
Chairman of the meet is John D. 
Myers, of Palmyra, with Chief De- 
Witt Cullip, of local Volunteer Fire 
Department as adviser. 

Conn. State Aid 
Ruling Clarified 

HARTFORD, Conn., March 29.— 
Assistant State Attorney General j 
Joseph A. Hoffenberg has declared 
that non-profit agricultural socie-! 
ties in Connecticut are entitled to 
reimbursement for cash prizes paid 
exhibitors only if such prizes 
amount to at least $200 at annual 
fairs. 

Hoffenberg's opinion was ad- 
dressed to State Farms and Mar- 
kets Commissioner John Christen- 
sen in reply to a query. Under 
the law, according to the opinion, 
the State will pay 75 per cent of 
the cash premiums paid as long 
as they amount to more than $200. 
In no case, according to the law, 
can any one society receive more 
than $2,500 a year from the State. 
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ALLAN HIRSCHELl COMPANY, Inc. 
N. Tonawondo, N. Y. 
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• AIRPLANE RIDE 
= • ROCKET RIN 
= • ELEPHANT RIDI 

• SPEED BOAT RIDE 

• AUTO RIDE 
• MINIATURETRAINSi 



KING AMUSEMENT CO 
MT. CLEMENS MICH 



^ ALUMINUM ? 

4 MERRY-GO-ROUND 2 

\ HORSES 2 

d IMMEDIATE IWLIVKr - » SIMS d 

d H. E. EWART 4 
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ANY f#LRA ANY 
SIZE VJJ/ CAPACITY 

MINIATURE TRAIN CO. 

RENSSELAER, INDIANA 
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fSlded TICKETS 

CASH WITH ORDER PRICES -■■ IQM. >I0.50 — ADDITIOHAL IQM I 



BAY t NIGHT SERVICE 



CASH WITH ORDER PRICES 

Abov« prices lor any word' 
for ching. o< color only. ad 



Adele Tatali, Aero, 
Killed by Auto 

LOS ANGELES, March 29. - 
Adele Tatali. comedian in the 
Four Tatali Sisters acro-tumbling 
act, was killed here Saturday (15) 
when struck by an automobile. 
The accident occurred at a trailer 
park, where she resided. 



STO C K TICKETS 
1 ROLL J1.50 

EACH ADDITIONAL ROlL SAME 
ORDER gj jgC PER ROU 



specullt puna 
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WELDON, WILLIAMS & LICK 

FORT SMITH, ARKANSAS 
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LOOK! PARKER DOES IT AGAIN 

" b. dl*rppotn..d. W. Irade. Eddi. Bide, priced Hi low ol 

$700.01). For partlculara phone, wlxo or writo 

C W. PARKER AMUSEMENT CO. 

Leavenworth. Kansas. U. S. A. 



GIVE TO DAMON RUNYON CANCER FUND 
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Talent Topics 

By CHARLIE BYRNES and JIM McHUCH 



Aerial Acidos, Edna. Louie and 
Wilfred, will be the free attraction 
on Coleman Bros.' Shows this 
season, marking their second year 
with the org. . . . Vera Coriell 
Sr., cards from Kansas City, Mo., 
that not all members, as was re- 
cently reported, of the Coriell 
Family will tour with Howe's 
Hippodrome Circus this season. 
Everett and Earl Coriell will be 
with Howe. Vern (Theodoshia. the 
Clown) will open with Terrell 
Jacobs' Circus in Washington. 
Vernell and Doilie are playing 
food shows for the Tom Drake 
Agency, of Kansas City. Zaza 
Zalaya is operating a day nur- 
sery at the Coriell home in Pckin, 
111. Sheets Coriell is being tested 
for a part in a forthcoming film, 
"The Track of the Cat." . . . 
Jimmy and Dolly Conner, who 
are wintering in Gainesville, Tex,, 
are breaking a new dog and pony 
act at the training barn in Fair 
Park. 

Acts appearing with Benny 
Fox's Star Spangled Circus at 
Camp Hood, Tex., recently in- 
cluded Mel Hall, cyclist; Irma and 
Bio, Triska Family, Speedy Babbs, 
Pallenberg's Bears, Art Henry's 
dogs and ponies. Royal Rockets, 
Vivian Nelson, the Monlaynes, 
English clown; Flying Lavalls, 
Belly and Benny Fox, sky dancers, 
and Atlerbury's Beauties of lhe 
Air. . . . Mel Hall and Irma and 
Rio joined Walker Bros.' Circus 
in Borger, Tex., recently. 

Pedro and Durand will play the 
auditoruim, Rochester, N. Y., 
April 16-26, Pedro Morales cards 
from Chicago. . . . Talent at the 
Junior Chamber of Commerce 
sponsored auto show in Burling- 
ton, la., March 20-22 included 
George and Bob Nisson, trampo- 
line, and Vernon and Bumpy, 
hand balancers. 

Capl. Roy Simms, high-pole 
performer, opens his season April 
24-26 at the Pacific, Mo., Shrine 
show and follows with six weeks 
as free act on Bill Gullette's Im- 
perial Shows. . . . Nila and Peppi, 
hand-balancing duo, opened at the 



3000 BINGO 

No. 1 Cards, heavy white, blark bark. 
5i4x7>4. No duplicate card*. These set* 
rompicie with CHUM Numbers. Tally 
Card, 35 card*. 13.50; 50 Card*. $4; 75 
card*. U.Vti 100 cardi. ss SO. All card* 
from 100 to 3000 fl 15 per 100. Fibre 
Callin* Numbers. 7U} Wood Calltnr Num. 
berg. II; Printed Tally Card, 15<; Colored 
Heavy Carda. «3. same weixht a* - l. In 
Green, Red, Yellow « W per 100. DOU- 
BLE C ARDS. No. 1 She, 5M,xl4tj, KM ea. 

300O KK\0 

Made In SO sets of 100 carda each. Played 
In 3 row* acroaa the carda. not up and 
down. Ugh) weight cards. Per set of 100 
cards, tally card, ralltnt: markers. $3.50 

LIGHT W1IOHT BINGO CARDS 
White, Green, Yellow Carda. postal card 
thfchnr**. Can be retained or discarded 
3.OO0, size 5*7. per 100, 51.35. In lot* of 
1,000, $1 per 100 Calling Hirkin 
extra, 7St. 

Set Numbered Pine Pong Balls . 511.00 
nrplarement*. Numbered nails, ea » 
3,000 Jack Pot Sltpa (strips of 7 

numbers). Per 1,000 < IS 

Middleweight Cards. 514x714; White 
Green. Red, Salmon, Yellow 

Per 100 ltd 

3.000 Small. Thin "Brownie" Bingo 
Sheets, 5 colors. loose only, no 

pads, atxe 4x9, M >-S0 

°lasttc Markers, Red or Green. 

round or square. K" diameter, M J.50 
Scalloped Edge. Green only. M IM 
Smaller Sire. W diam. Red or 

Green Plastics. M 1.50 

Adv. Display Porters, she 34x36. Ea 15 
Cardboard Strip Markers. 10 M for 75 
Rubber Covered Wire Cage with 
Chute, Wood Ball Markers. Mas- 
ter Board; 3-pleec layout for. 15.00 
Thin. Transparent Plastic Markers. 

Brown, *4-inch. Per M luM 

Featherweight Thin Bingo Sheets, 
sbe 5'ixB, very large numerals. 
5 colors, loose, not tabbed. M. Ml 
Round white N. J. Cardboard 
Markers, 2 sizes; U inch diam.. 
leoo to lb.; larger size, H diam., 
1000 to lb. Either sixe. Ib. .... 41 
Atrlile Bingo Blower, electric oper- 
ated, complete with 75 Numbered 
Ping Pong Balla, weight 90 X. 
Send for Illustrated circular. For 135.00 
All above prices arc transportation extra 
Catalog and sample cards free. No 
personal checks accepted immediate 
delivery. 

J. M. SIMMONS A CO. 

525 S. Dearborn St. Chicago 5, llllneit 




Chicago Theater, Chicago, Friday 
(28) for a week's engagement. The 
act will again play fairs for 
Barnes-Carruthers this year. . . . 
Lucky Walters, dynamite dare- 
devil, appeared on the American 
Broadcasting Company television 
program, "You Asked for It," 
Monday (31). Blinko, former cir- 
cus clown, was on the same 
stanza. 

Skylarks, high act, open their 
season May 24 with E. A. Bodart's 
Blue Ribbon Shows as the free 
attraction. They are signed for a 
10-week tour. . . . Will Hill, oper- 
ator of the dog and pony act, is 
still in Biloxi, Miss., operating a 
kiddie park. He is using his ele- 
ohants as an added attraction. . . . 
Milo Jones and his Three Milos, 
high act, join Tom Packs' Circus 
June 5 to remain thru August 16. 

Joan ( Spaulding) Thompson, 
former trapeze performer, is as- 
sisting her husband in the oper- 
ation of a wild animal farm in 
St. Petersburg, Fla. . . . Los Aeros, 
sway pole, who have been win- 
tering in Louvale, Ga., expect to 
hit the road late in April. 

Great Knoll, trapeze, and Tex 
and Alyce Orion, impalement and 
sharpshooting, are booked for the 
Hawaiian State Fair to be held 
in Honolulu in May, arrangements 
handled thru Jimmy Hetzer's 
Theatrical Agency, Huntington. 
W. Va. Knoll, currently out with 
an International Harvester show 
unit, closes May 1 and heads for 
the Pacific island. Upon his re- 
turn he will join another indus 
trial show opening May 30 and 
closing Labor Day. In addition to 
his high act he will have his wild 
animals and reptiles. 

Josephine Berosini, high wire, 
was in Chicago Thursday (27) en 
route to Columbus, O., to join the 
Orrin Davenport Shrine Circus 
there. . . . Capt. Earl McDonald, 
high dive, and the Lavals, flying 
act, will play the Huntington, 
Ind., street fair, July 28-August 
2, booking handled by Tommy 
S .ceo. Chicago. 

Thomas (Bo-Bo) Baldwin, last 
week was appointed senior pro- 
ducing clown and a member of 
the entertainment staff at Carlin's 
Amusement Park, Baltimore, by 
John J. Carlin, spot's owner- 
manager. 



PCSA Circus Party 
Set for New Date 

LOS ANGELES, March 29.— Cir- 
cus Night at the Pacific Coast 
Showmen's Association clubrooms 
when the personnel of the Clyde 
Beatty Circus will be honored has 
been changed to April 7. The parly 
was originally set for March 31. 

Switching of the PCSA hosted 
event was requested by Beatty, 
who said that he felt the members 
of his show would be more in a 
partying mood at that time. His 
show, opened here last night for 17 
days and the PCSA membership 
was his guests.. J. Ed Brown was 
the chairman of the committee 
handling the Beatty lot function. 



Salinas, Calif, 
Posts Record 
Rodeo Purse 

SALINAS, Calif.. March 29. — 
Competitors at the California 
Rodeo and Horse Fair here June 
19-22 will walk away with the 
biggest purses ever offered, Dr. 
E. J. Leach, chairman of the track 
committee and first vice-president 
of the event, announced. 

With entry fees added, total 
prizes to be distributed during 
the four-day run is expected to 
reach nearly $25,000. Cowboys 
will vie in their division of the 
show for $13,800 in purses. Added 
to their entry fees, the pokes 
annually have a take home pay 
of more than $40,000. Biggest 
purse will be the $1,200 offered 
: the stake event. It was boosted 
from $1,000 in 1951. 

The committee expects a mark- 
ed increase in the class of parade 
horses, with the track committee 
setting a $250 cash prize at which 
to shoot. The purse, with entry 
fees added, will be awarded five 
ways. Increases of $ 1 00 were 
also ordered in lightweight stock 
horse, heavyweight stock horse 
and jaquima classes. Novice 
cowhorse purse was cut to $150. 

In the daily parade events, held 
in the downtown area, trophies 
and ribbons will be awarded in 
six divisions. Purses of $15 each 
will be given the best junior boy 
and junior girl paraders. Chil- 
dren up to 15 years old are per- 
mitted to compete. In addition 
to these awards, there will be six 
other parade classifications. 



Conn. Plans New 
Food Standards 

BRIDGEPORT, Conn., March 
29. — New food standards, one of 
which limits the amount of fat 
in hamburgers and hot dogs sold 
to Connecticut consumers, have 
been proposed by the State Food 
and Drug Commission. 

If the proposed regulations are 
adopted after a public hearing, 
Connecticut will be the first State 
in New England, and possibly in 
the nation, to adopt such require- 
ments. Fat in hamburgers will be 
limited to 30 per cent. Inspectors 
found that some hamburgers were 
being sold with as much as 60 per 
cent fat, the commission reported. 



Hollywood Booker 
Joins Meeker Shows 

TACOMA. WASH., March 29. - 
George McCarthy, of McConkey 
Artists Corporation, Hollywood, 
has been engaged by the Meeker 
Shows to do special promotion 
work this season, Ralph Meeker, 
owner- manager, announced. 

Show will spring April 19 at 
Yakima, Wash. 



Fans See Doubleheader 

BRADENTON, Fls., March 29.— 
Baseball fans at an exhibition 
game here Thursday (27) also wit- 
nessed a circus party rarity as the 
Ringling-Barnum circus train be- 
gan its trek to New York and 
Rogers Bros.' trucks pulled onto a 
lot next to the ball park. The 
Ringling train included 37 cars 
Rogers Bros, exhibited at Braden- 
ton Friday (28). 



Out in the Open 



J. W. (Pally) Conklin, Canadian 
midway biggie, stopped off in Chi- 
cago Thursday (27) en route from 
a Hot Springs vacation to Lon- 
don, Ont., on business. 

V. F. Hodges, general manager 
of Hodges Amusement At Manu- 
facturing Company, Indianapolis, 
last week delivered a Ferris 
Wheel and Hodges Hand Car to 
Mrs. Paul Roads, of Amarillo, Tex. 
Louis Slusky, of Houston, - also 
took delivery on a Hodges Hand 
Car from the firm. 

Elwood Hughes, general man- 
ager of Canadian National Exhibi- 
tion, and his wife arrived in New 
York last week en route to 
Florida. 

Capi. Dan Riley, former wild 
animal trainer, is playing towns 
around Augusta, Ga., with his 
Belgian Congo Show on a 35-foot 
exhibition truck to reported good 
business. He is featuring his 
trained gorilla, Congo. . . . Ben 



Braunstein, former carnival and 
circus executive, is a fight pro- 
moter and will stage his first 
show in Bell Stadium, Augusta, 
Ga., April 9. Associated with him 
in the venture is Harold (Buddy) 
Paddock, former co-owner of 
Johnny J. Jones Exposition, and 
a group of Augusta business men. 

Mr. and Mrs, Charles Zemater 
and son, Jack, of the Chicago 
booking office bearing their 
name, returned Saturday (22) 
from a three weeks' trip in Flor- 
ida. They visited with Frank 
Wirth, Gus Sun Sr., Walter Geiss, 
Charley Wild. Harry J. Bait. Will 
Hill and the Los Aeros. 

Herb Pickard, outdoor press 
agent, has become associated with 
Par Advertising, Chicago ^ad 
agency, which also handles public 
relations, promotions and adver- 
tising. Firm has opened new of- 
fices at 343 South Dearborn 
Street. 



Wood County Board 
Leases 30 Acres; 
Expansion Planned 

PARKERS BURG, W. Va., 
March 29.— Wood County Fair 
Association, Inc., with a view to- 
ward providing a well-graded, 
flood- protected site for carnivals, 
rodeos, circuses and other field 
events, this week leased a 30- 
acre tract within the city limits. 
It will be known as Beechwood 
Park. Located only 20 blocks 
from the city's main business dis- 
trict, the new grounds are within 
walking distance of one third of 
the town's population, fair offi- 
cials pointed out. 

Plans already have been 
launched for the grading of the 
area and for the laying out of 
extra large parking locations. 
Fair officials said that if this 
year's annual, to be held August 
20-24, is successful, a number of 
permanent exhibit buildings will 
be erected along with a grand- 
stand for mobile field events. 

The fair board's decision to 
lease the in-city site in preference 
to the one used for the last five 
years about 14 miles outside the 
city was announced early this 
year. However, opposition to the 
board's selection arose from a 
minority group of Beechwood 
residents. When the board voted 
to cancel the event at the behest 
of the minority group a majority 
of the Beechwood residents asked 
the board to reconsider its de- 
cision. The new decision to go 
ahead with the annual was taken 
by the board upon receipt of 
petitions bearing the names of 
over 300 Beechwood residents. 
The new site is bounded on two 
sides by the city's $6 million 
floodwall. An additional 30 acres 
adjoining the newly acquired site 
will be leased if long-range ex- 
pansion plans materialize, J. Phil 
Cramer, fair board president, 
said. 




MAKE $100.00 A DAY 

On Candy Floss 




b o \ 



machine in i 



i: brushes, holders, 

& spindle. Smooth 
^ rutin in*. Healrr 
rheostat and 
FR.EE parts. Wonderful 
opportunity to start 
your own business — but 
money. Write for liters- 
bin TODAY. Old cus- 
tomers — send your 
for check-up. 



ELECTRIC CANDY FLOSS MACHINE CO. 

726 Benton Avenue Nashvllta 4, Tenn. 



Trotters Replace Rodeo 
At Lethbridge, Alta. 

LETHBRIDGE, Alta , March 29. 
—For the first time since 1947 the 
Lethbridge Fair. June 23-25, will 
not have a rodeo. Harness racing, 
with pari-mutuels, will be fea- 
tured instead. 

Exhibition org has joined the 
newly formed Alberta Harness 
Racing Association, which in- 
cludes Lethbridge, Edmonton, Red 
Deer, Cardston, Raymond, Mac- 
leod, High River and Camrose. 




BERT S ELECTRIC AUTOMATIC 
SNOW CONE MACHINE 

We also handle Snow Supplies. 
P O. Box 7803, Fair Park, Dallas, Tea. 



FLOSS OPERATORS 

The 1957 Midway Marvel Floss Machine is now ready for de- 
livery. We said 1957 because this machine is truly 5 years ahead 
of its time. Don't buy until you've seen the most sensational 
floss machine in the world. Write for free circular. Headquar- 
ters for all concession equipment and supplies. 



CHUNK-E-NUT PRODUCTS CO. t 

VIC ZINDA TED VINES ED BERG 

4 231 N. Seen. St. 2901-14 Sm.llnun St. 1261-6! E. Sixth St. J 

4 Pfcil'dalphi. «. T*. F.tt, burgh I, P.. Ul Anftta. 21, C.St. J 



Multiplex Fautel Co. Serving the Trade 47 Years ' 



a 3 \ c Profit oi a 5 Cent Sale! 

The Multiplex 

ROOT BEER BARREL 

mni 8 CAL 1 7 CAL 45 CAL 60 CAL 

Advertises Ice Cold Root Beer to attract a large 
volume of sales at an Exceptionally large Profit. 
Capture volume business and profits with Multiplex 



CxctiUtte! 



Draws any size drink con- 
tinuously without turning 
lever off — IC to 15 drinks per minute. Draws 
delicious solid drink with slight amount of foam 
when handle b turned to one side and a creamy 
drink when turned to other side. 
Also 17, 45 and 60 Cal. Barrels with Two Faucets 
for two different drinks. 

Other DISPENSERS for COCA-COLA. ORANGE, 
HIRES, DAD'S. DR. PEPPER, ETC 

*.n»r*Cre„, MULTIPLEX FAUCET CO. ""''..""""."Mi" 




CONCESSION SUPPLY COMPANY 

DOES IT AGAIN! 

The new deluxe Model 120 Floss Machine with 29^-tnch 
spun aluminum pan Is guaranteed to outproduce any other 
machine on Hie market or your money back. Keeps two men 
busy rolling the floss onto the cones. Motor has variable 
speed control. Spinnerhead in on the shaft— direct drive. 
Remote heat control. For a few dollars we can also convert 
your standard model 120 to the deluxe model tor unsurpassed 
production. Write tor details. 
The New 1952 Concession Catalog Hot Been Moiled . . . 
if You Don't Have Your*, Writm for It Today. 

CONCESSION SUPPLY CO. 





CATALOG 

GENERAL EQUIPMENT SALES 7nc 

•24 S. WEST STREET 
INDIANAPOLIS 2, INDIANA 
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"A Grab Stand on Wheels" 

That's the way a recent customer describes his concession trailer 
unit. It's a show-business paraphrase on our slogan "Your 
Business on Wheels" ... but no matter how it's said, the 
advantages of using mobile units are the same. 

You can go with the crowd . . . moves are made quickly from 
one place to another without muss or fuss . . . and you can 
be independent of outside power supply. The mobile unit can 
be made to fit your needs in models from 1 2 to 30 feet in length. 
Tell us your needs and we'll tell you what we can do. The trailer 
shown above is one going into concession use for the first time 
in 1952. It's a dandy! 



1 1575 S. Wabnti Avenue 
(Enter on 116th Street) 



Chicago 28. Illinois 
WAterfaH 8-2212 




TENTS 

Anr Color, Size or Shape 
8- x It)' _ 10' x'10' — 10* * 12 



Writ, in far all canvas naaaa 
f LACS — COIN APRONS 
■ALLY CLOTHS 



A. MAMAUX & SON 



IZO BLVD. Of THE ALLIES 



COurt 1 -3 5 00 




SALE OF TENTS 

lVnlV 28 , i42' — 2<V*30' 
JO'xSO* — 40'xlOO' — »ll 
Send rough afc«cfc for free 
estimate. 



COMING EVENTS 



California 

Los Angeles — Sportsmen's, Vacation St 
Trailer Show. April 10-20. H. Werner 
Buck. 

Oakland— Garden Show of Calif. April 25- 
Miy 2. Mrs. E. O. Henderson. 920 Fallon 

St. 

Red Bluff— Red Bluff Roundup. April 19-20. 

E. V. Hart. 
San Diego— Home Show St Food Show 

Jubilee. April 2fl-May 3. Jim Wilson, 

528 Spreckels Bide. 
San Francisco — Nafl Junior Livestock 

Expo. April 8-10. Nye Wilson, Cow 

Put ace. 

Connecticut 

Hartford— Shrine Circus. April 21-25. Henri 
~ Van Zetm. Box 1708. 

District of Columbia 
Washington— Shrine Circus. April 28-May 
■ Frederick Wilken, 1315 K St.. K. W. 

Florida 

Miami— Miami Home Show In Auditorium. 
March 30-April 6 C H. Brooks, 8428 
N W 2d A»e . „ 

St. Petersburg— Festival of States. April 
" Oahan Box 1371. 

Illinois 

Chicago — Chicago Int'l Trade Pair. Navy 
Pier. March 23- April 6 John N. Gage. 
Udse Mart. 

Indiana 

Indianapolis— Home Show. April 18-27. 
J. E. CantweU 1456 N. Delaware St. 

Iowa 

Sioux City— Sports St Builders Show. April 
22-27 Ken Ferguson, Stillwater, Minn. 
Kansas 

Emporia— Food Show of Kansas. April 
19-21. C. M. Sandstrum, Kansas City. 
Kan, 

Kentucky 

Louisville— Kentucklana Home Show, April 

19- 27. Joseph Brooks 525 W. Walnut St. 

Louisiana 
New Orleans— Spring Fiesta. April 13-27 
Catherine B. Dillon. 54« St. Peter St. 

Michigan 

Detroit — Flower A Garden Exhn March 
29-April 8 Werner M. Hoy. 4484 Cass 

Holland— Holland Home Show. April 2-5. 
Ray Metzger. 

Minnesota 

Duluth— Shrine Circus. April 28-May 4 
Wallace A. Tengqulst. 201 E. First St 
Duluth— Home 8how. April 9-13. Evelyn K 

Coe, 907 Alworth Bldg. 
Minneapolis— N. W. Sports. Travel * Boat 
Show. April 11-30. F. W. Kahlcr. 1845 
Hennepin Ave. 

Missouri 

Joplln— Realtors Home Show. April 14-18 

S. Warren CoglUer. 1403 Main St. 
St. Lou!»— Police Circus in Arena. April 

20- May 4. Edward H Rohde 1200 Clark 
St. 

Nebraska 

Omaha— Tangier Shrine Circus. April 14- 
19. Rink Wright. Box 384. Stanton. Neb. 

New York 

New York— Infl Motor Sports Show. Grand 
Central P*U«. March 29-April Fted 

Syraciw-aports ft Vacation Show. April 
12-20. Norm Bwsett. FayrttevlUe. N. Y. 

North Carolina 

Durham— VFW Durham on Parade-Expo. 
Apr^l Jl-W. Me4 J. Thompson. 

Ohio 



DOG SHOWS 



California 

Anaheim— April 20. Elizabeth Bromwtch. , 
Glendale— April 8. Mrt. H. Lewi* Pasa- 
dena, Calif. 

Delaware 

Wilmington— April 26. Foley, 2009 Ran- 
stead St., Philadelphia. 

District of Columbia 
Washington— April 18. Dorothy Groter, 
4505 Dexter 8t„ N. W. 

Georgia 

Athens— April 17. Moss eta Mulvey, Greens- 
boro. N. C. 
Atlanta— April 19-20. Moss St Mulvey. 

Greensboro. N.' O. 
Columbus— April 24. Moss eta Mulvey. 
Greensboro. N. C. 

Indiana 

Hammond— April 20. Mrs. C. Cunningham. 
5949 Wallace Road. 

Iowa 

Cedar Rapids— April 20 Viva Rowray, 

3210 E Ave., N. W. 
Sioux City— April 27. Bow Org Detroit. 
Waterloo— April 19. W. Spear. 1638 Haw- 
thorne Ave. 

Kentucky 

Louisville— April 27. Mrs. E. Morris. 2203 
Edgehill Road. 

Maryland 

Havre de Grace— April 31. Foley. 2009 

Ranstead St., Philadelphia. 
Timonium—Aprll 30. Foley. 2009 Ranstead 
Philadelphia. 

Michigan 

Ann Arbor— April 27. Mrs. L. Zeeb. Box 
489. 

Mississippi 

Jackson— April 23. Mrs. W. Brlgga Jr.. 507 
William St. 

Missouri 

St. Louts— April 5-6. Bow Org, Detroit 

Nebraska 

Mrs. C. Fisher, 2703 



Lincoln— April 29 
Winthrop Road 

Omt ha *- April 30. 
St. 



T. Greener 110 S 35th 



~* 

A CONCESSIONERS, ATTENTION! I 

A 2-SECOND deep-fat frying operation whirl, tn r«P 100% A 

NET profits ol from $75.00 .nd up— PER DAY— i. roar, for she g 

price of • po.l-e.rd. Send for complete information on a re.1 g 

■ . , , i U :.L:_ u^mj. which retruires the ^ 

i 



price 01 h — 

eheeae chip which is proceed within .econd,, which requires the 
leant equipment and inventory investment. You'll be able to ex- 
ercise complete product control to sale.; always a fresh chip no 

stales, no losses. Proven public appeal for fast, profitable sale.. 
100% co-operation from your first inquiry to your last sale for 
the season. Write to 

THE BIG FOUR COMPANY 

1745 Front Street. Cuyahoga Falls, Ohio 



ROGERS TENT & AWNING CO. 

MANUFACTURERS Of CDXCESSIOH, SHOW, AMD RIDE TOPS 

Send address for tree copy of 1952 used Tenf price list. 
FREMONT NIBR " 



Cincinnati— Home Builders Show to Cin- 
cinnati Oarden. April 19-27. Earle De- 
Lalttre. . _ , 

Cleveland— Sporumen's Vacation * Boat 
- Public HS.IL March 29-AprU 
Newman. 

South Carolina 

Charleston— Asalea PestiTal. April »-May 
2. Paul Quattlebaum Jr.. 303 Kino; St. 

Tennessee 

Memphis— Home Show. April »-27. Prank 
Steudleln, 940 Sterlck Bldf. 

Texas 

Dallas— SporU * Vacation Show. April 

111-27. Martin B. Kelly. 1st Nafl Bk. 

Bldg.. St. Paul. Minn. 
Plainview— Panhandle Plains Dairy Show. 

April 11-11. James Roberts, Box 551. 
San Antonio— Plesta San Jacinto. April 

21-26 Ellis Shapiro. 303 Insurance Bldg. 
Sherman-Red River Valley Livestock 

Expo. April 28-May 2. Melvln Sisk 

Washington 

Toppenlsh-Central Wash. Jr. Livestock 
Show. April 39-May l- E- P- Hennebry 

West Virginia 

Huntington— Home Show. April 1-11 



New Hampshire 

Manchester- April 5. Foley. 2009 Ranstead 
St.. Philadelphia. 

New York 

Buffalo— April 27. Foley. 209 Ranstead St. 

Philadelphia. 

North Carolina 
Aahevtlle— April T. O- Kl«*r, Box 1S2«. 
Burlington— April 25.— Moss ft Mulvey. 

Greensboro. 
Greensboro— April 2«. Wosa St Mulvey. 

Greensboro. _ 
Wilson— April 23. Moss St Mulvey. Greena- 

Wlnston-Salem— April 27. Moss ft Mulvey. 
Oreensboro. 

Ohio 

Columbus-April 20. Bow Org. Detroit 
Dayton— AprU 13. Miss J. Haaa. 105 W 

Siebenthaler Ave. . . _ 

Toledo— April «. Foley. 2009 Ranstead St.. 

Philadelphia. 

Pennsylvania 
Chester-April 27. A Ingham. B. 1. Glen 

Mills. Fa. 

South Carolina 

Greenville— AprU 5. Mot* * Mulvey. 
Oreensboro. H. c. 

Tennessee 

Chattanooga-AprU IS. Mrs. K. O. Steln- 

meti. Knoxville. 
Knoxvllle— April 13. Mrs. O. Carter. M*» 

Broadway. N. K. 

Texas 

Austin-April 12. Mrs. W. Box ML 

Fort Worth— AprU 20. W. King. 114 K ,th 

Houston-April «. CleU Dildy BUoxl Miss. 
Port Arthur-AprU 5. CleU DUdy. BUoxl. 

SaU'Antonlo—AprU 13. Capt, A. Berry. Box 
754 



Imlay City, Mich., 
Sets Varied Night 
Attraction Sked 

IMLAY CITY, Mich., March 29. 
— Eastern Michigan Fair has com- 
pleted attraction plans lor its Au- 
gust 5-9 run with Happyland 
Shows to play the midway and 
Gus Sun Agency to provide the 
night grandstand show, Harold 
Muir, manager, announced. 

The Sun office will present 
three complete changes of pro- 
gram during the five-day run. 
First night show will be Ted 
Mack's "Amateur Hour" with 
Carol Brickley, Pinky Storch 
Rhythm Riders, Fay Gelinos. 
Tonny Russo. King Korn Trio and 
the White Sisters. 

Wednesday and Thursday night 
a variety program is set to in- 
clude King Reynolds, tight wire; 
Miss ltonia, contortion; Ed Col- 
lins, banjo; Pinto, high school 
horse; Juggling Jewels, juggling; 
Montana Frank, ropes and whips; 
El Toro, educated bull, and the 
Six Sparklets, comedy. 

Final two nights will feature 
Ed Kuhn's Wild Animal Caval- 
cade, including Caswell's chimp; 
Jennie Kuhn, tight wirei Joyce 
Kuhn, cloud swing; J. Kuhn's 
pumas; Mart and Gert, comedy, 
and Camille's dogs. Mel Snyder 
will emsee all three shows and 
Jack Zimmerman will provide the 
organ music. 

Afternoon events will include 
an amateur show, dairy exposi- 
tion, plug horse and mule races, 
pulling matches, dairy parade, 
spotted horse races, baton twirl- 
ing contest, tractor rodeo, saddle 
horse races and farm wagon 
races. Gov. J. Mennen Williams 
is skedded to visit the fair on 
the closing Saturday. 

Leading exhibits will include 
the East Michigan rabbit show, 
an Army exhibit, Indians and a 
turnout of drum and bugle corps. 



THE CENTER Of ATTRACTION AT PARKS, FAIBS. CARNIVALS 

"THE. TURF" 

tall electric race hori* group timti 

Write r„r FREE deia... .nd photo M.d. .nd .old axclu.ively M 

W .l/r.Tltoi<IC GAMES. iNC. Sr..n.Bo f 9. P.nn.,l..n,.. 



TICKETS 



Ca.h with order FOB Collirtiville. III. 

ROLL OR I no 000 S3 1 00 

MACHINE FOLDED IW.UVU ipj I .W 

10M $10.30— 20M $12.60— 30M $14.90— SOM $19.50 

additional roll Mt. 
COLLIN5VILLE. 
ILLINOIS 



nil lainc a.aiap f — ^ , .. r • - w - . — 

STOCK PRINTED ROLL TICKETS 

DALY TICKET COMPANY 



Cofton Candy-Snow Cones-Popcorn-tandy Apples 

^di^.^^.^'"?.^^..-^' as? riTirjr^ ?» 

P^^nmtU, VSZ'iomuo thu jr..r. Bn «p Mta GOLD medai »d e« th. 
"moslcst for the Irailekt and the fastest. 

GOLD MEDAL PRODUCTS CO. 

Ill .. THIRD STREET CINCINNATI 7. OHIO 



GIVE TO DAMON RUNYON CANCER FUND 



TENTS 



ALL SIZES-ALL TYPES 

Material! on hand to make tor 
cither dyad in colon Of "CHEX 
FLAME." Uaderwrirars appravad 
(lama, water and mildew-treated 
ducks. 

vVMTf TOO AT 

$. I. JBSOP GEO. W. JOHNSON 



UNITED STATES 
TENT & AWNING CO. 

2315-21 W. Huron CHICAGO 12 

Chicago's Sit Tant How** Smc* IST0 



Virginia 



Saskatoon Plans 
21 G Improvements 

SASKATOON, Sask., March 29 
—Saskatoon Exhibition board has 
approved expenditure of $21,000 
on fairground improvements this 
year. Paving will cost $10,OOCrr im- 
provements to electrical facilities, 
including underground wiring in 
the midway area, will require 
$8,000, and drainage improve- 
ments will cost $3,000. 

Fireworks displays will be pre- 
sented on each of the six nights 
of this year's fair instead of the 
usual five. Cost will be $3,000. 



Dsnv.Ue— AprU ». Mo»s * MulveJ. Oreens- 

ForTMeyer— April U. Foley, MOD Ramtead 
St.. Philadelphia. 

FrederleUburn-Apr.l 1J. Foley iOM Ran- 
stead St.. Philadelphia. 

Martln»tlllc-Aprll 28. Moea * Mulvey 
Oreensboro. K. O. 

Rifl.mond— April 1J. Foley. J0O9 Ranstead 
Si . Philadelphia. 

Roanoke— April 10 Mrs. J. Johnson, R. 3. 
Salem. Va. 

Washington 

Olympla— April 20. Florence Ooldenbura. 
Box 822. 

Wisconsin 

Fort Alklmon-Aprll 20. M. Palmqulst. 

223 Lucille St. to 
Milwaukee— AprU S. A. Orelner. 10«09 W 

Woodward Ave. 



POWERS TENTS 

send us rout sizis 




Largest manufacturer of Srio**/ tonfs 
in fhe sTasf. Wrife lor quotation. 



Powers & Co.' Pkilidelpkii. Pi. 



Nat'l Legion Meet 
Set for New York 

NEW YORK, March 29. — The 
American Legion convention com 
mittee has shifted here from In 
dianapolis, and opened offices at 
500 Park Avenue to start planning 
the Legion's 34th annual meet 
which opens here August 24 thru 
28. The convention's big event, its 
annual parade, will be held Au- 
gust 26. 



Chico, Calif., Event 
Appoints Warrener 

CHICO, Calif., March 29.— Ed- 
mund Warrener, secretary-man- 
ager of the Napa County Fair, 
Calistoga, Calif., for the past 
three years, has assumed his 
duties as head of the Third Dis- 
trict Fair here. He succeeds M. 
J. (Spike) Hogan, who resigned. 

Fred McCargar, who for 25 
vears managed the Salinas Rodeo 
and later the Monterey County 
Fair, was appointed to follow 
Hogan but died of a heart at- 
tack only three days before he 
was slated to take his new post. 

Exempt N.Y. Fairs 
From Race Tax 

ALBANY, N. Y., March 29. — 
Harness meets at fairs were 
specifically eliminated from a 
bill passed by the Assembly 
which calls for the levy of a 15 
per cent admissions tax on harness 
racing tracks. Six tracks are af- 
fected. 



SHOW TENTS 

CEN,TU Ar,L 

L&MArOA Lomp&nu. 

116-511 EAST lllti St. 

Kansas City i Missouri . 

Phone: Harrison 202* 
HARRY SOMMERVIIU 



MIDGET RACING CARS 




Patron* preler a tide triey can operate 
l hem nelves. Lei Ihem sallsrfy this desire 
for thrills, speed and action in the»e 
itreamhncd, modern racini cart. Writs 
today for lull information. 

KING AMUSEMENT CO. 

Mt. Clemens. Mich. 



SCALE WORKERS 

We have ju*l received our first shipment 
of large Platform Scales from Ena'and. 
Write for Circulars and Prices. 

MIDWEST JHDSE. CO. 

1008 Broadway Kansas City. Mo. 
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Kentucky Launches 
Promotions Drive 

Campaign on to Lure Exhibitors, 
Fair-Goers; Grandstand Goes Free 



LOUISVILLE, March 29. — A 
double-barreled promotion aimed 
to lure national advertisers and 
potential fair visitors, both in and 
out of the State, was launched 
this week by J. Dan Baldwin, 
manager of the Kentucky State 
Fair, in an effort to boom both 
attendance and exhibits at the 
49th running of the annual Sep- 
tember 5-13. 

The ambitious campaign is 
wrapped around an attractive, 
three-color, four-page brochure 
outlining to advertisers the bene- 
fits of exhibiting at the Kentucky 
State Fair and pointing out to 
fair-goers in the surrounding ter- 
ritory the numerous entertaining 
and educational highlights to be 
featured by the Kentucky annual 
in 1952. 

Prepared and illustrated by 
Carl Camenisch, of Carl Came- 
nisch Advertising, Inc., in the 
Heyburn Building here, the broch- 



ure gets its first chance to prove 
its worth next week when it will 
receive wide circulation thruout 
the State as an insert in The 
Kentucky Farmer, a monthly with 
a large circulation. 

The 9 by 14-inch folder will 
also appear as an insert in other 
farm and industrial publications 
serving the territory, and will 
also be distributed among farm, 
educational and civic organiza- 
tions thruout the State. Total 
distribution is expected to top the 
200,000 mark, Camenisch an- 
nounced. 

Numerous Innovations 

Numerous innovations are plan- 
ned for the State Fair this year, 
Manager Baldwin told a repre- 
sentative of The Billboard visit- 
ing the fairgrounds here this 
week. The outer gate admission 
will be hypoed to 60 cents this 
(Continued on page 88) 



Circus Routes 

Send to 
2160 Patterson St. 
Cincinnati 22, O. 



Betitiy, Clyde: (Washington & Hill Sts.> 

Los' Angeles 1-13. 
Caprll Bros.: Hearne, Tex., 2; Groesbcck 

4: Teague S. _ . _ 4 

Davenport. Orrln: Columbus. O., 1-S. 
Harm Bros.: Corslcana. Tex.. 1: Tyler 2; 

OladewaUr 3; Marshall 4; Ktlgore 5. 
Hasan-Wallace: Oxark. Ala.. 1; Troy 9; 

Srlma 3: Cnwlika 4; Phoenix City S. 

Lanotte 7; Roanoke 8: Alexander City 9. 

Talladega 10; Anntston 11: Sylacauga 12. 
Howe's: Memphis, Tenn.. 10. 
King Bros.-Cristianl: Macon, Oa.. 5: Athens 

7; Greenwood. S. C 8; Greenville 9: 

Spartanburg 10; Shelby, N. C 11; Ashe- 

vllle 19. 

Polack Bros.: Eastern: (Municipal Arena) 
Norfolk. Va.. 1-5. _ , , _ 

Polack Bros,' Western: (Murat Temple) In- 
dianapolis. Ind.. 4-13. 

Ringing Bros, and Barnum At Bailey; 
.Madison Square Garden) New York 4- 
May 11. - - _. . _« 

Rogers Bros.: St, Petersburg. Pla., 31-Aprll 
2: Lakeland 3; Orlando 4-5; Daytona 
Beach 7. 

Stevens Bros.: Mansfield. Ark.. 3. 

Tiger Bill Wild West: Greggton. Tex. 1; 
Mount Pleasant 9; Texarkana. Ark., 3-4; 
New Boston, Tex.. 5; Shreveport. La.. 7-8. 

Wallace Bros.: McKinsep, Tex.. l;J>nton 
2; Stephenvllle 3; Brownwood 4; Cole- 
man 5. 



Carnival Routes 

Send to 
2160 Patterson St 
Cincinnati 22, O. 



ASTRO FORECASTS 

All ft codings Complete for 1953 

On hand in these sixes: 2%; 9 Inch; 3 S>/1«; 
4 Inch; 4 3/16. Write for prices. 

fiinjrlr Sheet. 8<4xl4, 100, Ha Per M...W.00 

Cold Fish Pamphlet. 4 p«e. 8^x11. 19 - 
Signs, Any Quantity. Each IW 

"WHAT IS WRITTEN IN THE STARf." 
Foldin* Booklet. 1S-P. 9Wx5. Con- 
tains all 19 Analyses. Very well writ- 
ten. $9.00 per 100. Sample. -If* 

FORECAST AND ANALYSIS. 10-P. 

Fancy Covers, 814x11. Each *4 

Samples of each of theabove4!terasfor 25* 

No. 1 45-Page Assorted Color Covers . . Stt 

NEW DREAM BOOK 

120 Pages, 2 Sets Numbers. Clearing and 
Policy, 120 Dreams Bound in Heavy 
Cold Paper Cover*. Good Quality 

Paper, sampl* 9te 

HOW TO WIN AT ANY KIND OF SPECU- 
LATION, 24-p. Well bound. 6«4*U.. 2*1 
PACK OF 79 EGYPTIAN F. T. CARDS. 
Answers All Questions, Lucky Num- 
bers, etc , M* 

Ktcn* Cards. Illustrated, Pack of 98. . . . 154 
Graph Charts. 9x17. Sample ^4. Per M. .97.50 
MENTAL TELEPATHY. Booklet of 21 p. 1st 
Shipments Made to Your Customers Under 
Your Label. No checks accepted C.O.D. 28% 
Deposit. Our name or ads do not appear 
In any merchandise. Samples postpaid 
prices. Orders are P.P. Extra. 

SIMMONDS & CO. 

S25 S. Dearborn St. Chlca*o 5, Illinois 

Send for Wholesale Prices. 



(Routes are far current week when no 
datea are given. In some Instance* 
possible mailing points are listed.) 

Alabama Am.: (Davis Avenue) Mobile, Ala. 

Alamo Expo.: Austin. Tex. 

American Midway: Lockhart. Tex. 

Babcock United: (Lincoln Park) Los An- 
gles. Calif. 

B. k H, Am. Co.: Winnsboro, S. C. 

Borderland: Sanderson. Tex. 

Brown & Wallace: Stateaboro, Ga. 

Burke, Harry: Baton Rouge, La. 

Burkhart: Paragould, Ark. 

Capital City: Valdosta, Ga. 

Carolina: Augusta. Ga. 

Cavalcade of Amusements: Pensacola, Fla.; 
Sehna. Ala., 1-12. 

Cen:ral States: Great Bend. Kan., 7-12. 

Coney Inland: Cleveland, Tenn. 

Dumont: Arcbdale, N. C. 

Ferris. Carl D.: Savannah. Oa.. 1-12. 

Qentach, J. a.: Brookbaven, Miss. 

Georgia Am. Co.: Toccoa, Ga. 

Gold Medal: Selma. Ala.; Annlston 7-12. 

Oroves Greater: Lake Charles, La.; Ham- 
mond 7-12. 

Harrison Greater: Lumberton, N C. 

Heller's Acme: Maysvllle, N, C; Parmville. 
Va„ 7-19. 

Hill's Greater: Clovls, N. M. 

Hottle. Buff: Marrero. La., 4-13. 

Interstate: Piedmont, Ala. 

Jollytlme: Rich Square, H. C; Franklin, 
Va., 7-13. 

Lawrence Greater: New Bern. N. C, 3-13. 
Manning. Ross: Lynchburg. Va. 
Marion Greater: Barnwell, S. C. 
Midway of Mirth: Centralla. HI. 
Mighty Page: Sumter. S. C; Columbia 7-12. 
Mlgrothy. Curly: Gloster, Miss.; Liberty 
7-12. 

Moore's Modem: Cameron, Tex.; Rockdale 
7-13. 

Orange State: Cherry Point, N. C. 

Page Am. Co.: Kings Mountain, N, C. 

Page Bros.: Guthrie. Ky. 

Palmetto Expo.: Greer. S, C; Joanna 7-12. 

Pan American: San Diego, Calif. 

Price Am. Co.: Wapanucka, okla., 5-12. 

Royal Crown: Columbus, Ga.; Albany 7- 

19; Macon 14-10, 
Royal Crown: Columbus, Ga. 
Royal Expo.: Cocoa. Fla. 
Schafer'a Just for Pun: Tyler. Tex. 
Shan Bros.: Maryville, Tenn. 
Slebrand Bros.: Douglas, Ariz. 
Southern Valley: Bastrop, La. 
Stephens, C. A.: Cordele, Ga. 
Strates. James E.: Washington, D. C, 3-12 
90tK Century: 'Baton Rouge. La. 
Tidwell. T. J.: Roswell. N. M. 
Ttnsley. Johnny T.: Greenville, S. C. 
Unt'.ed Expo.: Eldorado, Ark. 
Victory: Marfa. Tex. 
Virginia Greater: Suffolk, Va. 
Vlvona Bros.: Lexington, N. C; Durham 

7-12. 

West Coast: Bakersfleld, Calif. 
Wilson Greater: Alamogordo, N. M., 2-6. 
Wolfe Am. Co.: Greer, S. C. 



52 BIG ISSUES, $10 

Including 8 Special Issues 



"A good display of record advertisemenls 

from The Billboard la a groat help for Increas- 
ing your solos." 

F. W. WOOLWOBTH CO. 
Miss Haiol Smith 
124 West Main Si. 
Durham. N. C. 



THE BILLBOARD 

2160 Patterson St., 



Cincinnati 22, Ohio 



Please enter my subscription to The Billboard 
for one year, for which I enclose $10. Foreign 
Countries (except Canada!, $20. I understand 
this wilt include at least 8 Special Issues. 



BiU^ard__ 

The Amusement Industry's 
Newsweefctt 




Name * 



| City 

I Occupation 



THE MARKET PLACE 

tor 

FOOD AMD DRINK CONCESSIONAIRES 



^JU IUIImuI Eidiinge^l 
for Food and Drink 
ChkhiIoh Prtdurlt, 
Stnictl and 
|\ Opportunities 



★ 

CLASSIFIED 
ADVERTISING 
★ 



Ml 



Agents— Distributors 



Ice cream store on wheels: money-making 

vending equipment of the highest quality; 
available in cart, tricycle and trailer models; 
good deal. Write for Information today. 
Box WE-504. Billboard, 188 W. Randolph, 
Chicago I, Ml. 



Business Opportunities 



For Sale — 26 Popcorn Sex machines, $45 

each; perfect working condition; also pop- 
corn route for sale. Goodies Vending Co., 
654 Adams Ave., Philadelphia, Pa. 



Food and Drink 
Concession Supplies 
and Services 

•**♦ ♦♦♦♦0 I I e »♦♦♦♦♦♦♦♦♦♦♦♦< 

Now Is the Time To Buy 

POPCORN BOXES 

AUTOMATIC 
Just Squeeze and Fill. 
Also regular Closure Boxes. Bags, Conos, 
High Popping Corn, Seasonings. 

PROMPT SHIPMENTS MADE AT ALL 
TIMES, 

Write for Prices. 

BOX WE- 507 

The Billboard Pub. Co. 
188 W. Randolph St. Chicago 1. III. 



Peanuts Our Specialty— Nuts, popcorn and 

supplies; packaged peanuts, etc A. l_ 
Bazzmi Co., Inc., 1 10 Park PI., N. Y. 7, N. Y. 



"ready to eat": now Star popcorn machines, 
supplies. Dept. B. National Popcorn Supply 
Co., 107 Commonwealth, Buffalo 16, IM. Y. 



Root Beer Concentrate — Make your own 

syrup; total cost, 75 cents per gallon; free 
sample. Cold Springs. Box 82, Three Rivers. 

Mich. 



BETTER BEVERAGES 

Means More Profits 

Orange — Root Beer — Lemon - Lime 
Cherry — Crape • 

(Only Root Beer requires carbonafion. 
All others are delicious with plain water. ) 
These beverages are sold nationally and 
we can supply you wherever you may be. 
These are brand-name beverages and we 
are interested in knowing the potential 
volume from concessionaires. 
Wo can supply attractive, attention- 
compelling dispensers, banners, point-of- 
sale material and other merchandising 
aids. Your customers will recognize- our 
name, which is backed by years of 
acceptance and national advertising. 
Write us if you are interested. Please 
•ell us your estimated requirements. 

BOX NO. WE- 503. c/o The Billboard 
188 W. Randolph St. Chicago I 



New Food and Drink 
Concession Equipment 



About all makes Popcorn Machines avail- 
able from J35; Candy Corn Machines. Pea- 
nut Roasters. Krispy Kom, 120 S Halsted. 
Chicago, III. 



2 Inch Goodrich rubber hose. 2 ply, 25 ft. 

lengths, $25 value, only $4.95. or 3 lenptha 
for $12. C f> H Electric Co.. 433 W. Juneau, 
Milwaukee, Wis. 



EVERYTHING FOR 
THE COOKHOUSE! 

Criddles, pots, pans, silverware, dishes, cook- 
ing bowls, coffee urns, etc. State your needs 
— write tor prices. Prompt attention given 
to all orders. 

BOX WE- 500, The Billboard 
188 W. Randolph St. Chicago 1, III. 



Used Food and Drink 
Concession Equipment 

♦ ♦ ♦ ♦ ♦ ♦ » ♦ o-e~»-o~o- ♦♦♦♦♦♦ 

Bargains— Popcorn, snow cone, wiener, ham- 
burger machines: Coleman tanks, burners, 
balloons; all types, cheap. Poppers Supply, 
146 Walton. Atlanta, Ca. 



D.C.A. stainless steel automatic donut ma- 
chine, used only 9 months: in top condition; 
will sell dirt cheap. Write Weesc Dairy 
Products. 200 S. Main St., Mt. Vernon, Ohio, 



Electro -Freeze Custard Machines tor sale, 

good condition. 921 E. New York Ave., 
Brooklyn. N. Y. SLocum 6-1503. 



20 Popcorn Sei, $60 each; 50 Sliver King 5< 

vendors; all machines like new. Roy E. Giles, 
2812 Cove Rd., N. W., Roanoke, Va. 




A Reliable Name la 

Show Business Transportation 

Has Available 
For Immediate 
Delivery — — — ; 




an UNUSUALLY good lot \\ 



USED TRACTORS and TRAILERS 

Specially Designed 
For Carnival Use. 

Ask for details on our 
convenient payment plan. 

R F D SI PENNSBURC. PA. 

Phone Pennsburg 521 



MONKEY RACE 

THE NEW CLIMBINC MONKEY CROUP CAME 
Imported From England — Immediate Delivery. 
Write for Descriptive Literature. 

"'w PHIL GORDON IMPORTING COMPANY 

LOCATE Sk,tin| Sink Bids . Crand & Blvd., Soaildo Hci B ht, N. |. 



To Order Your /Market Place Acj"! 



& USE THIS HANDY FORM TODAY 



Tint, print #r typ* your met. .go here, Hturing five word, fo III, lino. If 
I yon w,nt a "dteplay-clauillcd" Indicoto In Ml, margin what «opy you w,nt 
L«>diipliy*d. 




YOU CET 
NATION- 
WIDE 
SERVICE 
WHEN YOU 
ARE 

INSURED 

WITH 

(HAS. A. LENZ 

The Showman's 
Insurance Man 

m 

I4W Fourth St., N. 
St. Petersburg, Fla. 
Phono 7-ItU 



2 Then check hare for whether you 
•went ft to be a "regular classified" 
or the special, outstanding "display - 
classrfied" advertbement that gives your 
Niessaga eitre power and punch: 



□ Dbplar-Clatsifles 

□ Regular-Classified 



3: 



Now check off the classification 
you want your advertisement to 
appear under: 



□ Agents-Distributors 

□ Food and Drink (ontession 
SWPLIB and SOVKES 

[ HEW Food and Drink 
Confession Equipment 

P. USED Food and Drink 
Concession Equipment 



And Urt — erapUt, tM, MtfcprllaHpn blank and r>,h your adwrtlirannt 
.Inlo Hi, v#rv n*y, i«u» .1 Yh- 



ARLAND 

Designed and Built 

MINIATURE 
GOLF COURSES 

Arland Has Constructed Mere 

Miniature Coif Courses at 
Coif Driving Ranges Than All 
The> Other Builders Combined 

from COAST to COAST 
ARLAND 

444 Brooklyn Ave. New Hydo Park, N. r. 
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ADVERTISING RATES 



TABLES & STEEL OR WOOD 

CHAIRS 

folding or Non-Folding 
Prompt delivery. Minimum order 
4 doi. Ask for prices, tell number 

needtd ADIRONDACK CHAIR CO. 

■ 140 B'wav, N. V. (37 St.), Dept. CI, MU 3Ti»5 



• REHIUfi -CLASSIf IB 

usdai want-ad style, ene taratraph, no 
dlselay. First line set In * pt. bold, 
balance 6 pt. light. 

Per word / , $ jt 

3 or more consecutive or U 

insertions, por word ie 

53 consecutive Insertions, 



Minimum aa. (i inch ,«quals 14 apate lines) 

Stud ill orders and inquiries to: CONCESSION MARKET PLACE, THE BltLBOAfiO 
L_ l»» W. UNMHra ST., OHUGO I, 11. 
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• DISPLAY CLASSIf I ED 

Any advertisement using display make- 
up or white spaca. Figure space betwsan I 
cut -off rules. 1 pt. rule border* permlrteo' 
only on ads of 3a lines or more. 1 
Per aoote tine ,\*7 $i oo 

3 or more CONSECUTIVE or U 

Insertions, per eeate line H | 

S3 CONSECUTIVE Insertions, I 

per agate line , . rtTT.TT*.' ee 

(1 Inch equals T4 apate lines) 
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, DONT MISS IT-IT'S OUT NEXT WEEK! 
^ the Great BIG Valuable 



BILLBOARD SPRING SPECIAL ANNUAL! 
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Here's one of the biggest SPRING SPECIALS The Billboard has ever put 
out. In all our 58 years of publishing service to all branches of show business, 
we've never put out a more practical, money-making issue of such long-lasting 
value! 

How come it's so B I G? Why so extra-useful and valuable right now? Simply 
because this year promises one of the biggest "Takes" in the whole history of 
outdoor show business. There's PLENTY of CASH around and this great issue 
shows performers, concessionaires, fair and carnival men and suppliers of all 
kinds exactly how to make the most of the boom I 

Here is where everybody connected with outdoor show business gathers to offer 
their wares, their acts and attractions, their products and services in the biggest 
jamboree of outdoor show bargains and values ever put between 2 coversl 



A PARADE OF EXTRA "PROFIT" FEATURES! 



More than a score of BIG, extra-value, down-io-earth features have been packed 
into this tremendous special. And they're, all geared right down to the practical 
needs of outdoor show people in every conceivable branch of the business. 
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Here are just a few: 



FAIR DATES FOR '52 — Complete, countrywide, 
covers the entire season! 

BIC '52 DIRECTORY OF AMUSEMENT PARKS 
AND WALK-THRU KIDDIELANDS 
(Published Exclusively in This Issue) 

RODEO DATES— NATIONWIDE FOR '52 



and More, More, More!!! 



THESE SPECIAL ARTICLES CIVE YOU PRICELESS 
WORKING DATA FOR YOUR BICCEST SEASON EVER! 

WHAT'S AHEAD FOR CONCESSIONAIRES? Vendors tip you 
off on the price outlook for eat-drink supplies, labor. 

MERCHANDISE CONCESSIONAIRES GET SET FOR A BIC 
YEAR — Bigger volume is on the way for the merchandise supply 
field. Here's how others plan for profits! 

, OUTDOOR OUTLOOK FOR '52 — Operators of all kinds give 
you a round-up of this year"s prospects for carnivals, circuses, 
parks, kiddielarids. fairs, expositions, etc. 

, PLUS — What's New in the New and Used Rides Field — Trailer 
Boom: Big Break for Outdoor Ops — TV's Part in Outdoor Show- 
biz Promotion — and many more! 



TTTnKiv^ «RS MX Is 




Jhis Great Spring Special 

With Your Introductory 
Subscription Entered NOW! 

A subscription to The Billboard saves 
you money — 28 per cent on the single 
copy price. Order now while low rates 
remain in effect and get The SPRING 
SPECIAL — FREE! 



DETACH AND RUSH COUPON BACK TODAY 



„ „„ tar**? 

MfiQoS Horses 
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The Sillboord 
2160 Patterson St. 
Cincinnati 22, Ohio 



The longer the 

Term— The 
Afore You Save I 



Yet, enter my subscription at once at checked 
below, and rush FREE copy of Spring Special. 
□ 26 wks. $6 □ 52 wks. ttO Q 78 wks. $14 

PI Payment enclosed |~ J Bill me 



Name 
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DANZIGER OPINES: 



Urban Sites Increase 
Showmanship Needs 



WEYMOUTH, Mass., March 29. 
— Milton Danziger, manager of 
Weymouth Fair, this week 
stressed the need for showman- 
ship in the fashioning of pro- 
grams for annuals. Pointing to 
the encroachment of many other 
forms of entertainment, he said 
it was necessary to inject artful 
appeal into the many facets which 
make up a fair if it was hoped 
to build crowds and to stimulate 
interest among the rural and 
urban segments of population to 
which most annuals now appeal. 

Weymouth is one of several 
fairs that have been engulfed by 
an expanding suburban zone. Lo- 
cated only a few miles from Bos- 
ton, it is today catering prin- 
cipally to an urban population. 



ATTENTION! 

Secretaries of 

FAIRS, CELEBRATIONS 

and 

INDOOR SHOWS 

Contact the 

ERNIE YOUNG 
AGENCY 

For every known type 
of entertainment 
203 N. WABASH AVL 
CHICAGO 1, ILL 



As such, it is no longer possible 
to merely bill the event, throw 
open the gates and wait for 
crowds to pour in, Danziger said. 

Even agricultural exhibits have 
to be dramatized today to evoke 
interest, he said. People are still 
interested in the production of 
food, but there are so many 
things competing for their in- 
terest that you have to do more 
than to show them a basket of 
tomatoes or an ear of corn, he 
said. 

Pipe Smokers Aid 

One of the several unique en- 
deavors staged at Weymouth in 
recent showings, is the upcoming 
convention of the International 
Pipe Smokers* Club. While most 
persons never have heard of the 
group, it is just such endeavors 
that earn i earns of newspaper 
space and radio publicity because 
of their novelty, he said. 

Altho located in an area 
blanketed by Boston's two tele- 
vision stations. Danziger said the [ 
visual entertainment media of- 
fered no threat to the annual. 
In his opinion, the sight of fair 
features on video only served to 
stimulate a desire in the prospec- 
tive patron to see these things 
in person. 



Eastern States 
Extends Run 
To Eight Days 

September 14-21 
Dates Include 
Two Sundays 

SPRINGFIELD, Mass., March 
29. — The 31st annual showing of 
the Eastern States Exposition in 
West Springfield will be open to 
the public eight days this year 
instead of seven, as has been 
customary, from September 14-21. 
Change has been made because 
of many requests from exhibitors 
and the public. 

In making this announcement 
at a meeting of the Connecticut 
trustees of the exposition in Hart- 
ford recently, Jack Reynolds, 
new general manager of the fair, 
said: 

"In view of the fact that the 
exposition is an educational cor- 
poration operated for the purposes 
(Continued on vane 94) 



New Annual Slated 
For West Co., N. Y. 

E. D. Kelmans Plans 8-Day, Full-Scale 
Event for Indian Point Park, Peekskill 



NEW YORK, March 29 — West- 
chester County, one of this city's 
plush suburban areas, will be the 
site of a new fair this year, E. D. 
Kelmans announced here this 
week. The new annual will be 
staged at Indian Point Park near 
Peekskill, N. Y., a rustic 300- 
acre funspot which Kelmans pur- 
chased just two weeks ago after 
inaugurating and operating a 
highly successful, well-equipped 
park there for the past two years 
on a lease basis. The dates are 
August 20 to September 6. 

Kelmans emphasized his in- 
tention to keep his park and 
fair operation completely sepa- 
rate. The eight-day annual will 
be a bona fide agricultural en- 
deavor designed to win the com- 
plete approval of the Department 
of Agriculture and Markets, New 
York State's governing body for 
fairs, and to serve the county of 
which he is a resident, he said- 



Westchcster has been without 
such an event for several years. 
The staging of a Westchester 
County Fair at the Yonkcrs Race- 
way two years ago ended up as 
a financial fiasco, even tho the 
crowds and the earnings of con- 
tracted parties were reported as 
extremely high. An event staged 
indoors in the past was hardly 
representative of a county-wide 
endeavor, despite State super- 
vision and sanction. 

Prior Planning 

The possibility of staging a 
Westchester County Fair has been 
uppermost in his mind ever since 
taking over the operation of In- 
dian Point, Kelmans said. Altho 
willing to undertake the job prior 
to this year, it was thought best 
to wait until the sale of the prop- 
erty was consummated so as to 
make feasible the many perma- 
(Continued on page 94) 
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ALADDIN TEMPLE SHRINE CIRCUS 

COLUMBUS. OHIO 


For bookings. tonUct 
HAL PEARCC PRODUCTIONS 
BOX «0J7. STATION A, DALLAS, TEX. 



W. Ohio Meet 
Emphasis on 
Co-Operation 

SPRINC FIELD, O., March 29. 
—A program designed to make 
Western Ohio citizens conscious 
of their responsibility toward 
local fairs will feature the an- 
nual meeting of the Western Ohio 
Fair Association, to be sponsored 
by Clark County Agricultural So- 
ciety April 30 in the Woman's 
Building on the society's fair- 
grounds here, said B. P. Sandles, 
manager. 

Feeling that this can best be 
accomplished thru the co-opera- 
tion of civic officials and or- 
ganizations having contact with 
the public, invitations to attend 
the meeting are going out to city 
officials, county commissioners, 
newspaper editors. Chamber of 
Commerce officials, etc. 

The entire meeting program is 
planned to show public officials, 
both county and city, and or- 
ganization leaders how the things 
that have been accomplished in 
Clark County, with all groups 
(Continued on page 79) 



ESE Books "Vanities, 
Outdoor Night Show 



SPRINGFIELD, Mass., March 
29. — Harold Steinman's "Skating 
Vanities," featuring Olsen & 
Johnson in a brand new arena 
package scheduled to prcem next 
August, has been booked into the 
Eastern States Exposition here, 
Jack Reynolds, general manager, 
announced yesterday. Signing of 
the roller skating extravaganza 
marks a new and major departure 
in show policy at this event since 
a rodeo has been the nightly Col- 



WANT CARNIVAL 

Or Independent Rides tor 

HARDIN COUNTY FAIR 

August 18. 2t, Eldorj, Iowa. 
H II M*\ H. HADLEY, Sec. 



PROMOTERS 

—Get on our Mailing List . . . 
— Each week The Billboard receives Inquiries 
;i-k.nr for names at individuals who might 
underwrite and promote attraction* for 
auditorium* and arenas. We can refer In. 
quirleH from your territory to you. 
— rieaic rtale the date and type of event or 
at least one event which .vou have promoted 
in the past. Specify whether or not you were 
financially re sponsible or secured responsi- 
ble- underH riiniK. Write A ren a- Aod iton urn 
Department, The Billboard, 188 W. Randolph 
St., Chicaao 1, III. 



Calif. State 
Ups Seat Tix 

SACRAMENTO, March 29.— 
The California State Fair board 
of directors voted to increase the 
box seats for the night shows 
from $1.80 to $2.40 at a recent 
regular meeting here. 

Altho the box rate was upped 
60 cents, the board also voted to 
open 40 boxes and 550 seats on 
each end of the grandstand to 
general admissions. General ad- 
mission, however, was upped 
from 60 cents to $1 and the re- 
serve seats moved up 30 cents to 
$1.50. 



Milw'kee Sets 
Big Off-Season 
Event Schedule 

MILWAUKEE. March 29.— Wis- 
consin State Fair will this year 
have one of its busiest non-fair 
seasons on record. According to 
j Willard (Bill) Masterson, manager, 
i to date only two week-ends are 
unoccupied by either motor 
events or other type attraction. 

Most ambitious lineup of still 
dates will be the auto race pro- 
gram, to be presented by Tom 
Marchese, this city. The annual 
100-rmle AAA big car national 
championship meet is skedded for 
June 8; 150-mile AAA stocks will 
run on July 13 and these will be 
augmented by a number of AAA 
midget auto races during the sea- 
son. In addition, modified stock 
sprints are scheduled for one night 
a week on the small track. 

Biggest non-fair event of the 
year will be the 50th birthday 
party to be staged here by the 
town of West Allis. This celebra- 
tion is set for June 14-15 and will 
include entertainment in the form 
of parades, shows, pageants and 
two nights of fireworks. 

Thrill shows are set for five 
days during the summer. Joie 
Chitwood Auto Daredevils will 
play May 30, 31 and June 1, while 
the Swenson Thrillcade will show 
June 21-22. 

A national championship motor- 
cycle race is also set for one 
Sunday afternoon, but the actual 
date is yet to be decided upon. 



iseum feature here for the last 11 

years. 

A second major change in the 
entertainment format will be the 
revival of a night show in front 
of the grandstand. Details for the 
(Continued on page 79) 



Mineola to Stage 
Soap Box Derby 

MINEOLA, L. I., N. Y.. March 
29. — Soap-box derby will be a 
brand new feature for the final 
Mineola Fair to be held on the 
present grounds, September 9 
thru 13 Kids up to 14 years of 
age will be nvited to participate 
on the race track before the 
stands, with $150 awarded first 
five derby-winners. 

Derby itself is .skedded for 
Saturday, September 13. 



Shaunavon, Sask., 
Plans July Event 

SHAUNAVON. Sask., March 29. 
— Shawnee Club here will again 
team with the Shaunavon Agri- 
cultural Society to present the 
two-day county fair in July. L. J. 
Hannah has been named fair 
manager, with M. Baumgartner, 
secretary, and A W. P. Hook, 
treasurer. 

Gayland Shows will be on the 
midway. Grandstand shows will 
be presented on both nights and 
fireworks displays will be larger 
than last year. A permanent light- 
ing system is to be installed in 
the grandstand. 



Shreveport, La. r 
Lets 406G Pact 
For New Arena 

SHREVEPORT, La., March 29. 
—Louisiana State Fair this week 
awarded a contract to Werner 
Company, a local contractor, for 
the construction of the second 
phase of the fair's new youth ac- 
tivities building at a cost of $406.- 
000. 

Work schedule calls for com- 
pletion of a roofless stadium, in- 
cluding dormitory facilities under 
the stands for 120 boys and girls 
in time for this year's fair. The 
roof, third and final step in com- 
pletion of the structure, will be 
constructed in the near future. 
Estimated cost of the latter op- 
eration runs from $700,000 to 
$800,000. Foundation for the 
building was completed some 
years ago at a cost of $52,000. 

The stadium, with a seating 
capacity of 6,500 to 7,000, will be 
used for the junior livestock show 
and auction at this year's annual. 

Morristown Skeds 
Industrial Exhibit 

MORRISTOWN, N. J., March 
29, — Assemblyman Thomas J. 
Hillery, chairman of the indus- 
trial exhibit committee of Morris 
County Fair, announced that an 
industrial exhibit is practically as- 
sured for the 1952 fair. Exhibit 
will center about tho iron mining 
business which over 200 years ago 
first made Morris County famous. 

Much of the cannon and can- 
non balls used by Washington's 
army was cast in foundries ad- 
jacent to the rich iron deposits 
in Morris County. Exhibit will 
show samples of various iron 
products and demonstrations of 
their use. 



BUDGETS ARE 
IMPORTANT— 

But . . . Value 
Comes First! 

You can be sure of 
Quality when You 
buy a 

Barnes-Carruthers 
Show 

BARNES-CARRUTHERS 

Theatric.il Enterprise.., Inc. 

1 59 N. Dearborn St. Chicago 1, III. 



NATIONAl HOME 
SHOWS !hL 

America's Outstanding 
Trade Exposition Organization 

PRODUCING HOME SHOWS, ATTENDED 8: 
MILLIONS, IN FIFTY LEADING CITIES 
Spon*ort, Show Manager*, Space 
Salesmen, Exhibitors, Write: 

Home Builders Auditorium 
2109 Live Oak Sr. 
Dallas, Texas 




CROWDS CHEER and i 

we pour s/c-ccx i mom J 

*ECAim MTf sell TNI 4 

■Cjkiest Acrs>\ 
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HETZFR'S 



Bank Arcade — Suite 107. 
Huntington. W. V«. 



PAWNEE COUNTY FAIR 

Tentative dates. Aug. 24-W or Sept. 3-3. 
Independent Show. Rides and Concea- 
fclon* wanted. Grandstand entertainment. 
Iul> 4th entertainment wanted Contact 

MR. J. TOM SAWYER 

Pawnee City. Nebraska 



WANT 



Week of Sept. 8th 

Good, clean, organized Carnival of 7 or 
8 Rides: no racket Free gate and plenty 
of pay roll Write 

H. I . TABOR, Pres. 

Carroll County Fair BerryviHe. Ark. 



CONCESSIONAIRES 

EASTERN ILLINOIS FAIR 

DANVILLE, ILLINOIS 
Big Car Races — Revue — Harness Races — Cetlin 6t Wilson Shows — 
loie Chitwood's Auto Daredevils — Jack Kochman's Thrill Show — Motor 
cycle Races — Stock Car Races — English and Western Horse Shows. 
Anticipated Attendance. 65,000. July 27 thru August 1. Write 

, „ DAVID J. TWOMEY 

IQ3'/l N. VERMILION ST. DANVILLE, ILLINOIS 



ILLINOIS FIREWORKS 

WORLD S LARGEST 
MANUFACTURERS 8. EXHIBITORS 
WRITE FOR CATALOG 

Ph. 1716. P.O.Box 792, Danville, III. 
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OPS EYE GROUP PLAY 



Industry, Transport Execs 
Tell How to Build Outings 



BOSTON, March 29. — Aware 
Out the picnic or outing business 
may take on even more impor- 
tance in fashioning a successful 
season this year, members of the 
New England Association of 
Amusement Parks and Beaches 
gave keen attention to a panel 
of industrial personnel executives 
and transportation leaders at their 
annual meeting here last week. 
Following thru on some of the 
numerous suggestions made by 
the experts could well lead to in- 
creased group business at all of 
the funspots. 

There was the fundamental sug- 
gestion by Herbert E. Hand, per- 
sonnel manager of Chicopee Man- 
ufacturing Company, Manchester, 
N. H., and Frank Ford, personnel 



New Press Man 
At West View 
Sets Program 

House Giveaway, 
Cooking Classes 
In Season's Plan 

WEST VIEW, Pa., March 29.— 
Hefty publicity-promotion pro- 
gram is scheduled for West View 
Park this year, according to Albert 
Brevach, newly appointed pub- 
licity director for the funspot. 
Brevach formerly handled pub- 
licity for the Harris theaters. 

The park opens for week-ends 
April 27 and swings into full-time 
business after May 17. George M. 
Harton, president of the park, and 
his family are vacationing ir 
Florida. 

West View has installed a Sky- 
fighter in its Kiddieland and has 
transferred the Kiddie Swings to 
Walbridge Park, Toledo. 

Home Giveaway 

Brevach's program will include 
a home giveaway. The house, fur- 
nishings and decorations will be 
on display at the park. Idea is to 
stimulate sale of $1 ticket strips 
thru the season. Chance on tn* 
prize goes with each dollar pur- 
chase. 

Cooking schools aimed espe 
cially at young persons will be 
weekly events starting in May. 
Prizes will be offered for partici- 
pants. Baby sitters will be sta- 
tioned at the Kiddieland during 
the classes to permit mothers to 
attend. There are a dozen rides 
in the kids' zone. 

Major corporations in Pitts 
burgh are booking ballroom facili- 
ties for company parties. Tables 
there accommodate 1,000. 



department and executive secre- 
tary of the employee's recrea- 
tional association of the Merri- 
mack Manufacturing Company, 
Lowell, Mass., that the park op- 
erators go after the numerous an- 
nual industrial outings staged by 
New England firms. Hand said 
that in the 11 years that he had 
been conducting a company out- 
ing he had not received a single 
piece of literature from a funspot. 
Ford reported a similar experi- 
ence, even tho he headed up a 
group that staged an annual out- 
ing, plus other events thruout 
the year, with an attendance of 
1,500 or better. 

Hand said that he favored a 
park or beach for an outing and 
not just a bare picnic area. The 
physical layout is of prime im- 
portance he said. Influencing the 
choice of the site are the accessi- 
bility of the plant which, he said, 
should be within one-hour's 
travel time; parking, general 
cleanliness, an available sports 
area, a variety of amusement de- 
vices that would provide enter- 
tainment for children and the 
older and more active group, as 
well as benches for the oldest 
members of the party who mostly 
get their entertainment from 
viewing others, concessions that 
are both fair and attractive, first 
aid facilities plus quarters for the 
committee, a covered dining area 
and a hall large enough for in- 
door activities in case of rain. 
Reciprocity Helpful 

He suggested that management 
could aid its pursuit of business 
by being reciprocal, replying 
promptly to correspondence, ca- 
tering to the' group, providing po- 
lice protection, but not of a su- 
pervisory nature, offering cut-rate 
strip tickets, opening the facili- 
ties early so that the group could 
commence its fun upon arrival 



and making sure that attendants 
are neat and courteous. 

Hand said that he preferred an 
area that was not too large in 
which to hold his company's pic- 
nic. He does not favor large beach 
resorts because the outing almost 
was sure to lose group resem- 
blance and participation and, as a 
result, the company could easily 
lose sponsor credit, he said. 

Ford, while agreeing with Hand 
on the foregoing, also suggested 
that park management have a 
map of its funspot and its attrac- 
tions printed on the backs of strip 
tickets for convenience in finding 
new, and frequently strange, at- 
tractions. He also proposed that 
parkmen spend 3 to 4 per cent of 
the expected income from a group 
on trophies or prizes to be 
awarded in athletic contests or 
other events. This indication of 
interest will pay many dividends, 
he said. 

What Patrons Want 

William B. Spencer, executive 
assistant in charge of promotions 
and new business for the Ujpted 
Electric Railways Company, Prov- 
idence, it. I., said that drivers 
reported that lack of drinking 
water brought the most com- 
plaints from outing patrons. He 
suggested that ops concentrate 
on good food, places to rest, fa- 
cilities for sports and public 
locker space. He said that his 
company currently was study- 
ing the possibility of sponsoring 
a one-piece, bus-outing package 
with the only deterent as of now 
the question of legality, since the 
firm is chartered as a common 
carrier. 

William C. Daley, assistant gen- 
eral passenger agent, and Frank 
Doyle, district passenger agent of 
the Boston & Maine Railroad, told 
of their experiences in transport- 
(Continued on page 79 J 



STONE LISTS RULES 



Stand Ops, Execs Agree 
On How to Get Along 



Lincoln Park 
Preems, Eyes 
Big Season 

NORTH DARTMOUTH, Mass., 
March 29.— Lincoln Park will get 
away to an earlier-than-ever start 
this season with a preview open- 
ing set for today and tomorrow, 
John Collins, manager, announced. 
Park will continue to operate 
week-ends and a big Easter 
Parade is scheduled. 

Early openings employed by 
the spot in recent years have 
paid off, despite the fact that the 
lime of year promises quite a 
gamble with the weather. Col- 
lins said. 

Roland Gamache, promotional 
director, said that the season's 
outing business promises to be 
bigger then ever. He said that 
while money probably would be 
less plentiful, prospective patrons 
would be more inclined to stay 
home and spend in the area. 

Winter business has been good 
with skating and dancing ses- 
sions well attended. 



BOSTON, March 29. — Larry 
Stone, operator of Paragon Park, 
Nantasket Beach, Mass., told New 
England parkmen what he ex- 
pected from concessionaires at 
their annual meeting here last 
week. Altho many rent and 
privilege payers were on hand, 
tenets proposed by Stone went 
without question and Jesse Hutch- 
inson, who answered for the con- 
cessionaires, agreed all the way. 

Stone proposed that the op- 
erator should be: 1. A special- 
ist in his endeavor. 2. Interested 
in park promotion, the staging of 
attractions, etc. 3. Ready to ad- 
here to a definite operating policy, 
such as is in effect at Palisades 
(N. J.) Park. 4. Conscious of the 
need to extend courtesy to every 
park patron. 5. Willing to abide 
by a uniform price policy. 6. Be 
prepared to establish and main- 
tain stands in keeping with the 
planned architecture of the park. 
7. Give patrons merchandise rep- 
resenting 25 per cent of his gross 
income, since, he added, a park 
and its personnel could continue 
to prosper only by treating Its 
patrons fairly. 8. Acknowledge 
management as the supreme com- 
mand in all matters since their's 
was the greatest investment and 
responsibility. 9. Act with the 
utmost honesty. 10. Abide by a 
clear-cut policy which the park 
management is obligated to de- 
fine. 

Hutchinson, a food concession- 
aire for 40 years, including the 
last 13 at Riverside Park, Ag- 
awam, Mass., said he had made a 
success of his endeavor by ac- 
centing cleanliness, courtesy, the 
use of the best possible ingredi- 
ents and co-operati-g with man- 
agement. 

Favor T.C. Deals 

Consensus from the floor and 
speakers seemed to be that a 
percentage payment of privilege 
was best in- all respects. The job 
of getting patrons to funspots be- 
longed to management, it was 
said. Given big crowds, the con- 



cessionaire was sure to benefit 
and management, in turn, was 
entitled to share his profits, the 
gathering decided. 

Prefacing his remarks, Stone 
said, it wasn't too long ago that 
the amusement park operator de- 
manded only that the conces- 
sionaire pay his rent on the line 
and tell everyone what a great 
operator he is. 

The contract arrangements be- 
tween operators and concession- 
aires were discussed, but most 
execs seemed to think that a per- 
sonal knowledge of the person 
they were dealing with and a 
handshake were the best assur- 
ance of pleasant arrangements 
Some voiced the opinion that a 
lease principally benefitted the 
rentor. They said they would 
rather remain in a position that 
would allow them to sever busi- 
ness relations with a conces 
sionaire who would not adhere 
to their policies. 



RIVERSIDE IDEA 



Neat Ad Pitch 
A Bromo for 
Help Problem 

AGAWAM, Mass., March 29.— 
Tight labor market no longer 
looms as a spring-size headache 
to Eddie Carroll, owner-manager 
of Riverside Park here, as a result 
of a new wrinkle in classified 
"help- wanted" advertising cooked 
up by him and park flack, Harry 
Storin. 

New idea was sprung in the 
form of a four-column, foot-deep 
classified ad in Sunday (23) 
Springfield .Republican, showing 
a drawing of a uniformed River- 
side Park attendant smiling at 
reader, with a cartoon drawing 
of a happy kid riding a carrousel 
horse in background of the ad. 
Headline alongside drawings, in 
bold lettering, challenges readers 
with the slogan: "Folks get paid 
for this!" Smaller copy below ex- 
plains that hundreds of local folk, 
men and women, get good pay 
doing pleasant work at Riverside, 
adding that some work weekends, 
others work a few nights during 
week, and that it's an easy way 
to make an extra buck for doctor 
bills, etc. 

Below this, taking up main 
body of the ad, Carroll and Storin 
laid out two parallel columns, one 
headed, "countermen and women 
for. . .", with the second column, 
alongside, headed, "operators and 
cashiers for . . . Each column 
contains a full listing of various 
open jobs, with a blank check-box 
alongside, in which anyone in- 
terested can pencil-check his or 
her preference. Bottom of ad is 
coupon style, with space for name, 
address and phone number, and 
bigger check-boxes for marking 
preferences for day, night, week- 
end or spaft time work. 

Clincher to the new ad stunt 
was fact that it created quite a 
stir, publicity-wise. Best of all, 
perhaps, it got such good results 
labor-wise, that Carroll and Stor- 
in canceled out a future inser 
tion. 



Park Liable 
In Free Ride 
Accident 

BOSTON, March 29. — State 
Supreme Court decided that Mrs. 
Rita Beaulieu, of Fall River, 
Mass., who was injured while on 
a free ride on the Whip at Lin- 
coln Park, operated by Lincoln 
Rides, Inc., is entitled to $2,500 
for injuries sustained when 
thrown from one of the cars. 

Mrs. Beaulieu claimed the 
safety bar of the car was not 
fastened at one end, so that when 
the car spun around the safety 
bar sprung forward. She was 
thrown between the platform and 
a fence and 'vas struck by other 
moving cars. 

Lincoln Rides, Inc., contended 
that, since Mrs. Beaulieu had not 
paid for her ride, the company 
was not responsible for her in- 
juries. 



Earlier Opening Date 
Set for Dallas Midway 



New Kiddie 
Play Area Set 
For Whalom 

Jack Ray Designs 
Moppet Zone, New 
Minnie Train Added 

FITCH BURG. Mass, March 29. 

A kiddieland, designed by Jack 
Ray, and a miniature train built 
by National Amusement Device 
Company are two of a number 
of major improvements scheduled 
for completion prior to the open- 
ing of Whalom Park here. 

President Henry Bowen and 
Jim O'Malley, manager, said that 
the kiddieland would be relo- 
cated. As part of the plan the 
bus station will be relocated and 
all vehicles henceforth will op- 
erate outside of the park grounds. 
In the past the busses entered 
the park and took up consider- 
able area in parking and turning 
around. 

The new train, which will op- 
erate on 2,700 feet of track, will 
wind thru the picnic grove and 
around the theater. No additions 
will be necessary to supplement 
the natural scenic beauty of the 
route. 

The roller skating rink, de- 
stroyed by fire last year, is being 
rebuilt and again will be op- 
erated by Edward LaVenture. 
Skating sessions were held thru- 
out the winter in the dance hull, 
to which a heating system was 
added about a year ago. Upon 
completion of the new rink, and 
with the heating plant in the 
dance hall proved efficient, park 
management will be able to stage 
dances thruout next winter. 

A number of coin-operated 
bowling machines also are to be 
added. 



Conklins Build 
New Swim Show 
For Belmont 

48 Rides Divided 
Among 4 Funspots 
In Canada, U. S. 

TORONTO, March 29. — J. W. 
(Patty) Conklin and brother, 
Frank, midway operators at four 
Canadian and U. S. parks, will 
have 48 rides at the spots this sea- 
son, Conklin said this week. 

For Belmont Park, Montreal, the 
Conklins are building a major 
Water Show patterned after their 
similar show at the Canadian Na- 
tional Exhibition. Alf Phillips, 
who manages the Toronto show, 
will be in charge of the Belmont 
operation, Conklin stated. Thirty- 
five persons will be used in the 
show. 

Fifteen rides and a Glass House 
complete the Belmont line-up. At 
Sunnyside Park, Toronto, they 
will have 14 rides, and for Crystal 
Beach, Crystal Beach, Ont, they 
have scheduled a 12-ride layout 
At Riverview Park, Springfield 
Mass., they will have seven rides 
Conklin said. A single new device 
a Kiddie Tumblebug, will be usee 
at Crystal Beach. 



DALLAS, March 29.— Midway 
at State Fair Park here opens 
Saturday, April 12, for the sum- 
mer. Opening is two weeks earlier 
than last year. Season runs thru 
September 21. Twelve weeks of 
free acts start June 9, according 
to Fred Tennant Jr., midway su- 
perintendent for the State Fair of 
Texas. 

Merry -Go-Round, owned by 
Ray Stinnett, has been refur- 
bished during the winter. New 
kiddie ride uses gasoline-powered 
tractors and was converted from 
old jalopy ride by Fred McFall 
Jr. Ed Meek's miniature steam- 
type train operated by compressed 
air was taken to factory for over- 
haul job during the winter. 
Promotions Scheduled 

A comprehensive program of 



special events and giveaways is 
planned for season by Fair Park 
Amusement Owners' Association, 
which includes all concessionaires 
on midway. 

Easter egg hunt in civic center 
adjacent to midway is being spon- 
sored Easter Sunday, day after 
midway opens, by - Sanger Bros.' 
department store, with small ad- 
mission charge to area. Proceeds 
will go to polio fund, and midway 
operators are contributing 10 per 
cent of gross on this day. Sanger's 
is plugging event heavily with 
newspaper, radio and television 
ads. 

Midway will have about 25 rides 
in operation, including about a 
dozen kiddie rides. About a dozen 
games of skill will be operated by 
Lidsay, Pugh and Gennaro. 



Servicemen 
Aid Play at 
Carlin's Spot 

BALTIMORE, March 29. - 
good winter has been enjoyed b] 
Carlin's Park, Owner John Carlii 
reported. Operations principall] 
centered around the operation o 
the funspot's roller and ice skat 
ink rinks. Soldier traffic fron 
nearby Fort Meade and sailor 
from the increasingly busy por 
considerably aided play. 

Outlook for the outdoor seasoi 
is good, Carlin reported Larg< 
numbers of service personnel an 
in the area and business gen 
erally is good. 
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SET UP A BATTERY 
OF SHUFFLE GAMES 

We create bjnkj off Shuffle CmMI 
for me In Pjrki Otad Arcjdcs; and 
have games available in all lengfhs, 
with all latest improvements — to 
book speedy money! 

WRITC-WIHI-PHONE 

DAVE LOWY & CO. 

594 10th Ave. New York, N. Y. 
Phone: CHIckeHng 4-5100 



WANT TO BUY 

MERRY DO-ROUND ANIMALS 

(36 Wood or Aluminum. 

Also want 40' by 42' Merry -Co -Round 
Top, Gears, Cranks, Telescopes to con- 
vert to jumping horses; Lusse Scooter 
Cars or Motors. Book or lease Major 
Rides for season. 

MM \\1> PARK 

Bex 176 Long Branch, N. |, 



BUY OF A LIFETIME 

THE BUG 

$3,000.00 

A good Ride In good condition. Must be 
Kern to be appreciated. Can be seen at 
Eastwood Park Detroit Contact 

a. c. Kosrx/.KFic; 



TOK SALF SACRIFICE 

Beautiful Park Merry -Go- Round 
One of the finest. Excellent condi- 
tion. Original cost S 60,000 — aelllni 
price now $12,500. Can be seen In 
operation now. Reason for sale la 
>obs of property on which Merry-Go- 
Round {* located. Alao Kiddle Ele- 
phant Ride for tale. Mechanical 
electric push button control Capacity 
18 children. Good a* new. Selllm 
only because we have two of same 

Price %7S9. 
MAX CRUBERG. 201 E. Broadway. 
Lone Beach, Lens Island, N. Y. 



RAILS 



12.*— 16-— 20 = 
With Splice Bars. Frogs, Switches. Bolts 
and Ties for Kiddie Car Railroad. Also 
Locomotives. Cars and Equipment tor 
same. 

M. K. FRANK 



MINIATURE GOLF 



Park owners need our packaged 

for new profits. 15.000 sq. ft. area. A 
Cook course has never failed. Thor- 
oughly tested. Every way superior. 

MHMB COOK MINIATURE COIF CO. 

U Pearl St. New London, Conn. 



JOE DAY 

JOSEPH DE TRAPANI 

"Artist Supreme" 
Please contact 

ROY RICHWLNE 

Williams Crove Park 
Mechenicsburg 4571 



MOXAHALA PARK 

ZANESVILLE, OHIO 

For lease: Skating Rink, a year round 
operation. Concessions" Ball Games. Fish 
Pond, Darts, Photo, etc. 

TIM NOUN — M0XAHA1A PARK 

South Zanesville, O. 



FOR SALE 

6 Wurlifzer Skee Balls 

in A- 1 condition. 

NATIONAL COIN MACHINE 
EXCHANGE, INC. 

85 Avenue E Roeheiter, N. Y. 



FOR SALE 

COMPLETE ARCADE 

With Park Lease. Same location ten 
years. 64 Machines. Terms to reliable 
people or will trade. 

FRED NOI \ \ 

Meaehala Park, So. Zanesville, Ohio 



Rocky Point 
Adds Coaster 
And Funhouse 

WARWICK, R. I., March 29.— 
Despite poor prospects for a ban- 
ner year because of a generally 
poorer economic situation in the 
area, Rocky Point Park has sched- 
uled several major improvements, 
Manager Paul Haney reports. 

A new intermediate roller 
coaster, built by National Amuse- 
ment Device Company, is being 
added and the old Crystal Maze 
is being rebuilt to form a walk- 
thru funhouse. 



Week-Ends Good 
At Haworth Spot; 
Four Rides Added 

AUGUSTA, Ga., March 29 — 
Funland Amusement Park, spot- 
ted near the local H-Bomb proj- 
ect area, has been playing to 
large crowds and good week-end 
business while preparing for its 
full-vreek operations which get 
under way April 5. General 
Manager Joe Haworth. former 
circus executive, said that four 
new rides are expected in here 
in time for the scheduled bow. 

The new roller skating rink, 
now under construction, will be 
managed by C. G. (Chuck) Car- 
ter. It will have a 60 by 90-foot 
skating area under a 100-foot 
circus big top, Haworth said. The 
Haworths took delivery on a new 
trailer last week. 

Recent visitors included H. W. 
(Bill) Jones, of bingo note: J. R. 
(Dick) Ryan, Vernone Culbert 
and Loretta La Pearl, of Inter- 
national Rodeos; Bill Leon, Nick 
and Virginia Hinig, of New Phil- 
adelphia, O.; Louie and Irma 
Nickolson, Erie, Pa.; Harry Schiff. 
Conneaut, O., and Stella Brown. 
Glendale, Calif. 

Haworth played host at a bar- 
beque dinner to James E. Strates, 
owner; Starr De Belle, publicity 
agent, and members of the Strates 
Shows, and Terrell Jacobs March 
17. 



W. Ohio Meet 
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pulling together, can be accom- 
plished in other Western coun- 
ties, said Sandles. This, it is 
hoped, will make Western Ohio 
fairs stronger. 

An inspection tour of Spring- 
field grounds will be held at 
10 a.m., to be followed at 1:30 
p.m. by a meeting in which local 
civic leaders will tell visitors 
how a fair can better serve its 
community. Other speakers will 
tell of the responsibility that 
rests on county, city and organ- 
ization officials in supporting 
local fairs. The meeting also is 
expected to develop a better 
understanding of the problems en- 
countered by fair men, said 
Sandles. A special program is 
being arranged for women who 
will attend. A banquet will be 
served at 6:30, to be followed by 
a floorshow supplied by the Gus 
Sun office 



FOR SALE 

60-UNIT GROUP GAME 

Similar to Fascination. Condition like 
BRAND SF.W. All tables have FORMICA 
tops. MUST BE SOLD. NO HKASON 
ABLE OFFER REFUSED. 

BOX NY-13S, c/o Billboard 
ism Broadway New York, N. T. 



PROMOTERS 

—Get on our Mailing List . . . 
—Each week The Billhnortt receive* inquiries 
aiking tor names of individuals who might 
underwrite and promote attractions for 
auditoriums and arenas. We can refer in. 
quirir* from your territory to you. 
— Please state the date and type of event or 
at least one event which you have promoted 
In the past. Specify whether or not you were 
financially responsible or secured responsi- 
ble underwriting. Write Arena-Auditorium 
Department, The Billboard, 1M W. Randolph 
St., Chicago 1, III. 



WANTED AT ONCE 

Animals of all kinds. Bear Cubs and Deer ol all kinds in any amount. Will book for 
Ions season— Kiddie Rides of all kinds in our permanent tested Game Park, location at 
the entrance to the Great Smoky Mountain National Park, drawing more people than 
any park in the United States. Also Mux Outfit than can and will stand to make money. 
Need capable Animal Help and Sales People. Write 

MILLER BROS., Fort Wear**, Pigeon Forge, Tean. 



A 12 OR 14 UNIT GREYHOUND RACE 

CAN MAKE MORE MONEY FOR YOU 

LEGAL EVERYWHERE 

GREYHOUND AMI SI MIM DEVICE CO., INC. 

2124 SURF AVE. ESplan.de 3-6810 BROOKLYN 24, N. Y 



] 



GIVE TO DAMON RUNYON CANCER FUND 



Operators Eye Group Play 
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ing large groups to amusement 
centers. All of the transportation 
execs said that they were anx- 
ious to participate in the fos- 
tering of new outing business. 
They saw the pursuit as one of 
co-operative effort since, they 
pointed out, they would benefit 
as transportation units while the 
funspot operators also would reap 
dividends. 

Charles F. Sweeney, superin- 
tendent of parks and playgrounds, 
Fitchburg, Mass., cautioned op- 
erators to frame their endeavors 
so that children could enjoy the 
facilities without either moral or 
physical injury, He said that per- 
sons in charge of large groups of 
children were well aware of their 
responsibilities and that they 
would not jeopardize the welfare 
of their charges. A park that 
could not meet high standards 
would not get much youth busi- 
ness in groups, he said. 

Members Participate 

Seldom has a program been re- 
ceived so enthusiastically by the 
New England group. The active 
participation of the members was 
such that the program had to be 
ended by the chairman. George A. 
Hamid, operator of White City 
Park, Worcester, charged that 
transportation companies gener- 
ally had lost their inventive spirit 
and interest in new business. 
Tracing the development of parks, 
many of which were the offspring 
of transportation units which 
sought to provide a lure at the 



ESE Sets 'Vanities' 

i Continued front page 77 



outdoor night event have not yet 
been worked out but the program 
will likely include a number of 
variety features topped off by a 
big fireworks display. Patrons 
will thus have their choice of two 
different shows eacl: night, as 
well as a choice in prices, since 
the expensive indoor event will 
undoubtedly run at a higher scale. 
"Skating Vanities," booked thru 
Barnes and Carruthers, Chicago, 
will give seven night and one 
matinee performances during the 
eight-day event, September 14-21. 
Matinee is scheduled for the final 
Sunday. With the Coliseum used 
daily for cattle showings, the 
skating floor will have to be laid 
down at the conclusion of each 
afternoon's events. 

Supplants Rodeo 

Rodeo was not abandoned be- 
cause of the lack of business, 
execs said. The bucking horse 
and wild steer showpiece has done 
very well thru the years and last 
year reportedly sold out on all 
but a couple of nights. However, 
it was felt that a different type of 
show offering would appeal to 
more patrons and also serve to 
build after dark attendance. 

Tho grandstand facilities are 
far from adequate, fair execs are 
confident that a night outdoor pro- 
gram will be both popular and 
profitable. With show interest 
confined to the Coliseum in re- 
cent years there has been little to 
lure additional patrons to the 
grounds. 

The Vanities, currently in Eu- 
rope, will break in an entirely 
new show a few weeks before 
appearing here. 



end of the carline for week-end 
business, he said that bus com- 
panies today could revive the old 
formula to their benefit. 

John Carlin, Carlin's Park, Bal- 
timore, said that funspots were 
providing good wholesome recrea- 
tion for vouth. Col. Allan Mac 
Nicol, Playland, Rye, N. Y., said 
that altho his unit handled over 
200,000 school children annually 
in groups and mostly in June, 
there had been no casualties 
worthy of mention even tho no 
police-like supervision was em- 
ployed. 

P. M. Brown, Buckeye Lake, O., 
said that operators were probably 
overlooking a possible lucrative 
business by ignoring the small 
picnics of 100 or more while pur- 
suing the 1,000 or more member 
gatherings. In a competitive area 
someone had to lose out, he said. 
With the smaller groups, it was 
possible to schedule multiple 
groups on the same day. 

Henry Bowen, Whalom Park, 
Fitchburg, Mass., chairmaned the 
panel. His manager, Jim O'Malley, 
was credited with securing the 
members. 



WANTED 

KIDDIE RIDES 
MERRY-GO-ROUND 
SKEEBALLS 

(Phil. Toboggan) 

POKERINOS 

BOX D-152 

Care The Billboard Cincinnati 22, 0. 



any ZaSaS ANY 

SIZE CAPACITY 

MINIATURE TRAIN CO. 

RENSSELAER, INDIANA 



FOR SALE 

HEY DEY 

With Park Lease if desired. Ride *ood 
shape; extra parts. Erected and ready to 
operate. Price $1900. Terms or will trade. 

FRED \<H \% 

Mom ana I a Park, So. Zanesville, Ohio 



WANTED 



WANTED 



WANTED 



RIDES AND CONCESSIONS FOR BEACH 
Will Be Good Until Labor Day and Then on Road 
Will book any Kiddv Ride or a full set of Kid Rides, anv major ride 
not conflicting. NOTE: Especially want SCOOTER RIDE. Rides 
work on low P. C. 

Want all kind?* of hanky panks; only one of a kind booked; work 
for low P. C. or low weekly nut. Can use Bingo with top. 
Thin is the place lo make a nice R. R. and enjoy living on a good 
beach for the summer. 

SEASHORES, INC. 

Or N. C MULLEN. Louisbarg. N. C. 



FUN LAND AMUSEMENT PARK 

Located in the Heart of the Billion Dollar H-Bomb Project area. Sand Bar Ferry 
mile f ran 



AUCUSTA 



downtown — CEORCIA 



WILL BOOK 

Spltfir*. Tilt.. -whirl. Sky Fiehtcr, Kiddie Ferris Wheel. Octoput. Little Olppei. 
Boat Ride. Baby Whip. Arced*. 

SHOWS 

High-class Cirl Revue with own equipment — positively no Strips. One-Ring Circus, 
F un Houso.jCla^s Hoitse. _ We have Roller Skating Jlink^Biiigo and Lunchroom. 

OFFICIAL SPRUNG OPENING DAYS 

Saturday, April 5th. and Sunday, April 6th. Park open dally noon unlit midnight. 
S2-Week Season — Free Gate Admission. 

Writo — JOE HAWORTH, Gen. Mgr Hire 



HAVE EXCEPTIONAL LOCATION FOR 

KIDDIE RIDES 

On Boardwalk — Adjacent to Bathing Beaches — Fine 
Opportunity for Cood Operator. Long lease — must be 
A-l equipment — space for other attractions and skill 
games. 

D. J. NAHER 

Recreation Pier, Long Branch, N. |. 



High Quality 

KIDDIE RIDES 

ROTO WHIP— SPEED BOATS — PONY CARTS 
CALLOPINC HORSE CARROUSEL 

thuitrated Circular? Free 

W. F. MANGELS CO., Coney Island 24. V Y. 



REG U f> PAT OFF. 



QmeUca s "faOolite £kill Cfame 

FOR PARKS, ARCADES, RESORTS, LOCATIONS 

NO OTHER GAME. INDIVIDUALLY PLAYED, 
HAS EQUAL POPULARITY 

HIGH EARNINGS WITH TROUBLE-FREE 
OPERATION PROVEN BY HUNDREDS Of 
INSTALLATIONS 

80 GAMES AN HOUR WITH EITHER 5c* OR 10c* SLOTS— * OPTIONAL 




COASTERS 
ft 
PARTS 



PHILADELPHIA TOBOGGAN COMPANY 

1M I. OUVAl STIin PHILADELPHIA 44. PA. 



FUN HOUSE STUNTS 
LAFFINC FICURES 



CIRCUSES 

80 THE BILLBOARD Communication, to 188 W. Randolph St., Chicago 1, III. APRIL 5, 1952 



BEATTY SHOW HOPS 
TO LOS ANGELES 

Season Opens at El Monte; Turnouts 
Good for First Days as Weather Clears 



RB Gotham Advance 
Sales Set Record 

• Continued from page 71 



LOS ANGELES, March 29.— 
Ideal weather helped the Clyde 
Beatty Circus open its 1952 sea- 
son in El Monte Thursday (27), 
with the show debuting on the 
Washington and Hill Street lot 
in Los Angeles yesterday for 17 
days. 

Altho the section has been suf- 
fering from heavy rains this year, 
the weatherman ruled out the 
storms and gave the Beatty open- 
ers clear and warm weather. The 
good crowds for both the spots, 
with the big top being filled Fri- 



Beers-Barnes 
Sets Ga. Bow, 
Ruritan Dates 

BRADENTON, Fla., March 29. 
— Beers-Barnes Circus will open 
during the week of April 2L and 
will play several Georgia stands, 
it was announced here by Gen- 
eral Agent Gene Christian. Sev- 
eral South Carolina stands will 
be played while the show is en 
route to the Cherokee Indian 
Reservation in North Carolina for 
a return engagement. 

Early ir May the show will 
play the first of a series of dates 
under auspices of Ruritan clubs. 
In 1950, national headquarters of 
the club endorsed the Beers- 
Barnes Circus to its units, and 
this season the show expects to 
play a large number of Ruritan 
dates. 

Bill Forkum's lion act is sched- 
uled to be with the show. Happy 
Holmes, juggler and table rock, 
will return for another season. 
Some new advertising paper has 
been prepared by Forest Freeland. 

At Miami, the Beers and Barnes 
families have acquired a truck 
to replace one damaged in a home 
run wreck last year. The ele- 
phant, Alice, injured in the wreck, 
has recovered. Another truck is 
being rebuilt as a camel and seal 
vehicle. 



King-Cristiani 
Flashes New 
Heralds, Ads 

MACON, Ga.. March 29.— Floyd 
King and staff, old masters at 
throwing the art and adjectives 
together for circus advertising, 
have come up again this season 
with a special set of heralds and 
newspaper copy. All material fea- 
tures the expanded King Bros. & 
Cristiani title. 

A four-page, two-color news- 
paper-style herald is being mailed 
to box holders. It includes art 
work depicting the Cristianis and 
the show's new parade. A stream- 
er-type herald is being circulated 
from the bill car and it's loaded 
with King-coined phrases of the 
old school. 

Five styles of newspaper ads 
feature the title, Cristiani Family, 
Chambertys, Hugo Zacchini's can- 
non act, Truzzi, giraffe, hippo and 
the parade. Press Chief Ora Parks 
has been readying the material. 

The King-Cristiani show opens 
here Saturday (5). 



N. Y. Library Has 
Circusiana Display 

NEW YORK, March 29.— Spring 
and the circus arrived together 
at New York Public Library, 
which is repeating its annual dis- 
play of circusiana. Special show- 
ing, which runs the gamut of old 
playbills and posters, route books, 
photos and press clips, has been 
added thru a recent gift of Cris 
Audibert, long-standing member 
of the Circus Fans of America. 

Circus material is to be found 
in the Theater Collection, pre- 
sided over by William H. Mat- 
thews, the main branch's big top 
specialist and circus fan. 



day night (28) with guests, in- 
cluding radio, movie and tele- 
vision celebrities and members of 
the Pacific Coast Showmen's As- 
sociation. 

The Beatty management is ex- 
pecting this run to be the great- 
est ever for the show on this lot. 
Matinees are scheduled for a 3 
o'clock opening to get the kids 
after school. With Easter holidays 
soon to start the afternoon time 
will be set ahead. 

Pre-show publicity, particularly 
radio and television, has been 
heavy. Handled by Shirley and 
Norman Carroll, the plugs were 
increased during the week to give 
the circus a good send-off. The 
Carrolls spotted the Martells on 
"Bandstand Review" over KTLA 
on Sunday and Milonga Cline 
was featured with her dog act 
on "Dixie Showboat." The Ina 
Ray Hutton show was guested by 
Vicki Hanneford and Kay Francis 
doing swinging ladders. Mrs. 
Jane Beatty and Charles Hilderra 
appeared on the Billie Burke 
video stanza and Beatty presented 
the winner of "Queen for a Day" 
with a monkey. Other shows in- 
cluded Dick Anderson on "Double 
or Nothing" with Walter O'Keefe, 
and Hilderra on "You're Never 
Too Old" TV'ers. Eleven disk 
jockey shows have used tie-in 
gimmicks or ticket giveaways. 
Plugs have been heard on the 
Jack Kirkwood, Ed Wynn, Al 
Pearce and Art Linkletter shows. 

Last Sunday (23) a circus pro- 
motional stunt at Rexall Square, 
corner LaCienega and Beverly 
Boulevard, from 1 to 4 p.m. 
brought out thousands. The event 
was staged in conjunction with 
the reduced ticket sale for after- 
noon ducats at the 43 Owl drug- 
stores in the area. 

Advance sale of tickets was 
reported heavy. However, no def- 
inite figures were reported. 

"Photo Finish" 
With 1951 for 
Polack in Cincy 

CINCINNATI, March 29.— 
Polack Bros.' Western Unit, spon- 
sored by Syrian Temple Shrine, 
again hit the bulls-eye attend- 
ancewise at the Taft Auditorium 
here, a 2,500-seater, March 19-29. 
Biz ran slightly under that of 
last year, when 65,000 folks laid 
it on the line in 24 performances. 
Louis Stern, managing director, 
described it as a ,: photo finish" 
with last year's takes. 

Weather being ideal, the show 
had big crowds this week with 
a number of sellouts, only the 
second night performance Friday 
(28) being light. House Saturday 
night (22) was a sellout. From 
here the circus goes to Indian- 
apolis, playing at Murat Temple, 
April 4-13. 

On Monda; morning (24) a spe- 
cial performance, not advertised 
to the public, was given for or- 
phans, children from welfare 
agencies and residents of old peo- 
ples' homes. Clowns and several 
acts gave a performance Tuesday 
morning (25) for the crippled 
children at the Condon School. 
The John Robinson-Loyal Re- 
pensky Tent, CFA, had a cocktail 
party for personnel at the Shera- 
ton-Gibson Hotel Sunday after- 
noon (23). 

George Westerman, in charge 
of the promotion here, will next 
do it in San Francisco. 

New Cole-Waters 
Hippo Dies in WQ 

HUGO, Okla., March 29— A 
hippopotamus purchased recently 
for Cole & Walters' Circus died in 
quarters of the Kelly-Miller show 
here. It was the second hippo lost 
by the show in two years. Last 
season its pigmy hippo died 
shortly after the show opened. 
The second hippo, a full-sized ani- 
mal, was to have been a major 
feature with the show. 



RB FLICKER 
EQUALS RECORD 
RADIO CITY RUN 

NEW YORK. March 29.— In 
one of the best-timed, albeit 
coincidentally, T i n k e r - to- 
Evers-to-Chance exploitation 
assists in show biz history, 
"The Greatest Show on 
Earth" film closed here last 
Wednesday (26), at Radio 
City Music Hall, seven days ■ 
before the Big Show itself is 
due to open. De Mille film 
ran 11 weeks to tie the the- 
ater's long-run record, pre- 
viously held by "Random 
Harvest." 



Wallace Crowds 
Light at Two; 
Austin Strong 

Golzales, Temple 
Without Auspices; 
Hagen Bros. Nearby 

TEMPLE, Tex., March 29. — 
Wallace Bros.' Circus, the new 
Ben Davenport aggregation, 
launched its season at Gonzales' 
winter quarters Saturday (22), 
moved to Austin for Monday (23) 
and played here Tuesday (24). 

Business was weak here and at 
Gonzales, but attendance at Aus- 
tin was reported large. Both 
shows drew full houses there, with 
Knights of Columbus as auspices. 
Hagen Bros, was to follow Wallace 
by four days at Austin. 

The Wallace shows' appearance 
here was not sponsored, altho it 
used the American Legion's lot. 
Show was only lightly billed and 
the single newspaper ad appeared 
only one day prior to the show 
date. Performances were delayed 
in anticipation of better crowds, 
but less than one-quarter of a 
house turned up for each. Clyde 
Bros.' Circus is playing under 
Legion auspices at Belton, seven 
miles away, on Saturday (29). 

At Gonzales the show was 
erected at the quarters. 

FBI Arrests 
Ben Davenport 
At Austin, Tex. 

AUSTIN, Tex., March 29.— Ben 
Davenport, of Wallace Bros.' Cir- 
cus, was arrested by the FBI here 
Monday (24) and released later 
under $10,000 bond. He was 
charged with interstate transpor- 
tation of $83,750 in stolen money 
and securities. 

A hearing in the case was set 
for next Thursday (3) before 
U. S. Commissioner Robert Sneed 
here. 

In San Antonio, neither the 
U. S. marshal's office nor the FBI 
released full details. But the FBI 
said that the money and securi- 
ties involved was allegedly stolen 
from a Uvalde, Tex., rancher Oc- 
tober 1, 1950. Said to be included 
in the amount was $39,750 in cash, 
$25,000 in government bonds and 
$19,000 in stocks. The FBI said 
that the items had been concealed 
in a clothes hamper by the 
rancher. 

King, Ring ling Get 
Sponsor Dates 
In Binghamton 

BINGHAMTON, N. Y., March 

29. — Kmc Bros, and Ririf*lin£-'Bar- 

num will both play dates under 
auspices here this season. The 
American Legion will bring King 
in here May 19 while the Rotary 
Club will sponsor the Ringling 
show on July 14. The King per- 
mit includes permission to hold a 
street parade. 

Since the Ringling show will 
also be here on Sunday, July 13, 
a large regional meeting of circus 
fans is scheduled. 



issue of Look now in circulation, 
will result in a number of girl 
elephant riders being robed in 
lavish costumes engineered by 
many of the nation's foremost de- 
signers with materials furnished, 
and replaced thruout the season, 
by as many famous fabric houses. 

The word is that the show train, 
which is scheduled to arrive at 
the Mott Haven Yards, the Bronx, 
tomorrow morning, will carry a 
bigger percentage of straight cir- 
cus features than in recent years. 

Konyot's Lions will fill the gap 
caused by the noticeable absence 
of a wild animal act in the recent 
past. Other billed new features 
will include Great Friska, Nina 
Karpowa and Miss Luigina, aerial- 
ists; the Great Linares, tight wire; 
the Heirolls, roller skating; Re- 
nowned Riggettis, unsupported 
ladders; Fennis-Peroni Duo, roll- 
ing cylinders; Balancing Bisbinis, 
unsupported ladders; Hammer- 
schmidt's wonder apes; Helmuth 
Gunther, juggling; Dieter Tasso, 
slack wire juggling; the Great 
Bomba, double-somersaulting au- 
tomobile; the Ricoris, cyclists; Six 
Frielanis, cycling acrobats; the 
Rassos, equilibrists; Aerial Mon- 
tons, aerial ists; Riding Erzop 
Family; Gimmas Troupe and 
Lilly" Kohler and the Abbott Girls, 
acrobats, and Camillo Mayer 
Troupe, high wire. 

21 Imports Billed 

In all, the Big Show is billing 
21 imports. Just what the final 
program will hold is hard to say 
at this time, since each year there 
are disappointments. While the 



Jacobsens Buy 
Kayda Interest; 
Form New Firm 

NORTH HOLLYWOOD, Calif., 
March 29. — Charles and H. W. 
Jacobsen have organized the Hol- 
lywood Circus Corporation to suc- 
ceed the discontinued Circus Cor- 
poration in which Al Kayda was a 
partner with the Jacobsens. 

Charles Jacobsen said the new 
show will continue the policy of 
allowing sponsors to select a cir- 
cus title. Phonemen will be used, 
he said, but the promoter system 
will be replaced by the use of 
crew managers. 

A special pitch has been started 
for outright sales of performances 
to companies and organizations. A 
special brochure has been pre- 
pared for the campaign. Among 
cities to be played soon are Val- 
lejo, Richmond and Santa Rosa, 
Calif. 

Charles Jacobsen will be gen- 
eral agent. H. W. Jacobsen will 
be manager. A contracting agent 
will be signed later. Acts con- 
tracted for fall dates include the 
Poodles Hanneford Troupe, riding; 
Phil and Bonnie Bonta, perch; 
Fred West, organist, and Hap 
Henry, wire, dogs and elephant. 



Tiger Bill Wins 
Good Business 
At El Campo 

EL CAMPO. Tex., March 29.— 
Tiger Bill's Wild West Show 
played to near-capacity for the 
night show here Monday (24). The 
matinee drew a three-quarters 
house . 

The new show was under au- 
spices of the fire department and 
advance ticket sale was reportedly 
strong. Merchants bought tickets 
for distribution to customers. 
Show's seating capacity was esti- 
mated at about 900, and advance 
sales exceeded the capacity. 



Capell Loses Hempstead 

HEMPSTEAD, Tex., March 29. 
— Capell Bros.' Circus lost both 
performances here Saturday (22) 
when high winds prevented rais- 
ing of the tops. Weather was cold. 



apparatus for the double-somer- 
saulting car is en route, it is not 
known whether a driver is avail- 
able to perform the stunt 
to perform the stunt. 

Four new specs, with music by 
John Ringling North, lyrics by 
E. Ray Goetz and choregraphy by 
Edith Barstow, are carded. They 
are "The Good Old Times," the 
new super walkaround designed 
to appeal to all ages. "Butterfly 
Lullaby," starring pinito Del Oro, 
will feature the aerial ballet, 
trained by Antoinette Concello. 
"Mardi Gras'' found its inspira- 
tion in New Orlean's annual pre- 
Lenten festival. In it are featured 
dressage riders Roberto De Vas- 
concellos, Visconde Ponte da 
Barca, Franz Ackerl, Luciana and 
Friedel. "Gold Dollar Moon," 
finale, features Daredevil Concely, 
the Man in the Moon. 

TV IN LEAD 

48 Chi Video, 
Radio Shows 
Plug Polack 

CHICAGO, March 29. — Tele- 
vision took the edge over radio 
in Polack Bros.' Circus publicity 
during the show's recent run 
here, according to a summary of 
programs which were devoted to 
the show. All or most of the time 
on 48 radio and TV shows was 
turned over to the circus theme. 
Press Chief Justus Edwards re- 
ported. Twenty-five of the shows 
were on television. 

The series started February 27, 
with most of the programs for the 
first several days being on radio. 
After the show opened, the em- 
phasis switched to television, 
where many of the show's per- 
formers and staffers appeared for 
guest shots and interviews. 

Not included in the summary 
prepared for the Shrine here were 
spot announcements and short 
mention of the circus on addition- 
al programs. Circus material was 
also sent to neighborhood and re- 
gional radio stations but the re- 
port makes no tabulation of re- 
sults there. 

Edwards said that Polack air 
publicity this year was well ahead 
of previous years. Some stations 
were asked to omit spots and 
plugs late in the run when it be- 
came apparent that the circus 
would be unable to handle the 
crowds. 

Mills to Parade 
At Greenville 

GREENVILLE, O., March 29.— 
Mills Bros.' Circus will give a 
street parade for opening day 
only, Jack Mills said here this 
week. The march will be in con- 
nection with the opening day 
events being planned by the cir- 
cus, city officials and the Cham- 
ber of Commerce. Schools will 
close early and business houses 
will put on a "circus jubilee." 
Date is sponsored by the auxil- 
iary police. 

Jake and Ida Mills with Hans 
Lederer met several members of 
the Wallaby Troupe who arrived 
in New York. Others of the 
troupe, together with Digger and 
Johnny Pugh and eight English 
clowns will arrive in this country 
April 5. New band and usher 
uniforms were ordered in New 
York. Two trucks also were pur- 
chased this week. 

Harry Mills and assistant, Ray 
Freeland, are readying concession 
equipment at quarters. Arthur 1 
(Hard Times) Leonard, Margie 
Butcher and Bob Robertson, new 
steward, arrived in quarters. 

More than 1 .000 persons, in- 
cluding 19 bus-loads of students, 
saw the free Saturday training 
show despite a heavy rain. Sev- 
eral cub scout groups visited ear- 
lier in the week. 
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FIVE EXCEPTIONAL 
PHONEMEN 

Mint possess initiative, high school edu- 
cation of better, with positive sales 
ability. 

If drinking Interfere* with year work 
or inability to icorc top ultS, maxoi you 
Ineligible, please do not waste your Hme, 
became Immediate dismissal will result. 
Reply with full personal information 
by letter only to 

GEORGE W.WE5TERM AN 

SHRINE CIRCUS 

650 Geiry St. Sin Francisco. Calif. 

P. S.. Personal interviews will f>« 
granted only after having received 
a letter of application, 

SHEHCE Will BE A POLITE NEGATIVE 



WANTED 

CIRCUS STEWARD 

To take full charge of Cook House, 
alio one more Cook. Mother lack- 
son, get in touch with Tangle Eye 
Blue. Show opens April 20. 

Al. G. KELLY & MILLER BROS.' CIRCUS 

HUCO. OKLA. 



WANTED 
PHONE HEN AND PROMOTERS 

This it |h, three deal* ready. Good deal 
to the right men. No drunks or limb- 
stem. Write, wire 

VFW Circus ( Inn. 

wood River, III. Phone ««4i 

No collect calls. 



WANT CREW MANAGERS 

Best Route in America. Coins West 

BOB STEVENS 

WALLACE BROS.' CIRCUS 
Stephen vide, Apr. 3 : Br own wood, 4 1 
Coleman, 5; San Angclo, 6; Abilene. 7; 
all Texas. 



John Mecimias 
Loo Gcndelsparkar 

Can Place You Contact 

Shrevcpori Fiber idtfo 

c o Clyde Beatfy Circus 
Los Angeles, Calif. 



FOB SALE 

One 80-foot Hound End Bale Ruiz Top 
with 3 forty middles; ten foot Sidewall 
with or without poles, stakes and rigging: 
one 30x30 Push Pole Top, one Hiith- 
Divine Doe, one Wire-Walking UoK 
Apply 

C. in. \i r i 

Funtand Park, Sand Bar Ferry Road 
Augusta, Oa. 



PHONEMEN WANTED! 

Convention Program and Dance Tickets 

for State Convention. 
United Hold and Restaurant Worker* 
Union of America. 
Writa P. O. BOX 1392 
Reedine, Pennsylvania, or Phone Read- 
ing 4>I«4I (No Collect Calls Accepted). 



TWO PHONEMEN 

Firemen's Deal, Savannah, Ca. 
129 W. Congress 
Deals in Georgia, Alabama and Tennes- 
see follows. Sweetheart, call me, we 
need you both. Barny, your spot ready: 
call me. 

A. O. STURDIVANT 

Phone 4.9651. Pay your own. 



WANT PHONEMEN 

Circus deal; pay every day. Contact 

L. O. WILLOWS 

Davenport Hotel Davenport, Iowa 



CAPELL BROS.' CIRCUS 



BILLPOSTERS, LITHOGRAPHERS 
S7S.00 per week. 
Wire, don't writa. 

DOC CAPELL, Mgr. 

Croesbeck, Tex., April 4. 



WANTED 

Thrift Drivers, one Clown. 
All season's work. Wire 

JACK LARUE 

Care Western Union, Albuquerque, N. M. 



FOR SALE OR LEASE 

WILD WEST OUTFIT 

2 Light Plants, 350 ft. of Seats, 3 Trucks. 
250 ft. Arena. Reason for selling — other 
business. Also can use General A sent 
and Booker for long season. 
OKLAHOMA RANCH — C. R. COLLINS 
1314 4th Ave. Columbus, Georgia 



GIVE TO THE 
RUNYON CANCER FUND 



Dressing Room Gossip 



Polack Western 

Stage of the Taft Auditorium, 
Cincinnati, proved to be a compact 
and flashy set-up for the show. 
Glen and Mimi Tracy, circus art- 
ists, spent much time sketching 
the acts, animals and clowns. A 
local harness maker turned out a 
unique order for Jack Joyce on 
short notice — a saddle for Tiny, 
his star camel. Potentate Fred L. 
Hoffman, of Syrian Temple, rode 
the camel in the street parade. 
Musicians in the clown band made 
a hit in the parade. Debbie Ward 
celebrated her birthday with a 
party, attended by the small fry 
of the show. 

Barney (Soldier) Longsdorf. in 
addition to his chores as boss 
property man, also does an excel- 
lent job of handling our mail and 
being The Billboard sales agent. 
Jimmy Blue, of the Whirlwinds 
skating act, celebrated his birth- 
day. Harold Gautier and Alma 
Michaels have acquired a pedi- 
greed English sheep dog named 
Muff. Jack Joyce holds the mile- 
age record for making a radio 
interview — one round trip totaled 
110 miles. 



Hcrta Klausser has not missed a 
show. 

Erie, Pa., was under sponsor- 
ship of the Shrine and the promo- 
tion of Sam Ward and his crew. 
Business was terrific. Ernie and 
Frieda Wiswell were kept busy 
with their many friends in Erie. 
Murray and Mitzi Fein stopped by 
en route to join the Orrin Daven- 
port show. John McKeon and 
family spent much time with us 
backstage. John now has a fish- 
ing fleet on Lake Erie. Rusty 
Rusterholtz snapped pictures of 
the clowns and showed his col- 
lection of pictures. He enter- 
tained Don Dorsey. Bob Lorraine, 
Chris Bauman and Gladys Ruster- 
holtz at supper. Ernie Wiswell 
hosted his ex-partner, Georjje 
Cook and family. Nina Unis and 
Willie Robbins are working with 
the Four Sandys. The Wiswells 
gave a party at their home for 
the gang, Mrs. Roland (Seals) 



Orrin Davenport 

At Dayton, O.. the Red Fez club j 
went all out to make us feel at j 
home. Highlight of the week was 
a party at the Shrine Club Satur- j 
day (22). Orrin Davenport sang 
a song called "Barnum Had the 
Right Idea." Elly Ardelty also 
sang. Frankie Saluto did a head- 1 
spin. Jimmie Davison gave a ren- 
dition of "Skid Row on Wheels." 
Bert and Corrine Dearo did a skit 
called "From Omaha to Wichita." 
HiftlTy Haag did an imitation of 
Judy in a comedy ballerina dance. 

New faces on this date are the 
Markus Troupe, Gretel and the 
Bokarus Troupe, Bobby Nelson 
and his trained pigs, the Rudy 
Rudynoffs and the Arelios Family. 

After this date Harry Thomas 
and family leave this show. He re- 
turpi to King-Cristiani as an- 
nouncer. Also leaving is our movie I 
colony. Otto Griebling. Frankie j 
Saluto and Jimmy Armstrong, all 
going to New York for the Ring- ! 
ling show. 

At a hospital show here were 
Helen Haag and her chimps. Ruby 
Hag and her dogs, Irv (Al Jolson) I 
Romig, Jackie LeClaire, Jimmy 



ROSS ALLEN'S 

REPTILE INSTITUTE 

Making collecting trip to South America. 
Orders for rare stock accepted with 
50% deposit. Air freight service en 
orders of $100.00 or more. One month 
to place orders. 

CABY OARREISON. WILD ANIMAL DEPT. 

ROSS ALLEN'S REPTILE INSTITUTE 
Silver Spring,. Florid, Phone 1180 



ROSS ALLEN 

■rer Springs, FIo.phOni i 



Helene jSn has some new [ Armstrong- DICK LEWIS. 

Western - wardrobe. The two 

Namedil girls have more new Cook and son. John W. Brown, 
wardrobe. Red Carter is doing Carl Grogan, H. C. Miller. Frank 



BIG PROMOTERS 

No Small Fry 

With boiler rooms ready to work Souvenir 
Program. International Convention Fra- 
ternal Organization. Work under local 
auspices. 

I want to know — how many phones, 
what you can gross: references for hon- 
esty: percentage you expect. Bcgm May 
1 . 1 952. end August 1 0, 1 952. Write full 
particulars. Hurry — St. Louis, Gary, Chi- 
cago, California, etc. 

DON Ki ll I It 

218 Pythian Building, Tulsa 3, Oklahoma 



a new song during intermission. 



Visitors: Shorty Good, Dr. and i Chris Bauman has joined. Vis- 
Mrs. W. M. Huebener, Buster and ' itors included Robert and Trini 
Helen Hayes, Charles Jones, Ralph Acevedo, Mrs. Dunn, Victor 
Winarski, Paul Schumacher, Gene i Thomas, Gaylord Hartman, Al 



Hendricks. Larry DeGrood. BilljHyman 
Lange, Russell Skaggs, Charlene 
Sellers, Mickey and Pat Clark, 
Nick and Laura Wichlach, Mr. 
and Mrs. William Schloss. the Her- 
brrt Brauns, Virginia and Howard 
Phillips, Nick (the Count) Nicko- 
!as. Art Bonner. Jack Leontini, 
Pete Ivanov and Elmer Santana. — 
HARRY DAMN. 1 



Emerson, Joseph Kleiber, Mr. and 
Mrs. David Oppenheim, Rocky 
Navarro, Mrs. J. A. Spur. James 
and Gladys Rossi, Paul Bauman, 
Fred Newman, Spike Olson and 



Mr. and Mrs. George Fred Tostivon. — Bob Lorraine. 



Under the Marquee 



4 PHONEMEN 

UPC-Banners-Block Tickets 

J. F. SHAFER 
Radio Center, Hickory 7182 
State Fairgrounds, 
Indianapolis, Ind. 
Office Opens April 1 



Pearl Agnew, former Side Show 
performer, is operating a cafe in 
San Antonio. 



Hagen Bros. 

Despite cool weather, show has 
been doing exceptional business. 
Five-year-old Carl Conley receives 
praise for his contributions to the 
Five Ratelys' juggling act and 
Freddy Conley *s Flying Saucer 
Derby. Jim Conley sustained 
slight injuries when he was bitten 
by a monkey. Others on the sick 
list recently were Mrs. Harry 
Allen, Mildred Pyle and ' Frank 
Webb. Bertha Drane is in Gon- 

2a Helen e a^ have| Ma . con Hospital Macon. Ga i 

new strobolite wardrobe for their, " rd «>' H5) and is reported 
rolling-globe number. The con- I * ood condition, 
cession department took delivery j j im H oye, CFA of Hartford, 
on a new Echols Snow Cone Conn., gave his illustrated circus 
machine and a new stand has , lecture to a large Lions Club au- 
been framed for it. It will be dience at East Longmeadow, 
operated by Bill Moore. Organ- i Mass., recently. Also present were 
ist Bill Ward had his eighth j oe Beach. Charles Davilt and 
housewarming for his trailer j Francis Lacouline, CFAs from 
while in San Antonio. Springfield, Mass. Lacouline also 

Recent visitors included Butch recently caught the Polack Bros.' 
Cohen, Jean Allen, Roy and Mary | Eastern Unit at White Plains, 



Vernon L. McReavey, in Buf- 
falo 'for Hamid-Morton, has 
visited recently with Frank 
Braden, in town for the Ringling- 
DeMille movie: Foster Bell, ahead 
of the "Death of a Salesman" 
movie, and Bob Hickey, ahead 
of "Ice Follies." 

Mrs. June Crisliani, wife of 
Lucio co-owner of King Bros. & 
Cristiana Combined Circus, un- 
derwent a major operation at the 
Sat- 



Valentine, Mr. and Mrs. Emil 
Pal.enberg Jr., Marvin and 
Leatha Smith, Walter Powell, Mr. 
and Mrs. Fuzz Plunkett, Great 
Shubert, Perry Luth, Evelyn 
Turner, Frank Lee, Mr. and Mrs. 
Howard, Bill Fee, Frank Phal- 
man, Pearl Agnew, Peewee Gard- 
ner, Jimmie Ellis, Junior Rawls, 
Charlie Smith, Carl Miller, Hal 
Plummer, Ray and Frances Mor- 
rison and Sam Scrapland. — JOHN 
TOY. 



also recently carried a story recall- 
mg the heydey of the Gentry Bros. 
Circus, which had quarters there. 
It mentioned H. B.. Will. Frank 
and Waller Gentry, Sam B. Dill, 
Waller Allen. Roy Feltus, John 
Fellus and Charles Rawles as for- 
mer circus execs from Blooming- 
ton. 

Roland Johansson, single balanc- 
ing act, was in Florida during an 1 
Army leave and visited Frank 
Wirlh and the Eriksons. Johansson 
will leave from the West Coast 
for the Orient where he will work 
with a USO show. 

Clown Ernie Burch, dubbed j 
Blinko by Paramount Pictures, 
will be on the TV program, "You I 
Asked for It," March 31. He ap- 
peered on Frank Sinatra's TV 
show March 12, doing a couple of: 
clown gags with the Andrews Sis- 
lers. . . . Fred Schmager, of Ster- 
ling, 111., visited Arthur Springer 
on the Polack show in Chicago! 
and made sessions of the Atwell 
Club. Schmager claims to be the 
"champion circus fan," having 
seen the Ringling show annually 
since the 1880's. He knew the 
Ringling brothers and went to col- 
Paul Eagles, Ringling-Barnum j lege with Cecil B. DeMille. 
promotion chief, was a guest j 

Wednesday (19) at Circus Saints Art and Marie Henry closed 
Sinners. Waldorf - Astoria | with West Bros.' Circus in Aus- 



N. Y., where he visited with the 
Georgello Brothers and Johnny 
Hartzel. of the Flying Hartzels. 



PHONE PEOPLE WANTED 

Contact 

H. W. or (HAS. JACOBS!* 

706 Tennessee St. Valtejo. Calif. 



Due (o Disappointment 

Can use a good Act for Side Show, also 
two Colored Girt* to «ing and dance. 
Want at once a Circus Cook. Show 
opens in Hugo, April 20. 

AL 6. KELLY & MILLER BROS.' CIRCUS 

Hugo, Oklo. 



NEED ELECTRIC CABLE? 

IMMEDIATE SHIPMENT from ware- 
house stock of every conceivable type 
insulated wire and cable — Including 
portable cable for lighting and power 
use, single and multi-conductor types; 
outdoor weatherproof wire, telephone 
wire. etc. Prompt attention to all re- 
quests. Write for FREE CATALOG "B." 

STANDARD WIRE * CABLE CO. 
Headquarters for Electric Wire A Cable 
MPS Venice Blvd. Culver City, CaUt. 



GROOM WANTED 

Excellent advancement opportunities for 
reliable Seal Man. Steady work for right 
man. Murt know truck and driver it Write 
all first letter. 

SPIIXER'S SEALS 

c/e Polack Bros.' Western 
Indianapolis until April 13; then sunny 
California. 



PROMOTERS 



and 



Rogers Bros. 



—Get on our Mailing LUt , . . 
- Each week The Billboard receive* Inquiries 

lunch, _at which Vice-President tin, Tfck. 'and then pla^edCamp SS^tif."™ ^om«e d a«ractio 0 n, ml <" 

Hood. Tex., with Benny Fox's ' a y n ou, Br * B ^ We c 

Star Spangled Circus. The Henrys 
will play a five-week 
ment with E. R 



Alben Barkley was the 'fall guy." 



First stand was at Homestead, 
Fla. Trucks have been painted j g ar t f o r d, jTonn 
white by Benny Wells. Skinny ' 
Goe is band leader and mailman. 
Lou Walton is producing clown. 
Al Dean has grease joint on the 
midway. Mr. and Mrs. Roy Bible 
joined at Fort Lauderdale. Biz at 
Miami for four days was good. 
Recent visitors were Henry Hutch- 
inson; Skating Lockwards, play- 
ing club dates in Miami; Bill 
Owens. John J. Looney and Wel- 
by Cook. Jackie Tolliver is doing 
cloud swing. — BUCK LEAHY. 



Polack Eastern 

Pittsburgh' was a big success, 
due to the work of Henry F. Bar- 
rett and his promotional crew. 
Circus Builders and CFA's Victor 
Thomas and Gaylord Hartman 
drove from Washington, Pa., to 
renew acquaintances with the 
writer and Archy Friesel. Robert 
Acevedo and wife, Trini, stopped 
by on their way to California to 
visit with Henry Kyes and others. 
Pedro Muicz was called by Uncle 
Sam. He was of the Four Sandys. 
John Anger did everything pos- 
sible but break his toe coming 
out of a trick on the trampoline 
and had to have it operated on. 
Sandy Dobritch is in the hospital 
in Pittsburgh, due to measels he 
contracted just before we closed. 



A full-page feature about Ring- 
ling-Barnum winter quarters was 
published in The Tampa Tribune 
March 9. . . . Roy Barrett, who has 
been clowning in Texas all win- 
ter, will move Eastward for indoor 
circus dates at Johnstown, Pa.; 

Providence, 
Syracuse and Ottawa before open- 
ing at West View Park, Pitts- 
burgh May 26. . . . Spencer A. 
Sline, of Washington, tells of see- 
ing Bumpsy Anthony clowning at 
showing of "The Greatest Show 
on Earth" in the Capital. . . . Wis- 
consin State Historical Society has 
appointed a committee to consider 
setting up a circus museum. Sev- 
eral residents of Baraboo, Wis., 
former Ringling home, have been 
working with the committee. . . . 
George Sanger, English showman, 
is hoping to have the history of 
the Sanger Circus filmed. 

Roy Fellus, partner in the old- 
time Shipp & Feltus Circus, re- 
calls his experiences with the 
show in Central America in 1908 
in a column in The Bloomington 
(Ind.) Star-Courier. He tells of 
meetinng Li. Robert E. Wood, who 
since has become a general and 
head of Sears. Roebuck & Com- 
pany. . . . The Bloomington paper 



REQUIRE 2 

With pleasing telephone voices who are 
willing to take instruction*. Want Men 
who ran stand prosperity to the extent 
of f 100. CO weekly. Permanent. 

Apply: O. K. WILLIAMS 
Offices 3W or 43* 
705 Olive St., St. Louis, Mo. 
Phone: CHestnut flOi 
10:00 A.M. to 5'00 P.M. 
Nights: Phone Upton 5-105B 
B. St. Lewis, ci mo.-. 



engage- 
Gray, opening 
May 3 in Owensboro, Ky. . . . 
Scolty, the clown, recently com- 
pleted a two-week engagement 
in Detroit promoting the "Great- 
est Show on Earth" film. 

Omer Kenyon, of the Hamid- 
Morton staff, visited his family 
at Tulare, Calif., prior to attend- 
ing the Shrine Directors' Associa- 
f Contimied on mac 88) 



refer m- 

territory to you. 

Please slate the date and type of event or 
at least one event which you have promoted 
in (he past. Specify whether or not you were 
financially responsible or secured responsi- 
ble underwriting. Write Arena-Auditorium 
Department, Tha Billboard, ISt W. Randolph 
St., Chicago 1, III. 



CAPELL BROS.' CIRCUS 

Account mlsrepre sen ting want capable 
Press and School Agent. Must have car. 

Wire: 

l>OC CAPELL, Mgr. 

Croesbeck, Tex., Apr. 4; Teeeue, Apr. 5. 



WARNER BROS. 7 CIRCUS 

WANTS 

Privileges on Hamburger. Novelties, Colton Candy and Candy Pitch. Give lo 
any one person on a percentage basts. Want a Wire Acl. Ladder Acl or Trap 
Act. Couple ol good Clowns. Any Acts suitable for circus. Would like to 
lease an Elephant. Address: 

JAY WARNER 

BOX 181 Phon. 9121 Bay Si. loult. Ml»«. 



TO ALL MEMBERS OF THE INTERNATIONAL ALLIANCE BILL POSTERS. 
BILLERS 6 DISTRIBUTORS: DO NOT SIGN CONTRACTS WITH THE WAL- 
LACE BROS.' CIRCUS, HUNTS BROS.' CIRCUS AND KELLY-MILLER CIRCUS. 
ANY MEMBER TRAVELING WITH ANY OF THESE CIRCUSES WILL BE 
EXPELLED. 

JOHN J. GRADY, Int. Secy.-Treas. 



2 EXPERIENCED * 
PHONEMEN 2 

If you can STAY SOBER If interested In the gross. Can appear, act like a 
GENTLEMAN. I can use you, keep you busy until December. Pay day every day! 
More money In small towns than cities. Lion*— Klwanis — JCs — Optimist Club 
sponsor* of LARGEST MOTORIZED CIRCUS. Phone, wire or come in. You pay 
jours, I pay mine. 

CIRCUS MANAGER— Evenines Phone 4770— Mevwood, III. 
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NEW RIDES, SHOWS SET 
TO GO OUT WITH GOODING 



Rolex to Get Introduction to Trade; 
Eight Units Make Ready for Openings 



COLUMBUS, O., March 29.— 
First of eight ride units to be op- 
erated by the Gooding Amuse- 
ment Company, of this city, will 
leave winter quarters April 18. 
Remaining units will tee-off with- 
in a six-week period following the 
first unit's bow. 

Much new equipment has been 
purchased, according to Floyd E. 
Gooding, the organization's presi- 
dent-general manager. New ad- 
ditions include a Flying Scooter, 
two Eli Ferris Wheels, a dark ride, 
Jeep Ride, Airplane Ride, Buggy 
Ride, Kiddie Auto, Jet Ship ride 
and a Funhouse. These are in ad- 
dition to the seven new rides 



Coleman Sets 
April 24 Bow; 
Pads Alcidos 

MIDDLETOWN, Conn., March 
29.— Coleman Bros." Shows have 
completed plans to launch their 
34th season on the road with a 
week's stand at local quarters 
beginning April 24, Richard J. 
Coleman, manager, announced 
this week. Current plans call for 
the org to carry 14 rides, 10 shows 
and 40 concessions, Coleman said. 

The Sky High Alcidos have 
been signed to provide the free 
attraction. Coleman said that 
the org's fair trek will get under 
way July 28 at Boonville, N. Y. 
Other fairs to be played in the 
State include those at Norwich, 
•Middletown, Altamont, Ballston 
Spa and Fonda. Other fairs con- 
tracted for are those in Green- 
field, Mass.; Rochester, N. H.; 
Stafford Springs, Conn., and 
Belchertown, Mass. Three cele- 
bration dates, including the 
Oneida, N. Y., Firemen's Celebra- 
tion, have been booked, Coleman 
said. 

Mickey Donahue will be back 
with his Motordrome, and Doc 
Jones has booked his Side Show 
and Revue. Bill Althausen will 
be back with Penny Arcade and 
glass pitch. Paul Towns will have 
the Funhouse and two conces- 
sions, and Joe Bruno will have 
the Pony Ride and Wild Life 
Show. 

Concessionaires also include 
Whitey Beardsley, Bill Storey, 
Jimmie Connors, Tim Coleman, 
Coleman Corley, Paul Smith; Tom 
Ely. with Jones' bingo; the Har- 
risons, the Coopers and Tommy 
Woods. 



Collins Crew 
Readies Gear 
For Fair Route 

MINNEAPOLIS, March 29. — 
William T. Collins Shows, due to 
a short season and a route that 
-will allow little time for work on 
equipment, will be set for fairs 
when the org leaves winter quar- 
ters here, Art Signor, who is su- 
pervising operations, announced 
this week. 

A large crow is working indoors 
here in a 60 by 120-foot heated 
building and the rides are round- 
ing into shape. The Merry-Go- 
Round horses have all been re- 
paired and painted. Seats for the 
Octopus, Tilt-a-Whirl and Ferris 
Wheel are being readied for a 
paint job, while all the mechani- 
cal parts arc getting an overhaul. 

Trucks are being repaired and 
painted under Jim Buzunis, as- 
sisted by Hary Swanson. All junc- 
tion boxes and wiring are getting 
a going-over. Working here are 
Bill Schaffer, Abe Cusson, Bob 
Ward, Charleston Winters, Clar- 
ence West brook, Jimmy Evans 
and Harold Moore. A. L. Mc- 
Laughlin, electrician, is expected 
soon. Mr. and Mrs. Gus Pappas 
are also expected to ready the 
office-owned concessions. 

Clarence Sayre will be back 
this year with his Motordrome 
(Continued on page 86) 



which were delivered at the end 
of the '51 season. 

Gooding also announced that B. 
B. Pewitt has booked his new 
Rolex Ride on for the season. 
Ride, which is new to the show 
world, is a major device, unlike 
any flat ride now on the market- 
Ride can handle 24 adults or 32 
children and has eight self-oper- 
ating rolling and spinning cars. 
1 6- Car Scooter 

B. H. Britt, who recently ob- 
tained a 16-car auto scooter, again 
will operate under the Gooding 
banner, working both his scooter 
and dark ride. Harvey Wilson has 
also bought a 70-foot glass house 
and will operate two of such 
houses, with his son, Harvey Jr., 
in charge of the second unit. 

Floyd Smith will rejoin with his 
Little Dipper Roller Coaster, 
while a new Coaster, owned by 
Robert White, also has been 
booked. Earl Ingalls has con- 
tracted to join with eight kid rides 
and Charles Andersen has signed 
his Kiddie Boat and Kiddie Auto 
rides for the season. 

Harry C. Ward will have an Al- 
lan Herschell Buggy Ride, a Her- 
schell Kiddie Ride, a Ward Jet 
Plane Ride and a Miniature Train. 
Allan Deggeller again will be back 
with* his Super Rolloplane, while 
his brother, Irving, has con- 
tracted a Kiddie Auto, Kiddie Air- 
plane and Miniature Train rides. 

Charles H. Hodges has signed 
five shows, including his Circus 
Side Show. The other Hodges 
units to be with' it are Diane Ross 
and her revue, with orchestra; a 
fat family show, a Midget Revue 
and a 55-foot Funhouse. Hodges 
recently built or purchased an 80- 
foot front, a large new top and 
complete settings for the Diane 
Ross show. 

Doc Hart wick Joins 

Doc Hartwick will join with his 
70-foot snake and reptile show for 
his first season with Gooding. 
Hartwick, who is well known for 
his years of railroad show experi- 
ence, has reframed his entire 



Mickey Stark 
Adds New Tilt, 
Trucks, Semis 

MOUNT STERLING, 111., March 
29.— Gold Bond Shows, which 
open their season in Creve Coeur, 
111., April 25, will bow with a 
new Tilt-a-Whirl in addition to 
two new show fronts mounted on 
trailers, three new semis and four 
new trucks, Mickey Stark, owner- 
manager, announced from local 
winter quarters. 

With quarters open all winter, 
org's equipment is already round- 
ing into shape. Most of the trucks 
trailers and rides sport a new 
coat of paint. 

. Gold Bond's fair route this 
year will include annuals in Wis- 
consin and Minnesota. Tour starts 
at Hopkins, Minn., July 16. Other 
Minnesota fairs include those at 
Duluth, Hibbing and Grand Rap- 
ids. Badger State annuals are at 
Madison, Rice Lake, Plymouth 
and Friendship, while still dates 
include the Rockford, 111., Cen- 
tennial Celebration, June 7-15, 
and other spots in Illinois and 
Wisconsin. 

There is little change in shows' 
staff. In addition to Stark, Mrs. 
Mary Stark serves as secretary- 
treasurer, and Ray Swanner as 
agent and general representative. 

G. Garde, assistant manager in 
1949, is still holding down the 
chief of police post here.'Mr. and 
Mrs. Jack Hamilton again will 
join. Jack -spent a year in the 
Army, most of it in Korea. In 
preparation for the season the 
Hamilton:: recently took delivery 
on a new house trailer. 

Visitors included Curley Ver- 
non, owner of United Exposition 
Shows, J. Smith shows' agent; 
Jess Wrigley, agent for 20th Cen- 
tury Shows; Bernard Ropers, co- 
owner of Rogers Bros.' Shows; 
W. E. (Bill) Snyder, veteran show 
agent; Mr. and Mrs. Jack Ogle, 
operators of Lee Moss Diggers; 
Mr. and Mrs. Joe Wright, Arcade 
operators, and Jack Diamond. 



equipment and built up one of the 
largest collection of snakes and 
reptiles to go on tour. 

Gilbert Tracy again has con- 
tracted his Freak and Midget Ani- 
mal Show. James Keller, a local 
man, who has been with Gooding 
for several years as a concession- 
aire, recently completed a new 
Monkey Speedway and Monkey 
Drome which he will operate. 

Sailor Katzy will be back with 
an enlarged Snake Show and ex- 
hibit that features Mrs. Katzy 
milking rattlesnakes. Art Con- 
verse will be back with his Circus 
Side Show. A newcomer this 
season will be Thomas J. August, 
formerly associated with Singer's 
Midgets, who will have a Snake 
Show. 

D. Rex Barnes will be back 
with his Monkey Show and his Big 
Bertha Show, an alligator show. 
Barnes will be assisted in the op- 
eration of the Monkey Show by 
Mrs. Barnes. 

Joe Stiy, who joined Gooding 
for the State Fair dates last year, 
plans to return for the full season 
with his huge Funhouse. Stiy, 
who is widely known for his many 
years as a concessionaire on the 
late Johnny J. Jones Exposition, 
will be assisted by his wife, Mary. 
Rivervo Troupe Back 

The Rivervo Troupe and their 
Globe of Death will be back. The 
troupe received widespread pub- 
licity two years ago when Life 
magazine featured the fact that 
troupe members succeeded in re- 
(Continued on page 86) 



ACA Readies 
Show Fronts, 
New Scenery 

HOT SPRINGS, March 29.— 
Amusement Company of America 
will hit the road this year with 
several new show fronts which 
are being constructed here in 
winter quarters under the super- 
vision of Noble Fairly, business 
manager. Scenery for the back- 
end units is being designed by 
Charles Teichner, show's art di- 
rector, who recently arrived here 
from Chicago. 

Virgil Pierson, new publicity 
director, was a recent arrival here 
and is laying the groundwork 
plans for this year's tour. W. E. 
(Bill) Jack, head of the billing 
crew, is temporarily in charge of 
the purchasing department. 

J. C. MiXaffery, general agent, 
is recovering from an attack of 
virus flu which has confined him 
to his Miami Beach home. Mrs. 
Al Kunz, wife of the show's 
secretary -treasurer, left here re- 
cently for Wisconsin to visit their 
son who ' . ill. 



Edenton to Va. Greater 

SUFFOLK, Va., March 29. — 
Virginia Greater Shows' manager, 
Rocco Masucci, and General 
Agent W. C. (Bill) Murray, re- 
cently inked a contract to again 
provide the midway at the Amer- 
ican Legion Chowan County Fair 
Association, Edenton, N. C. 



Augusta Off 
After Banner 

AUGUSTA, Ga., March 29. — 
James E. Strates Shows ran into 
a bloomer here after a highly 
successful winter tour in Florida. 
While the date marks the shows' 
first stop in its annual trek north, 
the bad business encountered here 
is not considered indicative of 
things to come. 

Small earnings have resulted 
from the puny crowds attending. 
Last Saturday (22) about 2,500 
paid thru the gate to provide the 
biggest crowd of the engagement 
so far. Attendance on week-day 
nights has added up to only a few 
hundred. 

Strates said that while he did 
not look for much here, the re- 
sults were less than expected. 
Principal fault lay in the location, 
since the fairgrounds are several 
blocks from the end of the bus line 
and the route to the show grounds 
is thru an unimproved section of 
town. Strates said there was no 
doubt in his mind that the show 
would have done much better on 
a highway location. Approaches 
to the fairgrounds are dark and 
uninviting. 

Too Many Shows 

Perhaps equally important is 
the fact that this city, the closest 



Percell Org 
Sets Pa. Tour 

SOUTH WAVERLY, N. Y., 
March 29. — Pioneer Shows will 
spring on their winter quarters 
lot here April 25 and will remain 
in Pennsylvania thruout their fair 
and still-date season. Mickey Per- 
cell, general manager, announced 
this week. Most of shows still 
dates are under auspices, he said. 

In addition to Percell, staff in- 
cludes Louis (Stretch) Rice, busi- 
ness manager; Paul Merrick, gen- 
eral agent; Popeye Andrews, me- 
chanical superintendent; Albert 
Bydairk, ride superintendent; 
Mack Kline, electrician ; Leon 
Paulman, sound superintendent; 
John Leonard, publicity, and Mrs. 
Mickey Percell, secretary-treas- 
urer. 

In preparation for the opening, 
two new show fronts are being 
built and light towers, along with 
much neon, 'will be added. Shows 
expect to open with 12 rides and 
six shows, Percell said. 



for Strates 
Fla. Trek 

to the government's H-bomb de- 
velopment site, has hardly been 
without carnival attractions thru- 
out the winter. Show was pre- 
dated by several other traveling 
units and the novelty had worn 
off. 

While a lot of good weather was 
wasted here, show personnel is 
looking forward to the next stand 
in Washington where the org will 
be first in. Date is always good 
and inquiries are already being 
received from a number of con- 
cessionaires. 

Florida dates were up about 10 
per cent on the average, Strates 
said, with Orlando showing such 
an increase even tho three days 
were practically lost to rain. 

Model Shows are shaping up 
nicely at Savannah winter quar- 
ters, Strates said yesterday after 
returning here from that city. Sev- 
eral of the shows' rides have been 
in operation there for some time 
and have been winning money, he 
said. 



Crafts Pacts 
Fresno Event, 
2 State Fairs 

Phoenix, Ariz., 
Sacramento, Calif., 
Added to Route 



NORTH HOLLYWOOD, Calif- 
March 29. — Crafts Shows were 
awarded the contracts for the 
Fresno District Fair and the 
Arizona State Fair in addition to 
receiving a reaffirmation of the 
pact for the California State Fair. 

Crafts will play the Fresno 
event for the second consecutive 
year and pay a per capita rate 
of 17W cents. Bidding for the 
spot was West Coast with a fig- 
ure of 17 V> cents. Crafts played 
the date in 1951; Ferris Greater 
Shows in 1950 and West Coast in 
1949. The event runs nine days, 
opening October 3. Last year's 
attendance was 221,063. 

The organization has played the 
Arizona State Fair in Phoenix for 
the past four years and winds up 
the season on this date. Event 
opens November 7 for 10 days. 

At the Fresno District Fair, 
Crafts will supply 20 major and 
15 kid rides, 10 shows and about 
75 concessions. A kiddieland 
will be located this year between 
the grandstand and the carnival 
midway. In past years the kiddie- 
land has been the front part of 
the midway. A new exhibit 
building has been constructed on 
a part of this plot. 

Other California fairs set for 
Crafts include the Merced County 
Fair, Merced, August 13-17, and 
the Lodie Grape Festival and Na- 
tional Wine Festival in Lodi Sep- 
tember 19-21. 

At a recent meeting of the Cali- 
fornia State Fair board, the con- 
tract for this event was con- 
firmed. Bidding for the spot were 
also West Coast Shows and Foley 
& Burk Combined Shows. 

Crafts' No. 3 Unit, Fiesta Shows, 
will debut its '52 season on its 
own at Palm Springs, when it 
plays the Desert Festival there 
April 2-6. Leo Haggerty will man- 
age the unit. 

Following the five-day stand 
there, the show will play El 
Monte, Palmdale, Trona and then 
the Lone Pine Stampede in Lone 
Pine May 7-11. Show will move 
into Nevada for the Elks Hell- 
dorado celebration May 15-18. 
On this date, the equipment will 
be augmented by that from either 
Crafts 20 Big or Exposition shows. 
Yermo's Calico Days follows with 
the event closing May 25. 

Show will play on its own until 
late August, when it will join the 
20 Big and Exposition units for 
11 days at the California State 
Fair. 



WOM Slates Preem 
For April 24 in D. C. 



RICHMOND, Va., March 29. 
World of Mirth Shows will open 
its season April 24 in Washington, 
Frank Bergen, general manager, 
announced here this week at win- 
ter quarters. A tentative plan to 
open on the fairgrounds here for 
a shakedown run was abandoned 
earlier in favor of the stand in 
D. C, a date that is usually big. 

Show will be in Washington in 
time for the finishing touches to 
be applied before the official 
opening. Leisurely set-up is as- 
sured, making the stand ideal for 
an opening date, Bergen said. 

Bergen said that nearly 50 men 
are now in quarters and that 
building activity is the greatest 
it has been in a number of years. 
Influx of help was taken as an in- 
dication that the show will not 
face any acute help shortage this 
season, he said. 

New Unit Planned 

Negotiations for a major and 
novel back-end attraction are 
neary complete, Bergen said, 
with an announcement likely to 
be forthcoming next week. Unit 
will be in addition to usual major 
shows carried behind big fronts. 

A big sitdown Illusion Show, 



Torture Show and a new front for 
Rose's midgets are currently un- 
der construction. Al Moody, train- 
master, has supervised the com- 
plete repainting of all train cars. 

While noting that long-range 
guessing was hazardous at best, 
Bergen said that he was looking 
forward to a good season. While 
the end of hostilities in Korea 
might bring a noticeable change 
in the nation's economic picture. 
Bergen said the show's usual ter- 
ritory reflected only major eco- 
nomic changes. 



Buff Hottle Names 
Herman Bus. Mgr. 

MARRERO, La., March 29.— 
Ben Herman has been named 
business manager of the Buff 
Hottle Shows, it was announced 
here this week. Herman was last 
connected with Heller's Acme 
Shows, assisting Owner Harry 
Heller thruout the Eastern book- 
ing season. 

Show is scheduled to open here 
April 4. Major part of the route 
is in Mid-vest territory. 
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Midway Confab 



Mr. and Mrs. John T. Hulchens. 

of Hutchens' Modern Museum, re- 
turned to their home in Cassville, 
Mo., recently following a six-week 
visit in Florida. While there they 
visited with Mr. and Mrs. Art 
Converse. Lea Urdeman, Mrs. 
Jimmy Checane; Mrs. George Mc- 
Allen, their daughter, and Odie. 
the mentalist, who spent 13-years 
with the Hutchens museum. 
Hutchens recently closed a con- 
tract with Billie Snapp for the 
1952 season. 

Mrs. June Grantham, of Tiny 
Town Circus, has returned to her 
home in Birmingham after under- 
going surgery in a hospital there. 
The Granthams have been work- 
ing in and around the Alabama 
city the past four months to good 
business. Tiny Town Circus was 
with the Amusement Company of 
America last season. . . , Peggy 
Ewell reports that she had a good 
week at Dade County Fair. Mi- 
ami, with the Barney Tassell 
Shows. Harry Fink also had a fair 
week with the Baby Show. Wil- 
liam Ewell reports 

Joseph Lchr spot worker, pens 
from Philadelphia that Buck 
Suler, concessionaire and former 
owner of Buck's Drive-In Thea- 
ter there, has opened a restaurant 
and will remain in Philadelphia 
until he starts his fair and cele- 
bration dates. Buck's manager, 
Pearl (Slim) Kearns, joined Mar- 
ion Greater Shows in St. George, 
S. C, with eight concessions. 
Lehr says that he plans to work 
a spot store at some X)f Buck's 
celebration and fair dates. . . . 
Old Oekie Brunell, of the Circle 
Inn, Philadelphia, and well known 
to outdoor showfolk, is vacation- 
ing in St. Petersburg, Fla. 

Lela and Frank Zazzara, of the 

Ringling-Barnum circus, arranged 
the dinner and reception follow- 
ing the marriage in Miami, Fri- 
day (14), of Walter B. Cox. con- 
cessionaire on the James E. 
Strates Shows for the past four 
years, and Honey Reed, of the 
same org. The bride is the sister 
of Betty Hartwick. Festivities 
ended with a party at the Gaiety 
Night Club, with Rita Corlez also 
a guest. The newlyweds will tour 
with Strates this season. . . . 
Sam Benjamin plans to leave his 
Kansas City, Mo., home soon to 
take over his duties at a Detroit 
park. . . . Curly and Trixie Clark 
and Marvin Lemons left Kansas 
City, Mo., last week for Texas to 
join Model Shows for the season. 

Tex Conroy, veteran Side Show 
talker and currently emsee-magi- 
cian for Carl J. Lauther's Side 
Show, visited New York recently 
to purchase more magic equip- 



Amcntu s Finest Show Convoi 

rEHTS— SIDESHOW BANKERS 
CONCESSION TINTS 

,l Ml III Vll III I l\l :. 

FUHEFOIL FABRIC 

Available In all color* 
All dyed color* alio avatlatu* 

Sernie Mendelson -Charles Drive 




1 PENNY PITCH BOARDS I 

5 STIU GOING STRONG J 

^ IN OUR IOTH SSASONI Z 

2 Finest Penny Pitch Board Ever 6 
2 Built $60.00 Eath S 
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RAY OAKES A. SO\S 

7731 OGDEN AVE. LYONS, ILL. 

D*y Phone; Lyons 3-4631 
Nit* Phone: Brookfiefd BS60 



SLUM SPINDLES 

Will Gel Ym Top Honey on Any Midwaj 

You can safely flash your best prizes, 
work for 10*. ISe or 25c! with our 
now, attractive, precision built 
spindle. 30 inches square, beautif ully 
covered with red felt, fancy metal 
comer plates, has 45 two-inch spaces, 
fine finished 21-inch arrow. Com- 
plete and ready to work on any 
counter top, onfy $49.50. 

$20.00 deposit, balance CO.D. 

K. Max Smith Enterprises 

Box 297, Russells Point. Ohio 



ment. While there he renewed 
acquaintances with Eddie Mareno, 
manager; Woo Foo. Laurello and 
Aibert-Aiberid, all of Hubert's 
Modern Museum. He also visited 
with Dewise Purdin, Side Show 
operator on Vivona Bros.' Shows, 
who also was in town on business. 
Conroy, who was accompanied 
by his wife, stopped over in Phil- 
adelphia to undergo dental sur- 
gery. Upon his release from the 
hospital they will return to Vir- 
ginia quarters via Washington, 
where they will visit the James 
E. Strates Shows. 

Babe Montana was tendered a 
birthday party at the home of 
his sister in Brooklyn Friday (21). 
He was the recipient of several 
gifts and numerous cards. Guests 
included Mr. and Mrs. William 
Hallo. Mr. and Mrs. Lew Man- 
fredo. Mr. and Mrs. Anthony 
Lovaglia, Mary and Connie Dima. 
Mario Sec/man. Gino Giampaoli, 
Mr. and Mrs. Sal Dima, John 
Slanpeski, Rae Telelli, Jay Rex. 
Mario Furinich. Frank Daccurso. 
Nancy Montana. Lew Maglia and 
Bobby Kork. 

Bob and Betty Harris Jr.; 
Loraine Davis and son, Michael, 
and Stanley Kowalski left Dallas 
last week to join 20th Century 
Shows. . . . Millie Cepak is visiting 
friends and relatives in Chicago. 
. . . Madlyn Chambers, who win- 
tered in Dallas, left last week to 
join Central States Shows. 

Harry Wallace is a patient at 
General Hospital, Los Angeles. . , . 
Lou Leonard is confined in South- 
west Florida Hospital, Tampa. . . . 
Turner Scott infos from Daytona 
Beach, Fla., that he will open his 
funspot there April 12 with four 
rides. . . . John Woods, of Royal 
American Shows, was slightly in 
jured recently when. he was struck 
by a car in Tampa. Following 
treatment at Municipal Hospital, 
Woods was released. 

Jack McCormick returned to 
New York Tuesday (25) after a 
six-week sojourn in Hot Springs 
where he met J. W. (Patty) Conk- 
Hn and a host of other show busi- 
ness figures. Only unhappy as- 
pect of his winter vacation was 
a side trip to view the damage 
caused in the area by tornadoes. 
His curiosity and that of a party 
of friends was tempered by the 
awful destruction they viewed. 
Jack said. . . . Jim Bergen stopped 
off to lunch in New York with 
Gerald Snellens before leaving for 
the Richmond, Va., winter quar- 
ters of World of Mirth Shows 
where he will prepare the bingo 
unit for the season. . . . Bucky 
Allen, shows' concession manager, 
continued on to quarters after a 
few days in New York where he 
attended a meeting of the Na 
tional Showman's Association of 
which he is president. 

Ethel Purlle. of Palisades Park 
(N. J.), getting her drome ready 
for opening, while husband Earl 
is putting finishing touches on 
their drome on Cetlin & Wilson 
Shows. He'll join her shortly at 
the park. . . . Max Cohen, general 
counsel for the American Carni 
vals Association, in New York 
City on business. . . . Phil Isser 
visited with Charlie Cohen and re- 
ports that Cohen recently bought 
a stable of race horses in order to 
have something to do with his 
spare time. 

Dave and Millie Curliss have 
joined the act line-up of the Hall 
and Leonard Side Show on Buff 
Hottle Shows. Millie will have 
charge of the snakes. Francis Do- 
ran is featured in the show. 

Peter Garey arrived in New 
York from Hollywood, where he 
made movie trailer shorts for Cet- 
lin & Wilson exploitations. Garey, 
who previously made flickers with 
Marie Wilson and Jane Russell, 
also signed a personal manage- 
ment contract while in the flicker 
city, with Helen Ainsworth, Gloria 
Swanson's manager. Featured 
baritone is all set for CotW's "Hol- 
lywood on Parade" midway stage- 
show, produced by Raynell. . . . 
Bill Powell, outdoor show biz's un- 
official roving "ambassador and 
traveling critic," reports from 
London that Mary Martin clicked 
big in "South Pacific," and that 
"Call Me Madam," also opened 
big. Bill's latest flash adds that 
the first British circus of season 
teed-off in a heated top in Cam- 
bridge, two weeks ago. He's been 
headquartering at the Regent 
Palace Hotel, Piccadilly Circus, 
London, but has skedded gay 
Parec for his next stop. 




LAST CALL LAST CALL 

Opening April 15th at 8 Mile anil Wyoming, Detroit 

GRAND OPENING: May l«t at Ml. Clemens. First Show in City Limits In 15 years. Followed by Lansing. 
Muskeqan, Sturgts. Baltic Creek. Kalamazoo, Jackson. Lake St. Clair Fishing Tournament, then big fourth of July 
Celebration al Napoleon, Ohio. Followed by outstanding route of Fairs and Celebrations until October 5th. Can use 
a few more Hanky Panics. We do not carry racket. Want 10-1, Glass House. Motordrome or any Show not conflict- 
ing. Want Ride Foreman for Merry-Go-Round and Cornel Rides. Heavy Ross, answer this ad for Dipper. Johnny 
Moron says: Ride Boys thai know him to come on. WILL BUY LATE MODEL OCTOPUS. 

WORLD OF PLEASURE SHOWS, 82 Orchard St., Mi. Clemens, Mich. 
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Yoic Contracting 

RIDES • SHOWS 
• CONCESSIONS • 



J For our 1952 Season £ 



C. P. O. Box 1488 
Detroit 31 , Michigan 



COLEMAN BROS.' SHOWS 

Opening Middletown, Conn., April 24 

Wanl Ride Help; .Semi-Drivers 

preferred. 
Want Mechanical, Monkey. 
Midget or Hillbilly Shows. 
All help formerly with me. 
answer. 

RICHARD J. COLEMAN 

Middletown. Conn. 



ATTENTION 

Park & Carnival Owners 

At Liberty: Young married Mao. itrictly 
sober and reliable, experienced in mart- 
aging and assisting managing Park or 
Carnival. Can get it on and of f the 
lot. handle front and office. (Sorry, not 
a patch.' Call write or wire. 

FETTER 

I860 S. W. Third Ave. Miami. Fla. 
Phone 30136 



COUNTY FAIR SHOWS 

Oeenfnf May 1st, 1*51, at O'Neill, Nebr 

Have M Fairs and Celebrations. 
Want Hanky Panka of all kind* except 
Hi- Striker, Mitt. Mu«. Long- Range. Flo**. 
Popcorn. drab. Jewelry. Are and Weight, 
Shows Wanted: Motordrome. Funhou*c. 
Ten-in-One. Snake. Illusion, Glasshnimr. 
Wild I-ifc, Mechanical or my Show of 
roertt with own transportation. Want 
Ride Help, top wares; contact at once. 
Sammy George. G. K. Kelly. Nelaon H. 
Swan. Bill Kirby. contact. 

EARL D. JOHNSON 

County Fair Shows Chambers, Nebr. 




STRANGE and WEIRD 
ATTRACTIONS 

Shrunken Heads, 
nodle*. Devil Child. 
Fish Girl. Ape Boy. 
Wild Bey, many 
others. Your Ideas 
made up. Free 
folder. Write 

TATS'S CUBIOSITY 

SHOP 
SBStC. Van Buren St 
Phoenix, Arizona 



HUBERT'S MUSEUM 

228 W. 42nd St. New York, N. Y. 
Open all year round 

Want Freaks and Novelty Acts. State 
■alary and all particulars in first latter. 



BINGO HELP 

Countermen and Glass Pitch Agents. 
Al Whitlock. can use you. Write 

ANDY CRANDELL 



1444 So. Watar 



Wichita, Kans. 



BLUE GRASS SHOWS 

NOW CONTRACTING FOR I9S2 

SHOWS— RIDES — CONCESSIONS 

P. O. Box 621 Owenibore, Ky 

Phono 35321 



FOR SALE 

Merry-Go-Round. S3.SOO.O0; 85 Ell Ferrla 
Wheel. $4,500 00; Kiddie Auto Ride. 
$1,000.00; International Tractor and 26 
ft. Trailer, * 1. 000.00: Concession Trailer 
complete, Cotton Candy, Snow Cone. 
Popcorn. $1,000.00. 

JOHN K \ II I 

R. 13, BOX 1534 D«» Peres, Ma. 




Opening April 25, Wavcrly, V Y. 

Wanted— Po«ln« Show. Snake Show Operator, Monkey, Grind. Wild Life, 10-in-l or 
any Show of merit with or without equipment. Confession* — Cuatard, French Fries, 
Novelties. Aire and Welaht. Photos, Short Range, Striker, Ball Game*. Swinger, Buckets, 
Set Spindle for stock, any legitimate Concessions not conflicting;. Bide Help and Semi 
Drivers, experienced or Inexperienced, lor Merry-Go-Round. Wheels. Octopus. Tilt and 
Rolloplane. Bingo Clerks, useful Help In all departments. For Sale— 8-C»r Octopus 
and Double Loop o Plane. 4 Semi-Trailers, three 20x30 Tops, one 20x40 Bingo Top, 
Bingo Blower. Water Fall Blower, 30x30 Marquee: priced to sell; come see this 
equipment, you will buy. 



E & B AMUSEMENTS 

30 WEEKS IH HEW YORK CITY 

Need Caterpillar Foreman. Abo Second Men en all Rides. Cood deal for Agents 
tor Custard. Ball Came and Crab; prater couples. Can place ether useful Shew 
People. Chasers and drunks, stay away. Showtrg Ogden and University Ave., 
Bronx, N. Y., until April 7. or contact 



JOHN A. BASS 



24504 UNION TURNPIKE 



LONC ISLAND. NEW YORK 



iPhene; Fleldstone 7-0457) 



WANTED— COOKHOUSE 

Can place sit down Cookhouse at the Jackson Harness Race Track (Fair 
Grounds). Jackson. Mich, Tou can open April IS, meeting starts May 2 lo 
June 7. Serve three meals a day. Water and lights available. We will hare 
over 300 horses on grounds which meant better than 300 men. Closest restau- 
rant 1 block away. Mast be neat and in keeping with downtown prices. Cheap 
privilege to the proper Cookhouse. Write 

DON ELLIOTT 

353 MORRIS AVE. GRAND HAP IDS, MICH. 



aU 



FOR SALE 

MECHANICAL ROBOT WALK-THRU EXHIBIT 

This beautiful unit consisting of % life size circus musicians playing real instru- y. 
merits with hand-carved miniature circus performers available for enterprising m 
showman. Exhibit presented on 1951 30' drop frame specially built Ky. van trailer *aj 
with 1919 2-ton Dodge tractor. Special Anchor canvas hooks to top of trailer 
making exhibition, 35'x22* when working, Unit far above average — includes 
sound, floodlights, outstanding signs, heavy duty rubber covered wire, trailer 
P> wired in conduit with 12 fuse switch box. Nothing lacking. Room for sleeping. 
W Cost over $14,000 in May. 1951. Best offer takes it. My connection with worlds 
'argest business brokers forces me off the road. 

George E. Lambert, Director Eastern Division 
Chan. Ford A Associates, II West 12nd St.. V Y.. V. 



I. T. SHOWS, INC. 

Unit »2 opening in Brooklyn. April 4fh. Froren Custard wanted, Must have own 
generator. Starting tor Long Island tour May 19. Want for Long Island beginning 
May 19 . . . Side Show, Monkey Show, Penny Arcade. Will bock any Crind Show 
capable getting money. Concessions wanted. Class Pitch and others that do not conflict 
with what we already have. Have Bingo for sale. 24x36. 104 seats, completely equipped. 



Pill!. ISSER, Gen. Mgr. 



1539 IAST 29 ST 



BROOKLYN, N. T. 



KELLIE GRADY SHOWS 

Want lor opening date starting Saturday. April 12th, Sheffield., Ala* 
heart of town. 

One or more Kiddie Rides. Cookhouse. Bingo. Glass Pitch, Siring Game or 
any Stock Concessions. Good proposition for Shows with own transportation. 
This show will positively play smokestack towns of Alabama, Tennessee) 
and Kentucky. 10 Fairs already booked and more pending. People with 
us before come on. Will give ex on 2 Mitl Camps. Want Long or Short 
Range Gallery. All answer: 

KELLIE GRADY SHOWS, Florence, Ala. 



JAMES E. STRATES SHOWS, INC. 

Can place at once LOT MAN who is capable of laying out large RAILROAD SHOW 
and can make himself generally useful. Can place A-l Special Agent capable of 
promoting Kiddie Motinccs and handling Promotions. Have plenty of good materiel 
to work with. Address 



James E. Strates 
Pres. and Gets. Mgr. 

Washington, 



Dick O'Brien 

Mgr. 

April 3*12. 



Wants— Motordrome Manager— Wants 

Wanl Manager with own machines or will book complete Motor- 
drome. Have wonderful proposition. 

Wire 

20TH CENTURY SHOWS, BATON ROUGE, U„ UNTIL APRIL 5 



Copy 



84 CARNIVALS 



THE BILLBOARD 



APRIL 5, 195Z 




IMMEDIATE DELIVERY- 
NO WAITING for 
These EVANS' Quality 
LONG RANGE GALLERIES 

GALLERY "L"~ « It. high, 10 ft. wide. One 
of the best imall units. Good assortment 
bull's-eyes, moving end stationary targets, 
spinners. With or without motor and belt. 

GALLERY "S"— 10 ft. high, 13 ft. wide. One 
of the most popular medium sins, with 
plenty of t ergots of every kind for reel 
appeall With or without motor end belt. 



ATTENTION— 

SHOOTINC CALLERY 
OPERATORS! 

If YOU NEED GALLERIES 

ACT NOW! 

Oue to unsettled conditions and present 
controls we cannot guarantee availebility 
on Evans' Galleries later this yearl This 
is the time to get set for the long haul. 
Do es many successful operators do . . . 
assure your future with Evans — the Gal- 
lery built to last. 

Complete details in our 

FREE CATALOC 

Parts and Targets also available 
Write Today 



n. 



C. EVANS 
& CO. 

1556 W. CARROLL AVE. 
CHICACO 7, ILLINOIS 



Club Activities 



C ALL 



CALL 



REYNOLDS AND WELLS SHOWS 

0PEMM6 DOWNTOWN MUSKOCfE, OKU., APRIL 19 

2 A WEEK— 16 FAIRS — 30 CELEBRATIONS — 2 A WEEK 
ACT NOW — NO DULL MOMENTS— ACT NOW 

WANT FOR 3d WEEK SEASON 

SHOWS — Mechanical, Wild Life, Illusion, Pit Show, Monkey, 

Small Drome. Tun House, Turtle, any Freak or Oddity. 
CONCESSIONS — Balloon Dart. Pitch Games. Cork Gallery. 
Long Range. Fish Bowl. Fish Pond. Derby. Custard. Snow and 
Apples. Jewelry. Ball Games. Photos, Small Cookhouse. 
RIDE HELP — Foremen and Second Men, must drive semis; Top 
Salary Man or couple to manage Fun House; Bingo Countermen. 

All contracted report in quarters by April 15th. 

All replies to Box 782, Muskogee, Oklahoma. 



Bif>FIRE WORKS 

Iflm* DISPLAYS lor All Occasions! 



CELEBRATION COMMITTEES! FAIR SECRETARIES! 

Write for our catalog of magnificent fireworks displays! Special programs made 
sip for fairs! Satisfaction guaranteed! 



Expert operators erasable for large snows! Full insurance carried on 
operated displays! 

WRITE FOR FREE CATALOG! 



Vfffff rich BROS'. FIREWORKS CO. 

'I' III DC FT. ■•• BOX lit tlOUk PALLS, SOUTH DAKOTA 



FLOYD O. KILE SHOWS 

OPENING APSIL 13TH— 3 SATURDAYS. > SUNDAYS. 

Easter Celebration — Plaquimtne. >-»■ 
Can place for 34-week season — 13 Pairs — 3 Coiebretions. 

CONCESSIONS: Custard. Novelties. Aie, Coke, slum:, Bumper. Blower. Darts, Hucfcly 
Buck, Jewelry-Enjiravin*, Amer. Palmistry. Pilch to Wins, Hi*h Striker. Bee-Hive, Slum 
Spindle (no sets), Country Store, Stock Wheels. P.C.. Pan. Rat (no other P.C. on show). 
Booking one of a kind for Spring Dates. Wc live and let live here. Get on the 
Band Wagon NOW. Carry 8 Rides; no gate or grift. Ride Help: Merry-Go-Hound 
Foreman (ride in A-l shape), want one that can keep It that way and sober; drive semi. 
You get your salary here. Shows: Will place any clean, flashy Grind Show (to 
feature). Bingo— Counter Man that drive* semi. AH replies: 
FLOYD 0. KILE, MGR., LIVINGSTON. LA., OR PHONE 3W4. 



Telephone; fl £■ mr _p_f^ Night Service 

5-5418 ^« ** W«> VU. 6-2524 



MOVED TO NEW LOCATION— New Stock- Large Selection 

Drive Inside Building and Load PLASTER- GLASS- SLUM and NOVELTIES. 
ONE STOP SERVICE - DAY OR NIGHT 

WE SHIP SAME DAY ORDER IS RECEIVED- WITH 2SJo DEPOSIT 

114-116 West Jackson Avenue - - Knoxville, Tennessee 



ROYAL CROWN SHOWS 



WANT 



WANT 



WANT 



Wjnt Ride Help. Second Men on all rides who can drive semis, Concessions: Will sell 
exclusive on Arcade and Derby. Long route of Fairs and best of Still Dates 
DOLLY YOUNG. MANAGER, ROYAL CROWN SHOWS 
Ralston Hotel, Columbus. Georgia 



GIRL SHOWS 



GIRL SHOWS 



On account of last minute change in personnel have 7 M ft.' Panel Fronts built on semi 
trailers open. One operator preferred for both, mutt have own public-address sys- 
tems, costume*, etc., for inside. Mutt be able to be in winter quarters by May 1 to 
get shows ready for May IS opening,, Excelsior Springs, Mo. 

> SUNSET AMUSEMENT COMPANY 

P. O. BOX --=>. DANVILLE, ILL. 



WANTED TO BUY 

ONE SEVEN CAR TILT WITH STEEL BUCKETS. ONE LARGE 
TRAIN FOR AMUSEMENT PARK. 
Contact 
DONALD CIEBOE 
287S DOUGALL RD. WINDSOR. ONTARIO CANADA 
Phone 3-8044 



GRAND OPENING, APRIL 14 

Columbus, Indiana, 10th and Wfhon Streets 

MIGHTY HOOSIER STATE SHOWS 

Want Hanky Pinks, Shows. Ride Help All replies: 
W. R. CEREN. CreenstHiri. Ind. 
Will move on lot April 9-10. 



Showmen's League of 
America 

54 West Randolph Street, Chicago 

CHICAGO, March 29.— Presi- 
dent S. T. Jessop called the Thurs- 
day (27) meeting to order. With 
him at the table were James P. 
Sullivan, first vice-president; 
Walter F. Driver, treasurer; Joe 
Streibich, secretary, and Past 
President Lou Keller. 

Charles Zemater Sr. announced 
the entertainment committee wiH 
hold a house warming in the new 
quarters Thursday (3). Sick list 
included W. D. Sullivan, Bill Car- 
sky and Jack Benjamin. Eddie 
Sheehan reported on the mend, 
but Lou Leonard is expected to be 
confined for some time. Nothing 
new on Lou Bleden, W. C. Deneke 
or Clifford Darling. 

Letters were read from the Na- 
tional Showmen's Association, the 
SLA Auxiliary and Caravans, Inc. 
Final meeting of the season will 
be held May 1, with the first meet- 
ing in the fall scheduled for Octo- 
ber 2. 

Morris Haft, legal counsel, an- 
nounced he expects an insurance 
settlement soon for last fall's fire. 
Board of governors has ruled that 
memberships accepted after this 
date will receive cards paid up to 
September L 1953. 

Present after absences were Bob 
Sugar, Sam J. Solomon, Andy 
Kasio, Manuel Brasco, Ralph O. 
Woody, Ned Torti, Robert Robbin, 
Jack Dufficld a«d Ray Meyers. 
Ladies' Auxiliary 

Regular Thursday night (27) 
meeting was presided over by Mae 
Taylor, first vice-president. Also 
on the rostrum were Mrs. Lucille 
Hirsch. third vice-president; Mrs. 
Carmelita Horan, treasurer, and 
Mrs. Elsie Miller, secretary. 
Blanch Latto, chaplain, delivered 
the invocation. 

Rising votes of thanks were giv- 
en Ann Belden and Frances Keller 
for their work on recent socials. 
Mrs. Hirsch, chairman of relief, 
reported Margie Freis, Louise 
Rollo, Alice Hill and Billie Hunter 
on the sick list. 

Cora Yeldham and Lee Gluskin, 
both past presidents, were back 
after absences. 

Final meeting of the season will 
be held April 24. Next social is 
Thursday night (3), with Marie 
Brown as hostess. 



Hot Springs Showmen's 
Association 

DeSoto Hotel. Hot Springs. Ark. 

Ladies' Auxiliary 

During the race meeting here, 
the club has been holding its 
meetings on Sunday night instead 
of Thursday nights. Meetings go 
back to Thursdays beginning with 
the April 3 session. 

President Betty Bazinct pre- 
sided at the March 23 meeting. 
Also on the rostrum were Caro- 
line Holt, first vice-president; 
Pearl Weydt, second vice-presi- 
dent; Vivian Zimdars, secretary, 
and Ethel Cutler, treasurer. Chap- 
lain Marion Shuford gave the in- 
vocation. 

Warden Elsie Powell attended 
after being absent for two weeks 
nursing a sprained back. The 
ways and means committee is 
making plans for the Hit the Road 
Party. Weekly award, donated by 
Caroline Holt, was won by Lu- 
cille Malone. Alice Hennies left 
for Houston to join Harry at their 
Kiddietand there. 



Pacific Coast Showmen's 
Association 

1235 S. Hope St.. Los Angeles 16 

LOS ANGELES, March 29. — 
Charles Walpert. vice-president, 
conducted Monday night's (24) 
regular weekly meeting and ad- 
vised members that President 
Jerry Mackey is offering a 1953 
paid-up card to any member ob- 
taining five or more new mem- 
bers. On the rostrum with Wal- 
pert were Lou Manly, secretary, 
and Al Weber, treasurer. 

Ralph E. Davis, concessionaire 
at Balboa, was elected to mem- 
bership. Ben Morrison, Michigan 
Showmen's Association president, 
was invited to the rostrum and 
made a brief talk. 

Bill Eastham, Sam Jones, Harry 
Wallace and Lou Leonard are on 
the sick list. Sam Dolman, banquet 
and ball committee chairman, re- 
ported that plans are moving 
ahead to stage the event at the 
new Statler HotcL 



National Showmen's 
Association 

1564 Broadway. New York 

NEW YORK, March 29 — At the 
regular meeting of both the 
board of governors and the gen- 
eral assembly, held Wednesday 
night, March 26, were well at- 
tended. Conducting both get-to- 
gethers was 2d Vice-President 
Joseph A. McKee. With him on 
the dais were Treasurer Harry 
Rosen, Assistant Treasurer John S. 
Weisman, Secretary Gerald Snel- 
lens, Counsellor Max Hoffman and 
Dr. Jacob Cohen. First Vice-Presi- 
dent Phil Isser arrived later in the 
evening, having just returned 
from his winter quarters. Presi- 
dent Bucky Allen, who made a 
special trip here earlier in the 
week, couldn't stay to attend, nor 
could president emeritus George A. 
Hamid, who was called out of 
town. Chaplain Fred C. Murray 
sent his regrets but promised to be 
present at the next meeting, the 
last of the season, scheduled for 
Wednesday night, April 9, which 
all members are once again re- 
minded to attend. 

Welcomed back after long ab- 
sences were R. Shep Blumberg, 
John McCormick, Jack Gilbert, 
Charles Wertheimer, Joseph 
Walker, Irving Sherman, George 
Regan, Al Katzen and David 
Baker. 

Sympathy is extended to Samuel 
and Michael Walker on the loss of 
their sister; to Saul and Joseph 
Shaw on the death of their father, 
and to the family of Herman Blu- 
menfeld, who died last week. The 
Blumenfeld funeral services were 
held Thursday morning, March 27, 
at the Riverside Memorial Chapel 
here. Among members who at- 
tended were Joseph Hughes, Da- 
vid Solti, Italo Fantino, James Mc- 
Hugh and Arthur Campfield. 
Ladies' Auxiliary was represented 
by Mrs. David Solti, Mrs. Italo 
Fantino and Ethel Weinberg. 

Recent visitors included Harry 
Kaplan, Edward Rouch, David 
Boom, Patrick Schilly, Nathan 
Froom, Casmer Koscielny, Her- 
man Malek, Leonard Traube. Jack 
Agree, Harry Fields, Michael 
Wynn, Louis Nuskind. Morris Ba- 
talsky, Edward Elkins, Joseph 
Horan, Charles (Doc) Morris and 
Louis Reiben. 



Missouri Show Women's 
Club 

415A Chestnut St., St. Louis 

ST. LOUIS, March 29. — Meet- 
ing was held Thursday (20) in the 
clubrooms, with Jeanette Hart, 
president; Margaret Lohmar, 
treasurer; Faye Davis, secretary; 
Babe Weenstein, social secretary, 
and Rose Brown, chaplain, on the 
rostrum. 

On the sick list are Lotis Fran- 
cis, in Missouri Baptist Hospital, 
and Mrs. Daisy Davis. 

The semi-annual card party 
March 20, under direction of Presi- 
dent Hart; Mrs. Vcrna Schantz, 
third vice-president and ways and 
means committee chairman, and 
Secretary Fay Davis, was success- 
ful. Esther Speroni won the at- 
tendance prize, a deep fryer. Estell 
Regan won second prize, Mr. 
Melcher won an electric clock and 
Mrs. George Regan a doll lamp. 
Clara Campbell, Nora Gdynia and 
Virginia Von Brehren served the? 
buffet lunch. Mary Thompson 
brought 95 ball-point pens and all 
went home with a gift. 

Annual St. Patrick's party drew 
a capacity crowd. Mr. and Mrs. 
Ed Schantz, chairman of the en- 
tertainment committee, super- 
vised. An orchestra provided mu- 
sic and Harriett and Loretta fur- 
nished entertainment. 



Lone Star Show Women's 
Club of Texas 

3105 Forest Ave., Dallas 

DALLAS. March 29— Monday 
(24) meeting was called to order 
by President Marie Obluck. She 
was assisted by Cleo Sneed, sec- 
retary, and Pearl Vaught, treas- 
urer. Edna Hacker was named 
chairman of the entertainment 
committee. Grace Tinder will han- 
dle publicity for the next three 
months, with Millie Cepak as 
chaplain in the absence of Alyne 
Morency. Martha Moss and Mar- 
garet Pugh will chairman the sick 
committee. 

The meeting, a social night, 
drew a large crowd. Marie Obluck 
and Edna Hacker provided the re- 
freshments. Ed and Corine Greer 
won first prize for the "tackiest" 
attire. 



ROSS MANNING SHOWS 

LYNCHBURG, VA. 
CAN PLACE 

Long Range. Short Range. High Striker. 
Ride Help: Spitfire Foreman, Second Men 
on rides who can drive semi. 
Shows: Bernard Bros, want for Side Show: 
Freaks, Working Acts, Bally Girts. Snake 
Show, Life Show, any show that doesn't 
conflict. Eddie Evans wants Hanky Pank 
Help. Also P. C. Dealers. Blinkie Bernstein 
wants Count Store Agents, P. C. Dealers, 
Pin Store, Bowling Alley. Must be capa- 
ble. Write. 

ROSS MANNING 

Carroll Hotel. Lynchburg, Vl. 



WANTED 

For Sprinetown Colored Spring Fair, 
April 13 to 19, Sprinetown, S. C. 3 miles 
from Canadys, S. C, Route IS. Big Col- 
ored Settlement. IoH of monty, all work- 
ing at H-Bomb Plant. 

Concession*; Pitch Till V Win, Muff Out- 
fit, Block Pitch, Strine Game. Can use 
Crab or any Hany Pank. No rrilt 
Aeenta far office owned Concessions. 
Afents who were with me when we 
closed, «et In touch with me for all 
summer's work. Down South ajcafn next 
winter. Want Han and Wife. Wilt book 
Show* for all summer in Pennsylvania 
w'lh Eddie's Expo Shows; open April 36. 
All wires to 

JOLLY I Mi l l I I 

Mar. 31-April S, Varnville, t. C. 



Want to Book or Lease 

Mr #5 Ell Wheel with or without 
transportation. Also have neatly 
framed Grab. Popcorn and Apple 
Concession lor season. 
Want Ferris Wheel Foreman, Top 
salary. BUI Boley, call me. 

11 OR 1 MESSIAS 

1950 S. W. Third Ave. Miami. Fla. 
Phone 30136 



Raines Amusement Co. 

LAST CALL 

For Corn Game. Cookhouse, Milk Bottles 
or any Concessions that work for stock. 
All spring dates up town. We don't show 
the country. Naed Hanky Pank AsenU. 
Ride Help, come on. 
Lockasbvrg, Ark,, up town. Contact Mf r. 



FOR SALE 

Calumet Jr. Pop Com Trailer. Clant 
Star Popper. Best of condition, reason- 
able 

ANDY CH AIN DELL 

1444 So. Water Wichita, Kent. 



DARK RIDE 

FOR SALE 

El*ht Cars, one of the nicest on the 
road. Bargain. 

FIELDING GRAHAM 

Kansas City, Me. 



741S Slat* Line 



GOLD BOND SHOWS 

NOW CONTRACTING FOR 1952 

RIDES — SHOWS — CONCESSIONS 

MICKEY STARK. Owner 

P. O. Box 779 Mt. Sterling, III. 

< Phone: 330) 
Winter Quarters at Fairground* 



FOR SALE 

1 Nashville Flos* Machine. 1 Floss Kine 
Machine, used 3 month*, both |tt&0S 
1 Snokonette, stock. $50.00: 1 6x6 Panel 
Outfit, royal blue Top, $40 00; 1 14x14 
Glass Pitch and Center, 325. DO. 

RAY LOMAN 

Hansrs Tr. Court Lafayette, Ind. 



Milliken Bros.' Shows 
Week Mar. 31-Apr. 5 

UPTOWN LOCATION, JESUP. OA. 

Capable Hanky Pank Asents. contact 
Miss Mary East. Will book a few Har.kv 
Panka. Paul Sillier. I wired you. what"* 
tnr trouble? Will book any Major Ride 
thai doeenjl ronfitct. 



FOR SALE 

Streamline Caterpillar. Looper, Seven-Car 
Tilt-a-Whirl; also Kiddie Rides. 

Box 502 

The Billboard. 188 w. Randolph 
Chicago 1, Illinois 



WANTED AT ONCE 

Wheel and 29-Acents for Skillo, Pins, 
Razzle, Roll Downs. Also Grind Store 
Agent* for Balloons, Ball Games, Fish 
Pond, Rat Game and Pans. Jack Flynn 
wants to hear from Bobby James, This 
show open APRIL 4 and plays 20 Fairs 
in. Midwest. All replies to: BEN HER- 
MAN, Bus. Mgr., or BILL ABRAHAM, 
BUFF HOTTLE SHOWS, Marrero, La. 



WANTED AT ONCE 

Foreman for Wheel. Tilt, Merry-Go- 
Round, Roll-o-Plane, Chairplane. No 
Ups and Downs until Labor Day. Long 
season, top pay for sober and reliable 
Men. Also other useful Help needed. 
Come to Savannah Beach. Ga. 
LEO LA.\E SHOWS 
Savannah Beach, Ca. 



Nolan Amusement Co. 

Opening Near Zanesvllle. April 28fh 

WANT — WANT 

Concessions. Shows, Rides not conflicting, 
Live Pony Ride, Ride Help. 
FRED NOLAN. Moxahala Park 
So. Zanesvlne, Ohio 
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W. C. (BILL) BELL 

WANTS 

MAN FOR ARCADE. ALSO 

AAffcfTf. EAO HAMKY OA NIK 

ADDRESS: e/o American Beauty Shows 
Box 29, Perryvilte. Mo. 


Miami Showmen's 
Association 

236 W. Flagler Si., Miami 
Ladies' Auxiliary 

Last meeting of the season was 
called to order by President Mae 
Levine. On the rostrum with her 
were Ruth Schreiber, first vice- 
president; Ada Cowan, third vice- 
president; Mrs. W. Tucker, treas- 
urer; Mrs. Alberta Mack, record- 
ing secretary, and Mrs. G. White- 
head, corresponding secretary. 
Bea Tarbes delivered the invoca- 
tion. 

Martha Zimmerman was wel- 
comed to her first meeting. Kitty 
Glosser reported $24 collected for 
food sold at the Jamboree. Freda 
Wilson announced that Minnie 
Simmonds and Bea Truesdale had 
donated to the Kay Edwards 
Memorial Fund. She also re- 
ported the outlook excellent for 
the club to have its new building 
by fall. Tyler Babs Geffen re- 
ported 73 members present. 
Frances Barnett distributed raffle 
books to be sold for the raffle at 
our Follies party. Recess was 
called for the dark horse, won by 
Bea Truesdale, and the flower 
fund. 

Following the business meeting 
Frances Deemer, chairman of the 
entertainment committee, gave us 
one of the best parties of the year. 
Assisting her were Winnie Ed- 
wards, Peggy He i man, Emma 
Rocco, Rcgina McLinden and 
Myrtle Brooks. Solos^were sung 
by Regtna McLinden, Emma 
Rocco, Kate Lacardo, Peggy Hei- 
man, Winnie Edwards and Myrtle 
Brooks, accompanied by Kate 
Goodman and Regina McLinden. 
There was also community sing- 
ing. 

Kitty Glosser and Pearl Schultz, 
co-chairmen of the refreshment 
committee, and their assistants, 
Billy Palitz, Louis Weiss, Belle 
Cooke, Peggy Hirsch, Dorothy 
Karst and Mae Nelson, served 
lunch. 

Heart of America 
Showmen's Club 

913A Broadway. Kansas City, Mo. 

Ladies' Auxiliary 

Auxiliary held its annual Pot 
Luck Dinner for members of both 
clubs March 21, but a sudden 
snowstorm held attendance to 
56. President Ruth Martone wel- 
comed guests and called on 
HASC President Hugo, who re- 
sponded with a brief talk. He 
presented Sam Benjamin with 
a gift from Chester Levin. 

Bill Snyder attended the din- 
ner, as did Capt. Roy Hickman, 
of the U. S. Air Force, and his 
mother, Mrs. West, of St. Joseph, 
Mo. Door prize, a Mexican silver 
bracelet and earrings, donated by 
Ruth Ann Levin, was won by 
Ivan Michelson. Club will hold 
two more meetings and then close 
the clubrooms until November. 

INLAND SHOWS 

OPENING WINONA, MO., APRIL IV 
Wanl Wheel Operator, furnish own help 
and Kas: 50-50 after tax and committer, 
or salary. Man for Kid Rides. Want Pish 
Pond, Coke, String. Cork, Ball Games, 
Glass Pilch. Mug, Jewelry or any Slum 
Joint, S16.M Includes cut in, Insurance. 
Six Cats, Set Joints, Bingo. $28. 90 Still 
Dates, Percentage open. Adam Teaka. 
contact. Will book or lease Merry -Go 
Round. 

ADDRESS: Nettlolon, Ark., until Apr.l It. 


Show Folks of America, 
Inc. 

145 Turk Street San Francisco 

SAN FRANCISCO, March 29.— 
Regular Monday night (24) meet- 
ing was called to order by Presi- 
dent Doris Monette. Also on the 
rostrum were Charlotte Porter, 
first vice-president; Phil Shapiro, 
sitting in as second vice-president; 
Orie Blome, as third vice-presi- 
dent, and Patty Treanor, treasurer. 
Guests of honor included Lee 
Brandon and Bonnie Townsend, 
the latter serving as secretary in 
the absence of Edna Raiford. 

Three new members were init- 
iated by Past President Harry G. 
Seber. Sick committee reported 
that Polish Fisher was recuperat- 
ing at home and is expected to be 
up and around shortly. Fred Ram- 
sey, husband of Nellie Baker, is 
still in Marine Hospital here. 

President Monette announced 
that three special meetings of the 
board of directors had been held 
in the past two weeks and that 
the ways and means and financial 
committees are working on some 
new fund-raising plans. 

Lee Brandon spoke briefly and 
recited from a book by Eugene 
Field. Other members present aft- 
er absences included Mr. and Mrs. 
Charles Albright. R. LaFond, Mr. 
and Mrs. Fagan, Mr. and Mrs. Bud 
Haynes, Mr. and Mrs. Orie Blome, 
Nick Baily, Archie Long and Mr. 
and Mrs. Hunter Farmer. 

Meetings will be held each Mon- 
day night thru June 1. During the 
summer they will be scheduled 
once a month until September 1 
when weekly meetings will again 
be resumed. 

Regular Associated 
Troupers 

106 E. Washington. Los Angeles 

LOS ANGELES, March 29. — 
Among the many members who 
worked the Orange Show in San 
Bernardino, Calif., was President 
Lill Schue. Five new members 
were brought into the club, as 
was a good sum for the bazaar 
fund. A Lillian Schue Night was 
held March 20, with 10 members 
acting as hostesses: 

Tillie Palmateer will direct the 
Building Fund Party to be held 
April 10. A ham dinner will be 
served, followed by a fashion 
show under direction of Sunshine 
Jackson. Virginia Kline lettered 
from London. Doris Devine, 
daughter of Myrtle Hutt, was 
married to Louis S. Kaufman here 
March 16. 

Tivoli Exposition Shows 

WANT 

Rides, Shows and Concessions. 10-bvl 
with own equipment. IS Fairs beginning 
June 28th already contracted. Contact 

M. V. PETEBSEN 

P. O. Box 741 Joplin. Me. 


HILL'S GREATER SHOWS 

WANT FOR C10VIS, NEW MEXICO, SMDIHS' MY DAY, FOLLOWED BY 
TEXAS' LARGEST DAISY SHOW Al PLAINVIEW, TEXAS, APRIL 1218 

HANKY PANKS: Will book Ba«krlball, Age. Scales. Cat Rack. Bottle Came, Fish Pond. 
Slum pitrh-Till-Vtm-Win and Novelties. Joe Rown wants Help for Wheel; wire If 
1 know you. Floyd R. Matter wants Cooks and Walter*. SHOWS: Want Fun lluu^e. 
Glass House, Midget Shuw and Illusion Show. HIDES: Will book Pony Ride, Bulgy, 
Rock-o.Plane. Can place Foreman (or Spitfire, also General Ride Help. Glynn 
Joplln, have two rides for you. 

This Show has 1* Fairs and Celebrations starting at Livingston, Mont., weak July 4. 
Also Top Sprint Route. Route to interested parties. 


WANTED 

NAIL AGENTS 
FOR SLUM CONCESSIONS 
ON WORLD OF MIRTH 

SHOWS. 

CLYDE 

1314 E. Fncrsor St. Tampa, Fla. 

PROMOTERS 

—Get on our Mailing List . . . 
— Each week Hie Billboard receives inquiries 
axklnjc for names of individuals who might 
underwrite and promote attractions for 
auditorium* and arenas. We ran refer in- 
quiries from your territory to you, 
— Please stale the date and type of event or 

in the past, Specify whether or not you were 
financially responsible or secured responsi- 
ble underwriting. Write Arena-Auditorium 
Department, The Billboard, 111 W. Randolph 
St., Chicaoo 1, III, 


| WILL SELL OR TRADE SPITFIRE FOR OCTOPUS | 

Linda Lopez wants for two Girl Shows, Side Show, Snake Show and Monkey Show- 
Want Tattooer and Mitt Camp, good proposition, this is an excellent route for both. 
Can place Dancing Girls, experience not necessary, I train you, very good pay. Ticket 
Sellers for al) shows. Starkey and Millie, come on. All People who were with me 
before, wire or come on. Ginger Rae Scortlna, terrific proposition. 

All Wires or Calls: H. P. HILL, Owner; Clevis, N. M., this weekj then per revte. 




JIMMIE CHANOS SHOWS 

Will Open Richmond, Ind., Nay 2 

Want legitimate Concessions of all kinds Ball Games, mi Striker, Cigarette Gallery, 
Fish Pond. On account of disappointment want Cook House that caters to show 
people. Want Shows with own outfit. Want Girl Show with own outfit, also Man 
to run office owned Athletic Show. Want Ten-io-One Side Show, Snake Show, Fun- 
house. Will book you free, all you pay Is lights. Show leaves winter quarters April 15. 
Want Ride Help, Merry-Go-Round Foreman, Ferris Wheel Foreman, Caterpillar Fore- 
man, Flying Scooter Foreman, also Second Men for all kinds of rides. This show 
has ten office owned rides No gate. All replies to 

JIMMIE CHANOS 

801 East Slk Sr.. C«.-,:. Ohio Phone 491 


EMPIRE STATE SHOWS 

Want two Major Rides with own trans- 
portation for 20 weeks in real ride terri- 
tory. Want Dart Bingo, Arcade, Grind 
Show. Legitimate Concession*, get our 
low rates. Opening May 3. Auburn. N. V. 

Contact V. IROLLI. Mgr. 
3* Montgomery St., Button la. Mats., or 

CARL MILLER 
Cor. Flomich A Monfoomerv Ave., 

Holly Hill, Fla. 

CAN PLACE 

One or two Major Ride* for full season's 
percentace No Wheel or Chairplane 

DEALING'S RIDES 

3610 Niagara Falls Blvd. 
Tonawande, N. V. 


^^^^ 

"HONESTY IS OUR POLICY" 

Opening April 21st at Fort Payne, Ala., Downtown lot. Choice Tonrtessoo 
Spots to Follow With Two Weeks on Nashville Lots. 

Sell X on Custard, Novelties, French Fries. Want — Jewelry, Hit and Miss, Coke Bottle, 
Balloon Dart, Cat Rack. Milk Bottle. Pan Came, Pea Pool. Cork Gallery, Penny Pitch. 
Glees Pitch. Will Book Fun House. Glass House, Illusion and Motordrome. 1 am 
framing nice Minstrel Shaw with wagon front, interested in Manager starting July 4th 
week. Help needed —Due to disappointment need Wheel Foreman and Second Man. 
Tilt Foreman and Second Man. Man to handle panel front and marquee and to operate 
Rollowhirl. All Ride Help must drive. 

AH replies: JOU\ POBTEMOIST, Athens, Ala. 




WANT 

B-l-N-G-0 

Alto Demonstrators. Week April 31st. 
"DURHAM OH PARADE." 

Mel J. Thompson 

Box 16*1 Durham, H. C. 

FOR SALE 

At sacrifice due to service call, late 
model Fly-o-P)ane and Sky Fighter, used 
one season, with transportation- Any 
reasonable offer considered, 

D. R. STECK 

Waco, Texas, thru April S. 

CARNIVAL WANTED 

For week of June M. 

Event sponsored by Sterling Merchants' 
Association. Big Air Show and Free 
Fireworks Display on July 4. For further 
Information contact 

JOIIA J. MAN ION 

133 E. Third $t. Startle*. III. 


GATTO AMUSEMENTS 

FOR SEASON'S WORK IN PHILADELPHIA 

Concessions — Bingo, Popcorn. Apples. Floss. Grab Stand, Custard, 
French Fries, Scales. Age and Weight. Fish Ponds, Ball Games. 
Photos. Will book all legitimate Hanky Panks. 
Help — Ferris Wheel Foreman, Electrician for 75-kw. transformer. 
This show has seven Rides. Have choice locations. Open April 18. 
Philadelphia. Pa. All replies to 

ROX GATTO 

13 CHURCH LANE FERNWOOD, PA. 




CAVALCADE OF AMUSEMENTS 

Can place high class Circus Side Show with own equipment. Want Operator 
with own banners for Snake Show. Can place Wild Life and Unborn Shows. 
Want capable Man to operate Glass House. Foreman tor Philadelphia Tobog 
qan Merry -Go-Round, also Foreman for Lillle Dipper. Can place Polera, 
Chaikers and Tractor Drivers. Address; 

AX WAGNER, MGR. 

Pensacola, Fla., this week; Selma, Ala., next week. 




JOHN FRANCIS SHOWS 

OPENING FRIDAY, AM 11 10, FOR 10 DAYS 
4300 BLOCK OF "C*TH BROADWAY, ST. LOUIS, HO. 

Men, come on. 

F.ufs. Street Fain and Celebrations in Illinois, Indiana, Kentucky, have some open dates. 
WRITE: P. D. Bex 27. B re man Station, St. Louis, Mo. 


WANTED 

Concessions, Children's Rides and other 
|uly 4. Write to 

Chamber of Commerce 

A ins worth, Nebraska 


WANTED 

A CLEAN f APNIVAI 

For the American Legion Free Fair, Sun- 
man, Ind., |uly or August. 

E. W. ROWREY, Sec 


BIG CARNIVAL WANTED 

Coed clean Carnival to play May 20. 21 
and 22 at Marine Bas« of 50.000 popu- 

< .imp Special Services 

Camp Lejeune, North Carolina 


GIRLS-WANTED— GIRLS 

For Posing Snow and Revue. Experience 
not necessary. Can also place 2 Ticket 
Sellers. Write 

DOT 01 NAT MHtY 

Car* John H. Marks Shows 
Richmond, Va. 


GENERATOR SET FOR SALE 

3,000 watt, 110 *olt, 60 cycle Generator directly connected to 2 cylinder g .no line 
engine. Montgomery Ward make, practically new condition, used only 150 hours. 
Mounted on rubber tired dolly. Cost new $650.00; our price S3 00.00 tor quick sale. 
Here is a real bargain for someone. 

GOLD MEDAL PRODUCTS CO. 

318 E. Third St. Cincinnati 2, Ohio 




GIRLS — GIRLS — GIRL5 

LOOK — LOOK LOOK 

READ THIS 

Wanted for Girl Show — Good salary, food 
bonus: new Pontiac Convertible, and ex- 
eellent opportunity for television career 
when show closes. Write l#siie KMster, 
Hotel Nuvllle, Rochester, Minn. 




ntnNTDRoToiblMl 

I Men or Women at once. 

I Opening April 13 — Palisades Park, * 

J N. t. S7S-M5 weekly, plus tips. ♦ 

t EARL 1*1 It 1 1 1 I 

* 4 Cumbermead Road, Palisades, N. J. 7 


KING REID 

Waats to bear from 

Sol Metfzer, Harry Price, Anthony 
Mendoza, |. Zetber. 
Winter Quarters, Manchester, Vermont 


CHARLES H. HODGES 

DUE TO OfSAspOINTAtfNT 

Can me one or two Fat Girls for Fat Family Show. Delia Clark lAmiion Ciantrcss), 
contact me tor wonderful proposition. 
CHARLES H. IE (MM* I S 

BOX 235 CO LD W AT E R . MICHIGAN 


WANTED IMMEDIATELY 

PIH STOOE. BIOWK AND 
COUNT STORE AGENTS 
RALPH I.IPSKY 

5336 Weill SI. Leyii. Mo. 


NAIL AGENTS 

WANTED 

RED HAZZARD, COME ON. 

J. E. CALDWELL 

Cara Cavalcade of Amusements. 
Pensacola, Fla., this week; 
Selma, Ala., next weak. 


WANT CARNIVAL 

For Fair and Horse Show for week ' of 
Aug. 25th to 30th. 1952. Sponsored bv 
American -egion and, VFW. Contact 

DR. JOSEPH SCHICKFL 

Burkeivilta, Ky 


WANTED \<nl \ I S WANTED 

LONG RANGE GALLERY (IB FOOT). Mounted on 1950 Chevrolet Truck Aluminum 
aide walla. A cent must be able to drive and have Conception experience. ELECTRIC 
ROMAN TARC.FT CONTKSSION (20 FOOT). Has five target* This ™ nC r«inn is fa*t 
and a money-maker. Good opportunity for man and wire. WATCH-LA P1TCH-TII.L- 
YOU-WTN 414 F0OTV Acenis must be able and willing to work. Sober and reliable, 
no other* need apply. This is our 11th season with Snapp Greater Shows. We open 
April 21 at Joplln. Mo All Concessions In first class condition, with plenty of stock. 

PAUL M. 1 A It HIS 

113 PARKER (Phone: 4481) Chaffee. Mo. 


WANT 

PUBLICITY AND PROMOTION NAN 

This show at Washington D C April 1 

JAMES E. s 1 It VI FN 
SHOWS 


WANTED 

SHOWS — R 1 DCS — CONCESSIONS 
For Firemen's Annual Homecoming at 
Perrinton, |uly 25-26. 
No Critt, no Cypttes. Write: 

George R. Caster, Mgr. 

Perrinton, Mich. 


WANTED 

RIDES AND SHOWS 

For week of Aug. 10 through 16 Flre< 
works and all kinds of sporting even Is 
Will give good deal. Contact DONALD A. 
PENNA, 8i Stale St., Holly, N. V. 


RED RIBBON SHOWS 

Want Hanky Pmnks of All Kinds 

Want to book, buy or lease Merry-Co-Rcund, no junk. Have for sale — Kiddie Horse 
Cart Ride, brand new. Want Ferris Wheel Foreman. Ray Hickman, contact at once. 
Address: 1804 Benefit St., New Orleans, La. 


WANTED 

Good, clean entertainment; prefer Stock 
Co. Show or such under own cover. 
Sponsored by V.F.W. Post 8177. Any 
week during summer months. 

H 11 III It V tUM KIll) 

■Vox 97, Clarence, Mo. 


FOR SALE 

»W? Caterpillar with 1951 tunnel 
■*erfrct condition, priced to sell Also 
Kiddle Ferris Wheel. 

j Al TAMAHGO 

,je Franklin SI. Elmont, N. t 


TURNER BROS.' SHOWS 

BILL SNYDER 

CONTACT US AT ONCE 

FOR SALE 

On* 60 KW Dieiel Light Plant. 
ADDRESS: Petersburg, III. <Phone: 330) 


X Wanted— Di?SErTl^CTRICIAN -Wanted \ 

A Combination Man wanted for one of America's largest railroad shows. Excellent W 
W. proposition Wonderful opportunity for aober, reliable and capable Man. No time 'A 
m to write — wire or call. W 

S AIHXSEMENT COMPANY OF AMERICA 0 

r A (Formerly Hennies Bros.' Shows) m 
^ Phone: 6 754- Ml or P. O. Box 414, Hot Springe. Arkansas ^ 
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EASTERN MARKET 

Nf ART Of DOWNTOWN DETROIT 

Best location in city; paved lot. 

12 big days. April 9-20 
Can place Eating and Drink 
Stands and legitimate Mer- 
chandise Concessions oi all 
kinds. Glass Pilches. Popcorn 
sold. 

Rides: Can place Skooter or 
Looper. Set oi Kid Rides for 
all season's work. 

LEONARD GOULD 

4565 W. Boston Blvd. 
Phone: Texas 42460 
Detroit 4, Mich. 



Star Amusement Shows 

Opening April 5, Two Saturdays, 
Quitman. Irk. food spring route. 

WANT 

Concessions — Bingo, Hanky Ranks of all 
kinds; $15.00 till Celebrations. Shows 
with own outfit. Pidc Help of all kinds. 
Marshall, Ark., Strawberry Festival 
booked. Contact , 

BILL PIKE, Mgr. 

Rr. Z, Sox 143 Jvdsonia, Ark. 



JIMMIE FERENZI 

WANTS GIRLS 

For Revue Type Show, also Talker for 
Posing Show with girls. Highest salary 
paid for girls and your money every 
week. Carls who Join now will be paid 
percentage on candy. Wardrobe and 
sleeping quarters furnished- Thrs goes 
for girls who come on now and those 
who worked for me before. Don't write, 
rust wire or come on. Would like to 
hear from Joan from Lancaster, Pa.; 
Beverly Shamm. Kathy Carroll, Blondle 
& Mattie. Marion Burns and Jack Vallee. 
Contact JIMMIT FERENZI, c/o Lawrar.ce 
Creator Shows, Naw Bern, N. C, Asm? 
3-12; then as |Mr route. 



REWARD 

For inrormation leading to recovery of 
Two- Headed Baby stolen from my truck 
last fall. Known as Lander's Baby. Can 
be Identified by these marks: Has two 
heads, four arms, two legs, one body. 
Mss postmortem Incision on atom sen 
covered with tape. Has bruUe known as 
Spinat-Blftl at back of spine. Send 
Information to me. 

HOWARD INGRAM 

c/o H i-wsy Cafe Ilka, Georgia 

(Save this ad to Identify baby) 



M. A. SPADER SHOWS 

NOW BOOKING 

Shows, Ride, end Conctsslons for 1952. 
OOX 1895, WICHITA, KANSAS 



Mixed Reaction on Union Drive 
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Shows, on the other hand voiced 
opposition to the union's request. 

Frank Bergen, owner of the 
World of Mirth Shows, and Jack 
Wilson, co-owner of Cetlin & Wil- 
son Shows, were non-committal 
when asked to express their views. 

Al Wagner, owner of Cavalcade 
of Amusements, was in Pensacola, 
Fla., Friday (28), setting up his 
show for the season's opening 
there that night when he was 
reached by The Billboard. Wag- 
ner said- that he had heard reports 
of the move but that he had not 
been contacted by a union rep. 

The Royal Amusement Shows, 
Amusement Company of America 
and Cavalcade of Amusements are 
Midwest shows, with only the 
Cavalcade, of the three, making 
some Eastern dates, whereas the 
Stratcs units. World of Mirth and 
the Cetlin & Wilson shows are 
classed as Eastern shows, with 
only Cetlin & Wilson of the group 
making a few stands annually in 
the Midwest. 

Sedlmayr Signs 

It was reported Friday (28) from 
several sources that Sedlmayr had 
signed an agreement to bargain 



with the union. There was, how- 
ever, no confirmation from Sedl- 
mayr. 

It also was reported that the 
motorized Royal Crown Shows, 
based in Tarpon Springs, Fla., not 
far from Royal American's winter 
quarters, had signed a similar 
agreement. 

Targets of the initial part of the 
unionization drive, however, are 
the railroad shows, with truck 
shows to follow, then circuses, it 
is believed. 

Karsh, who had been on a two- 
week trip to Florida, returned to 
his office in the union's headquar- 
ters here Friday (28). When asked 
to enumerate specific proposals of 
the union, he declined, saying that 
he would be in a position to dis- 
close specific demands at the end 
of two weeks. 

Reports, however, were that the 
union membership fee would be $4 
a month. There were no reports 
on any specific benefits that the 
union proposed to extend to mem- 
bers. 

The charter for the St. Louis 
union was issued within the last 
few months, the Chicago head- 
quarters of the AFL disclosed. 



Gooding Sets Rides, Shows 
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moving several specially built 
Czechoslovakian motorcycles from 
behind the Iron Curtain in order 
to be able to ride the globular 
drome. 

Gooding disclosed that he is ne- 
gotiating for other back-end units, 
including a Monkey-Chimp Show, 
several mechanical shows and a 
few more grind shows. 

Pending his complete recovery 
from a recent eye operation, Good- 
ing is limiting the number of 
hours he spends at his desk. 
Meanwhile his office and factory 
staff are pushing make-ready 
work for the openings of the vari- 
ous units. 

The office is staffed by Kathleen 
Holleran, manager; Mrs, Doris 
Zachman, secretary to Mr. Good- 
ing; Mrs. Anne Reid, bookkeeper, 
and Mrs. Virginia Crain, pay roll 
clerk. Hal F. Eifort is handling 
advertising and general agenting. 
Randy Andress also is a general 
agent. Charles Pottorff continues 
as road advertising agent. 

Factory staff is composed of 
George Bouic, machine shop su- 
perintendent; Charles Clymer, 
foreman of the carpentry shop; 
James Wolfe, head decorator-art- 
ist; Ted Smtih, assistant superin- 
tendent of the machine shop; 



Frank Gray, mechanic, and R. K. 
Gooding, paint department super- 
visor. 

Unit Managers 

Unit managers are John En- 
right, Gerald Frantz, Charles 
O'Brien, Homer Dennison, Raf 
Riffle, Randy Andress, William 
Leisure and George Pence. Office 
secretaries include Joe Gaskell, 
Lee Frantz, Bert Miner, Eva Riffle, 
Kay Leisure, Henry Shumaker 
and Catherine Pence. 

Much new equipment is in use 
in the factory as the result of re- 
cent purchases. A new front en- 
trance of modern design was com- 
pleted recently in the shop under 
the direction of Bert Miner. The 
business office has been equipped 
with a battery of electric type- 



Fernandez Unit Flies to Japan 
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ter Henricks, riding act; the Great 
Cepler, high wire; Tiny Twist, dog 
act; Mildred Welbes, performing 
monkeys; Julian Jacobs, dogs; Fer- 
nandez Aerial Ballet; the Riding 
Duttons; the Cliftons, trampoline; 
Tom and Tiny Twist, balancing 
and ladder act; the Claytons, tram- 
poline; Herbie Weber, wire act. 

Si Otis and his trick mule, Ab- 
ner; Maryln Rich, traps; Tom 
Hickman, chimps; Beatrice Dante, 
chimps; Reuben Castang, chimps; 
the Belfords, Risley; the Great 
Latino, foot slide; Capt. Guy Les- 
lie, seals; Dolly Jacobs, elephants 
(3); Ted DeWayne Troupe, teeter- 
board, and Fred Valentine and His 
Sensational Flyers. 

Visa Lilt 

Personnel included in the visa 
list are Ted DeWayne, Geraldine 
DeWayne, Barbara Simpson, 
Charles Mosely, Brayton Walter 
Yerkes, Donald Johnson, Donald 



Collins Crew 
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and one concession; Roland A. 
Michaud, 2; Robert S. White, 2; 
Sam Lieberwitz, corn game; E. 
Adams, popcorn and candy apples; 
E. Whippier, 4; Will Carter, cook- 
house; Al D. Silvestro, pea pool, 
and Mr. and Mrs. Ernest Timmons, 
pan game. 

Owner Collins is still busy lay- 
ing plans for his kid park which 
wUl operate here during the sum- 
mer. He also is investigating the 
possibility of establishing a motel 
on his property. The Art Signors 
are sporting a new Spartanette 
Tandem house trailer. Son, Billy 
Signor, who is attending school 
here, will be mailman and agent 
for The Billboard this season. 

Recent visitors here included 
Mr. and Mrs. Clyde Kelsey, of 
the Wadena, Minn., fair, and Bob 
Fink, manager of the Minot, N. D., 
annual. 



writers that are given a vigorous 
workout to keep abreast of all the 
correspondence and form-filling 
involved in the broad-scale Good- 
ing operation. 



Hewell, Lewis Melvin Jr., Todd 
Lybarger (DeWayne), Richard 
Doud, Dorothy Pina, Herman Cep- 
ler, Grace Cepler, Robert Cepler; 
Theodora Cepler, Maryln Rich, 
Fred Valentine, Mary Ann Perry. 
Barbara Jean Winters, Ben F. Gin- 
son, Herbert Weber, Chatita Esca- 
lante Weber, Beatrice Dante, 
Wayne Blake, Tom Hickman, Tiny 
Hickman, Dudley Riggs Sr., Dudley 
Riggs Jr., Dolly Jacobs, Julia Ja- 
cobs, Terrell Jacobs Jr., Robert C. 
Thomas, Clark McDermit, Mildred 
Welbes, Reuben Castang, Raymond 
Aguilar, Linda Henricks, Helen 
Henricks, Edwin Henricks, Nellie 
Dutton Bailsman, William McKen- 
na Bausman, Raymond Lemoine, 
Ernice Lemoine, Otis Raymond 
Miller, Sally Dunlap and Buddy 
Richards. 

Fernandez was joined in Hono- 
lulu by his family, who will make 
the trip with him. 



Herb Shive Dies 

• Continued from page 71 



when he succumbed. Over the 
years he had been connected with 
many carnivals, including, besides 
the Cavalcade, Vivona Bros." 
Shows, Gold Medal Shows, John 
R. Ward Shows, Buckeye State 
Shows, Lawrence Greater Shows 
and the L. J. Heth Shows at a time 
when the latter was a railroad 
show. He was a co-owner of the 
short-lived Cris and Shive Shows 
about 15 years ago. In addition 
to touring with carnivals, either 
as press agent or special agent, 
Shive toured the Al G. Barnes 
Circus and also was associated for 
several years with the late Ralph 
H. Hankinson, auto race promoter. 

Shive was a veteran of World 
War I. He was a member of the 
Showmen's League of America and 
the National Showmen's Associa- 
tion. 

His brother, Walter Shive, of 
Glasgow, Ky., survives him. 

Funeral services were set for 
Sunday (30) at the Satterfield and 
Aiken Funeral Home, Bowling 
Green* Ky., with interment in 
Fairview Cemetery, that city. 



JOHN H. MARKS SHOWS 




i-onc 



Opening April 14, So. Richmond, Va., Broad SI. riiowgromds, 
week of April 21; followed by two of the best industrial dties 
in Virginia. (Hnt show In 5 years.) 

WANT 

CONCESSIONS: Legitimate Merchandise Concessions. SHOWS: Monkey Shaw with 
or without equipment, Motor Drome. Sneke Show or eny other money. getting Crind 
Show. RIDES: Octopus, Tilt-e-Whirl or any other novel ride with or without trans- 
portation. HELP: Foremen for Kiddie Rides, Whip, Little Dipper and Merry Co Round 
Want Man to take charge of searchlights and towers. Want experienced Show 
Carpenter. Can use dependable Help in all departments. Winter quarters now open. 
Address all replies: P. O. BOX T71, RICHMOND. VA. 



BERLIN FAIR 

BECKLEY ROAD, BERLIN, CONN. 
OCTOBER 2-3-4-5. 1952 

MIDWAY— RIDES — ENTERTAINMENT, ETC. 
We do our own bookings. For space, etc., in our Midway or Com- 
mercial send your requests to 

CLIFFORD M. HAMILTON 
Berlin. Conn. 

LOUIS R. GOODRICH, Secy. BERLIN. CONN. 



STRATES MODEL SHOWS 

WAIVT WANT 

Ferria Wheel Foreman, Fly-o-Plane Foreman. Dark Bide Foreman. Loopsr Fore- 
man, come on. Want Skooter Foreman. Eddie Johnson, answer. Top salaries. 
Can place Tractor Drivers. Train Hands. General Show Help, Canrasraen. 
Cookhouse Help, Polers. Can place Glass Houm, Monkey Show. Ernest Evans, 
Scoliy. lake Kramer, answer. 

All address: DAVID B. ENDY. Mqr„ Savannah, Georgia. 



SUNSET AMUSEMENT COMPANY 

RIDE HELP; Second Men who drive semis for Tilt, Caterpillar. Dodgem, C-Cruise, 
Octopus; salary and bonus, Must bo at Excelsior Springs, Mo., W. Q. by April 21. 
JOE WYKPIEZ, WIRE DANVILLE, ILLINOIS 
all cermpe«dMce to f. O. Bex 468, Danville, IN. 




Your Dollars ttrill save live* 
by strengthening the Cancer 
Crusade of the American 

Cancer Society. 

Your Dollars wilt bring worda 
of truth and hope to you, to 
your family, to your friends 
and to your community. 

Your Dollars will help ease 
the pain of the cancer patient. 

Your Dollars will train skill- 
ed, understanding hands and 
minds to serve in the hospital, 
in the doctor's office, perhaps 
even in your home. 

Your Dollars will speed the 
march of research toward 
mastery over cancer, the dis- 
ease that last year killed 
215,000 men, wotnen and chil- 
dren. 



Give 
to conquer 
cancer 



American Cancer Society 



C/O yo«r local f est Office 



f 



AMERICAN CANCER SOCIETY 

GENTLEMEN: 

□ PLEASE SEND ME FREE 
LITERATURE ABOUT CANCER. 

□ ENCLOSED IS MV COM- 



TRIBUTION Of S 

CANCER CRUSADE. 



_TO THE 
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Winter Quarters 



Virginia Greater 

SUFFOLK, Va., March 29.— Re- 
cent good weather permitted final 
touches to be made to show 
equipment before shows move on 
to the opening lot here. All mo- 
torized equipment has been re- 
painted and relettered under su- 
pervision of Bill Murray. Rides 
are in last stage of refurbishing, 
as are the Girl, Minstrel and Side 
Show fronts. 

Recent arrivals at quarters were 
Charles Davis, Mr. and Mrs. Bob 
Trout, and Jimmy Tomas, who 
closed two weeks ago but who 
has been rehired. Danny Dorso's 
bingo arrived last week. On the 
roster are Mr. and Mrs. Stanley 
(Red) Talbot, John (Slim) Old 
and Joe (Shorty) Padula. Red will 
manage, with Slim and Shorty as 
countermen. 

Recent visitors included L. C. 
McClenny and F. L. Jordan, of 
Edenton, N. C, Fair Association, 
and Mr. and Mrs. Buddy Monroe 
and son, who came in from their 
Florida home with their conces- 
sions. 



Royal Midwest 



FINDLAY, O., March 29. — 
Quarters work is about finished 
and all rides have been painted 
and repaired. Roxie Harris, own- 
er-manager; Hip Harris and Bud 
Birchman returned from St. Louis 
where they purchased an Octopus 
and Rolloplane. 

Jack Rose has his scales and 
age stands booked for the season 
and Ray (Cricket) Teeplc will 
have his basket ball concession 
here. Bob Harris is still with 
E. & L, car haulers but will be 
on hand when the shows open 
the season late in April. He is 
shows' electrician and will have 
three concessions with it. 

New show fronts arc being con- 
structed and a new lighting sys- 
tem is to be installed. — B. BIRCH- 
MAN. 



M. A. Srader 



WICHITA, Kan., March 29. — 
M. A. Srader, of the Srader Shows, 
after returning from a booking 
trip, took time off to take Mrs. 
Srader and Patsy on a two-week 
trip south to visit old friends, in- 
cluding Frankie Culver, who had 
his rides and concessions in oper- 
ation at Corpus Christi, Tex., and 
Dugan Wells and family, who 
have an Irish bar near the water 
front. After spending three days 
in Aransas Pass visiting with 
Gabe and Grace Kine, F. G. Miller 
and family and Cliff and Gussie 
Knox, some time was spent with 
Mack and Rosetta McCrary, who 
reecntly purchased several apart- 
ment units. En route home they 
visited H. C. Swisher, owner of 
the Parada Shows. James Mc- 
Bride. of the Anderson Amuse- 
ment Company. Toledo, was a visi- 
tor at winter quarters. Hutchin- 
son, Kan. — PATSY SRADER. 



Johnny's United 

ATHENS, Ala.. March 29. — 
Work in local quarters is pro- 
gressing rapidly and will be fin- 
ished soon. Shows open the sea- 
son April 21. Three semis, re- 
cently purchased, have been fitted 
to the rides they will transport. 
Shows took delivery on a new 
Tilt-a-Whirl and work on the 
twin Ferris Wheels is about com- 
pleted. 

Mrs. John Portemont Sr., is 
showing much improvement in 
health. Frank Hamill, mechanic, 
and his wife, Marie, came in from 
their winter home in Indiana to 
get shows' rolling equipment in 
shape and to readv their con- 
cessions. — KATHLEEN BUSH. 



Page Bros. 



SPRINGFIELD, Tenn., March 
29. — Ronnie Cline has the trucks 
ready to go, and C. C. Leasure, 
agent, has the route finished. New 
arrivals in quarters are Mr. and 
Mrs. C. L. Daugherty. Tex Ship- 
per, Blackie Thorn, Tom Pinder- 
graph. Visitors were Mary and 
Ellis Roberts, Bud Eckles, A. T. 
Lcady and Tom Johnson. 



—BARON PAUL 

OPENING MAY 1, INDIANAPOLIS, INDIANA 

Want Hanky Pankg of all kinds. Popcorn and Photos still open. Exclusive on 
Custard, Cookhouse and Cotton Candy sold. 

Ride Help who drive semis for Wheel, Merry -Go- Round, Spitfire, Chairplane, 
Rolloplane and Looper. Positively top wages and sure. Ask any of the boys 
who were here last year. 

Want Kiddie Rides. Will give **X" on three or more. 
Will Bell Rolloplane on liberal terms with privilege of booking on show. 
R Houghton, answer; also Rupp. Red Miller, come on. 

Pat Flynn and Sol R., call me. Winterquarlers open April 20. 

BARON PAUL, Capitol City Amusements 

P. O, Box 811, Indianapolis, Indiana Phone W Abash 1010 

r^rr:;::::::::; ,,;■■■;:.:■.,„:.,;,:,, : : :, ::, 



Percell's Pioneer 

WAVERLY, N. Y., March 29. 
— Jack Kearns will have his at- 
tractions with the shows this sea- 
son. John Newlin booked his con- 
cessions. Phil Garrison will op- 
erate the Mechanical Show. Harry 
Snyder, Paul Nero, Albert Smith 
and Tony Parrel joined the ride 
crew. 

Dolly and Slim Patterson have 
booked their long range gallery. 
Opening date is April 25. Mrs. 
Percell purchased a new trailer 
and tractor to haul the bingo 
stand. Jack Martinkus will man- 
age it. Bingo crew includes Mr. 
and Mrs. Merrill Roberts, Charles 
Showden and Ron Wesley — C. 
LOVEJOY. 



I. K. Wallace 

RICHMOND. Va., March 29.— 
Org, in quarters at the Chester- 
field fairgrounds, will open at 
Providence Forge, Va., April 12, 
auspices of American Legion. A 
new power unit has been ordered 
for, the Ferris Wheel. Mr. Gawle 
is carpenter and painter; Mr. Tay- 
lor has the cookhouse; Mike Sab- 
bers will have popcorn and candy 
apples; Mr. and Mrs. Gawle, candy 
floss; Mr. Mallory, duck pond and 
cork gallery; Mr. Goodrich, swing- 
er and jewelry; Hiram Beal, cats, 
pitch-till-you-win and pan joint; 
Mr. and Mrs. Edwards, ballon 
darts, hoop-la and grocery wheel; 
Mike and George Eli, palmistry. 
Girl and Crime shows. Shows will 
operate bingo.— G. WALLACE. 



J. A. Gentsch 

McCOMB, Miss., March 29.— Org 
moved here from Lucedale, Miss- 
where, after fair weather all week. 
Saturday was lost to rain. Small 
crowds came out during the week, 
with shows running ahead of rides 
and concessions. 

Captain Harold's Lion Show 
cleaned the midway after each 
bally and was top in the gross de- 
partment. Wesley Harold has 
framed a new Wild Life Show 
with all new cages. A Minstrel 
Show joined here as did Bruce 
and Lindy McGlaughlin with their 
concessions. 

Mrs. J. A. Gentsch is in Natchez, 
Miss., landscaping her new home 
but is expected to join before the 
shows leaves this city. 



52 BIG ISSUES, $10 

Including 8 Special Issues 



"A good display ol record advertisements 
Irom The Billboard is a great help for increas- 
ing your sales." 

F. W. WOOL WORTH CO. 
Miss Hazel Smith 
124 West Main St. 
Durham, N. C. 



THE BILLBOARD 924 
2160 Pattenon St., Cincinnati 22, Ohio 

Please enter my subscription to The Billboard 
for one year, for which I enclose $10. Foreign 
Countries (except Canada), S20. I understand 
this will include at least 8 Special Issues. 



BilltfoanL. 

Th« Amusement Intttistry'i 
Leading N e w j we e k I y 




. Nam* 

' Address ... 

| City 

^Occupation 



J 



LAST CALL 
Official opening Saturday, April 12, Essex, Maryland 

LAST CALL ru> '* "■* b,s ' de " '" *• ta " 



CONCESSIONS 



SHOWS 



RIDES 



Can place Jewelry. Novelties. DERBY RACER, FishDorvd. Hi Striker. Class Pitch and anv other 
legitimate Concessions. 

Can place Arcade. Life Show or any Show not conflicting. WANT MAN TO MANAGE 
MOTORDROME; prefer one with own cycles, or we will purchase same. Drome in excellent 
condition. Want two more Girls tor office-owned Girl Show. Good salary and good treatment. 

Can place Little Dipper or Caterpillar. 

Can place Second Men for Merry -Go -Round. Wheel and Tilt-a-Whirl. Want Foremen for 
Kiddie Rides, also Rolloplane. Can place eood Man to handle front and canvas for Girl Show; 
prefer men who drive semis only. Frank Meyers. Blackie. Carter, others who worked for 
me. come on. Buster Westbrook, Bus. Mgr., can place agents for Count Stores. Harry Rubin 
can also place Agents for Concessions. Address all mail and wires to 



HELP 

LLOYD ». SE«FASS, Goldsboro, K. C. 



(Show leaves Winterquarters April 7) 



STEEL CITY SHOWS 

8 RIDES-5 SHOWS 

Want Hanky Panks of all kinds, especially 
Balloon Darts, Slum Spindle, Photo. Pop- 
corn, Ball Games. American Palmistry. 
No flats. Ride Help tor Octopus. Mcrry- 
Go-Round. Chairplane; semi drivers pre- 
ferred. Good salary and good treatment. 
Jack Murphy wants Agents. Red Mc- 
Adams contact Ray Ronalds. 
Hoslg, Ark., March 3l-April 5; American 
Legion Spring Festival, Sikeston, Mo., to 
follow. All replies to 

STEEL CITY SHOWS 



WANTED 

Colored Musicians and Performers in all 
lines, A-l Drummer, A-1 Sax and A- 1 
Piano Player. No advance money until 
after joining. You pay your wire. I'll 
pay mine. Write or wire 

JIM 11 IF SIMPSON 

616 N. First St. Richmond, Va, 



Wilson Greater Shows 

WANT FOR ALBUQUERQUE, N. M., BARELAN CENTER FESTIVAL, 
APRIL 12 TO 20 

And two more Albuquerque celebrations lo follow. 
Any Kiddie Rides except Auto Cars. 
Shows with own transportation. 
Man to operate Fun House. Want Foremen for Wheel and Mix-Up. 

Some Concessions open. 
For Sale: Mechanical Show on trailer with living quarters. Will 
book same on show. 

Will book Octopus or Spitfire. 
Address 
LLOYD WILSON 
Alamogordo, New Mexico, April 2-6. 



LONE STAR SHOWS 

MACON, OA. 
Broadway A Houston Sts. 
Openine March 31 to April S. 

Can place Hanky Panks of all kinds. 
No "X." Can always place Show* of 
merit without outfits Can place Ride 
Help on all Rides. Top salary and rood 
treatment. Address all mall and wires to 



j. it 



>lr.SI»ADDEN 

Macon, Ca. 



WANT 



Conktujuse or Grab, I'lcture. Long or 
Short Range Galleries. Hanky Panks. 
Shows, what have you? Foreman for 
Ciilrrpillar, Second Men-drivers, Work- 
ing Men all departments Opening April 
11th, Tuc.kerm.in, Ark. Contact Searcy, 
Ark., until April 9th. 

OYEITS GREATER SHOWS 



GUARDIAN ANGEL ORPHANAGE FESTIVAL 

DETROIT — APRIL 12 TO 20 
Vernor and St. Jean Sfs. 

Detroit's famous Concession iocotion 



Concessions and Booths. Hal 



CAN PLACE 



NOTICE — This ii not the official opening of the season. 
No Side Shows operate- here- Contact now! 

W. G. WADE SHOWS 



Write: 
CPO BOX MSB 
Detroit 31, Mich. 



Westerr 
W. C. WADE SHOWS 
Detroit, Mich. 



FOR SALE— FOR SALE 

One new Pony and Bueey Ritle Still In 
crates. A bargain for quick sale. Will 
tr;n!e for Sun Shine ChooChoo Train. 
Want Wheel and Jenny Foreman; work, 
ing two days a Meek. be*t of salary. 
W, A. Miller, answer. All replies to 

C. W. HI M)UI\ 



HELP WANTED 

Per Foot I -ones and Ice Crtam. starting: 
at Battle of Flowers, San Antonio, April 
21. Contact 

R. A. >lnci \< III IIN 



WANTED-WANTED 

Rock-o-Plane Foreman and Second Men. 
No drunks, please. 

CHARLES CHAIN EY 

3109 SI. Clair Av.. C. SI. Louis. III. 



CIVE TO THE 
RUNYON CANCER FUND 



M. D. AMUSEMENT (0. 

Opening April 25, Hazleton, Pa. 

WANT — Legiiimate Concessions — WANT 
John Shusky, write 
Can place Foremen for s 5 Eli Wheel and 1949 Allan Herschell 
Merry-Go-Round. Will pay lop wages to responsible men. Win- 



ter quarters now open. 

MICHAEL COLE 

302 E. DIAMOND AVE. 



HAZLETON. PA. 




Ietiin Wilson 

WANT Foremen for RclI-o-Plane, Looper, Caterpillar and Spit f I 
answer this advertisement. 

CAN PLACE c*pcrienced Workingmcn in all departments. Winter Quarters now 
open at Petersburg, Va. All address: 

CETLIN A WILSON SHOWS, IVlt'rsbui-tf, Va. 



Frank Savage, 



GLADSTONE EXPOSITION SHOWS 

CONCESSIONS — BINGO. Slum Concessions of all kinds. Age and 
Scale. Fish Pond. etc. RIDE HELP on Jenny. Wheel. Tilt and 
Comet. SHOWS — Wild Life. Snake. Monkey. Ten-in-One with 
own equipment. Will place two Girl Shows; work every week. 
Address F. POOLE, Gladsfoac Exposition Shows 
Box 1184. Jackson, Miss. 
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WANT FOR ALL SEASON, OPENING APRIL 21 

til Calibrations beginning Julf I «>ra August 23, then " SOLID ROUTE OF 
FAIRS thru Odohtr. Including PARIS, TYLER, UMBVWIMi 10. IU BN «. 
ALL 1EXAS; R0SWRL N. M„ STATE FAIR, AMD OTHER TOP FAIRS HI THE 
SOUTHWEST. 

SHOWS OF ALL KINDS 
RIDES THAT DO NOT CONFLICT 



RIDE HELP: 



BILL 1IAMES, Mgr., Box 



FOREMEN FOR OCTOPUS. CATCRPILLAR. LOOPER and 
T?LT-A WHIRL. SECOND MEN AND RIDE HELP FOR ALL 
RIDES Top salaries, good treatment. 
All Address: 

377, For* Worth, Texas 



UNITED STATES 
SHOWS 

OPENING APRIL AT HONEA PATH, SOUTH CAROLINA 

WANT Concessions of all kinds. 
WANT Ride Help who drive semis. 

Need Monkey Show, Snake Show, Penny Arcade, Sound 
Truck, Free Acts. 

All replies le 1032 N. E. 82 nd Terrace, Miami, Ha. 



»~NEW YORK GAIETY SHOWS 

OPENING AT ITHACA, N. Y. 
FOR 8 DAYS — MAY 10 TO 17 INCLUSIVE 

FOLIO WING WttK SESOUICENTfNNIAl AT ItfMM 

WANT Concessions; Ball Cames. Short Ranee. Arcade. Photo. Sinker Coca-Cola. 

S ring, Dart Balloon, Novelties, Pitches or any Concession not »"«!"'"«•.„„ 
WANT General Ride Helb: Foremen and Second Men on Wheel. Jenny, Chairplane. 

WAMtHi*M!T wTll'hJrnl.h 20x80 tent and front for Sid. Show and furnish tent 

and front for Cirl Show, or what have you? 

WANT Rides: Octopus. Kiddie Rides. Train, Boat. Automobile. Little D.pper ana 

Buggy. 

Agents tor Add Stores and Caller and Countermen fo, 
Bingo. Wire, wrih^ ANTILLO 

106 MADISON STREET ROCHESTER. N, 



CARL D. FERRIS SHOWS 

WANT FOR 0UTSTANDIH6 ROUTE Of 32 WEEKS IN THE EAST 

Show opens March 31, Savannah, Oa.-twa weeks in Savannah 
SHOWS: Wild Life, Freak Show, Illusion, Class House, Fun House, Unborn, or what 
have you? CONCESSIONS: Hanky Panki, Ball Cames, French Fries or any legitimate 
Concision working for stock. RIDE HELP and Semi Drivers. Can use Help on 
Tirt. Flyopl.n. and Roek.t. lohnnl. Watklns. contact. Charley Triers, did not 
hear from you. Wire all replies: 

Carl D. Ferris, Western Union, Savannah, Georgia 



GEM CITY SHOWS 

PRIZES DONATED BY MERCHANTS; DIAMOND RING FOR tolW 
Want Hanky Panks and legitimate Concessions only. Can place Rid. : Help on all Rid... 
must have driver', license. Will book Rides not conflicting. FOR SALE— MB »•■ 
Front mounted en Semi. Ahe Tops and other Fronts. Address all replies: 



GEM CITY SHOWS 

BOX 75, THEODORE, ALA. 



IIVA.V - - - HELP - - - HELP 

UNITED EXPOSITION SHOWS 

for Hanky Panks, High Striker, Percentage. Can place Fish Pond Candy Floss ^ Snow 
Custard, or what have you? Two more Arkansas towns, then the smoke stacks In 
Illinois. Wire or come on now. 

C. A. VERNON, Mgr. 

EL DORADO. ARK., THIS WEEK. 



HELLER'S ACME SHOWS 

Martvllle, N. C, this week: FarnvHIe, V*>.. nemr wMk; Ilfriek, V-., to follow. 
All fir* department auspices . 

W*nt Shows of all kind* except Cirl Shows. Want Cirli for Cirl Show. Want Hanky 
Panks of all kinds, Want Concession Agents and Second Men on Rides. Good Ride 
Help always welcome. Must be .ruck drivers. 

Address Ilarry Heller, Mavsville, N, C, (his week 



Kentucky Launches Promotion 



• Continued from page 75 



season, a dime over last year, but 
the grandstand will be open free 
to the public, with an Ernie 
Young revue presenting two per- 
formances daily. Among the 
grandstand features set by Young 
to date are the Sam Howard 
Water Show; Sharkey the Seal; 
Lily the Globe-Trotter, Canadian 
trick dog; Dalton and Bailey 
Team, Canadian comedy turn; the 
Paroffs, the Tyrons, and a line 
of girls. The Gooding Amusement 
Company will again occupy the 
midway with an augmented unit. 

Greater attention is being given 
this season to the farm machinery 
exhibit, Baldwin says, with the 
displays being moved to a new 
location on the 10 acres in the 
center of the infield in front of 
the grandstand. A new exhibit 
feature will be the farm building 
and equipment department spon- 
sored by the College of Agricul- 
ture of the University of Ken- 
tucky. Here industrial firms will 
be invited to show farmers other 
than regular farm implement 
equipment, Baldwin explained. A 
new merchants' and manufactur- 
ers' exhibit will house a display 
of products manufactured in Ken- 
tucky. 

As in 1951, Baldwin reports, 
emphasis will again be placed on 
the Fountain of Youth, teen-ager 
center located atop the Adminis- 
tration Building, which last year 
attracteed 74,000 people during 
the running of the fair. 

Free Sports Events 

The Kentucky State Sports- 
men's League, in co-operation 
with the State Fish & Game Com- 
mission, is setting up a huge ex- 
hibit and one of the days of the 
fair will be set aside as Sports- 
men's Day. There will be such 
free attractions as a coon-drag, 
fly-casting and archery contests, 
as well as demonstrations by 
work dogs, wood choppers and 
horse-back riding square dancers 
from Union County. In addition, 
square-dance contest will be con- 
ducted by WHAS-TV. The event 
last season carried entries from 
12 States. 




waivt 



WANT 



FOR DOWNTOWN ANNISTON, ALA. 

CONCESSIONS — All lcBitimate ConrenKions open, Want A-I MeeJiiinie with own tools: 
Itichard .loach anil Carl of Ft. Smith, contact. Wire nr phone 

IOH\ \\ DEA'TOX or ART ERAZIER 

PHONE: *1M. SELMA, ALA., THIS WEEK. 



LEE UNITED SHOWS 

OPENING APRIL 12, MONROE, MICH. 

Can place Hanky Panks of all klnefs. Also Fun House. Clm House, Cirl Show, Octopus. 
All people contracted please acknowledge. Address: 

CUARI.ES H. Ill 

710 SO. FARRACUT ST. BAT CITY, MICHICAN 



WANT CAPABIE SECRETARY TO JOIN AT ONCE 

Muit know carnival office and all forms of taxes. References required. 
All answer: 

DOLLY YOUXG, ltfGR., ROYAL CROWN SHOWS 

Columbus. Georgia (Ralston Hotel) 



Harness and running races will 
be held each afternoon, except 
Sunday, with more than $100,000 
being offered in premiums this 
season, the highest in the history 
of the fair, according to Baldwin. 
Another top feature of the State 
annual will again be the Horse 
Show, long one of the leading 
events of its kind in the nation. 
Horse Show will offer around 
S50.000 in prizes, in addition to 
trophies valued at $15,000. 

On the opening night of the 
fair, the Rural Electrification As- 
sociation will hold its annual 
beauty contest in the Horse Show 
Building, with the winner reign- 
ing as Queen of Beauty thruout 
the running of the. fair. In the 
same building, on Saturday 
nights, Francis McDonough will 
offer a professional wrestling 
programs at popular prices. 

Manager Baldwin also an- 
nounced this week that the new 
and larger Kentucky State 
Fair plant, recently acquired and 
more advantageously located than 
the present site, is expected to be 
ready for operation by 1955. 
Grounds have been laid out and 
graded, Baldwin says, with con- 
struction of new buildings slated 
to progress steadily as steel be- 
comes available. 



Under the Marquee 



• Continued from page 81 



Picton Maps Big 
Centennial Plans 

PICTON, O n t., March 29. — 
Broad plans were outlined for 
the August 19-23 centennial ex- 
hibition at a recent meeting of 
Prince Edward County Agricul- 
tural Society here, according to 
Phil Dodds, secretary-treasurer. 

It was decided to invite Louis 
St. Laurent, Canadian prime min- 
ister, to be present for opening 
ceremonies of the centennial cele- 
bration, and to raffle off an auto 
and other 1 large prizes during the 
fair. The society will seek co- 
operation of town and county 
councils in support of the fair's 
celebration. It was also decided 
to investigate the possibilities of 
erecting more accommodations on 
the grounds for horses. Other 
planned activities will include a 
beauty contest, fashion and street 
parades, fireworks, bands, horse 
racing, horse show and large 
grandstand show. Bernard 8c 
Barry Shows have been signed 
for the midway. 



State Execs Meet 
At Eastern States 

SPRINGFIELD, Mass., March 
29. — James W. Bottomly, Mont- 
pelier, Vt., director of industrial 
development for the Vermont 
Development Commission, was 
elected 1952 chairman of the 
Avenue of States Association to 
succoet". Sidney J. Edwards, at 
an association meeting here last 
week. Others attending were Mrs. 
lone F. Winans and Leo Doherty, 
director of fairs. Massachusetts 
Department of Agriculture. 

Meeting was addressed by How- 
ard W. Selby, president of Eastern 
States Exposition, and Jack Reyn- 
olds, Exposition general man- 
ager. Representatives of each 
State outlined their exhibit plans 
for 1952. 



Stocks Preem 
At Candlelight 

BRIDGEPORT, Conn., March 
29. — Candlelight Stadium, owned 
and operated by Carl Brunetto 
and Robert Sherwood, will start 
stock car racing tomorrow (30). 

United Stock Car Racing Club 
will sponsor the competition. 



Cut Knife, Sask., 
Elects Ted Boden 

CUT KNIFE, Sask.. March 29.— 
— Ted Boden was elected presi- 
dent of the Cut Knife Agricultural 
Society at its annual meeting, at 
which it also was decided to hold 
a fair this summer. Vice-presi- 
dents are J. Busch and M. Mc- 
Keown. Secretary is L. J. Forest. 



PNE Ups Premium $$ 

VANCOUVER, B. C, March 29. 
— Pacific National Exhibition has 
increased its livestock premiums 
a flat 10 per cent across the board, 
Dr. J. C. Berry, chairman of the 
livestock committee, announced 
this week. All classes will be 
upped this amount, he said. 




tion meeting in San Francisco 
Tuesday and Wednesday (25-26) 
. . . John Looney, concession op- 
erator with J. H. Harlacker'i cir 
cus, caught Hagan-Wallace at two 
Florida stands and visited Al 
phonse Loyal and Milt Robbins. 
He also visited Buck Leahy, with 
Rogers Bros., at Miami, and 
stopped over at the Ringling quar- 
ters. 

Mills Bros, is circulating invi 
tations to its annual opening-day 
banquet April 19 at Greenville, O 
. . . Donald Marcks, of San Fran- 
cisco, had his model circus on dis- 
play at a church for a week and 
has scheduled exhibits at a theater 
in Berkeley, Calif., and at Masonic 

lodges in Oakland, Calif Billy 

Barton, who will be with Frank 
Wirih this season, has been doing 
press work for young Marsha 
Hunt's television appearances. 
He's at Hunt Bros.' quarters in 
New Jersey. 

Thelma Fleming, wife of Joe 
Fleming, Trenton, Neb., fan, un- 
derwent a major operation and is 
at St. Catherine Hospital, McCook, 
Neb. 

O, C. Harris, of Madison, Wis., 
reports that John Kelley. former 
Ringling attorney, is boosting 
Baraboo, Wis., as the site for a 
State circus museum. Madison and 
Milwaukee papers have carried 
stories about Kelley's plan. Har- 
ris* company branch in Baraboo 
is located in former Ringling 
quarters buildings. 

Frank J. Ln, former general 
press representative for the Clyde 
Beatty Circus and press agent for 
Al Wagner's Cavalcade of Amuse- 
ments late last season and now 
on the press staff of "Holiday on 
Ice," is vacationing in Mexico. 
. . . Grover O'Day. comedy cycl- 
ist, will return to Tom Pack's 
Shrine Circus as The Billboard 
sales agent and mail man, after 
he complete his tour with Pat- 
terson Bros.' Indoor Circus at a 
few Ohio dates. 

Albert, Max, Paulina and Vivi 
Schumann, high-school and Lib- 
erty horse numbers; Leon de 
Rousseau, novelty dive; Koss- 
mayer's elephants and Poullon's 
dogs are among the acts appearing 
with Schumann's Circus, Stock- 
holm. 

Em melt Kelly stopped in at the 
Atwell Club, Chicago, on his way 
to Logansport, Ind. He'll make a 
club date at Buffalo before going 
to New York for the Ringling 
opening. 

Howard Y. Bary, of the British 
Africa Zoo, was in Chicago after 
close of Ham id-Morton's Wichita, 
Kan., date, which he promoted. | 



Strike back 

By saving lives, by eas- 
ing pain, by improving 
services to cancer pa- 
tients, by supporting 
research that will find 
the final ansivers to 
cancer . . . 

That is how your dollars 
strike back at cancer 
when you give them to 
the American Cancer 
Society. 

Send your gift today by 
mailing it to "Cancer" 
care of your local post 
office. 

Give 
to conquer 
cancer 




WAITED 

in, Octopus Forer 
salaries. 

FOR SALE 
Spillman 32-Ft. Merry -Co -Round, like 
new. 

MOllVD CITY SnOWS 

M17 Crattan St. Louii, Mo. 



Distributors of 

CARNIVAL PLASTER PLAQUES and 
PIGGY BANKS, PLASTER NOVELTIES 

H. V. STRAWMIER 

606 Umatilla St. Denver, Cele. 

Phene: AC 2125 



CARNIVAL WANTED 

FOR THE DATIS OF AUGUST 11 TO 17, INCLUSIVE 
NO "FLAT CAMES" TO BE OPERATED. WRITE 

BLACK HILLS RANGE DAYS— HORSE SHOW— ANO EXPOSITION 

BOX 1304, RAPID CITY, SOUTH DAKOTA 
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SPECIAL 
PLUSH OFFER 

30" PLUSH BEAR 
$24.00 per dox. 

SLUM SPECIAL 

Hunting Knife, 7", itig 

handle and leather 

■heath. Do* (3.75 

Pen Set, 3 pieces. Dox.. . 3.60 
Pearl Necklace, Imitation, 

16" single strand. Cro.. 10.80 
Pocket Lighter 'copy 



famous make). Dox.. 



3.60 
2.25 



On* of America's oldest 
and most reliable supplier* 
of Carnival and Concession 

Merchandise 
Send tor free early bird catalog. 
All orders (hipped tame day re- 
ceived. 25% deposit requi 
on all COO orders. 



O 

Q 

x SO 

Uuqcjenheim 



33 UNION SQUARE 
N.Y. C. 3, N. Y. • AL. 5-8393 



14K. GOLD PLATED 
JEWELED WATCHES 

Fancy mate hint 

Mt'" -•nd 

complete 

$3.75 ea. 

Stamped Back 
■ rand new imported 
Swiss lewelad, radium 
dial, sweep second 
hand, unbreakable 
c rystat, removable 
pins. 

One Year Guarantee 
with every watch. 

Orders under 13 watches add 11.00 ea. 
10% deposit, balance C.O.D. 

AETNA WATCH CO. 

a4 W. Randolph St. Chicago 1, III 




P D Q-World's Greatest 
PHOTO BOOTH CAMERAS 




Dependably — 
efficient., 
Makes DIRECT 
POSITIVE pic- 
tures in 3 min- 
utes. Cameras 
In 21 styles for 
any die photo. 
Booths are at- 
tractive, easy 
to transport 
and quickly as- 
sembled. Sim- 



•la 



Uonss. Fully 
guaranteed. 
Also portable camera*. Write for details 

PDQ CAMERA CO. 

1H5 N. Cleveland Ave., Chicago 10, III. 



FREE CATALOG 

FISHING ASSORTMENTS 
OPERATORS ONLY 

Write for free catalog of our many 
Fishing Assortments and Merchandise 
deals. Please state your business and use 
your letterhead. We sell "OPS" ONLY! 

GOPHER DIST. CO. 

1938-A Univ. Ave St. Paul 4, Minn. 



HUE VE_ HEAR YE, JOBBERS AND 
WAGON MEN 

Manufacturer has a larce accumulation 
of ladles' all-nylon full-fashioned sheer 
quality hosiery. Close-out of the mill. 
This lot will be closed out at $3.73 per 
dozen. This merchandise baa been put 
up in beautiful fancy packing and comes 
three <3) pairs to the box. 

JCANETTE HOSIERY MILLS 
Chattanooga, Tennessee 



CLASSIFIED ADVERTISEMENTS 

A Market Place for Buyers and Sellers 
RATE: 15c A WORD — MINIMUM $3 

All Classified Advertisements must be accompanied by remittance in full. 
FORMS CLOSE 

THURSDAY NOON IN CINCINNATI 

FOR THE FOLLOWING WEEK'S ISSUE 
To insure publication of your advertising in the earliest possible issue, arrange to have 
your copy reach Hie publication office, 2160 Patterson St., Cincinnati 22, early in the week. 



ACTS. SONGS & PARODIES 



CATCHY POPULAR TUNE IN PIANO. VO- 
cal arrangement. Entitled: "I Always Love 
You." Copies: Clarence James. 653 Heist 

AW., Dayton. O. ajpS 

"EMCEE" MAGAZINE — CONTAINING 
Band No volt ic\. rtl Mfltll. Muiiologs, Com- 
edies, Jokes; subscription, 82; add II for 
four gate- packed back Issues. Emcee- D 
P O. Box 983. Chicago 90. 

ENTERTAINER'S COMEDY COLLECTION 
SI: 36 Comedian's Novelties. II: 30 pitch, 
man's easily made resale item*, II- Manuals, 
Box 111. Universal City. Calif. my 17 

GREATEST SONG SKIT EVER WRITTEN! 

"Farmer's Dautshter"; It's sensational! 
Rush 81. Our material builds stars! Mono- 
Iocs, Sketches, B lark out*. Parodies. ■ 
Always "top" material. Catalog 
"Writers," Box 5T5, Hollywood 28, Calif. 

apia 



MAKE S200 FIRST WEEK WITH OUR NEON 
Ad Clock or return It for a full refund: 
exclusive territory to good men: no ejiperi- 
ence needed. Electric Ad Clock Co., 323 
North Jefferson St.. Chicago «■ JeZB 



MEXICAN NOVELTIES— CLAY TURTLES. 

Armadillos. Alligators, movinjc the head 
and tall. $7 gross: Black Spiders. Sfi cross: 
Fun Snakes In wood box. SIB grout: Witches 
with broom. 39 gross. General Mercantile 
Co.. Laredo. Tex. 



LAUGHS FOR SALE— NOW READY. MY 

choice, well-rounded, easily adaptable en 
see quips, topical Jests, tested rib- tickle: 
and one-line yockolas: also snappy (fie: 
ible) wisecracks, peppy wheezes, racy verse 
and prize tidbits for wits- at- large, S2: keep 
'em tauKhine. Buster Rothman's Unlversr' 
Gag Retort Supply Works, 4"T3 Broadway . 

Bayonne, N. J. ap5 

SINGERS AND MUSICIANS — PIANO. VO- 
cals, orchestrations, band scores; school 
■ones arranged; manuscripts corrected and 
prepared for publication; send manuscripts 
for estimate. Val's ArranKlng Studio, 310 
W. 10th St., Sarasota. Fla. aplS 



AGENTS & DISTRIBUTORS 



AGENTS BIG PROFITS HANDLING OUR 

Ties. Valuer up to S3: 85 per doaen; 6 
dozen for 823. Satisfaction or money back. 
Samples Sue. Wilson Ties, 402 S. Main St., 

Stillwater 30. Minn. 

AGENTS — OUR BRAND NEW NOVELTY 

Cards are red hot sellers everywhere. 25 
designs. 12 for SI postpaid: send 25* for 
samples. Walter li. Fox. Mobile 2. Ala, 
Al l -NYLON LADIES' BRIEFS ~- ROSE. 

blue, white; sizes S, 6, 7, $6 do* Free 
catalog. Free sample to department and 
genera! stores. Rose-Tex. Nylon Division. 
11-43 Amboy St.. Brooklyn 12, N. V. 
\I 1MIM M FOIL! KM 1 t sl\ E MILL 

representative offers you big profit po- 
tential. Constant source. Immediate de- 
livery. Send 25c for sample box and full 
details. Lavisom, ISO Broadway. New York 
7. N. Y. 



AMAZING SALES RESULTS ON OVER 
2000 different items regularly advertised 
in The Billboard. Records, Music, Show 
Business Supplies. Equipment. Premium and 
PriTc Merchandise snapped up by live-wire 
buyer readership of ISO.OOO! No other pub- 
lication has more receptive audience! Low 
rates on request. The Billboard. 2405 Pat- 

let-son St,. Cincinnati 22, Ohi o. apH 

BARGAINS — TERRIFlfTsAVINGS; JOB 
lots; close-outs! Also save up to SOI on 
complete lines of Dry Goods, Clothing, Hos- 
iery. Notions, Sundries. Toiletries. Nmelties, 
Gifts. Jewelry. Television, etc.: 2.000 MRfj 
send 2&f for Illustrated Wholesale Bargain 
Catatox. Closc-Out Flyer* and Special "Get 
Acquainted" offer; valuable mereh-inrtise 
certificate (worth many Limes 25fi Included 
free. Reliable Jobbers, 311 North Desplains, 

Dept. II-6. Chicago 6. np 

SlG PnOFITS- SELL NEW FACTORY 
guaranteed watches; Benrus, Bulova. El- 
gin. Gruen. Hamilton, 1-onffines. Write 
Standard, 154IB North Fuller. Hollywood. 

Calif ap'2 

BIGGER PROFITS — SELL KOFHLFR Busi- 
ness Signs; over 1500 varieties; free cata- 
log: 15 samples. SI postpaid. Kochtrr. 335 

Goo Li. Lemay 23. Mo. ap2* 

BUSINESSMEN HATE TRUMAN! BUY 
Ing Anti-Truman Dollars by the bale; 
America's fastest dime seller; show, de- 
liver, collect cash on spot: mail dollar for 
sample hundred and sales deal. Eyelry, Box 
583. Newton. la. apU 



CLIP COMBS — ASSORTED COLORS. 100 
cards 12's. S20 : billfolds, smoker's items, 
knives, handkerchiefs, novelties, sundries. 
Carleton House > IJB i. Texas City. Tex. _ 
apl2 



COSTUME JEWELRY IF YOU ARE IN 
tcrested In high-quality costume Jewelry 
which will bring you big profits and re- 
peat sales, write for our new catalog Buy 
direct! Penn Jewelry, Dept. 15. 826 W 
Lackawanna. Scranton, Pa. ap!3 



DO YOU HAVE A CONCESSION FOR 

Fairs, for Carnivals, for Beach sale? 
Our Mexican Novelty Palm Hat with un- 
finished ends, adults. S36 gross: children's. 
S30 gross; decorated Patm Caps with plenty 
decoration on top. S10 doxen or SI 10 gross. 
National Products Co,. Laredo. Tex. 
EARN 4O0<-; SELLING LOW PRICED, AT- 

tractivc Watches; free salesmen samples 
Remit Sales A, Room 608. 580 Fifth Ave.. 

New Yortt. my3 

FOR YOUR PROMOTION SALES — HAND- 

kerchiefs, silk, all kinds; ladles', chil- 
dren's Pajamas, Nightgowns, flannel or 
seersucker; Nylon Panties, Stockings: rea- 
sonable: 100 more items! Rubio. 1 1 55 Broad. 

w«y. N.Y.C. ap!2 

FREE FOLIO. 800 MONEY- MAKING DEALS. 

Plans, Formulas, Ideas. Supply sources 
for anything. Write Wil-Co. 5555- B Clem- 
i-ns. St Louis 12. Mo. apl2 
FREE MANUSCRIPT— "nOW TO OPERATE 

Your Own Professional Manufacturers' 
Agency Business." Contains 3,000 profit- 
making words. Write at once. Supply 
limited. Progressive. 131 E. 14th, Cincinnati 
10- A. Ohio. 



MEXICAN IMPORTED RESURRECTION 
Plants for makinc money, S2f) thousand; 
S3 hundred; 15 samples. St. General Mer- 
cantile Co., Laredo. Tex. 



MEXICAN IMPORTED WOOL CHARRO 
Jackets with plenty of decoration, as- 
sorted sizes 34 to 40 and assorted colors. 

Special price this week. S38 dozen. National 

Products Co.. Laredo. Tex. 

NEW PLASTIC MENDING TAPE— JUST 
press on! Repairs clothing instantly; 

lightning seller; samples sent on trial. 

Kristee 146. Akron, Ohio. np 



NOVELTY LACE HOSIERY — QUEEN 
Anne Lace, priced S3 25 per dozen; Ny- 
lon Lace, priced 83,75 per dozen; sixes 
' ! ' 1 ' ■ colors, Noontide and Brown. Essex 
Hosiery Corp., P. O. Box 943. Charlotte. 
N. C. ap5 ; 



n pi kl l •BHJSJVa 1 I a I Ma K • .Tl- 1 * . utu 

Spreads; lowest prices, free samples. Rose- 
Tex. 4143 Amboy St.. Brooklyn 12, N. Y. 
SALESMEN. DISTRIBUTORS - FAST SELL- 
Ing Costume Jewelry, direct from fac- 
tory; big picture catalog free. Pkkcraft, 
B-18, Bank. Attleboro, Mass. aplB 



SELLING OUT. LOW PRICES SANDPAILS. 

Shovels, Sunxl asses, Beach Hats. Canes, 
Toys, many others. Auslandcr, 982-54 St., 
Brooklyn 19, N. Y. 



SENSATIONAL SELLER— 24-KAR AT GOLD 
plated Three-Photo Locket; six samples. 
St postpaid. New York Article Co.. G.P.O. 
Box 40S, New York 1, N. Y. apS 



SWISS POCKET ALARM WATCH — FAST 
selling 7 jewel precision lime piece priced 
for fast sates: $7.50 each, lots of 3: S7.25 
each, lots of fi; sample, add SI. Dud Enter- 
prises. 109 Sixth, Lincoln, 111, ap!2 

THEY ARE HOT— NOT NUDIE OR ART, 
real photos: samples. SI: large assortment. 
S2. Buyers' Bureau. Box 147, Newark. Ohio 
aplS 

WE SELL WHOLESALE — 23*00 ITEMS: 
Electric Appliances, silverware. Jewelry, 
Watches. Cameras. Haberdashery, etc.; cata- 
log. 25* irefundablei. Matthews, I478-E8 

Broadway. N.Y.C. 

WONDER HEN, SI— At TO MA TIC. CACK 
les, walks, lays eggs, $6 dozen: 25' r with 
order, balance C.o.d. Berger. 2281 Ocean 
Ave., Brooklyn. N. Y. 

YOUR OWN BUSINESS — SUITS. Sl.SO: TOP- 
coats. Shoes, 1 2 1 c : Ladies' Coats, 30/; 
Dresses, id-: enormous prnfits; catalog free 

Moro. 568- AF. Roosevelt, Ch icago 7. np 

10c SURPRISE BAGS, 80c DOZEN: SAMPLE 
dot.. SI: Bedroom and Table Lamp, sample 
pair. $2.25. Box 146. Park Rltlgc. N, J. 



MORE OPPORTUNITIES 
FOR YOU! 

See The Billboard's New 

MARKET-PLACE 

A Sectionalized Classified Feature 
in the Music, General Outdoor and 
Coin Machine sections. 



ANIMALS. BIRDS, PETS 



ATTENTION. NORTHWEST CARNIVALS — 
Get your Goldfish and Bowls from Gold- 
fish Wholesale, 4115 S. E. Yamhill St.. 
Portland 13. Or e Phone EAst 6053. apl9 



ATTENTION. SHOWMEN — SEE OUR 
prices; fresh healthy Rattlers, Iguanas, I 
Boas, Gllas. Blue Bulls, Horned Toads. | 
Coachwhips. Tarantulas and others; Imme- 
diate shipment. Reptile Gardens. El Paso. 
Tex » P 2« 

ATTENTION ON HAND FOR IMMEDIATE l 

shipment: Baby Rhesus, Cinnamons and 
Whltefac<_-d Ringtails, Bonnets, Squirrels, , 
Spiders. African Greens. Capuchins and i 
M..rmr.-.. t Monkeys, Sloths. Ocelots, Wild i 
li't*. Demusked Skunks, Raccoons, Tapir, 
Toads, Pacaa, AkouIIs, Porcupines, Squirrels, 
Currasows. Kinx Vultures in full color, 
Blx Bous. Tegu Lizards and Chinese Draav 
ona. This week's special, young Whitefaccd 1 
Ringtails, $27.50. Tarpon Zoo, Tarpon 
Springs, Fla 



HICKOK WALLETS— GENUINE PIGSKIN; 

retails SIS: only S3 50 each, doxen lots; 
sample, 84.50. Sherry's, 290-C N. W. 36th 
St.. Miami 37. Fla. 



1 M PORTED ITALIAN LARGE LADIES' 
Beach Hats, assorted colors, 17.20 dozen; 
Mexican Fringe Palm straw Hats, unfin- 
ished ends, men's- women's, 83.50 dozen: 
Burrows. 4 in. high, carrying load on back. 
$1 doxen; assorted wired Fur Monkeys, 4 
styles, 60c doxen: Mexican Feather Bird 
Pictures, all framed, 7x9. Liberty Novelty. 
4218 W. Ccrmak Rd.. Chicago. aplS 



INDIAN BEAD WORK — LEATHERS, BEADS, 
feathers, moccasins, wigs, supplies; buy- 
ing direct from Indians; prices reasonable: 
free list. Pawnee Bill's Indian Trading Post, 
Box 35 B, Pawnee. Okla. my 31 



LADIES' BILLFOLDS, HANDSOME EM- 
i ... — •-'] plastic; coin pocket, secret bill 
compartment: assorted colors; S4.50 dozen 
postpaid: boxed. $5: samples, 2 for 81. 
Crescent Sale s Co., 150-B Broadway. N.Y.C. 



LUCKY GADGETS AND JOKER NOVEL- 
ties 'dime sellers); trial hundred pieces, 
dollar prepaid; from orixinator-copyrixhtcr. 
Wholesaler Pauly, 2295 Concourse. Bronx 53. 

ap 1 2 



MAKE MONEY SELLING OUR MEXICAN 
Imported Resurrection Plants: $3 hun- 
dred or S22 thousand; cash with order. Na- 
tional Products Co.. Laredo. Tex. 



MAKE PERFUMES AT HOME FROM OUR 
Concern rates: profitable business; lnfor> 
maUon free. Men, women, write "Carey 
Laboratories," 1914 Chouteau BB, St. Louis 
3. Ho. aplt 



AVAILABLE NOW — 5 GENTLE STAND 
broken young Seals: fresh caught seals 
any time. Trapper-Trainer Homer K. Snow, 
manaxins director Sealilorium and Ostrich 
Farm. Highway 101 and 101 Alternate Junc- 
tion. Oxnard, Calif. Show people welcome. 

. spll 

BABOONS — DOG FACE. YOUNG. S'n r U II 
medium. $75 each; large, very ferocious 
looking, welshing about 75 pounds each; 
wonderful attraction for Side Show, special. 
S125 each. Trefflich s, 228 Fulton St.. New 
YOWL 

BABY CHIMPANZEES. 8-20 POUNDS^ COL- 
lar broken, some working, now; mother 
and baby Guana cos, Cheetahs, Black Leop- 
ards, Spotted Leopards, large Northern 
Bay Lynx. Manguebys, Pigtails. Macaques, 
Mandrills. Chase Wild Animal Farm. Egypt, 
Mass. ewo 

CHIMPANZEES— CAGE ANIMALS, MALE 
and females, 40 to 70 pounds, large, 
healthy, robust; special. 8400 each; partly 
tame Chimpanzees, up to 25 pound*, collar 
and chain broken, $500 each: tame Chim- 
panzees, tame, gentle males, females, to 20 
pounds, 1650 each up; all fully acclimated, 
perfect specimens; Lo-b. New York. Trcff 
Itch's. 128 Fulton St.. New York. 
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2T-PIECE BAMBOO FISHING SET . . Con 

at« hsmlnrn polf with hra>* ferrules; 84-ft. fishing 

iW 2 wire leaders: 10 yd*. Nylon leader material; i 

float, hook and line: 4-tt stringer; 3 Pflueger snelled hooks; 
split shot. Cellophaned self-display unit, individually boxed. 




.50 
EA. 



29-PIECE STEEL ROD FISHING SET . . Consists of 4-ft. tapered 
steel rod with varnished wood handle; nil-metal bait casting reel; 2 
nationally advertised baits; Pflueger split shot sinkers; 50 yda. line, 
15-lb. test: sealer, pencil float; June Bug Spinner; 10 Carlisle hooks; 
10 yds. Nylon leader material; 4-ft. stringer; 6 snelled hooks; minnow 
net. Cellophaned aelf-dlsplay unit, individually boxed. 





8 



23-PIECE CLASS ROD FISHING SET . . Consists of 4ft tapered 
Cf\ Glass Rod with chuck handle; level-wind bait casting reel with cork 
OU arbor and brass gears; 50 yds. line, 15-lb. test: 10 Carlisle hooks; 
_ - metal scraper; minnow net; 3 snelled hooks; 10 yds. Nylon leader 
E/V, material 1 nationally advertised bait: 4-ft. stringer. Cellophaned 



self-display unit, individually boxi 
25% Deposit With Order, F.O.B. Chicago, 

COOK BROS 



sfNO foit run foldcrs 

(16 W. MAXWELL STREET 
CHICAGO ILLINOIS 




WRITE FOR OUR 
NEW CATAlOG 



QUALITY JEWELRY of a PRICE! 

THE BIGGEST DEAL EVER OFFERED I 

Tkeie FeotVrct Defy Cemparhee: 

Si ones hand set oad preneaMi fe* 
psematsewce • Dvrebl* safety cateBi 
•a combination pin and rttxfclac* • 
Sett available wtth Aqtra, Rase, 
Ruby or Eateretd itenes • Heavily 
gold -plated • Printed gworaMee 
with each set • S«Hn and foil lined 
(ewel box 9VV l«si«, V high and 
t 1 /*" wtee e J«wef baae* In 
V assarted eeleet, maleblnaj 
^^ai llnina, ass4d teelksfl en »ee> 

i and ring comportment in Irsiy. 



STVRDT, HANDSOME JfWll 
■OX — A tAR OF UOUSITE 
EAMIHGS— lOVEU PIN I 
NECKLACE COMBINATION . 




AVAILAILE IN 6 SMART STYLES 




IT'S A tfD HOT M0NIY MAKER . . . 
I TODAY FROM COMPUTE SELECTION 1 



Wholesale Di.lribulari Since 1932 

O. FAUST ™ 



Dept. 223 North Bin Slree 
'WWM Phiiodelphio 6. Pen 



TOYS— NOVELTIES! 



ACME 

(he DEPENDABLE Cipi 

ACME — the most depend- 
ebli Pa p a r Caps avar 
made. Among the fastest 
sellers in the ACMC Line. 
Fully described In Big 
Illustrated Catalog. 



LEADER and 
GIANT TOT 




SPARKLERS 

Assorted 
siios. Burn 
from 1 t« 
18 minutes, 
excellent 
profit- 
maker 
Ttie finest 
Toy Spar- 
klers man- 
ufactured. 




Black 
Python 

Extra larga and notv 
poisonous. Smooth, free- 
burning and produces a 
GIANT snake! 

COLOR 
LIGHT 
STICKS in 

two beauti- 
ful colors; 8 
inch — Had 
and Green. 



BIG PICTURE CATALOG ON REQUEST 

In addition to items shown, we carry a complete line of Commercial and Display 
Firework, far IMMEDIATE aelivery. Send for Catalog today. 

ACME SPARKLER *V SPECIALTY 

33il^!LSL-^SI^J^lLl^I^2^ orp - Riser Grove, Illinois 




EASTER 
SPECIAL! 

Beautiful 3-pc. set, gold 
finish, ropied from expen- 
sive orlflnai. Choice of 4 
style* in 4 beautiful colors^ — 
Aqua, Amethyst. Sapphire 
and ICmerald. Necklace, pin 
and tarrinft come in 
velour-flnish case (used for 
jewel box or evenins purse) 
Smartest buy of the year' 
c23*FI (illustrated) 

$27 d»z. 

Single sample, S3-50 each. 



SUPERIOR JEWELRY CO., 740 Sansom St., Philadelphia 6, Pa. 



ELEPHANTS — FEMALES, FROM INDIA, SI 
inches tail, 84,000 each: senile, tame, 
docile: can be easily led. Treffliih, 228 Ful- 

ton St.. N.Y.C. 

FOR SALE— BOVINE HERMAPHRODITE, 
most complete on medical record: ex- 
amined and endorsed by state veterinary 
college. Arnold Becker. Whitewater, Wis. 
?: " 1 Phone Lima Center 8F5 . 
FRESHLY CAPTURED LOCAL SNAKES. 

small Alligators: buy direct from hunter 
and save: price list on request. Bayou Black 
Reptile Farm, R. 1, Box 342, Hoiima, La. 
ap!9 



MONKEYS- RHESUS SPIDERS, JAVAS, S35 
each; White Face Cinnamon R installs. 
835 each; Squirrel Monkeys, 823 each; 
Marmoset tes. S30; half-grown Pic Tail Mon- 
key, 875: Woolcy Monkeys, S150 each. Trcff- 
hcli'i. 2 Jn Fulton St.. New York. 



PRICE LIST READY 

Send for Your Copy At Once 
SLUM Greatest Line Ever Assembled. 

PLUSH TOYS and DOLLS-s up erb v..-,. 

FLASH-NEW ITEMS When They Are New. 

If you have not dealt with us in the past, ask those who have 



BERNY NOVELTY (0. 



New York 1 1 . N. Y. f 
Phone: ALgonquin 5-8290 m 



(Continued on pege SO) 



ADMEN OF EVERY KIND ENDORSE THE BILLBOARD AS A 



TOP SELLING FORCE 



90 MERCHANDISE 



THE BILLBOARD 



APRIL 5, 1952 



EASTER SPECIALS 

Streetmen, Olft Shops and all the Hustlers are cleaning u| 
Ttia greatest bay Hiot was ovor known. 



MECHANICAL EASTER RABBIT 



With Cert en Wheels 




MECHANICAL HOPPING FUR DOC I MECHANICAL HOPPING FUR RABBITS 

m KUfH«j 1 fieeh in A box J>u 

5i^#i.'i|$1.75 dox. V\ 

Eackkiabei S*s^$|^.?l$l 8.00 .iM.^ 

$18.00 W,i%rMW^' ^F**msfvm 

jr. - .... .[i^i&f 





MECHANICAL EASTER PICKING CHICK 
$2.25 dor. 
$24.00 «r. 



With Wins, 



CONFEDERATE & YANKEE HATS 

With crossed metal aunt. The best 
Conff aerate * Yankee ha+i on the mar- 
ket. Mod? out of Twill and Oebardine 

$6.00 doz. $66.00 gr. 



COnON BUNTING CONFEDERATE FLAGS 

With stick and spear, 12"x18" 

$2.50 dox.; $27.00 gr. 

4"«6" Confederate Flags .... 5.75 gr. 
6"x6" Confederate Flags .... 9.00 gr. 
6 '*« 10 ' Confederate Flags . . . 9.75 gr. 
12 '<18" Pirate Flags 3 00 di 




HARRIS NOVELTY COMPANY 



1102 Arch Street 



Philadelphia 7, Pa. 
MA 7-»»48 — WA 2-6970 



LOVIMG CUPS — Gold or Silver $16.00 Gr. 

TROPHY CUPS — With Black Bate 2.25 Di. 

Cress 

HULA DOLLS. 6'. Hack or WMte With Bell S 1.50 IX. 

HI HAT HULA DOLLS. 7". With Red httt. Naw Ntuaoer 1. 10 Ds. 

HI HAT HULA DOLLS, 9" With Bed Boot. Naw N.mMr 2 50 Ds. 

FUR MONKEYS. »nle Color, 4", Slack Hat, Yellow Face J.2S Cr 

HI HAT FUR MONKEYS. Brita Calm, 7* T.20 Cr 

HI HAT FUR MONKEYS. Brita Color* 12", € to Baa 2.50 Ds. 

HI HAT FEATHER DOLLS. Red Shoes, Haw Stack. «~ . 12.00 Cr. 

HI HAT FEATHER DOLLS. Real Sfcaa*, Beads. Naw Stack, 7" 14.00 Cr. 

HI HAT FEATHER DOLLS. Red Shoe,, Beads. Naw Stack. 9" 22.50 Cr 

HI HAT FEATHER DOLLS. Red Shoe*. Beads. New Stack. 12" 14.00 Cr. 

HI HAT FEATHER DOLLS. Red Shoes. Beads. New Stack. 15" 6.50 Ds. 

SQUIRT DOLLS. Hat Novelty Itaea. New Pr.ce 1.25 Ds 

SEXY. Latex Hala Clrtj. Hew Numbers. Lady Codiva J. 00 Ds 

IUMPINC RUBBER LIZARDS, FROCS SPIDERS. Big Seller 1.25 Ds. 

IUMPINC RUBBER FROCS & SPIDERS. Small 75 Da. 

AIRPLANE, Atonic let Bombers. Three Propellers 1 5 00 Cr. 

= 13 paddle BALLOONS, Pastel. Red Ren 4.75 Cr. 

a 15 PADDLE BALLOONS. Mottled. Red Baa 5.50 Cr. 

a 14 KAT BALLOONS. Red Bos 7.00 Cr. 

MULTICOLOR SPIRAL BALLOONS. Oak 7.50 Cr. 

Write for New Price list. 25% deposit with oil orders. 

CHARLES SHEAR 'o*k *°h. 



JOSEPH BROS. FIRST WITH LOWEST PRICES!***? 

,,r " More Brilliant 
Than Diamonds 

"Ruttlt," not an imitation 
diamond, but a man-made 
"Cem" in a class by it- 
self. It is clear In color 
and has much more bril- 
liancy than a diamond. 





Men's gold Ladies' gold 

mounting, tiffany style 

112.50 jda,. setting, Sv.50 

tloneL add. 



ELGIN • BENRUS * GRUEN ■ BULOVA • WALTHAM 



WATCHES GUARANTEED LIKE NEW C|» gr | rt% -- 
For men and women, new model watches, case ▼!! FDrr 
•nd dials. Recondition** end guaranteed ilka / 1 I l\LL 

new Complete w'th leather straps. 
Wholesale only— 51 additional 
for samples. 25° a with order, 
balance C.O.D. 5-day money- 
back guarantee if net tat ■•- 
fied. 



lew Big I9S7 
Wholesale 
Catalog 



JOSEPH BROS. 



9 $. Wabash Ave. 
Dept. h-5, Chicago 3, m. 
"The Watch and Diamond House" 




lit*) 



eenen 



_plete line m 
ovelly and it- 
..jlum Merchandise 
including Blanket* 
f if' r if Appliance' 
Alumlnumwar. 
Clock*. Lamps. Toy 



hunrtr. 



of oth« 



mm 




Merchandise You Have Been Looking for 

Lamp. Clocks. Ensmelware, Houseware. Aluminum Ware, Deceratad Tinware. Tots. 
Every kind ot Classware. Blankets. Hampers. Hassocks, Plaster Slum, Flying Birds. 
Whips, Balloons, Hats, Canas. Ball Came Specials. Bingo Merchandise. 

Catalog Now Ready— Write for Copy Today 



PREMIUM SUPPLY COUP. 



ANIMALS, BIRDS. PETS 



SLOTH BEARS. 840; GOLDEN CATS, 8200 
pair: Spotted Male Indian Leoard, T , 
years old, forcstbred, 8800: Female Sumatra 
Tiger. 14 months, (1.8O0; African Leopard 
Cub, female. *400; great Anteaters, $150; 
youni Rhino*. 83.0OO; young Hipp™, $1,500; 
write for HaU. Treffllch's, 228 Fulton St., 
New York. 



SNAKES— REGAL PYTHONS. 14 FT., 1500; 

16 ft.. W50; 17 ft . $675; 18 ft.. 1750; Afri- 
can Rock Python. 3 ft.. M0 ea.; 5 ft., 145; 
Ball Pythons, 940 ea.; India Cobras, 535 BSU1 
Green Mambas. »50 ea,; African Spitting 
Cobras. $35 ei ; Russell Vipers. MO ea.; 
Banded Kralts, $35 ea.; all the above snakes 
are food feeders, perfect, with clean 
mouths. Treffllch's, 128 Fulton St.. New 
York, 



TRY US JUST ONCE. SEE FOR YOURSELF 
how we can help you make more money 
and cut costs! Sec for yourself how our new 
Ideas really help your business' Try us for 
13 weeks' trial: only 83. or one lull year 
only 810. The Billboard, 2405 Patterson St.. 
Cincinnati 22, Ohio. apl2 



TURN TO THE 
GENERAL OUTDOOR 
SECTION 
For the New 
MARKET-PLACE 

Listings on 

Used Food and Drink 
Concession Equipment . . . 
Another new feature of The Bill- 
board to help you find what you 
are looking for easily and more 
conveniently. 



WANTED — SMALL ANIMALS, BIRDS, 
Ca^cs; any wild life equipment, 8 foot 
sldewall; cash waiting. Write Altenburg, 
3404 W. Wells. Milwaukee 8, Wis. 



AUTO RIDE. FLUID DRIVE: S FIRE EN- 
glncs, 3 Jeeps; used one season In park. 
11300. Che*. Truck, tfcj ton, 1936 12 foot 
Van. good running condition, good tires. 
$200. Sold separate. Charles Special, 167th 
Central Park, Harvey, 111. Phone Harvey 
949-W. 



BUSINESS OPPORTUNITIES 



AQUARIUM — FULLY EQUIPPED. LEASE 
on percentage: ocean front and main hitch' 
way frontage Write Box 33. Delakc, Ore 
apl2 



MORE OPPORTUNITIES 
FOR YOU! 

See The Billboard's New 

MARKET-PLACE 

A Sectionalized Classified Feature 
in the Music, General Outdoor and 
Coin Machine sections. 



BUILD PARK AND CARNIVAL EQL'IP- 
ment from Tested Plans: Rides, Conces- 
sions. Illusions, Group Attractions, S3 to 
$15 each. Free catalog;. Brill. Box 875, 
Peoria, ni. 

E VANS' SET SPINDLE, SIS; ONE 3x6 TOP 
and Wall, 123; 4x6 Novelty Top and Wall, 
$30; 6x10 Concession Top, Wall. Frame, 
$85. Half cash. bal. c.o.d. Have Jewelry 
Slum .Spindles cheap. Larry R. Burns, Man- 
chester Center, Vt. 

FOR SALE— TWO USED LORD'S PRAYER 
on a penny machines. $300 each. W. L. 

Berg, 1 710 Hom e Ave.. Akron 10. Ohio. 

FOR SALE— SHORT RANGE GALLERY. 
$200; Walking Charlie complete, all new 

canvas, $800; Evans Bowling Alley. $100: 

28' Great Dame Semi Trailer, back and 

side doors, air, $650. Neal Carlin. Box 97, 

Buckeye Lake, Ohio. 



BEST PARTNER YOUR BUSLNESS EVER 
had! The Billboard. Keep It at your 
fingertip* for money-making ideaa by the 
hundreds. Alt branches of show bis covered. 
Only 810 for full year subscription (less 
than 3/ a day). The Billboard. 2405 Patter- 
son St., CincinnaU 22. Ohio. apt* 



FKKE FOLIO. 800 MONEY-MAKING DEALS. 



Si Louis 12. Mo. 

OPERATE MAIL ORDER BUSINESS; 

small capital: free details. Main Service. 
157 Britannia, Hamilton, Canada. 



QUICK MONEY IN SMALL TOWN PRO- 
motions; four small sales dally (copy- 
riehtcd advertising deal): ays $200 per week! 
Write Smith Associates. Paragould 8. Ark. 

, apl$ 



START A VENETIAN BLIND LAUNDRY — 
Profit opportunity for lifetime bualneaa; 
new machine method; free booklet on re- 
quest. L. B. Co.. 442 N. Seneca St.. WichJU 
12. Kan apt 

START A MAlL~ORDE^BUSIN ESS; i M M.I, 

capital; details $1 Fred Hettick, - ■.■■> 
Box 775, Bismarck, N. D. 



WHERE TO BUY WHOLESALE KI.K..THI 
cal Appliances, Novelties, Costume Jew- 
elry, Cook ware Seta, other essential mer- 
chandise. Write Distributors. 1130 Broad- 
way. M. Tf. tf 

WOULD YOU LIKE TO MAKE EXTRA 
money In your spare time! For free in- 
formation write Crable Enterprises, Dept. 
B. 26314 Normandy, Roseville, Mich. 



3 KID RIDES IN BEAUTIFUL PARK. 4 
room modern home adjacent: trade for 
Wheel. Merry-Co-Hound. Looper. Spitfire. 
F. Shafer. Washington. Ind. I 



2.000 NEW LISTINGS OF AUCTIONS AND 
Community Sales in 40 States. Towns and 
days given; 91. Simpson, 2705 Jule. St, 
Joseph. Mo. ap26 I 



COIN-OPERATED 
MACHINES, SECONDHAND 



TURN TO THE 
COIN MACHINE SECTION 

For the new 

MARKET-PLACE 
Listings on 
USED EQUIPMENT 

You will also find other classified 
listings all under one heading. An- 
other new feature of The Billboard 



TWO 25 KVA WRSTINCHOUSK GENER- 
ator Units, having I.eroi 4 cylinder power 
plants attached, alternating current. 120-V . 
already set up in 27 ft. semi trailer with 
closed body: one 27 ft Pole Semi Trailer, i 
open body; one Circus Office Truck OT j 
Money Wagon (48 Chevrolet, U<, ton truck); 
one 2 wheel <S) Bunk Trailer, one 20x30 
Tent with side walls, one 20x30 Tent with- 
•est side walla, one 20 30 Marquee, one ; 
30x30 Marquee, one lot seats and horse* 
All items are tn good, usable condition and 
ready for operation Ad-ims-Klein Wrecking 
Co : _Box_98:i. Puchl.o. Colo Phone 328. 
6 LUSSE CARS, 890 EACH; NEW FLOOR 
steel; Kiddie Auto*. Utrcplcu, Handcar. 
Comely Embroidery Machine. F. Shafer. 
Washington, Ind. 



8 CAR OCTOPUS, DOT RLE LOOP PLANE. 

20x40 Bingo Tent. 3 Semi Trailers. Show 
Office, Bingo Blower, Water Fall Blower. 

Pioneer Shows. Waverly, N. Y. apS 

.2 UNIT RABBIT RACE — PRICE, 9250. 

H. H. Amusement, 390 Seaside Blvd.. 
Staten Island S. N. Y. C. 



COSTUMES, UNIFORMS, 
WARDROBES 



BEAUTIFUL ISLAND GRASS HULA SKIRT. 

85; send 91. balance co d. Hawaiian Hula 
Shop. 3690 18 St.. San Francisco. Calif. 

Heuduuarters fur Fibrr Lela. ap!2 

WIGS FOR ALL OCCASIONS. HAIR 

Pieces, Beards, etc. Buy direct from .fac- 
tory. Finest workmanship: lowest prices: 
HI discount with this ad. R & S Haireood*. 
R Alkon, 735 Sixth Ave. (24th St.), N.Y.C. 
CHelsea 2-6950. ap!2 



I6MM. PROJECTOR SALE — AMPROS, Vic- 
tors. DeVry, Kolograph. Natco, 80 is mm 
Sound Features: outright sale; also New 
England's largest Rental Library. Mlnot 
Films. Inc.. Millbridge. Me. apI2 

1939 WHITE TRUCK. '48 MOTOR, 16 FOOT 
Cat Rack, 4 other Joints, various games. 
Anthony Nuccie. 225 Seymour Rd.. Roches- 
ter 9, N. Y. 



INSTRUCTIONS, 
BOOKS Cr CARTOONS 



MAGICAL APPARATUS 



FOR SALE 
SECONDHAND GOODS 



MECHANICAL STAKE DRIVER MOUNTED 
on trailer; Scml Trailer (old Chevy trac- 
tor-trailer stake rack) cheap: Solovox, 
mounted In carrying case: Musical Glasses. 
Baby spots, scenery. L. Verne Slout, Ver- 
montvllle. Mich. 



M <* M GAS ENGINE OFF SPITFIRE— 
Used 2 seasons, price $200, H. II. Amuse- 
ment. 390 Seaside Blvd., Staten Island 5. 



FOR SALE— SECONDHAND 
SHOW PROPERTY 



ALL I8MM. SOUND — 7,300 REELS; FEA- 
tures. Shorts, Serials, 95 reel; some $3: 
DeVry, Natco Projectors. $150. Roshon, 128 
N Court. Mem, >his 3, T enn. 

ATTENTION. PHENOMENAL SALE S — 
Tremendous profits thru advertising in 
The Billboard: 160.000 wide-awake, profit- 
minded reader-buyers snap up your offer- 
ings fast. Low, low rate* on request! The 
Billboard, 2405 Patterson. St., Cincinnati 22. 

Ohio. apu 



A BRAND NEW »23 CATALOG MIND 
reading, Mental ism, Spooks, Hypnotism, 
Horoscopes, Crystals. Palmistry, Graphology, 
Magic; 144-page illustrated catalog. Buyer's 
Guide, both 50r; wholesale. Nelson Enter- 
prlM-s. 336- B S High, Colum bu s. Ohio. ap26 
BE A MAGICIAN— LARGE PROFESSIONAL 
magic catalog of latest tricks, plus sample 
.nek. 50f . Ireland, 109 N. Dearborn, Chicago 
2, Tit. 



jricll..l.ist3, riljll 11733 It 1.3 II |J1/UIJU, t-.l - IJ 1 

concealed; illustrated brochure, specifica- 
tions, price. Nelson Enterprises. 336 S. High. 
Columbus, Ohio. ap26 

WORKS LIKE MAGIC? NO BETTER AD 
buy In America today than The Billboard' 
Prize, premium, novelty items, supplies, 
equipment for showmen, venders, music 
machine men, records, etc., move fast, fast! 
160.000 readers: low, low rates. Write, wire 
or phone The Billboard, 2105 Patterson St.. 

Cincinnati 22. Ohlo^ apI2 

VENTRII.OQUIAL, ($55 UP): PUNCH FIG- 
ures, $14 each dressed; America's finest 
hand carved figures. Books, wigs. acts. etc. 
Spencer. 3210 Columbus, Minneapolis. Minn. 



ENGRAVERS' IDENTS 

.710 Child's Identa 8 B.S0 Or, 

£20 Sweetheart (dent 14.00 Cr. 

.-30 iVIen's Lartse Ident 14.09 Or. 

Prompt Service— Phone WO 1191 

I* \ I 1 \ V MFC. CO. 



2*19 S. Wayside 



Housfoav Tex. 



)Ot^r, 



FOR SALE — PONY RIDE. THIS TRACK 
can be used either portable or stationary 
Cost $1500 to build; price. $300. John Mc- 
Master, Colorado Mac. 700 Penna Ave.. 
East St. Louis, ni. Phone Upton 4-9575. 

apU ! 

FOR SALE KIDS' CARNIVAL. USED 
only six months. This attractive set-up 
movable or permanent. Will not sell in- 
dividual rides. Equipment include* Williams 
miniature Train, Ewart Ferris Wheel. Boats 
In a Pool, live Pony and Chariot. Ticket 
Stand. Wiring. Benches, etc. Maxine Car- 
lisle. Box 231, Rt. 3 Phone 3004 W. Walla 
Walla. Wash. 



SALE— FOUR ORIGINAL LARGE SKEE- 

Ball Alleys, reconditioned, now operating; 
new carpets, new mechanical part*. Apply ; 
Rickers B oardwalk Stores. Cape May, N. J 
SKEE BALL ALLEYS — 14 FEET. LIKE ' 

new. J. G. Campbell, 107 Bimbler Blvd.. I 
Asbury Park. Ti.J. Phone 1-0688, 
SMALL PORTA BLK LONG RANGE GAL- 

I«ry. five rifles, aictewaul, tube loader. 
P a. system, record player, neon sign. 8700 
Pljylancl Arcade. Huntington. Ind 
THEATER CHAIRS. PROJECTORS. I'KNTS. I 

Stadium Chairs. Bleachers. Folding Chairs. 
Screens, Wrestling Arenas. The Lone Star 
SeatmK Co . Box I7J4. Dallas. Tex 
TH A MPOI.INF, WITH 100 NEW SPRINGS, 

$30 Pete Ferguson. 6800 W. Davis St., 
Dallas. Tex. 




HAVE PACKAGE SHOW IN OREGON. 

New Ell Wheel, Parker 32' Merry-Co- 
Round, all metal horses; 24 scat Kiddle 
Plane; nice Auto Ride besides trucks, 
trailer, all rubber ground cable. The best 
A- 1 condition for SI 7.500 loaded. This and 
many other ride*, lallerlea, arcades, roller 
rinks, movie set-ups with much more. Send 
in your equipment to sell: buyers waiting. 
Young's, Rt. 2, Box 1030A. Bremerton. 
Wash. 

MERRY-GO-ROUND — HER5CHELL PORT- 
able three abreast, complete with gasoline 
engine. Allan Herschell music box. ticket 
box; good canvas, ready to go; good con- 
dition. Write Ray, c.'o 91S Relsteratown 
Rd., Plkesvllle 6, Md. 



OTTAWA STEAM TRAIN— KIDDIE RIDE. 

new condition, in use leas than 60 days: 
three coaches. 300 foot track. John Hock. 

Genoa. Ohio. 

PENNY ARCADE — 60 MACHINES, NKW 

30x50 top, new 30 ft. panel front, '45 
model 28 ft. van, '46 Chev. tractor; sacrifice 
all or part; 111 health. A. J. Ansuwmcnt 
Co.. 1627 Main, J opltn. Mo. 



H>'ro* 

13563 Ventura Blvd., Dept. BB 
Sherman Oiks, Calif. 



JUST OFF THE PRESS ! 

NEW CATALOG 

for 

Engravers • Demonstrators 
Fair Workers 

** ' . - ■ .j* ~r. - 

VVHirf FOR TOUR COPT OF 

CATALOG No. 106 , 

Containing complete selection of en- 
graving iewelry . . . especially for the 
engraver, demonstrator and fair worker. 

Also CATALOG No.g3 

Contains most everything in mcrrhandisc 
tor the jeweler. 
• 

STATE YOUR BUSINESS 

All Orderi Shipped Seime Day Received 

BIELER LEVINE 

S No. Wibath Avenue (hit. 90 2, lllinoii 



MIDWEST MERCHANDISE (0. 

100* Broad wot. Kemeas city t. Mo. 

SPRING SLUM SPECIALS 

ONE GROSS EACH Of THE f OLLOW- 
ING SLUM ITEMS FOR $20.00 

Ores* 

NO. 521 Colored PtncllS, full length SI 50 

No. 523 Miniature China Pat. 1.25 

No. 523 Metal Wedding Rings TC 

No. 524 Full Slxe Pocket Combs l 35 

No. 525 Necklaces, rke bead, ion, . .to 
No. 534 Fans, folding tissue paper. . . .*0 
No. 517 China Animal*, assorted ... 1.1S 

No. 528 Insitmia Disks, flashy 1.00 

No. S3* Rines, stone set plastic 80 

No. S31 Picture Frames, glass, 2"x3" 1.50 

No. 532 Feather Blow Out* 1.00 

No. 533 3 Wise Monk Statue* 1.10 

No. 534 Comic Buttons, funny sayings 1.25 

No. S35 Flan Bow Pins, paper .90 

No. 534 Paint Brushes, full length.. . 1.00 

No. 537 Key Rings, plastic 1.00 

No. 538 Gun and Holster, min. paper SO 

No. S3V Pennants, comic sayings 1.50 

No. 541 Hair Curler*, aluminum 1.2J 

No. 542 Balloons, asst., round A long 1.00 
Order from above list — 25% dapoiit with 
all orders. We have mora than 300 dif- 
ferent slum items in stock — Writ* for 
complete list. New Carnival Catalog in 



RINGS ARE BACK! 

Cosh In on National Ad Program 

You can and will profit — stock only 
trade marked ring* in 1/30 14K, 1/20 12K, 
or Marling silver. 

-3310 GENUINE 
1/38 14K, R. O. P. 
Choice of Ruby, Sap- 
phire, f m« rild, 




ri n 



Fire Opal, 
center witn while 
atone trim, 

$6.oo a 

FREE CATALOG fsa+Ur- 



idlse offered for resale only. 

DES MOINES HIM. CO. 



11SS 34th St. 



Oes Moine* 11, 1 



Our NEW 

GENERAL MERCHANDISE 

CATALOG 

IS NOW AVMLABLC 

Please specify if you want a copy 
of thii one. 



1111 South 12th, St. Louis 4, Mo. 



M. K. BRODY 

1116 S. Halsfod St., Chicago 7, III. 

L. D. Phone: MOnroe 6-9520 
In Business in Chicago for 35 Year* 



APRIL 5, 1952 



THE BILLBOARD 



MERCHANDISE 91 



BEAUTIFUL CROSS 



/SCREWDRIVER ? 
w KIT! 




MIRACLE 
CROSS 



5$ 



Whtn you plae* 
the t(nl«r to your 
rye you can i*. 

MM 

& LORD'S PRAYER 

clearly and dis- 
tinctly. 

RETAILS UP TO $6.95 EACH. 

OUR PRICES TALK!!! 

xm-N Sat with 13. brilliant cut 
(ton**. Chain and Cross In beautiful 

finish. 

.00 

Cross 



$ 4i 5 . I *48 




Please state your business. De- 
posit with ail C.O.D. orders. F.o.a. 
Providence. 

Providence Ring Co. 

49 Westminster St., Providence, R I. 



Many assorted styles on Link Bands, 
Stretch Bends end Wire Snap Brace- 
lets. Each stunning piece set with a 
variety of genuine rhinestones and 

SPECIAL INTRODUCTORY OFFER 



SAM 



per dozen 



OTHER SENSATIONAL VALUES 
Bracelets— 44.00 per doien 
Opel Sunburst Sets — S9.00 per dx. 
Pin and Earr.ng Sets— S4.S0 per dl. 
Mecktace A Earring Sets— S7.5© per 
dx. Necklace, Earrings, Bracelet Sets 
— SI. SO ea. Also 5 piece Sets, Rhodium 
Rhinestone Sets, Scatter Pins and 
Earrlnes. 
All items beautifully gift boxed. 
No C.O.D.'s under *S. 
(15S» deposit on all C.O.D. 'SI 
SEND FOR NEW 1?52 COLOR 
CATALOGUE:! 



Packard Jewelry Co. 

Pjj MO Firth Ave. New York, N, V 

l«sVlk^imiRM^ 



buy YOUR TIES 

DIRECT FROM MANUFACTURER 



Outstanding offei 
wide aesortment of latest de- 
signs and color combination* 
at daringly low wholesale 
prices. Includes hand -pain ted 
and full-cut Panel Tie*. 



$4-50 



Ml CATALOG tsry.ii u~« « 

men's and women's hoe*. Check our 
prices before you stock op. Writ* 
today! 

I U/niFMADIf *31 vV Roosevelt Rd. 
I. WvUTlAKn p« pf . bb, Chicago 111. 



LADIES' FULL FASHIONED 
51 GAUGE, 15 DENIER, DUPONT 

NYLON H0SE, $ 6.50Doz. 

Pack**) V» dozen of a site and a shed* 
to a box. Latest shads*. 
Terms: C.O.D. Immediate Delivery. 
<eAl\OR HOSIERY CO. 

414 Transport at.on Bid*,, Oft re it 34, Mich. 



MISCELLANEOUS 



AD DOLLARS BUY MORE — INCHEDIfil.Y 
high response to your novelty merchan- 
dise), amusement and entertainment serv- 
>rr«. supplies and equipment, music and 
record ottering*. Ad dollars buy more in 
The Billboard, more circulation, more wide 
awake, more active reader-buyers, more re- 
sults than us any other similar publication. 
Write, wire or phono now. The Billboard, 
2405 Patterson St., Cincinnati K Ohio. 

■pia 



ADVERTISING BARGAIN — 20 WORDS. 

tie— Iffrtl ad, only S7 per year (12 inser- 
tions Beltilnger, 1210 S, 37th, Milwaukee 
15, wis. 



npi wu, iv uuim awn, o i 1 *." ivt i * i 

each. Ray Knox, 1208 Walnut St.. Phila- 
delphia 7. Pa. 



NEED NEW ITEMS! HAVE 100.000 MEN 
Malt Order Buyers clamoring for mer- 
chandise, what have you? Louis Tager. 141. p 
N. LaBrea Ave., Los Angeles 36, Call* apS 

YOUR NAME IN HEADLINES ON STAND- 
ard newspaper paee. Make up your own 
headline: 3 different, $1; not over 36 let- 
ters each; headline blanks. 430 per thou- 
sand. Box 1331. Dept. 14. Hartford 1, Conn. 



MUSICAL INSTRUMENTS. 
ACCESSORIES 



YOUR NAME IN GOLD ON 100 NAPKINS. 

•2.25: Box Book Matches, SI 75: large 
bo* Stationary. 01.50: Ajents wanted Kwik 
Print Shop, Lutesvllle. Me. 



125 l^ilt LETTERHEADS. 100 64* EN- 
velopes. 4 lines, 02 postpaid. Kautx 
Printers. P. O. Box 266. Cuero. Tex. 



200 LETTERHEADS, 200 ENVELOPES. S3. 50 
postpaid! No. 1 bond paper: quick de- 
livery. Printed Products. P. O. Box 7414. 
Houston 8. Tex. ap5 



300 LETTERHEADS AND ENVELOPES. 

S3 50, 5 lines copy, black or blue ink; 
samples, stamp. Mallo Press, 767-B Loilh. 
Flint 5. Mich. apW 
20U at'SINESS l ARDS. U POSTPAID, 3O0 

62: quality cards; fast, dependable 

e>; free aarr ' 
Long Beach. 



SALESMEN WANTED 



MAKE MONEY WITH FAST-SELLING BOS- 
tonlan Shirts, Blouses too-, spare time, full 
time: sales kit free. Boston lan. B9 Bickford 
Dept. M-77, Boston 30. Mass. np 

IS 6210 a WEEK WORTH A POSTCARD 
to you? Then rush card with name and 
address for special free trial plan that 
sells amaslng new Automatic Refrtaerntnr 
Defroster "like hot cakes!" Write to Mr 
Lewie, D-Frost-O M«tic Corp.. Dept. G-I06 
173 W. Madison, Chicago 2, III. 



SCENERY fx BANNERS 



FOR SALE— ONE NATIONAL STEEL MAN- 
dolin, perfect, only $65. One new 120 
base "Scandalll" professional Accordion; 41 
treble keys, 4 seta treble reed*, 5 sets bass 
reeds, 11 treble switches and master. 4 bass 
switches. Lists for 1795; will take S595. 
Writ* G.C.S.H., Box 188, Alabama City. 

Ala. 



WEST COAST ORGAN CO.. MAN UFA C- 
turera. Kiddie Ride Organs. Concert Band 
Organs. Mimic Boxes, etc. 2026 N. Chko 
Ave.. El Monte. Calif. np 



NIEMAN CARNIVAL. CIRCUS BANNERS — 
The best, not the cheapest; no disappoint 
mentx. Nirman Studios. 1236 S. Halsted St.. 

Chicajco. CA 6-2544. apl2 

SIDE SHOW BANNERS. 8x10 FEET, S34.7S: 



boursvllle. W Va. Phone 4301 



TATTOOINC SUPPLIES 



PARTNERS WANTED 



PERSONALS 



; A-X TATTOOING MACHINES* DESIGNS 
Colors. Needles. Outfits: genuine German 
Pelican ink; free catalog. Owen Jensen. 

120 W. 83rd St.. Los Angeles 3. ap26 

! GET YOUR 1952 TATTOOING SUPPLY 
Catalog, including I5-les*on Tat-2-R-Tl9t 
Course Brochure now! 23* Zeis Studios. 
728 Lesley. Rockford, 111 aoJ 




GEM Sales CfcSJSfSl. 




ORVE TO SHIRLE— RECEIVED LETTER. 

Please send address. Will keep It between 
us. Hope things have not changed. Write 

PROGRESSIVE MAIL TRADE MAGAZINE — 
Big mail: your name on our mailing list 
3 months. 25c- Mallo. 767-B Leith, Flint 5, 
Mich. apl2 



WANTED TO BUY 



PHOTO SUPPLIES 
DEVELOPINC-PRINTINC 



COMIC FOR EC ROt'NDS, BACKCROL'NDS. 

Direct Positive Cameras, Paper, Chemi- 
cals, Mount*: Glass Frames, Photo Novel- 
ties. Miller Supplies. 1535 Franklin Ave.. 
St. Louis 6. Mo. mylO 

DIRECT POSITIVE PHOTOGRAPHERS — 
We supply everything you need; reason- 
able prices; Eastman DP paper, chemicals, 
frames, background*, comic foregrounds, 
cameras for indoor and outdoors, complete 
Photo Booths, etc.: free information and 
prices; we are old and reliable since 1903 
PDQ Camera Co.. 1161 N. Cleveland Ave.. 
Chicago. BL if 



AIR CALLIOPE IN GOOD. USABLE CON- 
dttlon: state price. Write Box C-32, c o 
The Billboard, 2160 Patterson St., Cin- 
cinnati 22, Ohio. 

LONG RANGE GALLERY TARGETS, 
enough to equip 18 ft. and 12 ft. gallery. 
; Write Charlie Terry, Route 1. Clio. Mich. 

ONE DIRECT POSITIVE PHOTO BOOTH 
complete; all letters to The Billboard giv- 
ing full particulars, size, kind, etc. Box 
C-36, Co The Billboard, Cin c innati 22. Ohio. 
I WANT TO BUY LARGE MERRY-GO- 
Round Horses. Mario Brancato, Fairyland 
Park, 75th A Prospect, Kansas City, Mo. 



DIRECT POSITIVE OPERATORS— DIREX 
and Eastman paper: also frames and sup- 
plies. Lone Slar Photo Supply Co., 2405 
Elm. Dallas. Tex. my3 



DIRECT POSITIVE PHOTO BOOTH, 3 BY 
4 pictures, supplies: cash, 4275. or trade. 
Gregory schafer, 804 Chicago St.. White- 
water, Wis. 



HOTO BOOTH OUTFITS CHEAP — ALL 
sites: drop in and see them: latest Im 
rovements- real bargain. PDQ Camera Co 
161 N Cleveland Aw,, Chicago, PL tf 



THE EASTMAN IMPROVED TYPE Dini:rr 

Positive Paper available in all sixes. 
A ■ Fuller, Inc., 70 Scio St.. Rochester 4, 
N. Y. ap26 



80 PAGES PHOTOGRAPHY FORMULAS. 

processes; 10.000 formulas book, 84; book 
500 formulas, 81; old secrets, new discov- 
eries. Si; great secrets, valuable money- 
making recipes, formulas. 81- N. Green, 
Corinth 4, N. Y. 



apli 



PRINTINC 



EXPERT MIMEOGRAPHING — LEAD 
Sheets, Scripts, Sketches. Form Letters. 
Bulletins, etc. Robinson, 269- B Liberty, Pat- 
erson 2. N. J. 

FAST SERVICE. LOWEST PRICES — 100 
three-color. 14x22 Window Cards. 88: de- 
luxe 17x26 size, 812.30. Tribune Press. Earl 

Park, Ind. ap!2 

FINK BUSINESS STATIONERY — SAMPLE 
kit free; mention your business. Malay 
Printery, 7 10- Mel rose. Chicago 13, 111. aplZ 



WANT TO BUY— LARGE PHOTOS, BLOW 
Up*. Two Headed Baby, small Show Tops. 
Banners. Pretl's Broadway Shows, Florida, 
now. Coins home to get Fun House. Write 
Box 517, Mount Hayes, Maryland. Jimmy 
Helman. 



SOMETHING TO SELL TO 
COIN MEN? 

See the New 

MARKET-PLACE 

Listings in the 
COIN MACHINE 




OUR GREATEST VALUE! 



THE ORIGINAL 



SUNBURST 

NECKLACE AND EARRING SET 
COPIED BUT NEVER EQUALLED! 

Now Priced For Volume) Soles 

$10.80 

per doz. sort bond. 
'Mln. order on* dox.) 



THIS IS ITI Sensational 24-kt. odd plated lew* try value mad* with our own toots 
and dies. All hand set stones. Thousands sold at much higher price. Now that 
price Is slashed to combat imitations sold els*wh*r*. Mak* great profits. Retails 
for 87.50 set. YOUR COST only 810.80 per dox. sots gift-boxed. Minimum order 1 
dox. Available in colored center IS gorgeous assorted Sirthston* colors) also in 
black and white, brown and white and white, imitation Cameo centers and Onyx. 
ALSO AVAILABLE IN OPAL,, FIRE OPAL AND BLACK— 412 dox. sets — gift boxed. 



NOW, EVEN INCREASE YOUR SALES OF THESE LOVELY SETS 
BY SH0WINC TWO GORGEOUS MATCHINC SCATTER PINS 
WITH EACH SET. AVAILABLE IN MOST ALL DESICNS AT 

ONLY $6 per dox. pain. 



I lor 2 assorted samples — sent postpaid- 
full or 25% deposit, balance C.O.D. Al 
FREE CATALOG < 



STERLING JEWELERS 



44 I. LONG ST. 



COLUMBUS, OHIO 



FINE PRINTING AT THRIFTY PRICES— 
Envelopes, Letterheads, Statements, Cir- 
culars, Cards, etc.; samples, prices free. 
Mercury Press, Box 69-B, Marengo, la. ap26 



OLD RELIABLE CURTISS SHOW PRINT. 

Continental. Ohio, since 1909. Window 
cards, one sheet, half sheet dates, circus 
style heralds, etc. >S*11 



ATTENTION: 
MR. CARNIVALMAN, 
PITCHMAN, 

CONCESSIONAIRE 

Welcome? 

When vou are in or near th* city of 
Atlanta, Co., it will pay you to visit us. 
We carry * complete line of premium 
gift) end glassware. 

• Ash Trays • Oval Dishes • 5 a i net 
Plates * Bon- Bon Dishes • Compotes 

• Nappys • Fruit Bowls • Other inex- 
pensive items. 

It's easy to boy or order from us he- 
cause (!) Central location; 12) Free 
parking space; (31 Large and complete 
stock always on hand; 14) Ship anywhere 
in the South; <5> Catalogs cvailaWe. 
it will be a genuine pleasure to serve 
vou The price is always right. 

H. SMITH BOTTLE SUPPLY CO. 

250 Decatur Sr.. J. E. Atlanta 3. Ca. 




ELGIN • bUlOVA • BENRUS • GRUEN 

$9-95 



25< 



Cash or 



Now Priced of only 

$4,50 per doz.; $50 ptr gross carded 

Also available in our exclusive tram- 
parent gift box as shown at 

$6 per dot.; $66 per grots 

Available in English, Spanish and 
French verse. 

Sample $1.00 

STERLING JEWELERS 

44 lest Long St. Columbus IS, Ohio 



Brand new 1952 model cases for gents and 
ladies. Rebuilt movements, guaranteed like new. 

7 jewel. 

15-1. 912.65 17-|. $14.(5 21-|. $18.95 
• Cold Plated Stretch Band. 9S< add. 
O Men's Mesh & Expansion Combination 

Band, $1.49 add. 
O Plastic Gift Box, 75c add. 
Wholesale Only— lots Of 4 (II additional 
for samples). 25% deposit with order, 
bal C.O.D. Open account to rated houses. 

MIDWEST WATCH CO. 'hXStir 

Send for Our free Promofionol fryer 



our 102- 
pag* new 
1*41 whole- 
sal* ceta 



US-F Eagle St 



fr/uif rated* 

"// BOOKLETS 

^MWl THEY AIE, illut- 
oted comic booklet! 
juii oil lh* press. Good 
^tkor illustrations. Send 
J I lor 12 booklets and 
receive FREE two ol Ihe 
larger sil* 32 peg* 
books. Itvsh o buck few 
oil 14 books to. 

All PRINT SHOP 

Oayton 10, Okie 



r— MAGIC FOLDER —a 

The Hottest Item Out Today 

STOP PAYIN6 BIG PRICES 

My price 63.50 per del. Sample 50< In 
stamps. Money back if not HOT 
SELLERS. No Postcards. W* are sam* 
party who introduced the Western 
Saddle H*r**S. OfT BUSY, lOYSf 

C. GAME1SER 

23 Frankfort St. New York 31, N. V. 



For Hustlers Only 

Make money during spare time. Experi- 
ence unnecessary. Unlimited opportunity. 

$$0-$75-$100 DAILY! 

Sell yd. pieces ol.fine gabardine 

tropical, snarskin, etc. Material In at- 
tractive colors. Excellent fee men, 
women's suits, sport shirts, etc. Casy to 
carry with regular line. Fast moving. In 
popular demand. 

We Sol/ •.•few Wkorescrfo 
For further information and price list, 
contact: 

LOIVDOV CROWN, INC. 

49 Wol 27th 51, rot New York 1. N. V, 
Munyhlll 3*9330 



JEWELRY BARGAINS! 

144) Jewelry Items, Assorted S S.fM 

It Swiss or s American Ladies' 
and Cents' Wrislwatches, 

needing minor repairs IS. 00 

Write for our price list 

B. LOWE 

Holland aide.. Dept. 33, St. Louis 1, Mo. 



MAKE S2 HR SELL RA GLO SIGNS 



To bars, stores, restaurants. New! Bril- 
liant Ka-Glo signs. 17 sample signs 7x11, 
11.00 postpaid. 110 sla-nii, SO.OO postpaid. 
Sell 35* ea. 25'% deposit required on 
C.O.D. orders. Send for tree literature. 

ALL ART SIGN CO. 

i7v N. Wells St., Dept. 43, Chicago 4, HI. 



JOBBERS-DISTRIBUTORS 

Tviifk Flaih S Value, il lul FUI 4 ShtW 
Stuffed Titi tar Dm Ciralul tn*. 




♦ 
♦ 



.SPECIAL OFFER! 

29" Raren Husk Bear, asstd. 
corars, movable eyes, red 
tetf ton sue. Ooxen . . . .$24.00 
19x13" REAL FUR Bear, life- 
like. Rayon plush 6 weofty 
chests. Asstd. colors. Oox. 18.00 
In 6 dox. lots. Deo K.50 

♦ 30- REAL FUR Crixxty Bear. 
Solid seller. Doxen 33.00 
In she doxen lota 30.00 

14 BEARS FN $22.75 

(1 dox. 19x13" Rears tV the two others) 
To receive FREE Catalog vou must stet* 
nature of your business. 

ACE TOY MFC. CO. 

132 West 37 St. New York I, N. V. 




tyw •» too. atMf ssvel 
N f S S B. >ahc*atorl*». ttoi 
tefassd by -.lie— J (tvk'H.'y »••■*•»> 

UTILITY DURAWEAI CO. 

S3 W. Jackson Blvd., BB-40S,Ctli.4, Mi; 
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ETCHED BLUE 
SURGICAL STEEL 
DOUBLE EDGE BLADES 



5 b I A d f > tO 

pack*/*, 20 
package* te 

carton 1100 
J blade* 1. (MM. erter 1,000 blade*. 1 



PER 

100 



40' 




MINIATURE CHARM 
KNIVES 

Single bljde, highly polnhcd Brass- 
lined pearl effect celluloid handle with 
shackle. Length closed 11^ Inches. 2 
desen en display cetd I no less sold). 



Met. El 0C4 

ON 
DISPLAY 
CARD 



PER 
GROSS 



PER 

DOZ. 



10» 

90c 




IMPORTED EXPANSION BANDS 




Heavy Duty men's flexible 
bracelet in chrome plated or 
sold plated finish. 



No iirwiov 

DOZEN 



GOLD PLATED 
4 85 



Mo. B2 7WT08 
DOZEN 



NEW CATALOG No. 757// 

New on Hi* Prew. Full of Carnival Novelties. Premium Mer- 
chandise, Costume Jewelry, etc. WRITE FOR CATALOG No. 157! 



Nr i| II n r f f\ Joo w. adams street 
. J n U K C Vr* \J . CHICAGO 6. ILLINOIS 




Simulated diamonds 
coyer entire bracelet 
and watch cover. Brand 
now guaranteed Swiss 
movement. Delivered 
with watch box. $120 
price tag. Min. order 3. 
2S% with order— bal- 
ance C. O. D. 



Only 



$ 12 50 

tMm each 



In lots of three. 
S13.95 for sample. 



NATIONAL DIST. CO. 



4Z1 Calumel Bldg. 



FREE 

Buy IS grot* of on* or assorted Hum 
lifted below and get 1 gross European 
import stone tvl' r.ngv FREE. 

Butterfly Pint, Ore (1.00 

Ctay Pipes. Gro 1.00 

Tin Pea Whistles, Cro 1.00 

Class Pens, Cro I.oo 

Baseball Charm, Ore 1JM 

Toy Wrist Watch, Cro 1.00 

Liberty Bell, Cre. 90 

Sore Finger, Cro Jt 

Rice Bead Necklace. Ore .75 

WRITE FOR "fARlT BIRD" 

CATALOG— JUST Off PRMS 

SO-cent service charge on orders, tor 
I as* than H 50 25 «* deposit re- 
quired on C.O.O. orders. All ot 
above plus postage. 



LEVIN BROTHERS 

Established 1886 
TERRI HAUTE. INDIANA 



NAME llll AMIS 

THAT MAKE SELLING EASY 
COMPLETE LINES 
Dormeyer Products; William A. 
Rogers, Oneida arid International 
Silverware: Sessions and Telechron 
Clocks. De Wald Radios: Detecto 
Scales; Stlex and Casco Irons; Juice 
Ktnt Squeezers; E k c o Products; 
Wure-er. West Bend Aluminum; 
Elgin American Pearls and Comparts; 
Richelieu Pearls; Hlckok Wallets; 
Eversharp Pen Sets; A.S.R. Lighters: 
Remington Shavers; Parker Pens; 
Pepperell Sheets and Pillow Cases, 
and many others. 

AlUMINUMWARE 

WATERLESS COOKWARE SETS 

Curvka 14-elece sia.is 

Woesterware 17-ptoce 14.75 

cpCC 32 PAGE CATALOG with over 
*«•* 300 name brand items, more 
than 100 Items il lustra ted. 
Immediate Del. Continuous Supply. 
ALL ORDERS SHIPPED IN 24 HOURS 
Wholesale "Only. 



II. II. II4VIS COMPANY 

334 w. 3eth St., New York 1. N. V. 
At. S..«e4 FREE PARKING 




"LITTLE 
ATOM" 



SUPPLIES 
* and EQUIPMENT 



7 & 10 Color Specials 
4-5-6 4 7 ups 

Midgets 3.000 series— 7 colors 
Paper & Plastic Markers 
Wire 4 Rubberized Cages 
Pencils — Crayons — Clips 
5x7 Heavyweight Cards 
Electric Blowers & FUshboards 
Lapboerds made to order 



Ijohn A. ROBERTS , C I 

, 817 Broadway. Newark. 




WORLD'S SMALLEST PISTOL 

Shoots Blank Cartridge* — Terrific Bang I 
Dealer. Report TerriFic Profit* I 1 I Sland- 
erd Modal {abov«| retail* St. 95 BS> complale. 
Dealer.' 112.00 dl. Deluxe Model. Wesferrt 
Style- Pearl Handle Grip* |«iot ihownl retails 
I2.9S ea. complale. Dealers' SIB.0O eti. 
PACKED I DZ. TO CARD. NO LESS SOLD, 
f not available Ihtough your wholeialer. 



$61° Sswel fm 

FREE CATALOG 

of our complete Jewelry line. 
tt.60 dl. Si MP. 
25% dep., bal. C.O.O. 

David Feldman, Inc. 

159 Canal St. New York 13 



HELP WANTED— ADVERTISEMENTS 

RATE — 15c .i Word Minimum $3 

Remittance In full must accompany all ads for publication in this column. 
No charge accounts. 

Forms Close Thursday for the Following Week's Issue 



ARCADE ASSISTANT WANTED MUST BE 
able to drive semi truck and understand 
canvas: 30 by 40 top: season starts In May; 
salary and percentage; a food proposition 
to the riiht party. Write Jack Sheean. 
2127 Upton. North Minneapolis. Minn ap!2 



CLOWN PARTNER— NO 1NVESMENT RE- 
quired. I have new transportation: booked 
circus and fairs: send photo, age. Sun 
Harris. Parrish. Tie. 



DANCE MUSICIANS. ALL INSTRUMENTS — 
Prefer those doubling vocals; trarelins 
band, some location; weekly salary. Fats 
Carlson. Sioux rails. S. D. apS 



DRUMMER WANTED— MUST CUT SHOWS. 

play society style. Latin, etc. State previ- 
ous experience, axe. All locations; minimum 
weekly salary. SW>; dependable, we!l-or- 
ganhted corn bo: steady work. Contact Band- 
leader, St. Francis Courts, Montgomery. 



CI ANT OPPORTUNITY FOR MIDGET, 
male or female. Needed Immediately for 
males promotion test, dealing with children 
and mothers. No fairs, no carnivals. Morn- 
ings outdoor, afternoons indoor. Some trav- 
eling. Possible yearly contract Culver Mfg., 
34 W. 33 St.. N.Y.C. PE 6-2627. 

GROOM WANTED — EXCELLENT AD- 
vaneement opportunities lor reliable S«al 
Man; steady work for right man: must 
know truck and drive It: write all first 
letter. Spiller'a Seals, care Polack Bros.' 
Western. Indianapolis until April 13: then 
sunny California. ap!2 

LIVE-WIRE BUYERS! BIBLE— THE BIG- 
gest, best buys of premium*, records, 
supplies and equipment for all branches 
of the entertainment field are in The Bill- 
board. Get the most lor your money, get 
The Billboard every week. Covers entire 
amusement field! One big Idea: one big 
"buy" easily repays $10 yearly cost. Work 
fast; act now! Send order and payment to 
The Billboard. 2405 Patterson St.. Cincin- 
nati 22. Ohio. apll 



MIDGETS WANTED — NO FAIRS. NO CAR- 
nlvals; good work, food hours, good pay: 

new; opening July 1. Write Independence. 

P.O. Box 448. Albany. N. V. apl9 

MUSICIANS AND VOCALISTS— ALL IN- 
strum en t» for prominent commercial 

dance band reorganising: salary, steady. 

Box C-24, care Billboard. Cincinnati 22. O. 

TENOH MAN. MALE VOCALIST WANTED 
for Midwest territory hand; traveling by 
car; no lay-offs. Contact Jess Gayer Orches- 
tra. 3023 N. Huston, Grand Island, Neb. 



TRUMPET MAN — CUT SHOWS: DOUBLES 
preferred: Immediate opening; steady 
working combo; state experience. Rosa Les- 
ler. All.ed__Art.»tr.. Imperial Hotel. Atla nta. 
WANTED— STILT MAN FOR SIX SUPER 
service stations in suburban Chicago for 
the months of May thru September; state 
quail Heat ions and salary expected for steady 
summer employment. Address Refiners 
Pride Super Service Stations. 7300 Randolph 

St.. Forest Park. Til. apll 1 

WANTED — TRUMPET MAN: PREFER ONE 
who vocallies or does novelty, scat: other 
musicians write. Hank Winder, 8333 Cass 
St.. Omaha. Neb. apS 



WANTED — TWO BEAT DRUMMER BY 
April B: food work. Hank Winder, B333 
Caaa St., Omaha, Neb. apS 



LOOK INC FOR A JOB 

IN THE 
COIN MACHINE 
OR 

MUSIC BUSINESS? 

See The Billboard's New 

MARKET-PLACE 
Listings 

in the 
Coin Machine 
Music Sections 



AT LIBERTY-ADVERTISEMENTS 

5c a Word Minimum $1 

Remittance in full must accompany all ads for publication in this column. 
No charge accounts. 

Forms Close Thursday for the Following Week's Issue 



BANDS & ORCHESTRAS 



SONNY MARLOWE LATIN, SOCIETY, 
Jan Band for all engagements; desire 
shore-mountain location 3957 Pennagrovc 
! St., Philadelphia, Pa. BAring 2 8570. 



CIRCUS Cr CARNIVAL 



BALANCING TRAPS. SLACK WIRE W A I.K- 
ing, good Dog Act; have trailer. Emma 
Raymond. 4119 Richmond Highway. Alexan- 
dria, Va. 

LION TAMER— WILL WORK ON PER- 
ccntagc. You furnish everything. K L. 

Levi, Gen. Del., Little Bock. Ark. 1 

■SWA7ETTE"— HALF AND HALF ANNEX 
Attraction: sober, reliable and clean 
worker; would like to hear from reliable 
side Show Managers for coming season *r - 



MISCELLANEOUS 



ACCORDION PLAYER. ADVANCE AGENT. 

nil! pouter, Ink Tracer, Press Agent. Typ- 
ist. Ticket Taker, Bartender, Stroller; ex- 
perienced; does not drink: will consider 
all offers; reliable. Contact P. O. Box 1387, 

; Hollywood. Pla. ! 

I OPPORTUNITY— WELL-KNOWN CONSULT- 
ant on entertainment and amusement 

! industry problems now available; specialty, 

I pay-off ideas; chows you how to save and 
make more money in your business; salary 



HAMMOND MAN. WITH THEATER. HO- 
tel experience, desires location having Its 
own organ. All essentials, good appearances; 
go anywhere. Organist, co SI45 N. 16th 

St., Philadelphia. Pa. 

LEAD ALTO. CLARINET, FLUTE. TENOR: 
name band experience: desire jobbing in 
or out of good locality. Box C-31, Co The 
_illbr.:irtl. Cincinnati 22. Ohio ap ll 
MUSIC MAKIN'ST CAI, YOU'VE SEEN— 
Violinist-vocalist: attractive, full of pep, 
makes that fiddle talk! Read and fake: 
union: plays all styles, specialties westerns: 
radio, record, dance, nlte club, resort ex- 
perience; California preferred; available 
two weeks' notice. Box LA- 3, care Bill, 
hoard, 6O00 Sunset Blvd.. Hollywood 28 

Calif. ap5 

PIANIST— EXPERIENCED IN ALL STYLES; 

read, fake, transpose and will travel; 
have ear. Box C-35. o o The Billboard, Cin* 
clnnaU 22. Ohio. j 

PIANIST — AVAILABLE IMMEDIATELY; 

young, sober, reliable: union: all around; 
fast butterfly style: prefer society or tenor 
bands; experienced; draft exempt. Joe De> 
Gregory, 534 Linden Ave.. Stcubcnvill e. O 

PIANIST! EXPERIENCED! COCKTAIL 

lounge or tavern; all tjrpes of music; no ' 
vocals: attractive girl with good person- 
ality. Box C-37, Co Billboard, Cincinnati 

I 22. Ohio. 



21G0 Patterson. Cincinnati 22, O. 



a P 5 



TRUMPET. ACCORDION. DOUBLE VO- 
cala; all above average; desires change. 
Experienced all types of work. Good appear- 
ance. Care Musician. ll05Vi, 8th Ave. So.. 
Great Falls. Mont 

TRUMPET SECTION OR COMBO; AVAIL- 



TATTOO ARTIST WANTS PERMANENT 
location near Army camp or Navy base: 
arcade or empty building. Henry Brine ear. 
350 Campostells Kd . Norfolk. Va 



apl2 



TERRORIZE YOUR AUDIENCES. TIMELY 
I and savage. Dramatisation of crocodile 
swallowing a man. Also two other comic 
fill-ins: Weird Space Costume and Model 
Wrestler fag. Can emsee and sing. Contact 
agent. Box C-31, car The Billboard, 3180. 
Patterson St., Cincinnati 33. Oh in. 



VIOLIN -ANY STYLE, DOUBLING \ 
cala and trumpet; prefer Western m 
reed, fake, any key; union; sober, reliab 
For further information write Box C- 
c o The Billboard, Cincinnati 22, Ohio. 



PARKS & FAIRS 



MUSICIANS 



m 

nr.] 



AMERICA'S TOP ORGANIST AVAn.ARLE 
after April 5. Write, wire Post Oflice 

Box 287. Peru. lad. Phone 8188. ap5 

BASS MAN, VOCALIST; GOOD BEAT. IN- 
tonation; cut. -no notice: prefer combo: 
consider anything. Write, wire Can-old 
Sage n. 917 N olan. San Antonio. Tex. apS 
COLORED ORGAN STYLIST DESIRES 
spot In Metropolitan New York, New Jer- 
sey; excellent reputation: 3 years NBC af- 
filiate; have organ. Reginald Smith. P. O. 
Bog 1443. Grand Central Station, New York 
City. Phone Illinois 7-3218 after B p.m. 



BALLOON ASCENSIONS, PARACHUTE 
jumping for parks, fain, celebrations. 
Claude L. Shafer. 1041 S. Dennison, Indian- 
apolis II, End. apM 

BOOKING AGENTS. OPERATOR. MAN- 

agers, hillbilly, parks, fain, etc., Inter- , 
rated in a good Western hillbilly type show 
featuring nationally known folk singer. 
Contact Cowboy Dick Carson. Radio Station 
WSDC. Marine City. Mich. Booking radius 
500 miles Detroit. 




CMMMKKC'tAT, TRUMPETER - VOCALIST 

Read, fake: reliable, neat, married: South 
or East preferred. Rick Shorey, Tamlami 
Trailer Park, Sarasota. Fla. 



SENSATIONAL HIGH AERIAL ACTS— 
Available for caarnlvaLa, parti, celebra- 
tions, lairs. Lee Slade. 3848 Parts Ave.. DrV 

troit, Mica*. _________________ 1-7718. at* II 



TWO BIG ACTS OPEN FOR ALL EVENTS; 

5 people; literature on request 
The Lsshmbeefca. 2015 OUver 
Wayne, Ind. 



WANTED YOUNG MAN OR GIRL HELPER 
with well-known aerial act; season 
booked- Write Al G. Marriott, Louvale. Ga. 

WANTED— TROMBONE. TWO TRUMPET 
Men. two beat Drummer, Brass Bass Man: 
others write; Vocalists preferred. Paul 
Moorhnad Agency, 777 Insurance Bldx . 

Omaha. apis 

WANTED - A GOOD DRUMMER THAT 
reads and plays two and four beat, and 
good Latins. Very good band, commercial, 
but no corn. Work V- hours, six nights a 
week. Salary. $80. Must start April 12th; 
location job: here two years. Wire Charlie 
Wood. BOO E. 14th, Odessa. Tex. Telephone 
7-0553. 



TWO REAL COMEDY ACTS — INDOOR- 
outdoor, celebrations; guarantee attrac- 
tions; literature; price reasonable Gale 
Stopher. 1521 Wells. Fort Wayne, Ind. my3 

WHITE " CHARLES LA CROIX. HIGH 
class Trapeze Aet. Available for Indoor 
and outdoor events. (Platform required for 
outdoor). For particular* address Charles La 
Croix, 1304 South Anthony, Fort Wayne 4. 
Indiana. 



VAUDEVILLE ARTISTS 



COMEDY MAGIC, MASTER CEREMONIES. 

Puppets. Bottle Trick, etc.; work clean 
an hour: great for Lions. Moose, Elks. Ki- 

wanls, etc.; industrial companies, agents 
welcome. Tom Osborne 5223 Cedar Ave., 
**htiariel»hla Pa worn 
M1NDHEADER— GOOD ONE-MAN QUES- 
tlon answering act; blindfold perform- 
ance; available for carnivals, beaches, hotels 
in Can ada. I.lppy, 20-11 Victoria. Mon treal. 

MURRY PICK FORD— EXOTIC, NOVELTY 
live doves, dancer. Impersonations. Open 
lor engagement: will travel. Address 32t 
W. 33 St., New York City. apll 



VOCALISTS 



COWGIRL SINGER, GUITAR ACCOMPANI- 
ment; radio and stage experience; want 
radio work. Miss Tommy Dale. 503 S. 12, 
Apt. 303, Lincoln. Neb. Phone 5 5741. 



»*** 



GENUINE CHINA TABLE LAMPS 



Reautifully hand- 
decorated. Red. 
Green. Chart re use 
or Blue. Com- 
plete with large 
pleated effect 
i plaatl • a 1 I k 
ahade, braid 
J it i trim to bar. 

No. 1 Aser. t 

(illus- _T |5 M 
trated) 

No. 1-6 Asst. Same 
Lamp with 34K 

«£.... $2.40... 

No. 1-M Asst. Same 
Lamp with marble- 

rSa. SJ 65 ea. 

in doT. lots 

SAMPLEV. S3.50 Ea. 

O000 similar to illustration except 

colors* P ' a ' n f? '°" d . $1.95 W. 

FACTORY CHOICE ASSORTMENT, 
i: ■ dep., bal. C.O.D., F.O.B. Chicago. ' 

FRANKLIN IHDUSTBIES. INC., Mfn. 

2100 SO. Morgan St., Chicago a. III. 
L SALESMEN WANTED. 

Wrife for FREE CATALOG 

'****++**+f*^****>> sr*» '■»«t"»Vdf" , S*., V 




with if since 1907 

E N CRAVE R S 

No, 100 M.«'l AC Alumirmr- Id*"., fiPMf 





DIRECT ™° M 

MANUFACTURER 



Beautiful 



three 



piece set Hooded 
point fountain pen, 

and guaranteed ball 
pen. Available in 
lour or more colors. 



s 4 



50 



Att recti v 

s 42 : °° 

OTHER SETS UP 
TO $72.00 CROSS. 

25% Deposit, Bal- 
ance C.O.D., 

F.O.B. New York. 

MODERN PEN 

MFC. CO., INC. 

V. 13. CAnal * 101s 



DRUMMER— AVAILABLE AT ONCE FOR 
all combos, hotel bands, traveling theater 
units, etc.: union: state all details. Lanny 
Scott, Co Gen. Del.. New Orleans, La. 



"GREAT CALVERT"— AMERICA'S HIGH 
wire champion— "You can say that again " 
Now booking. "Great Calvert." 164 Averlll : 
Ave.. Rochester. N. Y. Je7 

SENSATIONAL MacDONALD AND RTS 
High shallow water Diving, flames, shal- 
low lank, speara, rigging, etc.; featured by 
Fox Movietone: over 20 years of impressive 
results. Receiving high rating on the ap- 
plause meter. 456 Lamphler PL. Warren. O 
Phone 45337. ap!9 



DRUMMER— 12 YEARS' SEMI-NAME EX- ; 

perlence; cut good show: rumbas, jazs. 
Dixieland: specialize In sort "style" band 
drums: married; have trailer: pay own 
transportation to join. Frank Kestler. 215 
N. W. 79th St . Mi ami. Fl a. Phone 89-1377 
EXPERIENCED DRUMMER — JOIN IMME- 

dlately; any proposition considered: dance 
, or show. New equipment, plenty rhythm. 
Reliable, voice. Tom Wrenn. 20 Chatham 

Rd.. A?heville, N. C _ 

EXPERIENCED PIANIST READ. FAKE. 

etc.: union; rtependahle. sober; shows. 
Box C-29. c o Billboard, 2160 Patterson St.. 
Cincinnati 22. Ohio. apS 

EXPERIENCED LEAD TRUMPET. PREFER 
commercial band or combo; have car; 
draft exempt: neat, sober, reliable, single. 
Jack Staulcup Jr., 303 13th St.. Metropolis, 




-SPECIALS 



Order Shipped Same Day Received. 

Dart Balloons Gro. f .75 

Baseballs, Worth Special Dor. 3.80 

Corks tor Gun 1068 2.75 

Milk Bottle, 17 Load Ea. 1.2S 

Hoop La Km 31, All SilOS . . DOX. .80 

2S a „ Deposit With Order, Bal. C.O.D. 
Sand for Free Cataloi No. C-32. 



GIRL BASS DESIRES CHANGE — EXPERI- 
enced, good tone; band or combo. Box 
C-27. care BUlboard, 2160 Patterson St., 
Cincinnati 22, O. ■ apS 



0PT|CA«RRCT*RS 

300 W. NINTH ST., KANSAS ClTY 6, MO. 



Kandelife Lamp 
Mfg. Co. 

Nobody, but nobody will undersell 
Kandelite on Figurines, Hi^ricatnes, 
Colonials. 

$1.00 eath up to $1.50 each 
Rash-Flash 

Every color In the rainbow in our line. 

CATALOG U ADY 
4516 N. 13th St.. Philadelphia 40, Ps. 
Phone: Gladstone 5-1677 



— SPECIAL!--- 

Full Siia, ITsV*Kl1 tk m 

HORSE CLOCK 



$5 .60 __; 



in 



Lots of 6 
Sample, $6.25. 
Send tor tree 1952 catalog- 2S«* 
deposit, balance C. O. D„ F. O. B. 
Brooklyn, N. Y. Open account to 
raled concerns only. If net far resale 
add federal tax. 

HOUSE OF BRONZE 



<_g_Tj«___v_ 



ashvillc 3. Tenn. 
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DON'T MISS IT-IT'S OUT NEXT WEEK! 
the Great BIG Valuable 



BILLBOARD SPRING SPECIAL ANNUAL! 



Here's one of the biggest SPRING SPECIALS The Billboard has ever pul 
out. In all our 58 years of publishing service lo all branches of show business, 
-we've never pul out a more practical, money-making issue of such long-lasting 
value) 

How come it's so BIG? Why so extra-useful and valuable right now? Simply 
because this year promises one of the biggest "Takes" in the whole history of 
outdoor show business. There's PLENTY of CASH around and this great issue 
shows performers, concessionaires/ fair and carnival men and suppliers of all 
kinds exactly how to make the most of the boom! 

Here is where everybody connected with outdoor show business gathers to offer 
their wares, their acts and attractions, their products and services in the biggest 
jamboree of outdoor show bargains and values ever put between 2 covers! 



A PARADE OF EXTRA "PROFIT" FEATURES ! 



More than a score of BIG. extra-value, down-to-earth feature! have been packed 
into this tremendous special. And they're, all geared right down to the practical 
needs of outdoor show people in every conceivable branch of the business. 



Here are just a few: 



FAIR DATES FOR '52 — Complete, countrywide, 
covers the entire season! 

BIC '52 DIRECTORY OF AMUSEMENT PARKS 
AND WALK-THRU K I DDI ELAN DS 
(Published Exclusively in This Issue) 

RODEO DATES— NATIONWIDE FOR *52 



and More, More, More!!! 



THESE SPECIAL ARTICLES CIVE YOU PRICELESS 
WORKING DATA FOR YOUR BICCEST SEASON EVER! 

• WHAT'S AHEAD FOR CONCESSIONAIRES? Vendors tip you 
off on the price outlook for eat-drink supplies, labor. 

• MERCHANDISE CONCESSIONAIRES GET SET FOR A BIC 
YEAR — Bigger volume is on the way for the merchandise supply- 
field. Here's how others plan for profits! 

•> OUTDOOR OUTLOOK FOR '52— Operators of all kinds give 
you a round-up of this year's prospects for carnivals, circuses, 
parks, kiddielarlds, fairs, expositions, etc. 

« PLUS — What's New in the New and Used Rides Field — Trailer 
Boom: Big Break for Outdoor Ops — TV's Part in Outdoor Show- 
biz Promotion — and many more! 



SF™ " rhar>B« fS 




An Great Spring Special fj£& 

With Your Introductory 
Subscription Entered NOW! 

A subscription to The Billboard saves 
you money — 28 per cent on the single 
copy price. Order now while low rates 
remain in effect and get The SPRING 
SPECIAL— FREE! 



DETACH AND RUSH COUPON BACK TODAY 



T,ait« n 
•frvch* 

Disc"* ? *• 



ass t 

»* ESS** 

CM"'"". 

Sw if*" 

MfiS*J At". 



The Billboard 
2160 Patterson St. 
Cincinnati 22, Ohio 



The Longer thm 
Term — The 
More You Save t 



Yes, enter my subscription at once as checked 
below, and rush FREE copy of Spring Special. 
□ 26 whs. So Q 52 whs. $10 Q 7S whs. $14 

□ Payment enclosed \J Bill mo 
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f FAMOUS FROM COAST to COAST^ 
fabulous TEMPLE EXCLUSIVES 

The BENRUS WATCH CO. 
Has Designed for Our 
Exclusive Use 

BENRUS 

WATCHES and SETS 

SPECIALLY PACKAGED 
FOR THE PREMIUM TRADE 





SENSATIONAL 
COMBINATION 

Clamorous Temple 

MERMAID 
PEARLS* uo 
POWDER BOX 

O reefer than our previous off pi 
which Mid in the thousands. Clam 
erout Mermaid pink or while gred 
uated pearls* ('simulated!. FimcHi 
for beautiful lustre. Guaranteed 
Hithlv attractive pearliied. ptestit 
powder box in beautiful paste 1 



■T* »-strai 
Mf 1-ttrBi 



IINATION— 90f EA. SET 
IINATION — 75e EA. SET 



ler putt. 3 
ombinetion retails til. 50 
ation retail* SiO.OC, 
■atian retail* t f so 

And Worth It. 

Min. Order Vt Dot., Fed. Ton Add 
If Not For Relate. IS*. Oep . Rai 
C.O.D., r o B Philadelphia. Write 
for Temple C ATA LOC and Specie 
"PREMIUM DEALERS' CONMDEN 
TIAL PRICE LIST." 



DROP I > TO SEE US \ IN PHILADELPHIA 



TEMPLE COMPANY 



708 Sansom Street 
Philadelphia 6. Pa. 
MArket 7-6519 



They squawk when sqwooied 

Inflate to 16" tall. 
Assorted 6 kinds to the doien 
Cox Hone f*wn 

Cat Rabbit Duck 

80 P02.59O OO 6«. 



*7 



AUo available in 13" Hi* 
S4.JS Dot. Ml.00 Gr. 

Prices do not 



KIPP BROTHERS 

TtltttuoU VMitixton Site* ISZO 
240-42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 



DIRECT From Manufacturer 
SENSATIONAL VALUE 




Beautiful 3-piec* Mt. Hooded 
point fountain pen, automatic 
pencil ond precision boll pen. 
Plastic cap. Assorted colors. 
Attractive box. 

PER GROSS (>Z Art Plus 
iampteset SI .00 JjQ.W WW 



New ItSS Vetu-_„ ' gross 
um Filler C 5fl fift plus 
Fountain Pen. JJV.UU fmx 



Three-Piece Sets 
with metal caps. 



$48.oo rr 



Send IS. 00 for the Complete 

Sample Set. 
Orders filled the same day as 
received. Send 2J° 0 deposit with 



PACKARD BALL PEN 



37 lest llnd Strt 




IDENTS . . IDENTS . . IDENTS 



Cents I Rhodium Leader) $3 3 pr. 
Cents (Med. Wt. Rhodium) 3 6 «r 
Cents (Heavy Wt. Rhodium I 42 gr. 



Ladies Rhodium $24 gr. 

Ladies ( File Chain Rhod. I . . 36 gr. 
Ladies Expansion Type .... 42 gr. 



Earrings, $30.00 gross 

Charm Bracelets $42.00 gr. Tie Slides $ 6.00 gr. 

Elk. Velvet Pads 3.00 ds. Asst. Neck., Pins, Bracelets 36.00 gr. 

Grand is the name for (dents and Jewe/ry. Don't spend your money 
foolishly, buy from us. Cut out this ad for future needs. 



fpRAMI JEWELRY CO. 



76 Dorrance St. 



Phone: Caspee 1-4051 



Providence. R. I. 



Pipes for Pitchmen 



By BILL BAKER 



JAMES L HARDMAN . . . 
letters from New Jersey State 
Prison, Trenton, where he has 
served 11 years of a robbery sen- 
tence, is anxious to locate a fellow 
he knows only as Scottie, re- 
portedly a pitchman, whose home 
is supposed to be in Canarsie, 
N. J. Hardman says that Scottie, 



who was working small American ART/ NELSON 



that I have listened to in 30 years 
and he did big business. He is one 
of that group which so many re- 
fer to as JCI/s. It seems to me 
that there is plenty of room fat 
capable workers, young or old in 
the business. I'm planning to leave 
here for Honolulu in about two 
weeks." 




WE CARRY THE COMPUTE 
STYLE GUILD LINE IN STOCK! 



* Pc. Stylo Guild Sets in- 
eluding the new "Wedge- 

*£*X?j£ S36.00 di. 

t» Sample. 
S4.00 

Send $20.00 lor complete 
tamp!* assortment. 



J Pc. Style Guild Sets con- 
sisting of ton $18.00 di. 
sparkling new «, m(H .. 
Numbers. SI. 00 

Send $10.00 for fivo 
aampie assortment 



BAKE 



Beautifully Boxed Peer) Barring and Choker Soft In five 

top numbers SIS. 00 aoi. 

Sample, si. so — Send S7.50 for complete assortment 
We sell wholesale only for resale. Prices do not include 
postage Full payment with orders under 110 00; others 
1/3 Dep., Bel. COD 
609-M SPRING GARDEN ST., PHI LA 23, PA. LOMBARD 3-2676 



flags with him in Newark, N. J., 
in April, 1941, when the robbery 
allegedly occurred, can prove 
Hardman innocent of the crime. 
Anyone knowing Scottie's where- 
abouts is asked to have him con- 
tact James I. Hardman, No. 8824, 
Drawer N, Trenton, N. J. 

BILLY BEAM . . . 

and his wife, Ethel, are reported, 

to be working spots in Tennessee. 

Chief Thunder Cloud is with 

them. 

BERT GOODMAN . . . 
was tendered a surprise party on 
his* 50th birthday March 24 in the 
Philadelphia home of Marsha 
(Graff) Ziegler by members of the 
pitch fraternity who were in the 
city at the time. Numerous jack- 
pots about the old days in Pitch- 
dom were cut up and the party 
continued until early morning. 
Guests included Mitzi. and Pavy 
Finelli, Gussie and Moe Wisch, 
Jerry Ziegler, Johnny Latham, 
Grace Pascone, Freddie Gould, 
Mrs. Graff, Ida Lieder, Marilyn 
Stern and Jack Cutler. 

HENRY H. VARNER ... 
j who is still confined in Room 206, 
: Medical Building, City Hospital, 
i Akron, with an injured hand, re- 
! ports that he received numerous 

get-well letters and cards from 

pitchfolk friends since he entered 
I the hospital. He says he'd like to 

read more pipes here from Tom 
i Kennedy and Dave Rose. Vamer 

will remain in the hospital for 

another month. 

TONY JOBLOTS . . . 
has returned to his Chicago haunts 
following a brief stay in New Or- 
leans where he took in the Mardi 
Gras. 

COLEMAN NEWSTAND . . . 
well known to pitchfolk, is con- 
fined in Ward D 306, Hines Hos- 
pital, Chicago, and would like to 
read letters from friends. 

THEY TELL US . . . 
that pitchmen and demonstrators 
are clicking on seed sales on the 
West Coast. 

"IT'S ABOUT TIME . . . 

wc all should be reading pipes 

! from the old established pitch 
comrades, like Tom Kennedy and 
Marv and Madaline E. Ragan," 
pipes Ben (Horseback) Meyers 
from Orlando. Fla. "We also could 

i use some pipes from my old friend 

: from the West Coast. Ben Stone; 

! Whitey Monette, Swartz Brothers. 

i Ben Habcrman, Lefty Shapiro and 

■ Morris Kahntroff." 

DORIS RANDOLPH . . . 
is still working Car-Bo-Tet in 
Woolworth's downtown Los An- 
geles store. 

E. C. PARDEE ... 
has been released from a Florence, 
Ala., hospital after being confined 
there for 45 days. He says that 
he's out to get it again and would 
like to see pipes here from Hor- 
ace Braziel, Doc Mangrum and 
Jimmie Wilson. 

CARL MORGAN . . . 

and his wife have joined Royal 

American Shows for the 1952 tour. 

ART GORVIN . . . 
belt worker, is still in Drew Field 
Hospital. Tampa, and would like 
to read letters from friends. 

RICHARD MARSH . . . 
is in Columbus, O., framing a 
magic kit pitch which he plans to 
work at fair and celebration dates. 

BLAINE YOUNG . . . 
who describes himself as a small 
operator, letters from Los Angeles: 
"I read a recent pipe wherein 
Dave Rose pointed out that many 
young men were getting ready 
: to follow a very poor existence. 
: that of hustling novelties, etc., un- 
less they become big operators. 
| One thing is certain. They all 
can't become big operators. I 
j have often thought that Yd like 
to be a big operator, but always 
j have had the wanderlust in my 
system. I just can't remain in one 
I place too long. In my travels the 
i past few years, I have met many 
i young men who have plenty on 
J the ball. I just heard one make 
a pitch and I don't believe he is 
over 25 years old. He made one 
of the most convincing sales talks 



has returned to his Chicago head- 
quarters following a click stand at 
the recent Home and Flower Show 
in Cleveland. 

CHARLIE HUDSON . . . 
is reported to be working drug- 
store windows in Chattanooga to. 
belter than average takes. 

BOB SMITH . . . 
the old globe trotter,- is still with 
it and celebrated his 70th birthr 
day in Chattanooga March 23. He 
says that in his 50 years in the 
pitch field he has trotted over 
much ground over the country. 
Business has been only fair of 
late, he says. 

AL\ STOFFEL . . . 

is reported to be playing towns 

and hamlets in Alabama to good 

returns. 



Plan New Fair 

• Continued from page 77 



nent improvements and installa- 
tions planned, he said. 

The plant is admirably equipped 
for a first-time endeavor. State 
officials have been made aware 
of the available facilities and 
have passed their approval on the 
plant as it now exists, together 
with contemplated improvements'! 
The acreage is ample and con- 
tains all of the necessary basic 
facilities, such as sanitary ar- 
rangements, that might be diffi- 
cult to construct in these days of 
shortages and restrictions, assum- 
ing that the needed area could be 
found anywhere else in this 
county of rapidly multiplying 
home developments. 

Kelmans said that a board of 
directors composed of agricul- 
tural, industrial and business 
leaders representing the entire 
county would be announced 
shortly. While it is naturally ex- 
pected that any initial event of 
this kind may fall far short of 
its potential, the planning is long- 
range with a gate attendance 
running into the several hun- 
dreds of thousands foreseen. 
While it will be the youngest 
of the State's 50-odd events, there 
is every reason to believe that the 
event will surpass many in par- 
ticipation and attendance, Kel- 
mans said. 

Big Drawing Area 

An analysis of the population 
in a 40-mile radius would indi- 
cate that the hoped for first-year 
att 'dance of at least 150.000 
far from wishful thinking. Lo- 
cation is only 40 miles from 
New York. Connecticut and the 
heaviest populated areas in neigh- 
boring Dutchess County, not to 
mention an equally heavy con- 
centration of families across the 
Hudson River, with a total pop- 
ulation well in excess of 10,000,- 
000. The operation of Indian 
Point Park as an amusement area 
for only two years has already 
resulted in crowds of 20,000 or 
more on Sundays, despite the fact 
that the weather has been mostly 
bad on the vital week-ends. A 
check on patronage has shown 
that interest is spread over a wide 
area. 

Of necessity, tents will be used 
to house the bulk of the exhibits 
planned for this year, even tho 
available permanent buildings 
will provide upwards of 20.000 
square feet of space for this pur- 
pose. While no feelers have yet 
been sent out to gauge public 
reaction, Kelmans said that he 
was confident that the populace 
would accept the event from the 
start since, for one thing, it would 
fill a need in the area. His tenta- 
tive plans are known to have 
won the full approval of some 
State officials. 

While hewing to the line as a 
bona fide agricultural endeavor, 
Kelmans said that the changing 
times would be reflected in the 



staging of events. Civic, fra- 
ternal and social groups will be 
offered the opportunity for full 
participation. Because of the 
near metropolitan location a great 
many patrons are expected to be 
urbanites who will be faced with 
a first-time introduction to agri- 
culture. 

Show Features Planned 

Show features will play an im- 
portant part in the staging of the 
annual, Kelmans said. While the 
plant still lacks a grandstand there 
are several areas that could easily 
be adapted for the presentation of 
stage and some track events. A 
number of contests that will re- 
sult in wide participation are al- 
ready planned. 

Permanent park installations 
will provide many of the needed 
fun /.one activities and units. 
However, other units will be 
added in every department. Kel- 
mans said. 



Eastern States 

• Continued from page 77 



of advancing the interesLs of 
agriculture and industry in these 
Northeastern States and that its 
success in these efforts is de- 
pendent upon public acceptance 
of the program, it is important 
that the expressed wishes of the 
public be respected. 

"The many suggestions which 
have come to us have indicated 
the advisability of continuing the 
show thru another Sunday. This 
arrangement, we are sure, will 
provide a desired opportunity for 
many persons who have attended 
the exposition earlier in the week 
to visit the show on the final 
Sunday to enjoy a more leisurely 
inspection of the many educa- 
tional exhibits and participate in 
many activities not possible on 
their first visit." 

The colorful pageantry of the 
reception to the governors of the 
North Atlantic States in the Coli- 
seum will continue to be a high- 
light of the opening Sunday, 
designated as Music Day, declared 
Reynolds, and a special program 
of unique interest is being 
planned for the closing day a 
week later. 

It is expected that, with good 
weather, extending the show to 
eight days will boost the at- 
tendance total in excess of a half 
million and break the all-time 
figure of 423,155 established last 
year. 



0AK-HYTEX 

NM -10 

Multi-Co/or 




HOT HANDOUT! 

Workers ffvmMaM 



Oak Balloons 

For Immediate Shipment. 
^ Write for FREE Catalog. 

STATE NOVELTY CO. 

6IB W. St. Clair Cleveland 13, Ohio 



BALLOONS — OAK NM 10, Multicolor, 

S7.70 or. 
PINWHEELS— 4 Point, SS.3S gr. 
BATONS 76 , Red, White and Blue. 

With Tinseled Heed, Cord A Bell, 

SIS.OO gr. 

HENRY CHARLES ENTERPRISES 

BOX 1285, RALEIGH. N. C. 
Wholesale Only State Business 



Pitchman Demonstrators 

Clean up with the new sanitary PlasUe 
Pattle Paddle, 
housewife wants this sanitary, 
handy way to make Ilambure, Salmon or 
Potato patties. 





mould with hamburg. 
life, turn over and out drops a per- 
fect pattle. 

No fuss, no muss, no greasy hands. 
Comes in assorted colors Big profits. 
Send 35f tor sample and details 

SPECIALTY MANUFACTURtNG CO. 

IS77 Mttl St. S. W. 
Orand Rapids 0, Mich. 
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frpp^ 



Men's Red & White Stone Combination. $3.25 Ds. 

JUST OFF THE PRESS — NEW CATALOG 

No. SS for Engravers, Demonstrators, Fair Workers. Alio 
NEW CATALOG 
No. 70 for Jewelry and Ring Demonstrators. 
America's moot complete Ring and Expansion Ident 
Line. If possible give permanent address and state 
your business. Orders shipped seme day. 

MfBHDE JEWELRY CO. 

303 5th Ave N. Y. 16. N. Y. 
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FOUNTAIN OF YOUTH 

SHELL ASH TRAY 

SELLING FEATURE: 

IT SQUIRTS! 

Thla null- poem appears on lac 
I have water on my brain. 
Squeeze my hat, out cornea rain. 

$4.80 per doien, packed 6 doz. to carton 

55 lbs. S.W. * 
$5.00 per dozen In smaller quantities. 

F O B. Miami. 
Teens : Check with order or 25% deposit 
on C O.D.V 
Write for new catalog. 

Shell MusMes 

«5 N. W. 5th St Miami. Fit 



Letter List 



Letters and packages addressed to persons In core cf The Billboard will 
be advertised in this list two times only. If you are having mall addressed 
to you in our care, look for your name EACH WEEK. Mall Is listed according 
to the office of The Billboard where it Is held. Cincinnati. New York, Chicago 
or St. Louis. To be listed in following week's Issue, mall must reach New 
York. Chicago or St Louis bv Wednesday morning or Cincinnati office by 
Thursday morning. 



MAIL ON HAND AT 

CINCINNATI OFFICE 

2160 Patterson St. 
Cincinnati 22, O. 



Parr-rl Pott 
Hobbs Sr Henry. 20/,McGrath. David C . 
Roach. John Strother f « 
(2) License PlateslHltz, Mrs. Chas, J. 

W (2 Books), 1 



Abraham, ftlll 
Ackers, Bennie 
Alabama Bam 
Alland. Maurice 
Allen. Barney 
Allen. Chas (Slim) 
Allen. Fred L. 
Allen. Fred Lloyd 
Allfood. Alice 
Aired. Ray 
Anderson. Mrs. 

Dorothy 
Annin. Ralph J. 
Anihony. Jack 
Ashby. Zaln 
Ausking*. Clarence 
Austin, Arthur 
Austin. Wm. Roy 
Ayers. Mrs. Viola 
Baker. Edw. 
Baker. Wee Bonnie 
Bfilmcr. Carl ^ 



Haddlx. Brnnv 
Haddix. Mrs Benny 
Hall. Earl Kmrrxin 
Hall. Henery A E. G 
Edward! 
Hals! cad. Roy E. 
Hamlinf. V. E. ft 

Mrs. 

Harrtm. Beverly 
Hammond. Walter 
Hangsterfcr, Allan F 
Hanesterfer. Fred 
Hardin. Amos G. 
Harrington. Joa. 
Harris, Eddie 
Harris, Jeff fFlflh 

Ave. Deacon i 
Harrison. Cass 
Hartman. Ralph 
Ha. son, Tom ft Helen 
Hawkins. Jean 
Have*. Smily 

Hazel u Mr* Beryl 

Hendrix. Martin 



Jack 

D'Neil. Scolty 
Olll*. Paul 
Olson. Charles 
Pacheco. Maria 
Pacini. Nello 
Pnlmaleer. Richard 
Pardee E. C. 
Partball, R. J. 
Parshall. Robert 

Jamc 

Parsons Carl 
Pale. Virgil 
Patterson. Mr Pal 
Patty. Thomas G. 
Paulus, Paul ft Mrs 
Pelley. Whltey 

[Pels. Gene ft Mrs. 

'Perry. John Raymond 
Peter*. Frank E. 
Peters. W R 
Philllns, Connie B 
Phillips, Donovan 
Pinkston. J W ft 

L . Jean 
Plitard. Blackie 

iPTunkett. Mrs | 

! Pontlco. Louise 

Poore, George 

Porter. Mrs. Florence 

"u^dle. Tnndalava 

Putnev. Elmer 

Wae. Ginccr 

Raglus. Gui fCapt 



■tarnish, Mn 



Roser 



Slaughter, Mrs. 

(Catherine L 
. Harold 
Smiley, Mn. Harry 
Smith. Mr*. Bert 
Smith. Bert M. 
Smith. Holly 
Smith, Jack Hrnry ft 
Phama 
Snyder. Carl D. 
Solienbercer. George 
Philipsoi 
Sovan. Michael 
Sowdrn, Jack H. 
Spears. Jr. Georeie 
Spencer. Charles E, 
Spoon. Tommie Lee 
Stanly. Ely 
Ma™. Edna 
Steblar. Mr*. J G. 
c terlini, Edythe 
Sterling. Mrs, Shlrle« 
Stern. Issac 
Stevenson, Jack A 

Mrs 

Stokes. Vannov L. 
Slrnn. Sallle Mack 
Strickland. Smokey 
Strleget. Robert P. 
Strlmple. Ted 

•Cugando 
Mile*. Evelyn 

e tv'e« Rllssel) 

Sudan. Eddie 
Sullivan. C. K. ft Mrs 
- siia> 



EH 



RAKE 



FISHING TACKLE 
OUTFITS 

In Handsome 
Cellophane WINDOW 
SHADOW BOX 

Created by 
Fithermen 
tnr Finhermen 

HO. 232 THREE IN TWO 
Bamboo Polo Sol. $3.95 

Suo«e«t*d Retail, tia.M 

NO. 263 . 

Bamboo Pole Set, $5.95 

Suvgc.ted Retail, 118.95 

HO. 27IH— 5pedal 
Glass tod Set. $8.95 

Suggested Retail, S32.9S 

NO. 203— Sleet Rod 
Set, Bait Casting, 5 I 0.9s 

"uggested Retail, S39.VS 
1/1 Dep., Bal. C.O.D. 
Send for catalogue No. 21 
it complete line of twelve 
■ lumbers from OS. OS up 

609-M Spring Oarden St 

Philadelphia 23, Pa. 

LOmbard 3-267* 



Battle runs Edw 

« ... . ... /Shorty) Hchert. Harold 

Rrlkot, Mrs. Ann 
Perall, Ronnie 
Bergen Fred (The 

Sliver Conrtorsiiitfrvey 
Bergen. Harry <Rllm) (Hewitt.' Jos. A. 
Bernstein. Barbara Hicks. Mrs, Jerry 
Berry, Arthur J. (P.iste'i 
Berryhlll. Mrs. Edna Hoffman. Gerry ft 

Jo Harry 
Bills. Samuel B. Itlnge. Mr*. Monro* ' 

BJornberg. Martin E tu.pprr. Rill 
nochoven, Roy hos, Mrv Marjorie 

Borgia, Mr. ft Mra. H os, Leiand 

Jowph|Hr.wl;mrI Owar V 
Boswcll, Thos. iHnvt. Fred 

HowardlH-obochak John 
Hrennan, H. J. iHnbhard. PmuI 

"Whilcy" Hudson. Bill 
Breanahan. Ernest or|i n -e Wm Lara* 

I-CO Tames. John Chewier 
Rnht 



\ftft 




"I Like Ike' 
"We Want Truman". 
"Truman for Ex. 

President" 

"We Want Taft" , . . 
For our full Mnt of 
Punic. Novelties, Cai 
Goods tend for our 
logue. We sell wholes, 
state vour business. 



Eledrk Shack 
Bo<*! 

M8-? 

■ Dozen 
Eledrit Candy 
Boi 

■*» Doien 

BUTTONS 
Per lfaf per 1000 
$1.lQ. 030.00 
. ■>. SO 20.00 



MB9| 20.00 
2 50 20 00 

Tnckss, Jokes, 
nval and Fair 



GORDO* NOVELTY CO 

•33 Broadway Nn Vor* 10. N. V* 



Imported Swiss Stop 

CHRONOGRAPH 

with 3 Push Buttons 



$7.98 
* ea. 




Gross 
Lots 

Lots ol 12.... $3.25 ea. 
lob of 6 3.35 ea. 

14 KT. GOLD PLATED 
Jit extra. 

RS a simulated diamonds & 4 rubles, 73< extra. 
Chronograph, independent movement, 
40c extra. 

Banded, boxed and guarantee, 40* extra 
Sample S6.00 
C.O.D. orders from non-rated Cbncernf. 
10".- with order. 
On orders under 6 watches add tl.SO ea. 

SARO WATCH «- 

37 W. 4?th St., N. Y. LU 2-320* 



MHtl. Robt 
Broad Player 
Rrocffle, Mrs. A 
Rrocffle. Mrs. H 
Rroeffle. Sonny 
Brooks;. Chas, D 

Marie 

Brooks. Jnhnnle 
Brooks. Mm Robt 
Bro7lo. Mrs. Walter 
Bunnard. Arthur 
Burke. Reginald E. 
Burleson. Madam 
Burns. James A. 
Burten. Jos Wallace 
Calder. James A. 
Cater ft Willis Show 
Calk, Tommy 
Cameron. Chas. 

Arthur 
Campbell. Billy J 

(Cotton Candy i 
Campbell. Clarence 
Campl. Frank 
Cannon, Frank 
Caravan. Troy R 
Card Ql, Jay 
Cnrland. Buck 
Carlile. Henry 
Carton. Eddie 
Chicarelll. Jack 
Chrlstcmen. Mrs. 

Geo 

C'hrMo. Pete 

Clark. Jack 
I Clark. Harry 

Clark. Mrs. James 
, Cay. John 

Clemen*. Dick (i-ion 

Trainer i 

Clement. Rnht 

Cole. Willard (Jelly 

Bean) 

1 Coleman. E, E, 
Coleman. T. 
Collins, Jimmy 
Conlon. Chas. 
Cooper, C, W, 

"PuddiH" 
Cooper. EHsha 
Cooper. Nelson 

(Driver's Lleei 
Cooper. Richard 
Cooper. Stella P. 
Cortei. Rita 
Collon. Rav 
Crabtree. Jack ■ 
Crawford. Robt, 

Howa rd 
Culllvan. Phil (Aunt 
Mary's Candy 
Cummlnas. Bertha 
Culler. Adrian F. 
Dashtlno. A. 
Davidson. J. E. 
Davis. Arthur 
Davis. Earl "Shorty" 
Davis. Edw E. 
Davis. Fred M, 
Davis. Graham F. 
Davis. Vick 
Dawson. Letter A 
Daye, Monica 
Dean. Diane 
Dearo, Mrs. Corinne 
DeBriue. Thos a 
Dell. Melllaon E. 
DelMar. Susan 
Demrtro, Dorothy 
Demetro. John 
Demetro. Steve 
Demko. Mike ft Marv 
Dennis. A J Brady 
DePerlylo Frankie 
IV kins. Mike F. 
Donate, John 

"Chappie" 
Dontitl. Danny 
Doto. Phil 



lohn' ... 

(From So Africa 
Johnson. Steve 
Jonrs. Annie Mae 
Jones. Eli*at«>th 



Carman. Carl 
tenkins. R. A. Doc 



Tohn c on. 



(Serpentine 



Gertrude 

Ranko Mrs. Marttle 
Ray. E C 
taveta. Ray 
Reed. Curley 
Reeder, Russell 
Rennlrk. Mel 
Rexford. Citrford 
Richmond Harry H 
Lsatsrl!^' Harry 
Lur> Roberson. Robl 
Roberts. Bob 

rplanlst 
Robbins. Clarence 
Robinson. Nalhsn 

"Bob 1 
Ro<-kman. Albert 

Roland". Mi-<« Rusty 
Roman. Lillian 
Rondell. Ronald 
Hooney. Jack ft Mrs. 
Russ4»ll, Mrs. Fred 
Rutter. Harry ft Mrs 
Ryan. Dick (American 
Le*ion Rodeo' 
Salerno. Mike 
<!attua. "Dutch" 
'•amms. Lou 
Sanders, In— oh u 
Sehmld. Sheila 
Schroeder. Vic 

(Booker • 

Sciortino. J 
Scott. Gilbert 
Scars. Sandy 
Seman. Eddie 
Serra, Whltey 
«hca. Al 

Sheridan. John T. 
Sherman. Johi 



LaSalle, Georfte 
McSapden. Dick 
Oil lit, Paul 
Peli. Gene 
Sella, Vlrxil 



I Seltzer, Mrs. Harry 
Stein, Louis 
Thurman. Brad W. 
Tuthcrow, D. B. 
Will lama, Virginia Lee 
$ 



MAIL ON HAND AT 

ST. LOUIS OFFICE 

390 Arcade Bldg. 
Sr. Louis 1, Mo. 



Parcel Pn«t 

Anderson. Leslie B. Ward. Harrr C. 



Aekley, James W. 



An 



W L. 
Swanson Robert 
Sweet. Mrs (Dramatic 
Show Operator! 
T errei|. Robert "Bob" 
Thomas. Mrs Michael 
Thompson. Capt. 

Harry J. (Whale 
Exhibit i 
Thornton, Curley 

'Cornbread) 
Tinkus, Diana 
Tobell. Allen 
Tobln. Royal 
Tomenendale. baw 



Andreaa. Bert (Doc 
Arsenault. Albert 
Ashton. Maurice 
Baldwin. B. V. 
Barnes, Jack 
Barry. Alfred J. 
Bateman, Edna V. 
Beatty. Albert Jr. 
Bell. Adron 
Bennett. Virginia 
Boatwrichl. E. B. 
Boucette. Mary 
Boude. Clinton P 
Boudreau. Mrs. G. 
Braconeer. II. L. 
Bratton. O, T. 
Breeden. Claude M 
Brown. Royal T. 
Brumdmuh. Prelty 

Boy Rock: 
Brumley. W. T. 
Brydon, Ray M. 
Boer. Ollle Jr. 
Buler. Mrs. Patricia 
Burkhart Shows 
Burto. L. H. 
Canipe. Flora 
Canlpe. Waller 
Clark, Ray G. 
Cloyd. George 
Cochran. Perry 
Cole. Fred R. 
Collier. Lester Jr. 
_ _lumbus. Nathan S. 
Conway. Blackie 

y. Lewis L. 
Cooke. J. M. 
Coomes. Mattle 

Rednoui 
Cummlntrs, Bertha 
Cutler. Boots 
Davis. Gcorce 
Davis. Harley T. 
Davy. Mr. 



Jones, Ha-^al 'Blue 

Train Hand- 
Jones. Jesse (T>ain 

Hand> 
Kahnlroff. Morris 
w»ne, I.aerv 
Karr. Michael 
Keitman Wa'ter B 
Kceler. Willie 

[Carnival M*r l 
KeMer. W C, ft Mrs. 
Kelly. Edward A. 
Ke'ty, Frank Edward 
Ke'lv. Pat B. 
Kei'v. Vera 
Kerkls. Harry 
Kern, Frank Scolty 
Keves. Ralph 
Klbbter. Cordon 
Kitchen, James 

Everett 

KVin Alfred LOUt» 

Knier. C- L. 
" ntt. Stiey 
Knott, Bill 
KWie. Jack 
Kuhn. Capt Er»rtte 
Kurooalwa. V. B I 
l.a Morris. W ~ 
l.aHue. Jack 
I ami). Frances 
Lamb. L. 



Tutterow. D. I 
Tyler. Tivley 



Mr 



Deli 



Ida le 



HI 



L'tah E*"i Show* 
Vnfce. Mllo 
Van Hern. Henry 
Wan vovk Mnrshai 

Vm* t nom'neo 
Viekgrs, George Carl 

»er. 1 1 i ..in. 
Waiie. Kenneth 

(Clown 

WaUon. Jesse 

rd. Harry "Slim" 



Itn 

shcrrnw. Grant J. 
Shcrrow, Jerome ft 

Mrs 

Shriber, Harrv 
Sleirrist. Cbarles 
Silverman. Frank 
nmons. "Carolina" 
Wonder City Show< 



Simmons. Flovd 
Sinclair. Jordan 
Sinclair. Luther 



'41 



Walls. _. 

W'eaklcy. Charles H. 
Weaver. Mrs. Anna 
Webster. George H. 
White. Bill 
White, Corky 
Whitg. Jimmy 
Wia-Rins, Henry 
Williams. Mrs. Eva M 
Williams. Rebecca L 
William*. Zola 
Willis. Bill 
Winarrki. Ralph 
Winters. Retty 
Wood. Jack L. 

(Rajah 

Wright, Blockv 
Wricht. Charlev 
Vamado. Georite 
7ajack. Donald 
Zublic. ~ 



Dorothy 



MAIL ON HAND AT 

NEW YORK OFFICE 

1564 Broadway 
New York 36, N. Y. 



Hai 

'.imk-ton. Paul 
T.auihcr. Mi . " 
Lawrence. Larry 
Lee. Roxanna 
Lee. Roxle 
> eMere WtMiam M 
Lewis. Curly ft 

Norm 

Lento. Tony 
Llnqnlsl. Mrs. H F 
Little. Carroll Martin 
Lloyd. Eugene 
Locked. Ralph 
Lnftsdon. Billy 



nc, Ann 

L. 



Loi_. 

Looney Jr.. 

Wat son 
Don ft Mi 



Allen. Bucky 
Allen. Frank 
AugUstion. Mr. ft Mrs 

Rarnell. John 
Reaumont. Glenn 
H'TKlflie. Tex 
Bevams. Ro?.e 
IHrown. Russ 

W"''™jf;™rt K HK l h 
Carey. Peter 
Cnrlyle. Malcolm 
Cote, Madam 
IHckm;in. Bob 
I>over. Bruce E. 
Flanagan. Joseph M. 
Garver, William M. 
Gearhearl. Carolyn 
Golden. Larry 
Goldreyer. Liiwrence 
Goodwalt. Sid 
Ingram. Rita 
Jones. Bill 



Madam J Zel 
Maitland 



Hay 
lank'ln 

Turn 



. H A 



12 FOR THE PRICE OF t 

Famous Lie hi or 
Case Combination f 
with fully auto 
matic llrhrer - /■ 
Copy o f Known I 
Make Which * Re- " 
talis for 820 00 
Beautiful flower 
design inlaid en 
enamel. High fin 
tsh Chrome trim 
Each In Wood. 
Leatherette e o v- 
ered Silk lined 
Gift Cheat. S2u.vu 
Price Tags. 

$20.00 

BURKE 10 W. 27th St. 




H. T. C. 



J L. 

Duiilup. Ted 
Edwards. Hobt 
Elnm. Jack 
Elliott. Leon 
Ellis. Ray Orville 
Evans. Gvpsy Frank 
Faith. Irvine 
Farmer. A L. 
Faulkner. J D 



Martin. "Bull' 
Martin. Jeannie 
'•■-tin Kurt 
Maser. Jr.. Orville T 
McAllister. Norman 

Franri- 

MeAUster. Tate 
McArlhur. Bob 
McBride. G "Boots 
McGarry. F S. 
MiH<-nry. Mrs. 

Bm 

McHenry. Lora Clyde 
McHrnry. Mrs. L. C 
Mcintosh. Wm 
Madam Thclma 
M ihon, Jack Cleve 
jMallelte. Franklin 

Curr: 
Marshfield. Jean D 
Ma>er W B 
Mritenlii 



Lane (Jimmy Hodge 
Bevue 

Laurie. Jack 
Mackay. Gertie 
Marchess. Ninette 
Marino. George 
McConnell & Moore 

Juggler.VMcCoVmlck, J. 



_ s Jack 
Dtcknon H, B. 
Dillon. Dick 
Drake, Joe 
Drlnkwater. Bert E 
Easley. Jim 
Edgar. Roger A 
Edmiston. Raymord 

LaRue 
Farmer. Roy Odell 
Farrant. William L. 



Full 



ither, Woodle 
George. Sammie 
Gilbert. Bob 
Gilbert. Florence ft A 
Gray. Alfred L. 
Gray. William H 
Gregory. R W 
Gulltford l.ovd 
Guptil. Ralph C. 
Haeer, J. R. 'Speedy: 
Haley, Haye*. D. 
Hall. Edward L 

n it. Ruth 

Hammond. Robt. (Bob) 
Harrington. Mrs tin 
B 

Harris. Sol George 
Harvey. J P. 
Hathaway. Chcrald A 
Hayes. Leo 
llavwood, Mrs. C. H 
Hctti. R. L. 
Hnffmcyer. Mrs. Vloh 
M 

Howard. George C 
Howe, C. J. 
Hoyt. Fred 
Householder. Arthur 
M 

Humphrey. C W 
Hunter. Clarenri- 
Hyland. Mrs Dick 
Impeduglia, Vito 
Jackson. J. G. 

Bill iSlxcali 
Claude M 
Jurden. Donald E 
KeMer. Russell E 
Keohter. Don 

arncr. Mr* Dorethn 
npp. G. W. 
King, W. N. 
Laporte. Chuck 
■,ayne. D. D Tex 
ee. Robert E. 'Tex) 



McCoy, Mary Hope 
McGee. Charles 
McNrere. L. H. 
Madison Bros ' Shows 
Marsh. Jesse 
Marthrtcld. Artie 
Menke, B. F. <Brn) 
Mlddlelon. Mrs Ann 
Middle! on. Odell 
Milanese, Joe 
Moore. Joseph 
Moreno. Tito M. 
Morgan. C. R. 
Moss, C. Randolph 
Nelson. Arthur Christ 
Noble.. Kit 
Nolte. Irwin E, 
Nolte, I. E. "Whltey" 
O'Dea. Jimmie 
Osborn. Friday 
Patterson. Eddie 
Patterson. John 
Pell. Mr. ft Mrs. Gene 
Perry. Robert 
Peternel. Frank 
Pierce. Carl 
Poore, George 
Pope. Ernest H 
Prevosl. David J 
Puikerton. Victor 
Ourie- Tonle 
Ramsey. Mark 
H;im«ey. Ted 
Randolnh William 
Redd. Delbert 
Herd Ivan C, 

" Duke 
Riley. Tex 
Rnhrrts. Jack 
Robinson. Ann M. 
Rooney, Frank 

"Dutch" 
thai. Mrs. 

■Meat* 

Rosier. Rov 
Ruddy. George N 

" Louis 
rto'enthal. Mrs. 

Estelle 

Roster. Roy- 
Rot hwaks, Seymour 
Salerno. Michael 
Sandit'ky. A. D. 
^cheHer. George 
Schmidt. Stanley 

Arthur 
Sehne'-klnlh. Harry 
Schneckloth. Henry It ' 
Schultr.. Margie 
Scntt. Charles H 
Scott. ~ 



-r ind j jTit 



■ ■ ■ Lors ot « 

" $2 »o 



13 Piece Bamboo 

FISHING SET 

Consists of: 4 ft. L ■> 
duro-Cane Pole in 3 
sections with tapered 
ferrules; 4 ft. double 
braided strlnoari 4 
piece assembly- 
• r, line, cork float and 
hook. 3 Pflueger 
Snelled Hooks with Ny- 
lon Leaders; minnow 
net. CeKoohaned self 

boxed. 
= vt-32. 

SAMPLE, *3.M 

| SPECIALS 1 
GLASS CASTING RODS 

4 — *i i ft. Stainless 
Steal Guides. Detach- 
able offset handle. 1 

br*,k. 9 e. $7.50 

= n*u. f. 

SHIP CLOCK 

Self starting Electric 
Galleon Sht* Clock. 
Walnut finish, chrome 
sails and Latl ef b 
wheels. 20'^" 
by 17". Guar. <7 95 
anteed. *#■« 
= 12-05. " ••- 

Sample St. SO 
add 30*o PET or 
resale certificate. 



Write for 1952 Coralog-Ready 
soon. P/ease state nature ot 
your business. 

24 ether Fishing Sets in stock 
from S3 90 to 034.50. Write! 

Terms: 25% 
"""c'.O.D. 



irk R 



FIRS^ 



nt». Soc 
Sharptobr Charles 

Carroll 
Shipley. Leonard 

LcRoy 

SiecrHt. Joe 
Siloox. Jo^enh W. 
Silvcrberjt. Rnber ft 

Marie Austin 
Simmons. Frank 
Smith. Francis 

Mil ford 

Smith. Henry 
Smith William D. 
Solowskt, Peter ft 

Rebecca 



Etta 



. W A, 



Mercer. Virginia "ft A 
Niles. Jumping Jack 
Rector. Grorge J. 
Bickard, Albert 
Roberta- Mrs. N. 
Ro-enfcld. Jimmie 

oth. Joe L ° U 
•ully ft Thomas 
ocum. Mrs, Mary 

Thames. Clarence 

Tobell. Allen 

WaMon. Miss T. 

While. Ceo "Red" 



«eph 



MAIL ON HAND AT 
CHICACO OFFICE 

188 W. Rendolph St. 
Chicago 1, III. 



McCoy. Mrs. Andrew. 



Thomas 
T.inie> Genrcc 
tarr, Hedv Jo 
tein. Btackfe 
levens. Enid 
Stoddard. Jack C. Jr 
stokes. Morris «. 
Stout. M. R. 
Sullivan, C K, 
Sullivan. Mr ft Mrs. 

C. K 
... Robert 
**vlvia. Leonard 
Taylor. Ceo C. 
Thomasnn. Mrs. E. W 
Tipton. O. A. 
Tracy. Homer R 
I 'I ley. Jay 

Vandeiheid. Henry L 
Vandermyn. Jack 
Vasulka. Drank 

lack Elliott 
_ _ Floyd R. 
Webster. Fred 
Webster. Mrs. Jean" 
Wells. l)or„ 
West. R; !ph 




BRONZE 
WESTERN 
SADDLE 
HORSES 

Height and Doxen PHce: 

W2" 8'V 5V 2 " AW IV? 
$21.00 $16.00 $6.50 $4.00 $1.80 

SPECIAL CLOSCOUT! 
Bronxc Mule Pack. 

4" long by 2*i" high S4.00 dot. 

25% Deposit Required With Order 
F.O B. Chicago. Wholesale Only. 

COOK BROS/ kT^rni" 

Correction: Last week the Mule Pack was 
listed as being made of Bronxe-Nickel. 
It should have been Brome only. 



Wevtn 



Han 



Wctherbce. Harold 
Widnman Edwin 
Wl-e. David A. 
" _"fe, Clyde 
Wood. James L. 
Wright. Donald M 



MAKE MONEY 

WITH WILNBR'S FAST ACTION 

Jai Games. Tip-Books. Match Book 
Deals. Envelope Ticket Deals. #10.000 
Klorei Klub Deals. Salesboards. 
Write for list. State yout business. 
If interested in specific items, specify. 

minor Sales Co., Inc. 

1522 S. Walnut Si.. Muacie. Indiana 



Anderson. Mary 
rfield. Becky 
rnett. Hobeit F 

llloom. flilly 

Rroadwell. Marcus 

Chldester. William . 
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Ray Ja 



Durham. ... 
iGolding. Fred 
HaWead. Virgin 
H-irrlmrton, Jose 
H t H:.u> V 



CiMSK OVT! XEW! 

Hard Rubber Baseballs 



Regulation 27s" 



These balls were bought at $19.95 tor 
use in cur baseball pitching machine and 
found unsuitable because of the lacquer 
finish. There are about 40 gross white 
Hl-Finish and 20 gross of Natural Finish 
available. 

1/3 Cash With Order. Balance C O D. 
I I i < I KO-IM l< II CO. 

6030 Ross Street 



SALESBOARDS 

Ticket Deals-Match Paks Club 
Special Deals. 

Write for Circular 

Crown Products 

Box 802 
South Bend 24, Indiana. 
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TABLES fr STEEL OR WOOD 

CHAIRS 

Folding or Non~Folding 

Prompt delivery. Minimum order 
4 d«L Ask for prices, tell number 

n * ed#d ADIRONDACK CHAIR CO. 

1140 B'way, N. Y. <J7 St.), Dept. 4. Ma J-IW5 



— . Pat 
Flirklnger. Chas N 
Ftoyd. Chuck 
Forleman. Sara 
Folr. Mrs. Mary Lee 
Folk Celebration 

Sho' 

Fowler. Donald 
Fo*. Benny 
Francis. D J. (Glass 
Artist 

French. Fern 
Frlsble. Alfred 
Garnbetl, Mrs Kitlv 
Martii 
Callaran. John W 

(Game Operator 
Gardener. Bill 
Gardner. W. M A 
Mm 

Gattis. James 
Gaver. Archie 
George. Fli 
' rliiir. K.!l 
Gibbs. Albert 
Gibson. John 
Goff. Joe 
Goorh. Bill 
Gordon. Roht 
Gray. Clifford 

{Concexsioiiiiirr i 
Crecco. Don 
Green, J. R. ft Mrs. 
Green. Russell 
Grey. Nathaniel OT«ta> 
C riff In, W. C. 
Grr.fr, Johnny 
Cross. J. P. 



'Bob) 



Miller Billy ft 

V Ire int. 

Miller, Cash ft Cert: 



52 BIG ISSUES, $10 

Including 8 Special Issues 




. Paul 
, Paul 
. Ruth 



Mitchel. Fred <Lucky< 
Mitchell. G. L. 
Mitchell. Louis 
Montez, Lunna 

Moore. James 
Moore. Mrs. W. L. 
Moorcs. Mrs- Helen 
Morgan. Bill ft Mrs- 
Morpan. Thomas 
Morris. Alien 
Morris. R. E. L 
Mortcnscn. Arthur 
Mortensen, Ray 
Mounts. D H 
Murray, Charles 
Myers. William-Bosie 
Nation. Ernest 
Nelson. Mrs. Maxine 
Nelson. Milton (Swordf 
Snallowen 

Nelson. 



"A good display ol record advertisements 
from The Billboard is a great help for increas- 
ing your sales." 

F. W. WOOLWORTH CO. 
Miss Hazel Smith 
124 West Main SL 
Durham. N. C. 



THE BILLBOARD 
2160 Patterson St., 



Cincinnati 22. Ohio 



Please enter my subscription to The Billboard 
for one year, for which I enclose S10. Foreign 
Countries < except Canada). S20. I understand 
this will include at least 8 Special Issues. 



BillDoard. 

The Amuumcnt Industry's 
^eodiej) Newswetkly 



Wf ARE MANUFACTURERS fj 

til Kinds — PULL TICKET GAME! a 

. TIP BOOKS -2 

u» direct Prom Manufacture* « fj 
Very Very Reasonable Prices ^ 

— Columbia Snip* Co. — ■ 



Newton. II V. 



O'Coi 



. Betty Ruth j_ 




PUSH CARDS 

Over 27*3 at'»ere«t sizes »na styes avail- 
able from stock Orders shiptjed same 
day received FREf CATALOG — WRITE 

U II. Brady Co.. Mfrs. 

Chippewa Falls Wise 



STATE SOUVEHIRS 

Low prices — hlfh profit. 
Ash Trays, Coasters, etc. 
npiifiii, ^a States and 
Parks. DECALS, 600 
designs, le to 6f. 

Halional Souvonir Hlg. Co. 



GIVE TO THE 
RUNYON CANCER FUND 
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# 51 Exports Set Ail-Time 
Machine, Dollar Records 



Total Valuation: $5,121,806; 
Games, Venders Pace Expansion 



WASHINGTON, March 29.— Led 
by new record sales volumes of 
both games and venders, total ex- 
ports for 1951 aggregated 29,764 
new and used units valued at 
S5.121.806. it was announced this 
week by the U. S. Department of 
Commerce. The number of pieces 
shipped and the dollar value re- 
corded all-time highs, slightly sur- 
passing the 26.542 machines sold 
for $5,120,102 in 1947. 

Tho as in previous years, juke 
boxes accounted for most of the 
dollar total, proof of the growing 
solidarity of the export market 
was indicated- by the 1951 music 
sales which accounted for but 60 
per cent of the annual total. When 
the last $5 million figure was 
reached in 1947, jukes were re- 
sponsible for 78 per cent of the 
over-all dollar total. A breakdown 
of the 1951 export summary 
showed 8,442 were sold to foreign 
coinmen for $3,058,749. This was 
the second time more than $3 
million was spent by importers of 
U. S.-built coin phonographs. 
Meanwhile, 7,753 automatic mer- 
chandisers were shipped abroad 
for a total of $543,635. The pre- 
vious highest number of venders 
exported was 6,785 (1947), while 



Deliver Keeney 
Matching Score 
Shuffle Games 

CHICAGO, March 29.— Samples 
of a new four-player shuffle 
game were shipped to all firm 
distributors this week, Paul 
Huebsch, sales manager of J. H. 
Keeney & Company announced. 
Called Super Deluxe League 
Bowler, it is available in 8 or 9^- 
foot lengths. 

The new Keeney product is an 
all-skill game to match a score 
which lights up on the back glass 
after coins have been inserted. 
This score varies from 140 to 259 
points. It also can be operated 
as a mystery game. In this case 
the score to be matched does not 
light up until after all players 
have completed their 10 bowling 
frames. 

Super Deluxe League Bowler 
Is designed so that all players 
have an equal opportunity to 
match the score. Thus, it is possi- 
ble for up to four players to win 
during the same game. 



the former record vend*r valua- 
tion was set in 1950 when the 
total reached $501,843. 

Games 

In the games segment of the 
export field the number of units 
and their combined value were 
also of record-breaking propor- 
tions. Amusement pieces totaling 
13,524 and worth $1,519,422, were 
exported in 1951. Both dollar-wise 
and in number of units they 
dwarfed previous peak figures. In 
1950, the former high game dollar 
year, the total was $701,971. The 
greatest number of games sold 
prior to 1951 was in 1947 when 
7,378 were consigned to overseas 
firms. 

Another factor attesting to the 



i 



steady strength of the export mar- 
ket was the fact that in both the 
first and second halves of the year 
approximately 50 per cent of the 
sales were made. In previous 
years, the spring months were us- 
ually light with 'latter part of the 
year marked by heavy sales. In 
1951 the monthly average dollar 
value of shipments was $432,000 
and in only one month, July, did 
the monthly figures dip sharply. 

Because of a change in listing of 
countries made by the Commerce 
Department, effective July 1951, 
it was not possible to break down 
all the figures by countries. Under 
this change Commerce announced 
it would continue listing only 
(Continued on page 106) 



55 DISTRIBS MEET 



Exhibit Introduces 
New Play Principle 



CHICAGO, March 29. — The 
Exhibit Supply Company intro- 
duced a new type shuffle game 
during an informal distributors' 
meeting at Ray Foley's club here 
Sunday (23). The game uses a 
new concept in playfield designed 
in which all the balls used are an 
optical illusion. The name of the 
game is Twin Rotation and is 
played like regulation pool. Thru- 
out the rest of week the distribu- 
tors held conferences with E»- 
hibit officials at the factory. 

Approximately 55 distributing 
firms from all parts of the country 
were represented at the showing. 
Following a complete description 
of Twin Rotations playing prin- 
ciple, a review of its test per- 
formance and development of the 
game over the past two years, the 



Coin Machine Exports 



Totals 



1951 Monthly Totals 



No. Vllw 

January 2,705 f 449.186 

February 2.210 382.820 

March 3,792 557.615 

April 3,563 539,863 

May 2.136 361.807 

June 2.360 387,847 

Julv 1.813 261,180 

August 2,018 451,892 

September 2.241 351,511 

October 1.959 389,165 

November 2.684 484.969 

December 2,238 503,951 

Totals 29,764 $5,121,806 



No. 

907 
771 
779 
1,245 
410 
681 
350 
650 
549 
502 
776 
822 



Veil* 

254,500 
241.580 
316,330 
334.393 
172.340 
240,226 
131.969 
301.263 
224,887 
224.323 
283,329 
333.609 



620 
498 
,756 
,035 
:,p,4 

550 

693 

373 
655 
M7 
2H2 
305 



Venders 
Value 
$ 74.247 
22,077 
76.898 
54,883 
70,654 
51.192 
41.64C 
32.751 
27.610 
52,047 
20,837 
18,799 



Amusement 

No. 
1,178 $ 

941 
1,257 
1,283 
1,142 
1,129 

770 

990 
1,037 
1,070 
1,616 
1,111 



Game) 
Value 

120.439 
119,163 
164,387 
150.587 
118.813 
96.429 
87,571 
117.878 
99,014 
112,795 
180,803 
151.543 



8,442 $3,058,749 7,753 $543,635 



13,524 $1,519,422 



N. Y. Guild Sets 
First Banquet 

PORT CHESTER, N. Y-, March 
29.— The Westchester Operators' 
Guild, Inc., will hold its first an- 
nual banquet May 6, President 
Carl Pavesi announced this week. 
The event will celebrate the sec- 
ond year in existence and the site 
will be Bill Reiber's Restaurant, 
Elmsford, N. Y. 

Despite its brief experience as 
a trade group, the Guild has built 
up a solid reputation thru stabi- 
lizing the industry in Westchester 
County. Its other executives are 
Max Klein, vice-president; Sey- 
mour Pollak, secretary, and Louis 
Tartaglia, treasurer. The WOG 
board of directors is made up of 
Frank DcMuro, Arone Goldberg 
and Harold Rosenberg. Its legal 
advisor is Malcolm Wein. 



UL APPROVAL 
FOR BRONCOS 

CHICAGO. March 29.— Un- 
derwriters' Laboratories, Inc., 
notified the Exhibit Supply 
Company this week that the 
firm's Big Bronco had met all 
its rigid tests for safety and 
operation. This marks the 
first coin-operated mechanical 
horse to receive the coveted 
UL approval. 

In addition to testifying to 
the sound construction of the 
product, the UL approval will 
also prove valuable to oper- 
ators seeking new locations 
for Big Bronco and will en- 
title them to minimum in- 
surance rates. 



Calendar for Coinmen 

April 1 — Central Association of Music and Coin Machine 
Operators, monthly meeting, Bellerive Hotel, Kansas City, Mo. 

April 7 — Illinois Amusement Association, monthly meet- 
ing, 208 North Madison Street, Rockford, 111. 

April 8 — Automatic Phonograph Owners' Association, 
monthly meeting, Sheraton Gibson Hotel. Cincinnati. 

April 8 — California Music Guild, monthly- meeting, 311 
Club, Oakland. 

April 8 — Amusement Machine Operators' Association of 
Dade County, monthly meeting. El Comodoro Hotel, Miami. 

April 9 — Music Operators of Northern Illinois, monthly 
meeting. Site to be announced. 

April 10 — Michigan Automatic Phonograph Owners* 
Association, monthly meeting, Maccabees Building, Detroit. 

April 10 — Phonograph Merchants' Association, monthly 
meeting, Hollenden Hotel, Cleveland. 

April 10 — Summit County Music Operators' Association, 
monthly meeting, Mayflower Hotel, Akron. 

April 10— Washington Music Guild, Inc., monthly meet- 
ing, 3110 M Street, Washington. 

April 14 — Washington Coin Machine Association, monthly 
meeting. Hub Enterprises Building. Washington. 

April 14 — Wisconsin Phonograph Operators' Association, 
monthly meeting. Site to be announced. 

April 16 — Westchester Operators' Guild, Inc., monthly 
meeting, American Legion Hall, White Plains, N. Y. 

April 17 — Progressive Music Guild of South Jersey, 
monthly meeting, Walt Whitman Hotel, Camden, N. J. 

April 20-24— National Association of Tobacco Distributors, 
annual convention and exhibit, Palmer House, Chicago. 

April 22 — Western Vending Machine Operators' Associa- 
tion, monthly meeting, Unique Cafe, Los Angeles. 

April 22 — Automatic Music Operators' Association, Inc., 
monthly meeting. Park Sheraton Hotel, New York. 

April 28 — Phonograph Owners' Association, monthly meet- 
ing. Broadview Hotel, East St. Louis, 111. 

April 28 — Central States Phonograph Operators' Associa- 
tion, monthly meeting, 621 Main Street, Peoria, 111. 



Capitol s New 
Movie Unit Bows 

NEW YORK, March 29— Capi- 
tol Projector's new Pin-Up Movie 
machine is now in production and 
available for delivery, according 
to Sam Goldsmith, Capitol sales 
manager. New unit, designed to 
take up less space in arcade and 
park locations, has been stream- 
lined somewhat from the same 
firm's taller and heavier Peep 
Show, introduced last year. 

Dimensions of new Pin-Up are 
5% feet high, 22 inches wide and 
19 inches deep. It weighs less 
than 100 pounds and retains an 
attractive full-color eye-catcher 
display. Makers claim its new 
and improved optical system will 
produce clearer, sharper pictures 
on larger-sized screen. Pin-Up is 
priced at $495, approximately $100 
less than Peep Show. 



See Page 107 for 

THE BILLBOARD'S NEW WEEKLY 

"WHERE-TO-FIMD-IT" 

SERVICE 

The Market Place 
for the 
Coin Machine Industry 

Consult this new reader service for atl 
of your special coin machine needs. 



Unveil Bally s 
New Five Ball 
Atlantic City 

CHICAGO, March 29.— Bally 
Manufacturing Company started 
deliveries this week on a new five 
ball replay game featuring three 
score -sections on the backglass. 
It is called Atlantic City. 

All the sections contain num- 
bers ranging from 1 to 25 but the 
arrangement differs in each of 
the three square patterns. The 
playfield panel is the standard 
pinball type and contains 25 num- 
bered skill holes. With a single 
coin, player activates the first 
score section and additional coins 
select the next sections for play. 
Atlantic City also has a return 
hole for balls which run thru the 
playfield and do not drop in a 
numbered hole. Balls returned 
(Continued on page 106) 



distributors took turns playing the 
four models in a private section 
of the club. Following approxi- 
mately two hours of test play and 
discussions, cocktails were served 
and later a lavish dinner. 

Twin Rotation has a playfield 
eight feet long by 30 inches wide 
and is based entirely on skill shots. 
As its name implies, it can be 
played by either one or two per- 
sons, each depositing a dime. At 
no time are the balls, numbered 
1-15, actually on the playfield. At 
the start of play the balls appear 
to be racked on the playfield. With 
the puck serving as the cue ball, 
the player shoots at the illusionary 
rack and scatters the balls. One 
or more balls hit in proper rota- 
tion by the No.- 1 ball are con- 
sidered pocketed. A ball is pock- 
eted when its image disappears 
from the playing area. After 
breaking the rack, player then 
tries to pocket balls according to 
their order. On single play, 15 
shots are offered. With two play- 
ers the "sinking" of all balls con- 
stitutes a game. Average playing 
time is one minute per game. 

A good score for a single player 
is completing the rack within the 
15 shots or less. On doubles play, 
the winner is determined by who 
(Continued on page 107) 



ieb Bows 
Baseball Game, 
Hit V Run 



CHICAGO, March 29.— Hit V 
Run, a new type baseball game, 
is in production at the D. Gott- 
lieb & Company plant and dis- 
tributor samples have been 
shipped, Alvin Gottlieb an- 
nounced Thursday (27). 

Hit 'n' Run has two baseball 
diamonds. The one on the play- 
field features four high score trap 
holes at each of the three bases 
and home plate. Balls dropping 
into the trap holes illuminate cor- 
responding pop bumpers which 
advance base runners. Filling all 
the trap holes, sets up replays. 
The three other ways to gain re- 
plays are thru making the game's 
1-8 sequence, high score and scor- 
ing runs. The completed 1-8 se- 
quence starts a traveling light on 
the game's mystery replay but- 
tons. 

The diamond on the backglass 
features animated baserunners, 
depicting action on the playfield, 
and keeps player informed of 
game's progress. Scoring units on 
the playfield include four pop 
bumpers, two cyclonic bumpers 
and a pair of flippers, plus the 
buttons and trap holes. 



MANILA EDITOR GIVES 
VIEWS ON PIN GAMES 

MANILA, March 29. — After pondering the development 
of the amusement game industry in this Philippine city and 
witnessing the virtually annual attempts by local solons to 
regulate their operation. Manuel V. Villa-Real, managing edi- 
tor of The Manila Daily Mirror, in one of his recent editorials 
analyzed the situation as follows: 

"The Metaphysics of Pinball" 

"The fraternity of pinball players, a honorable and increas- 
ing tribe in this city, has good reason to feel alarmed at the 
attention given to their favorite machines by some councilors 
and legal experts. 

"Is Pinball Gambling or No?" 

"That, at the moment, is the great debate that engrosses 
the metaphysicians in City Hall. It reminds us of the medieval 
wrangling about how many angels could stand on a pinhead. 

"Pinball, as any bootblack or reporter knows, is no more 
a game of chance than going to the movies, playing the juke- 
box or giving candy to a baby. 

"You drop your nickel or dime in the slot without any 
expectation of getting it back, let alone of making it return 
with a litter of other coins of the realm. To be sure, the store- 
keeper may let you play or drink on the house if you run up 
a score in the millions. But, again, there is no more gambling 
in that than in going to the movies and finding a sneak pre- 
view on the program. 

"Pinball is the last refuge of non-gamblers who want to 
forget their troubles without recourse to marihuana, a pack of 
cards or a smoky theater. It should not be confused with its 
mechanical cousins, the ones that promise to double your 
money." 
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Bel vend Starts 
Chlorophyll Gum 
Vender Output 

CHICAGO, March 29.— Belvend 
Manufacturing Company an- 
nounced production of its new 
Chlorophyll Gurn Vender got un- 
der way this week with a 500- 
unit run. Bel E. Hall, president, 
said the improved metal supply 
situation makes possible adequate 
output during the next two and 
possibly three quarters. 

The tab machine, manufactured 
for Belvend by W. G. Parrish, 
Inc., Chicago, has 100 nickel pack 
capacity in three columns. Each 
column has its own coin mecha- 
nism. Hall indicated the selec- 
tivity may be used in the future 
if a proposed ammoniated gum is 
added to the line. 

A leaf green cabinet features a 
satin chrome finish face panel, 
which in turn bears a leaf trade 
mark. Plastic knobs are fitted 
on the delivery arms. The cabinet 
is 16 inches high, 7 U inches wide 
and 6V4 inches deep. Delivery is 
scheduled to begin within three 
weeks. 

With the initial announcement 
of Belvend's Chlorophyll gum 
program (The Billboard, March 
8), it was reported franchised 
distributors (for the gum only) 
would be appointed for 100,000- 
person areas. The vender will be 
sold nationally by Belvend, with 
the franchised gum distributor 
electing either to operate the ma- 
chine in his area or acting as 
supplier to various operators who 
purchase the machine. 



Pulver Active 
In Gum Vender. 
Supply Fields 

ROCHESTER, N. Y., March 29. 
— Stepping up its vender and gum 
production, Pulver Company, Inc., 
also reports efforts to reactivate 
many of its units abandoned dur- 
ing the war years. John M. Waas- 
dorp, sales manager/ stated that 
in line with the sales program, 
the firm is now establishing op- 
erations in new territories, in 
addition to expanding existing 
routes. 

Pulver operators, according to 
Waasdorp, will continue to op- 
erate in protected territories. To 
facilitate its route renovation 
program, parts for older equip- 
ment are being made available, 
he said. 

Currently, the company manu- 
factures two venders: the Pulver 
Automatic, dual selection, 135 
capacity, priced at $5.50 includ- 
ing slug rejector; the Pulver 
Midget, non-selective, 100 capac- 
ity, priced at $4. Both models 
vend penny tabs. 



Lorilfard Debuts 
Kent Cig in Chi 

NEW YORK, March 29. — P. 
Lorillard Company debuted its 
new Kent cigarette in Chicago 
this week. The standard Jength 
brand, featuring a patented filter 
tip, retails for 30 cents. 

New brand, also initially mar- 
keted in Los Angeles and New 
York, will be distributed nation- 
ally as soon as production can be 
increased, officials stated. 



CIG MACHINES 
GET AIR PLUG 

LOS ANGELES, March 29. 
— Cigarette vending machine 
manufacturers and operators 
got a pleasant surprise on 
Thursday night's (27) "Drag- 
net" TV program. The middle 
commercial showed a patron 
putting a quarter into a ciga- 
rette machine. After he re- 
ceived a pack of program 
sponsor's Fatimas, he held up 
the familiar pack and 
launched into a regular com- 
mercial. Camera technique 
seemed to deliberately pre- 
vent identification of the 
make of the machine, how- 
ever. 



High Tax Burns 
Can. Cig Biz; 
Sales Plummet 



MONTREAL, March 29.— Cana- 
dian cigarette interests look for 
Finance Minister Abbott to reduce 
the per-pack levy by at least a 
few pennies when he brings forth 
his budget for the new fiscal year 
Tuesday (8). The present federal 
•j»x of $11.50 per 1,000, spokes- 
men state, has drastically cur- 
tailed use of the Canadian prod- 
uct. 

According to Edward C. Wood, 
president of Imperial Tobacco 
Company of Canada, smuggling 
of American packs into the prov- 
inces has made "serious inroads 
on the Canadian cigarette in- 
dustry." 

Canadian cigarette excise tax 
ra*tes are more than three times 
those in the U. S. The tax rates 
have resulted in per-pack prices 
as high as 46 cents in Quebec. 
The federal tax was increased 
to 23 cents a pack from 20 cents, 
and the general sales tax to 10 
per cent from 8 per cent. Provin- 
cial taxes add up to another 3 
cents per pack, bringing the total 
per-pack tax in some provinces 
to 28 cents. 

Miss Mark 

In 1951, Canadian tax officials 
predicted that the higher ciga- 
rette tax would return $21,000,000 
in increased revenue for the fiscal 
year ending March 31; the actual 
increase in returns was $276,000 
for the first nine months. 

The lower tax returns were due 
to decline in Canadian cigarette 
consumption following the high 
imposts. Last December, sales 
(Continued on page 100) 



Increased Metal Supplies 
For Venders in Third Quarter 



Move Follows 2d Quarter Boosts; 
Will Include Aluminum, Cobalt 



WASHINGTON, March 29. — 
Greatly increased allocations of 
steel, copper and aluminum for 
the third quarter of this year will 
allow the vending industry to 
make corresponding production 
expansion. 

Defense Production Administra- 
tor Manly Fleischmann announced 
this week that in consumer goods 
fields aluminum allocations will 
be increased around 37 per cent 
over the second quarter, copper 



tion of electric models also will be 
allowed to swing upward by an 
increased 10 per cent allocation 
of copper wire products. 

The 37 per cent jump in alumi- 
num production will be particu- 
larly welcome to ice cream vend- 
ers, where the aluminum shortage 
hampered output of zero refrigera- 
tion equipment. 

Release of additional cobalt for 
civilian markets in the third quar- 
ter was also promised. Because 



products by 19 per cent and steel ; cobalt is necessary to slug rejector 



by about 15 per cent 

This will particularly benefit 
the small producers, many of 
whom have suffered severe hard- 
ships because of the channelling 
of scarce materials into direct de- 
fense production. The DPA ex- 
pects to release a detailed break- 
down of its third quarter alloca- 
tion within two or three weeks. 

Cil« Benefits 

A 17 per cent third quarter 
over-allotment in carbon steel will 
bnnefit manufacturers of all types 
of vending equipment. Produc- 



production, the supply of this 
vital vending machine component 
will be eased. 

Fleischmann emphasized, how- 
ever, that the present easing in 
the steel, aluminum and copper 
supplies could be temporary. "A 
slight tightening of demand," he 
said, "could easily throw the bal- 
ance the other way." He added 
that copper still is in tight supply 
and will remain the greatest sin- 
gle limiting factor on production. 

The increase in third quarter 
metal allocations for civilian in- 



BULK BEVERAGE GAINING 



Cup Venders Whittle 
Bottle Unit Sale Gap 



CHICAGO, March 29.— In total 
sales and in numbers of machines, 
the gap between cup-type and 
bottle soft drink venders is nar- 
rowing at an accelerated pace 
during the last two years. With 
the eased metal allocations, this 
trend is now seen as holding 
steady this year. 

Examination of the national 
bulk and bottle beverage sales 
picture shows that while the lat- 
ter still retains a marked lead 
in equipment-operating, the ac- 
tual drinks-sold figures show the 
greatest gains on the cup machine 
front. These facts were crystal- 
lized in the 1951 Census of the 
Industry in Vend, sister publica- 
tion of The Billboard. 

While both bottle and cup vend- 
ers gained in total placement last 
year, the gain in terms of per- 
centage was far greater in the 
cup-vending field. Over a three- 
year period cup venders almost 



Ice Cream Novelties 
See Sharp Sales Gain 



doubled in numbers (from 19,000 
in 1949 to 32.125 last year) while 
bottle equipment increased less 
than one-fourth (from 410,000 in 
1949 to 507,232 in 1951). 

Altho less than one-sixteenth 
the number of bottle venders, cup 
venders last year sold one-third 
as many drinks as the former. 
This is due to the much higher 
average weekly sales per machine 
in the cup field; 810 drinks 
against 134 by bottle units. 

Over all, cup venders moved 
1,353,105,000 drinks during 1951, 
while bottle equipment made 
3,534,392,576 sales. 

Within the next several years, 
based on a continuance of the re- 
cent rate of growth, cup venders 
are looked to surpass the total 
annual sales volume of bottle ma- 
chines — and thru a smaller total 
number of units. 



CHICAGO, March 29.— Sharp 
increases in the sale* of ice cream 
novelties, such as bars, sand- 
wiches, packaged sundaes, etc., 
were confirmed by the 1950 an- 
alysis of sales just completed by 
the International Association of 
Ice Cream Manufacturers. The 
survey, covering 415 manufactur- 
ers, was the first made since the 
association's 1941 analysir 

IAICM's survey revealed that 
frozen specialties now constitute 
17.56 per cent of the industry's 
total annual sales, compared with 
11.35 per cent in 1941. Ice cream 
venders, which increased in num- 
ber over 100 per cent since 1949 
(when there were 6,000 machines 
in operation) now move a grow- 
ing volume of bars and sand- 
wiches, in- keeping with the up- 



CUP VENDERS CONTINUE TOPS 
ON USED MACHINE MARKET 

CHICAGO, March 29. — Cup soft drink venders continue to 
lead as high-demand equipment on the used machine market. 
According to a check of the Market Place in Vend, sister publi- 
cation of The Billboard, operators are maintaining a steady 
search for this type of unit, a demand which started with the 
curtailment of new machine production last year. 

Second in operator demand on the used machine market 
are candy venders. Hot coffee and ice cream equipment tie for 
third place, while cigarette venders come in a low fourth. 

The "want" pattern is based primarily on two factors: Rate 
of expansion in that particular vending field, and ability of new 
machine manufacturers to supply the current market. 



trend in general sales of this 
type item. Currently, there are 
12,325 ice cream machines on lo- 
cation (Census of the Industry, 
January Vend). 

With the increase in novelty 
item volume, the 10-year period 
saw a drop from 63.11 per cent 
of the industry total to 46.15 per 
cent last year. Indicating that 
packaged products in general 
were also on the rising sale curve 
in the ice cream industry, pints, 
half-gallons and gallon packs in- 
creased in 1951 to 29.81 per cent 
from 20.07 per cent in 1941. Cups 
went to 6.48 per cent from 5.47 
per cent. 

District Preferences 

The survey also revealed per- 
centage sales by districts accord- 
ing to different types of ice cream 
products. Of the nation's five 
sections, the Southern district 
led on frozen specialties sales, 
which made up 22.37 per cent of 
total volume. Cups accounted for 
10.08 per cent. 

The North Atlantic area sold 
16.86 per cent of total volume in 
novelties, 7.54 in cups. Third 
ranking novelty sale area, the 
Western section, moved 16.51 per 
cent in this type product and 
5.61 per cent in cups. 

The Central East sold 16.01 per 
cent of its ice cream volume 
in novelties and 3.45 per cent in 
cups. The Middle West moved 
15.32 per cent in novelty and 2.26 
in cups. 



Per-Machine 
Tax Bills in 
Mass. Killed 

BOSTON, March 29.— The Com- 
mittee on Taxation of the Legis- 
lature voted to refer to the next 
session. House Bills 1114 and 
1115. The measures were re- 
garded as detrimental to auto- 
matic vending machine operators 
in Massachusetts. 

The action was a major victory 
for the Cigarette Merchandisers' 
Association o f Massachusetts, 
which had waged a vigorous fight 
against the bills. "The action by 
the House was final and the bills 
are dead," Lucius F. Foster, asso- 
ciate director of the CMAM, said. 

The bills would have imposed 
licenses of $20 on juke boxes; $15 
for cigarette machines, pins, etc.; 
$10 for soft drink machines, and 
$5 for all other machines in one 
version (House 1115), and $100 
for drink dispensers; $25 for food 
dispensers; $25 for weighing ma- 
chines, and $100 for juke boxes 
under House Bill 1114. 

(Continued on page 1 00 J 



Vendomatic Intros 
Chlorophyll Unit 

TAMPA, March 29.— Vendoma- 
tic Sales & Distributing Com- 
pany announced a new bulk unit, 
Chlorophyll King Vendor. Capac- 
ity is three pounds of 210 count 
ball gum; cabinet is finished in 
green hammerloid. 

E. T. Stinnette, Vendomatic 
head, stated the vender will be 
sold thru authorized distributors. 



d us try followed an initial, but 
smaller, increase for the second 
quarter announced earlier this 
month (The Billboard, March 15). 

The second quarter allocations 
for vender manufacturers were 
increased over first quarter limits 
by the following amounts: Carbon 
steel, 427 tons; alloy steel, 10 tons; 
copper wire, 5,756 pounds; copper 
foundry, 690 pounds. Copper brass 
was decreased by 2,830 pounds 
and aluminum by 79,422 pounds 
over first quarter quotas. 



NO FREEZE 



Ice Cream Op 
Lauds "Hot" 
Sales, Future 

STATE COLLEGE, Pa., March 
29. — Speaking before the recent 
Ice Cream Conference at Penn 
State College, Melvin Wainer, 
head of Pony Boy Ice Cream 
Company, Lancaster, Pa., declared 
that "the hottest thing in a cold 
business is selling ice cream thru 
vending machines." 

Wainer, who started his opera- 
tion over a year ago, has in- 
stallations in military camps, in- 
dustrial plants and transportation 
terminals. Citing his experience 
in the automatic merchandising 
of ice cream, he said that in pub- 
lic locations such as bus depots, 
sales were increased as much as 
30 per cent after illuminated 
flashing signs were installed on 
the machines. 

Describing the "magnitude of 
(Confirmed on paye 100) 



Candy Sales at 
Billion for '51 



NEW YORK, March 29.— Altho 
U. S. candy eaters chewed $1,000,- 
000,000 worth of sweets last year- 
and bought most of this healthy 
total thru 1,300.000 retail outlets, 
according to part of a preliminary 
report published here Wednesday 
(26) by the Market Research Di- 
vision of the National Association 
of Tobacco Distributors, the gross 
is mainly explained by inflated 
prices, since candy and confection 
unit volume sales have fallen be- 
low that for any comparable year. 

One bright note in the over-all 
candy-confections sales picture, 
however, is the growing percen- 
tage of sales racked up via coin- 
operated vending machines, it was 
said. Especially is this true in 
many industrial installations, 
where machines are booming sales 
far above those previously re- 
corded for the same areas by ordi- 
nary retail outlets. 

One factor hurting wholesalers 
is the ballooning number of candy 
manufacturers who are ever-more- 
successfully selling direct to the 
public thru high-powered mer- 
chandising campaigns cued to their 
high-r traffic, owned-and-operated 
retail stores. 

The continuing NATD candy 

(Confirmed on yaoe 100) 



Ball-Gum Acquires 
Copyright on New 
Chloro-Mint Name 

CHICAGO, March 29— Ball- 
Gum, Inc., has announced that its 
new chlorophyll gum line, intro- 
duced last month, is being sold 
under the copyrighted trade 
name, Cloro-Mint. Sterling B. 
Douglas, sales manager, stated the 
four-variety line is being made 
available in 210, 170 and 140 
■counts, plus 430-count candy 
coated tabs. All are 45 cents per 
pound, f.o.b. 

According to Douglas, Ball- 
( Continued on yaoe 100) 
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MORE PROFITS-STEADIER 
INCOME WITH VICTOR'S 
TWO SUPER SALESMEN... 



BABY GRAND & CHICLE TREETS 




i 



a youi 
VICTOR 

DISTRIBUTOR 

TODAY! 




—the right combination for greater profit* and steadier income. 
CHICLE THEFTS, tho line*, candy coated chowinq gum. comes 
mixed in inr. tlavors and six colors. 300 count per pound. 

VICTOR'S BABY GRAND was especially designed lor 
the vending of CHICLE TREETS and vends two for one 
cent (2 for lc). 

The Tending of CHICLE TREETS In bulk mokes It a more 
profitable and compact operation than tab gum vending 
—there are 300 CHICLE TREETS te the pound, and vend- 
ing 2 for lc gives you Si .50 per pound. Also, there is no 
special loading: JUST POUR YOUR CHICLE TREETS in 
BABY GRAND and YOU ARE OFF LIKE A FLASH. 
VICTOR'S BABY GRAND Is the moet unique design in 
modern vending. Its small, compact and attractive appear- 
ance gets you In those choice locations you've dreamed 
about. The cabinet Is of solid oak and finished natural. 
BABY GRAND holds SV4 pounds of CHICLE TREETS and 
takes In about $9.25 each time it empties. 
GET STARTED NOW — TODAY 1 A few ol those very 
beautiful machines vending thin high quality merchandise 
will convince you of a greater opportunity than you can 
visualise. 



VICTOR'S JUMBO 100 



AT row 

VICTOR 

DISTRIBUTOR 

TODAY! 
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Designed to vend and sell more jumbo size ball-gum. 100 
count per pound. 

THOUSANDS OF LOCATIONS ARE AVAILABLE AND 
WAITING FOR THIS EYE-CATCHING SENSATION. 

JUMBO 100 IS TRULY A MASTERPIECE. Its strong, sturdy 
appearance with colorful styling attracts attsntlon beyond 
compare. 

The combination of JUMBO 100 and JUMBO-SIZE BALL-GUM 
has sustained play appeal which means a permanent, 
profitable future for you. 

JUMBO 100 will seU more JUMRO-SIZE BALL-GUM than 
any other vendor ever devised. 

The outstanding JUMBO 100 cabinet is made ol solid oak 
beautifully decorated in blue, red, yellow and chrome 
and holds 750 to BOO jumbo size ball gum. 

GET STARTED TODAY WITH THESE SUPERIOR SUPER 
SALESMEN. e 



■^■xtsenrnri 



VICTOR 



VENDINC CORPORATION 

5701-13 W. Cnnd Ave. 
Chicago 39, Illinois 



Tobacco Sales 

WASHINGTON. March 29. — 
Wholesale sales of tobacco prod- 
ucts ran an estimated $222 mil- 
lions in January, compared with 
$200 millions the previous month 
and $201 millions the previous 
January, Commerce Department 
reported this week. Totals were 
computed after allowance was 
made for seasonal variations. In- 
ventories of tobacco products in 
January totaled $146 millions, 
compared with $148 millions the 
previous December and $140 mil- 
lions the previous January. 

Confectionery Sales 

WASHINGTON. March 29. — 
Wholesaler sales of confectionery 
were 7 per cent higher last Janu- 
ary than in the previous January, 
Commerce Department an- 
nounced. However, sales were 
down 6 per cent from December. 
Dollar value of January whole- 
saler confectionery sales was re- 
ported as $1,491,000. 

Bottle Supply 

WASHINGTON. March 29. — 
Shipment of returnable beverage 
containers totaled 511,277 in Janu- 
ary, compared with 522,145 the 



previous month and 466,662 the 
previous January, Commerce De- 
partment announced. Shipment of 
non-returnables totaled 14,012 in 
January, a gain of 4,000 over De- 
cember and a similar gain over 
the previous January. 

Cashew Crop 

WASHINGTON, March 29. — 
Indian cashew nut crop is ex- 
' pected to be 45,000 to 50,000 long 
\ tons this year. Commerce Depart- 
| ment reported. Exports to the 
United States last year totaled 
15,747 tons, compared with 15,271 
tons the previous year. 



Mason Launches 
New Gum Drop 

NEW YORK, March 29.— Mason. 
Au & Magenheimer last week in- 
troduced Softees, a new sugar 
rolled, fruit-flavored gum drop. 

New candy item is priced at 
$3.15 for the 120-count pack. 



Re- Activate Chi 
Sandwich Route 

• CHICAGO. March 29.— Shelton 
At Schefferman, who discontinued 
operation of a Freshway sand- 
wich vender route here last year, 
are taking the machines out of 
storage for relocation. 

The Freshway refrigerated 
sandwich unit, originally ^sold un- 
der the Freshway Automatic 
Vendors banner, has since been 
taken over wholly by J. H. Kee- 
ney & Company. Formerly, Kee- 
ney provided the machine for 
Freshway, not handling the sales 
or distribution end. Unit is now 
marketed as the Keeney Model A 
sandwich vender. 



WASHINGTON. March 29. — 
Sugar distribution in the United 
States from January 1 to February 
23 totaled 1.013,010 tons, com- 
pared to 1,116,459 tons a year ago, 
the Department of Agriculture an- 
nounced. 

For the week ended February 23 
there was a drop from 125,210 tons 
in 1951 to 119.602 tons in 1952. 
Refiners distributed 89,748 tons in 
that period in 1952, beet processors 
released 19,949 tons for military 
and civilian use and importers 
handled 9.505 tons. These groups 
delivered 20,000 tons more sugar 
in the week of February 16, 1952, 
than in the following week. 



Earl Talley, Calif. 
Cig Operator, Dies 

LONG BEACH, Calif.. March 
29. — Funeral services for Earl B. 
Talley, 38, cigarette operator, 
were held here today. He died 
Monday (24) following a long ill- 
ness. 

Altho blind for a number of 
years. Tally was one of the larg- 
est operators in this area and his 
Talley Cigarette Service was well 
known in the field. He was ac- 
tive in civic organizations as well 
as merchandising associations. 



New Del. Food, Bev Op 

DOVER, Del., March 29.— 
Lunchomat Corporation of Amer- 
ica was granted a State charter 
this week. It will deal in food and 
beverage venders. Capital was 
listed at 1,000 shares of no par 
value stock. Principal office is 
listed in care of the Register & 
Transfer Company. 



Ice Vending Boom 
In Wis. Reduces 
Distributor Expense 

HOUSTON, March 29.— George 
W. Heath, manager of the ice divi- 
sion of Oscar Mayer & Company, 
cited important distribution sav- 
ings afforded the ice company at 
the recent convention of the Na- 
tional Association of Ice Indus- 
tries here. 

Beginning with five ice ven- 
ders in early 1950, Heath said his 
firm now has 13 machines serv- 
ing its home city, Madison, Wis. 
The venders, on an individual 
basis, will be amortized within 
three to five years, he said. 

Heath estimates that a machine 
in a good location, vending both 
block and cube or crushed ice, 
will sell 200 to 300 tons annually. 

Since his firm's adoption of 
automatic merchandising to re- 
place its former 24-hour special 
delivery service, operating costs 
have declined markedly. "And 
people like vender service even 
better than special delivery ser- 
vices, because with the vender 
they can get the ice as they want 
it, when they want it and where 
they want it. 

"With an increase of 15 per 
cent in labor rates during the past 
year, since the addition of ven- 
ders our delivery expense was 
reduced 10 per cent from that of 
the previous year," Heath pointed 
out. 

"All credit goes to the ven- 
ders, for there was no appreciable 
change in the amount of ice sold 
on our routes." 

Heath indicated that the Oscar 
Mayer Ice Service would be in- 
creased to cover many more towns 
in its area. • 
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Huylers Stops Candy 
Output, Sells Plants 

NEW YORK, March 29.— Huy- 
lers has announced it will stop 
candy production and sell its 
wholly owned subsidiaries, the 
Ridley and Holbrook plants. 

William L. Tooley, president, 
stated that operations in both 
plants were ended late last year. 
Candy will now be purchased 
from an unnamed independent 
manufacturer and retailed under 
the Huylers name in the II res- 
taurants, fountains and confec- 
tioneries it will continue to op- 
erate. 

K'H'H KU ([!»!( KUfir Jf K K V. H'KJtfJJf K'«IKj**C 

I WE SPEAK FROM I 

I EXPERIENCE 3 

I You can empty your machines in j«t !§ 

fair location within a week, 

g Stops that -r*ed to take four- five jjj 

H w«eks now empty in one week. 3 

■ WHY? WHY? 

st It's what YOU DO. You do it right I 

| end It come* out right. 

Hyeir old. the tw _ 
old. the teen age boy and 
sir! and adulti, too. That 
Hj mean* th-s widen* possible auortinent 
V. at Charm* In ether word*, an aseort- 
tt ment of twnly different seriea caters 
it better than an assortment of ten 
n different aerie* would. 



, Cater to EVERYBODY— 
lit I the bo*, the Klrl. the eight 



Don*, be Charm Stingy. 
You can afford to put in 

about IMawnrtrdrtiannv 

about S3.M worth a fill. 
It La Important that every 
' third penny deliver a 



Charm. 

Attract them, entice them and cater 
to them with a tremendous variety 
of the newest and best-seller Charms 
—and ENOUGH of them, and you 
empty machines fast. It's that sim- 
ple and you can prove it to your- 
self by listening to our volet of 
experience. 

Winner Ball Operators and Operators 
who are not now using Charms would 
be well advised to heed thts experi- 
enced advice. 

SUCCESS CHUM MIXTURE 

Consists of twenty different Series, 
the neereat, the beet sellers, the 
Charm* that cater to the moat people. 

450 Asserted t)M 
* Charms M W P? jf 

~ 20 Serie, » *"« 



SAMUEL EPPY 



&Co. 



91-15 144th Place, Jamaica 2. N. Y. wj 

■ 

it :; -a :; :t k.itk.kix nar.it s: si K.wi.tiirimxi 



CIGARETTE MACHINES 

Silver Quarter Operation 
Kins Siie Col. Included 
Uneeda Model $00, IS 

Col., 415 Pack Cap. Ste.OO 
Uneeda Model $00. v Col.. 

ISO Pack Cap «7.St 

Uneeda Model E, 9 Cel., 

ITS Pack Cap 91. SO 

Uneeda Model E, 3 Col., 

114 Pack Cap I7.M 

Uneed* Model A, * Cel., 

170 Pack Cap WJ* 

National t-M, • Cel., 

370 Pack Cap 1M.M 

OuGrenier Champion. 9-11 

Col., 354 Pack Cap. f7.M 
DuCrenier Model S, 7 Col., 

lit) Pack Cap KS.M 

Rows Imperial, • Col., 

24* Pack Cap ftM 

Row- Royal, « Col., 340 

Pack Cap . W.K 

(5.00 LESS for 20< VENDING 



CANDY MACHINES 

Stener Senior, ■ Col., I 
144) Bar Cap., 5(- 
lOtMOf (New) 

Vendall Candy (New 



WRITE 



ir Parti 



available is 
make • r 





NOW AT THE 
LOW t ST PUKE 
IN TEAKS) 

SPECIAL! 

DuGre tiler 

MODEL "W" 
$35.00 

* Colt., 301 Pack Cap, 
(Silver Quarter and 
King Siie Included). 
OfiDfff TODAY/ i 







t_". r Conversions, 

model to 13< < 
■f * Kino. Site Column* installed 
In alt machines. 
f SEND FOB PARTS LIST 

AU EQUIPMENT UNCONDITIONALLY GUARANTEED! TRADE PRICES! 

i/ 3 Dep. With Orders, Balance C.O.D. 



UNEEDA VENDING SERVICE, INC. 

"The Nation's Leading Disliibulor of Vending Machines" 

NEW ... RECONDITIONED LIKE NEW 
166 Clymer Street. Brooklyn 11, N.I. • EVergreen 7-4568 



Operated trom Cutl to Coad 
and 20 Foreign Countries 

"SILVER-KIM" Vendors 

Built lor profeiiional operators 
Si 

PISTACHIO 

NT 
VEKOOt 

1* 




VENDS NEW LARGE SIZE W "SUPER 
GUM" (100 to the Pound) or regular 
15/ U" siie Nut and Ball Gum, Candy. 
Charms Vendors, st-54 U.S. and Foreign 
Coins. "Hat Nut" Vendors. Designed tor 
sales compelling ava appeal. 

SILVER-KIAG CORP. 

637 DlvaM*. Parkway Chk.«0, III. 



Kl\ BABY GRAND 





ROY TORR 



WHITE fO* DETAILS 



LANSOOWNE. 
PENNA. 



Servicing and financing Operator t 
Since 1910 
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The 
NATION'S 
FINEST 
CIGARETTE 
VENDOR 

Teor Out and 
Mail This Ad 
for Derails 



AUTOMATIC PRODUCTS CO. 

250 B Welt 57lh St.. New York 19, N Y 
PLoio 7.3123 



Write fof 
Circulars of 

Victor 
Machine*. 
We supply 
Cum, 
ChJirrm. 
Stands and 
Parts. Prices 
on request 



GARDNER & LOSE 

3611 Hnlc Ak. Louisville ' 1 0, Ky. 




BUY THE BEST! 
OAK'S ACORN 

The finest it s, 
S< Bulk Vendor 

LEAF GUH 

lte«uler ena 

Chlorophyll 

1 CHARMS 

«* ■ Mln. Cards. 

Slim Shots 4 
Comp. Asst. Of atl 
the bestl 

IMMEDIATE 
delivery 
in the U.S.: OAK SALES CO. 

1033 Fifth Ave, P.tti I*. Pa 
IN CANADA.: 

1KTERN ATIONAL VENDING 

lit Broadview, Toronto, Ont., Can. 



LUCKY BOY VENDORS 




HAND NIW 



9 



.75. 



Lots of 10 

■ ACM 
H or U s V M 
Nut and Charm Venaort 
hold 5 lbs Nuts. Ball Owm 
Vendors. 100 Bell Sum 
Fully Guaranteed 
1/3 Deposit. Balance COO 

BLOW MFG. CO. 

VALLEY station KV 



FOR SALE 

30 new. urn-rated National Advanced 
vendlnf Machines. Cum Ball Vendors. 
Hot Nut \en<lor» and Candy Bar Vendors. 
Value 52.200.00. WH1 seU all. St.8W.00. 
Contact 

mi i s>vi'p 

Phi Delta Thela House, 21st Av* 
Nashville, Tenn. 
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Index 
of Advertised Used 
Machine Prices 

mi I Illlllllllllllllllllllllllllllllilll i i in iiim i ii 

• Vending Machines 

Equipment and pritei lilted below art taken from advertiiemenli In The Billboard linei si 
indicated below. All acherilstd used machine! and prices art listed. Where more than one firm 
advertlud the same equipment al lb* sane price, IrequcBTf with which the price occurred Ii 
Indicated la pereetheses. Where qMnlity dlscounti are advertised, a) In the cast of bulk render], 
only file tingle Machine price Ii listed, kny price obviously depends on tondtlofl el the 
age, line en lot.tion, territory and other related factors. 



•for this week's prices consvfr tho used machine advertisements In this I live). 



Acme Shoe Shine Machine. 
Advafice Model D Ball Cum.. 

A)ai Hot Not 

Asco Hot Hut, 5c 

Barak Phillies Cigar Math., 

75 Clean 

C-8 Ckctrtc 

Columbm Duo, 5c • 

Columbus 462, lc tail*. 

Columbus 4£>ZB, 5c balk.... 
DeG renter Cantfvnuw .... 
DuCrefiler ^Challenger 5c, 

(3 col.) 

OvGrenier Champion (9 cel.). 
DuGrenkf Ctiampio* 

Ql cot.) 



Dv&reiticr Model S (7 cot.).. 
DuCrenler Model W (9 col.). 



OuGrenler Vt> C7 col.) 

Eastern Electric 

Esoulre tc. 

Estiiblt Card Vendor, lc.... 

Eshlblt Foot Vltallier 

Exhibit Ideal Card Vendor. . 
Foot Vibrator ... 
Keeney Deluxe Electrk 

Cie. Vt ador 

Keener tl Col.) Pet, 

Kirk Guesser Scale 

Kwlk Shoe Shine 

Lehigh, King Size 

Lehigh PX-8 Cot , 

Lehigh PX Electric (8 col).., 

Lehiqh PX-10 Co) , 

Master 5e 

Master Novc-lty, lc 

Master No. 2 lc & 5c eomb., 

Master Ho b. 5e , 

Mlnil Pop 

Mutoscooe Card Vendor 

(2 col.) 

NAB Biscuit Machine , 

National Elec. Clg. Maeh. 

f9 col.) 



Issue of 
March 29 



539.50 
19.50 



15.00 
8.00 
8.00 



22.50 
17J0 115.00 

97.50 115.00 
120.00 
85.00 89.50 
99.50 
85.00 9930 

85.00 
155.00 
fc.95 
15.00 

22.50 
119.50 



69.50 
139.50 



7.45 
8.50 
10.00 
10.00 



124,50 
125.00(2) 



Inw of 


Issue of 


Issue ol 


March 22 


March 15 


March 8 




$49.50 




J7.45 


7.45 


1*7-45 


JO.50 


39.50 


3930 


1930 


19.50 


19.50 


32 JO 




32.50 




J2 50 




62 50 


6230 


6230 


•7 SO 


9730 


9730 


9730 120.00 


9730 120.00 


9730 120 00 


8930 99.50 


79.50 69.50 


•".50 9930 




9930 




74.50 85.00 


90.00 9930 


(930 9000 


90.00 99.50 






155.00 


155.00 




(.95 


6.95 


6.95 


15.00 


15.00 30.00 


15 00 




95.00 




119.50 


11930 


119.50 






19950 


150 00 


150.00 






60.00 




69.50 


69.50 




139.50 








159 50 


135.00 




139 50 


135.00 139 50 


7.45 


1.45 


745 


8.50 


8.50 


8.50 


1000 


10 00 


1000 


10.00 


10.00 


10.00 






123 00 


29 50 


2930 




95.00 


95.00 




124 50 


125 00(21 





National 6-18 

National 9-A (9 col.) 125.00 

National 9-18 

National 930 79.50(2) 90.00 

99.50 100 00 
120.00 

950 85-00 89 50(21 

140.00 
145.00 

i 7.50(2) 
730 



125.00(2) 
65.00 

75 00 

79.50(2) 99.50 
100.00 120.00 



79.50(2) 99.50 
10000 120 00 



89.50(2) 140.00 89.50(2) 140 00 



National PX (8 col.) 

Northwestern 33 Ball Cum. . . 
Northwestern 33 lc Peanut. . 
Northwestern Oelatt 
lc had 5c 

Northwester! Model 39. It. 
Northwestern Model 40 It 

talk 

Poo Com Set 



Revelation Soda-Mat 

Rowe Crusader (10 col.). 
Rowe Electrk (8 col.) 
Rowe Imperial (6 col.).... 
, Imperial ,8 Col. I 



7.50(21 
730 



7.50(2) 
7.50 



8930 1O0O0 
120-00 



7.50(21 
73C 



49.50 



Rowe President (8 col.) .... 
Rowe President (10 col.).... 

Rowe Royal b CM.J 

Row* Royal 03 Col.). ....... 

, Royal (10 CM.) 

Shipman Duplet Stamp. 

lc I 3c 

Shipman 3-Way Stamp 

Vendor 

5ihrer Kir. Bulk lc 

Slleer Kit. 5t balk 

Sitter Kir. Charm King lc 

Sitter Kir. Hot Nut. Sc 

Sitter Kir. Hunter......... 

Slrta B'uir, Up ...... 

S Candy vendor 

Uneeda. Model A (6 Col.).. 
Uneeda. Model A (8 Col.).. 

Unerdt Model A (9 Coll... 
Uneeda. Model t (6 Col.)... 
Onetde Model 8 (B cad.) 

Uneeda Model 8 (9 CM.) 

Uneeda 19 Col.) Model 500. 
Uneeda (15 Col t Model 500 
Uneeda Pak. Model E (4 ee-IJ. 

Uneeda Pak Mode) 500 

ColJ 

U-St<eci.|t 

Vendall (8 col.) 

Vu-Chu Sail Gum. lc 



13.95 
15.00 



6.95 
69.50 



395.00 
170.00 
125.00(2) 
85.00 
92.50 95.00 

135.00 145 .00 
135.00 
9730 

113.00 125.00 
115.00 

22.50 

39 50 

8.00 
8.00 
8.00 

1250 
19.50 22.50 

50.00 



13.95 15.00 13.95 15 00 13.95 15 00 



9230 90-00 



87.50 
97.50 
90.00 



695 

4930 6930 



97 50 
115 .00 125 00 



8.00 
8.00 
8.00 
12.50 
22.50 
50.00 

80.00 
85.00 

92.50 
70.00 
87.50 

8730 
97.50 
90.00 
50.00 



99.50 130.00 
49.50 



99.50 130.00 
49 50 
57.50 
6.00 



6.95 
50 00 
69.50 



97.50 
115.00 125 00 



8.00 
6.00 

12.50 
1930 2230 
50.00 
99.50 
80.00 
85.00 

90.00 92 50 
70 00 
87.50 

87.50 
9730 
79.50 90.00 
50.00 

99.50 130.00 
2230 4930 



6.95 
69.00 
6930 



7930 92.50 
95.00 99.50 
145.00 

9730 
125 00 
110 00 



aoo 

8.00 
8.00 
1230 
2230 
50.00 

99 50 
8930 
99.50 
92 50 
99 50 
8730 
99.50 
87 50 
97 50 
90 OC 



Nestle Merger 
Set for April 1 

NEW YORK. March 29.— Nes- 
tle's Chocolate Company, Inc., and 
the Nestle Company, Inc., Colo- 
rado Springs, will effect a merger 
Tuesday (1) and become a single 
company known as the Nestle 
Company, Inc. 

The pending merger was an- 
nounced by the parent company, 
Unilac, Inc., in January (The 
Billboard, January 19). 

Headquarters of the merged 
company will be in White Plains, 
N. Y., the main office at Main 
and Williams streets and the 
other at 14 Mamaroneck Avenue. 
The new offices will be occupied 
in June. It is also planned to 
maintain a New York sales office 
at 155 East 44th Street. The Nes- 
tle's Chocolate offices at 60 Hud- 
son Street will be closed. 

Nestle's Chocolate Company, 
the candy division, was formerly 
Lamont, Corliss & Company be- 
fore becoming a wholly owned 
subsidiary in the Nestle group. 
Executives 

Officers of the merged com- 
pany are H. J. Wolflisberg; presi- 
dent; D. F. Norton, chairman of 
the board; C. C. Day, vice-chair- 
man of the board and chairman 
of the executive committee; W. K. 
Wallbridge, honorary chairman. 

Vice-presidents, and the activi- 
ties they will head, are G. M. 
Loeffler, operations; H. K. Philips, 
sales; L. A. DeBow, administra- 
tion, and J. C. Sluder, manufac- 
turing. 

Donald Cady becomes general 
advertising and merchandising 
manager; John Fairggrieve, sales 
manager, and T. F. Corrigan, 
chocolate bulk sales manager. 

Chase Assigns Reps 

ST. LOUIS, March 29— Chase 
Candy Company this week an- 
nounced that Archie Waid is rep- 
resenting its line and that of Nu- 
tnne Candy Company in New 
York and parts of Pennsylvania 
and Ohio. Jack Page, who" joined 
Nutnne in 1937, is covering Vir- 
ginia and most of West Virginia 
for Chase. 




DOWN 
Balance $10 Monthly 

ALL WEATHER SCALE 

COMPLETE CABINET i Ml 
BASE. CAST IROIV POR- 
CELAIN ENAMELED. FOR 
OUTSIDE LOCATIONS 

WRITE FOR PRICES 

Invented end Mod. Only by 

WATLING 

Manufacturing Company 

4450 W. Fulton St. Chicago 44, III. 
Est. TBS« — Telephone: Columbus 1-2772 
Cable Addr.st: WATL INCITE, Chicefjo 




«m™ RECONDITIONED VENDORS 

WESTERN S1,v « r Ki "« '< Bulk s e.so 

Silver Kine Sc Bulk B.S0 

MfinFI No^hweitern Deluxes, if & 5< 13 00 

nUl/EL silver King Hoi Nui, s< 12,50 

Ajax Hot Nut With Stand .... 30.50 

Asxo Hot Nut, Sc 10,50 

Silver King Charm Kino, K .... B.5D 

Northwestern Ball Cum, W .... 7. SO 

Matter Novelty, 1* ft, SO 

Matter No 2, 1e A 5f Comb. ... 10.00 

Matter No 4, Sc ,. 10.00 

Shipman Duplex Stamp, If A 3* 22.SO 



SALTED 
PEANUTS 

Vtrninia, 30 Lb. 

Ctns 33c Lb. 

Spanish. 30 Lb. 

Ctns 3 or Lb. 

Deluxe Mix, 30 

Lb. Ctns, . 53: Lb. 
4S0 Ct. Cathow, 
30 Lb. Ctns. «3c Lb. 



Pop Corn Set Popcorn, 10. 
Exhibit Card Vendors, U . 

N.W. Model 33, I. Peanut ..... 7JO 

N.W Model 40, 1* Bulk e.ts 

Yu-Chu Ball Gum, If e.00 

Columbus Duo, St, 2 Comp IS 00 

Columbus 467., lc. Bulk a 00 

Columbus 4aZB. 5c, Bulk ....... 0.00 



NORTH- 
WESTERN 

TAB 
GUH 
VENDOR * 
$25.95 fe* 
Each 




100 or more. 
174 .95 Ea. 

FOR NORTHWESTERN 
TAB GUH VENDOR 



SPECIAU 



Matter lc Novelty Vendors, 
fteeond. Like New, Porce- 
lain Finish, Screw Type 
Lock Top A Bottom f 0.50 

Matter S7, U A 5c Comb. ... 10.00 



NEW VENDOR, 



85.00 
79.50 



69-50 130.00 
49 50 



S49.00 



N.W. Stamp, Roll 

Typo 

Shipman Triplex. 

Folder Type . . 3* .SO 
N.W. Deluxe W A 5f 

Comb j 7.oc 

Raior Blade, 15t 10.00 

Sanitary Napkin, IOC 23.30 
Adam* Gum Model 

OV, a Col. . . . i ?.so 
Model N, 4 Coi 

Adams, t« . ... 72 SO 

Acorn if or it ie.es | 



RECONDITIONED 
COUNTER GAMES 

AST Chelleneors .010.30 
ABT Skill Guns .... 2O.S0 

SK Hunters l*.$o 

SK Tarpet Skills .. 10.50 
Abco Hit-a-Homer.. It.SO 
Pikat Peaks ..... 39.S0 
Whirf-a-Bell 19.50 



Adams Gum i All 
Flavors), 100 

count 4Se 

Wrieley Gum 
■ Alt Flavors), 

100 count 4tW 

Sucbard, 200 

count $1.0 

Min. Order 23 Boxes, 
Any Atst 

> Rake'* Deluxe 



i.K. U or s« __ 
S.K. U Jumbo Ball 

Gum 

S.K if Charm King 



13.05 
i3.es 



VENDING CONFK. 

Licorice Loxenoet, 

30 Lb. Ctns. 13* Lb. 
Boston Baked Beans, 

30 Lb. Ctnt. . . 23c Lb. 
Rainbow Peanutt, 

30 Lb. Ctns, ,33c Lb. 
M A M s. 25 Lb. 

Ctns. 40C Lb. 




All th« Better 
tome. *>; 



iS 1 

1 S0.5O Per m a ; 



I 



» BALL GUM f\ 
~ 144, 170 A 310 *V 



lb. 200 Its 
more shpd. tr, j*. 
prepaid. Cash V 

• C ie>Oo»t9 • 



WRITS FOR COMPLtTl LIST OF NEW AND USED 
VENDORS, ACCESSORIES AND SUPPLIES. 
Full Cash With Orders Last Than S20.00. 
All Others, 1/3 Dep., Bal. C.O.D. 



AKE COIN MACHINE EXCHANGE 



)ixie Cup Earnings 

EASTON, Pa., March 29.— Dixie 
Cup Company earned a net in- 
come of $2,715,875 during 1951. 
In the previous year, net income 
was $2,914,554. 



19 REFRESHOMATS 

2 brand new and the rest in perfect condition. Look like new. Had wry OHIO use. 
Will take S3900 (oi all F.O B. Albany, N. T. 

M III BOTTLING CO. 

ALBANY, N. T. 



1240 BROADWAY 



W. Va. Cig Tax Take 
Off $5,000 in Month 

CHARLESTON, W. Va., March 
29. — Cigarette taxes returned 
$613,221.09 to the State during 
February, a decrease of nearly 
$5,000 from the month previous. 
Tax Commissioner C. Koontz re- 
ported. 

Collections for February, 1951, 
amounted to $187,849.82. The 1951 
L«gisuature placed an additional 
3-cent tax on cigarettes. 




f **ini»t4aw.'«i ..it, i,i iw^ S awww , **. 



Now DELIVERING I 

Victor's N.W 

BABY GRAND CHICLE MACHINE 

Holds |U lbs. of Chicle Treett. Vendt 2 for le. 
Chicle Treets, 43c lb.— New Chlorophyll Chickle 
Chewt, 00c lb. 210 to lb. — 25 lb. ctns. 
No changes or conversion necessary to vend 
Chlorophyll Gum. 
Cose of 4 $53.00 - Single $13.43 

NEW VICTOR JUMBO 100 MACHINE 

Case of 4 $58.00 - Single $14.93 

1/3 Dep., Bal. COU., F.O.B. Boston. 
Complete Victor Lino in Stock 

CHAMPION NUI & CHOC. CO. 



1194 Trcmont St. 
Boston, Mass. 



atonal 



100 VENDING MACHINES 
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^ HERE'S 
THE SECRET TO 
BIG PROFITS IN 
BULK VENDING 



Commissions 
Key Western 
Ops' Meeting 



N. E. Candy Mfrs. 
Elect Clare Prez 




SIMPLIFIED 

SERVICE 

MEANS 

MORE 

MONEY 

. . . LESS 

WORK 



The biggest profit maker operators have 
r»cr enjoyed in tht bulk vending field. 
Simplified] service cuts costs In half. 
You jutt exchange globe* on location 
. . the empty globe l» cleaned and 
filled at your workshop. Vends all 
products including ball gum and charms. 
Attractive eye-catching appearance. 
Built for years of hard service. 



THE NORTHWESTERN CORPORATION 

829 S. ARMSTRONG ST., MORRIS, ILL. 



BOSTON, March 29— At the 
annual meeting of the New Eng- 
land Manufacturing Confection- 
ers' Association here this week, 
LOS ANGELES, March 29. — R' cha / £ d W. Clare, of New Eng- 
Commissions were the main sub- | land Confectionery Company, was 
ject of discussion at the regular elected president, 
monthly meeting of the Western Other officers named were_C. E. 



Vending Machine Operators' As- 
sociation Tuesday night (25) at 
the Unique Restaurant here. 

Following dinner, M. I. Slater, 
president, quickly disposed of rou- 
tine matters to devote the re- 
mainder of the meeting to views 
commission structure. Bulk 
merchandise operators present 
expressed their opinions. 

The informal handling of the 
subject was brought about by the 
report that promoters were cir- 
culating in the area and offering 
locations percentages which the 
established operators said could 
not be met legitimately. 

The minutes of the previous 
meeting were read by Bob 
Lydenbarger, secretary. Phil Sre- 
den, treasurer, made his regular 
report. 



Worthen Jr., James O. Welch 
Company, vice-president; William 
O. Walburg, W. F. Schrafft & 
Sons, treasurer; Stephen A. Rich, 
Squirrel Brand Company, secre- 
tary. 

Senator Whittier said that man- 
ufacture of confectionery is a 
leading industry in Massachusetts, 
giving employment to over 10,000 
persons. 



Per-Machine Tax 

• Continued from page 97 



New Chi Coke Co. Exec 

CHICAGO, March 29. — Patrick 
L. O'Malley was named general 
sales manager of Coca-Cola Bot- 
tling Company of Chicago, it was 
announced by Harry Kipke, 
president. 



30 DAY money back TRIAL 



Hmthwcstm 

Try this famous vendor for 30 days. If it 
doesn't EARN MORE MONEY for you, return 
it and we'll refund your purchase price in 
full, plus freight both ways. You have 
nothing to lose and we know we will gain a 
satisfied cuitomsr. 



TAB GUM 



PRICES 

Leu thin 25 

S2S.95 
L«| than 100 
S25.4S 
100 or more 
$24.95 
F.O.B. Factory 



«.i MiAvrF.En rsED machines 




Similar per-machine tax bills, 
known as the Iannello bills, were 
killed last year. 

The bills had been protested by 
C. S. Darling, executive director 
of National Automatic Merchan- 
dising Association, and at a hear- 
ing opponents included Robert 
H. W. Welch. James O. Welch 
Company; Bert Harless, Coca- 
Cola Bottling Company, Lowell; 
R. F. Ludden, Automatic Mer- 
chandising Company, Abington; 
Harold Cutter, Automatic Ice 
Cream Sales, Dorchester; William 
C. McConnell Jr., Automatic Mer- 
chandising Corporation, Mcdford; 
Jarvis Hunt, Associated Industries 
of Massachusetts, and Foster. 



Ball-Gum Acquires 

• Continued from page 97 



Gum's seven-item Champ gum 
line includes at least two "firsts*' 
the gum industry: The 100- 
count or Ti-inch ball size and a 
specialty item in the form of 3,000- 
count or V% inch ball size. Latter, 
while not marketed to operators, 
can be vended thru machines as 
a multi-piece penny item, Doug- 
las said. 

The 430-count gum, which 
vends three or four pieces at a 
time for a penny, is proving es- 
pecially popular thru the New 
York, Chicago and general South- 
ern areas, Douglas declared. 



Carbonated Coffee Bev 
Offered Cup Operators 

NEW YORK, March 29. — Air- 
line Foods has taken over the 
manufacturing and distribution of 
Sparkoffee, a coffee-flavored car- 
bonafed beverage sold locally by 
Macy's and Bamerger's for 18 
years. 

Airline will handle the bottled 
drink as well as sirup for fountain 
and vender sales. 

The beverage is made from 
freshly roasted coffee beans and is 
said to contain no artificial flavor- 
ing. Franchises for local bottlers 
and distributors are being consid- 
ered by Airline Foods. 



No Freeze 

• Continued from pane 97 



Candy Sales 

• Continued from- page 97 



DELUXE It and 5f Combination . 
MODEL 33 BALL CUM, 

PORCELAIN, H 

MASTER, U 



CHALLENGER, %4. 3 Cel., 

Plastic Glob* SI? 50 

HUNTER (Like New) 22.50 

■SQUIRE, U .... *■« 



Per Lb. 
ZENOBIA PISTACHIO 

Junto Queen t M 

ZENOBIA PISTACHIO 

Fancy Sheik ,43 

PISTACHIO 4-Star .. .M 
PISTACHIO Vendors 

Mix -SI 

PISTACHIO 3-Star .. .42 
CASHEW, Whole ... .40 

CASHEW, Bum 55 

MIXED NUTS SS 

VIRGINIA PEANUTS .34 



MERCHANDISE AND SUPPLIES 



Per Lh 



SPANISH PEANUTS S -34 
ALMONDS. 480 Count, 

5 Lb. Vac'm Packed .IS 
ITALIAN CHICK 
PEAS, Rootled end 

Salted .25 

RAINBOW PEANUTS .34 
BOSTON BAKED 

BEANS .34 

JELLY BEANS 34 

LICORICE LOZENGES .35 
v 44 4i M. .......... J4 

Complete Line of Peril, Supplier Stands. Globes, Brocket*, Charms, etc. 
1/3 Deposit, Balance C.O.O. 
T/Mf PAY MINT PLAN A V AH ABLE- TRADE-INS ACCEPTED. 



BALL GUM, All Sixes, 
(200 Lbs. Min.:, 
Prepeid ..Per Lb. 4 .24 
ADAMS GUM, All 

Flavors, 100 Count .43 
WRIOLEV'S GUM, All 

Flavors, 100 Count 47 

SUCHARO CHOCO- 
LATE, 200 Count.. 1.20 
HERSHEY'S CHOCO- 
LATE, 200 Count . 1.30 
Minimum Order, 25 Boxes. 



distribution report is patterned on 
that organization's cigarette dis- 
tribution survey released last Jan- 
uary, which pin-pointed vending 
machines as second most impor- 
tant cigarette sales outlet. Final 
NATD report, which will give a 
breakdown of the retail candy 
market situation, including a study 
of candy vending machine sales, 
is expected to be released in Au- 
gust, 1952. 



the vending machines business," 
Waincr quoted sales figures for 
various products (candy, soft 
drinks, cigarettes) from the 1951 
Census of the Industry, January 
Vend (sister publication of The 
Billboard). 

In the next few years, Wainer 
predicted, the" ice cream industry 
will see 75 per cent of its novelty 
products sold thru venders. This 
will all be surplus business, he 
emphasized. 



High Tax Burns 

• Continued from page 97 



totaled 906,000,000, under the new 
tax load, compared with 1,244,- 
000,000 in the like month a year 
earlier. 

Canadian officials, mounties and 
customs men, seized about 10 
million contraband U. S. ciga 
rettes during the last eight 
months, and they estimated that 
this figure was only 5 per cent of 
all cigarettes smuggled into the 
provinces during that period. 



World's Smallest 
Midget 



no 




NORTHWE! 



SALES AND SERVICE COMPANY 
MOE MANDELL 



438 WEST 42nd SHEET, NEW YORK 18, N. Y. ■ CHitkering 4 0142 
4105 Ulh AVENUE. BROOKLYN, N . Y. • G E d n e y 8-3 4 0 0 




The e>nty completely die-eoit otumlnwre, precision b 

ALL-PURPOSE VENDOR 



• Vends oil bulk mdse. - nuti, gum bolli, 
candy, chormi. 
• Polished, eosy-lo-dean merchandise chute, 
• Tompcrproofl Held by top lock 
and body clomps only 
• Guoionleed mechonicolly 
weight less thon 7 Ibi. 



3mR manufacturing to., inc. 

11411 Knightsbridge Ave., Culver City, Calif 



East a. Midwest 
M. J. ABBLSON 
Gen. Seles Mgr. 
2033 Fifth Ave. 

Pittsburgh 
Phone: AT 1-4474 



pacific Coast Distributor 
OPERATORS VENDING 
MACHINE SUPPLY 
1033 S. Grand Ave. 
Los Angeles , 




Tobacco Industry Sets 
'52 Brotherhood Dinner 

NEW YORK, March 29. — Ira 
Katz, president of the Metropoli- 
tan Tobacco Company, will be 
guest of honor at the annual din- 
ner of the Tobacco and Allied 
Industries Division of the Na- 
tional Conference of Christians 
and Jews. This year, the dinner 
will be held April 2 at the Wal- 
| dorf- Astoria. 

Tickets were priced at $100 per 
person, as they have at past din- 
ners. Funds are used to promote 
good will and understanding thru 
the group's brotherhood pro- 
grams carried on by over 60 
offices in the U. S. 

Robert Greene, president of 
Rowe Corporation, was guest of 
honor at the 1951 dinner. 



Diamond Match Sales 
Break Record in '51 

NEW YORK, March 29. — Dia 
mond Match Company grossed 
over $100 million in 1951 for the 
first time in its 71-year history, 
Robert G. Fairburn, president, 
announced this week. 

Gross sales last year totaled 
$100,308,568. compared with $98,- 
019,993 in 1950. Net income last 
year, however, was lower than 
the preceding year; $6,212,540 
against $8,018,007 in 1950. 

Diamond's sales volume was di- 
vided among its diversified lines: 
lumber and building materials, 
50 per cent; matches, 27 per cent; 
paper and pulp products, 17 per 
cent, and woodenware, 6 per cent. 



this 

sword 

means 

Cancer 

SERVICE 



1 

j USED CIGARETTE MACHINE BARGAINS! \ 



f 



____ 



Get 'em while they LAST 



i 40 NATIONAL ELECTRICS, 9 Col. $125 \ 



5 Howe Electrics. 8 Col.. Diplomel.$125 

t Keeney Electric, 9 Col 150 

2 Eastern Electrics 155 



950 National Mechanical] . 
930 National Mechanicals 



All Above on 25c Ploy 



New Keener fleelrle Cigarette 
Vendor With Changer. fmmedi- 
ate Delivery. Write lor New 
low Prices. 



TERMS: 1/3 DEPOSIT WITH ORDER; BA1_ C.O.O, 

CENTRAL OHIO COIN MACHINE EXCHANGE 



$ 89.50 f 
79.50 j| 

2 PX Mechanicals (King Site) 1 25.00 J 

I 



USED CANDY MACHINES 

5 Mills Merchandiser. S89.50 

(75 Bar, S Col.) 

2 Rowe, 8 Col., 120 Bar 89.50 

1 National, 9 Col W.SO 

(126 Bar, 9 Col.) 



9 525 5. HIGH SI., COtUMBUS, OHIO « "54 4 



Six hundred thousand pa- 
tients are under treatment 
for cancer today. 

For many of them the Amer- 
ican Cancer Society helps pro- 
vide medical services, dress- 
ings, transportation, articles of 
comfort and necessity, relief 
from pain. 

The volunteers who work 
.under the 6ign of the cancer 
sword need your support. Can- 
cer Strikes One in Five. Your 
Dollars Strike Back. 

Mail Your Gift to "Cancer" 
Care of Your Local Postoffice 

AMERICAN 
CANCER SOCIETY 



Name New Nestle's Rep 

NEW YORK, March 29.— Nes- 
tle's Chocolate Company, Inc., ap- 
pointed Walter F. Ratoff as sales 
representative for the metropoli- 
tan New York territory. He will 
handle chocolate coatings and 
bulk cocoa powders. 

New L A. Distributor 

LOS ANGELES, March 29.— 
The Daka Corporation, has been 
granted a charter tor the sale and 
distribution of vending machines 
in Los Angeles County. Author- 
ized capital was given as $1,000. 

Directors are Richard H. Kea- 
tinge, Alison Paden and Elise 
Radcliffe. 



Cadbury-Fry Radio Ads 

NEW YORK, March 29.— Cad- 
bury-Fry, Inc., of America is fea- 
turing its Dairy Milk Bars daily 
on five morning radio shows. Es- 
timated audience is over two mil- 
lion New York homes. 




ORDER TODAY 

VEEDCO SALES CO. 



2124 Market SI. Philadelphia 3. P. 
Phone: LOcert 7-1 44S 



per M 

• WORKS LIKE A CHARM 

• VENDS LIKE A CHARM 

WATCH THE KIDS 
FOLLOW THIS LEADER I 
BEAUTIFUL . ATTRACTIVE 

Two-tone colorful plastic. Inch length 
whittles that everyone will really go 
tor! Vends perfectly in an, machine. 
ORDER NOW for quick deliver, ! 

SIRENS: $5 CROSS 

Distributors Wanted 
PAUL A. PRICE CO. 

220 BROADWAY, NEW YORK 38, N. 1. 



SCHOENBACH 

STAMP VENDORS 

Folder Type 

MiMCWE 




3 Col. Vender 
$32.50 M. 



STAMP FOLDERS 



1/3 Witti Order, Balance C.O.D. 

J. SCHOENBACH 

Distributor, of Advance Vending 
Machines 

1447 Bedford Avt„ Brooklyn 35, N. Y. 




"Jhc Magoiine 
of Automatic Merchandising" 

"I have been a subscriber to 
▼oar magazine for a little more 
than a year and have learned 
several Rood things, which would 
more than make up for the 
cost.** 

I VI I P. KELSO 

Inglewood. Calif. 



VEND 

2160 Patterson St. 
Cincinnati 22, O 

Please enter my subscription to VEND 
Magazine tor On* Year for which I 
*** 



City. 



APRIL 5, 1952 



MUSIC MACHINES 

Communication! to 188 W. Randolph St., Chicago 1, III. 



THE BILLBOARD 
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Wurlitzer to Show 
100-Plus Selection 
Phono April 6-7 

Rumor Has It New Juke Box Will 
Play Both 45, 78 R.P.M. Mixed 



CHICAGO, March 29.— Wurlit- 
zer distributors across the coun- 
try were readying their head- 
quarters this week for two-day 
showings (April 6-7) of a new 
model phonograph which will of- 
fer more selections than any other 
juke box. 

Distributors for the company 
got their first look at the new 
box 10 days ago when they met 
at the North Tonawanda, N. Y., 
plant. No official announcement 
has been made by the manufac- 



Suesens Joins 
In Partnership 
With Poole Co. 

Named Veepee, 
Manager New Eng. 
Wurlitzer Distrib 

NORTH TONA WANDA, N. Y., 
March 29.— The Rudolph Wurlit- 
zer Company announced this 
week that Charles M. Suesens has 
joined Harry Poole as a partner 
in the Harry Poole Distributing 




CHARLES M. SUESENS 

Company, Wurlitzer's New Eng- 
land representative. 

Suesens will be vice-president 
and general manager. Wurlitzer 
recently named the Poole Com- 
pany as its distributor in five New 
England States (The Billboard, 
March 15) and the firm took over 
much of the territory formerly 
represented by the Redd Distrib- 
(Continued on page 105) 



AMI Distrib 
Adds Ark. Area 

GRAND RAPIDS, Mich.. March 
29. — Southern Amusement Com- 
pany of Memphis, distributor of 
the AMI, Inc., line, was named 
this week to serve an expanded 
territory covering all of Arkansas 
with the exception of six western 
counties. 

The firm, which is headed by 
Clarence Camp and Parker Hen- 
derson, will continue to represent 
AMI in the Memphis area which 
includes Western Tennessee, por- 
tions of Southeastern Missouri 
and the northern half of Missis- 
sippi. 

E. R. Ratajack, AMI Western 
regional manager, said Southern 
recently completed an extensive 
modernization program at its 
headquarters at 628 Madison 
Avenue, Memphis. The service de- 
partment of the firm is under the 
supervision of Jessie Burse, well 
known to operators thruout the 
area. 



turer or the distributors beyond 
the statement that "something 
new" is coming. The company has 
never announced "National Wur- 
litzer Days," as it did last week, 
without introducing a new model. 

Rumors of a new model in the 
Wurlitzer line have been plenti- 
ful for the past three months, and 
they hit a new high this week 
after the April 6-7 dates were con 
firmed. The new model will be 
called the 1500, but the company 
will continue to offer the 1400 
and 1450 for the remainder of 
the year, according to an earlier 
announcement by Ed Wurgler. 
sales manager. 

Here are the highlights of trade 
speculation on the new phono- 
graph: 

All rumors agree .the new 
phonograph will offer more than 
100 selections, currently the top 
number of tunes available on a 
single juke box. 

Most reliable sources figure the 
box will have 52 records, play 
both sides for a total of 104 selec- 
tions. 

Another feature of the phono- 
graph, according to speculation, 
is that it will play 78 and 45 
r.p.m. disks mixed, probably 
using two tone arms. 

In North Tonawanda sales 
executives of the company were 
getting set to scatter to various 
key points for the April 6-7 show- 
ings. Sales Manager Ed Wurgler 
planned to be at Commercial 
Music Company, Dallas; Bob 
Bear, Indianapolis; A. D. Palmer, 
New York; Gary Sinclair, Chi- 
cago; Max Waters, Des Moines, 
and Lou Draper, Boston. 



Rock-Ola Exec 
To Visit West 
Coast Distribs 



CHICAGO, March 29. — Art 
Weinand, vice-president in charge 
of sales for the Rock-Ola Manu- 
facturing Company, left Wednes- 
day (26) on an extended tour of 
the West Coast as a climax to 
the firm's recent series of regional 
distributor meetings. 

The West Coast area was the 
only section of the nation where 
regional distributor meetings 
were not held and J. Raymond 
Bacon, executive vice-president, 
said the plans for Weinand to 
visit personally all of the com- 
pany's representatives in Wash- 
ington, California, Oregon and 
Arizona and Western Colorado. 

It was felt, Bacon said, that the 
extended distances involved on 
the West Coast prohibited a re- 
gional meeting of distributors and 
that the same information gath- 
ered from such meetings could be 
obtained by Weinand in his per- 
sonal visits. Weinand is expected 
to return to Chicago by Easter. 

Bacon also reported that the 
firm's "package deal" in wall 
boxes has been favorably re- 
ceived by operators and seems 
to have stimulated the sale of 
phonographs. The package deal, 
started about two monjhs ago, 
includes six wall boxes and one 
receiver. 



Runs Full-Time 
Foreign Dept. 

LOS ANGELES, March 29. — 
Badger Sales Company, the only 
coin machine firm maintaining a 
full-time foreign trade department 
here, is shipping juke boxes thru- 
out the far-flung reaches of the 
Pacific and to South and Central 
America. 

The firm has exported juke 
boxes, earmarked for military 
clubs, to Japan, and it maintains 
a branch office in Tokyo in charge 
of Fred Emerson. It has sent ma- 
chines to such other areas as 
Guam, Okinawa, the Hawaiian 
Islands and Alaska. 

In recent months many of Badg- 
(Continued on page 106) 



Chi Gets Detroit Juke Export 
Biz— Canada, Pacific Islands 

L. A. Company i u £ E jxp° R Tl. Shippers Hurt 

By Red Tape, 
Custom Levies 



JUKE EXPORTS 
TOP $3 MILLION 

CHICAGO. March 29.— U. 
S. Department of Commerce 
figures released this week 
show that juke box exports 
jumped over the $3 million 
mark last year for the first 
time since 1947. 

A total of 8,442 machines 
were exported at a total dol- 
lar value of $3,058,749. 

These figures and others re- 
leased previously by the de- 
partment (The Billboard, 
March 22) indicate that the 
exportation of juke boxes is 
becoming increasingly import- 
ant as a market for distrib- 
utors and manufacturers. 

Articles in adjoining col- 
umns spotlight two centers of 
activity, indicating the in- 
fluence played by exports and 
the outlook for the future in 
these areas. 



DPA Increases 3d 
Quarter Supply 

Juke Makers Get Special Consideration 
On Hardship Copper, Aluminum Requests 



WASHINGTON, March 29. 
Defense Production Administrator 
Manly Fleischmann announced 
Thursday (27) that greatly in- 
creased allocation of aluminum 
will be made available for the 
production of civilian goods dur- 
ing the third quarter of this year. 

Aluminum allocations for con- 
sumer goods were raised 37 per 
cent over the second quarter, al- 
locations of copper wire upped 19 
per cent and steel 15 per cent. 

A DPA spokesman said juke box 
manufacturers, who filed hardship 
applications for additional allot- 
ments of copper and aluminum be- 
fore the March 13 deadline, nearly 
all have received special consid- 
eration. With one expection, all 
manufacturers filed applications 
(The Billboard, March 22). 

Hardship allotments were made 
from 30 million pounds of alumi- 
num and 20 to 25 million pounds 



Coven Remodels 
For New Juke 



CHICAGO. March 29.— A com- 
plete renovation of the Coven Dis- 
tributing Company's quarters was 
started this week in preparation 
for the first showings here of the 
new Wurlitzer 1500 model juke 
box on National Wurlitzer Days, 
April 6-7. 

Ben Coven, president, said the 
remodeling, when finished next 
week, will feature enlarged show- 
room facilities. Walls arc being 
torn out, offices moved and the 
company's one-stop record depart- 
ment changed. 

Coven said representatives from 
major record companies will be on 
hand. Each new juke box dis- 
played will be stacked with the 
records of a different diskery, he 
added. 

Gary Sinclair, field sales repre- 
sentative, will attend the showing 
for the Wurlitzer company. 



of copper released for sunple- 
mental civilian use by the DPA. 

Small manufacturers who filed 
hardship requests were required 
to show they faced prolonged 
shutdowns because of shortages 
of critical metals. Altho the dead- 
line for hardship applications was 
set for March 13. companies may 
still request additional allocations, 
the National Production Authority 
said. 

Fleischmann said that the effec- 
tive job done under the controlled 
materials plan had made 'it possi- 
ble to meet substantially 100 per 
cent of the material requirements 
of many of the small applicants. 

He warned at the same time 
that copper was expected to re- 
main in tight supply and probably 
would be the greatest single limit- 
ing factor among the controlled 
materials. 

The DPA expects to release a 
detailed breakdown of the third 
quarter allocations within the next 
few weeks. 



DETROIT, March 29.— A survey 
of juke box exporters in this city 
indicates that the Canadian juke 
box market, long an important 
part of local distributorship opera- 
tions, has been shifting to Chicago. 

One distributor noted that sub- 
stantial orders for machines for- 
merly sold to Toronto and Wind- 
sor outlets have gone in the past 
several years to Chicago supply 
sources rather than the nearer De- 
troit market. 

One of the reasons given for 
this significant trend is the fact 
that it is necessary to sell used 
equipment at fairly low prices in 
order to make it attractive despite 
the import duty. Little low-priced 
equipment is available locally at 
this time. Hence Canadian buyers 
(Confirmed on poor 104) 



Angott to Show 
New Wurlitzer, 
Sales Quarters 



DETROIT. March 29.— The An- 
gott Sales Company here will 
open its newly enlarged sales- 
rooms with a gala open house 
celebration marking the premiere , 
showing in this area of the new 
Wurlitzer 1500 model juke box on 
National Wurlitzer Days April 
6-7. 

Expansion of the firm's facili- 
ties is its fourth enlargement since 
it moved to its present site at 
2616 Puritan Avenue. Attendance 
of operators is expected to be 
heavy from all parts of the State. 

The Ames Brothers, Dinah 
Shore and local disk jockeys Ed- 
mond McKenzie, Robin Seymour, 
Sid Garis and Larry Gentile are 
scheduled to make personal ap- 
pearances during the two-day 
festivities. An executive of the 
Wurlitzer Company also will be 
present. 



CHI OP SAYS 



Dime Play Difference 
Between Profit & Loss 



CHICAGO, March 29. —Con- 
troversial dime play has been in 
effect in the Chicago area for 
more than a year and to at least 
one operator here it meant the 
difference between profit and 
loss in 1951. 

This operator started convert- 
ing his machines in January last 
year and was able to convert 
most of them within the next 
few months before Office of Price 
Stabilization regulations became 
effective. 

Because of what he termed 
generally poor business condi- 
tions, particularly in the tavern 
trade, and because of the effect 
of dime play on marginal loca- 



For Complete Report 
on the 

Bryson-Kefauver Bill Hearings 
in Washington, See Page 32 



tions, it was necessary for him 
to pull out 10 per cent of his 
phonographs. 

Yet despite 10 per cent fewer 
machines in operation, he said his 
route took in 8 per cent more 
in collections in 1951, compared 
with 1950, when he still was on 
nickel play. This 8 per cent 
represented his profit and was 
(Continued on page 105) 



AMI Reports 
Net Earnings 
Of $461,344 



GRAND RAPIDS. Mich.. March 
29.— AMI, Inc.. Wednesday (26) re- 
ported its 1951 net earnings after 
taxes were $461,344 or $2 09 per 
share on the firm's 220.874 out- 
standing shares of common stock. 

The net earnings represent a 
drop of $43,131 from the company's 
1950 net earnings of $504,475. 

However, John W. Haddock, 
AMI president, stated the firm's *K 
working capital rose to $904,125 at 
the end of the fiscal year, Decem- 
ber 31, 1951, in a jump of $184,242 
from the previous year's working 
capital of $719,883. 

Total assets of the firm rose 
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SECOND OF A SERIES 



EVANS* 



EVANS* 



JLBILEE 40/45-.ILBILEE 40/78 



20 RECORDS-40 SELECTIONS 
45 RPM 



20 RECORDS— 40 SELECTIONS 
78 RPM 



IT WON'T BE LONG NOW! 

They're Coming Through Fast! 

PLEASE BE PATIENT with your Evans Distributor, lie is making 
delivery on lhe«ie creal new modeU strict I v in arronlanre with 
Hates orders are reeetved, and as rapidly as our inereased pro, in. - 
lion permit*. If you have not yel ordered your Jubilee*, DON'T 
WAIT! Contact your Evans Distributor NOW! Ansurr earliest 
possible delivery and a future of more carefree, more profitable 
operation! 



WATCH FOR IT! 



evajvs' CEATIRV 100/45 

SO RECOROS-100 SELECTIONS 
45 RPM 



H. C. EVANS & CO. 



IS.-.6 W. CARROLL AVE. 



CHICAGO 7, ILLINOIS 



Wis. Operator Cites 
Needs of Juke Field 



• every conceivable kind of 

EQUIPMENT, SUPPLIES AND SERVICES 

has been sold in The Billboard 
WHAT DO YOU HAVE TO SELL) writ* n* Bmix«m, zi« pattm« St.. cukipmi. 22, on* 



The Billboard recently 
asked officers of juke box 
operator associations what 
chief problems face the in- 
dustry in the coming year. 
Following is the second in a 
series of comments in answer 
to the question. 

CHICAGO, March 29.— C. S 
Pierce, president of Wisconsin 
Phonograph Operators' Associa- 
tion, feels that the juke box in- 
dustry will have two pressing 
needs during 1952 — operator 
ganizations and a good, sound 
public relations program. 

More and more operators have 
been expressing growing concern 
over the expanding amount of 
legislation affecting juke boxes, 
and Pierce feels that formation of 
operator groups can play an im- 
portant part in this area. He said 

"The organization of juke box 
operators into locals that cover a 
city, a county or any given area 
is important. This local should be- 
long to a State association, and a 
State association is a must from 
the legislative angle if for no other 
reason." 

Carrying his thinking a step 
further. Pierce said, "All State as 
sociations or operator groups 
should be affiliated with Music 
Operators of America as has re 
cently been proved by the Bryson 
BUI hearings in Washington." 

Pierce also feels that operator 

? roups can perform an important 
unction in providing a means for 
I an exchange of ideas and promo- 
tion of good will between oper- 
ators. In line with this, he said:' 

"By organization a better feel- 
ing exists between operators; con- 
sequently many problems can 
thus be worked out which will 
benefit the operator, the distribu- 
tor and the manufacturer. This in 
turn will result in a better under- 
standing with the location or the 
storekeeper." 

As to public relations. Pierce 
feels that such a program could 
be used to the best advantage by 
the operator in promoting his lo- 
cation owner relations. "There is 
a tremendous opportunity for a 
public relations program, espe- 
cially between the operator and 
the location," he said. 

First, according to Pierce, the 
operator must give the location 
clean equipment and equipment 
that is in good working condition. 
Also important, he feels, is provid- 
ing the kind of music the location 
can sell to its customers. 

If such a program is followed. 
Pierce believes that the location 
or storekeeper, if he is a busi- 
nessman and interested in profit, 
can be trained to interest his cus- 
tomers in music by training his 
assistants to inform the customers 
that their establishment has the 
music for the customer's pleasure. 
Programing 
Pierce adds operators also 
should have locations "further 
bring out that they have a splen- 
did selection of music on the juke 
box and that their establishment 



is trying to furnish the kind of 
music their customers desire." He 
believes that "if every operator 
would spend a little time with 
each location along these lines he 
would be surprised at the end of 
the year at the increase in his 
financial gain." 

In summing up his views, Pierce 
says. 'The most important thing 
of all to the operator is a profit 
on his investment. With present- 
day standards and conditions the 
operator first of all must keep a 
good set of books and be a busi- 
nessman. 

"By belonging to a local oper- 
ators' group any number of im- 
provements can be worked out 
on service, percentage and a good 
public relations program." 



Cleveland Ops 
Fete 45 Guests 

CLEVELAND, March 29.— Some 
45 persons were guests of the 
Cleveland Phonograph Merchants' 
Association at the group's bi- 
monthly luncheon meeting held 
Tuesday (18) at the Hotel Hol- 
lenden here. 

Jack Cohen, association presi- 
dent, introduced the guests of 
honor, Toni Arden and Tony Ben- 
nett, Columbia recording artists, 
who discussed their latest records. 
Other Columbia staff members 
present were Wade Whitman, new 
sales manager for the Cleveland 
office; Forest Price, district man- 
ager, and Dan Stevens, East Coast 
promotion manager. 

Other guests included Delores 
Hawkins, the Four Lads; Ted 
King, artist promotion agent; 
MCA's Bill Butell and Myron 
Hanley; Vaughn O'Neill, manager 
of Loew's State Theater, and local 
disk jockeys and newspapermen. 



DOUBLE BARRELED SALES 



Theater Chain Finds 
Venders Up Lobby $$ 



JACKSONVILLE, Fla., March 
29. — Florida State Theaters, Inc., 
an 82-house chain with operations 
in 30 towns and cities thruout the 
State, looks to venders in its lob- 
bies to draw business for extra 
revenue. 

The vender sales chalk up extra 
dollars without diverting sales 
from lobby stands, according to 
Guy A. Kenimer, general manager 
of the chain. 

Florida State had its first vend- 
ers, cup-drink units, installed a 
year ago. It now has 48 machines 
in its lobbies and is requesting 
more. The theater chain plans to 
continue working with independ- 
ent operators, since Kenimer be- 
lieves that this is the most profit- 
able way for a location to profit 
from automatic merchandising. 

That the movie firm believes in 
the value and earning prowess of 
venders is proved by the lengths 
to which it goes to facilitate their 
installation. In one theater, for 
instance, a wall was broken thru 
and part of two rows of seats were 
removed to provide space for a 
drink vender. 

To date, the operating firms 
with which Florida State works 
have installed Spacarb, Cole-Spa 
and SuperVend drink units. In 
addition, a number of Vendo ice 
cream machines have been in- 
stalled. Their volume is said to 
compare favorably with ice cream 
sales by the lobby stands. 

The movie chain's experience 
during the past year indicates the 
inside lobby is the preferred posi- 
tion for a vender installation. 
However, in many of its houses, 
venders have been placed in the 
outer lobby because of space re- 
strictions. A main factor in the 
placing of a machine, Kenimer 
states, is to place it where there 



will be no interference with pa- 
trons entering or leaving the the- 
ater, the lounges, or on their way 
to the stands. 

Recently some of the chain's 
lirger theaters have been equipped 
with comb venders. Located in 
rest rooms, they have proved a 
patron service. Because of their 
reception, 30 additional units are 
to be added. 

Kenimer states that the half- 
million people who attend Florida 
State's theaters each week have 
registered approval, by comment 
and by patronage, of the refresh- 
ment services offered. "And vend- 
ers and stands work together to 
fill every refreshment need," he 
declares. 



AMI Reports 

• Continued from yege 101 



$184,271 in 1951 to 51,811,425 from 
the previous year's total assets 
of $1,627,154. 

Haddock said demand greatly 
exceeded production during 1951 
and explained that the firm's vol- 
ume was hampered thruout the 
year by government restrictions 
on the use of such critical ma- 
terials as copper, aluminum, steel 
and cobalt. 

Economies, ranging up to 45 per 
cent in the case of copper in each 
unit produced, were insufficient 
to offset the government restric- 
tions, he said. The restrictions be- 
came progressively more severe 
during the year, he added. 

However, Haddock predicted a 
brighter production picture for 
1952. He said government allot- 
ments of controlled materials seem 
to assure a profitable first half 
for 1952 and that present indica- 
tions point to a greater availa- 
bility in the latter half of the year. 
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fits the location like a glove 

No problems of floor size, height, lighting, variety, ease of selection, volume con- 
trol, tone or fitting appearance when you put in the "D" by AM I. It is universally 
acceptable and its welcome lasts indefinitely. It grows even more popular, more 
profitable, with time and use. 
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Shippers Hurt by Red Tape 

» Continued from yagc 101 



have been forced to go to the next 
closest source of supply. 

Outlook Not Grim 

However, the business outlook 
for exporters is not entirely grim. 
For instance, Carl Angott, of the 
Angott Sales Company. Wurlitzer 
distributors here, comments: "I 
look forward to a definite im- 
provement in this market in the 
near, future. The introduction of. 
new models will help substan- 
tially." 

Another exporter, Joseph Bril- 
liant, of the Brilliant Music Com- 
pany. Rock-Ola distributors, sim- 
ilarly indicated that he expected 
the export market to become more 
interesting. 

Various other factors, besides 
the locally small supply of low- 
priced used machines, have com- 
bined to make the present export 
market somewhat unattractive. 
One is the rather formidable 
amount of red tape that must be 
surmounted and which often de- 
ters distributors from entering the 
export field at any time. 

Study Regulations 

However , many exporters, 



when faced with the promise of 
reasonable profits, have found 
that this problem can be overcome 
by study and use of regulations. 

Greatest of all deterrents faced 
by the exporter here or anywhere 
are the custom duties imposed -en 
juke boxes by the Canadian gov- 
ernment. These include a lT¥z 
per cent duty, a 25 per cent excise 
tax and a 10 per cent federal sales 
tax — all figured in the list price 
of a machine. 

For example, a new machine 
listing at $1,000 in this country 
would, with all the duties added, 
cost $1,525 in Canada. The aver- 
age price of all used machines ex- 
ported from 1946 thru 1051 was 
$363. according to U. S. Depart- 
ment of Commerce figures (The 
Billboard, March 22). Figuring 
the duties on a used machine of 
this price, the cost of the machine 
would jump $190.57 to a total of 
$553.57 in Canada. 

New Equipment 

Yet despite these high duties, 
Canada has remained a customer 
of American-made juke boxes, in- 
dicating that under the right eco- 




Shay, Kitt 
Show Jubilee 

CHICAGO. March 29. — Vince 
Shay -and Gil Kitt, distributors 
of the Evans music line in Illinois 
and Indiana, announced last week 
they have received samples of the 
40-selection Jubilee models. 

First showings for operators in 
their territory, they added, are in 
progress at their headquarters lo- 
cated in the Empire Coin Machine 
Exchange building here. 



nomic conditions even a stiff duty 
is not necessarily prohibitive. 

The export of new equipment, 
as far as local exporters are con- 
cerned, has been virtually non- 
existent. The reason for this is 
the fact that most American juke 
box manufacturers maintain their 
own export departments or have 
Canadian distribution set-ups. The 
territories of local distributors do 
not run into Canada. 

The export locally of used equip- 
ment, however, has been a far dif- 
ferent story. A lot of this type of 
machine was sold in the immedi- 
ate postwar years until the Ca- 
nadian government imposed a ban 
on imports more than three years 
ago to preserve dollars. 

Ban Lifted 

With the lifting of this ban a 
year and a half ago, Canadian lo- 
cations presented a big demand 
for juke boxes. However, the 
prices of used equipment, which 
had been running considerably 
higher in Canada than in the 
United States, dropped in Canada 
to the point where the used mar- 
ket no longer was inviting to local 
exporters. 

An important technical factor 
also has deterred local exporters. 
This is the pending conversion to 
the standard U. S. alternating 60 
cycle current. Much of Eastern 
Ontario now is on 60 cycles 
but direct current areas still re- 
main. Other large areas, including 
neighboring Windsor, are using a 
25 cycle alternating current. 

Altho conversion to the stand- 
ard 60 cycles is expected shortly, 
the present exportation of juke 
boxes means that special motors 
must be placed in all such boxes — 
plus the prospect of reconversion 
when Canadian currents are stand- 
ardized. 
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Dime Play Difference 
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directly attributed to dime play. 

Almost all routes are 100 per 
cent on dime play in the Chicago 
area and this operator feels that 
his experience -probably is repre- 
sentative of the whole picture 
here. Most operators, he said, 
jTOIlld have lost money last year 
if it were not for dime play. 

As an indication of the success 
of the higher price for play, the 
operator points out : "We now 
find that most of our location 
owners are much in favor of it." 
Further, he added, many of his 
machines now are making more 
proportionately than the location 
itself. 

Each machine picked up an 
estimated $1.50 more daily in 1951 
than in 1950 and his route as a 
whole garnered $200 more weekly 
because of dime play, the operator 
reported. Naturally, he said, the 
location owners like the higher 
take. 

The success of dime play prob- 
ably hinges on two factors, the 
operator pointed out — the fact 
that generally poor business con- 
ditions were wiping out more and 
more locations and the fact that 
it cost less to operate a dime play 
route. 

As to the first factor, he said, 
it became apparent thruout the 
year that the big places were be- 
coming bigger and the small 
places smaller. Because more and 
more taverns — which represent 
80 per cent of his locations — were 
folding, it seemed necessary to be 



able to get larger collections from 
the going concerns. This dime 
play accomplished. 

Costs Dip 

Then when dime play was in- 
stituted, it wiped out many mar- 
ginal establishments as locations. 
As most of these places were 
operated at a loss, a saving was 
effected. 

But far greater as a saving 
was the fact that costs were 
sharply cut. Under dime play, 
overhead, service calls, record and 
needle costs were greatly re- 
duced. 

All of these factors combined 
to make the inauguration of dime 
play a success. Operators in the 
Chicago area also paved the way 
for the higher play price by a 
public relations campaign, by 
stories in newspapers explaining 
their position and by starting in 
gradually. 

It was first thought that the 
new play price would result in a 
20 per cent jump in profits but 
altho the operator in question 
fell 12 per cent short of this goal 
he is more than satisfied to be 
making money rather than losing 
it. 

Moreover, he feels that dime 
play is now so well established 
that there will be no return to 
nickel play if trade conditions im- 
prove. Should they improve, he 
feels that he and the other op- 
erators probably will collect 20 
per cent, and more, in increased 
profits. 



Suesens Joins 

• Continued from page 101 



uting Company, now an AMI dis- 
tributor. 

Suesens, who has more than 15 
years' experience in the coin-op- 
erated phonograph field, is a 
nephew of William F. Suesens, 
former president of the New York 
Music Operators' Association. He 
started his career cleaning pho- 
nographs in his uncle's establish- 
ment and became manager of the 
business after the war. 

Suesens then served as a part- 
ner of the late Edward Crum- 
meck in the operation of a large 
New York City route. Three years 
ago he sold his route interest, 
went to Boston ae a salesman for 
the Wurlitzer distributor and 
within a year was appointed sales 
manager. 

An open house will be held by 
the firm April 6-7 in honor of its 
recent appointment and as a 
celebration of National Wurlitzer 
Days. Wurlitzer's new line of 
equipment will be shown at the 
firm's headquarters, 1022 Com- 
monwealth Avenue, at that time. 



Info in Other Departments 

Among the stories of interest to the coin machine industry 
to be found in the General, Music and other departments up 
front in this issue of The Billboard are: 

FULL ROUND-UP OF LATEST JUKE BOX BILL NEWS. 
Special feature gives pros and cons of recent witnesses (Music- 
General Departments). 

CAPITOL SPEARHEADS FOLK DRIVE. Diskery to make 
concerted pitch for artists and reps in that field (Music 
Department). 

CORAL ISSUES NEW SINGLES. Plattery rushing out 
first batch from newly-acquired Signature masters (Music 
Department). 

COLUMBIA TO RELEASE 7-INCH LP POP DISKS. Re- 
newed interest in minidisks still in trial stage (Music Depart- 
ment). 

And other informative news stories as well as the Honor 
Roll of Hits and pop charts. 




Merchandising Music 



PROGRAMING Proper pro- 
graming of records is becoming 
more and more an acute problem 
for operators in view of the large 
number of selections now avail- 
able on new machines. R. L. Jolly, 
of Jolly Radio Service, Engelhard, 
N. C, is one operator who has 
given some thought to the sub- 
ject. 

Jolly says: "I group my records 
on the box. I place pops first, 
hillbillies next and boogies and 
hymns last. Our customers can 
make selections quicker this way." 
He adds that in some locations 
where he has older machines he 
always uses the last two numbers, 
23 and 24. for quartet arrange- 
ments. 

RELIGION SCORES News- 
papers have reported an upswing 
of interest by the public in re- 
ligion and one music man, Bob 
Meyers, of the Best Music Com- 
pany, Oakland, Calif., is well 



aware of that. 

Meyers reports: "We, like most 
dealers, have been oblivious of 
the enormous market for religious 
records, especially in the Western 
field." He adds, '"Decca is really 
the only (record) manufacturer to 
recognize this vein of gold'." 

COLORED TITLES ... An of- 
ficial of the Dover Music Com- 
pany, Brooklyn, reports that use 
of colored title strips and sug- 
gestions from location owners has 
proved a bonanza profit-wise. The 
official says that he finds "col- 
ored title strips on my juke 
boxes seem to be getting more 
play," and that he "always asks 
for suggestions on new records 
from customers." 

In this manner, the executive 
says, he builds a "closer relation- 
ship between both of us." He also 
has found that thru this method 
he stimulates a greater interest by 
the customer in the juke box. 
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er*s juke box exports have gone 
to Venezuela, Colombia, Puerto 
Rico, Panama, Guatemala and El 
Salvador. Currency exchange dif- 
ficulties have prevented the firm 
bom shipping to Brazil, Argen- 
tina and Chile. 

Mexican Obstacles 

Difficulties in currency exchange 
highlight some of the obstacles 
faced by the firm. For example, 
altho Los Angeles is less than 150 
miles from the Mexican border, 
the firm does only a small amount 
•f business in that country. 

Mexico's government prohibits 
aU importation of fully assembled 
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juke boxes. Only component parts 
can be shipped into the country 
and these are subject to duties 
ranging from 20 to 80 per cent 
on the value of the part and other 
levies covering weight. 

No cabinets are allowed to be 
shipped into Mexico. Consequent- 
ly most manufacturers either have 
made arrangements with Mexican 
distributors for the assembly of 
their juke boxes or have their own 
assembly plants within the coun- 
try. 

Seven-Week Trip 

Altho unable to ship to Mexico 
and some other countries because 
of these difficulties, Joseph Du- 
arte, head of Badger's foreign de- 
partment, said exports of juke 
boxes for the first quarter of this 
year stack up well against the 
same period last year. A large or- 
der handled soon after January 1 
accounted for a good share of the 
three months* volume. 

Duarte made a seven-week trip 
two years ago to study South 
American trade and much of the 
information he collected is being 
used as the basis for the firm's 
exporting activity. He said it is 
Badger's policy to sell for at least 
50 per cent deposit in dollars. 

Duarte refused to make an over- 
all prediction on the future of 
juke box exporting, saying such a 
prognostication would require a 
country-by-country analysis, but 
he did say he expects the situa- 
tion to improve. 

In his opinion, competition for 
the European export market is 
going to increase in the coming 
months. Duarte feels that with 
Europe becoming more and more 
able to supply many items for- 
merly available only in the U. S.. 
more dollars will be released on 
the Continent for the purchase of 
products, such as coin-operated 
phonographs produced only in the 
United States. 
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Saginaw, Mich., 
To Host U. S. 
Shuffle Meet 

UNION CITY, N. J., March 29. 
—The United States team shuffle- 
board championship meet will be 
held in Saginaw, Mich., May 30- 
June 1, Don Freeburg, director of 
American Shuffleboard Leagues, 
Inc., announced this week. 

Freeburg stated that qualifying 
five-State meets have already 
been set and there is a possibility 
that at least that many more will 
be planned in the next few weeks. 
Whitey Warner, director of League 
activity in Michigan for ASLI. 
will be in charge of the national 
tournament. 

As in the 1951 League and na- 
tional events, the play is expected 
to be divided into men's and wo-, 
men's team matches on the long 
boards and cushion boards. 



So. Illinois 
Phono Group 
Cancels Meet 

EAST ST. LOUIS, 111, March 
29.— The meeting of the Phono- 
graph Owners' Association of 
Southern Illinois, scheduled for 
Monday (24) in the Broadview 
Hotel here, was canceled. Richard 
Schneider, president, disclosed 
that the association, composed of 
principal operators in the area, 
no longer maintains its former 
status as a separate group but in- 
stead is serving as a board of di- 
rectors for a new operators' group 
called the Music Guild of South- 
ern Illinois. 

The Guild was formed last year 
and it was hoped, Schneider said, 
that thru formation of a new or- 
ganization more of the operators 
in the territory could be inter- 
ested in participating in its ac- 
tivity. 

The Guild is headed by Roy 
Kaesberg, of Fairbanks Music 
Company, who is serving as tem- 
porary president. E. McKelvey, 
of Modern Music Company, Ed- 
wardsville, 111, is serving as sec- 
retary. Meetings are held the sec- 
ond Wednesday of the month. 
Next session is slated for April 9. 

Kaesberg said that Guild mem- 
bers recently succeeded, thru tes- 
timony before the East St Louis 
City Council, in lowering a pro- 
posed $500 license fee on music 
operators to $200. Under the new 
regulation, an operator is taxed 
$200 for each 100 phonographs 
he operates, Kaesberg said. 

An existing fee of $25 for each 
machine, which formerly was 
shared jointly by operator and 
location owner, was made the 
sole responsibility of the location 
owner, Kaesberg said. 

He added that the Guild also 
has co-operated with the Music 
Operators of America in the ef- 
forts of the latter group to fight 
the Bryson-Kefauver Bill. 



'51 Exports Set Records 
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those countries which spent $10,- 
000 for either games, venders or 
phonos in a single month. Previous 
to that ruling operators in coun- 
tries spending $500 or more in a 
single month were listed, accord- 
ing to country. Despite this limit- 
ing of information, the monthly 
charts indicated that heavy ship- 
ments of jukes to Canada, Vene- 
zuela, Cuba and Mexico, plus the 
rapid development of the Japanese 
and French game markets, were 
the key to the record unit and dol- 
lar figures. 

Naturally, export-minded coin- 
men are speculating on business 
possibilities for the remainder of 
1952. While there is always con- 
siderable guessing as to what will 
happen to overseas trade in the 
months ahead, there is now " 



New Five Ball 
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strong feeling that the field will 
continue to expand and prosper at 
least the rest of the year. Actually, 
postwar dollar figures have aver- 
aged close to $3,500,000 for the 
past six years, and if it had not 
been for the embargoes by several 
countries in late 1947 and effect- 
tive thru the begining of last year, 
it is conceivable the average 
would have been near $5,000,000. 
As long as new markets are sought 
and carefully developed and the 
foreign buyers are made to feel 
their business is wanted, the field 
will continue to set new sales and 
shipment records. 



Ala. Operators Eye 
Tourist Ad Budget 

MONTGOMERY, Ala., March 29. 
— Operators of games, venders and 
juke boxes thruout the State are 
expected to gain more patronage 
from other areas this summer be- 
cause of a $50,000 advertising 
budget approved to attract tour- 
ists to Alabama. The sum was 
okayed this week by the advisory 
committee of the State Bureau of 
Publicity and Information and 
will be spent between April 1 
and September 30. 

A committee spokesman said 
most of the fund would be ear- 
marked for newspaper and maga- 
zine advertisements. An additional 
budget for radio advertising was 
previously approved. This money 
is being spent mostly for spot an- 
nouncements in the Florida resort 
cities with a view to influencing 
tourists to return to their homes 

by way of Alabama. 



thru this outlet offer the player 
extra shots. 

Replays on the new Bally prod 
uct are based on getting three, 
four or five numbers in a line on 
activated backglass score -sections 
and are directly dependent on 
how balls are guided into num- 
bered holes. Highlights of the 
game stressed by Jack Nelson. 
Bally general sales manager, in- 
clude a feature which spots the 
15, 16 and 17 on a mystery flash 
basis after the first three coins 
have been inserted. Another 
player advantage after three coins 
have been played is the lighting 
up of the "4-Corners" panel on 
the backglass. Players lighting the 
four corner numbers of a score 
section when the "4-Corners" 
panel is illuminated, tally a score 
of 200. To try for double scores, 
player inserts additional coin to: 
(a) spot numbers 14, 15, 16, 17, 
19 and 22; (b) light the 4-Corners 
panel, and (c) illuminate "Double" 
lights. All scores are doubled 
when the corresponding double 
light is on. 

After the five balls have been 
plaved, player has the option of 
purchasing extra balls. These are 
released on a progressive mystery 
flash basis. 



MERCURY ATHLETIC 
SCALES— HEW 



7 Stream Faucet 
On New Dispenser 

SOUTH GATE, Calif., March 29 
— Jule Johnson & Company has 
introduced a new non-coin op- 
erated soft drink dispenser, fea- 
turing a seven-stream push but- 
ton faucet. 

Called the Mighty Midget, it 
has a lift type valve thru which 
sirups and water are metered. 
Carbonated or non -carbonated 
drinks, in four flavors, may be 
offered in combination. 

Electrically refrigerated or ice 
cooled models offer from one to 
20 gallon sirup capacities. 




_ proven Penny Athletic 
Scale has made a hit throughout the 
country. Our new model is completely 
redesigned and is now being offered at a 
new low price, finished in a variety of 
colors. Write us for distributors' prices 
and all other information. Place orders 
now for early delivery. 

Write, wire or phone, 

GREAT LAKES SYSTEM 

Phone: Grand Blanc 275 
C-SZ74 S. Port Hwy. Flint, Michigan 



BALLY 

SPOT-LITE 

MflUH 

Peltlerew Supply Co. 



Mitchell Bldg. 



Springfield, O. 



COBRA CARTRIDGES 
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ORIGINAL PERFORMANCE GUAR 
ANTE ED « Days* Sarvice Via 
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ELECTRONIC INDUSTRIES 

•til N. 1st St. Phoenix, Arisen a 



WANTED 

Any quantity of Williams Twin Shuffle 
Alleys and Rock-Ola Model 1422. 

ROYAL MUSIC CO. 

34 Park St. Webster. Mass. 
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55 Distributors Meet 
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makes the most points, determined 
by the total of the balls pocketed. 
The No. 1 ball has a 1,000 point 
value, the No. 2 is figured at 2,000 
and the same arithmetic progres- 
sion takes place thru the No. 15 
ball which has a 15,000-point 
value. 

Exhibit Supply officials at the 
showing included Ford Sebastian, 
Clare Meyer, Frank Mencuri and 
Arthur Ehlcrt. In addition key 
sales staffers, Odel Kiel, Rod Mc- 
Alpin. Otto Behrens and Bill Gass- 
man aided in giving explanations 
of the game's high points to the 
distributors. 

Following are distributors who 
attended the showing: 

George Prock, General Distrib- 
uting, Co., Dallas; G. C. McCain, 
McCain Sales Co., Temple, Tex.; 
Lyn Brown, Brown Distributing 
Co., Los Angeles; Irv Blumenfeld, 
General Vending Sales, Baltimore; 
Harold Leiberman, Leiberman Mu- 



ll" ANTED 

Phonograph Route Man 

Rovth In North Carolina. 
Experienced end reference. R*pN: 
■OX D-169. c/e The Billboard 
Cincinnati 22, O. 



sic Co., Minneapolis-St. Paul; Irv 
Weiler, Uni - Con Distributing, 
Kansas City, Mo.; Phil Moss, Atlas 
Music, Des Moines; Mike Munves, 
Munves Distributing Co., New 
York; T. B. Holliday, Charlotte, 
N. C.; t Sam Solomons, Universal 
Coin Machine Exchange, Colum- 
bus, 0-: John Bilotta, Bilotta Dis- 
tributing Co., Albany. N. Y., and 
Newark, N. J.; C. O. Moon, Variety 
Distributing Co^ Atlanta; Ted 
Bush, Bush Distributing Co., 
Miami. 

Harry Pearl, Elizabeth. N. J.; 
Frank Page, Roanoke Vending Co.; 
Roanoke, Va.; Ken Wilkinson, San 
Antonio; Dan Stewart, Dan 
Stewart Co., Los Angeles and 
Salt Lake City; Pete Pieters and 
Joe Auton, King Pin Distributing 
Co., Kalamazoo, Mich.; Lou Boas- 
berg, New Orleans Novelty Co.; 
George George, Munroe Coin Ma- 
chine Exchange, Cleveland; I. H. 
Rothstein, Banner Specialty Co., 
Philadelphia; Herb Rosenthal. 
Banner Specialty Co., Pittsburgh; 
Gil Kitt, Empire Coin Machine 
Exchange; Joe Kline and Wally 
Finke, First Distributors; Len Mi- 
con and Montv West, World Wide 
Distributors; Nate Feinstein. Atlas 
Music Co.; Charlie Pieri and Clay- 
ton Nemeroff, Monarch Coin Ma- 
chines, Inc.; Vic Weiss and Bill 
Knapp, Allied Coin and Premium 
House, all of Chicago. 



Heavy Turnout 
Keys Baltimore 
Assn. Meeting 

BALTIMORE, March 29. — The 
Amusement Mach ine Operators' 
Association of Greater Baltimore 
held its regular bi-weekly meet- 
ing at Mandell-Ballow Restaurant 
here Monday (24), highlighted by 
an almost 100 per cent attendance. 

With President Irvin Goldner 
handling the gavel, the meeting 
was thrown open to a floor dis- 
cussion of pertinent problems af- 
fecting music and amusement 
game operating in this area. It 
marked the first regular meeting 
handled by the new executive 
slate installed at the group's fourth 
annual banquet March 2. Other 
officers of the association are Da- 
vid Koenigsberg, vice-president; 
Bernard J. Rose, secretary, and 
Moe Kaminsky, treasurer. The 
new AMOA board of governors 
is composed of Cecil Levinson, 
Charles Castoro. Irvin Mason. 
Judson Gallahan Jr., Maurice 
Davis and Nathan Mannes. 




Brand New! 

Buckley CRISS-CROSS 
JACKPOT BELLS 

5c-10c-25c-50c-$1.00 

Alio made for many foreign coim 



BUCKLEY 


20-34-33 


WALL AND BAR 


Record Selection* 


HUSIC BOXES . . . . 


5c or 10c Play 



Buckley Manufacturing Co. 

4223 W. Lake St. Chicago 24, III. 



» SPECIAL! PANORAMS — GUARANTFFn RECONDITIONED— WRITE! 

. RECONDITIONED EQUIPMENT — NEW EQUIPMENT — | 



United * Pl«y*r 

United S-Pl»yer 

Unmnjl Supfr Tw.n , 

C. C. Trophy Bowl 

Bally Hook Bowler 

William* Double Hoador 

C. C. Mrt Parade 

Keeney Leaeu* Bowler* 

Keeney 3 way Bowline Champ . . . . 



4-Pleyer Derby 

Exhibit Jet Own* 

Exhibit Cm Bron<hO 
Gottlieb Quartette . . 

William* Slve'est 

Gent© Serine Time 
Un 4-Pl.yef OellMO 

Keenev Oeluxe Leaewa 
Bowler 



w ; 
R » 
I 



Write for Complete Llat All Type* New ond ttecondltloi 

CLAYT 

■aw 



id Equl.rr 



CNARin 
PBI 

JJS7-5* N. LINCOLN AVE., CHICAGO 14, ILL. phone- Lintoln 9-3M6-7-I 



MONARCH COIN MACHINE, Inc. 



Miami Ops Add 
Five Members 

MIAMI, March 29.— The Amuse- 
ment Machine Operators' Assoc. a- 
. tion of Dade County admitted 
five new members at its regular 
monthly meeting at the El Como- 
doro Hotel here this week. Sammy 
Bamett and Bob Norman were 
: voted into the organization as 
regular members, while associate 
membership was granted Cy 
Wolfe, Florida Seeburg distributor 
[ with headquarters in Jacksonville; 
Jack Lipsiner, Miami service me- 
chanic, and Vincent Fioriano, 
Hollywood, Fla. 



rtttier lelS 9175 

Wurtitier 1IO0 375 

A M I Model A MS 

ami Model C 475 

A.M.I. Modal D Write 

Seobwrf Ml <B1ond)., 275 

Rock-Ola 14» 14S 

p«k OH 1494 17S 

Bock-Ola 1430 

IBbVBBMBHBBM d-Rffi 



de> 275 



* r. fiteondilionta- tittmiittttl r i 

EB|Y ELECTKIC CIGARETTE MACHINE— IMMEDIATE DELIVERY 

COMPLETE STOCK OF ALL 
VSEO FMOHOGRAPBS RECONDITIONED 

ATLAS MUSIC COMPANY 

I 2200 N. WESTERN AVE., CHICACO 47, ILLINOIS Phone: Armitaie 6-5005 




EVERY PIECE GUARANTEED 

5-BAIXS 



GAMES 

FUTURITY WRITE 

SPOT LITI WRITE 

BRIGHT SPOTS 5435 00 

CONEY ISLANDS 4 SO. 00 

BRIGHT LIGHTS 350.00 

LEADER 400.00 

TURF KINGS 200.00 

WINNER 150.00 

CHAMPION 65.00 

CITATION 49.50 

COLD CUP 39.50 

JOCKEY SPECIAL 34.50 

SPECIAL ENTRY 24.50 



COTTLIEB CLAMOR $165 00 

COTTL I E B BANK - A - BALL 100.00 

CENCO'S CANASTA 100.00 

UNITEO'S CAROLINA 44.50 

UN I TED' 5 STAR DUST 34.50 

UNITEO'S aqua-cade 34.50 

PHONOGRAPHS 

147 SEEBURG $160.00 

146 SCEBURC 110.00 

1080 WURLITER 170.00 

101S WURLtTZER 170.00 

400 AIREON CORONET 75.00 



ONE-THIRD DEPOSIT, BALANCE SIGHT DRAFT 

PARKER DISTRIBUTING COMPANY 

311 6TH AVE.. S. PHONE 4-0194, 42-1231 NASHVILLE. TENNESSEE 



Save at Least Part of Each Week's Earnings 
Buy U. S. Savings Stamps and Bonds 



r m 



To Order Your Market Place Ad 

USE THIS HANDY FORM TODAY 



TNE MARKET PLACE 

for the 

COIN MACHINE INDUS THY 



l*TtoMlMlEiikn|<'*J 
hr teli MkMm 
PmqmmI rV#4Btii» 
Stnrktsud 
^ Ibbm w jbIth*: 



★ 

CLASSIFIED 
ADVERTISING 
★ 



j Tint, print 
I • ro" want 
I • d.rpi.rrd. 



t •» T»« r«»' ■»••■•«• «««rin« w»rf. to Hu ii I Business Opportunities 

a "dtapjar-claaiifwd" in«..A la tha matf*" «*a» copy T«« »■«■ I wp(«lllMlllllM 



For Sale — Part or all 150 Wurlitier music 

boxes and 50 pin shuffle games: operation 
near Yellowstone National Park ; retiring, 
terms ok Boh M 6, Billboard, Cincinnati I , 
Ohio. 



Premium business fee tale, wholesale and 

! retail, catering to shuffleboard operators: in 
the heart of coin machine row: good lease: 
low rental; available immediately : about 
$2100 will swing the deal. Lester Paul, 649 
I Oth Ave. <46th St.). N. Y. C 



2 Then check here for whether you 
•want it to be a "regular classified" 
or the special, outstanding "display - 
claMWed" advertisement that gives your 
aaessage extra power and punch: 



□ Dbplar-Cbssirie. 



□ Regufar Clasiified 



3 



New chech off the classification 
• row want your advertisement to 



Help Wanted 



Mechanic, thoroughly experienced In all 

types music, including See©. 100"$, ampli- 
fieri pins and shuffle games; no drinkers 
or drifters: start immediately; references. 
J ex Phonograph Co., 1432 Main St., Jack- 
sonville. Fla. 



□ Agents and Distributors Wanted 

□ Help Wtnfed 

□ Paris. Supplies and Services 

□ Positions Wanted 

□ Routes for Sale 

□ Used Coin-Operated Equipment 

□ Waal to Bur 



: Parts, Supplies & Services 



■all Cur* Machines without Charms are 

. like Ships without Sails. They get nowhere. 
Put Charms in and go places. Eppy Charms, 
of course, the biggest- — best in the business 
Eppy, 91-15 144th Place. Jamaica 2, N. Y. 



Stamp Folders direct from manufacturer; 

low, low prices; immediate delivery; write 
for prices and sample. J. Schoenbach, 1645 
Bedford Ave., Brooklyn, N. V. 



_And last— complete this iati«it blank and rush your .dvcuiscmmt 

-.into rna vary naxf inue af Th. Billbod: 



Gentlemen: (un this 
advertisemenl in yovr 
"Hiriiet Place" it In- 
itiated below: 

□ Next iuue only 

□ Next 3 issues 

□ Heit 52 issues 

$ Payment 

enclosed 

□ Bill me 



Name_ 



Univareat phonograph cevan: will fit all 

uke boxes; all. purpose weather • proof 
leatherette cover, with duck back. Universal 
I -Bell & 5-Ball covers. $13.95 ea. Wico 
Corp.. 2907 W. Pulaski Rd.. Chicago. 111. 



Company. 



Address 

OhlX 



. lone 



. $late_ 



3 -wire *18 stranded rubber and braid in- 
sulated, cotton braid over-all: excellent for 
wall boxes at $26.50 per 1000 ft. [minimum 
order 1000 ft.), fob. Chicago. Ml. D. Cote- 
man & Sens. 4540 W. Addison St.. Chi- 
cago, III. 



Positions Wanted 



Signed: . 



ADVERTISING RATES 

O BEGUUR-CIMSIFIED 



Usual want-ad style, one paragraph, no 
display. First line set (n t at. bold, 
balance * pt. Herat. 

Per word % M 

% or more CONSECUTIVE or M \ ; 

insertions, par word all 

n consecutive insertions. 



Minimum S3, 



.14 



• DISPLAY CLASSIFIED 

Any advertisement using display make- 
up or whita space. Figure space btlwttn 
cut-off rules. 1 pt. rulo borders permitted 
only on ed* of 24 linos or more. 

Per agate line St.OO 

» or more CONSECUTIVE or M 

insertions, per agate line M 

S3 CONSECUTIVE insertions, 

por agate lino , M 

it inch equals 14 agate lines) 



Send all orders and inquiries to: COIN MACHINE MARKET PUCE. THE BILLBOARD. 
I 188 W. RANDOLPH ST.. CHICACO t. HI 



SALESMAN 

Wide Acquaintance With Beverage 
cup vending operators. Looking for prod- 
ucts like cup waste cans, syrups and 
concentrate?, filters, rubber mats, or what 
have you? Will do both personal contact 
and Own direct mail. Please send your 
literature. Will contact you only if you 
can do a real job. Not interested in com- 
mission in your first letter. Let me see 
product first. 

BOX NO. WE-600 

C/0 The Billboard 
168 W. Randolph Chicago I 



Used Coin-Operated 
Equipment 



A- 1 Bargain! Ci|ar«tte and Candy Vending 

Machines, all makes and models, lowest 
prices. What have you to sell? Mack Postel. 
2952 Milwaukee Ave.. Chicaco, III. 



Bowl-e- Machines tor sale, coin operated. 

popular game, money maker; no reasonable 
Offer refused. S. Coldae. Ally., Port Chriler 
5-3746. N. Y. 



Challengers. CoHlieb Crips, Kicker Catcher, 

Champion Basketballs, Popups. Whirlahall. 
Pikes Peaks. $10 each. American Machine 
Co.. 505 E. fetterson, Effingham, HI. 



Cigarette Machines — for the finest let re- 
conditioned cigarette machine?; used equip- 
ment that looks and works like new; each 
machine equipped with king-sixe conver- 
sions; write or phone and wire collect on 
orders. CI ay mark Dist. Co., 62 Trinity Ave., 
S. W. AL. 2869. Atlanta. Ca. 



Clean arcade machines — 2 Detuse Photo- 

maf ics, $650 ea, ; 1 947 Voce- o-Gr apt.. S495 : 
Heavy Hitter, $60: Pitch'em and Bat'em, 
SI85; Goalee. $110; Chicago Coin Pistol, 
$118; Striking Clock. 590 Baldridge, 6678 
Academy. Brighton, Mich. 



For Sale — Coin ted*M, RCA's and Tradios. 

$24.95 each; also console radios available; 
we buy, trade and sell coin red<o*. Alding- 
son Co., Inc., P. O. Box 56S4, DalUjS, Texas. 



For Sale — Mills, (ennlngs. Pace. Watting 

Belts: beautifully reconditioned Bally Clover 
Bell; used pin games, alleys, etc.; trades 
accepted; 12 years of reliable dealing. Gen- 
eral Com Machine Co.. 225 N. 9th St.. 
Philadelphia. Pa. WAInut 2-4378. 



For Sale: 20 NW. 33 1< Cum Ball Machines. 

$4.50 each; 25 Victor Model V U bulk 
vendors. $7 each; 25 3-column 1* Holley- 
wares, $10 each; 20 5* Universal Deluxes, 
S10 each; 20 Frenehboy popcorn dispensers, 
one month old. $25 each, 15 SK Hunters. 2 
months old. $35 each. All prices quoted 
f oh Miami, 1 ; deposit with order. Tropical 
Vendors, 141 5. W. 53rd Court, M*mi 44. 
Fla. 



Headquarters for gum vending machines: 

Mills 1c vendors 'rebuilt and guaranteed by 
factory) dispensing Deniync, Bcoman's and 
Adams Chiclets; new low prtce on both ma- 
chines and gum, insuring steady profits. 
Write now. Hal R. Mecks. 55 West 42nd 
St.. N. Y. 18; N. Y. 



Keeney Air Raider, $9$ ; Mutoscope Sky 

Fighter, $85: Mufo?cope Drivemobile, $125; 
Undersea Raider, $75; Scientific Field Goal, 
$45; Dale Gun, $55; Gypsy Card Vendor, 
S25; Mills Punching Bag. $85: Bally De- 
fender, $75. \'s deposit, balance C.O.D. 
Belle Isle Amusement Center, 7217 E. Jef- 
ferson Ave.. Detroit 14. Mich. Phone: 
Lorain 7-6981. 



Pokerino tables, rctinishod, new plywood 

playing surface, new silver, glass, perfect 
condition, $95.00. James Travis. 204 N. 
ird, Millville, N. |. 



Real lew prices — U-Setect-lt Candy Ma- 
chines. 72 bar size. 527.50 each. Latest 
model. 8 column cigarette machines. Uneeda 
quarter operation. $55 each. Also real low 
prices on all other makes. Write what you 
have to sell Harris Vending. 27 17 N. Park 
Ave.. Philadelphia, Pa. 



Wallboies — Have 12$ post-war 5< model 

Wt-L?5 Seeburg Wallboxes @ $10 each. 
Write Semmons-Pennington Co.. 1049 Union 
Ave., Memphis, Tenn, 



Will trade Turf Kinp I Real newi for Music, 

Cigarette or any other coin machine equip- 
ment. Runyon, 1 23 West Run von St., 
Newark S, N. J 



2 Seeburg Regafs. 4 Vogues. 1 Cotenel, aM 

in good working order, $47.50 each: 33 Id 
Masters, vend any kind merchandise. $7.95 
each. \'2 deposit. Box 12S2. Aransas Pass, 
Texas. Want Tom Thumb miniature vendors. 



17 Atlas bantam nut vending machines tear 

less than half cost; A-I condition. F. E. 
Lowry, R. D. 3. Alliance. Ohio. 



20 National King "100" S< chocolate bar 

venders, used four months: excellent con- 
dition ; $15 each. 1 3 deposit. McKeny 
Automatic Sales, Crescent City. Fla. 



SO St new type Buckley 20 and 24 Selection 

Boxes S5 each. Supreme Distributors, Inc., 
3700 N. E. 2nd Ave.. Miamt. Fla. 



Want to Buy 



Wanted — Metal Typers, any condition: 

Groetchen or Stai~dard Red Daugherty, 
Nashville 9. Tenn. 



Want to Buy — All Late Model Phonographs 

tor cash State quantity, condition and price 
in letter Seacoast Distributors. 1200-B 
North Ave , Elizabeth. N. |. 



Wanted —Jlock-Ola 1422's, 1426 s; ahe 

Chester Pollard football, any condition. 
William Sutton. 213 Lincoln Ave., Mead- 
ville. Pa. 



Wanted: Victor Toppers. Skill Thrill Tilt 

Test, Mutoscope Mo^ie. Kicker and Catcher, 
Whirlahall. Steeplechase. Metal Typer. Kirk 
or A.B.T. Cuesser Scale. Watling 200 and 
400 Fortune Low Scale; state age, condition. 
Ace Music Co , Waukon. Iowa. 



;j y OuR name 

H -40D*£SS 



* rc, UR local 

c^weTDT^J ■ 

AMERICAN CANCER SOCIETY 



108 COIN MACHINES 



THE BILLBOARD 



APRIL 5. 1952 



CALL "ECONOMY .V RELIABILITY*' TO YOUR 
DOOR WITH CENTRAL OHIO Q UALITY BUYS 
ONE BALLS Ntw 



ACROSS THE BOARD 
WINNER 

FUTURITY 

USED ONE BALLS 

TURF KING S249.M 
CHAMPION - . . fS.M 
WINNERS 141. SO 

CITATION *S.OO 

Ready for Location 

FIVE BlllS Nfw 

COTT. QUARTET 
CHI. COIN KINO PIN 
UNITED STEEPLE- 
CHASE 
GENCO SPRINGTIME 



FIVE BAILS u»o 

D i I.-. ■ $49.50 

Barnacle Bill 4t.J0 
Minstrel Man 149.S0 
Rockettet 119. SO 

Hjrvfv . . 1 59.50 

Joker 149 so 

Knockout . 159. jo 
4 Horsemen I10.S0 
Thine. 8? SO 

Champ . . If.50 
Maryland 109 so 
Speedway . 1*9. S» 

ja«k * Jin 4t.se 

Carnival 39.5* 

Witch My 

Llna 149 50 

MANY OTHERS 



SHUFFLE ALLEYS 

NEW 

4 PLAYER KEENEY 

MYSTERY SCORE 
BOWLING LEAGUE 



UNITED 
6 PLA YER DE LUXE 

CHI COIN 
4 PLAYER BOWLER 



USED 

4 WAY KEENEY I .We 

ABC BOWLER (new) 
BOWLING LEAGUE 
UNITED EXPRESS 
BOWL ETTE 
PIN BOY 

UNITED SKTF ALLEY 
KING PIN 
MANY OTHERS 



WANTED 



BALLY CONEY ISLAND 
ANY TYPE CARD GAME 
WILL PAY CASH 
OR TRADE 



NEW LOW PRICES 
WSM £— iVIflf— PHONf 



CENTRAL OHIO COIN MACHINE EXCHANGE 



BINGO GAMES 

NEW 



UStO 

BALLY BRIGHT LITES 
BALLY BRIGHT SPOTS 
BALLY BROADWAYS 
UNITED ZINGOS 
KEENEY HOLIDAYS 
UNITED ABC 
UNIVERSAL J STARS 
BALLY CONEYJSLAND 
UNITED LEADER 
UNITED 3-4-5 



KEENS T 

ELECTRIC CIGARETTE 
VENDORS 
WITH CHANGERS 



USED ELECTRIC 
CIGARETTE MACHINES 

National, 9 col. 5125.M 

row*, i coi. . . iis.ee 

♦SO— National 

Moch 19-50 

930 — National 

Mach 79.59 



525 S. HIGH ST., COLUMBUS, OHIO 



ADoms 7254 




UNIVERSAL BOWLOMATICS 

1 8 Ft. Automatic Bowling Alleys Coin Operated 



New $695.00 
PIN GAMES 

Gottlieb Joker $145.00 

Williams Del err 100.00 j Bally Champion 

Chicoin King Pin 275.00 ; Universal Winner 



Used $495.00 
ARCADE EQUIPMENT 

ally Turf Kings $225.00 

75.00 
50.00 



Camel Caravan 



65.00 Billy Coney Island 465.00 



Madison Sq. Garden 135.00 Bright Spot 4S0.00 

Seeburg Bear Cun 350.00 Bally Bright Lights 350.00 

Kecncy Lite-a-Line 225.00 Universal A.B.C 300.00 

One-third deposit with order, balance C.O.D. or S D 

THE HUB ENTERPRISES, INC. 

32 S. Charles St.. Baltimore 1. Md. Lexington 6446-7 



FOLK TALENT AND TUNES 



' Continued from yaae SO 



— MUSIC CLEARANCE 

35 Wurlitzer 1015, completely reconditioned ....$175 

6 Wurlitxer 1100, reconditioned— ready for location $350 

51 Wurlitzer 3020 Wjllboxes, very clean. Ea $35 

4 Wurlitxer 1017 Hideaways, shopped -ready for location ....$195 

3 Wurlitxer 1080, clean — ready for location $175 

6 Seeburg 146 Hideaways, completely shopped $150 

SPECIAL 

50 SEEBURG 3W2L56 5c 3-Wire WALLBOXES 

Coven repainted — like new. Lot* of 10 or more only SIS ea. 

EXCLUSIVE GOTTLIEB. WILLIAMS AND SEEBURG DISTRIBUTORS 

Remember 
IN NEW ENGLAND 
IT'S TIIMOUNT! 



40 WALTHAM STREET 
BOSTON 18. MASS 



SILK SCREENED FQ 
REPLACEMENT TOPS 

UNITED: 1 player. 2. 4. 5 & 6 sixes; 

3 alley and 9 alley 
UNIVERSAL: 94 Inch length 
CHICAGO COIN: SB* j tor 8' alley; 94 

for 9' alley 
KEENEY: Mention name and six* of fame 
BALLY: Mention name and size of Rome 
30-20 Score & Pirn Silk Screened Yellow 

Center t> Red Border 


IRMICA PLAYFIELD 
for SHUFFLE ALLEYS 

SHIPPED SAAtf DAY AS ORDER 
JtfCffVfD 

Minimum Shipment S Sheets 

Free Samples Sent on Request 

Insist on Formica Lab*! Screened 

Try Our Pins to Replace Your Smalt Ones 

Easily Installed Clue Furnished Free 


] Clant 9 V] Inch Pin Conversion tor 1 
Chicago Coin and Universal | 


Buy from ovr distributors or write to mt direct. 
Dr it ri ox/tors Wanted t very where. 


EDELCO MANUFACTURING and Sales Company 

123 CADILLAC SQUARE, DETROIT, MICH. TEL.! WO Q-8 547 



★ * BADGER BARGAINS * * 



Ola Rocket 50-51 $4*3 

Wurlitter Model 12S0 471. 

Wurlitxer Model IBIS IBt, 

AMI Model ft «W 

AMI Model A1 141. 

Seeburg 144s 14*. 

Packard Wall Boxes * 

Exhibit Six Shooter I'M. 

WilUams Music Mite •*. 

Keeney Bowline, Champ •* 

Seeburg 100 Select-e-Matic 

Bally Broadways 

Geneo Shuttle Target 

United Shufflecede " v 

Williams Double Header t*. 

Bally Hot Rods . it. 

United ABC ■ 1*1' 

BADGER SALES CO. 

riSl WEST PICO BLVD. 
LOS ANGELES, CALIF. 



Belly Turf Kines S2*S.M 

00 I Quitter With Films t*.3B 

» Belly Citation* - 4*-50 

J? ; Bally Futurities (New) Write 

Belly Brieht Lltes , 3*1.00 

Bally Champion 14*.50 

Williams Hayburner 249.00 

!5o I Bally Coney Island 450.00 

30 Seebunp Bear 0>vn 1**.30 

.00 1 Muto. Photometie 1*3.00 r A 

.00 i Muto. Voice-o-Greph 30S.0Q flj 

■ 50 Mills Pinorim Peek 7*3.00 Pj 

50 Exhibit Gun Patrol 235.00 fJ 

50 < Chi. Coin Horu Shoes iNtwi 109.50 r A 

50 *<eenev Holidays 193.00 

00 Bally Shuttle Champ 79.50 

, BADGER NOVELTY CO 

2544 N. NTH ST. 
MILWAUKEE, WIS, 



j 



celebrated 20 years of broadcast- 
ing from the Eighth Street Thea- 
ter on March 22 with a gala party. 
However, several familiar faces 
were absent. Homer and Jelhroe, 
after a two-week run at the Frol- 
ics in Omaha, were hit by a bliz- 
zard and arrived too late to par- 
ticipate. Donna Wilson, of 'the 
Beaver Valley Sweethearts, also 
missed the show due to tonsil 
trouble, but sister Colleen car- 
ried on, with Arkie and Wally 
Moore lending an assist. 

Bill Bailer made a quick trip 
to Milwaukee recently to set sev- 
eral acts for the "Old American 
Barn Dance." Shooting on the 
film series will resume in a few 
weeks at Kling Studios, Bailey 
said, with Fred Niles directing. 
. . . Bob Atcher returned to Chi- 
cago after touring thru Iowa in 
behalf of his Meadow Gold Ranch 
TV show which is expanding into 
five new markets in the latter 
State via kinescopes. 

Disk Jockey Doings 

her first Paramount picture next 
month and will play London late 
this spring. .... The 92nd In- 
fantry Division reunion dance at 
the Golden Gate Ballroom, New 
York, on Saturday (29) will fea- 
ture the Lucky Thompson ork, 
Lee Richardson, and Morris Lane, 
and many guest stars of stage, 
radio, TV and the sports world. 

Tommy Carlisle, nephew of the 
Carlisle* (Mercury); has moved 
his wax spinning from WCLK, 
Campbellsville, Ky., to WORL, 
Knoxville, Tenn. . . . George 
Wilhelm. KXLA, Pasadena, Calif., 
late evening spinner, has inserted 
a weekly half-hour of interna- 
tional folk music to pace his 
many shows. Cliff Rodgers. 
WHKK. Akron, reports that his 
protege. Eddy Wayne, formerly 
with London, will duet with 
Marly Roberts, the WCKY, Cin- 
cinnati, platter pilot on a Dome 
recording session. Rodgers, along 
with the cast of "The WHKK 
Jamboree," have been playing to 
high schools twice weekly. Per- 
sonnel includes: The Buckeye 
Pals. Dale Heiser. Bud Woody. 
Happy Hank Pawlak. Fiddlin' 
Bobby, the Melody Maids and 
Wayne. . . . Tex Clark. WDOK, 
Cleveland, and hfs Rainbow Val- 
ley Gang are doing a weekly 
square dance night at the local 
Sommers Hall. . . . Reggie Ward, 
formerly in Louisiana, has moved 
to KDET, Center. Tex., where 
he'll work with Leon Sanders. 
Sanders reports that Lefty Frii- 
lell underwent a tonsilectomy, 
but is back working again. . . . 
Johnny Harper. KRLD, Dallas, 
has been bedded two weeks by a 
throat infection, but is returning 
soon. He started an hour of pre- 
viewing new releases on his 
Thursday night show. 

Potato Pete Hunter, KLEE, 
Houston, reports that Magnolia 
Gardens, Houston folk music 
park, reopens April 11. Hunter 
will emsee the shows. Opening 
show is topped by Johnny and 
Jack and the Tennessee Mountain 
Boys. . . . Uncle Joe Johnson, 
who doubles between manager of 
the live cast at WPAQ, Mt. Airy, 
N. C, and the d. j. spot, reports 
that he got local merchants to 
donate $350 worth of merchan- 
dise at a recent live show there. 
The lure of the prizes tripled any 
previous attendance to the live 
show. . . Boots Woodall and the 
TV Wranglers of WAGA, Atlanta, 
have inked a three-year pact with 
Dee Kilpalrick of Mercury, ac- 
cording to Jon Farmer, the sta- 
tions d.j. . . . Carl (Mr. Sun- 
shine) Swanson. veteran spinner 
at WRUN. Utica. N. Y„ cut his 
first session for MGM records re- 
cently. 

Clarence Knecland. the Jewitt 
City, Conn., d.j., reports that A. P. 
Carter has inked with Acme com- 
pany, selling records by Carter 
and his family. Carter, one of the 
pioneers in country wax with Vic- 




Eirlusive [f~ {jjU LI Distributors in Kentucky, Indiana, Southern Ohio 
"The House that Confidence Built" 



SOUTHERN AUTOMATIC 

MUSIC COMPANY, INC. 



■ ESTABLISHED 1933 

I 735 S. Brook St., Louisville 3, Ky. 1000 Broadway, Cincinnati. Ohio 

I 240 lorferson St., Lexington 2, Ky. SOU E. Miumee Ave., Ft. Wayne 4, I 

Ztmm 129 W. North St., Indianapolis, Ind. 



FOR, SALE 

Well established route consist ins of 32 
pieces music. 70 wallbox.es. 50 Chev. 
pickup, shop, records, etc. Located In 
one of Florida's principal year-round 
cities. Priced right for cash sale. 

BOX DI76 

The Billboard, Cincinnati 22, Ohio 




LUNCH COUNTER GAME 

(Skill) START ROUTE. 
Gigantic collections. U9.40 
doi. Samples $7.50 ea., 
shipped ppd. 2S% deposit 

on C.O.D 'i. 

LEGAL5HARE INDUSTRIES 



'Wishim Well" 



tor, is making his first records in 
eight years. His first release is 
"There's a Bright Side Some- 
where" and "Pretty Raindrops." 
Records are sent from Campbells- 
ville, Ky. . . . Smoker Smith 
taped an interview with Spike 
Jones during his' recent visit at 
KRNT, Des Moines, plugging 
Jones* first Victor country release 
with the Country Cousins. . . . 
Connie B. Gay, WARL. Arling- 
ton, Va.. reports that the Cross 
Roads, Washington bistro, is us- 
ing country names. . . . Elmer 
Snodgrass, WAKE, Greenville, 
S. C, has contracted to work a 
pre-game show before each of 
the local baseball games. . . . 
Cousin Clyde. WANN, Annapolis, 
Md., reports that the station is 
airing 14 .hours of h.b. per week 
and has hired Waxie Maxie to 
supplement Clyde's coverage. . . . 
Bob Koli. WHBO, Tampa, reports 
that his mike contemporaray, Un- 
cle Zeb Summers, celebrated his 
birthday in the studio with lis- 
teners serving cake and coffee. 
. . . Al Morris. Wt)NE, Dayton, 
O., is working live Saturday aft- 
ernoon shows with Ike Banner 
and Glen Watson. , . . Johnny 
Rion. WIBV, Belleville, 111., is now 
doing 20 hours per week with the 
addition of a new 15-minute daily 
scg. 



RHYTHM AND 
BLUES NOTES 



• Continued from page 51 



Thomson ork will play the Renais- 
sance Ballroom, New York, Easter 
Sunday. . . . Earl Hines into the 
Blue Mirror, Washington, April 3. 
. . . Nudie Williams cut two sides 
with Wheeler Records last week. 
The Sam Donahue ork, featuring 
organist Bill Dogger! and drum- 
mer Kelly Martin, both formerly 
with Louis Jordan, backed the 
warbler. 



VOX JOX 



t Continued from page 40 



Gripes and Clows 

"Pet Peeve: Deejays com- 
plaining about not getting 
service from certain record 
companies. Seems to me like 
riding the gift horse together." 
—Bill Gwaliney. WLPM. Suf- 
folk, Va. . . . "Had a wonderful 
backstage tete-tete with Billy 
Eckstine and Count Basie, and 
found it quite refreshing to run 
into a couple of 100 per cent 
co-operative 'big names.' We 
find most of them about 80 per 
cent co-operative." — Lee Gar- 
rett. WROV, Roanoke, Va. . . . 
"What has happened to Don 
Cornell? His new side of 'I'll 
Walk Alone' was a real dog. Is 
he trying to change his style to 
the blues shouter method? One 
Johnnie Ray is enough." — 
Gerry Grainger. KOSA, Odes- 
sa, Tex. . . . "Why don't some 
of the bands ever come to this 
neck of the woods? I've been 
here in Reno for a year and a 
half, and the nearest thing to a 
name that's ever played here 
was Ray Herbeck. How about 
it, you West Coast promoters?" 
— Bill Ruff. KOLO, Reno, Nev. 
. . . "For the past six months I 
have been haunted by recur- 
ring complaints by record reps 
concerning statements alleged- 
ly made by me about some top 
artists. A week after Vaughn 
Monroe's appearance here (on 
my program) I was supposed 
to have devoted much space in 
your publication to deprecating 
the talents of that very fine 
gentleman. I did not at any 
time make the derogatory 
statements about him attrib- 
uted to me; and I have not — 
either on the air or off the air 
— ever disparaged any artist or 
the companies he works for. 
I'll have nothing but praise for 
London, too, if they'll just let 
me plug their material. 
Whoosh!" — Don John Ross, 
WJTN, Jamestown, N. Y. 



PURVEYORS' PARADE OF BARGAINS 

FIVE BALLS 



KEENEY 

LEAGUE 
BOWLER 



4 

Plar*r 

$21950 



twin PokeriM $185.00 

ROCK -OLA— 

s huff Lane f 30.00 

Shu«le Jwnejl* . . . S0.S0 
KEENEY— 

Bowlin e Champ , . lOv.SO 
Wms. Double 

Header .% Sf.JO 

Cento Glider 2«.50 

Genco Shuf. Tercet It*. SO 
Unlv. Twin Bowler 49. so 
Universal Sup«r 

Twin Bowltr ... tt.S* 
■ALLY— 

Speed Bowler $ 40. St 

Bowler, F.P 40 M 

wball 8» .so 

UNITED— 

In Rebound •219.M 

Twin Express 149. SO 

Shu*. Alloy Exprau 4S.H 
Shuffle Alloy, F.P. 34 50 

Four Player Z7S.N 

Shuffle Alloy t*M 

Twin Shufflecad*. . 199. so 



Telecard W 50 

Bi«j Top 49 M 

Gondola If.Sf 

WiKdniin :«50 

Float in* Power 30.M 

Peradls* 10.M 

Seloct-0-Cord <t.5B 

ONE-BALLS 

Champions fllt.M 

Citations 74.M 

Jockey Special S4.M 

Special Entry 4».M 



toot Mi 

SHUFFIEB04SDS 
U-20K. SKCIAl! 

WRITE 



Excellent 
Condition 



UNITED 
6-PLAYER 



J 319 



,so 



He. National Shuffle 



CIGARETTE MACHINES 
35c Sfefs 

NATIONAL SfiC.OO 
950 OJ 



SHUFFLEBOARD SUPPLIES 

Shuffle Game Wax, 

Case <T3) S 3 JO 

Fast Wax, Cos* (12) 4. SO 

Pucks (Set o* a 1 j oo 

Score Sheets, 10 

Pods 7.94) 

Fluorescent Llphts, 

pair 21.54 

Used Rock-Ola Ihuf. 

fleboerd Lltes, Pr. 12.M 
New Wall-Typo 

Scoreboard .. 70. M 

Adlusters IB 50 



BIN&O TYPE GAMES 

Lite-a-Lines ...tlff.M 

Five-Star ISO 60 

New S-Star . . . 205.00 



PREMIUM SPECIAL 
OF THE WEEK! 

Lars* Woven , - 

Picnic Basket >3 S0 

with service _ 
Sample $5.25 



PURVEYOR Shuffleboard Co. 

4322-24 N. WESTERN AVE. PHONE: JUNIPER 8-1814 CHICAGO 18, ILL. 



FOR SALE 



Coin Machine Route In Southern Arizona. Over 2S0 pieces: 98 Phonographs. 
24 One-Ball, 10 Shulflcboards, 23 Bum litis Games, 14 Pokerlno. 3 Six-Shoot 
Gun. A i-i i 350 Wall Boxes, 84 Speakers. Record shop. Very lance utorc t 
■hop. Completely equipped of flee. Approximately OlS.OOO In parte and 
Route established many years. Very little competition. Owner retirini. Gu 
$800 to $1,000 week net profit. SoO.WCW cash required. Balance can be arra 
reliable party. None other need apply. 

BOX D-175, c.o THE Billboard, CINCINNATI 22, O. 



78 Pins, 
tr. 1 Jet 

nfied for 




STRIKE BACK 



Give to Conquer Canter! 



AMERICAN CANCER SOCIETY 



APRIL 5, 1952 



THE BILLBOARD 



COIN MACHINES 10. 




World Famoui M^nur^cr 
Amuitmint Ridei 



The v .-.ruble toted control illowt 
the ratllnl tot* to rid* lately; 
should * larger child e« teen-age, 
•V»ir« mere action j gentle pull nit 
the rein* increase* the motion to 
o*Y iiniuJ speed. Our large 
factory end modern production 
methods allow us to sell at sensible 
prices. Wrtle today tor full in- 
formation. 



KINC AMUSEMENT CO. 

Ml. Clement. M.ch. 



CLOSE OUTS! 

ALL BRAND NEW 

IN ORIGINAL FACTORY CRATIS 

* * * 

UNIVERSAL WINNER ....$250.00 

* * * 

WILLIAMS QUARTERBACK 199.50 

* * * 

WILLIAMS MUSIC MITE . 129.50 

\'i cash with order, balance C O D 

GENERAL VENDING SALES CORP. 

239-245 W. Siddlo St. Baltimore, Md. 



Coinmen You Know 



Miami 

Ed Connelly and wife, Janei. 
who operate a music route at 
Clewiston, Fla., were in town on 
a buying trip. They reported that 
Eddie Tindall, of Okeechobee, had 
sold his music route to the owner 
of a radio shop. The Connellys 
also said that juke box operators 
in the West Palm Beach-Palm 
Beach area are organizing an as- 
sociation. 

Florida Record & Music Com- 
pany tossed a cocktail party in 
honor of Los Paul and Mary Ford 
in the McAllister hotel, attended 
by some 300 persons including 
many juke box ops. Florida Mu- 
sic Is the area distributor for 
Capitol records, the label under 
which the Paul-Ford duo have 
zoomed to sensational heights. 

Not long ago music operators 
of Greater Miami were also 
among the guests at a special pre- 
view showing of Jane Froman's 
new movie "With a Song in My 
Heart," at the Mayfair theater, 
attended by many disk jockeys, 
record distributors, music opera- 
, tors and others in the trade. 



WANTED! 

Will Pay Top 
CASH 

Foi Bally Broadway and United 3-4 5 
(n«w 01 us fed). Side lowMt cash 
price and quantity available for 
txnmediato shipment. 

Write or Wire 

B & B NOVELTY CO. 

103 1 Colden Cat* Ave. 
Sen Francisco, CeUf. 

Phone: Fiikmore 6-7125 



DALE 
EXHIBIT 

GUNS, 
$49.95 

f.o.B. Da'roil 

Music Service Co. 

2633 Woodward Octroit. Mich. 



GOOD BUYS 
FOR MUSIC OPERATORS 

PACKARD PHONOGRAPHS - USED 

Manhattan $100.00 

1 H. I. PHONOGRAPHS — USED 

Meri.i ■ $445.00 

ROCK OtA PHONOGRAPHS — USED 

Medal 1428 $149 50 

M.4.1 1422 VV.Su 

W. It. Distributors, Ipe. 

1012 Market St. St. Uuis. Mo. 



WANTED 

Service Man with experience on Music, 
Bowling and Pin Ball Machines. Union 
wages. References required. 

SYDAH VENDING CO. 

159 S. Colics* SI. Akron. O. 



FOR SALE 

Baher'eKlckere. Catcher Counter Games, 
proven money-maker, originally $49.50, 
prtred lo ecll at »M.50 F.O.B. KouUl 
Daytona. New or guaranteed like new. 
Ea>Jly converted either lr or 5t> play. 
1/3 deposit will, order— bela ncm C.O.O 
Dtvount on lou of ten or more. Write 

Counter Games Sales 

t*. Q. »ok 511 South Peyton*., Fie. 



Deaths 

Earl B. Tally, 38, in Long 
Beach, Calif., Monday (24), 
after a long illness. Talley, 
who's Talley Cigarette Serv- 
ice was one of the largest op- 
erations in the area, had been 
blind for a number of years. 
He was active in civic organ- 
izations and in industry as- 
sociations. 



Detroit 

Harry Tennyson Jr., manager 
of Auto Truck Rental, and Dr. 
Richard Straith, Detroit physi- 
cian, have developed a new auto- 
matic parking device to be 
coin -opera ted, under the name 
of Park o-Matic, Inc. Offices of 
the company are at 145 West 
Elizabeth Street. Details of the 
device it was announced would 
not be made public for a few 
months. Leo H. Robb and Ernest 
L. Boggs also are associated with 
the venture. 

Clayton E. RuseelL recently 
with Music Systems, Inc., follow- 
ing his discharge from the Army, 
and Lloyd H. Cuqua, formerly 
with the Patterson Music Com- 
pany, have formally registered 
the R &i L Phonograph Service, 
with headquarters at 7537 Lin- 
wood Avenue. With about 15 
years' experience apiece in the 
juke box field as servicemen, 
they will specialize in servicing 
equipment for operators exclu- 
sively, and do not plan to go into 
the operating end of the business. 

Tony Siracuse. owner of the 
Circle Music Company in Dear- I 
born, is convalescing following I 
a major operation. . . . Edward R. 
Shearin, business agent of the 
Teamsters Union Local 594 at 
Chattanooga, was a visitor at De- 
troit local headquarters. . . . 
Leonard Farber has taken over 
sole ownership of the Olympic 
Vending Company, upon the 
withdrawal of his partner, Wil- 
liam Mihalo. famed as the world's 
long distance walking champion. 

(Continued on page 110) 



Nowm. 



following two y e a r • of 
engineering development and 
location tests 



EXHIBIT SUPPLY 

COMPANY 
presents through 

MIKE MUNVES 

CORPORATION 



TWiN ROTATION 



Inaugurating 
The Future 
Trend In 
SHUFFLE 
CAMES 



MIKE MUNVES CORP. 

NEW YORK CITY • BRyanf 9-6677 

1 

all the news of your 

^ see page 3 for rates 






VYHUE EACH Pi* _ — — m , 

SUPER "LUX* 

LIAGUC BOW** 

B AS»S WHEN _U* tX/xcnY B Y 



10 259 MUSI ATTRACTION. 



i.a-3 0R4PlATWS. A 



★ KEENEY LITE-UP PINS 
* 20-30 Automatic Scoring 
* Up to 4 Players Each Game 
★ Plastic tVtk-SUCK Silent Play-field 

%*tatt KEE NET'S 

SUPER DELUXE 
LEAGUE BOWLER 

TODAY! 



Qjjlfi FROM YOUR- 

KEENEY DISTRIBUTOR 




A "MATCH THIS SCORE" 
TAKES IN MORE! 



.to 



COIN MACHINES 



THE BILLBOARD 



APRIL 5. If 



■ 



BEST VALUES ALWAYS at 

WORLD WIDE 



51UGFE5T 



WWUAMS Do L«x« 

WORLD SERIES 

Real.it. c b-wb.1l thrttlt pr«- 



Tim*! lorrH ic, ihrlllint, tops 
■jj In grand slam baseball Milan. 
■ Niw in • baekltoord diamond 
— thr«e dimernieni. Ball plav- 
tr oetuelty runt beoea. Roil- 
—M ewers, thump-ar kwmatn, Mlp- 
•»•■■» Increased otey appeal! 



■ xe it i n j , f aa*; baae-rvn ni nej 
act ton within Haht-tna play- 
field dlamand. Mlflh acara 
ewereH. s^n< entry coin 
chvta takai nickels, dimes 
and snorters — legal 
EVERYWHERE. 



SPECIAL— WRITE 



William 

HORSEFEAIMM 



Three dlirtenslonal race 
track — horses actually 
race to thrilling finish. 



W.ll.nms 

SHOOT THE MOON 

Th umnr - bamatn ed- 
vana« rtcktl toward 
moon. A "Fwtwral" now 
theme that strikes the 
lmeo< nation. Hiah scoro. 



VVtlKsm* 

SWEEPSTAKES 

THey're offt Horao roca 
thrills falore! Skill flip- 
pan control rail gallop 
to tho ftnlah. Two dreo 
chwtaa — ono or two 
players. 



Coinmen 
You Know 



• Continued from page 109 



THE BILLBOARD 



Index 




GENUINE FORMICA TOP 

Accost no sutwtltute. Now »Wk sera ana d 
aj too. tncraaaaa play at onca. Makas your 
BJ old shuffle gam* look now. it (manatee 

COOTly rupnying, detail and wsn.no. 

BJ Available tor United 1, 4, I, I plovers 
and Chi Com and Universal Rt abound t. 

| I' sin $29.50 9' the $34.50 
immm mm m ( 



Williams DOUBLE HEADER 

Ooneo glider r. , 

Chi Coin SHUFFLE ALLEY , 

Umt.d TWIN REBOUND 

Unltod 4 PLAYER 

United O PLAYER , 

Kcanav DOUBLE BOWLER 

Kaanav LEAOUE BOWLER 

Unlvorsal HIGH SCORE BOWLER 
Universal SUPER TWIN BOWLER.. 



The company operates a diversi- 
fied route of penny, ice cream, 
and cigarette venders. 

Eddie Heamdon, who operates a 
dry goods store, is launching a 
juke box route, with headquarters 
at his store, taking over a number 
of machines from an established 
route. . . . Elroy McDonald, for- 
merly a partner with two veteran 
Detroit operators, William Brown 
and Norman La Fleur in the 
amusement games field, is now 
head of Electric Door Operators, 
Inc. 

Louis Mancuso, former partner 
in the recently closed Playland 
Amusement Center, operated as a 
Downtown Arcade by the Auto 
City Merchandise Company, has 
moved to Cleveland to go into the 
construction business. His part- 
ner, Frank Oliverto, is planning to 
make a new connection in this 
city. . . . Carl Angott, of the An- 
gott Distributing Company, local 
Wurlitzer distributor, is complet- 
ing a $12,000 construction and ex- 
pansion program, including an ad- 1 
dition at the rear of the old west 
unit of their salesrooms, and the 
purchase of two additional park- 
ing lots. . . . Albert A. Wetdman, 
of Weidman National Sales, is con- 
valescing from a severe cold. 



of Advertised Used 
Machine Prices 

IIIIIIIIIIIIIIIIIIIIIHIttlMIIHIIItlHIIIIIIIIIiniltinilMIIIIIHIIINIIIIIINIinilltltlllNIi 

• Amusement Games 

BpQia 1*4 »d<« IhM Mtw in UkM km daHRaoSR N Tin Miami mm n 
*<fUi'*d baleo. A II sfcdad asad iimMimi Hit prttat If. IrHatt Whor. —or. Ifcal Ml Rm 
MNaSSa. Rm imm aajBtBtaaB. il R— ' m arka, [r.tjj.iKf wIA abld Rm price ran4 ts 
Iftflt.l.d fa awMtwm. Wm mmHi RitMih art mmlmi. « h flh) naa at b«% aaahferl, 
tali Aa jlisala laacarM arka b llslea. Ant arka a W R Rh tapaafc aa caWtlaa af m l 



For fMl weerc's price* consult the used mntMna «ISV.rV,'»om*nr S /. this Ihh. 



I sane «r 

Mirdi 24 

5295.00(21 



Advance Rolls (Genco) 

(raH-aoaml .. 

All Saba (Gottlieb) 

Alice In Wonderland (Gottlieb) 
(Uallecl) 



M00 
19.50 



39.50 
49.50 
39.50 
89.50 



Arizona (Untied).. 



•larch, 22 
1295.00(3) 
300.00 



39.50 

39.50 
4930 69.00 
89.50 
19.50 109.00 



MUSIC MITE 

Now — Modernistic ally designed — 
■ xoertly e no I nee red. ft hint for 
places where seeee Is at a premium. 
CANNOT BE REPRODUCED FOR 
LESS THAN TWICE the f j Jr 
amount of price. Only -J 14 J 



Now Defjve> 



NEW 



a 

CAME- 



Geneo SPRINGTIME 
Genco DOUBLE ACTION 
Gottlieb QUARTETTE 
United NEW SIX PLAYER 
Chi Coin KING PIN 



USED PHONOGRAPHS 



W[ will PAY 

HIGHEST CASH PRICES 

Mr 

PIN GAMES 

MADISON SQQUARE GARDEN 
CYCLONE 
ROSE BOWL 
DC ICCR 

CONTROL TOWER 

WILD WEST 
I GLAMOUR 

HAPPY GO LUCKY 
- MINSTREL MAN 
I MERMAID 

KNOCKOUT 

I JOKER 




Basketball (Chicago Caul... 2*9.00 

Basketball (Gottlieb) 13* 50 

Basketball Cham. 

(CllictIO Calal 225.00 275.00 

Basket Ball rVkrtar lei 

Be Sep (ExnibHI 90.00 11*. 50 

BeriMoa (Chkaaa Catal 15.00 

»» T »> *9 50 79.50 



Fred Chlopan. executive direc- 
tor of the Detroit Shuffleboard 
Association, left Friday with Mtb. 
Chlopan for a brief vacation in 
Florida. . . . Mauric* J. Faldman, 
of the Central Coin Machine Ex- 
change, is circularizing Detroit 
locations with a second institution- 
al promotion piece for the indus- 
try. . . . Jo»ph Nemoah. head of 
Music Systems, has moved up 
from the Cleveland office for a few 
weeks to run affairs in the Motor 
City, while his brother, Lou He- 
meah, vacations in Florida. . . . ! ariint LWtu mm.... 
Tony Giffel. of Essexville, was a 
Detroit visitor on a buying trip. 



Ballerina rBallr) 

Baaie (BbOU. .. . . .«w 

Baak-a-Batl {Cattlleh).. 

Baraacle Bill (Caulk*). 



S5.00 S9J0 

49 00 

15.00 24. SO 24.50 39.00 
B9.50 119.50 8950(21 119.00 
119J0 



ItM. of 
March 15 
5295.00(2] 



3930 6950 

39 50 
49.50 M00 
MOO 99. > 
•5.00 99 '0 
109.00 

24.50 39.00 
B9.50 119 50 



49.50 M.3 



49.00 49.50 49.00 49.50 



225.00 275.00 225.00 275.00 



11430 115 00 
65.00 



Inwe af 
Mm* 6 

5250 00 
295.0K2) 
325.00 

39.50 

39.50 
4950 65 00 



2930 

99.50 99.50 
11950 
3930 4000 
4930 

13430 

225.00 275.00 
13.00 
11430 



Black 0ol4 (CeiKa) 

Blue Skies (UoHMI 

Bomber (Cttrcjaa Cola)..... 

Boston (William) 

Bowlimj Champ (Gotilieb). . 



ELECTRIC 



NEW MODEL 



SCOREBOARDS! c Tr^'^ ls M 



I Knoehoot ..... .S99.50 

■ Hot Rod 79.50 

I Ml 21 54.50 

a Clm 9ttmmT T9.50 



—moo TYPE— 

zi«t«a aaaa.aa 

Kaanav 

Holiday Hl.aa 
Koossoy Llto- 

>-Lin- ... tri.aa 

Univ. s.|tar Its 00 



Bowline Chain, 
Bonk-a-BaH 
Sweethaaet . . . , 
Lucky Inning . . . 
Morennr 



$57.50 
B9.50 
. 99.50 
. 69 50 
. (7.50 
. B9.50 
64.50 



Alfred Bay Vollmar. of Pigeon, 
and Herb Englahaxt of Flint, were 
in town last week, Mrs. Madeline 
Gorman, of Angott Ditsributing 
Company, reports. . . . Bill Dar- 
nell, Decca artist, made a visit to 
the Angott salesroom. . . . Bruce 
Sheppard. formerly with Music 
Systems in Grand Rapids, has 
joined the service staff of Miller- 
Newmark Distributing Company 
in the Grand Rapids office. . . . 
James DeMonaco, of the Belle Isle 
Penny ■ Arcade, takes every 
Wednesday as his off day. 

Cleveland 

Art tiptop of Seigal Distribut- 
ing Company, Toronto, spent a 
couple of days in Cleveland on 

— — — — _ — . | business and visiting friends. . . . 

ynitost o-ptavor . ...s).to.oo I Al Hopkins, Hopkins Music Com- 
5":d D i~,.%r*^"i, , . , S I Piny. Gallon, 0. stopped in at 

Keeney Leao. Bowler 310.00 I Li ' 
Oence Shtrf. Taroet . \f — 1 
Chleoin Horseshoes l< 
Mwto. l-Cot. Card 



t" Jumbo Llte-Uo Pin 
Cenv. tor C.C. 
Bowl. a. 



Wft/TI FOR COAVUTff UST 

MID STATE COMPANY 

2369 Mllwaayftoo Ave.. CSk*«o 4T. IN. 
Tel.: Olcktett 2-3444 



SUPPLIES 

P*Kfca 

(tot o# •) no jo 
Douhte Focod 

Pvcks. f. 1.M 
Wax. Dos, .. J JO 



I OUR PRICES ARE 

LOW... LOWER.. .LOWEST! 

All Mocfilnes Thorofy Reconditioned 



Bowline; Chamt. $ 69.50 

Raakt 24.50 

Stop t> Co I0S.50 

T.mbla«r«.d S4.S0 

Buccaneer 39.50 

Fifttting l.ish 99.50 

FpotkaH 4)9.50 

O WMS. JALOPT 289.50 

Humplj-Dumpt, 29.50 

Floating Power 39.50 

1-2-3 39.50 

Wisconsin 29.50 

Knockout 99.50 

Spot Bowler 99.50 

Thine 79.50 

Tti-Scon 79.50 



Bad.- Ttjef Kmga 
Ball r Champtona 

O UUTMDCW. 

Ball, Citations 



Lake City Amusement Company 
to visit with Joseph Abraharn. . . . 
Mr. and Mrs. Hyman Silverslein. 

of Excel Music Company, are 
spending a months vacation in 
| California. 

| Visitors at Cleveland Coin Ma- 
chine Exchange last week in- 
cluded J. Rubin, of Canton; J. T. 
I Gordon, of Willard; Frank Hoop, 
of Newark; Bill Fellmath, of 
Canal Fulton; Mai Lane, of Erie, 
Pa.; Jay Dugan, of Lorain; Bill 
Ehrenaberger. of Sandusky; Ed 
LoTejoy. of Pittsburgh. Don and 
Sadie Rltz of Canton also stopped 
in to look over equipment Ritz 
has extended his route which will 
double his present operation. M. 
S. Gisser, manager of Cleveland 
Coin, stated that his firm will 
get under way soon on plans for 
(Continued on page III) 



Bright Spot (Ballrl.. 



Buccaneer (Gottlieb) . . . 
Biillalo Bill (Gottlieb).. 



BolU Up (EihlbH) 

Buttons and Boors CGottlhrai.. 

Camel Caravan (Genco) . . ^. . . 

(^rasrrs (Exhibttl 

Canasta (Genco) 

Camiuat (Balrf) , 

Carolina (United) 



59.50 7930 
39.50 54.50 
12430 
104.50 
5730 69.50 
79.50 B930 

375.00 395 00 



39.50 69 50 
79.50 

15.00 
79.50 

69.50(21 
114.50 
8930 119 50 
59.50 
44.50 



59.50 



79 00 
7930 
7930 
54.50 
124.50 
8930 104.50 
57.50 64.50 
79.50 85.00 
8930 
365 00 375.00 
395.00 

425.00 445 00 
449.50 475.00 
3930 69.50 
6930 7950 
85.00 

69.50 79 00 
79.50 
69.50(2) 
11430 
99.00 119 50 
59.50 
49.50 55 00 



65.00 7930 3938 7930 



59.50 



7930 
54.50 
124 50 
85.00 10430 
5730 69.50 
79.50 85.00 
89.50 
350.00 365.00 
36930 375.00 
395.00 
435.00 445.00 

3930 6930 
79.50 



5430 5930 
5438 
12430 

5730 5950 
7930 89.50 

345.00 355 00 
395.00(2) 

425.00 445.00 
465 00 
39.50 
7930 



Catallna (Chlcaao Cobs). 
Champion (Ball,) 



Champion (Chicago Cotnl. 



Champion Basketball. 
Cinderella (Gottlieb). 



15.00 29.50(2 ) 29.50(2) 
59.50 69.50 7430 95.00(2) 
7430 95.00 
9930(3) 109.00 
139.50 149.50 
69.50(2) 72.50 
8930 



79.50 

69.50(2) 
11430 
99.00 11930 
59.50 
4230 49.50 
55.00 
29.50(2) 
74.50 95.00(2) 



19 50 
7930 

65.00 M.50(2) 
11430 
95.00 119.50 
5930 
423 0 49.50 



99.50 100.00 <9 50<2> 109.00 



Codeae Daze (Gottlieb). 
Coney Island (Baltr) 



Control Toner (Williams].. 

Countr Fair (Uoltedl 

Cover Girl (Gottlieb) 

Crazy Ball (Otfcaao Coin) . 

Cyclone 1 

Dallas (Wllliaeas) 



WMS 

DOUBLE-HEADER 
$49.50 

CHICOIN 

TROPHY BOWL 
$74.50 



One-Stop Service— Records-Parts-Premiums 



distributing company 

3181-EIHen 1 Chicago 18 III. 




i INdependonco 3-2210 



TtW fltfwi iVomti in Coin 
With Bally Products and Wi 



Mathlnmt. tttclwtlvm 
irtitwmr Phonographs. 



FOREIGN 
BUYERS 

EVERYWHERE 



Wo con flit oH «h 
the fine at pin flames, music machines, 
arcade mach Ines ondJ aii*v»- Our 
shloments are nreeerly « rated for 
aneert, end dotlyertos are promat 



De-tcer (WtlllaaM).: 

Oew-Wa-Oltty (WHfiuits) . . . 

Double Frotar* a 

Double Shartle (CotUkbt. ... 

Onmwt (WllllaMl 

El Pasa miltew) 

FloMI«9 Irish (CMcdft Cflta). 

Fiyc Star OJofetYttn 



Float ing Pwty (Oncol 

: "'*irfj Saweri fCia co l 

FtetaaiH iCUam CaW 

Foar Horvaasa 

FresMe rWilUannt 

•>orele lWiiliam.> 

Ci* Kmmm (Uttlaeb) 

C<ttM WllliRms) M 

Crlaaasr (CMttieb) 

Geld Oaf ■■ a a 1 1 T > 



Soani For Our U*t 



DAVID ROSEN 

delusive AMI Oat El Pi. 

IS5 « imis flirt PHItHgtlPtlll, 7). Pt 
PHOHt STtVEHSOR 7-2903 



3930 4930 

25.00 3930 
49.50(2 ) 50.00 
59.50 65.00 
6930 74.KX2I 
109.50 
109.50 
450.00 

135.00 17500 

25 00 
2930 

4930 64.50 
79.50 

11930 
3930 

164.50 
9430 

124.50 
4930 
89.50 9930 
13930 
195.80(21 
245.00 250.00 

39 50(21 4430 
49.50(21 
124.50 121 50 
4930 64.50 
9930 

8930 11430 
115 00 14430 
7930 



2430 3430 
3930 64.30 
7438 



109.00 139 50 
149.50 
6930 7230 
75 00 89.50 
19.50 
3930 45.00 
49.50 
50.00 5930 
65.00 69.50(2) 
743S 75.00 
10930 

109 00 10930 
449.50 450.00 
485.00 
175.00 



69.50 
75.00 



39.50 



29.50(21 
60.00 75.08 
95 00 99.50(4) 
139.50 109.00 115.00 
139.50 
6930 7230 
8938 
19.30 69.50 
3930 4930 



50 00 
60.00 
6930(2) 7430 
84.00 10930 



72.50 
89.50 
19.50 
45.00 
4930 
5930 
65.00 



10930 
444.50 450.00 
475.00 485.00 

175.00 



25 00 
29.50 



4500 
45.00 



25.00 
2930 



45 00 

45.00, 



49.50 60 00 
6930(2) 7930 

119.50 
3930 4500 

164.50 
19 00 94.J0 

12430 
49 50 6930 
♦930 109.50 
13930 
195 00 19930 
200.80 245 00 
250.00(2) 
3450X2) 4930 

12930 
4930 64.50 
9930 
125.00 
83.50 11430 
144.50 
1*X 95O0 
45.00 

M3S 49.90 
7430 



(CrhlopJ 

Grand award (Ckkaoa Coin! , . 

Harvest Moon (Batlyl 

Harvest Tkoa (Goto)*) 



Hit Parade (Gettlleb). 



Holiday (Keener).. 
Hot Rod : Bally).. 



Ila«»tj Oorapty (Gottlieb).. 



Jalopy (Williams). 



12930 
243.08 
9930 10930 
12930 
2930 
64 30 

385 00 395 00 
4430 6430 
7930 12438 
15.00 29 50(2) 
4438 
4938 

289 50 



♦088 9500 
18930 129 00 
12930 

245.00 
109.50(2) 
12930 
29.50 
69.50 

385 00 
69.50 79.50 
124 50 
2930(2) 

49.00 4930 
53.00 
28930 



4938 64 00 
693* 7930 

11930 
3930 45.00 

164 50 
75.00 89 00 
♦430 
99.00 12430 
44.50 
♦930 13930 

193.08 199.50 
250.90 235.80 

3930(2) 49.50 

179 50 
4938 64.50 
9930 

123.88 
11430 

7930 15 00 
45.00 

2438 4930 
64.50 7430 



90 00 95 00 

12930 



245.00 
18930 129.50 

29.50 
42.50 6930 

385 00 400.00 
63 00 64.98 
7930 124.50 
2930(2) 

4948 49.98 



3938 49.00 

30 00 65 00 
6930 7430(2) 

84 00 85.00 
10938 

89.30 109.50 
450.00 495.08 

173.80 
249.50 
25.00 
29.30(21 
14930 
4930 6500 
6930 79.38 
119.58 
3938 
16438 
94.58 

118.80 124 38 
9938 
119.00 13938 

193.88 19938 
245 80 250 00 
27938 
39.38 49.38 

12938 
6438 83.88 

n 50 



144.38 
7938 

184.58 
343* 44.30 
6438 6500 
74.50 

19.50 
68.00 
6930 
98 88 109 50 
12930 



245 00 285 00 
189.50 11938 

2938 
4238 55.00 
69.50 

8938 75 00 
79.50 12450 
2938 
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hi Iff «f 

March 29 

JKkfT WkW (Billy) $35.00 39 50 

54.00 54.KK2) 

Jrter f Gottlieb) 149.50 

Mf (ErticiO 119.50 

Jmt 21 (Gottlieb) 24.50 54.50 

79.50 

K C. Joim (Cettrick) ■ 75.00 

Km Arthur (Gottlieb) 109 50 119^0 

King Cole (Gottlieb) 54-50 

Kaock Out (Coltlktb) 99.50(2) 129.50 

149 50 

Larfy tools Hood (Gottlieb).. 59.50 

Lrtt-a-Line (K«iiey) 1M 50 195 00 

225 0042) 

Ucfcy ImIimj (William) 49.50 79 50 

99.50 

hLxfisofi S Quart Garden 

(Gottlieb) 149.50 

Major LeaoNt Baseball 

(Unit*.) 39 50 

M,vcj- of '49 (Chicago Coin). 79.50 

Manhattan (United) U 15 00 

Mai-di Cras (Genes) 

Maryland (Williams) 49.50 99.50 

109.50 

Melody (Bally) 

Mercury (Genco) 67.50(2) 114.50 

Mermaid (Gottlieb) 1M.50 

Merry Widow (Genco) 39 50 

M.iwlr-I Man (Gottlieb) 159 50 175.00 

Monterrey (Untied) 29 50 39.50 

Moon Glow (United) 39.50 59 50 

Morocco (Cxhibil) 49.50 

Nifty (William) 

0*4 ii (Exhibit) 129.50 

Oklahoma (United) - 84.50 

Old Faithful (Gottlieb) 144 50 

One, Two, Three (Genco) 39.50 44.50 

Paradiie (Gottlieb) 19.50 30 00 

49.50 

Phoenix (Williams} 69 50 

Pholo Finish (Universal) 69.50 75.00 

11950 

Pike's Peak (Groetcnen) 29-50 

Pin Bowler (Chicago Coin)... 119 50 139 50 

Pinch Hitter (United) 

Pinky (Williams) 125.00 

Play Ball (Chicago Coin) 39.50 

Playboy (Chicago Coin) 

Playland (Exhibit) 124.50 

Playtime (Exhibit).. 84.50 

Puddin' Head (Genco) 39.50 59 50 

Quarterback (Williams) 4500 8950 

100.00 

flag Mop (Williams) 120.00 

Rainbow (Williams) 

Raixhc (Bally) 

Ramona 

Red Shoes (United) 109.50 

Rip Snorter (Genco) 59-5° 94 50 

Robin Hood (Colll.eb) *W 

Rocket (Genco) 119 50 

Rondevoo (Uniltd) *WJ 

Round Up (Bally) w 50 

Si. Louis (Williams) 79M 

Sally (Chicago Coin) 

Samba (Exhibit) 5950 

Saratoga (William) *>-00 4<».50 

Scfewball (Genco) 39 50 

Select-a-Card (Goltlieb) 54 50 6950 

79.50 

Serenade (United) 29 50 

Shanghai (Chkaqo Coin) 

Shaniytwm (Exhibit) 109.50 

Sharpshooter (Gottlieb) 89.50 

Shoo Shoo (Williams) 125 00 

Short Slop (Exhibit) 

Show Boat (United) 30 00 

Sooth Pacific (Genco) M-M 10950 









MMth 22 


March 15 


March ^ 


$54 00 54.50 


>54.00 5C.?U'etJ 


$34 50 54 00 








119 50 


119 50 




54.50 65.00 


54.50 65.00 




79.00 79,50 






raJB 


______ J r „ 


7$ 00 


109,50(2) 


109.50 119.50 










49.00 5v50 


49 00 54 50 






oo ukr9\ no M 

T7.3Vta{J ilY.UU 


JT-JV 1 UU. vv 


139.00 1W 50 


149.50 




» 50 


99.50 


"50 


1M.50 1» 00 


J.M.50 175.00 


175 00 185.00 


225.30<2) 


195 00 


19.5 00(21 








£.< ran _q Kf\ 

o. 1 UU frr.MJ 






7't 50 85 00 


65.00 99.50 


99.50 


99.50 






135.00 149 50 


149 50 


149.50 


39 50 


39.50 


39.50 


69.00 79 00 


69.00 79.50 


J930 79.50 


79 50 







Special Entry (Ballyl 



4950 7500 
99.50 109 50 
39 50 
67.50 95 CO 
109.50 114 50 

39 50 
175 00 
29.50 39.00 
39 50 
39 50 49 00 
49.50 
135 00 
129 50 
75 00 84 50 
144 50 
39.50 49 00 
49.50 

69 50 
99.50 119 50 

29 50 

125.00.2) 
139 50 
55 00 

95.00 

45.00 
124 50 
84 50 

55 00 59 50 
9.5012) 100.00 



39 00 
49 00 

55.00 59 00 
109.50 
94.50 99.00 

95-00 119.50 

39 50 
64,50 
79.50 

39.50 5400 
59 50 
49.50 

39.50 45 00 
55.00 

69.50 79.50 
85 00 

40 00 

99 00 109 50 

89.50(2) 
159.00 
45.00 
59 00 
89 50 95 00 
109.00 109.50 
119 00 
49.00 49.50 



45.00 
49 50 75 00 
99.50 109.50 

39.50 
67.50 75.00 
95 00 114.50 

39.50 
175.00 
29.50 39 00 

39.50 
39.50 49 00 

49.50 

129 50 
75 00 84 50 

144 50 
39.50 49.00 
49.50 



19.50 

49 50 59 50 
99.50 109.50 
39.50 
67.50 114.50 

164.50 
39.50 
124.50 175.00 
29.50 39.50 

39 50(2. 
2930 49 50 

129 50 
79.50(2 ) 84,50 
144.50 




remodeling their building. By 
the end of July the firm expects 
to have one of the most modern 
showrooms in the industry. . . . 
Mr. and Mrs. Sanford Levine. 
Atlas Music Company, are vaca- 
tioning in Miami Beach. 

Another Clevelander visiting 
friends in Florida is Hoy L. Mon- 
roe, of Monroe Coin Machine Ex- 
change, Inc., who took his wife 
and daughter along to enjoy the 
Southern sunshine. 



Chicago 



69.50 
99 50(2) 



29 50 
125 00 139 50 



55 00 69 50 
99 50(2) 11950 

29 50 
119.50 125.00 
139.50 



34-50 39.50 
65.00(21 



124 50 

84.50 
55 00 59 50 
59 50 89.50(2) 
100.00 

39 00 
49.00 
55.00 

94 50 

11950 
39.50 
64.50 
79 50 
39-50 
59 50 
49.50 
39.50 45.00 



124.50 
84 50 
59.50 
44.50 59.50 
89.50(2) 100.00 

29 50 

19.50 



110 00 119 5C 
19.50 39.50 

79.50 
39.50 
29 50 59.50 
49 50 59 50 
29.50 39.00 
39.50 
70.00 7950 



27.50 
99 00 1 09 50 
89.50 

45 00 

39 50 59 00 
95 00 109.00 
109.50 

4900 49.50 



27 50 
109.50 110 00 
89.50 



39.50 6950 
109 50 



49 00 49 50 49 00 49 50 49 00 49 50 24 50 25 00 

45 00 49 00 
49.50 

Spee*»a» , . ... 109 50 45 00 109 50 45 00 109 50 109 50 

Sl.nball (Chkage Coin) «■» 49 50 29 50 49.50 29 50 49,50 29 ^0 49 50 

Seet Inln (Getllieol 99 50 154.50 99.50 154 50 99 50 154.50 154.50 

Sleenjei 89.50 

SUMim (United! 49 50 45.00 49.50 45 00 49 50 34.50 49.50 

Stop and G4 (Gento) " 50 109 50 109-50 139-50 109.50 139.50 124.50 139.50 

139 50 

Sl«n~ (Willums) J5.00 29 50 29.50 49.50 29.50 49.50 29 50 49.50 

49 50 

Summer Til- (Gottlieb) ... 30 00 39.50 30.00 39.50 30.00 39.50 29 50 30 00 

39 50 

Swnrr, (William!) 19.50 

Sneer Hotter (Chicago Coin).. 59 50 69 50 69.50 79.00 69.50 69 50 
Super World Series 

(Williams) 295 00 295 00 295 00 295.00 

Swanee (Exhibit) 59,50 59 50 59.50 59.50 65 00 

Sr-etacart (William!) 99 50 134 50 99 50 109.00 99.50 109 00 99.50 134.50 

109 50 134.50 134 50 

Tanlll (Chicago Coin) .. <» 00 109 50 85 00 109 50 109-50 85.00 109 51 

Tampico limited) 89.50 69 00 89.50 69 00 89.50 89.50 

Teleeard (Gottlieb). 49 50(2) 79.50 49.50 79.50 49.50 79 50 49.50 79 5C 

Temptation (Chicago Coin)... 59.00 

Tennessee (Williams) 29.50 29.50 29.50 29 50 

Teaai Learner (Keener) 50.00 50.00 50.00 

Tbim (Chicago Co,,) .. 79.50(2) 89 50 79 50 89.50 79 50 89 50 B9.50 119 SO 

119.50 119.00 119.50 119.50 

Three Feathers (Genco) 69.50 79 50 69.50(2) 79.50 69.50 79.50 6930 79.50 

Three Musketeers (Gottlieb).^ *9.50 

3-4-5 (Watt aM.00 265.00 265 00 

Thrill (Chicago Colo) 27 50 27.50 27 50 27.50 

Total Roll (Geisco) 

(roll.ooon) 39 50 39 50 39 50 39 50 

Trade Wind (Genco) 39.50 49.50 39.50 49.50 39 50 4930 19.50 39 00 

39.50 49 50 

Triplets (Gottlieb) 149 50 149.50 149 50 149.51 

Triple Action (Genco) 29 50 49 50 29 50 39 50 29.50 39 50 19 50 29 50 

49 50 49.50 39.50 49.50 

Trl-Score (Genco) 79 50 84 SO 79 50 89 50 79 50 119 .50 115 00 119 50 

119.50 119 00 119.50 

Txsea (Williams) 69.50 69.50(2) 6' 50 59.50 69 50 

TanXleeeed (Eihibiu 84.50 104 SO 84 50 104 50 84 50 104 30 69 50 84 30 

10430 

Te»I King (Ball,) 169 SO 195 00 199 50 199 50 174 ,50 195 00 

199-50 200 00 225.00(3) 249 50(2) 249.50(3) 

239 50 249 50 249.50 275 00 295.00 299 SO 250 00 295 00 

295.00(2) 295.00 29930 

299.50 9, 

Utah (United) 85 00 94 50 94,50 85 00 94 50 94.50(2) 

VkterT Special (Bally) 49 50 49.50 24.50 49 50 19.50 49 50 

Virginia (Williams) 29 50 29.50 49.00 29.50 29.50(2) 

Watch Ms Line 185 00 185.00 150 00 185 00 

Wbirl a-Ball Uiraisemcnl) . . . 1930 22 50 19 50 19.50 22 50 19 50 

Wild West 185 00 

Winner (Universal 

industries) 125 00 1 2950 125 00 150 00 174 50 195 00 99 00 119 50 

150.00 195.00 174.50 195.00 1993 0 249.50 149.50 174.50 

19950 249 50 24950 195.00 199.50 

249.50 

Wisconsin (Uniled) 29.50(2) 39.50 295 0 39 50 295 0 39 50 195 0 39 50 

49.50 49 50 4950 

Yanks (Williams) 4950 29 50 

Zing* (United) 325 00(2) 325 00(3) 325.00(2) 325 00 

The American Red Cross Is Your 24-Hour Friend in 
Disaster and Misery 



Dolve Valve Company, which 
was reported readying a frozen 
juice vender last summer, is still 
months away from production 
John J. Goodwile, sales manager 
of the dispensing division, states 
that while the firm's non-coin dis- 
penser is in the pilot test stage, 
the coin model will not be under 
taken until at least August or 
September. 

Braun Manufacturing Company, 
following initial pilot production 
of a carton milk vender some 18 
months ago, reports it is still not 
able to swing into regular output. 
W. Collier, official, says the stain- 
less steel supply prohibits quantity 
production of the machine. 

Sterling Douglas, Ball-Gum, Inc.. 
sales manager, states operator re- 
ception of the firm's new chloro- 
mmt ball gum line is proving 
good. . . . Mills Automatic Mer- 
chandising Company, which 
dropped a dime candy test in its 
Chicago branch last year, may 
resume use of the "dimers" on a 
more extensive test basis. 

Richard Cole, vice-president of 
Cole Products Corporation, is out 
of town on a business trip. He will 
be back at headquarters this week. 
. . . Jack Webb. American Citrus 
Corporation, expects the improved 
hot sandwich vender to be set for 
production within a few weeks. 

Bel E. Hall, president of Belvend 
Manufacturing Company. Inc., re- 
ports that while the purchase of 
the Dresko Machine Corporation 
has not been finalized as yet. it 
should be completed at any flme 
now. Belvend's purchase of a ma- 
jor interest in Dresko's contract 
producer, Cary Metal Products, 
Cary, 111., is also set for early 
completion. 

Coven Distributing staffers had 
(Continued on pope 112) 



- OPERATORS! - 

TAKE NOTICE! 

Merchandise Put On Pads Will Increase Your Daily 
Take By Building Up New Interest in 
Your Machines . , . 




Mm No. 9720 Fad with 14 prkos 
including Table nqhtdrs. Opera 
Glasses. Pen & Pencil Set. Fishing 
Items. Golf Balls. Baseballs, elc. 



TOUR 

cosr 



>< 5 jo z 



No. 9721 Pad with 14 prkxes In 
eluding Musical Bank. Tabic 
Lighters. Pen & Pencil Set. Salt & 
Peppei Shakers. Opera Glasses. 
Golf Balls. Baseballs, etc. 



It would be impossible to purchase 
these same Items from any source 
for 50*. more money. 

Select the board thai will help you 
gel into new locations. 

WE UN AW Will MAKE UP ANY TYPE 
OR COST DEAL TO FIT YOUR OPERATION. 
MERCHANDISE FOR All PURPOSES AND 
LOCATIONS. 

SAVE TIME AND MONEY 
...LET DELUXE HANDLE 
YOUR MERCHANDISE 
PROBLEMS. 

Write For Free 19S2 Catalog, 
Ready Soon. State Your Business 
In First Letter. 



WISCONSIN DE LUXE (0. 



DM NO. THIRD ST. 
MILWAUKEE 12, WIS, 



FOR SALE 



Coin Machine Route In W«r«l-m Michigan, estabilsh-d W> -ear* ConttlUs of appro-}, 
mately 400 pleres: about ISO phono* 1&0 ptna balance tthuffleboartla and bowlers 
This is a profitable operation Owner wishes to retire Requires at leant tSO.006 00 
cash down All particular- furnished to party showing he Is able to handle No 
curiosity teekers need apply This U a one In a hundred opportunity Owner will 
stay w days to teach business Only experienced coin machine man can handle tbia 

BOX D-151. The Bill_M»nrd. Cincinnati 22, O. 
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7 Great Machines 
tor Greater profits 



UNITED 



EXHIBIT 



m 



De Luxe Six Player 
Bolero 

Auto Photo . . . Picture Machine 

Big Bronco 
Jet Gun 



Music 



, Pittsburgh Territory 



BANNER 



Match- A-Score 

PROVEN CONSISTENT TOP MONEY MAKER 
Descriptive Literature on Request 



BANNER SPECIALTY COMPANY 

Endorsing Only The Very Best Since 1917 

199 W. G/rord Ave. • Philadelphia 23, Pa. • GArfield 3-2700 
7508 Fifth Avenue ■ Pittsburgh 79, Pa. GRant 7-7373 
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a busy week preparing for Na- 
tional Wurlitzer Days. Among the 
visitors in to see Ben Coven were 
Loony Long, Ottumwa, la., op- 
erator, and his son, Lonny Jr. At 



World Wide Distributors, the ac 
cent was on Williams* new game, 
Stugfest, and the Rock-Ola phono 
graph line. Monty West and Len 
Micon were among the guests at 



F/RST-where the OPERA TOR is Always FIRST 



SHUFFLE GAMES 




HfCONOI riONFD 

Playing Field* Resurfaced 

UNITED 

t PLAVER RSBOUNDW2J 
S PLAYER REBOUND 3BS 
4 PIAV1R R i BOUND MS 
TWIN REBOUND . . . ItS 

5HUF SLUGGER 9S 

SINGLE REBOUND. . ■• 
SHUF. FXPWF5S .... 4f 
SMUP. ALLIV, 

Flyaway J* 

SHUFFLE ALLEY ... 35 

KEENEY 

BIG LEAGUE 

BOWLER «3SS 

LEAGUE BOWLER 

•1* f* MS 

I ft MS 

DUCK PINS « 

LUCKY strikes ... SS 

UNIVERSAL * 

HI SCORE BOWLER «13S 
SUPER TWIN 

6 OWL E R M 

CHICAGO COIN 
PIN LITE BOWLER fill 

ACE BOWLER tt 

TROPHY BOWL tt 

BOWLING CLASSIC . U 
SHUF BASEBALL .. SS 
BOWLING ALLEY .. 4J 

■ALLY 
HOOK BOWLER ... 
SHUFFLE CHAMP 
SPEED BOWLER . 
SHUFFLE BOWLER 

GENCO 
SHUFFLE TARGET 
BOWLING LEAGUE 

WILLIAMS 

DOUBLE HEADER . .» 75 
Of LUXE BOWLER 4S 
TWIN SHUFFLE .... 15 




MINI? POP 

"WATCH IT POP" . 1.13$ 

POP CORN 5EZ 49 

CANDY KING— N«w. IS 
BALL GUM — New ... 10 




Exhibit'* Saddle Hen 
BIG BRONCO 



PONY EXPRESS 

PerfcCl Condition 
Lim.trrf OIF 

Ouantitv )j/J 




SPECIAL 
of (he 
WEEK 



UNIVERSAL 

HI SCORE 
BOWLER 

$105 

R*condK 
l.oned. 
Resurfaced. 
Only 3 
available' 



SMS 



S17S 



Exhibit STRIKE 



,| 4S 



• WANTED! • 

TELEQUIZ 
ARCADE EQUIPMENT 
LATE S BALLS 
a 1 1 1 v BRIGHT LIGHTS 
Bally BRIGHT SPOTS 
Bally CONEY ISLAND 



BINGO S BALLS 



Bally ATLANTIC CITY 
Bally SPOT LIOHT 
United BOLERO 




RFCONWTfOMffO 



Bally CONEY ISLAND 
Bally BRIGHT SPOT 
(Writ* or Phonoi 

Kccney HOLIDAY ... SStt 
Bally BRIGHT 

LIGHTS U7S 

United ZINOO 315 

United ABC MS 

United J-4-S MS 

Universal 5 STAR ... 145 
TERMS: 1/3 Depot,*, 
Balance Sight Draft. 




NfW 

_ ihlbit JET GUN 
C. C. 4 PLAYER DERBY 

Reconditioned and 
Refiniihed 

SHOOT THE BEAR . 1335 

Ex. GUN PATroi X15 

Chi Coin MIOGET 

SKEE BALL IBS 

TELEQUIZ, w l,lm 17? 

TEAM HOCKEY 1l« 

BAG A Bunny 1*4 

Amu*. JACK RABBIT fS 

C. Coin GOALEE .... tt 

Keenev AIR RAIDER *S 

UNDERSEA RAIDER U 

ex. DALE GUN, lot* IS 

Ex. DALE OUN ..... 7S 

QUIZZEE w/fflm .... Tt 

CHICKEN SAM 75 

TEN STRIKE AS 

HEAVY HITTER tt 

POKE R B JOKER . . SS 

GLIDER . . It 

Gott. GRIP TESTER 



COUNTER GAME 
CLOSCOUT 

Genco'i PEE WEE 

Originally J69.50 
Now only $25 
Brand new If or Sf 
p*ay. 



JUMBO 9 INCH 
LITE UP PIKS 

P«e C.C. BOWL. ALLEYS 
Univ. TWIN BOWLERS 
Complete! Initollod In 
minutes! All the Flesh of 

a, frT" , .V.. $» -50 

NEW KEENEY 
A PLAYER REBOUND 

ShuMTeboard Converjioni 

t or Short Board * 

/^conditioned 
4 player match 
league bowler s350 

a PLAYER BOWLINO 
CHAMP 1115 



DISTRIBUTORS 



Walfy Finke 4 Joe KHmt i 
Chicago 32. Illinois o Dickon! 2-0500 



the distributor showing conducted 
by Exhibit Supply Company for 
his optical illusion game. Twin 
Rotation. Al Stern's son, Joel, was 
elected athlete nf the month by 
the VonSteuben High School Jour- 
nal. A top student, Joel starred at 
guard on the basket ball team 
and was instrumental in the 
team's over-all success. 

Bill Burns. Consolidated Con- 
cessions, Inc., states that its Chi- 
cago park concessions will be fur- 
ther bolstered by vending equip- 
ment this summer. Consolidated 
sub-contracts park vender loca- 
tions to Automatic Merchandising 
Company. 

At First Distributors. Wally 
Finke and Joe Kline report good 
reception on Keeney's new game. 
Super Deluxe League Bowler. . . . 
News from Purveyor Shuffleboard 
Company indicates shuffle games 
are going well in the Chicago area. 
Herb Perkins has increased his 
shipping staff. . . . Hit V Run. 
Gottlieb's new baseball game, in- 
corporates some of the features 
which made Niagara and Quar- 
tette leading games. 

Clayton Nemeroff and Charlie 
PierL Monarch Coin Machines, 
Inc.. have been receiving a lot 
of inquiries on their late model 
used games. . . . This proved to 
be one of the busiest weeks at 
Exhibit Supply. First the big dis- 
tributors showing at Ray Foley's 
club for the Twin Rotation game, 
then daily conferences with firm's 
distributors. One of the high 
points of the week was the noti- 
fication by Underwriters' Labo- 
ratories that Big Bronco had been 
approved for its safety and oper- 
ational features. 

Grand Rapids 

Bill Fitzgerald. AMI advertising 
and sales promotion manager, has 
informed the firm's distributors 
that each is being sent a quantity | 
of folders for use in advertising 
the AMI wall box. Fitzgerald adds 
that a copy of the folder is being 
enclosed with every juke box 
leaving the AMI factory. 

Pittsburgh 

Harry Rosenthal, general man- 
ager for Banner Specialty Com- 
pany, out of town for about a 
week. . . . Ben Mint*, whose 
brother. SauL is in the men's 
clothing business, took the idea of 
(Continued on page 113) 
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THE BILLBOARD /nc/eX 

of Advertised Used 
Machine Prices 

lllllllllllllllllllllllllllllllllllllllllllllllllllllllltllllllllllllllllllllllllllllllllllllllllll 

• Arcade Equipment 

Ealpnint aid prim listed below are Mm from adnrilstetMft Ie Tm Billboard Itsaei is 
Incfirjttd boh*. All advtrtlMd Bud Bucklies snd prku art (triad. Whera aitrt ttiai sea Una 
•aVarllied Dm una equip mint it ffce imm irtta, tapaarr will wkkt the price rcmrrad u 
lidcatad Ib partn'hem. Whera niatltr fltctMh art idvtrtliad. as In nVe case al life nadirs, 
oil* the tleela nattilM price li lifted, iif price oovleutlr depends ea ceadfflea ef the eaaipawrt, 
•oe, Halt ea location, territory »d other ralaled radon. 



For this mmmk't prices conswfr fhe used mocMm etdVerfiiRinenfs fit this issv. 



Ace Bomber (Mirtotcape) . . . . 

Air Raider (Keener) at 

All Stan (Williams) 

All Star Bateball ..*,.. 

All Star Hortey (Chicago Coin) 
Alomic Bomber 

(tnt'l Mutouope) 

Bat-a-Ball Jr 

Bat-a-Score (Evanj) 

Batting Practice (Scientific). 

Big Bronco (Exhibit) 

Big liming (Baity) 

Bolascor* (Suprrme) . 
Boomerang (Amusement Corp.) 
Bowt-O-Hatic (UnhO...... 

Challenger (ABT) 



Chicken Sam (Seeoorgl. . 



Counter Grip (Uercurgr). 
Dale Con (Exhibit) 



Defender (Bally) 

Dvlme Athletic Scale..,. 

(Merctwyr , 

Oriwrnobile CMatOKope) . . . 
Duck Hunten (Silver King). 
Fishing Well (Mutoscope). 
Flash Hockey (Coin**). . ,. , 

Fortune Teller , 

Goalee (Chicago Coin)..... 



Gun Patrol (Exhibit) 

Heavy Hitter (Baity) 



Mil-a-Homer 

Hockey (Chicago Coin) 

Jack Rabbit 

(Amusement Corp.) 

Jungle Joe (Scientific) 

Kicker J. Catcher (Baker).. 
Light-a-line (Exhibit)...., 

Line-a -Basket (Baity) , 

Magic Pen , 

Metal Typer (Standard) , . . 
Midget Ski Ball (Chi (Mm). 

Model F (ABT) 

Might Bomber (Kiric) 

Panoram With Peek , 

Panorams (Mills). ........ 

Photomatic (Mutoscope) 



DA VE SIMON OFFERS- 



UNITED'S LATEST 6 PLAYER 

SHUFFLE ALLEY 

Write for price 
★ 

UNITED'S 

STEEPLECHASE 

New fast replay game O Write for price. 
★ 

UNITED'S 

BOLERO 

Write for price 
★ 

UNITED'S 

TEAM HOCKEY 

Great competitive 2- Player Came. 
Price $125.00 ea. New original crates. 



UNIVERSALE (UMBO PIN CAME 

ACROSS THE BOARD 

Write for price 
★ 

UNIVERSALE JUMBO PIN CAME 

WINNER 

Price $295.00 ea. New original crates. 
★ 

UNIVERSALE 

SHUFFLE 
TOURNAMENT 

Conversion for Shuff leboards. 
Price $125.00 ea. New original crates 



For Immediate Delivery 
in Tfua Territory 



Contact 

DAVE SIMON 



SIMON SALES, INC. 

627 TENTH AVE. , NEW YORK 18, N. Y. PHONE: PLAZA 7-5660 



MAINE 
NEW HAMPSHIRE 

VERMONT 
MASSACHUSETTS 
RHODE ISLAND 
CONNECTICUT 
NEW YORK 
NEW | ERSE Y 
DELAWARE 
WASHINGTON. D.C. 
MARYLAND 
VIRCINIA 



. Pistol Pete (Chicago Coin).. 

, Pilch Em t Bat Em 

(Scientific) , 

j Play Football - 

| (Chester Pollard) 

, Poker & Joker 

I Pokerino (Scientific) 

Pony Express (Exhibit), .., 



Pool Table (Edeleo). . .. 

Poo Up (Marvel) 

Punch Bag (Mutoscope). 
Qjuiuee 



O-Bafl , 

Rapid Fire (Bally) 

Recordio (Wilcoa-Gay)..., 

Shipman Ar> Show , 

Shocker (Acmei , 

Shoot (he -•-<• S-etHlre,),, 



Shoot Your Wan to rotttt. 
Silver Bullet (Exhibit! ... 

Sii Shooter (EihiblU 

Skeeball (Edeleo) 

Skee Ball (Wurliuef) 

Skill Gun <ABT) 

Skill Test (Groetchen) 

Sky Fighter „.„, 

Spark Plugs (William).... 

Solar Horoscope 

Star Series (Williams) 

Sub Gun (Keeney) 

Submarine (Keeney) 

Super Bomber (Evans) 

Target Skill (Silver King).. 

Team Hockey (United) 

Telequli .■■••< 

Ten Suite (Evans) , 

Ten Strike (EihiblU , 

Total Score 

Toochdowa 

3-Way Cripper (Gottlieb)... 
Undersea Raider (Bally)..... 
Voices-Graph (Mutoscopt). . 

Western Baseball , 

Whin (Genco) 



Issae rrf 


Issue of 


Issoe of 


Imuc at 










S95 00 


$95 00 


$95.00 


$95 00 


95 00 


95.00 




125 00 


109.50 


109.50 


49.50 109.50 


79.50 109.50 






115 00 




49.50 


49.50 


49 50 


49.50 






• 59.50 




125 00 








19.50 








175.00 225 00 


225 00 


225 00 


225 00 


75.00 


75.00 


39.50 75.00 


7500 




997.50 


997.50(2) 


997 50 


185 00 


185.00 


185 00(2) 


185 00 


100.00 


100.00 


100.00 


100.00 


45 00 


45.00 


45.00 


45.00 




450.00 






19.50 2500 


1500 1950 


19.50 22 50 


19.50 29 50 


29.50 


29.50 


29.50 




75.00 105.00 


75.00 85.00 


7500 105.00 


75 00 100 00 


109.50 


105.00 109.50 




105. W l(Tf.5U 


25 00 




25.00 




49.50 69.50 


69,50 75.00(2) 


59.50 69,50 


65.00 69.50 


75.00(2) 84.50 


84.50 85.00(2) 


75.00(2) 84.50 


75.00 84.50 


85.0042) 




115.00 


85 .00 115 00 


95.00 


95.00 


95.00 


95 00 






69.00 


69.00 69.50 


150.00 


150 00 


150 00 


150 00 


17.50 


17.50 


17.50 




125.00 


125 00 


125 00 


125 00 


75.00 


75.00 


7500(21 


7500 






49.50 




69.50 95.00 


69.50 95.00 


69.50 95.00 


3950 4450 


99.50 125.00 


99.50 125.00 


9450 110.00 


79.50 95 00 






125 00 


99.50 125.00 


225 OCX 2. 


225.00(2) 


225 .00 235 00 


225.00 235 00 


249.50 


249.50(2) 


249.50 


249.50 


55.00 69.50(2) 


55.90 60.00 


69.00 69.50(2) 


69.00 69.50(2) 


75.00 


69.50(2) 






19-50 




25.00 




75.00 


75.00 


59.50 75 00(2) 


75.00 


95 00 109 50 




95.00 109.50 


95.00 109.50 








195.00 






22.50 






275.00 






45.00 








100.00 


100.00 


100.00 


100.00 


325 00 








lac: m i i i cn 


229 50 


229 50 


229 50 










) 50.00 








295 00 


295.00 


295.00 


250 00 295 00 








225.00 


19500 


195 00 


195.00 


195.00 


v:n "lfi'.-iri.i 
jvQ .yvicarivj 


350. 00( early) 


350.00<early) 


350.00(,jrlr) 




650 OOt late) 


650.00(lste) 


650.00(1.1,) 


650 30 1 lat'l 








tar nnfl.r.) 








75 00 100 00 


90 00 100 00 


88.50 100.00 


100.00 135.00 


149.50 


149 50 


135.00 149.50 


I43.5O 


85.00 125 00 


185 00 


lac rvi toi nn 


185. 0Q 






100 00 




55 00 


55.00 


S5 00 bSOO 


55-00 


99.50 


99.50 


95 00 9950 


99.50 


350.00 375 00 


375 00 


295 00 575 00 


295 00 375 00 


395.00(21 


395.0012) 


395.00(2) 


395.00(21 








495 00 


75.00 


75.00 


75.00 


75.00 


25.00 












100 00 




79.00 89 50 


75.00 79 00 


8500 95.00 


7500 8500 


10000 


89.50 100.00 


100 00 


10000 






79.50 




125 00 


125.00 


100 00 125 00 


100 00 125 00 


150.00 


150.00 


150 00 


150.00 


49.50 


49.50 


49.50t2) 


49.50 


24.50 


24.50 


24 50 


24 50 


239 50 299 50 


299.50(2) 


299-50 525 00 


299 50 349 50 


325.00 335 00 


325.00 335.00 


J49.50 


350.00(2) 


349.50 


349.50 


350-00(2) 




350 00(2) 






100.00 


100 00 


95.00 100 00 


100 00 


150.00 165.00 


150 00 165 00 


150 00 


150 00 


195.00(2) 


195 00(3) 




195 00 






M.50 




150.00 


150 00 


150.00 


150 00 


29 50 35 00 


29.50 


29 50 


29 50 


40.00 69.50 


69.50 


45O0 69.50 


69.50 


85.00 








350.00 






110.00 




11000 




89.50 139.50 


89.50 95.00(2) 


89.50 100 00 


54.50 100 00 


100 00 139.50 


135.00 139 50 


139 50 


125.00 






100 00 


85 00 


95.00 


95 00 


100.00 


100 00 


100 00 


100 00 


19.50 


19.50 


950 19.50 


19.50 


110 00 


no oo 


110.00 


110O0 


129.50 139 50 


129 00 139 50 


139.50 


139 50 


65.00 75.00 


65.00 75 00 


69.00 75 00(2) 


75.00(2) 


45.00 










35.00 








25.00 




14 50 


10.00 18.50 


18.50 




85 00 95.00 


95.00 


8000 95.00 


95.00 


395 00 525.00 


395 00 525 00 


395 00 525.00 


395 00 525 00 


05.00 


85.00 


8SO0 


B5 00 



SOMEWHERE IN THE WORLD . . . 



There's a buyer for your 
talents— service*— 
«r merchandise. .i^vj^fi 



fit 
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Shuffle Games 



For f his week's prices consuff thm (tied machine advertisement* In thU '*■«•. 



tune o' 
March 29 

ABC Bowler ftCeeney) $39.50 60.00 

Act Bowler (Chicago Coin)... ^5 00 

Baseball (Bally) B9.50 

Big League Bowler (Keener).. 255.00 265.00 

Bowl -a -Line (Genco) 

Bowlette (Gottlieb) W.50 25.00 

45.00 59.50 

Bowling Alley (Chicago Coin). 45.00(2) 49.50 
59.50 

Bowling Alley Rebound 

(Chicago Coin) 45.00 

Bowling Champ (Keeney) 95.00 99.50 

109.50 

Bowling Champ (Keeney) 

2 Player IMU 135.00 

165.00 

Bowling Classic (Chicago Coin) 85.00 130.00 

Bowling League (Genco) 20.00 24.50 

45.00 
59.50w/p 

Deluxe Bowler (Williams). . . 45 00 49.50 

Double Bowler (Keeney) 75,00 110.00(2) 

125.00 

Double Bowler Rebound 

(Keeney) 

Double Header (Williams)... 49.50 59.50 
65.00 75.00(2) 
89.50 99,00 
99.50 125.00 

Doable Shuffle Alley (United). 75.00 79.50 

Double Shuffle Alley Eipresi 

Rebound (United) 159.50 

Duck Pins (Keener) 95 OO 

Fhw Player Snuffle Alley 

(United) 275.00(2) 

285.00 290.00 
295.00 

Five Player Shuffle Rtbwnt 

(United) 28500 

Four Player Shuffle Alky 

Rebound (United) 255.00 

Four Player Shuffle Alley 

(United) 250.00 265.00 

275.00(2) 

Glider (Genco) 29.50(2) 30.00 

39.50 

HI Score Bowler (Universal!. 125.00 165.00 
195.00 

Hook Bowler (Bally) 215.00 225.00 

250.00 



Issue of 
March 22 
$39.50 60.00 

75.00 89.50 
265.00 
40.00 
24.50 35.00 
45.00 50.00 
59.50 
45.00 59.00 



hsue of 
March 15 
$3950 60.00 

85.00 8950 
265.00 

24.50 35.00 
39.00 45.00 

59.50 
45.00 49.50 

59.00 



Issue ol 
March 8 

139 50 . 60 00 
110.00 125.00 
8950 99.00 
265.00 275.00 

24.50(2) 39 00 
45.00 5950 

45.00 49.00 
49.50 59.00 



Coinmen 
You Know 



• Continued from page 112 



99.50 109.50 99.50 109.50 



89.00 135.00 
165 00 
115.00 130.00 
24.50 45.00 



49.50 
110.00 125.00 



89-00 135.00 
165.00 
130.00 

24.50 45.00 



4950 
65.00 110.00 
125.00 



89 00 135 00 
150 00 165 .00 
115.00 130 00 

2450 45.00 



4950 

125.00(2) 



49.50 50.00 49.50 59.50 

59.50 75.00 89.50 99.00 

89.50 99.00 99.50(2) 125.00 
99.50 100.00 
125.00 

75.00 79.50 75.00 79.50 



Horse Shoes (Chicago Coin). 



King Pin (Keeney) 

League Bowler (Keeney).... 



55 00 
210.00 
215.00w/p 
225.00(2) 
229.00 235.00 
245.00 

League Bowler, 4 Player 

(Keeney) 219.50 

Lucky Strike (Keeney)...... 35.09 

Match Bowler, 4 player 

(Keeney) 295.00 

Match League Bowler, 

4 player (Keeney) , 250.00 

fin Boy (Keeney) 24.50 35,00 

Pin Lite Bowler 

(Chicago Com) "9.50 

Shuffle Alley (United) 20.00 24.50 

25.00(2) 
29.50(2) 
34.50w/p 
39.00W/P 
39.50w/p 
4950W/P 
59 00W/O 



275 00(2) 
290.00 295 00 



250 00 

275 0012) 
29.00 29.50 
30.00 39.50 
145.00 150.00 
195.00 
195.00 215.00 
250.00 



14950 50.00 124.50 
149.50 
55.00 
200.00 210.00 
219 50 
225 00(2) 
229.00 



275.00(2) 
295.00 



250 00 
275.00(2) 



74 50 

49.50 59.50 
85.00 89.50 
99.00 99.50 
12500 

60 00 75.00 
. 79J0 

139.00 159 50 
114.00 125 00 

275.00 
295.00(2) 



305 00 
275.00 



250.00 
275.00(21 
29.00 29.50 29.00(2 ) 30 00 



30.00 39.50 
95.00 195 00 



39 50 
165.00 195 00 



149.50 199.50 
215.00 
250 00(2' 
124 50 149.50 124 50 



195 00 215.00 
250.00 



55.00 
150.00 210 00 
219.50 
225.00(2} 
229.00 



250.00 215.00 250.00 



5500 
219.50 
225.00(2) 
229.00 235.00 



215.00 
49.00 



Shuffle Alley Express 
2 Player (United) 

Shuffle Alley, 8 Player 

(Genco) 

Shuffle Alley. 6 Player 

Rebound (United) 

Shuffle Alley Express (United) 



Shuffle Alley 6 Player 
(United) , 



Shuffle Baseball 

(Chicago Coin) 

Shuffle Bowler (Bally)., 



Shuff lecade (United) 

Shuffle Champ (Bally).... 
Shuffle Jungle (Hock-Ola).. 
Shuffle Lane (Rock-Ola).... 

Shuffle Lane (United) 

Shuffle Line (Baity) 

Shuffle Slugger (United)... 

Shuffle Target (Genco).... 



Shuffle Ten Strike (Evans).. 
Single Shuffle Alky 

Rebound (United) 

Skee Alley (United! 

Speed Bowler (Bally) 



Strike (Exhibit) 

Super Shuffle Alley 
(United) 

Super Twin Bowler (Universal) 



125.00 139.50 
169.50 

175.00 275.00 

325.00 
4500 49.00 
49.50 55.00 
59.50 75.00 
129.50 

300.00 3)0.00 
319.50 325.00 
335.00(2) 
339.50 

55.00 95 00 
24.50 29.50 
35.00(2) 
49.50w/p 
179.50 
45.00 75.00 
59.50 
30.00 
24.50 

95.00(2) 129.50 

149 50 150.00 
175.00 179.50 
185.00 19950 



24.50 35.00 
39.50 

14950 
24.50 25.00 
29.50(2) 
34.50w/p 
49.50w/p 
55.0Ow/p 



125.00 139.50 
169.50 



39 5 0 45.00 
49.50 55.00(2) 
59.50 129.50 



310.00 325.00 
335.00 339.50 



95.00 
24.50 2950 



179.50 

5950 
30.00 
24.50 
175.00 
95.00 9950 

14950 150.00 
179.50 185.00 
19950 



24.50 35.00 245 0 35.00 



149.50 
245 0 25.00 
29.50(2) 
3450W/P 
49.50w/p 
55.00W/P 



14950 
24 50 25. OC 
29.00 29.50(2) 
34.50w/p 
49.50w/p 
55.00w/p 



125.00 169.50 125.00 139 50 
16950 



89.00 B9.50 89.50 95.00 
115.00 139.50 13950 



49.50(2) 55.00 
65.00 6950 



49.50(2) 
55.00(2) 
69.50 
45.00 95.00 



39-50 45.00 39.50 45.00 



95.00(2) 99.00 
9950 119.50 
125.00 



Ten Pins (Keeney) 24.50 45.00 

Trophy Bowl (Chicago Coin).. 74.50 85 00 
114.00 140.00 

Twin Bowler (Universal) 49.50(2) 65.00 

Twin Bowler DcLuxe (Univ.).. 
Twin Bowler Rebound 

(Keeney) 235.00 

Twin Pokerino 165.00 

Twin Snuffl? Alley Rebound 

(United) 195.00(2) 

215.00 21950 

Twin Shuffle (William) 20.00 2450 

35.00 

Twin Shuffle-Cade (United).. 239.00 250.00 



99.00 99.50 
100.00. 119.50 
124.50 
125.00(2) 
145.00 
24.50 45 00 

74.50 114.00 
115.00 140.00 
49.50(2) 
65.00(2) 
150.00w/p 

235.00 

215.00 219.50 
24.50 35.00 
239.00 250.00 



45.00 


49.50 


45.00 


49 00 


55.00 


59.50 


49.50 


55.00 




129.50 


59 50 


129.50 


310.00 325.00 


325 00<2I 




339 30 




339.50 


7? 50 


95.00 




95.00 


24.50 


29.50 


24.50(2 ) 29.50 


35.00 49.50./P 


3500 


39 00 






49.50w/p 


150.00 


179.50 


179.50 


189.50 




50.00 


49.50 


85.00 




59.50 




59 50 




30.00 




30.00 




24.50 




24 50 




125.00 


169 50 


IBS 00 


95.00 


99.50 


60.00 


95.00 






99 50 


115 00 


95.00 


149.50 


114.50 


150.00 


150.00 


179.50 


175.00 


179 50 


185.00 199.50 


185 00 


195.00 








19930 


09.50 


95.00 


89.50 


95.00 








99.00 


50.00 


99.50 




99.50 




139.50 






49.00 


49.50 


49.50 


55 00 


55.00 


59.50 


59 00 


6930 




6930 








95.00 




95 00 


39.50 


45.00 


24.50 


39. SC 








45.00 


99.00 


99.50 


95.00 


99.00 


11930 


124.50 


9930 


119.50 




125.00 




124.50 






125.0012: 


24.50 


45.00 


1930 


24.50 








45.00 


74.50 


7930 


9430 


114 00 


114.00 


140.00 


125 00 


140 00 


49.5012) 65.00 


49.00 49.50(2. 








65 00 



185.00 

215.00 2193 0 215 00<2i 

219.5C 

24.50 35.00 243 0 35.0C 

2393 0 250.00 225.00 239.0(1 
250.00 



GIVE TO DAMON RUNYON CANCER FUND 



coin-operated laundries back to 
his home* in Israel several years 
ago and recently sold the oper- 
ation. 

One of the best ways to save 
service costs is thru preventative 
maintenance, reports Morris Mos- 
kowiti. partner at Sidmor Vend- 
ing Company. We've cut in half 
our service calls in better loca- 
tions by making sure machines 
are in top working order, he said. 

Joseph McGlenn reports that 48 , 
persons attended the National ! 
Automatic Merchandisers' Asso- 
ciation dinner at Hotel Webster | 
Hall, March 18 when the Septem- 
ber convention was discussed. 

The coin-operated horse at 
Sear's on the North Side is doing 
steady biz. On Saturdays usually 
there are 10 parents standing in 
line waiting to give their young- 
sters a ride. . . . Howard Crombie. 
Tri-State Automatic Candy Cor- 
poration, going out to get the 
drive-ins lined up. 

The sister of Art Muneo, me- 
chanic for operator Al KlodeL 
passed away in Carrick, Pa. 

Pete Maloy, field representative 
for NAMA, who was in town for 
the group's recent dinner, feels 
that vending of candy, soft drinks, 
coffee and cigarettes will grow. 
. . . Sydney Reinwasser has ac- 
quired the dealership for Sealy 
mattresses and springs. He reports 
op business increasing at his new 
location. 

M. J. Abelson. general sales 
manager, Oak Manufacturing 
Company, reports the ball gum 
and merchandise association is 
starting a campaign to keep its 
members well informed. . . . Nellie 
Lutcher's "Heart of a Clown" is 
showing up well on the boxes. . . . 
Many operators have been happy 
about the trade situation. Usually 
business slows during Lent, but 
this year it has held up. 

Heavy traffic near Automatic 
Canteen Company in the West 
End district near the Banksvillc 
traffic circle has been urged by 
authorities to use other routes 
while improvements are made. 

Oliver Voelpe. Liberty Music, 
was shopping the record stores. 
. . . Angelo Cornells. Jeannette, 
Pa., is recuperating from the flu. 
. . . Raymond W. Waits, sales 
manager. Mills Automatic Mer- 
chandising Corporation, notes 
business on the upswing. . . . 
Harold Cohen, head of Confection 
Specialties Company, believes the 
supply situation will work itself 
out. . . . Victor Abelson, Empire 
Distributors, reports he is han- 
dling National, Uneeda, Interna- 
tional and Rowe equipment. 

With possible tornadoes pre- 
dicted as close by as West Vir- 
ginia, A. H. Pitchford, operator 
of electric shave venders, says he 
has lived thru two in the Midwest 
and actually seen 15 to 20 in his 
lifetime. 

Detroit 

Fred Chlopan, executive secre- 
tary of the Detroit Shuffleboard 
Association, is vacationing in 
Miami. . . . Michael Weinberger, 
veteran operator-jobber who has 
been in poor health, is back on 
the job after a Southern vacation. 
. . . Erwin Baldrige. equipment 
operator at Island Lake, near 
Brighton, is revamping his equip- 
ment set-up for an early resort 
season opening. 

Carl Angott. of Angott Distrib- 
uting Company, has returned 
from a visit to the Wurlitzcr plant 
in North Tonawanda, N. Y. . . . 
Joseph Brilliant founder of Bril- 
liant Music Company, returned 
Monday (24) from a three-week 
stay in Hot Springs. . . . Leo 
Weinberger enlarged his route 
with the purchase of new music 
equipment. . . . John Gialson has 
established a cigarette vending 
route under the name of Ecorse 

i f '(m,'if:;a d . : r: ;j(i.;.: 11-1 : 



Chicago Cc/H J 

4 PLAYER 

DERBY 




3 DIMENSIONAL HORSES 
MOVE AS CAME IS PLAYED! 



★ 4 TIMES THE EARNING POWER OF 
A SINGLE PLAYER GAME 

★ 4 COINS IN ABOUT ONE MINUTE 

★ 60% OF PLAY BY 4 PLAYERS 

★ 4 PLAYER COMPETITION 



{ SEE YOUR DISTRIBUTOR TODAY! | 



Chicago Coin r. 



MACHINE 
COMPANY 



1725 DIVERSEY BOULEVARD, CHICAGO 14, ILLINOIS 




buy McGinnis 



YOU (AN DEPEND OK ROY FOR 
QUALITY RECONDITIONED EQUIPMENT 

* 49 so Champion ICC) « 72. so 

. es oo K. C. Jonei 75 co 

3» 50 William* Star Series ... If.M 

Champion (Bally) **.» 

Cltat.on 50.00 

Lite-e-Line M5.00 

ABC VS.M 



Camel Caravan . 

Tahiti 

Cat aline 

Thrill VM 

Monterrey W.SC 

Summertime 30.00 

Nits A Runt 109.50 

BOWLING GAMES 

Keener L«a«w« Sowlar 5225.00 • Keener Kin« Pin 550.00 

WE SHALL BF PLEASED TO DEMONSTRATE THIS MEW EQUIPMENT 

Krr-ney Deluxe 4-Way Bowler Keeney 6 Way Bowler 

Kreney Electric Ciq.irfllt Vendor 

Keeney Refrigerated Sandwich Machine 
Keenay Television 
Spot Lite — Quartette — Sluefest 





ROY McGINNIS CORP. 



2011 MARYLAND AVE.. BALTIMORE 18 MD. phone; - BELMONT 1100 



ALLIED'! NEW "Formica Type" TOPS 

Immediate delivery. Includes a can of ALLIED'S Super Glue Rtt«! 



For CHICAGO COIN and 
UNIVERSAL TWINS 



■WRITE for PRICES!**. I 



Sample 
Each 



$17 



$15 



Happy Go lucky 
Harvey 
Mermaid 
Shoo Shoo 



Snooks 
Quartette 
Sportsman 
Deluxe World 
Series 



Lehigh Specialty Co. 

826 N. Broid St., Philadelphia JO, Pi. 



WANT TO BUY! 

30 DALE CUNS 
10 CONEY ISLANDS 
ARCADE EQUIPMENT 
Highest Prices Paid 



For WILLIAMS 
DOUBLE HEADERS 

Routed to Fit 

$21 ""SUf * $19 

For UNIVERSAL 
SUPER TWIN (9'/ 2 ft.) 

Sample ^tj LoH at 4 



Sample 
Each 



Each 



$19 



LLIED COIN MACHINE CO. 

766 MILW AUKEE AVE. . CA nal 6-0293 . CHICAGO 22 



114 COIN MACHINES 
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Shaffer Specials In 

affsr Better Quality Buys 



? XHIB 'V» 

Dale 6»« *" 

SEEBURG 



AMI 

wire 

1 $499.50 

8 399.50 

4 299.50 



S299.so 

Ht-H "9.50 
¥ -%* U9.5Q 
139.50 

**» Ms, 



Terms: 25% Deposit, Balance C.O.D. 
All Items Subject to Prior Sale 



SHAFFER MUSIC GO 



COLUMBUS, OHIO 

606 S. High St. 
M Am S563 



Cincinnati. OHIO 

2333 Gilbert Ave. 
CApitol 1438 



INDIANAPOLIS, IND. 

1327 Capitol Ave. 
Lincoln 3571 
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Coin Machine Exports 

December, 1951 





TMal 


Phonograph* 


A... 


Venders 


Av. 






to. 


Country 


No. 


Value 


NO. 


Value 


Price 


No. 


Value 


Price 


No. 


Value 


Price 




440 


$101,912 


84 


$ 33.048 


$393 








356 


$ 68,864 


$193 




138 


66,370 


138 


66,370 


481 
















220 


65.796 


220 


65.796 


299 








* J i *»_ ■ 








108 


65,604 


108 


65,604 


607 
















66 


35,376 


66 


35,376 


536 
















97 


31,350 














97 


31,350 


323 




332 


20,410 














332 


20,410 


61 




22 


15,588 


22 


15.588 


705 














Netherlands . . . 


25 


13,765 


25 


13,765 


551 














Other Countries 


790 


87,780 


159 


38.062 


241 


305 


$18,799 


$63 


326 


30,919 


95 




2 238 


$503,951 


822 


$333,6119 




305 


$18,799 




1,111 


$151,543 





Coinmen You Know 



• Continued from page 113 



Vending Company, operating in 
Boone. 

Edward Morey, Photomatic and 
scales operator, who also operated 
Morey's Garden on the West Side, 
has moved to Union Lake, Oak- 
land County, where he is operat- 
ing a riding and golf club. . . . 
Disposition of the route of Mauro 
Vargos, the Vargos Music Com- 
pany, Saginaw, Mich., who was 
killed in an automobile accident 
several weeks ago, has been made 
by the Brilliant Music Company, 
which bought the entire opera- 
tion. Route was sold in two sec- 
tions to Vincent and Bill Crinzi, 
operating as the Melody Music 
Company, and to Fred Walker, 
operator of Walker Music 
Company. 

Spacarb Detroit Distributors are 
now established in their new plant 
at 2281 Indiandale in the north 
end, Manager L. R. Tower reports. 
Glen Bradley, former executive 
with the company, is now in 
business here as a manufacturers' 
representative, having left the 
coin machine field. 




E 


M P 


1 R 


E 


AT YOUR 


SERVICE . . 


. World's 


Largest 


Selection 


of Coin O 


perated M 


achines j 




WANTED! 

300 



Spot lilt $425.00 
[one. Is. 375.00 
BrigU Spol 300.00 

BINGO GAMES "mm.**" 



Wf'U P«r THESE PRICES: 

Lwd.r $275.00 

UC 150.00 

5SI« ... 100.00 
LII.-UIm 1 00.00 



UNITED DELUXE 6-PLAYER SHUFFLE ALLEY 



Formica Topi installed on United and 
Chicoin Shuttle Carries — $25.00 extra. 



NEW 



United Bolero 
Chi. Kino Pin 
wms. Sluefeil 
Gott. Quartette 
Genco Double Action 
Keeney Holiday 
Belly Atlantic City 

Control Tower S175.0O Squa^a'de"* 
<ft h okl ii 
Playtime 



Football 

Maryland ... 
Lucky Innmq . 

Utah 

Double Shuttle 
Rip Snorter . . 
Tarn pi co ,.,„• 
, Sharpshooter . 
Champion 



Double Feature 144.50 
Spol Bowler . 
Rocket re .... 
< Horsemen . 

Triplets 

Med. So.. Gdn 
Knockout . . . 

Punchy 

Old Faithful . 
Georgia 



149 SO 

149.50 

.40.50 

144.50 
144.50 
144.50 



STOP A HO 60 139.50 



Pin Bowler . . . . 
Pi«htin« Irish 

Sweetheart 

Basketball .... 
Hits A Runs . . . 

OMis 

Harvest Time . . 
Fly, m Saucers 



154.50 
154.50 , 

KfrH DALLAS 

we ca I «»••■»■■«■» .... 
Golden Gloves 
Buffalo Bill . . 

Just 21 

3-Feathers ... 
Bowline Ch. . 

St. LOUIS 

Maiors of '49.. 

Seleclacard . . 
Buttons A Bow 

Black Gold . . . 
Super Hockey 

Holiday 

Phoenix 



DREAMY . . . 

Hot Rod .... 

Plavland 

King Arthur . 
Canasta 

Thint 

Judy 

De-icer 

Rocket 

Tri Score 
Sank a-Ball . 
Bp-Bop 

FRESH IE ... 



Campus 
Colleqe Deie 

Tahiti 

Shantvtown . 

SO. PACIFIC. 109.50 

Tumbleweed 104.50 

Boston 104.50 



1J9.50 
1J9.50 
134.50 
134.50 
1 2f.se 

129.50 
139 50 

129.50 
114.10 

124.50 

134.50 
. . 124, SO 
. 119.50 
.. 119.50 
.. 119.50 
.. 119.S0 
.. 119.50 
.. 119.50 
.. 119.50 

119.50 
. 114 50 

114.50 

114.H 
11430 
109.50 
109.50 

109.50 



TUCSON 



S 99.50 

n.so 

99.S0 
94.50 
94.50 
94.S0 
I9.S0 

89.50 

•9.50 
•9.50 
09 .SO 
04.30 

84 .50 

79.50 

79.50 

79.50 
79.S0 
79 SO 
79.S0 
79.50 
79 50 

79.50 
79 JO 
I 79.50 
7930 
79. JO 
49.50 
4930 
4930 

69.50 



Barnacle Bill . 
Buccaneer . . . 
Round Up .... 
Grend Award 
Moonglow ... 
Puddinhead 
Alice In W'lan 
Blue Skies . . . 
King Cole .... 
Summertime . 

Yonks 

Robin Hood .. 

All Babe _ 

Humpty Oumpty 4930 
Floating Power 4930 

Cinderella 
Triple Action 

Carolina 

Bait 



49.50 
49.50 
4430 
5930 
59.50 
5930 
5430 
5 4 50 

5430 
49.50 
4930 
4930 
49.50 



Star Ou.t . 
Trade Wli 
Paradise 

Wisconsin 



05 



4930 
4930 
4930 
4930 
4930 
49.50 
4930 
4930 
49.50 



EXH. BIG BRONCHO 
EXH JET 6UN 
CHI. 4 PLATER DERBY 
WMS. KOSSEf EATHERS 
AST RIFLE SPORT 
WMS. DELUXE 
WORLD SERIES 

Muto. Voiee-o- 

Graph, 35c .0525.00 
Chicoin Basket. 

ball Champ . 375.00 
Exh. Pony Exp. 395.00 
Shoot the Bear 34930 
27' Shuftleboard 124.50 
Gun Petrol .... 249.50 
Chi. Midget 

Skee Ball . . 
Ev. Batascore 
Chi. Pistol . . 
Star Series 



. 13-Woy Ath. 



3:9.50 
225.00 
14930 
139.50 



9930 
13930 
119.50 
10930 
109.50 

109.50 

99.50 

99.50 
19.50 
04.50 



Scale, New 

Telequiz 

Foot Vibrator 
Wms. All Star 
Jack Rabbit . 
Chicken Sam, 

Rebuilt 

GOALEE . 

Poker I no 

Querterback . . 
Exh. Dale Gun 
Flash Hockey ra.oo 
Heavy Hitter . 4930 
Shipman Art 
Show A Film 4930 

GENCO GLIDER 39.50 

Total or Advance 

Roll 3930 

Mercury Counter 

Grip, New . . , 3430 
Kicker A Catcher 3730 

Challenger 2930 

Acme Shocker. 2430 
Groet. Skill Test 4930 



Untad 6 Player SJ39.S0 

United 5-Playor tOS.OO 

United 4- Player 375.00 

UNITED TWIN REBOUND 215.00 

United Twin Shufflecede 350.00 

Un. Double SA Express Rebound, 

B', True Scoring 1S930 

United Shuttle Slugger 12930 

United Skee Alley 13930 

Un. 2- Player SA Express ••••< 13930 

United Single SA Rebound 0*30 

United SA Express, 4' 129.50 

Un. Double Shuffle Alley 79.50 

UNITED SHUFFLE ALLEY EXPRESS. . . . 59.50 

United Super Shuf. Allay 39.se 

United Shuffle Alloy 29.50 

W Disap. Pin Conv 4*30 

Univ. High Score Bowler ItS.M 

Univ. Super Twin Bowler 11*30 

Chicoin Shuffle Horse Shoo* 12*30 

Chicoin Pin Lite Bowler 14*30 

Chicoin Bowling Allay 59.50 

Chicoin Bowling Classic ■ 130.00 

Chicoin Trophy Bowl 140.00 

Bally Hook Bowler 250.M 

BALLY SHUFFLE BOWLER, 9% .... 29.50 

Bally Speed Bowler, *Vi' «*.M 

Exh. Strike, 9VV, 2 Mayor 0*30 

Gottlieb Bowfette, 42- S930 

Keeney ABC Bowlar 3930 

Keenay S(g League Bowler 2)43.00 

Keeney League Bowlar 225.00 

Keeney Double Bowlor 135.00 

Wrm. Double Header 093* 

Genco Shuffle Target, 10' 150.00 

Genco 0-Phtver Shuffle Table 275.00 



SMOKESHOP 612 

CUSTOM S245.D0 

ACORN VENDOR, 
1c or 5c . . 14.95 

Marion Scale, 



Silver King . . 
25c Razor Blade 

S.K. Hot Nut . 
N.W. 49, If 

or Id 

73-Ber 

U-Seloct-lt . 
De Luxe, l-5< . . 
N.W. Tab Gum 
33 Ball Gum . 
15 Col. Uneeda- 

oak. 25* . . . 



09.50 
13.95 
19.95 
29.95 



49.50 
31.50 
25.95 
7.50 



OLD HILLTOP 

Univ. Across the Board 
Bally Turf King 
Bally Futurity 



Turf King . 
Winner . . . 
Champion 
Photo Finis 



1295.00 

. 195.00 
139.50 

1 19.50 



NEW CLOSEOUTS! 

Bally Turf King. .5445.00 
Chicoin Thing .. 140.00 



EVANS CENTURY 

100 IBOBC- 45 RPM 

EVANS JUBILEE 
CHTcoirBANVBOX 

Wurlitier 1100 $395.00 
Wurtitxer 1015 250.0* 
Wms. Music 

Mite. New .. 145.00 



Large Lighted Pin 

Conv. tor Chi. 

A Univ. $ 24.50 

Keen. Bowling 

Champ, 2 PI. 145.00 
United Flyaway 

Pin Conv. .. 39.50 
Keenev Match 

Bowlar, 4 PI. 195.00 



CITATION .. 109.50 

Gold Cup 07430 

Jockey Special. . 54.50 
Special Entry . . 49.50 
Victory Special 4*30 

Factory Reb. 35c, 1 King Size Col. 

Uneedapak, Mod. 500, 7 Cot 5130.00 

Rowe Royal, 0 Col 130.00 

National 930, 9 Col 125.0* 

OuGrenier Champion, 11 Col 120.00 

Rowe President, 8 Col 145.00 

Notional Model 950, 9 Col 140.00 



FORMICA REPLACEMEHT TOPS 

For Chicoin Games . 
For United, • Foot, . $29.50 
1, 4, S A « Players 1 
Minimum Order — 5 Tops, 



•nee C. o D. or 



MACHINE 
EXCHANGE 



I0'M4 MILWAUKEE A\ 



:H!CA<3C 31 ILL 



SPECIAL 



$125.00 



The local offices of Vending Ma- 
chine Corporation of America 

have been moved to the north end 
at 3462 Joy Road. . . . James Mel- 
ody, formerly owner of the Red 
Top Market, where he was closely 
associated with the novelty mer- 
chandise field, is opening the Mel- 
ody Spced-o-Matic Laundry, with 
a diversified battery of equip- 
ment, including some large ca- 
pacity units. 

John Kotek, formerly of the 
Briggs Manufacturing Company, 
and Edward Holly, a director of 
the Continental Service & Equip- 
ment Company, coin machine dis- 
tributors, have formed the Ath- 
letic Scales Company at 5814 
Grandy Street. The firm will op- 
erate scales, specializing in the 
Mercury Athletic Scales, thruout 
Michigan. 

Hartford, Conn. 

Leonard Berens, general man- 
ager of Seaboard Distributors Cor- 
poration, has set up an attractive 
window display at the Seaboard 
executive office building for Peter 
Pan Records. . . . Soft drink vend- 
ing machines have made their 
appearance in Union Railroad 
Station. The station now has two 
soft drink vending machines and 
one cigarette vender near the in- 
formation booth. 

Francis E. Stem, head of Stern 
& Company, wholesale distribu- 
tors of electrical appliances and 
Columbia Records, has been 
elected a trustee for three years 
of Temple Beth Israel. . . . Ralph 
Colucci, Seaboard Distributors, is 
vacationing in Hot Springs. 

New York 

Aleck Abrahamson, vice-presi- 
dent in charge of sales of Chunky 
Chocolate, has returned to his 
office after completing a three- 
month coast-to-coast selling trip. 
. . . Joe Hart and Ron Pepple, 
partners in Hart Distributing of 
Seattle, in New York with their 
wives for a week's vacation. Joe 
and Ron, who also are associated 
in allied interests in Alaska and 
Nevada, attended the recent dis- 
tributor meeting at Wurlitzer's 
North Tonawanda plant. They'll 
be back at their Seattle operation 
in time for Wurlitzer Days, be- 
ginning April 0. 

Charles Aronson, of Brooklyn 
Amusement, returned from a 
month's Florida vacation Tuesday 
(25). . . .Charlie Kanior, president 
of Automatic Phonograph Own- 
ers' Asociation, Cincinnati, visited 
the boys at Automatic Music Op- 
erators' Association, for a friendly 
get-together and an exchange of 
views between both asociations. 

Ben Gottlieb, of Majestic Oper- 
ating, who is still in Florida, re- 
ceived the sad news that his 
Fourth Avenue office here had 
been held up Monday (24). His 
manager was forced into a back 
room, after which the holdup 
men got off With $1,500 in 
quarters 

Iz Edelman, of Edelco, Detroit 
, game manufacturer, is headquar- 
tering here while covering his 
Eastern accounts. Edelman is ac- 
tive supplying Formica playing 
1 fields for shuffle game conver- 
' sions. . . . Les Paul, shuffle 
j board route operator and owner 
of Western Premiums Store on 
1 10th Avenue here, announces he's 
planning to retire from the pre- 
| mium business to concentrate on 
his other activities. 

To spur the growing fight 
against New York's threatened 
1-cent per pack cigarette tax-rise, 
vending machine operators, as 



well as retailers and other tobacco 
groups will meet April 3 in the 
Georgian Room, of the Hotel Stat- 
ler here, where a comprehensive 
plan to defeat the tax will be un- 
folded. . . . Sam Eppy, president 
of Samuel Eppy & Company, is 
leaving on a two-week Florida 
vacation this week, accompanied 
by his wife. Sam's firm is well 
known as a manufacturer of 
charms for vending machines. 

Cincinnati 

Automatic Phonograph Owners' 
Association has sent out letters 
asking members to hold April 8 
open for the group's annual elec- 
tion meeting at the Hotel Shera- 
ton Gibson at 9 p.m. At the last 
regular meeting it was decided 
that all membership dues must 
be paid in full to entitle each 
member to vote. 

Mr. and Mrs. James Drivakis, 

operators of Atlas Amusement 
Company, are motoring to Cali- 
fornia for a month's vacation. . . . 
Charles Kanler, president of the 
APOA, returns from New York 
April 1. He appeared on the Co- 
lumbia Broadcasting System's 
"Songs for. Sale" television pro- 
gram March 22. He also had 
other business interests in New 
York. 



Indianapolis 



Al Calderon, of the Calderon 
Distributing Company, has started 
showings of Bally's Atlantic City 
game and reports it is meeting the 
approval of operators over the 
State. . . . Sicking Company, Inc., 
reports Chicago Coin's 4-Player 
Derby in steady demand. Business 
on games is good, according to 
Mrs. Lottie Berman. 

Theft of about $500 in coins 
from a Hamilton-Harris & Com- 
pany truck was reported Thurs- 
day (20) by Michael J. Lynch, the 
driver. Lynch said that while he 
was servicing a cigarette machine 
in the 800 block of Indiana Ave- 
nue thieves pried off a panel at 
the front of the truck and took a 
sack containing the coins, receipts 
from vending machines. 



ATTENTION 



ALL 



%^:^( FOREIGN 



We ship to all parts of the world and are 
thoroushly familiar with export procedure,*. 
We deliver only top quality equipment, prop- 
erly crated; and guarantee prompt and 
efficient service. Send u« your requirements 
They'll be met satisfactorily from our com 
piete slock 

Joe Ash 



WE ARE EXCLUSIVE 
WURLITZER DISTRIBU- 
TORS IN SOUTH JER- 
SEY, S. E. PENNA. & 
DELAWARE. 



AMUSEMENT MACHINES CO. 

6o& N. Brood Street. Philodelphio 30. Pa 
Phoner Fremont 7-44*5 
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COIN MACHINES US 



I 
I 
I 
I 
I 



DAVIS 

(guarantee 



/ Mechanism overhoulec 
/ Worn parts replaced 
/ Amplifier reconditioned 
J Speaker inspected 
y Tonehead renewed 
y Cabinet professionally 
refinished 



BUY GUARANTEED 
PHONOCRAPHS 

WITH THE 

"FAMOUS DAVIS" 
6 POIrfl 6UMAHUI 
SEEBURC 

148-ML 119 

M7-M 149 

146-M 219 

H14SM Hld.away 179 

H246M HU««««» ,59 

WURLITZER 

1080 '. 179 

1015 150 

1017 Hideaway 

AIREON 

500 Coronet 



.SIM 



ROCK-OLA 



M2< 



SI 59 



Phonographs Lltfed Below Available In Complete and Goad Working ^ 
Order at tow Price* Quoted — or With Davit 4 Point Guarantee tot Bar 
S3S Additional Par Machine. 



SIIIUIO 

1941 R.C Special. .$59 

Envoy 59 

Hightone 59 

Colonel 49 

Malar 49 

Clatii 49 

Decal 49 

Cent 44 

Mayleir 44 



WURUTZH 

750 $79 

740 79 

950 59 

• 50 59 

500 49 

600K 49 

600R 49 

Victory 19 

24 39 



■OCK-OIA 

1422 


$99 
39 


Commander .... 


MILLS 

951 Conitellation 


$75 


AIREON 




Defame '46 


$49 


400 Coronet .... 


. 79 


PACKARD 




Manhattan 76 . . . 


$89 



■ WALL BOX SPECIALS 



Seebure WI-L56, St. Wlreletl. Rednulied $12.50 

Seebers 3W2-156, St. 3 Wire. ReftnMhed 15.00 

Seebwri wi 156 St. 10«, 25<, Wiroleea. Refinished 37.00 

Seebure 3W5-L56. St. 10(, 25«. 3 Wire. Refinished 37.00 

Wormier 1020. 5«. 10c. 25c. Reconditioned 37.50 

Wuriitier 3031, St. Refinished 11.95 

Packard Pla-Mo». St. Reconditioned 9.95 

Woriitzer 219. Stepper 22-50 



TERMSi 1/3 DEPOSIT WITH ORDER. BALANCE C.O.D. 
WE SPECIA1IU IN EXPORT TRADE 



I AVI 5 

WmWKm W I wm suburg factory distributors 
738 ERIE BIVD. EAST • SYRACUSE, N.Y. • Phone 5-S194 



■ RANCHES IN BUFF A10 ■ ROCHfSTER ■ All ANT 



SPRING 



•LONDON VALUES 

YOUR SPRINGBOARD TO EXTRA SAVINGS & PROFITS! 



Take Your Cho.M 


snuffle mAw 

Bowling Leeeue 

Shuffle Lane 

Pin Boy • • ■ - 

Shuffle Bowlif ■•; 

Bowlerte 


524- 50 

EACH 





SHUFFLE CAMES 

lit,".'' E -"'ii . i 

coin . «.,,„, 

***** »»»ier ::.:.::) "ch 



USED 

Dale Gun 

AM Star Baseball 



NEW GAME SPECIALS: In Score 

NEW lOW PRICtSt FIVE-BALLS 



Sfop V 



Cinderella ..... 13*.. io 

Black Geld , 59.50 

Sare*eta 19.50 

Wisconsin 10.50 

Triple Action 39.50 

Marry Widow .... 59.50 

Screw Bait 39 50 

Trada Winds J».St> 

'■Bin Ball I 1 ). SO 

Cran Ball 39.50 

Calalina 10.50 

Stormy 20.50 

Otv, Wa O'ttv . 39.50 



Summertime 

Virginia .... 

Tennc :\f« ... 

Dallas 

Maryland 

Lucky Inning 

Rondeevoo 
Maior Leitjue Bale- 
ball . . . 

Moon Glow 39 50 

Aquacade 49.50 

■I Pose «9 30 



539.50 
.. 39.50 
39.50 
39.50 
49.50 
49.50 
79.50 
39.50 

39.50 



Go WRITE 

NEW LOW PRICES' 

Carnal Caravan . 
Three Festher* , 
Floating Power . 
Champion 



Morocco 

Swanee , 

Alice in Wonder- 



Lady Robin Hood . 
Humpty Di/mpty . 

Telecard 49J0 

Hit Pjr.iJc 39.50 



TERMS: 1/3 Deposit, Balance C O.D. " 
FxclWve Distributors SEEBURG Product* in Wiiion.in, Minnesota. 
North Dakota Seofh Dakota and Uopor Michigan. 





52 BIG ISSUES, $10 

Including 8 Special Issues 



"A good display of record advertisements 
from The Billboard is a great help for increas- 
ing your sales." 

F. W. WOOLWORTH CO. 
Miss Hazel Smith 
124 West Main St. 
Durham. N. C. 



THE BILLBOARD 
2160 Patterson St., 



Cincinnati 22, Ohio 



Please enter my subscription to The Billboard 
tor one year, tor which I enclose $10. Foreign 
Countries i except Canada!, $20. I understand 
ttth will include at least 8 Special Issues. 



Billboard 

The Amusement Industry'i 
L e od I njL _ N ±? 












J 



GUARANTEED 
USED ONE BALLS 

Ready lor Location al lowest Prices 

TURF KING S249.50 

WINNER 199.50 

CHAMPION 99.50 

PHOTO FINISH 99.50 

CITATION 74.50 

6010 CUP 64.50 

JOCKEY SPECIAl 54.50 

deposit with all orders 

SICKING, INC. 

America's Oldest Distributor 
Established 1895 

1401 Central Pkwy. 
Cincinnati 14, Ohio 



ONE BALLS 

TURF KING S150.00 

WINNER 125.00 

WINNER (NEW) 225.00 

CHAMPION 50.00 

CITATION 30 00 

GOLD CUP 20.00 

ARCADE EQUIPMENT 

Exhibit JET GUN (NEW) . WRITE 
Exhibit DALE GUN S 60.00 

Exhibit SILVER BULLETS 110.00 
Exhibit SIX SHOOTER .... 195.00 
Seebuig BEAR GUN 225.00 

OLIVE NOVELTY CO. 

2625 Lucas Ave. St. Lour-. 3. Mo. 
FRanklin 3620 



SHUFFLE ALLEYS 

Exhibit Strike f 75 M 
Genco Glider . . 30 OB 
United Oble. Shuffle 50,00 
United Express .. 40.00 
United Two Player 

Express 7S.00 

United Slnole Reb. 7S.M 
Univ. Twin Bowler 65 00 
Wms. Twin Shuffle 33.00 
Wrm. Oble. Header 100.00 

JUMP." PIN GAMES 

Citations .... tSO d 

*£SfV* >50.00 

Gold Cups so. 00 

Spec. of Entries . 50.00 
Photo Finish rs 00 

Jockey Special ... so oo 

Champions ts oo 

Cretine si o extra. 

FORMICA TOPS 

for United Alleys — 
179.50 each for S or 
more — to 
write. 

■t o Pins.sa.so ■>«,■ 
WANTED! 

We will pay the tol- 




lewlno Prices. 

Spot Lite 5413.00 

Coney Is. .... 375.00 

Brite Spot 300.00 

ftrlto l ts. 2*3.00 

Leader 273.00 

AK 150.00 

5 Star 100.00 

Lite- A Lint . . IO0 .00 



Ace Bomb* . 
Barling Practice 



ARCADE EQUIPMENT 



Bally Bi 9 Innln* 
Bally Defender 
Belly Heavy HIHor 
Bally Rapid Fire. 
Chi. C. Hockey . . . 

Chi. C. Pistol 

Chicken Sam 

Chi. C. Basket Ball 

Chomp 

Chi. c. Goalee . . . 

Dai* Out) 

Bdolco Pool Table 
Bv. Super Bomber 
Keeoey Sub Gun. 
Ex. Big Bronco, nev 
&v*o. Photo, late 
Muto. Photo, early 
Muto. Drivemobile 



S 03.00 



4S.00 
103.00 
03-00 

ao.se 

123 00 

75 CO 



100.00 
103.00 



233.00 
135.00 



75.00 
too 00 



13.30 



COUNTER GAMES 

S.K Duck Hunters 

used ... 
Hit-e-Homers, ne< 
Kicker A Cetchei. 

new 34.50 
Adv Shockers, new 34 SO 
Shipman's Peek 

Shows, new . . 50 30 
Gott. Three-Way 

used . 10.30 



Star Series . 
Pop Sex 
Magic Pen 

Mute. Fishin* Well 123.1 

Pitch'm A Bat'm. . 135.1 

Quixxer A Film tOO.I 

Siro's Brush Up , H.I 
Shoot vour Way to 

Tokyo IO0.I 

Silver Bullets 150.1 

Seeewre Bear Gun 335.0 

Supreme Belascoro 1OO.0 

Texas Leaower $0.1 

Tan Strikeo , . oo 

Undersea Raider OS.O 
W'cox Gay Recordio 150.0 

Wms. Quarterbock 100.0 

Wurllitxer Skeeball 150.0 

Western Baseball IS O 
Wms. Super World 

Series Jfi.e 



A. B. T. RIFLE RANGE 

3, 4 or O-Gun Rentes 
now available Write 
for prices *o> or* 
tarred delivery 



HORSES 



new horses 
the market. 

wire or phone 

prices. 




P^3S^ 

sol** m 



MACHINE EXCHANGE, INC. 



2021 -202S Prospect Ave.. Cleveland 15. 
All Phones: Tower 1-6715 



ill the news of ftn inrJusfry every week in The Billboard . . . 
SUBSCRIBE TODAY po«« i fat ntu 
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Bigger Profits are a Breeze with 




NEWEST 3-CARD 5*A U 




R EPL** 




NEW DOUBLE-SCORE 

FEATURE GETS BIG, FAST EXTRA PLAY 
• 

NEW STYLE "SPOTTEM" APPEAL 
ATTRACTS EXTRA COINS EVERY GAME 
POSSIBLE TO SPOT SIX NUMBERS 



POPULAR "CORNERS" IDEA 
PROMOTES PLENTY EXTRA-COIN PLAY 
CORNER NUMBERS SCORE 200 



EXTRA BALLS FEATURE 

WITH ADVANCING ARROW SUSPENSE CtTS IXTRA PLAY 
• 

POPULAR "IN-LINE" SKILL-SCORES 
3-IN-LINE, 4-IN-LINE, S-IN-LINE 



New Profit-proved fea- 
tures have been built 
into Bally ATLANTIC 
CITY . . . features that 
hold the play for hours 
. . . features that are 
piling up the fattest 
profits in coin-machine 
history. Order 
ATLANTIC CITY from 
your Bally distributor 
today. 



MANUFACTURING COMPANY 

DIVISION OF LION MANUFACTURING CORPORATION 

2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS 
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GOTTLIEB'S 

NEW 





Take the Lead- IN PL A Y... 
IN EARNINGS with 




"LINE-DRIVE" SPEED — FLASHY DIAMOND PERFORMANCE! 

4 HIGH SCORE BALL TRAP HOLES— one at each corner of the Diamond 
—light corresponding "POP" -BUMPERS when filled. "POP" BUMPERS 
then advance Base Runners. REPLAY when all Bases and Home Plate are 
loaded. 1 to 8 BUTTON AND BUMPER SEQUENCE activate TRAVEL- 
LING—LIGHT ACTION ON MYSTERY REPLAY BUTTONS. SUPER 
ACTION 2-WAY HOME RUN GATES . . . SUPER SCORING CYCLONIC 
KICKERS! 

Light-animated Ball Players on light box duplicate hate-running action 

on play ft fid. 

REPLAYS FOR RUNS and HIGH SCORE 

4 "POP" BUMPERS • 2 FLIPPERS 



DELIVERY NOW FROM YOUR 
DISTRIBUTOR! 



ORDER 
I TODAY! 




1140-50 N. KOSTNER AVE. 
CHICACO 51, ILLINOIS 
'There Is Wo Subttltute for Quality!" 



EVAJVS' 

PROFIT STIMULATING 
COUNTER GAMES 



NOT COIN OPERATED! 
TAX FREE! 
• NO LICENSE REQUIRED I 

MONTE 
CARLO 

Good for Clubs, Fraternal Or 
qanizations. Cigar Counters or 
wherever people congregate! 
Write tor descriptive literature. 



II. C. EVANS & CO. 

Sit IVANS' JUBIUC AND CtNJUKY AO ON PAGE 102 




WE ARE PROUD 

TO ANNOUNCE 

OUR APPOINTMENT as . . . 

EXCLUSIVE DISTRIBUTOR tor 

* H. C. EVANS COMPANY *. 

EASTERN PENNSYLVANIA and 
SOUTHERN NEW JERSEY 



GET 'EM WHILE WEW GOT 'EM 



BALLY 

TURF KINGS 

only $ 195 



• CLEAN ! 

• GUARANTEED ! 

e RECONDITIONED 

by Factory Trained Mechanics of New 
England's Exclusive Bally Distributor. 



Hdvburncrt. Ptnorami, Bally Bright Lights, Bally 

Will ACCEPT IN TRADE: KG Wf,„a,/tt„'{ a T "»" 



REDD 

Exclusive distributors for 




DISTRIBUTING CO., INC. 

298 LINCOLN STREET 
ALLSTON 34, MASS. AL 4-4040 
in Moss., It. I., N. H„ Vf. and Ms>. 



SEE THE EVAJVS' 

JUBILEE 
40/45 • 40/78 

20 Records, 40 Selections 
IN OUR SHOWROOMS 



GENCO 

'j""ND AVE, • oSoiT 



WATCH FOR THE 
SHOWING OF 

EVAJVS' 

CENTURY 
100/45 

50 Records, 100 Selections 



INTERNATIONAL M SCO 

AMUSEMENT CO. ^t' 

1423 SPRING GARDEN STREET • Rlttenhouse 6-7712 

Branch- 906 Capoute Avenue. Scraneon. Pa. 



SCOTT-CROSSE 



COMPANY 

PHILADELPHIA 30, PA. 



METAL TYPERS 

WANTED 



RED DAUGIIERTY 

83) 4th Ave., So. Neshvllle, Tenn. 



FORMICA TOP EMM HUM THUS WANTED 



.tikes of bowling 



Distributors!) Ids for GENUINE FORMICA replacement to 
machine* available in all States and territories. Thews t 
or "Formica type." but are GENUINE HLnriest quality stain proof bar top Formica. 
»ilk wriTiirri durinK manufacturing precesa. Silk screening is "locked In" and cannot 
wear off. Formica tops are smooth, slick, fast, quiet and will last and look bright 
and new for years. Operator* using Formica are on their feet, but Hood. Write or 
wire for PROTECTED territory. 

SAMPLES, 929.90. LOTS OF 20, 120 00 EA. V GAMES, $20 00 IN 20 LOTS 
Distributors, write. 

NOVELTY GAMES, INC., 1(00 N. MAIN ST., RACINE, WIS. DIAL RACINE 1-1951. 
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IT'S A MUST... 

LOCATIONS EVERYWHERE 
DEMAND SAFETY! 

"BIG BRONCO" 

IS THE ONLY MECHANICAL HORSE ON THE 
MARKET THAT IS APPROVED BY ... . 



UNDERWRITERS' 




THE EXHIBIT SUPPLY CO. 

4218-30 W. LAKE STREET CHICAGO 24, ILLINOIS 

Copyrighted materi; I 



,. KlL 5. 19S2 
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ONLY SEEBURG HAS THE 

SeCecto miotic 

# iy ix 

MECHANISM. ..STANDARD BY WHICH 
ALL OTHER MULTIPLE SELECTION 
MUSIC SYSTEMS WILL BE JUDGED 
— T« IN THE FUTURE 





^ebura 



END ABLE MUSIC SYSTEMS SINCE 1902 



AMERICA'S 



J. P. SEEBURG CORPORATION 
1500 N. Dayton SlfMl 

Chicago 22, lllinolt 



II 



FINEST AND MOST COMPLETE MUSIC SYSTEM 



